OS 


For over ten years Modern Magazines 
have surveyed the buying habits of the 
“Middle Class Market’. The reports of 
these investigations appear in two 
volumes: the “11th Survey of Beauty” 
and the “6th Survey of Housekeeping”. 


{7 varcey of Beauty 


A study of the toilet goods market covering 
58 classifications, showing relative brand 
popularity by income, age and city size 
group—places of purchases—what prices are 
paid—plus a summary of previous reports. 


& Surcey of Housekeeping 


A study of Housekeeping covering 64 classes 


of grocery products—28 classes of general 
household products—10 classes of durable 
goods—in all 102 different classes of prod- 
ucts used in the home, each classification 
analyzed by brand popularity, income, city 
size and age; together with a summary of 
5 previous surveys. 


Available gratis to national 
advertisers and their agencies 


MARKET RESEARCH DEPARTMENT OF 


MODERN MAGAZINES 
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KNOW YOUR 
MARKET 


‘1.00 A COPY 


IRVEY OF BUYING POWER 


Did you know that a radio program actually possesses 
weight—that if you collected its electrical impulses and 
placed them on the scales, they'd tip the pointer as 
decisively as a gold ingot or a blue marlin? 


H. O. Caldwell, Editor of Radio Today, and an 
authority on Einstein's Law of Convertibility, computes 
“The Shadow” program weighs 9 trillionths of a pound. 


For four consecutive years over Mutual, this program 
has been applying that mite of weight in a way to 
achieve giant response. TODAY IT IS THE MOST 
POPULAR DAYTIME SHOW ON ANY NETWORK. 
And it is more popular than 81% of all nighttime 
programs (costing for time, alone, 50% to 100% more). 


D.L.& W. Coal sales increased wherever they sponsor 
this Sunday: program. From 1:30 to 6:00 P.M. Sundays, 
Mutual has 3 times as many first-ranking commercials 
as any other network. Join this all-star company on 76 
stations Sunday afternoon, for only $2,718 a half-hour. 
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MUTUAL BROADCASTING SYST! 


The only guidebook to 


Ameriea’s richest markets! 


| 


ican WOME 


d States 


GET THESE USEFUL 
NEW 1941 SUPPLEMENTS 


—Rankings of 94 Metropolitan Markets 
by Population, Sales, Homes, Income, ett, 


of the Unite 


i} —Sales-Quota Guide showing % of 
Me twelve basic sales factors in each Metro- 
politan Market. 


hei , —Comparison of “Suburban” with 
“Rural” small towns by number, popu- 
lation and buying power. 


—Preliminary 1940 U.S. Census totals 
and population shifts by city-size groups. 


—Facts on the sales importance of the 
141 small-city markets over 25,000 
population. 


...- how more important than ever before 


BECAUSE 1940 CENSUS SHOWS SUBURBS GROWING TWICE AS 
FAST AS REST OF U. S.—TOTAL NEARLY 5,000,000 FAMILIES! 


She IO: ; 
Pee, OME | 


Are you using THe AmericAN Home Market Book... to 
measure 1940 Sales Performance? to check 1941 Sales 
Quotas? to define new Metropolitan Markets? to concen- 
trate Advertising on richest territories, and Merchandise 
Local Coverage? 


SAL ES Ma) 
hese 


‘AGEMENT 


IGRATION to the suburbs 
has amazingly altered 
patterns of living, shopping 
and merchandising over the 
past 10 years. Preliminary 1940 
Census figures show nearly 
25,000,000 people now in sub- 
urban areas of the 94 richest 
Metropolitan Districts. Added 
to the 38,000,000 inhabitants 
of the central cities, they repre- 
sent 50% of the white families, 
61% of total retail sales, 76% 
of income tax returns. 
These rich markets are map- 
ped and described in detail in 


the 220-page THE AMERICAN 
HOME MARKET BOOK. Cities, 
counties and Metropolitan Dis- 
tricts are measured by 12 basic 
sales factors including families, 
retail sales, income and types 
of homes. 


For THE AMERICAN HOME 
MARKET BOOK data and other 
information on this audience, 
please write THE AMERICAN 
HOME, 444 Madison Avenue, 
New York, N. Y., or offices in 
Chicago, Boston, St. Louis, 
Seattle, San Francisco, Los 
Angeles. 


NOW OVER 2,000,000 FAMILIES 


-++A higher % in the suburbs 


than any other major magazine 
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J. Walter Thompson Company is right in saying in a recent issue of Printers’ Ink Weekly .. . 


“NO, THE ‘AVERAGE’ AMERICAN DOES NOT EXIST" 


i empernn neither does the “average” mar- 
ket exist—because markets are as different 


as the people who populate them. 
For example: 


An investigation in one southeastern city 
revealed that 58.6% of the homes had ginger 
ale, while in a southwestern city, only 7.6% 
reported having the beverage.* 

To the ginger ale advertiser, here’s a prob- 


lem ... or rather TWO problems. 


The acceptance of ginger ale in one city is 
high. Its plainly a job of selling a Branp 
against competitive brands. In the other city, 


Fit your advertising to your markets. “Spot” 


i 


t 


the market is wide open. This is a job of sell- 


ing Gincer ALE... first come, first served. 


Because the newspaper is tailor-made to fit 
its market, (and circumstances such as this 
one) it is an ADAPTABLE advertising medium. 
It permits the advertiser to meet each sales 
problem individually, get maximum returns 
from his sales message, the most for his adver- 
tising dollars. 

Valuable marketing information, derived from 
investigations conducted in 17 important cities, 
is available to advertisers from the National . 


Advertising Department of Scripps-Howard 
Newspapers. 


*SOURCE: Scripps-Howard Home Inventory 


where you want it... 


through newspapers. 
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Cherches la lemme 
but Cherchez 


la hight (ne! 


i the woman,” by all means! But find the right one 
—the one who looms the largest on the buying horizon— 
the young mother whose growing family swells the total 
of individual, family and household needs—who buys 
in greater quantities and at more frequent intervals, 
because she buys for an average family of four that 


includes two growing children. 


And that, of course, is merely another way of saying 
“FIND THE WOMAN WHO READS PARENTS’ MAGAZINE.” For 
Parents’ Magazine’s compact, waste-free audience is 
composed exclusively of such mothers — more than 
580,000 of them. No debutantes. No childless married 
women. No older women whose children have grown 
up and moved away. Just young married mothers—the 
buying heads of growing families with growing needs. 
No other national advertising medium ean place them 


so easily within your reach! 


NEW YORK. 2 ee 
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FAMILY PORTRAIT 


Here, in one grim and highly efhcient 
little group, are some of the kinds of 
shell a modern army needs . . . from 
the 37 mm. to the burly 16-inch 
(armor-piercing). The American 
Army keeps many different types of 
shell on tap. And, in fighting a war, 
it needs them all. 


Salesmen to industry, who daily 
conduct their own campaigns, will be 
quick to understand how the right 
type of ammunition missing at a stra- 
tegic moment can wreck the plans of 
many months. They, too, have vari- 
ous objectives — long range and short, 
large and small, stationary and swiftly 
moving. All too often they have seen 
a program collapse because one Man- 
agement man was out of range. 


Management today is many men in 


many departments —_ Sales, Research, 


Engineering, Production, Finance. 
Management men have various titles 
and many functions. They have indi- 
vidual responsibilities. But they are 
constantly on call by other Manage- 
ment men for information, ideas. 
opinions. And this is especially true 
when it is a matter of purchasing. 
Fortune has original and docu- 
mented proof that nearly 60% of the 
men who do the actual buying for 
Industry do not have any divect or 
visible identification with purchasing. 


Are all your sales efforts reaching 
their objectives? Forrune’s heavy 
artillery is pounding away on the 
mark, month after month. 

No advertiser will quarrel with the 
reasoning that a known objective, 
plus correct calibration and trajectory, 
equals direct hits. 


85% OF FORTUNE’S 150,000 SUBSCRIBERS ARE MANAGEMENT MEN 


The Magazine 


“But we have a difficult problem." 
To advertisers who say this, ForTUNE 
replies that most successful campaigns 
addressed to Management have grown 
out of difficult problems . . . after one 
question has been answered: 


“Where does Management read 
advertising with most interest?" 
... Recent figures obtained by 
Fortune’s Marketing Service Depart- 
ment in its constant investigation into 
Management advertising problems 
show that: 


85% of FORTUNE'S subscribers 
are officers, managers, directors, de- 
partment heads, partners or owners of 
businesses ... and every survey has 
shown that in Fortune the advertiser 
reaches Management more certainly, 
effectively and economically than in 
any other magazine. 


of Management 


Significant Trends 


As seen by an editor of SALES MANAGEMENT for the year commencing April 10, 1941: 


“We Get It While We Can” 


IT WOULD BE PREPOSTEROUS to attempt the plotting 
of business (sales, taxes, profits) fot a full year ahead. 
None of us £nows what will happen. We may get in a 
shooting war—and we may not. We may be able to do 
what is necessary in the way of building up our defenses 
and strengthening the other democracies without having to 
sacrifice very much in the way of normal consumption 
goods—and then again we may not. We know that sales 
and income will be higher, we énow that taxes will be 
higher—but, if nothing worse happens than happened dur 
ing the first quarter of the year, net profits after allowance 
for taxes will be greater than last year. 


* 


We rather like the philosophy of a sales manager sub- 
scriber who called up the other day to get some informa- 
tion, and in the course of the conversation said: “Of 
course the future is uncertain. If there were no uncertain- 
ties in business, if everything were planned out for us in 
advance, there would be no opportunities left for the 
superior individual or the superior organization. We would 
all be reduced to a more or less dead level. 

“Changes are sure to come. I don’t know just what they 
will be. I do feel confident, however, that our organiza- 
tion will be able to meet them about as well as the next 
one, and that even if the changes should be more drastic 
than any which I can now visualize, I think that on a 
relative basis we will be as well off as we are today. 

“I certainly don’t see any advantage in Aiding our finan- 
cial assets or our sales talents. Therefore, we will just 
keep plugging along, operating, let's say, 60% on a con- 
sistent, long plan schedule and 40% on a temporary 
schedule not mapped out for more than a few months at 
a time and subject to change without notice. 

“For our long term planning, we find your Survey of 
Buying Power almost invaluable—so valuable in fact that 
I would willingly pay $1,000, if need be, to have it. We 
use it to develop sales potentials and sales quotas for dis- 
tributors, wholesalers and our own salesmen and in plan- 
ning all of that part of our advertising which we intend 
to keep going continuously no matter what happens. Of 
course we do not depend upon your Survey of Buying 
Power solely for our sales guidance. We check your figures 


against other known facts, including, of course, our own 
sales experience. 


“We find right now a greater state of flux in markets 
than ever before—a state brought about largely by defense 
activities. These have stimulated some states and cities far 
more than others and particularly have affected for the 
better many of those areas largely dependent upon durable 
goods industries which were depressed during most of the 
1930's. 

“We try to keep abreast of these changes, and find the 
regular issues of SALES MANAGEMENT very helpful as 
supplementing the basic information in your Survey of 
Buying Power. I refer specifically to your monthly tables 
and maps of Effective Buying Income and your monthly 
compilation of High-Spot Cities.” 


Who’s Wrong—Men or Potentials? 


THIS SAME SUBSCRIBER gave us practically a page of 
good copy in the telephone talk. He went on to say, “A 
check-up of our sales records since early last Fall shows 
that the greatest gains have come from cities which ranked 
up near the top of your monthly High-Spot Cities list, with 
the exception of a few instances where we have discovered 
that a weak salesman was failing to capitalize on the high 
sales potentials shown in your High-Spot Cities list. 


* 


“Good as the High-Spot feature is, however, it can never 
take the place of the Survey of Buying Power, for a per- 
centage gain is not by itself an adequate yardstick. A city 
where incomes are low, where there is great poverty and 
unemployment, where standards of living are shameful, 
may show extraordinary improvements percentagewise—but 
it still remains below the solid high-income markets in 
terms of unit sales per 1,000 families. Or to use another 
comparison, New York City, I understand, ranks very low 
in automobile registrations per 1,000 families—and yet 
because there are so many families in New York City, it 
is the country’s leading market in new passenger car sales 
in most years. 

“Your Survey of Buying Power is the solid cake—and 
High-Spot Cities are the frosting which tops it off.” 

PHILIP SALISBURY 
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TIME TO stump FOR RURAL SALES! 


Are your wits sharp, gentle- 
men? All right, here we go. 


Q. Does the city family or the country 
family buy more face creams, automo- 
biles, toilet paper, etc.? 


A. The country family—partly because the 
farm family is larger and partly because it 
averages more actual spending money per 
year than the city family! 


Q. Do retail sales figures show who is 
actually buying our products? 


A. Not entirely. Every town and city, 
from 2500 to 5,000,000, sells more goods 
than its population buys. The extra sales 
represent rural buying. 


Q. Are there enough of these rural 
families to justify our firm in making a 
play for them? 


A. They’re 44% of the American public! 
—with a smaller proportion of reliefers, 
illiterates, etc., than in the cities. Those 
who prosper are actively in the market 
for every modern convenience, luxury, and 
packaged item. 


Q. Can these country customers be 
reached as inexpensively as urban 
magazines reach city people? 


A. Cheaper! Any manufacturer with na- 
tional distribution is already geared upto sell 
them. The most direct route to farm sales 


“America’s LARGEST Rural Magazine” 


is the farm press. Farm Journal alone 
delivers an advertising page to 2,560,000 
families at less cost than urban magazines. 


Q. Can you prove all this? 


A. Absolutely. We can give you facts 
never before available on actual farm-family 
purchases, by economic groups and by 
brands, on over 500 items. Ask your near- 
est Farm Journal office. 


We urge you to join America’s successful 
advertisers in studying this most complete 
analysis of rural buying. 


Wake up, America! Time to Stump for 
Rural Sales. 


FARM 


JOURNAL 


ane Farmers Wife 


WASHINGTON SQUARE, PHILADELPHIA 


New York, Chicago, Detroit, Los Angeles, San Francisco, Seattle 


SALES MANAGEMENT 
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SALES MANAGEMENT 


SURVEY OF 
BUYING POWER 


1941—Twelfth Edition 


New Population Census Plus New Data on Retail Sales and Income Make Neces- 


sary Almost Complete Revision of all Previous Concepts of State—County 
—City—Trading Area Values and Rankings; Here You Will Find for 


all These Divisions Exclusive Figures on Retail Sales, Effec- 


tive Buying Income and Other Indices of Buying Power. 


AST year was charac- 
terized economically 
by two major devel- 
opments: A business 
revival, where defense spend- 
ing was the pump-primer, 
and which brought Effective 
Buying Income and _ retail 
sales up to the second high- 
est point in national history, 
and the decennial census 
which startlingly revised the 
1930 figures on how many 
people we have to feed, 
clothe and supply with other 
utilities of living, where they 
are, what our factories and 
farms produced, and what 
our wholesale and retail es- 
tablishments sold. 

Effective Buying Income 
for the full year of 1940 
reached slightly over 90% of 
the 1929 level, and the last 
half of the year exceeded the 
1929 average. Momentum has 
increased thus far in 1941. 
with the consequent _prob- 
ability that the full year will 
show an all-time high. On 
either a per capita or a per 
family basis the average may 
not be so high as in 1929, 
but unless there is a sky- 
rocketing of prices the real 
purchasing power of families 
will be well ahead of the 
Boom-and-Bust year, because 
today’s price level is down 
15% to 18% from that year. 

In 1940 the Effective Buy- 


ing Income was $74,182,005,000, an increase of nearly 
seven billion dollars over 1939. During the last decade 
the number of families increased 17%. Consequently, since 
income last year increased by only 9.4%, the income per 
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This is SALES MANAGEMENT’s 12th annual 
study of income and expenditures by the 
nation’s civil divisions. Progressively each 
year these original and exclusive estimates 
have been used and accepted more widely not 
only in the world of marketing, but also in the 
nation’s courts and before quasi-judicial 
bodies. Here—and here only—can you find 
for all civil divisions down to cities under 
10,000 population the answers to all of these 
questions: 


Where people live; 

How much they have to spend; 
How much they do spend; 
Where they spend it; 

What they spend it for. 


The old concepts of market values are rela- 
tively worthless today because of the changed 
spending opportunities shown by the 1940 
Census of Population (characterized by an 
unusually large increase in the number of 
families) and official census figures covering 
the year 1939 on Retail Sales, Wholesale 
Sales, Farms and Manufactures. Approxi- 
mately 72% of the data presented herewith 
(28 out of 39 columns in the county and city 
sections) are either original material devel- 
oped by Sates MANAGEMENT'S Research De- 


partment or adapted from Government figures 


to a more easily usable form. 


Buying Income in 1941 will be $83,028,000,000. 
us on that a year from this date! 

Taking the nation’s 1929 Effective Buying Income as 
100, this is how the U. S, A. has fared in succeeding years: 


family of $2,133 is somewhat 
lower than in 1939 when av- 
erages were based upon the 
1930 Census. The average 
individual last year had $565 
to spend. 

Retail sales last year reached 
the second-highest total in na- 
tional history. The total, $45,- 
776,285,000 represents an 
increase of 8.8%. 

Incidentally, over the past 
two years SALES MANAGE- 
MENT’S Research Department 
has greatly improved its fore- 
casting ability. A year ago on 
this page the second para- 
graph read: 

“During the last quar- 
ter of the year income 
was pouring in at a rate 
which if maintained 
would skyrocket the fig- 
ure to about 75 billion 
dollars in 1940.” 

This prediction was 98.9% 
accurate. For the year 1941 
we will try to do even bet- 
ter—and this is quite possible 

because the monthly studies 
(to be found under the head- 
ing “Current Effective Buy- 
ing Income’) in each first- 
of-the-month issue permit 
more accurate predictions for 
the full year than are possible 
if all computations are made 
only at the close of a calendar 
year. 

SALES MANAGEMENT pre- 
dicts now: That Effective 
Check 
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Because living costs in 1940 were only about 82% of 
the 1929 level, the real dollar, the dollar of purchasing 
power, was greater in 1940 than in 1929, 

In many sciences, such as physics and chemistry, the 
relationship and the degree of relationship existing between 
two or more variables can be measured exactly, while in 
economic and other social sciences it is necessary to employ 
statistical analysis of correlation in order to ascertain the 
degree of the relationship that exists between two or more 
series of economic data, which in our particular case are 
Effective Buying Income and retail sales. Correlation is 
the character and degree of relationship existing between 
two or more variables, in which the movement of one tends 
to be accompanied by a similar movement of the other. 

To ascertain the character and measure the degree of 
correlation existing between two or more variables requires 
a mathematical technique—now an established process— 
that is both long and complicated. For several years SALES 
MANAGEMENT has used correlation on a national basis to 
ascertain the character and degree of relationship that exists 
between various series of economic data. 

Our studies show, for example, a relationship between 
Effective Buying Income and retail sales which varies na- 
tionally from year to year, and varies greatly from state-to- 
state. Causes of these state variations are many: The 
amount of average income is one. If the average income 
is on a bare-subsistence level, it is probable that retail 
sales, plus an allowance for rent and service items, will 
equal income. In a more prosperous state some 10 or 15% 
of the income will go into savings in a normal year. 
Climate is another controlling factor. Accessibility to fertile 
soil is another. Congestion of population and transporta- 
tion facilities are other factors. 

During the past year our research director, Ray B. Pres- 
cott, has developed a new technique for extending the 
use of the correlation process to counties and cities. Rela- 
tionships between Effective Buying Income and retail sales 
have been discovered which permit the limiting of the 
degree of error in the estimating. These relationships vary 
by sections, by states, by size of community and by the 
amount of purchasing done in a county or city by out-of- 
county and out-of-city residents. 

This greatly amplified use of correlation, plus the avail- 
ability of the new census figures, makes possible not only 
a material improvement in this Survey of Buying Power, 
but also will shortly enable us to predict three months in 
advance within a reasonable probable error, the coming 
monthly Effective Buying Income and retail sales both for 
states and for principal cities. 


Definitions. Descriptions and Sources 
of Column Headlines and Tabular 
Material — County Sections 


THE TRADING AREAS: Through the courtesy of 
Batten, Barton, Durstine & Osborn, SALES MANAGEMENT 
is privileged to use their unbiased delineation of ‘‘retail 
trading areas’’ and to show by key number the major-city 
areas to which all counties belong. This key number is 
printed immediately following the name of each county, 
as, for example, under Maine “Androscoggin. . .3.” Trad- 
ing Area Number 3, as shown on page 84, is Lewiston. 

These areas may be designated as major retail trading 
areas Or minor wholesale areas. Each of these areas con- 
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tains numerous other trading centers. 

The city areas, their key numbers, their combined popu- 
lation, families, retail sales, and Effective Buying Income 
and national buying power percentage will be found on 
page 36, and following pages. 

The editors believe these trading area compilations will 
be useful for comparative purposes and in setting up sales 
territories. Obviously, they will mean more to certain 
products than to others. There is no such thing as a trad. 
ing area which applies with equal validity to all products, 
Obviously the trading area for a five-pound sack of flour 
is far more circumscribed than the trading area for a Buick 
motor car, while the trading area for a Steinway Grand ig 
far larger than for a Buick. 

In all of the 187 trading areas (and six additional sup- 
plementary areas) there are other cities and towns which 
deserve intensive development through both salesmen and 
advertising. A prosperous city of 30,000 located some 75 
miles from a major metropolitan market is an independent 
trading area for most consumption products even though 
some of its citizens make frequent shopping trips to the 
big city. It has its own daily newspaper, perhaps a radio 
station, and many other local forms of advertising, such 
as posters and car-bus cards, Advertising emanating from 
the big major market city may well exert appreciable influ- 
ence in this town of 30,000, but the sales effort will not 
produce maximum results unless it is augmented by a cam- 
paign in the smaller city. 

The trading area boundaries in this Survey of Buying 
Power are confined to county lines. It is true that county 
lines—and state—are artificial boundaries so far as markets 
are concerned, and that roads, rivers, railroads, valleys, 
mountains, more than county lines, determine where people 
do their buying. Theoretically, therefore, many counties 
should be shown as split between two or more city trad- 


_ing areas. 


But from a practical point of view, counties seem to be 
the best unit. They are the smallest subdivisions shown 
on most maps; they are the smallest unit for which full 
census data are available; their boundaries often, though 
not always, are based on the physical considerations (rivers, 
mountains, etc.) which affect markets. 

Many cities which are a part of another city’s trading 
area would be independent areas if it were not for their 
geographical location at the front or back door of a larger 
city. Obvious examples are such across-the-river or across- 
the-state-line cities as Jersey City, Camden, Council Bluffs, 
Kansas City, Kans. 

For a visual portrayal of the trading areas, consult the 
full-page maps included in the sectional information: Page 
82 for New England, page 123 for Middle Atlantic, etc. 


POPULATION: The first population figure, giving 
the number of inhabitants, is constructed in part from pre- 
liminary and in part from the final official 1940 Bureau 
of the Census count of noses. The following two pet- 
centage figures, showing the importance of the county 
in the state and the nation, were computed by SALES 
MANAGEMENT. 

In the column ‘Families, Est’d’”’ the figure used is “Occu- 
pied Dwelling Units” as released by the Bureau of the 
Census. Official figures on family units are not available 
as this Survey goes to press, and they will not be available 
for many months to come. In compiling this book our 
editors were faced with the alternative of using an 
estimated family figure or reverting to the old 1930 fig- 
ures. While the official family figures, when released, will 
show that these estimated figures are under or over the 
true count in a minor degree, they are obviously far more 
accurate than the 1930 figures, since in the decade the 
number of families increased by approximately 17%. In 
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certain cities there may be considerable differences between 
Families and Occupied Dwelling Units. For example, a 
special study made by Walter P. Burn and Associates for 
O'Mara & Ormsbee indicates that in Minneapolis the 
Occupied Dwelling Units figure may be 8.4% higher than 
Families. 

A letter from Dr. Vergil D. Reed, Acting Director of 
the Bureau of the Census, dated February 11, 1941, has 
this to say about “occupied dwelling units’: 


“In my letter of August 17 I stated that the number of occu- 
pied dwelling units should serve as a reasonably accurate measure 
of the number of families in 1940. I have found no reason to 
change this statement. In fact, since that time we have had an 
opportunity to check a reasonably large number of occupied 
dwelling units as enumerated on the Housing Schedules against 
households as enumerated on the Population Schedule. We 
found that more than 99.9% of the occupied dwelling units on 
the Housing Schedules were occupied by private households which 
were enumerated on the Population Schedule. The remaining one- 
tenth per cent of the occupied dwelling units were occupied by 
quasi-family household groups such as boarding houses. On the 
other hand, more than one-half per cent of the private households 
on the Population Schedule were not represented by occupied 
units on the Housing Schedule. This group represented house- 
holds enumerated away from their usual place of residence, and 
other similar groups. Thus on the average, the count of occupied 
dwelling units represents a slight understatement rather than an 
overstatement of the number of households in the 1941 Census 


“The population of a city may increase slowly or even show 
a decline, while the number of families in the city show an in- 
crease due to a decline in size of family. As an example, between 
1930-1940 the population of Newark, N. J., declined 2.8%, while 
the number of families increased 6.8%, resulting in a 9.0% 
decline in the average population per family.” 


Sales quotas and advertising appropriations in some lines 
should be revised upwards as a result of the apparent great 
increase in number of families. Obviously more families 
means more furniture, more housewares. But where there 
is a considerable increase in families without a correspond- 
ing increase in population, it is questionable whether there 
is much of an increase in the potential for a food product. 
There ‘mouths to feed’’ would seem to be the more im- 
portant figure. 

The figures under ‘White Families, Est’d’’ were com- 
piled by SALES MANAGEMENT by applying against the new 
estimates of number of total families the percentage of 
white families as disclosed by the 1930 census. It should 
be reasonably accurate, but it contains two possible errors 
—in the fact that “occupied dwellings” are not exactly the 
same as number of families, and that in some counties there 
may have been a strong shift in the balance between white 
and colored during the decade. 


RETAIL SALES: The first column gives the total 
retail sales dollar of 1939, as disclosed by official Bureau 
of the Census reports, and the two following columns, 
% of U. S. A., and Ratio 1939 to 1935, were computed 
by SALES MANAGEMENT from the official figures so that 
readers might see at a glance the relative importance of a 
given county, and the rate of business improvement. 

The estimates for 1940 were made by our staff, being 
projections from the official figures of the previous year. 
The degree of change in individual states and counties was 
measured by various factors, including bank debits, auto- 
motive new-car sales, construction and defense activities, 
and the like. In certain states where sales tax figures are 
obtainable the preliminary estimates were correlated with 
the figures of actual transactions. In those instances, how- 
ever, the sales tax figures were used only for checking the 
estimates, since the taxed articles do not coincide completely 
with the Government's conception of retail sales. But we 
believe it can safely be assumed that a 10% increase in 
sales taxes collected (assuming no change in the tax laws) 
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products. 


will indicate an approximately equivalent increase in total 
retail sales. 

The 1940 sales dollar was divided as follows by major 
types of retail outlets: 


Sales in 

Retail Millions P¢ rcentage 

Group of Dollars Distribution 
Food err ; : . . 10,609 23.3 
Automotive group .... 6,930 15.2 
General merchandise .. 6,026 13.3 
Eating and drinking places ...... 3,715 8.2 
Apparel group 1 ER are 3,422 7 
Lumber—building—hardware 2,953 6.5 
CO ee. rrr 6.4 
Furniture and household 1,933 4? 
ee See ’ . 1,632 36 


AUTOMOTIVE SALES: Unit figures of new pas. 
senger car sales during the 1940 model-year (October 1, 
1939, to September 30, 1940) were compiled by R. L. Polk 
and Co. for SALES MANAGEMENT, and our staff computed 
the relationship between 1940 and 1939 sales. 

Registrations of passenger cars per 1,000 people were 
omitted this year because of lack of space. The change in 
total registrations from 1939 was slight, and readers who 
are interested in this factor can obtain a reasonably accurate 
picture of today’s situation by using the registration figures 
published in the 1940 Survey of Buying Power. 


INCOME TAX RETURNS: Under this heading 
SALES MANAGEMENT takes official income tax returns for 
the year 1938 (the most recent year’s returns which the 
Government has analyzed) as compiled by the Treasury 
Department, and computes them in terms of returns per 
1,000 inhabitants. The resulting figure is exceedingly 
useful in measuring the possibilities for sales of luxury 
It is obvious that for exceedingly low-priced 
products, such as a package of chewing gum, the difference 
in market potentials between high-income families and 
low-income families is much less marked than in the case 
of high-priced jewelry, furs, appliances, household furnish- 
ings, and innumerable other products which are not actual 
necessities or whose purchase can be deferred until some 
later date. Those who pay income taxes are, economically 
speaking, the cream of the “upper one-half’ sector of the 
population and, the higher the number of income tax te- 
turns per 1,000, the greater the possibility for selling large 
quantities of luxury products. 


EFFECTIVE BUYING INCOME: The first column 
under this heading shows in thousands of dollars the Effec- 
tive Buying Income for 1940 from all sources, such as 
wages, salaries, dividends and interest, Government pay- 
ments, and all miscellaneous items of income. The income 
is gross income before taxes are paid. The estimate is 
based upon a formula first devised by SALES MANAGEMENT 
in 1929. It was improved materially in 1937 through the 
addition of an estimate of the non-money income of 
farmers and small-town residents, and more recently by 
correlation studies which show the relationship between 
income and retail sales. 

After apportioning to each state its share of the total 
national income, based upon studies of retail sales, bank 
debits, carloadings, dividend payments, agricultural mat- 
ketings, etc.—the total state incomes are then distributed 
by counties on a ratio number built from the proportion 
of income tax returns and agricultural marketings that each 
county has to the total income returns and agricultural mat- 
ketings of the state. These basic figures are then further 
refined by applying known information about living costs— 
particularly figures on rentals and on the non-money if 
come received by farmers, as estimated from Government 
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When this little ad went to the 
market, it never expected to reappear in 
a businessman’s paper like Sales Manage- 
ment. Yet here’s the significant story of 
that little ad’s debut, as contained in a 
letter from the advertiser: 


“Our first advertisement ran in the 
Chicago Herald-American on Tuesday. 
Feb. 4. It measured only 45 lines, yet it brought us the 

largest Wednesday sales in our history. The ad continued to pull 
the rest of the week, and a new record was set for the Corset Bar on 
Saturday—-actually four days following publication ...We are enclos- 


ing a signed contract covering our space requirements in the future.” 


Maybe you're not interested in the sale of corsets. Maybe you’ve never 
even heard of the Corset Bar. But if it’s food and groceries you're interested 
in, you’ve certainly heard of Pillsbury’s Flour, French’s Mustard. Snider’s 
Catsup and Chili Sauce —Hydrox Ice Cream—Brillo Cleanser — Meister 
Brau Beer — Red Cross Macaroni. We have recent testimonial letters from 
them, too, and from many others who sell everything from autos to zithers 


..Ask your Rodney E. Boone represent ative about sales successes in your field. 


CHICAGO HERALD-AMERICAN 


APRIL 10, 1941 


NS eile OL Doing al bbw) rly!) Wi WIN: ii 


ww 


S 
T?s 


PPPS yiygnNWS 


Ly 
Yy 


[15] 


surveys made in 1935-36, and by the correlation method 
mentioned in an earlier paragraph. The resultant figure 
is called Effective Buying Income—effective because it at- 
tempts to measure real income, and not merely dollars and 
cents, and buying because subscribers are primarily inter- 
ested in a community's ability to buy. 

The county dollar figure is further refined to show what 
percentage it bears to the U. S. A. total. Subscribers may 
quickly compare similar percentages for population and 
official 1939 retail sales and get the answers to three ques- 
tions: How many people, how much they spend, how much 
they might have spent. 

These income estimates, by states and sections are kept 
up-to-date by the page in each first-of-the-month issue of 
SALES MANAGEMENT Called “Current Effective Buying In- 
come. 


PER-FAMILY INCOMES: The editors believe that 
the total income credited to each county is approximately 
correct, and that the per-family figure has decided value as 
a measuring-rod of ability to buy. It is only fair, however, 
to point out the weakness of the per family figures: In- 
comes are by no means evenly distributed, and the per- 
family figure is not, therefore, a necessarily true average 
for the majority of people in that county. In other words, 
it is not a median, but only an arithmetical average. It 
would be conceivable for a county containing 2,000 fami- 
lies to have, let’s say a total income of $4,000,000, or a 
per-family income of $2,000. But if it happened that one 
family in that county had an income of $1,000,000 and 
499 others had an aggregate income of another $2,000,000, 
the remaining 1,500 families, or 75% of the total, would 
have had a million dollars to divide, or a per family aver- 
age of only $667. But, generally speaking, it is only in 
the large cities and their immediate suburbs that average 
incomes are materially over the median. 


Comparison of the per-family incomes with the same 
column in the 1940 Survey of Buying Power will show a 
decline in most counties, but almost without exception that 
decline is accounted for solely by the fact that every year 
we keep income changes up to date, while new population 
census figures are available only at ten-year intervals. For 
years we have known that the per-family figures were 
swollen as the result of dividing current total income by 
the 1930 count of families, but since neither we nor any- 
one else knew the extent of the change in number of 
families, it was necessary to continue using the old popula- 
tion figures. The over-all increase in number of families 
during the decade was approximately 17%, whereas the 
1939-1940 gain in income was 9%; consequently the 
average county shows a decline this year in per-family 
Effective Buying Income, but it is not a real decline. 


INCOME OF WHITE FAMILIES: As pointed out 
in the January 1, 1939, article, “South’s White Income 
Compares Favorably with Other Areas,” page 74, SALES 
MANAGEMENT analyzed the income and expenditure figures 
of the National Resources Committee, and found that on 
the average if a white family earned $1,000, a Negro 
family earned $435.20. In other words, the ratio was 
about 10 to 4. There are variations, of course. In south- 
ern cities the ratio is likely to be even more favorable to 
the whites. There the work of the Negro is likely to be 
restricted to certain menial occupations, whereas on farms, 
where Negroes and whites are more likely to do identical 
work, the ratio tends to be more favorable to the blacks 
than 10 to 4. 

But the 10 to 4 ratio seems more exact, as a national 
average, than any figure developed heretofore, and the 
editors, after checking its accuracy over a period of nearly 
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three years, have again adopted it for the Survey of Buying 
Power as a supplementary figure. It is developed through 
this formula for counties and cities: 


Total E. B. Income in Dollars 
———- ———— = Per Family Incom 
Number of colored families 
xX .4352 + 
Number of white families 


of Whites 


No one realizes more firmly than do the editors of 
SALES MANAGEMENT that statistical data have their limita. 
tions. The goal of complete pertinent information can 
never be reached in any volume or set of volumes, Sep. 
arating the income of white families from all families, for 
example, is a long step in the right direction, but even that 
does not complete the picture about the South, where such 
a division makes the greatest difference in the per-family 
averages. 

In the South, for example, it is impossible to show sta- 
tistically a comparison of those families which have good 
incomes, and the average northern family. The percentage 
engaged in skilled labor in the South is lower than in the 
East and Middle-West; the county figures naturally include 
many unfortunate share-croppers whose cash incomes are 
appallingly low. In a county of 10,000 population, for 
example, there may be 4,000 white and colored share. 
croppers whose family incomes are only $300 to $500 a 
year, 2,000 Negroes whose bread-winners are manual 
laborers and whose family incomes are under $500. The 
other 4,000 families, white, may have a comfortable $2,500 
average income, but the many thousands with negligible 
incomes pull the county average down to around $1,000. 
Therefore, the sales and advertising executive is faced with 
a challenge to find and isolate those many good-income 
families whose status compares favorably with those in 
other sections. It can be done—but not through study of 


_ statistical data alone. 


NUMBER OF $1,500 PREFERRED FAMILIES: 
As we point out under “Per Family Incomes,” the figures 
are arithmetical averages, and consequently subject to dis- 
tortion if the county has a number of exceedingly high- 
bracket income families.. We are convinced, after much 
study and experimenting, and conferences with government 
and private experts, that no frve median figure could be 
developed by anything short of a house-to-house study. 

But in the course of the search for a median formula our 
editors have developed a partial answer in the column 
‘Thousands of $1,500 Preferred Families.” 

The Government's Consumer Purchase Surveys, 1935 
and 1936, give elaborate information on both incomes and 
expenditures for more than 300,000 families. They show, 
among other things, for a big cross-section of the American 
public, the “break-even” points by city population groups. 
Above the break-even point families have enough money 
so that they can make savings and/or indulge in extrava- 
gances or make purchases which they do not actually need 
to maintain decent standards of health. Below that point 
their incomes permit little more than the absolute necessi- 
ties (if that!) of food, clothing and shelter. 

Fifteen hundred dollars was found to be the break-even 
point for a decent maintenance for a family of four in New 
York and a few other large cities and prosperous suburbs. 
Generally speaking, the break-even point declined im 
smaller cities. In a city of 250,000, it might be $1,375— 
in a city of 10,000 it might be down around $1,100. 
Furthermore, there were marked variations by states and 
sections, and in the South particularly, blessed by plentiful 
near-at-hand food and a warm climate, one finds counties 
where no more than 10% of the families seem to have cash 
incomes of $1,500 or more, and yet 40% may have in- 
comes which are the equivalent, in power of purchasing 
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manufactured products, of a $1,500 New York City income, 

The Government survey disclosed a close correlation be- 
tween rents and income, with th break-even family paying 
$37.50 a month in the big city, and only $23.50 in the 
city of 10,000, 

SALES MANAGEMENT'S new feature—Number of $1,500 
Preferred Families—is based upon a formula which relates 
rent with incomes, and, specifically, modifies median rents 
(from 1930 Census) adjusted to a 1940 basis, and their 
known relation to incomes (Consumer Purchase Survey) 
by taking into consideration the break-even points by city- 
size and county-size population groups, and by differences 
in geographic sections. 

Readers are urged to remember when using the estimates, 
that the figures do not purport to be the number of families 
with incomes of $1,500 or more—but instead are the 
number (published in thousands) of families with incomes 
equivalent to a $1,500 cash income of families in the 
biggest cities. 

To the manufacturer who makes a low-priced necessity, 
the column may not be particularly important. He may 
consider that one family is nearly as good as another, but 
to the maker of high-priced quality products, luxury prod- 
ucts, products whose purchase may be postponed, the new 
feature should be of great value in determining which are 
the most lucrative markets, and the ones in which sales 
resistance and sales costs will be relatively low. 


SALES MANAGEMENT’S MARKET CONTROLS: 
The column headed “National Buying Power Percentage” 
is SALES MANAGEMENT'S weighted estimate designed for 
subscribers’ use in setting sales quotas and allocating ad- 
vertising appropriations. It is a figure constructed from 
estimated 1940 total retail sales (four parts), actual 1940 
new car sales (one part), and estimated 1940 Effective 
Buying Income (five parts). The percentage figure of 
£882 for San Francisco County, California (see specimen 
table on page 26), means that SALES MANAGEMENT editors 
believe that the average manufacturer of a nationally dis- 
tributed consumer product should get that percentage of 
his consumer sales from that county. 

No percentage is shown for some small counties because 
the actual percentage is less than a third place decimal 
The state total includes these small counties. 

The Buying Power Index is an index of the quality of 
a market and is constructed by dividing the National Buy- 
ing Power percentage by the percentage of the U. S. A. 
population. The U. S. A. is the base, 100. 


Sources of City Figures 
In previous issues of the Survey of Buying Power we 
published estimates of retail sales and Effective Buying 
Income for all cities of 10,000 population and over. 
This year we use retail sales rather than population as 


the determining factor; we feel that to the marketing map 
it is a more realistic yardstick. Some suburban cities of 
15,000 are nowhere near so important in total sales volume 
as other cities of 5,000 which are trading centers for a wide 
area. Because of that variable factor, out-of -town-trading 
we do not publish per capita or per family retail sales, 

The city sections include all cities which had a retajj 
sales volume of $3,000,000 or more in the Government's 
Retail Sales Census of 1935. 


POPULATION: The first column gives total inhab. 
itants as shown by the 1940 Census, followed by computa- 
tions made by SALES MANAGEMENT'S Research Department 
showing percentage of county and percentage of state. 

As is true also of counties, no official figures are as yet 
available on the number of families, 1940, and we have 
used “Occupied Dwelling Units’ as being synonymous 
with number of families. See under “Population,” in the 
description of county data, for a discussion of the validity 
of such an assumption. 


RETAIL SALES: Official figures on total retail sales 
for 1939—Government Census—are shown in the first 
column, followed by computations by our Research De. 
partment on percentage of state, and ratio 1939 to 1935. 
These latter sets of figures permit, in the case of percentage 
of state, quick comparison with similar percentages for 
population and Effective Buying Income, and the ratio 
1939 to 1935 gives at a glance the relative degree of te- 
covery from the first really good year following the depths 
of the depression. 

The next seven columns show, in thousands of dollars, 
official 1939 sales figures for leading types of store outlets. 
The divisions are the same as shown on releases by the 
Bureau of the Census, except that Auto and Filling Stations 
have been combined. 

The 1940 Retail Sales are SALES MANAGEMENT'S esti- 
mates. In making these estimates, the official 1939 figures 
were used as the base, and projections were made from 
them. 


EFFECTIVE BUYING INCOME: From the county 
estimates SALES MANAGEMENT has worked out a further 
estimate of Effective Buying Income by cities, with dollar 
figures, per cent state, dollars per family, and dollars per 
capita. Incidentally, the 1940 population census reveals 
that total population during the decade grew nowhere neat 
as rapidly as total families as indicated by “occupied dwell- 
ing units’’—the percentages being 7 and 17 respectively. 


CITY TOTALS: A new feature, added this year at 
the suggestion of a subscriber, is a summary at the end of 
each state’s city section which shows the combined impor- 
tance of these cities in the state’s total economy. 


See Pages 25 to 32 for Sample Analyses of County and City Data and 


Suggestions on How to Use This Survey 
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Cluett, Peabody last fall produced a new 
ensemble of shirts, ties, shorts, and hand- 
kerchiefs called “Candy Stripes.” They 
prepared a color page for The Saturday 
Evening Post, then showed their dealers 
the story. 


When the Post ad broke, thousands of 
Arrow dealers tied in with newspaper copy 
and window displays . 


“Candy Stripes” piled up the biggest 
dollar volume of sales of any promotion in 
ten years—one of the biggest special pro- 
motions in Arrow’s history. 


People pay attention when you put it in the Pt} 
ml)! 
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Post advertisers know why: The Post 
wins more merchandising support from 
dealers than any other magazine because 
dealers know the Post reaches their best 
customers and prospects. Because dealers 
know people like to read advertising in the 
Post, and believe it when they see it there. 

No wonder Cluett, Peabody put more 
of their magazine dollars in the Post than 
anywhere else. 

And no wonder the Post is awarded 
more advertising revenue than any other 
magazine in the world—nearly 9 million 
dollars more in 1940. 


THE BIGGEST 


® HAS LIFE A REAL HOLD on its 20,000,000* 
readers?... 


Are people enthusiastic about the way LIFE illumi- 
nates their world?... 


Advertising circles have never heard a more re- 
sounding “YES!” to such questions about any 
multi-million circulation magazine than is revealed 
in three significant facts: 


1. LIFE’s circulation has steadily soared to more 
than 3,000,000 at 10¢ per copy! 


2. LIFE is a virtual sell-out on newsstands within 
a few days of each publication date! 


3. And now, LIFE’s subscribers are renewing at the 
rate of more than 76%! 


The obvious, inescapable explanation of these facts 
is that LIFE’s unique and illuminating picture-and- 
word editorial technique interprets this real, fast- 
moving world for millions — in a way they /ike and 
understand. 


LIFE’s advertising pages, too, are a fascinating 
part of the whole informative document. 


For they, in their own right, present useful, ex- 
citing, important news pertinent to modern living. 
And they present news about a greater variety of 


SALES MANAGEMENT 


IN PUBLISHING... 


consumer goods than is offered in any other mag- 
azine — ably complementing the out-and-out edi- 


torial information that is so readily absorbed from 
LIFE. 


"Scientifically established and reported by LIFE’s Con- 
tinuing Study of Magazine Audiences. Latest audience 
totals, from Report No. 4: 


COLLIER’S 14,750,000 


LIBERTY . 
LIFE. 


12,900,000 
20,450,000 


SATEVEPOST 13,050,000 
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Advertisers Use This Newspaper 
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OT from one city but from hundreds of cities in the 
United States and other countries The Christian 
Science Monitor carries retail automotive advertising. 
1314 dealers, garages, accessory stores, and service 
stations use this newspaper. A few of their signatures 
are reproduced to show the high type of firms repre- 
sented. 

Do they get results? Indeed they do! Most of them 
have used the Monitor for a long time. One who has 
advertised for 21 years writes: “I have found that the 
money invested in such advertising has returned two- 
fold dividends, not only in the profit made on the mer- 
chandise sold, but also in acquiring new friends for our 
business.” 

You can expect real business from advertising in a 
newspaper that brings customers to 1314 retail auto- 
motive accounts. You know your advertising will reach 
an important reader-audience of good income families 

. and you know your advertising will be read. 

Why not give the Monitor an opportunity to prove 

what it can do for your product or service? 


THE CHRISTIAN SCIENCE MONITOR 


A Daily Newspaper for All the Family 


Published by The Christian Science Publishing Society. One, Norway St.. 
Boston, Massachusetts 


NEW YORK OFFICE: 500 Fifth Avenue 


Other Branch Offices: Chicago, Detroit, Miami, St. Louis. Kansas City, San Francisco, 
. London, Geneva, Sydney 


Los Angeles. Seattle . . 


BILL HAGENS’ CORNED 


CASPER, WYOMING 


Geo I 
- f, E hi 
See ore Co, 


PAUL G. HOFFMAN €O., INC 


ds we 
ColillecO DAVIS MOTOR (0. 


MONTGOMERY, ALA. 


Krestelley Motor Co. 


SAN FRANCISCO 


G 


KA n ee 
TOPE ynTiner? 


SALES MANAGEMENT 


t 


t. 


' 


Fairchild Aerial Surveys, Inc., L. A. 


San Francisco’s magnificent new bridges help to produce a social and economic merger of five counties into 
the great San Francisco Bay Area. 
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Important Things to Look for in Analyzing 
Any Market—Sample Analyses Using Cali- 
fornia, San Francisco Bay Area Counties, 
and City of Providence as Examples 

Check List of Uses Which Subscribers Make 


of These Market Data. 


HERE are upwards of a hundred thousand items in 
this Survey of Buying Power—the result of more 
than one million computations. The book consti 
tutes a fine marketing tool, but not an automatic 
tool. Like any other complicated precision instrument, it 
annot be used properly without a careful study of the 
instructions. Every year after the Survey is in subscribers’ 
hands we receive many letters of inquiry as to what a head 
ing means, or the source of a column, or whether Effective 
Buying Income is net income or gross income—and 95% 
of these letters would not have been written had the sub 
scribers gone to the trouble of reading the preceding ex 
planatory pages 
Therefore we suggest, we implore, we command (here. 
and We repeat it on every page throughout the county and 
city data sections) : 


READ THE EXPLANATORY PAGES 
BEFORE USING THE FIGURES. 


In analyzing a State, a cOunty, a trading area, a city, 
What are important, significant questions which can be an- 
swered by the Survey of Buying Power? Here are sample 
juestions which pry into the hearts of markets: 

How many people and also how many families, as com 
Pared with other areas under consideration—and what per 
centage do they represent of my potential market? 

Is the population growing rapidly or relatively stationary ? 


How much do they buy 


and how does the percentage 
Of total 


purchases compare with the percentage of total 
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ow to Apply 


our Business 


population? What are the sales by types of retail outlets 
(answers are in city section) ? 


What is the guality of the market, as judged by sales 
of new passenger cars, number of $1,500 Preferred Fami 
lies, and income tax returns? 


How much could they buy, as shown by Effective Buy 
ing Income—how much in dollars, per family, per capita? 


How much of my national sales should come from a 
given county or state or trading area? 


Sample Analysis of State and Counties: 
California and the San Francisco Area Counties 


(Editor's Note: In addition to direct comparisons which are 
made in the following analysis from the specimen tables, as, 
for example, under population the “ratio 1940 to 1930.7 many 
other comparisons can be made by simple arithmetic from 
figures published here. For example, to find the average size 
of family: Divide total population by total families. Com- 
parisons in the following analysis which are secured by such 
additional computation are italicized.) 


Population 


California grew far faster than the nation in the 1930 
1940 decade, the percentage gain being 21, against 7 for 
the U. S. A. As of 1940, its nearly 7,000,000 people 
represented more than one-twentieth of the total popula- 
tion—5.235% Its 2,131,000 families ( preliminary cen- 
us figures) are smaller than the national average—3.2 per- 
The state has 6.126% of the nation's 


¢ 


rons as against 3.7 
families T/ é Slate 5 JNcVvédse in families Was >) is 
against 17% for the nation. 

Ap prox imately 92% of all families in the State of Call. 
fornia are white families. This is slightly above the U. S. A. 
iverage of 89% 

Now. let us turn to the five counties which constitute 
the San Francisco Bay Area. In previous editions of the 
Survey of Buying Power one county was selected for sam- 
ple analysis But we break the precedent because San 
Francisco is now unified socially and economically—even 
though not politically—quite as much as the five counties 
which make up the municipal boundaries of New York 
City. This unification has been brought about by the three 
magnificent bridges—Oakland, Golden Gate and San 
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Sample State and Counties 


POPULATION, 1940 AUTO SALES SM, 
In Thousands 1940 IN- 1940 ESTIMATE MARKET 
1939 U. S. Gov't 1940 COME CONTROLS 

TAX 
COUNTY Dollars RE- Thou- 
Ratio White Ratio in New Ratio TURNS Per sandsof WNa- By. 
Total 1940 Fami- Fami- Dollars 1939 thousands: Passen- 1940 PER Dollars Per White $1500 tional ing 
1940 to of lies, lies, in of to ger to 1,000 in of Fam- Fam- Pre- Buying Pov. 
1930 U.S.A. Est'd Est'd thousands) U.S.A. 1935 SM) Cars 1939 thousands U.S.A. ily ily ferred Power oe 
Estimate families Index 
Alameda Oakiand- 

Berkley 183A 506.2 107 385 162.8 155.7 250.580 596 129 262.149 17,769 133 108 428,107 577 2.629 2.696 79.8 573 149 
Contra Costa 183A 97.8 124 074 29.1 7.3 34,397 082 145 35,985 3.218 127 88 60,075 081 2,061 2.137 13.7 082 111 
Marin 183 52.5 126 040 13.5 13.4 18,448 044 «157 19,300 1.621 127 90 32,596 044 2.410 2.422 7.3 044 119 
San Francisco S. Fran. 183 629.6 99 479 206.5 197.2 383,554 913 129 401,263 21,331 125 155 688,788 929 3.335 3.422 111.6 882 184 
San Mateo 183 109.3 141 083 33.5 32.4 43,452 103. 177 45,458 4,123 130 96 77,786 105 2.323 2.368 105 12% 

Total, Bay Area 1,395.4 107 1.061 445.4 426.0 730,431 1.738 133 764,155 48,062 128 126 1,287,352 1.736 2.890 2,964 233.5 1.686 159 
STATE 
California 6.873.7 121 5.235 2131.0 1962.6 3,187,809 7.585 137 3,334,989 229.659 128 78 5,316,416 7.167 2.495 2,6121.032.2 7.220 1% 

U.S.A 131,312.9 107 34772.8 31014.8 42,038,448 127 45,776,285 3179.792 127 48 74,182,005 2.133 2.272 13513.0 

Mateo—- which link the tive ounties, Alameda, Contra wu avast $1,209 for the natio 1) miea? 

Costa, Marin, San Francisco and San Mateo, into a compact werage Californian bought 24% more retail mes a 

unit Each county has its individual characteristics, Just as than the average citizer 

the tive New York City counties do ih one has good At no time during the “Depression Thirties is Ca 

retail stor of its own-—but all feed into San Francisco fornia hit as hard as the average state Both tts ups 
oug twork of vehicular ilroad and boat arteries its downs hold within narrower limits than most. states 
[he combined population of the fis ounties constitut his helps to explain why the retail sales increase trom 193 

in 1¢ San Francisco Bay Area ts 1,395,400 (preliminary to 1940 (the latter figures being SALES MANAGEMENT 

s), and if linked together politically as New York's exclusive estimates) was less than for the nation as a whole 
tiv ountics are they would be the sixth largest city u The San Francisco Bay Areas five counties had retal 

he mati sales in 1939 of almost three quarters of billion dol 

During the last decade the population gain in the San ind in 1940 exceeded that figure As a uni he B 

Francisco Bay Area was exactly the same as for the nation unt Vank SIxXth nm the ial As against their pop. 

7Of Th Po} tlation re presents 1.06107 of the nation’s tion percentage of 1.061, their retail sales in 1939 were 

} Op! ! s will € develope 1 in the inalysis OT retal 1.738% thus st unping the areca asa market nearty tw 

sd Etfective Buying Income. their over-average p is good as normal. Ofticial fgures snow that 1939 
chasing p nak them almost twice as important a sales were 43° better than in 19?25-—~—better thar 

T iverave American kit / fj national increase. but not quite sO vood a the St 

n the S I Ba 1 Wwe u Calitornia. 9 1939 reta i ev fan he San l 

ft t Burea ot the Census ind S ‘ Ip Bay Area ta bon $/.716 wortl 

iwelling units’ are synonymous with 1 er of families Nea md 10% better than the state. I )40 accovdiy 

he Bay Ar } This SALES MANAGEMENT'S est/niates, the average Sin I 
mpa vith 3 ersons tor the State of Californ in Bay Area family ight § 6 wor 

5 ! f on son n eting nm who know th } 

San Francisco Bay A ntimat stion th alicity 

o m number of \e area, pointing Auto Sales. 1910 

- uo with an increase OF Only 85,500 persons during In 1940 the nation sold 2747 more new passenget 

. , acre Was ah Creat 000 families. The than in 1939; the State of California did evet r Wi 

. Me deCHAe WAS 21% an increase of 28% Mo } 
De ie aid 
. Ww) / ( ' 
Retail Sales "ure we 8. Sales of new passenger cars \ 
Otticial figures of the 1939 Census Retail Sales rev proved to be tairly reliable ind x of the la naf 
Calitorn contribution was §$3.187.809.00 p Ket nd in the vO important aspects of percentage of £ 
SI) % n ns re YUSINESS | | ntayve na numbe¢ Ol ifs Sol } UUO fT ilies, ¢ of 
dst c te’s I nked high among the states 
[ ) in ONns¢ s Or yt ti t Normally the big city areas yresent nun y U 
, l s i Sales po S oreates ] irke pla € or th saie of new ifs l th 
( “ { s s a ng . is wi yasis Of sales of new irs or registration of tot rs pe 
tt sus j ‘ 35 an 5 is 370 The n O00 families, they tend to rank lower than the smalle 
rf } se was 274% cities Theretore it 1s surprising to find that the Bay Are 
I , ) ( vere $1,49 sales of 48.062 cars in 1940 were as high on a per fami 
j SALES MANAGEMEN 


RETAIL SALES 


The “SM” symbols mark original, exely. 
sive estimates by SALES MANAGEMENT, 


EFFECTIVE BUYING INCOME 
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: News of the Treasurer's Report of a lt means good customers for apparel, furniture, 
43 leading Industrial, “9 published - food products in fact, for all those products 
The Examiner's Financial Section 
and services that can be advertised successfully, 
{1 new selection of bat styles—as an- 
nounced in The Examiner advertise- - a ; 
It is evidence of the “money-ability’” of The 
ment of a downtown womens wear , P 
shop Examiner's audience which, when added to the 
‘ 
se a ste es volume of circulation, assures most. satisfying 
The new bat which “Mrs. Peter Smith, 7". 
wife of a typical banking, bond o1 advertising results. 
, hrokerage executive has just  pur- 
chased 
At first glance you may see no connection be 
tween those three ideas. oe ren READING HABITS of North 
a orn L or - 
. sebeiilhves . banking, bond and brokeraae 
But they are connected—in a manner important are as divulged by » recent 9 
; : -O ucted by the R 7S survey 
to every merchandiser—be he manufacturer, Poration. The oss Federal Research Cor 
survey reveals — *) 
wholesale distributor or retailer. 
1) 89.50 
-2°° of the 
They are connected by a recent Ross Federal Francisce sa executives thus surveyed read San 
| . 1 ‘ miner financ; — 
Study, which shows that 89.57 of Northern 2) A ancial writers. 
ae mong eleven fin , 
- 
California's banking, bond and brokerage execu list, Examiner ies star ree on the check 
Pat third pl carried off firs 
tives read The Examiner for financial views hird places. The number of st, second and 
Examiner Raa nN , ver oO votes received by 
ic writers > 
total of tie os h : ; exceeded the combin 
This dramatic evidence of interest on the part by 51% ight writers of Newspapers B Cc pair 
ot those whom advertisers love to think of as 3) Fin ' 
: - INaNcial writers of Newspaper B 
quality prospects” is significant. For it indicates bined were shown to reach 7 C and D com. 
, ‘ itPern ach onl 1.1° 
' s . tives — na y . o of the eye, 
what we have always believed—that there is an surveyed. (Examiner alone reaches 89.5°..) 
' . . ‘ 4) © 3%, 
acceptance of The Examiner among a desirable 38.9% of th, executives covere 
I i : ‘T1 San Francisco Examiner f rN tp Z the Study read 
ibove-average income group in addition to our Examiner write, inancial writers exclusively 
i Y ° rers are read excl SS . 
obvious coverage of the middle-price stratum times as many of these reader oe by three 
r] and D combined S as Newspapers B C 
that is responsible for the greatest volume of 
unit sales 
* COPY OF THE ROSS FEDERAL SURVEY MENTIONED IN THIS ADVERTISEMENT MAY BE PROCURED FROM ANY OFFICE OF THE ROONEY E. BOONE ORGANIZATION 
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Oakland people may not like the comparison but Easterners see this va-t 
city of more than three hundred thousand people as another Brooklyn, a 
city of beautiful -kylines, comfortable private homes, and busy factorie- 
Even though many Oakland people shop regularly across the Bay. the cits 
ranks 22nd in retail sales, although only 27th in) population 
Market Mreet, San Francisco, is one of the great business street~ of the 
vorld. Just as all other streets in the eity feed into it, so the vehieulas 
tilroad and boat transportation systems make it a part of the daily life of 
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people in four other counties 
t the State of Calitornia vyhole and higher than Her avera a ue OMA) d had } J 
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1) Perth Py i ; it 1Oo7°% of the lt S. A. total! 
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i } C10 ry low-priced consumption products the Bay Area counties bears aln the same rel m to th 
sreat deal of ditterer n market potentials be national total a tail sales 36 Measured in terms 
vi high-income t thes and low-income families, it of per-family income, the $2.890 average puts tl ombined 
ertainly true that in the ise ot ility and high pr init among the first dozen nties in the \ Jan 
CI Maise, such as ful : ousehold furnishing Francisco County alone, with its average $3.335 per 
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No wonder San Francisco still has the life, the zest, and 
the money-making opportunities of The Old West. It’s 
still a “Boomtown.” 


Advertising should be concentrated where the diggin’s 
are richest, and Sales Management’s survey shows San 
Francisco as the third major city of America in Effective 
Buying Income per capita! 


800 MILLION DOLLARS in Defense contracts al- 
ready for this area have stepped up everything—Trade, 
Construction, Shipping and all important indices. 

When advertisers come prospectin’ in these rich diggin’s, 
this NUGGET Paper is the one to use. It offers the 
largest evening circulation in Northern California, a 
dominant daily leadership in Display Advertising and a 
wealth of reader acceptance. 


San Pruanctsco 
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= The UGK en Sif Paper in a EXOUI DS Market = 


Why 
Represented Nationally by s : Z Paul Block and Associates 


i | i irKCt ind 18 Onstructed Dy Wividing tne ne mportance Of Providen ¢ is an Outlict ‘ 
s 
National Buying Power Percentave by the percentage ot tvpes of merchandise 1s shown 1n the seven 
po] ilation. 1s Exce dingly high tor the five countics con 1949 retail Sales census figures on total ) Sale 
bined—-and high for each individual county If all peop! types of outlets. Readers who are interested 1 
nad the same t iviny pow I then po} iWation and buying tne importance of a city im Sales through a spe Vpe 
po \ percentaycs wo ld be similar p opi nm the san Outlet Can Make interesting COMPparisons Irom t ity. st 
. . . “th } " 
Francisco Bay Areca, however irc sO Much better than ind national hyures published in the Survey t Buyiy 
iverave that we find a buying power index of 159, which Power For example, here ts a table which analyz 
means that 1 prospects for nost onsumer! vOOdS they Prov dence sales by type of store 
ire 59) better than the national average 
Ihe State of Calitornia is not tar behind, with a buy City's 
Ny powcr index of 138 To ot Ratio of 
lo sum ip: California ranking fitth in population 1S state's sales iy pe to tot 
third in retail sales, third in Effective Buying Income Potal Retail ‘a $7.7 1 
r ty ) 
leventh in Effective Buying Income per family fourth 1n Food 5 9m x at Rem HA “ I Oe 
| ‘ (General Merchandise ; ein (1.3 1 4i 
new passenger car sales, fourth im imcome tax returns, 69 } 
ln Apparel ert , rrr 4 13) 
third in Buying Power Index, and as shown by the Picto Furniture Household .... . veri 12] 
graph on pave 44, 1s second in tarm income, and seventh Auto and Filling Station. . tie 
value of manufactured products — Building Hardware. 41.1 y 
Irug- . ‘ ‘ P 16.3 Qj" 
Ihe San Francisco Bay Arca, if considered as a unit 
Ih New York's five counties would be sixth in retail | p 
; P | t is not at all surprising that the rOVIdGENCE | nt 
sale xth in Ettective Buying Income, sixth in number are " . 
, { j | ‘ : | for food ts considerably under tts percentage of all ret 
tf preferred tamilies, fifth in new passenver car sales and : 1 ld 
: i | > | 
SAIC phenom on holds tru Wit pt tity 
ixth im national buying power percentage uhm This phenomenon hok . _— 
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large cities and tor two principal reasons: Food 1s n 
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or which people normally travel vreat distance 
i 4 


Sample Analysis of a City 


while general merchandise, ipparel and furniture are iter 


As was done in the sample analysis of the county and on which the combination ot quality, wide selection 
state omments on any ttems which ippeal lirectly in the lOW prices LIVEs the large metropolitan centers s 
’ } 1 
ib] are printed in SALES MANAGEMENTS usual Roman Providence a vreat advantage over smaller cities and 
type whi observ itions based on turthes omput trons hALES The extremely high percentage Ot Rhod Islar 
trom these fivures are ttalicized business done. for example in Providence’s great depart 
Providence, a city of 253,200 people, has 46.10 ot ment stores tends to swell the total retail percentag 
he county and 35.58‘, of the population of Rhode Island to give the city proper a percentage mark that simply 
\ } | | | ae ae 
Ihe fact that these two percentage figures are so close not be reached for those stores which deal in quick 
ndicates to what an extent the county—-and the citvy—of sumption products 
Providence dominates the state Providence. like so many In one respect, however, Providence 1s exceptional 
ther of our large cities, gained relatively little in popula the above regard because tts percentage of the state drug 
ion during the decade The 1930 population figure Was store sales practically coincides with its per entave ol 
52.98] Both the city and ti tate have families averat sales. In very few of the major cities which we have 
thout ber i, which ts identical with the national served in studying the work sheets of this Survey of B 
CAR ing Power have we found such a high ratio on drugs 
With retail sales of S8141.159.000 in 1939. the erty Retail sales in Providence in 1940 gained slightly 
lid 47.740 of the state’s business Ihe percentage ot than five million dollars over the 19459 figure, according t 
population is only 35.58, thus indicating its strong posi SALES MANAGEMENT S estimates, This gain of slightly less 
on as a trading center Neither Providence with a vain than 30% was well under the national vain, Vial ‘vy 
ft lot, n retail sales trom ‘35 nor the state with a vain Leare (MOU that the defense slTnMlanl ft [ } 
tf 25 equaled the national gain of 2767. buat Prorviden textile plants im the Providence area ha ta + 
ud id)j P / li by SALES M ANAGEMENT S ? WIPLy COM WsGd Velall Sales CAT EXcCeed [he ai ua Vat 
Hivh-Spot Citr running ahead of the nation Despite its close proximity to Boston. ore 101€S 
enter, Providence had a wholesale volume last f 
‘ | Cj 
‘ » | y 
Samp ¢ ALLY 
A 
RETAIL SALES 
In Thousands of Dollars WHOLE- EFFECTIVE BUYING 
POPULATION, 1940 SALE INCOME 1946 
in Thousands SALES 
1939 U. S. Gov't 1940 1940 ELD csrisnare 
TY COUNTY Dollars Per 
Ratio Furn- Totai ‘in thou- Dollars Per vs 
Mu- Fami- 1939 Gen Ap- iture, Auto Lum sands in Fam- var 
nic- Coun- of ties, Total of to Food Mdse. parel House- and Bldg. Drugs thou- of ly t 
ipal ty State Est'd State 1935 hold = Filling Hdwe Est SM) sands State dol- do! 
Est ars lars 
Providence Providence 253.2 46.10 35.58 67.8 131.15947.74 116 29.634 23,22315.409 7.459 17.216 6.373 5.051 136.429 191.096 208.005 42.82 3.069 §% 
STATE 
Rhode Island 711.7 187.6 274.759 125 75.843 32.631 24.667 12.868 44.530 15.551 10.911 285.799 248.616 485.802 2.589 0% 
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Here are four of 


the surest tricks in radio 


More than your contract tn bridge 


means over-trick premiums. 
Look at these KGO “over-tricks.” 


3 {nn Holden's KGO Home Forum. One 
enthusiastic advertiser* writes. “The lowest 
ost-per-Inquiry ot five participation programs lve 


tned.” Find out for vourself how little it costs. 


* Vew Shows. KGO has half a dozen air-tested 
sustainers for sale—each stamped with NBC's 
guarantee of quality. Ask your NBC Sales Represen- 


tative to tell vou about them. Or write us direct. 


Hot Spots. KGO offers choice time spots next 
to such top NBC Blue Network shows as “Quiz 
Kids”. “1 Love a Mysterv” and rang Busters. Write 


Or Wire us lor Spe itic availabilities. 


| Ji N 
Represented Nationally by | c 


Y, 


= 
=/ SPOT Sales Offices | SAN FRANCISCO WASHINGTON 


Promotion-minded KGO is San Francisco's 
fastest growing, second most powerful station. 
Partner in NBC’s new million-dollar building, KGO 


wains additional prestige from national exploitation. 


Get AGO's whole story and complete details of the 
above over-tricks — from your Nb , Spot Sales Repre- 
sentative. Or write KGO. 111 Sutter St.. San Francisco, 


and a complete presentation will be sent you. 


* Name furnished on request 
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\ ’ ymparisons can be made in any county ity 
ing Zor yr section, but of course they la il impo 
< reiated o the problems ofl s 
f l | i i if SS 
How ror xamMpi woes th san Fran Isco Bay \ i 
or Providence per ntave Of your total sales OMpare Wit 
ntave shown in this Survey of Buying Power 
How do your sales tn these cities parc with other sales 
tentials set forth in this volume? For large cities and 
yinties particularly. you will tind in the summary pages 
tollow on this india tint stock, volume figures and 
Kings which wall point out ne rmal relationsh p so that 
yO vill know whether the salesman in Territory A ts 
ng as much business as he should get out of that terri 
ry and also whether his sales should be higher oO lower 
Nan thos Ol the salesmen in territories B and ( 
In the San Francisco Bay Area and in Providence 
vhich we have tust inalyzed retall sales standards ot liv 


ng and income are much higher than average and there 
should be a big question if your own sales do not point in 
e Sam lirection 
And if they are not higher. here are pertinent questions 
W hat percentage of your total advertising ppropria 
tion goes into these sections’ 
Is it enough? 
Are the right media being used 
Is the list large enough 7 
Does the advertising have sufficient consistency 
Does the trouble lie with your salesmen in the terri 


Do you have too many distributors there—or too few 


The editors of the Survey of Buying Power are always 


eased to assist individ al subscribers by counseling with 
them on the pplication of the Survey to the problems ot 


in individual company During 1940 they gave such coun 
sel to several hundred subscribers This servi of course 
unnot arried to a point where detailed analyses of 
s records or field surveys are required to get the an 
swers to a subscriber's problem ind to show the application 
Survey The editors will refer subs rib rs who 
ne 1 this ty pe yy assistance to reliable sales inalysts ind 
es counselors who will lo tne required work tor a i 
ible f 


Suggestions for Using the State. County 
and City Figures 


Ihe tollowing uses ot data contained in SALES MAN 
AGEMENT S annual Survey of Buying Power are among 


Ose reported py th executives oF the tollowing com 
panies: Chesapeake & Ohio Ratlway Mohawk Carpet 


) f Airw Campbell-Ewald (¢ N W ver & 
5 \ il | I \ Ma nery Co H W 
( Star Oil Co. ot Indiar Brown D 

\ Buick Motor Division of General M Dallas 
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Ss I nd Stone Co.: Packard Mo ( ( 
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(a) Allocating by dis 

(b) ¢ King media cif tions agains 

iles 

(c) Servicing avency ac ints 

(d) Determining markets for intensity 

(ce) Selecting test cities 

(f) Adjusting advertising juotas to sales res 

Market Plannin, 

(a) Determining market potentials 

(b) Setting quotas tor a new industry 

(c) Checking relative merits of distributors 

(d) Setting territorial quotas 

(c) Furnishing spending power data jeal 

(f{) Determining markets for test of new products 

plans 
(zg) Appointing exclusive distributors 
(h) Measuring progress or retrogression of spect 


ireas 
(1) Planning expansion programs 
(j) Synchronizing production to the absorptis 
Of the marKet 
5 Handl: if he Indiridual Salesme 
(a) Setting sales quotas 
(b) Checking salesmen’s results against potentials 
(c) Offsetting salesmen’s and distributors’ alibis and 
hard-luck stories 
(d) Revamping salesmen’s route lists 
(e) Selling the salesmen on their territories 
| Other Uses 


(a) Attracting tactories and distributors branches 


_— 


(b) Building bases tor ratsing new capital 
( Planning expansion programs 

(d) Opening new company-owned retail sales outlets 
(ce) Locating industrial sites 

(t) Proving need for improved transportation service 
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COPY RIGHT 
THE CONTENTS OF THIS SURVEY OF BUYING 
POWER ARE FULLY PROTECTED BY COPY- 
RIGHT. THE EXCLUSIVE ESTIMATES OF FEF- 
FECTIVE BUYING INCOME. RETAIL SALES. 
PREFERRED FAMILIES. WHOLESALE SALF>. 
AND THE FIGURES ON AUTOMOTIVE SALE: 
AND VIARKET CONTROLS MUST NOT BE. RE- 
PRODUCED IN PRINTED FORM. IN WHOLE OR 
IN PART. WITHOUT WRITTEN PERMISSION 
OF SALES MANAGEMENT, INC 


Editors of the Survey 


RAYMOND BILL, Pablisher 
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Ray B. Prescott, Drrector of Researcs 
A. R. HAHN, Managing Editor 
M. E. SHUMAKER, Desk Ed 
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SALES MANAGEMEN 


ADVERTISERS H2€6 @ change 


SELECT KFRC FOR SAN FRANCISCO 


BAY AREA COVERAGE! 


More than TWICE as many 


program hours are placed on 


KFRC by San Francisco ad- 
vertisers and agencies than 
on the nearest competing More San Francisco advertisers 
network station: and agencies use program time on 
KFRC than ALL OTHER NET- 
WORK STATIONS COMBINED! 


5000 watts day and night coverage 


blankets 33 central and northern 
California counties...an area of 


over 2,500,000 population ' 
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In the San Francisco Bay Area and in Providence 
vhich we have just analyzed, retail sales, standards of liv 
ng and income are much higher than average and there 
question 1f your own sales do not point in 
ne same rection 

And 1f they are not higher. here are pertinent questions 

W hat percentage of your total advertising appropria 
tion goes into these sections? 

Is it enough? 

Are the right media being used? 

Is the list large enough ? 

Does the advertising have sufficient consistency ? 

Does the trouble lie with your salesmen in the terri 
ory 


Do you have too many distributors there—or too few 


The editors of the Survey of Buying Power are always 
pleased to assist individual subscribers by counseling with 
them on the pplication of the Survey to the problems ot 
in individual Company During 1940 they gave such coun 
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innot arried to a point where detailed analyses of 
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) Selecting test cities 
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Market Plannin 

(a) Determining market potentials 

(b) Setting 


(c) Checking relative merits of distribut 


quotas for a new industry 


(d) Setting territorial quotas 
(c) Furnishing spending 
({) Determining markets for test of new products 
plans 

(zg) Appointing exclusive distributors 
h) Measuring progress or retrogression of specif 
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(1) Planning expansion programs 
(}) Synchronizing 
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3. Handling the Individual Salesme 
(a) Setting sales quotas 
(b) Checking salesmen’s results against potentials 
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hard-luck stories 
(d) Revamping salesmen’s route lists 
(e) Selling the salesmen on their territories 
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More than TWICE as many 
program hours are placed on 
KFRC by San Francisco ad- 
vertisers and agencies than 
on the nearest competing 


network station! 


ADVERTISERS H0€¢ BD chtgnge 
SELECT KFRC FOR SAN FRANCISCO 
BAY AREA COVERAGE! 
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5000 watts day and night coverage 
blankets 33 central and northern 
California counties ...an area of 


over 2,500,000 population ' 


More San Francisco advertisers 
and agencies use program time on 
KFRC than ALL OTHER NET- 
WORK STATIONS COMBINED! 
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[There's a good neighbor 


right next door— 


iN 


by telephone! 


Tue great and grow ing inter- 
est in South America high- 
lights the value of good 
telephone connections be- 
tween the two continents. 
Many American firms regu- 
larly depend on overseas tele- 
phone service. Others are fast 
discovering that it expedites 
deals and gets decisions when 
ANTOFAGASTA 


days and dollars count. 


The map to the right shows 


Three- minute rates from 
NEW. YORK to: 


the direct circuits to South 
SANTIAGO ff 


America—from which most Week-day Sunday 
Buenos Aires $15.00 $12.00 
La Paz 18.00 15.00 


Rio de Janeiro 15.00 12.00 


Uy Valparaiso 18.00 = 15.00 


other points can be reached 


—and some rates. 


Try the on/y service that puts 


Bogota 12.00 8.25 

you in quick, personal contact > = Asuncion 7.55 14.55 
stiacec (\ 15.00 12.00 
with friends or associates over- . = Montevideo 16.20 13.20 


seas. It’s easy—just an exten- Corneas Mo 88 


sion of the Long Distance 


Service you use all the time. 


BELL SYSTEM OVERSEAS TELEPHONE SERVICE 


Major Trading Ar as—Their Sales and Income 


Through the courtesy of Batten. Barton, Durstine “State” and “Neo. of Counties and also reter the 
and Osborn, SALES MANAGEMENT uses their full-page outline maps which are published in connee- 
unbiased delineation of major retail trading areas tion with each of the nine major geographic sections 
minor Wholesale areas), and every county in every Here are consolidated figures on such essentials as 
state is assigned to one of these areas. Numerals population, retail sales, Effective Buying Income. and 
at the left of the city names on this page are a key to National Buying Power —with information on all of 
similar numerals following the county names undet the counties in the United States compressed int: 
each state commencing on page 84 Subscribers these 187 B. B.D. & ©O areas. and 6 supplementary 
wishing to identify all of the counties belonging to a areas Which have been set up by SALES VIANAGE- 
viven city s trading area should consull below under VENT. 
POPULATION, 1940 RETAIL SALES, EFFECTIVE BUYING 
In Thousands 1940 INCOME, 1940 
1940 ESTI- Nationa 
No No New MATE Buying 
of City State of Dollars in Passenger Power 
Area Counties Total of Families White thousands of Car 
1940 U.S.A. Estimated Families U.S.A Sales Dollars in ot 
6yD thousands U.S.A 
Estimate 
1 Augusta Maine 1 77.2 059 19.2 19.2 29,362 064 1,895 44,955 061 062 
2 Bangor Maine 6 300.1 229 74.2 74.2 93,522 204 5,806 137,359 185 193 
3 Lewiston Maine 4 177.9 135 44.7 44.6 60,189 132 3,590 91,027 123 125 
4 Portland Maine 5 289.9 221 71.6 71.4 122,527 268 7,328 173,963 234 247 
5 Barre Vt 1 41.5 032 10.6 10.6 17,889 039 1,052 30,380 041 039 
6 Burlington vt 5 114.4 087 28.3 28.2 39,224 086 2,320 59,199 080 084 
7 Rutland vt 3 105.8 081 27.9 27.9 43,181 094 3,100 66,900 091 091 
8 St. Johnsbury Vt 3 52.5 040 13.7 13.7 17,186 038 1,158 26,029 034 036 
Yq Bosto. Mass. 8, N. H. 10, 
Vt. 2 20 3,405.6 2.592 888.3 876.2 1,554,937 3.396 86,205 2,566,278 3.459 3.357 
"9A Manchester N.H » 366.6 279 99.8 99.7 146,250 319 9,381 197,030 266 289 
10 Fall River-New Bedford Mas 1 365.1 278 96.1 94.7 133,996 293 6.127 235,174 317 295 
11 Springfield Mass 4 575.3 439 150.6 149.1 257,393 562 15,206 385,440 520 534 
12 Worcester Mass 1 502.8 383 128.0 127.5 208,698 456 12,128 303,897 410 426 
13 Providence R. 1 5 711.7 542 187.6 184.6 285,799 624 18,296 485,802 655 635 
14 Norwich-New London Conn 2 181.0 138 48.1 47.5 80,965 177 4,408 135,740 183 17 
15 Hartford Conn 4 623.8 475 162.1 159.4 306,169 669 21,222 498,057 672 670 
16 New Haven-Waterbury Conn 1 483.3 368 127.5 124.7 236,271 516 12,338 405,916 547 519 
7 Albany-Troy-Schenectady N. Y 13 895.2 683 250.1 248.1 373,499 816 25,611 656,365 884 850 
18 = Utica N.Y 3 267.4 203 70.5 70.2 95,817 209 7,270 168,505 227 219 
19 Binghamton N.Y. 5, Pa. ' 348.8 267 95.7 95.4 133,680 292 9,359 233,723 316 305 
20 = Elmira N.Y. 2, Pa. 2 4 172.1 131 47.9 47.6 63,426 139 4,559 105,367 142 141 
21 = Syracuse N.Y 7 571.5 435 157.5 156.5 228,573 499 17,308 398,620 538 522 
22. = Watertown N.Y 4 240.7 183 63.2 62.7 83,958 183 6,008 153,201 207 196 
23 New York N.Y. 14, N. J. 14, 
Conn. 1 29 «12.903.7 9.824 3,497.2 3,349.2 5,807,565 12.687 277,896 10,460,399 14.100 12.997 
""23A Newark N.J 7 2,871.8 2.187 758.9 728.0 1,237,540 2.703 77,894 2,064,891 2.784 2.719 
24 Scranton Pa 4 354.1 270 86.8 86.6 119,221 . 261 6,475 207,912 . 280 265 
25 Wilkes-Barre Pa 2 491.5 374 115.3 115.0 152.961 334 9,289 264,313 357 342 
26 Rochester N.Y 7 711.8 542 196.8 195.7 289,742 .633 23,859 501,106 674 665 
27 ~—- Buffalo N.Y. 7, Pa. 2 9 1,341.2 1.022 358.1 351.9 519,146 1.134 44,190 898,851 1.212 1.199 
28 ~—sEErrie Pa 4 297.6 226 80.4 79.7 126,551 277 9,381 204,745 276 279 
29 = Johnstown Pa 2 301.2 229 69.1 68.3 97,842 214 7,087 143,259 193 203 
30 Pittsburgh Pa. 17, W.Va. 4 
Ohio 1 22 «3,338.7 2.543 838.3 800.0 1,254,662 2.741 89,438 2,089,951 2.816 2.785 
31 Clarksburg W. Va. 12, Va. 1 13 301.5 229 70.5 68.9 56,050 .122 3,551 95,697 129 123 
32. Parkersburg W.Va 7 140.6 106 34.8 34.5 30,129 066 1,885 53,858 .073 069 
33. = Wheeling W. Va. 5, Ohio 1 n 269.1 206 68.8 67.0 78,320 171 4,963 124,442 167 168 
34 ~— Altoona Pa 2 180.8 138 46.2 45.7 63,854 139 4,488 97,922 132 137 
35 Harrisburg Pa 13 827.8 630 215.4 211.0 289,229 632 20,858 467,378 630 632 
36 ~=—- Williamsport Pa 3 135.5 103 36.5 36.2 48,371 106 3,434 79,564 108 107 
37. -—s—~ Philadelphia Pa. 13,N. J.7 20 4,662.2 3.551 1,209.6 1,121.5 2,019,932 4.413 123,322 3,266,416 4.403 4.353 
38 «= Wilmington Del. 3, Md. 1 4 292.9 223 76.8 67.0 125,735 275 10,156 210,459 284 284 
39 Baltimore Md. 16, Va. 5, 
W.Va. 2 23 «1,529.1 1.166 393.7 323.4 599,206 1.309 36,353 970,760 1.310 1.293 
40 Cumberland Md. 2, W. Va. 7 9 197.1 149 46.4 45.8 49,076 107 2,900 80,932 109 106 
41 Hagersto vn Md. 1, Pa. 2 3 148.7 113 38.0 36.9 47,946 105 3,439 76,336 103 104 
42 Washington D.C..Md.3,Va.12 16 1,112.8 846 281.0 217.7 569,289 1.244 42,614 895,238 1.206 1.234 
43. Harrisonburg Va 4 87.1 066 21.2 20.1 22,942 050 1,524 34,189 046 048 
44 Winchester Va 2 33.3 025 8.4 7.6 11,384 025 583 16,892 023 023 
45 Cleveland Ohio 20 2,594.0 1.973 712.5 683.7 1,088,130 2.377 93,644 1,847,800 2.493 2.492 
45A Akron Ohio 1 336.0 256 91.3 88.2 145,079 317 12,895 256,415 346 340 
46 Youngstown Ohio 2 371.3 283 92.6 86.7 143,577 314 10,903 247,860 335 326 
47 Columbus Ohio 20 977.3 743 266.3 253.3 355,756 777 27,081 552,629 744 769 
48 Springfield Ohio 2 121.0 092 33.9 30.9 44,472 097 3,991 71,399 097 100 
49 = Zanesville Ohio . 199.1 151 55.9 54.8 54,276 119 4,300 89,678 121 122 
50 Cincinnati Ohio 10, Ind. 5, 
Ky. 14 29.» «1,378.1 ~=—-:1..049 387.3 363.9 499,443 1.091 36,262 849,715 1.146 1,123 
51 Dayton Ohio . 472.7 361 131.7 124.6 186,808 408 16,622 300,695 404 417 
52. Charleston W. Va. 12, Va. 2 14 763.6 583 170.1 148.3 195,248 427 12,906 306,371 413 418 
53 Huntington W. Va. 6, Ky. 10, 
Ohio 1 17 621.0 473 137.7 131.9 117,763 257 7,675 179,166 241 249 
54s Lima Ohio 5 183.1 140 51.3 50.5 62.641 137 4,690 99,290 134 137 
55 Toledo Ohio 14, Mich. 3 17 871.1 664 244.4 239.8 324,140 708 26.733 534,400 721 728 
*Figures also combined under Boston No. 9 Continued on page 38 Figures also combined under Cleveland No 45 
**Figures also combined under New York No. 23 
SALES MANAGEMENT 


PHILADELPHIA LEADS IN 
SALES OPPORTUNITIES 


The Philadelphia area with 2.4% of the active in the sale of advertised products, 
population has 10.1% of the National say here. Then plan your advertising to 
Defense Contracts ($1,275,346,000) averag- sell this active, waiting market in the news- 
ing $1513 per family . . . Read what paper read by nearly every Philadelphia 
prominent Philadelphia business men, family—The Evening Bulletin. 


RETAIL TRADE —“The retail AUTOMOBILES —‘“The automo 
trade in Philadelphia looks for- iin! bile business in Philadelphia is 
ward to the most encouraging enjoying what promises to be 
. h: ha the largest dollar volume yea) 
in history. The last quarter of 
1940 showed a 34% gain ove) 
the same period in 1939. The 
finest indication of an all time 
record in 1941 was reflected in 
January used car registrations 
which exceeded January 1939 
by 364%.” J. Eustace Wolfing- 
ton, Pres., Philadelphia Auto 
Trade Ass'n. 


a t has had n the la 
decade. In December, the Fed 
eral Reserve figures showed an 
increase in Department Store 


sales of over seven per cent.; in 


January, an increase of ove) 
eight per cent. At this writing. 
the trend is definitely higher.” 
Lrthe C. Kaufmann, Pres., 
Philade Iph ia Merchants Ass'n. 


ELECTRICAL APPLIANCES—'Thy 
electrical business in Philadel- 
phia for the last quarter of 
1940 increased approximately 
100 per cent. over the corre- 
sponding period of 1939. With 
continuing improved business 
conditions, we confidently ex- 
pect electrical sales in Phila- 
lelphia for the ensuing year to 
exceed those of 1940 by at 
least thirty per cent.” A. L. 
Hallstrom, Pres.. The Electrical 
iss’ oT Philade lphia. 


FOOD—‘In 1940 the Food Dis- 
tributing Trade in the Greate) ms 
Philadelphia Area had an in- 
crease of 10%. The Food Trade \ 

expects that increased employ- i ¥ 
ment due to expanding activi- cm ty 
ties in the nearby ship building ; “a “4” 
vards, munitions plants and de- 
fense industries will create a 
greater volume of business dur- 
ing the next two or three 
vears.” Fred S. Davis, Evec. 


\ 


veal Area. 


HOME BUILDING — “Residential 
construction Metropolitan Phil- 
adelphia area more active to- 
day than any time during past 
decade. Last quarter 1940 did 
20 per cent. more business than 
same period in 1939. 1941 pro- 
duction estimate 15,000 new 
houses, turnover of $82,500,- 
000.” Edward A. Kerr, Pres., 
Home Builders’ Ass’n of Phil 
adelphia and Suburbs; Pres.., 
National Home Builders’ Ass'n. 


DRUGS — “The producing and 
distributing sections of the 
drug industry for the last quar- 
ter of 1940 showed a_ very 
pleasing gain in volume 
The predominating influence at 
present is the stimulus given 
to spendable income by rapid 
increase in manufacturing ac- 
tivity ... In this territory we 
look for the largest sales vol- 
ume in the history of the drug 
business.” R.G. Anderson, Pres. 
Philadelphia Drug E rchange. 


With The Evening Bulletin you can cover exceptional economy—1n fact, at one of the 
the ready-to-buy, responsive Philadelphia lowest costs per reader anywhere in the 
market thoroughly, effectively and with nation. Consult your advertising agency. 


Copyright 1941, Bulletin Company, 
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Major 


Figure 


indianapolis 
Richmond 
Battle Creek 


Bay City 
Detroit 
Flint 
Jackson 
Lansing 
Saginaw 
Fort Wayne 


Lafayette 
Logansport 

Mure ity 

South Bend 

Terre Haute 
Champaign-Urbana 
Chicago 


Rockford 
Bloomington 
Danville 
Decatur 
Mattoon 
Peoria 
Quincy 
Springfield 
Kalamazoo 
Green Bay 


Grand Rapids 

La Crosse 
Madison 
Milwaukee 
Superior 
Burlington 

Cedar Rapids 
Davenport-Clinton 


Moline-Rock Island 


Dubuque 
Ottumwa 


Waterloo 
Duluth 
Sioux Falls 


Minneapolis-St. Paul 


Fargo-Grand Forks 
Sioux City 


Lincoln 
Omaha 


Des Moines 
Mason City 


St. Louis 
Springfield 
Joplin 


Kansas City 


St. Joseph 
Wichita 


Danville 
Lynchburg 
Newport News 
Staunton 


Norfolk 
Roanoke 
Richmond 
Asheville 
Charlotte 
Durham 
Greensboro 
Wilmington 
Winston-Salem 
Raleigh 
Charleston 


Columbia 


also combined under Chicago No. 72 


Continued from page 36 


POPULATION, 1940 RETAIL SALES EFFECTIVE BUYING 

In Thousands 1940 INCOME, 1940 

1940 ESTi- 

No New MATE 

State of Dollars in Passenger 
Countie Tota! of Families White thousands of Car 

1940 U.S.A. Estimated Families U.S.A Sale Dollars ‘in of 

thousands U.S.A 
Estimate 
ind 33 1,289.5 983 367.8 350.7 454,835 994 40,134 754,313 1.016 
Ind 2 65.1 050 18.3 17.6 23,964 052 1,893 38,778 053 
Mich 1 94.0 07 27.0 26.2 39,108 085 3,315 68,900 093 
Mich 14 182.3 139 46.5 46.1 59,764 130 4,927 94,766 128 
Mich 14 2,765.6 2.105 708.0 670.1 1,180,273 2.578 133,553 2,039,912 2.750 
Mich 1 227.4 173 60.1 58.4 97,796 214 8,886 150,875 203 
Mich 2 118.0 090 32.1 31.7 46,108 101 3,606 77,596 105 
Mich 5 249.0 190 69.6 69.0 96,985 212 8,548 153,487 208 
Mich 3 166.9 127 43.9 42.9 61,853 135 5,672 103,800 139 
Ind 11 373.3 284 104.7 104.0 130,909 286 12,035 209,249 281 
Ind 3 79.6 061 22.3 22.2 32,385 071 2.734 51,307 070 
ind 5 108.9 082 31.6 31.4 31,434 069 2,839 50,750 069 
Ind 4 137.9 104 39.8 38.9 46.089 101 4,230 71,266 097 
Ind 3 260.4 198 72.1 71.1 100,238 219 9,920 163,670 221 
ind. 6, 1. 3 9 286.5 218 85.0 83.5 83,379 182 7,166 132,357 178 
1] 2 87.9 067 24.6 23.9 37,031 081 3,191 56,538 076 
i. 25, ind. 6 

Wis. 5, Mich. 2 38 6 .020.6 4.584 1,654.5 1,572.6 2,613,229 5.709 181,106 4,374,578 5.897 
i 6 259.3 198 73.4 72.6 98,885 216 7,780 158,495 215 
TT 2 92.1 070 26.3 26.1 34,57 075 2,607 60,482 081 
it. 1, Ind. 2 3 114.0 087 32.5 31.6 34,347 075 2,614 62,920 085 
1] 6 190.2 144 53.5 53.0 63,146 138 6,356 97,394 131 
i 3 63.6 048 18.3 18.2 17,262 038 1,730 28,196 038 
HTT 1 430.2 329 123.9 122.5 153,472 335 14,172 245,719 331 
til. 3, Mo. 2 5 122.3 093 36.3 35.5 31,529 069 2,400 54,474 073 
TT 10 335.2 256 94.0 92.2 106,562 233 9,820 174,477 234 
Mich 3 167.5 127 47.5 47.1 70,950 155 5,482 110,340 148 
Wis. 5, Mich. 3 8 249.9 190 62.4 62.3 81,607 178 5,235 126,211 169 
Mich 23 745.2 568 205.9 203.1 266,880 583 18,837 427,841 578 
Wis 3 107.8 082 28.3 28.3 34,316 075 2,149 52,666 071 
Wis 4 205.0 160 55.1 55.0 82,145 179 5,627 123,796 167 
Wis 35 1,981.0 1.505 522.6 518.2 738,781 1.614 50,441 1,168,937 1.576 
Wis. 10, Mich. 9 19 406.1 309 105.9 105.1 121,546 265 7,295 193,509 260 
lowa 7, Wi. 1 8 163.9 125 46.9 46.1 49,939 109 3,508 83,490 1 
lowa 4 159.0 121 45.6 45.1 67,168 147 4,357 110,657 150 
lowa 5, tll. 1 6 310.0 236 87.6 86.6 124,817 273 8,465 201,733 272 
lowa 8, Wis. 1 9 244.4 187 63.8 63.8 74,868 163 4,795 110.322 151 
lowa 1 44.2 034 12.8 12.7 15,224 033 939 27,292 037 
lowa ) 150.1 115 41.4 41.1 58.254 127 4,343 83,110 112 
Minn 7 296.2 224 79.6 79.1 110,260 241 6,437 175,008 253 
s.D 28 295.9 226 75.7 74.8 91,636 200 5,686 133,931 181 
Minn. 79, Wis. 8, 

N.0.1,8.0.4 92 2,743.5 2.091 711.1 704.5 1,030,252 2.251 68,358 1,525,245 2.040 
N. 0. 52, Mont 2 54 636.9 485 151.7 149.8 169,506 370 11,663 254,825 343 
lowa 12, Minn, 1 

S. D. 30, Nebr. 3 46 609.2 465 160.9 158.9 199,176 435 13,517 299,119 401 
Nebr 13 248.8 189 71.2 71.0 78,499 172 4,955 113,083 153 
Nebr. 76, lowa 7 

S.0.6 89 1,229.1 936 333.2 324.7 393,736 860 25,417 581,762 782 
lowa 46 1,057.4 802 294.9 291.8 357,611 781 27,167 535,931 724 
lowa 4 89.6 068 24.2 23.9 33,267 073 2,364 49.038 066 
Mo. 54, Ark. 1, 1.26 81 3,015.6 2.296 832.4 766.5 889,556 1.943 77,846 1,510,064 2.034 
Mo. 20, Ark. 1 21 392.9 299 106.7 105.7 71,296 156 5,041 109,731 147 
Mo. 3, Kan. 1 

Okla 2 6 206.4 157 58.7 56.6 48 843 107 3,679 74,221 100 
Mo. 27, Kan. 70 

Okla. 3 100 2,264.7 1.724 656.3 615.4 698 666 1.526 53,379 1,123,964 1.518 
Mo g 203.9 156 59.0 57.6 53,624 117 3,851 89,652 120 
Kan. 32, Okla. 8 

Texas | 41 609.4 464 172.7 168.1 192,785 421 15,291 303,822 410 
Va.4,N.C.1 ) 208.7 159 45.1 30.8 38,511 084 2.749 59,104 079 
Va 4 205.4 157 7.2 37.1 49,885 109 3,218 77,227 104 
Va 2 80.9 061 21.0 13.1 29,879 065 2.771 50,993 069 
Va 2 60.8 047 13.9 12.3 15,702 034 1,382 23,228 031 
Va.5.N.C.12 17 493.8 375 118.6 67.6 132,103 289 9,964 216,022 292 
Va 11 308.8 235 71.1 63.2 73,920 162 5,307 115,438 155 
Va 35 718.3 548 172.8 109.4 214,427 468 15,031 316,719 427 
N. ( 16 390.0 297 86.6 78.5 67,119 147 4,206 109,767 148 
N.C. 17,8. C. 4 21 979.6 747 219.3 163.8 204,747 447 16,479 312,887 423 
N. ( 3 127.7 098 30.1 19.9 34,801 076 2.427 51,099 068 
N. ( ) 336.7 57 78.( 62.4 83,073 182 6,931 133,330 179 
N. ( 155 119 34.7 21.4 29,983 066 1,932 47,308 063 
N. ( 7 322.8 246 73.8 58.7 61,169 134 4,623 106,930 143 
N. { 3 1,164.4 885 246.4 148.4 204,689 447 13,907 325,065 442 
S.¢ 6 261.2 198 62.8 24.2 51,748 113 4,368 77,222 104 
Ss. ( 21 800.1 609 175.8 87.7 148,536 324 12,130 208 689 282 

2 Continued on page 40 
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Trading Areas—Their Sales and Income 
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“Keep thine home fair; 
Let nothing mar 
The sunshine and the air— 


Where children are.” 


This newspaper notably knows the whole civilized 
world almost as well as you know your own front 
vard. And we say: Nowhere on earth is there any- 
thing as fine, as hope-inspiring, as the home of 
the average American. And heaven knows how 
hard it is to have that kind of home im this kind 
tu orld. 


THE CHICAGO DAILY NEWS isn’t going to 
make the task any harder by violating the stan- 
dards of the homes into which it enters. 
1 A 7 

News in the raw is notably loaded with impurities 
and poisons By our lights, the first duty of a 
newspaper is to filter out these impurities, and 
make the news fit for the home. If unwholesome 
news is the price of circulation; if unwholesome 
advertising is the price of linage, then THE CHI- 
CAGO DAILY NEWS will not pay the price! 


lo illustrate: (Approximately one millton dollars 


is spent annually in other Chicago newspapers for 


alcoholic beverage advertising and for unethical 
medical and miscellaneous adv ertising W hich THE 


CHICAGO DAILY NEWS will not print. 


y A y 


Because they know and approve the Character of 
this newspaper, nearly half a million families, 
large and small, throw open their doors nightly 
to THE CHICAGO DAILY NEWS and say: 
“Come in!” For they believe in what it says—and 
what it advertises! 
5 7 7 

Advertisers know this, as proved by the fact that 
again in 1940 THE CHICAGO DAILY NEWS 
carried more Total Display Advertising than any 
other newspaper in Chica go—morning, evening 


or Sunday!” (* Authority: Media Records, Inc.) 


You are careful when you pick out a SALESMAN 
to represent you—should you be less careful when 
you pick out a NEWSPAPER to represent you? 


THE CHICAGO DAILY NEWS 


Chicago's HOME News paper 
WITH THE MOST VALUABLE CIRCULATION IN THE CITY 


DAILY NEWS PLAZA. 400 West Madison Street. CHICAGO e@ SAN FRANCISCO OFFICE: Hobart Building 


NEW YORK OFFICE 9 Rockefeller Plaza e@ 


DETROIT OFFICE i-119 General Motors Building 


Va 


Greenville 
Albany 
Augusta 
Atlanta 
Columbu 
Macon 
Savannah 
Jacksonville 


Miam: 
Pensacola 
Tampa 

St. Petersburg 
Evansville 
Paducah 
Lexington 
Louisville 
Bristol 
Knoxville 


Nashville 
Chattanooga 
Memphis 


Jackson 
Meridian 
Vicksburg 
Birmingham 
Gadsden 
Montgomery 
Fort Smith 


Little Rock 
Oklahoma City 
Tulsa 

Dajlas 
Texarkana 
Waco 

Amarillo 
Wichita Falls 
Fort Worth 
Beaumont 


Houston 
Austin 

San Antonio 
Mobile 
Natchez 
New Orleans 
Shreveport 
Billings 
Butte 

Great Falls 


Salt Lake City 


Denver 


Albuquerque 
E! Paso 


Seattle 


Spokane 


Bo: se 
Portland 
Reno 
Fresno 


Stockton 
Sacramento 
San Francisco 
Oakland 

Los Angeles 
Phoenix 
Tucson 

San Diego 


jor Pradir 


Ind. 8, Ky. 3, lll 
Ky. 8, 1 


Ky. 48, ind. 4 


Va. 3, Tenn. 5, N.C 
Tenn, 21, Ky. 3, Va. 4 


Tenn 


Tenn, 10, Ala. 2,Ca.4 


Tenn, 20, Ky. 1, 


Ark. 10, Niss. 42 


Miss 

Miss. 12, Ala. 2 
Miss. 1, La. 1 
Ala 

Ala 


Ala. 18, Ga. 2 
Ark. 9, Okla. 2 


Ark 

Okla 

Okla 

Texas 

Texas 1, Ark. 7 
Texas 

Texas 

Texas 

Texas 

Texas 6, La. 3 


Texas 

Texas 

Texas 

Ala. 6, Miss. 4 
Miss. 2, La. 2 
La. 33, Miss. 12 
La. 25, Ark. 1 
Mont. 18, Wyo. 1 
Mont 

Mont 


Utah 25, Nev. 3 
Wyo. 2, ida. 21 

Colo. 63, Wyo 
Kan. 2, Nebr 


N. M. 6, Okla 
Texas 1, S. D 
Utah 4 

NM 

Texas 9, Ariz. 2 
N.M.11 

Wash 


Wash. 15, Ida. 10 
Mont. 4 

ida. 13, Ore. 1 

Ore. 35, Wash. 6 

Nev 

Cal 


Cal 
Cal 
Cal 
{ 

( 
Ariz 


Ariz 
Cal 


Figures also combined under Tampa No. 134 
t1Figures’also combined under San Francisco No. 183 
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POPULATION, 194( 


In Thousand 
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205.6 


410.2 
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White 
Families 


385.5 


122 
637 


183.0 
1.006 


60 
13 


83.3 


014 


worowoun—- ON Ch 
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Dollars ‘in 


thousands 


Estimate 


108,111 


219,310 
40,505 
177,729 
45,905 
116,318 
33,153 
101,737 
294,647 
58,¢:1 


157,652 


179,448 
92,131 


410,402 
48,665 
50,678 
11,202 

264,307 
16,855 
93,066 
49,303 


166,278 
333,399 
162,210 
388,849 
35,880 
59,033 
61,053 
51,6¢9 
380,051 
88,596 


412,356 
55,807 
300,517 
62,198 
10,204 
355,442 
163,59 
55,725 
100,503 
75,282 


290,591 


546,677 
71,309 


116,829 
539,318 


199,527 
64,154 
484,577 
45,584 
140,262 


60,603 
212,075 
108,760 
298,134 
708,569 
112,643 

34.143 
126,260 


45,776,285 


is Areas—Their Sales 


Continue 


RETAIL SALES 
194( 


108 


363 
728 
354 
849 


194 
156 


255 
178 


436 
140 
059 
100 
306 


132 
463 
422 
651 
732 
246 
075 
276 


100.000 


1940 


New 
Passenger 


Car 


Sales 


19,105 


35,045 
4,439 


8,702 
31,339 


11,659 
4,377 
34,418 
2,423 
8,646 


3,614 
13,803 
69,809 
20,987 

125,950 

6,606 

1,967 

8.976 


3.179,792 


169,781 
71,267 
90,972 

533,926 
59,711 

171,740 

117,169 

338,893 


261,594 
60,288 
241,282 
63,213 
179,384 
49,379 
145,841 
485,439 
80,013 
217,108 


273,303 
142,292 


611,152 
66,559 
70,430 
19,469 

401,115 
22,595 

141,313 
79,171 


271,102 
563,572 
286,932 
605,868 
52,944 
96,130 
97,069 
79,849 
994.400 
144,667 


606,424 

82,519 
476,324 

93,173 

14,521 
561,457 
258,168 
72,019 
137,958 
107,437 


419,727 


750,549 
99.408 


174,568 
821,906 


304,163 
84,713 
694,774 
55,267 
195,421 


91,107 
328,156 
811,254 
488,182 
709,179 
155,820 

44,299 
210,324 


74,182,005 


and Ineome 


EFFECTIVE BUYIN( 
INCOME 


GD 


Dollars it 


thousands 


194 
EST Nationa 
MATE Buying 
Power 
U.S.A 

227 230 
‘ 0% 
1223 12% 
72 783 
08 
229 mm 
y 167 
457 499 
2 AN 
081 088 
326 356 
085 0% 
243 286 
O66 07 
195 Wi 
655 Ao) 
108 Wn 
293 317 
367 38 
193 19% 
829 &? 
088 01 
093 105 
026 0B 
542 a 
031 03 
190 1% 
106 10 
366 x] 
761 Ri) 
386 4) 
816 AE 
071 WS 
130 Ww 
132 AW 
108 Ais 
807 Bt 
195 A 
815 Ae 
11 Ww 
639 A 
125 18 
019 Ad 
755 Te 
351 % 
095 " 
187 om 
146 1% 
566 be 
1.012 1. 
134 14 
234 a 
1.108 1.12 
410 4 
15 1% 
935 1.00 
074 OH 
263 % 
123 % 
441 . 
2.443 2.4 
658 6 
3.652 3. 
210 2 
060 M4 
284 z 


100.000 100.0 


RCA Motion Picture 
Sound Equipment ‘Stars’ for 
over 6,000 Theatres 


Get the same ‘star’ performance 
for your pictures with 


RCA 16mm. SOUND FILM PROJECTOR 


@for finer, clearer sound... — evenly. It reproduces sound with 


more even light distribution On tone that’s full. clear. and natural 


screen... greater operating sim- — *° 4") volume 
plicity—here’s your projector ’ In addition, operation of the RCA 
16mm. Sound Film Projector ts sim- 


When the motion picture industry plicity itself. All size reels are quickly 


goes for something ina great big Way 


rewound by motor—cleaning and 


: ene Ra ae } “iy si 
you know ICS good, It ha adjusting are simple. Threading ma 


f j . | . P t . 
And over 6,000 American theatres be quickly and easily accomplished 
use RCA Equipment! 


because threading line is cast right 
That's why we say—give your pic- — on the projecting block. 


he pf f yi)} 7/ > hey : 
tures the p tonal proyection they For these reasons—and because 


—_— a ne ! ; 
deserve with the sensational RCA __ i¢’s so easy to carry—more and more 


n. sO {F 4 n- 
16 mm. Sound Film Projector. Com firms are getting this projector each 


pletely RCA engineered, it gives new week. It’s the ideal instrument for 


life, new sparkle to every picture. It making sales stories sing! 


distributes light on the screen more 


” 16 SUPERIOR FEATURES —YET 
< Radio City Music Hall IT’S PRICED WITH THE LOWEST! 


in New York City lrademarh tor, Victrol 
Rez. | tt. by RCA Mtz 
( In lt inada. RCA V 

( i [rd Montreal! 


rola 


For better sound film projector 
performance—use RCA Tubes 


co coy 


Cx Sou 1) on (MA 
RCA Ma 


16 mm. Sound Film Projector | 


COMMERCIAL SOUND DIVISION- RCA Manufacturing Co., Inc., 
Camden, N. J. + A Service of the Radio Corporation of America 


HERE'S A PRECISE ANSWER TO THE QUESTION 


~ 
\ 


The COLUM) i 


“Where’s the best place to get the largest network 
audiences, against all competition on the air, today?” 


Current program ratings give the answer Mn par- 
tially for all networks. And every grouping of 


them tells the same story. 


COLUMBIA IS FIRST—by wide margins! 


lake the most tensely competitive of all program 


hours: 8:00 to 10:00 in the evening. 


Current program ratings (in both the standard 


rating services) show that on week-dav evenings: 


CBs delivers the largest audience to its 
sponsors, against all direct competition 
on the air. five times more often than the 


second network. 


Here's the exact score (bs quarter hour periods 


from the most widely accepted rating service: 


30 “firsts” for CBS...6 “firsts” for Net- 


work B...4 “firsts” for Network C. 
For the entire week-dav evenings (six o'clock 


through midnight | the score remains better than 


three to one in Columbia’s favor. 


For all seven evenings of the week. the data show: 


CBS —71 quarter-hour “firsts” 
Network B—41 quarter-hour “firsts” 


Network C—15 quarter-hour “firsts” 


{nd CBS maintains its substantial lead in pro- 


eram-firsts through the entire day. 


THIS IS NETWORK LEADERSHIP. . . 


Kach CBS sponsor directly benefits from the 
strongest program schedule in radio — passing on 
vreat audiences from one program to the next. 


more often than anv other network. 


You find its obvious reflection in the advertiser s. 


as well as the audience s. preference for CBS. 


Most sharply. perhaps. in the facet that the coun- 
try = largest advertisers — those with the biggest 
jobs to do—chose Columbia more often than they 


chose any other network. 


In 19d1. as in L940, 1939, 1938. 1937. 1936. 1935 


and L934. 


} OADCASTING SYSTEM Pace-setter of the Networks 


RELATIVE IMPORTANCE OF STATES 
IN INDUSTRY AND FARMING, 1939-1940 


INDUSTRY FARMING 


(VALUE OF MANUFACTURED PRODUCTS) (CASH INCOME AND GOVERNMENT PAYMENTS) 


0.C 

RHODE ISLAND 

NEVADA 

DELAWARE 

NEW HAMPSHIRE 

Mississ PPI VERMONT 

COLORADO WEST VIRGINIA 

NEW HAMPSHIRE UTAH 

FLORIDA MAINE 

NEBRASKA IDAHO CONNECTICUT 

OKLAHOMA ; WYOMING 
NEW JERSEY NEW MEXICO 

SOUTH CAROLINA LOUISANA 3 ARIZONA 

WEST VIRGINIA 7 MARYLAND 

ANSAS J 

KENTUCKY and MASSACHUSETS 

RHODE ISLAND FLORIDA 


SOUTH CAROLINA 
ALABAMA 
OREGON 
MINNESOTA 1 VIRGINIA 
i : TENNESSEE 
COLORADO 


ARKANSAS 


MISSISSIPPI 


SOUTH DAKOTA 


WASHINGTON 


NORTH DAKOTA 


KENTUCKY 


ARKANSAS 


GEORGIA 


OKLAHOMA 


NORTH CAROLINA 


HIGAN 


NEBRASKA 


- 
z 
ve) 
O 
a 
ve) 
a 


MINNESOTA 


PICTOGRAPH By 


Sls Managimint 


The Sales Beyond 
the 


Smoke Screen 


HROUGH YOUR SALES de- 
[ reninen windows you prob- 
ably see only a pall of gray 
smoke from factory and commercial 
chimneys. Because of that smoke 
screen, you, as a sales executive 


may be missing the selling oppor- 
tunity of a lifetime. 


Grant that smoke represents ac- 
tivity, payrolls, people, stores and 
sales. 


But that’s not the only kind of mar- 
ket in these United States. 


If you can look through this smoke 
screen ... see what lies beyond it 
... you'll stumble over sales facts 
which will surprise you. You'll see 
an entirely different way of living. 
You'll see a market that is spread 


along concrete and paved high- 
ways instead of being crowded in- 
to apartment buildings. 


You'll see a low cost of living and 


a relatively high spendable income 
per family. 


You'll see sales possibilities which 
are just as potent dollar-wise as 
those inside your smoke screen . 
and for most products, far less com- 
petitive. 


This is the great Farm-Dominated 
Mass Market wherein farm families 
dominate all sales activity and 
trade. 


And Capper’s Farmer alone gives 
you the key to the first five billion 
dollars of that market. 


CAPPER’S FARMER 


TOPEKA, KANSAS 


RETAIL STORES PER 1,000 POPULATION 


PICTOGRAPH BY 


LEGEND 


2 16 and Over 
WJA 14-15 


["] 12-13 


= Under 12 Source: Bureau of the Census, Retail Census of 19% 


I940 RETAIL SALES BY STATES 
AS PERCENTAGE OF U.S.A. TOTAL 


Source: Estimates by Sales Management Research Department 


PICTOGRAPH By 


ety BY Mlanagimint 
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Headline aor COPS 


human interest. Yes, all these make good advertising. 


All these . . 


liteblood ol all advertising. 


_ davout illustration 


. and Frequency. kon Frequency is the 


Phe copy above is a case in point. It has appeared in 
Che Family Circle, with variations, every week fon 
hive weeks... a halt-column advertisement contain 


ing an offer set m & point type. 


he first week it brought a modest number of re 
Sponses. The second week “a 
week 130%" 


more. The third 
more. The fourth week 392°,, more 


4 
The fitth week 414°, more. Obviously, it takes 
more than one week tor people to catch on. But 


give them time, and they catch on like an avalanche 


If you sell a product that is bought repeatedh 
throughout the vear, remember this: Your advei 
lising campaign can achieve a maximum effect only 
if it delivers impressions frequently enough to con 
respond with the frequent buvine habits of vou 


prospec ts. 


Maximum frequency isn’ tnecessarily expensive. Fon 
a comparatively small expenditure—less than you 
might pay for two spreads in a monthly magazine 
vou can implement your present advertising with a 
schedule of 52 columns in The Family Circle—the 
only woman's weekly—reaching 1,400,000 known 
vrocery-buying housewives every week throughout 
the year... 1,400,000 active shoppers who are prac- 
tically all customers of self-service lood stores, where 
the choice of products displayed on the shelves 1s 
influenced by consumer advertising alone. 


Phis idea must appeal to advertisers, for last veai 
j1 well-known products were advertised more tre 
quently in The Family Circle than in any other 
magazine, 


THE FAMILY CIRCLE MAGAZINE 


THE ONLY WOMAN'S WEEKLY - 


NEWARK 


NEW YORK 


1,400,000 CUSTOMER-HOUSEWIVES 
CHICAGO ° SAN FRANCISCO 


NEW PASSENGER CARS SOLD, 1940 MODEL YEAR 
PER 1,000 FAMILIES Se her 


160 


I940 EFFECTIVE BUYING INCOME 
PER WHITE FAMILY 


WASH 


U.S. AVERAGE $2,272 


LEGEND 
ame $2,500 and Over 
V4A $2,000 - 2,499 PICTOGRAPH! 
$1,700 - 1,999 Sales Mansjl 
We: Under $1,700 Source: Estimates of Research Department ot Sales Marat 
par, 
os > Mt 


* &.% 


ye fool these*trtlltee «.. 


WrHex A MAGAZINE which has grown 


numbers of its readers attains a milestone in 1 
it is proper that the direction in which it moves shoul 
be redefined. That the principles which guided it be 


reafhrmed in terms of the pattern of its times. 


The American pattern ts stitched in bold out 
It Was woven ot many peoples. 
human vice as well 


carpetDagever and the boot! goer 


é 


] 


along with Washington and Lincoln 
f 


threaded 
Greed and graft are traced 1n its fabric 
heroism of Nathan Hale and the nameless dead 


and the Argonne. 


< 


; 
Gettvsburg 
\ - 


runs throuegn al 
lear thvaact ‘| he fat 
agieaming thread less visible in th historical 


t other lands. 


‘pioneers. You can see 
boom towns, in the mini 
camps and 
n the streets of 
” Cal] 


= 
fi—itiveTriy. 


individual, in the essential decency and ¢ 


Lhe deep behiet in the rights ot the 
lignity of man. 
Liberty, the magazine, 1s edited 1n the interest 
nd image of the individual. It 1s published for people 
tt as bankers or grocers, housewives or railroad 
lents, but as individuals and humans. As husbands 
s—not occupation groups; as youths and lov 
-than income curves. 
beheves in “The American pri 
of the marketplace in which a president 
brand of cigarettes as his chauffeur; 
earner can own the very car he helps 


democracy that 1s b; 9g down 


an example of the American 

rs are found 1n every walk of life, in 

cross-section of people as they are. 

Sut because Liberty reaches an executive or a house 
san individual American, its readers 


a common denominator of personal and public 


interest. Cheir common belief, their faith, make them 


Important in the pattern of our times. 


1940 Retail Sales. SMW’s Estimate of Total Dollars_ 
for Cities with City-Zone Populations Over 100.000 


Here, listed alphabetically, are SALES MANAGE 


VENTS exclusive estimates of retail sales for the Retail Rank 
vear LODO The listing is confined to cities whose City State Sales le 
city-zone population (newspaper-carrier limit) ex- (In 000's) Group 
ceeded LOO.000 in’ the L950 census. excluded are Diels cucssisense esi thes 46,607 99 
about a dozen subur bs of larger cities Memphis........... Tome. 138.862 33 
These [16 cities sold last year merchandise at retail ON PREP r rr Fla. 113,552 39 
valued at S2?0.528.509.000-—o1 1.8455, of the Milwaukee.......... Wis. 305,556 13 
[ SQ. total Minneapolis......... Minn. 283,534 14 
Mobile............. Ala. 21,437 116 
Nashville........... Tenn. 82,392 57 
Retail Rank eee N. J. 280,915 15 
City State Sales in New Bedford........ Mass. 45,754 100 
(In 000's) Group New Haven......... Conn. 112,806 40 
Akron cacenenéax | Se $119,988 36 New Orleans........ La. 160,018 30 
PMROA 006 oc csccces N.Y 78,920 60 New York.......... N.Y. 3,323,171 1 
Allentown.........- Pa. 60,477 73 oS eee Va. 70,098 67 
PAO, ccccccvcvecs | GQ 183,654 25 I. vevaeeeees Cal. 189,215 22 
Atlantic City...... . NJ 50,205 92 Oklahoma City...... Okla. 98,486 47 
Baltimore. .......... Md 429,775 9 PPT Pere ee Nebr. 112,516 41 
Binghamton......... N.Y 44,208 104 iL... PTET a 57,777 77 
Birmingham reese |) 74,541 62 EE. cc urvecsedes N. J. 38,313 107 
Boston........-.--- Mass 547,278 6 Tee eee ee N. J. 77,601 61 
Bridgeport.......... Conn. 95,127 49 Pawtucket........... R. |. 37,639 108 
Buffalo. ..........-. N. ¥ 260,549 16 Peete... ccccccccss iT 66,828 70 
CMO. cecerscusss N. J 55,516 82 Philadelphia......... Pa. 954,184 3 
Canton..........+-. Ohio 58,011 76 re Ariz. 50,938 88 
eee eee N.C 51,364 87 Pittsburgh........... Pa. 419,839 10 
Chattanooga......... Tenn 57,314 719 a! Pere Ore 186,515 23 
og SEPT T Tere ill 1,655,602 2 Providence.......... R. | 136,429 34 
Cincinnati........... Ohio 254,876 17 Dc osccsenses Pa 68,164 69 
Cleveland........... Ohio 464,995 7 Richmond........... Va. 119,311 37 
Columbus........... Ohio 176,040 29 Rochester........... N. Y. 176,919 27 
ES ccoxcersecee’ Texas 177,341 26 Rockford........... Wl. 47,959 94 
Davenport.......... lowa 36,902 111 Rock Island-Moline... Ill. 37,224 110 
ee ee eee ee Ohio 117,765 38 Sacramento.......... Cal 82,713 56 
Denver........---:: Colo. 183,834 24 _ ee eee Mo. 376,196 12 
Des Moines.........- lowa 88 600 53 OS eres Minn. 176,495 28 
Detroit. ............ Mich. 763,383 5 Salt Lake City....... Utah 87,189 55 
Duluth............. Minn 50,624 91 San Antonio........ Texas 105,672 as 
Elizabeth........... N. J. 50,650 90 San Diego.......... Cal. 99,967 46 
DEP s 6 -o kes es unmns Texas 40,119 106 San Francisco........ Cal. 401,263 11 
Oc aisnnieeaw wees Pa. 60,096 74 Schenectady......... N. Y. 46,621 98 
Evansville........... Ind 49,173 93 ae Pa. 70,096 68 
Fall River........... Mass 45,421 101 NN 8 i i ire recnnes Wash 223,320 19 
Eee Mich 82,360 58 Shreveport.......... La. 47,843 95 
Fort Wayne......... Ind. 61,067 72 South Bend.......... Ind. 52,175 85 
Fort Worth.......... Texas 95 362 48 I oct rcisveees Wash. 70,232 66 
CUTE T OTT Te Ind 47,043 96 Springfield.......... Mass 94,024 50 
1 
Grand Rapids........ Mich 92,619 ' Syracuse............ N.Y. 110.367 42 
Hammond........-. Ind 34,632 114 Tacoma............. Wash 58,969 75 
Harrisburg........-. Pa 62,667 nN Tampa.............. Fla. 50,754 89 
Hartford. ....---.... Conn 120,328 35 TE. vsniicsnvesve Ohio 145,583 31 
Houston..........-. Texas 198,942 21 Trenton..........00: N. J 73,647 63 
Huntington.......... W.Va 35,867 112 
Indianapolis......... Ind 204,979 20 pda ae ab 5 a = 
Jacksonville. ss hd one Fla 81 357 59 ulsa Mhetebecacsdcoeds N y 47'040 91 
Jersey City.......... N. J 108,433 43 Utica........-.-..-. ; : : 
ne Rana Ps 44.748 109 Washington......... D.C 447,298 
aii ; Waterbury.......... Conn. 56,360 81 
Kansas City.......... Kans 37,295 109 
Kansas City.......... Mo 239,187 18 Wichita............. Kans 56,554 80 
Knoxville........... Tenn. 54,015 83 Wilkes-Barre........ Pa. 51,632 86 
Lancaster . exaene4 Pa. 44,386 103 Wilmington......... Del 70,291 65 
Lansing............. Mich 53,439 84 Worcester........... Mass 104,165 45 
Yonkers... ......40% N.Y 57,491 78 
Little Rock wees) Ark 32,797 115 
Long Beach......... Cal 89,796 52 Youngstown......... Ohio 88,303 54 
Los Angeles........ Cal 818,985 4 
Louisville........... Kentucky 141,070 32 ee 20,528,509 
Lowell ; . Mass 43,807 105 kg ae Sa een ee 44.835 


oy ee 


| FOOD FOR THOUGHT FOR ANY RADIO ADVERTISER 


Why pay a la carte prices for 
- your national radio coverage? 


) 
) 
) 
Th lusi NBC BLUE 
| ese exclusive U 
specials can save you up to 
7 h d 
20%...the more you order, 
the less you pay! 
I - YW often have you looked ; vour increased discount is always ap- — pand theirnetworks withtheir budgets. 
menu and noticed that rt plied to vour entire purchase instead Phese NBC Blue Plate’ ” dis- 
though roast beef costs $0¢ alacarte, of merely tothe added stations as vou Counts, plus the fact that Blue stations 
it's vours with five other courses for omightexpect. Phe resulting accumu- — are located in the Money Markets 
only SL.Q0 onthe Blue Plate Dinner? — lated discounts can save vouup to 20° ¢ where the nation’s buying income ts 
This same modern merchandising The Blue also providesthe normal centered, explain why the Blue en- 
technique ts avallable to radio adver volume discounts and annual rebates — ables advertisers to do a national ad- 
tisers on the Blue Network of NBC given by other leading networks, but vertising job at the lowest cost of any 
through a system of ~ Blue Plate’ this svstem of Blue Plate discounts is | medium entering the home 
agiscounts eCNCIUSIV« tn) the RB tle It s offered NATION \] BROADC ASTING COMPANY 
(slance at the panel below for UST to nelp our fast vrowiny Cllents to ex- 1 / fio { poration of Ameriva Service 
an instant. It shows vou how much 
these “B uc Plate — ChIs¢ unts save 
an acvertiser W bie Pruvsone —. alt Nour 
inthe evening. Naturally the discount 
Operates In a like manner for any 
other time unit vou may select 
OTA { ! | a 6 
Notice that when you add the tirst YOU BUY rATI DISCOUNT rOPA 
Or) rrevional networkstothe Basi BASIC BLUE v DT, O00 —_— 
B <4 PLUS SOUTHERN 3% 5,050.20 5% $252.5] <4 .797.69 
Hie ou receive a discount of 5° + 
PLUS SOUTHWESTERN 48 ar Ae | ) 1a; ShH?.0) 5.58.18 
not merely on the cost of revio ; - : : ore Bie 
n Ne re nthe cost the evlonal PLUS MOUNTAIN <2 5. 848.20 c & 3) 4.9709 
alone buton the $5,050.20 combined PLUS PACIFIC 64 6,669.00 20% (1,333.80 5.335.20 
CONT of Basic Jlue plus regional Pil \ B ASIC Bl Uk SI PPS 9Q& KS 6 0% 616.52) 6466.08 
Like ‘ise as you add new stations. Note: \ ) a 
* * 
TH “49/4 T 
{7/8 [*} 
E wi F's NE WORK OF LN] (23 
+ 
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1940 Effective Buying Income—Total Dollars— 
for Counties with Cities in the 100,000 Group 


Hlere. listed 


according to rank, 


are the counties which 


—$———___ 


in 1940 had the largest dollar totals of Kffective Buy- png 4 Effec- 
ing Income, according to exclusive estimates by County State City yy Pama “ay 
SALES MANAGEMENT'S research department. Esti. Group 
hese counties in 1940 had total Effective Buying mate 
fneome (in thousands of dollars) of S41,764,249 o1 in Thousands 
56.50) of the national total . _ _ Montgomery.... Obhio Dayton....... $214,584 5; 
Chis listing is confined to counties Contamming cities —— oT Birmingham... 210,794 52 
Whose city-zone (newspaper-carrier limit) population =an Diego...... - San Diego.... 210,324 33 
exceeded LOO.000 in the 1930 Census Albany.......- s. ¥ Albany . « . . 203,975 54 
’ SS eee Texas San Antonio. . 192,592 55 
bay: Ba eng Dit, Lackawanna Pa. Scranton. . eeee 180,728 56 
e ying ; IE 5 ch enmow Mich Grand Rapids... 179,491 57 
County State City incom in 
nco "3 |i Douglas........ Nebr a 176,035 58 
sti- Dade Fla Miami........ 175,047 59 
= lle Henrico........ Va Richmond 174,981 60 
5 Counties N.Y. New York... . $6,323,915 1 Berks. ......... - Reading. ..... 174,633 61 
Cock it Chicago 3,229 699 9 Tarrant......... te Fort Worth 174.127 62 
Les Anesles EB ces neses n Gary......... 173,646 63 
Los Angeles... Cal. Long Beach... 2,200,262 3 ee « 
ea Polk...... Owa Des Moines... 163,672 64 
cies Mich. | Dewoit 1 600.314 4 Oklahoma. ..... Okla. Oklahoma.... 162,165 65 
Philadelphia Pa Philadelphia 1,526,452 5 David Tenn Nashvill 159 649 6 
avidson. . ashville..... 
Allegheny Pa Pittsburgh 1,089,123 6 Norfolk . . Va. Norfolk. 155,767 $7 
Cuyahoga Ohio Cleveland 965,576 7 Stark... .. Ohio Canton....... 154,438 68 
; Louis . Mo St. Louis 825,650 8 Genesee Mich ee 150,875 69 
(County & State) Salt Lake.. Utah Salt Lak ity. 149 70 
Suffolk Mass Boston 818,517 + — ended on 
Baltimore Md Baltimore 735,844 10 Sacramento Cal Sacramento.... 147,652 7 
Middlesex Mass Lowell 727,095 11 Camden. . “4 : Camden 143,930 72 
ane N J mace 719.286 19 Mercer... .. Trenton....... 142,289 33 
Dist of Columbia Washington 700,200 13 St. Louis. D i Duluth 140,896 be 
San Francisco Cal San Francisco 688,778 14 New Castle Wilmington 140,473 . 
Milwaukee Wise Milwaukee 550,298 15 Tul Okla Tul 138 120 * 
WISB.. 2. + ) 
Erie N.Y Buffalo 537,051 16 Lancaster. ... Pa. yomadeh 136,691 17 
Hamilton Ohio Cincinnati 519,988 17 Dauphin Pa. Harrisburg . 131,935 78 
Hennepin Minn Minneapolis 491,618 18 Oneida. N. Y ar 130,279 19 
Westchester N.Y Yonkers 436,949 19 Erie Pa Erie 128574 280 
Alameda Cal Oakland 428,107 20 
Fla Jack ill 1253 8! 
Hudson NJ. Jersey City 423,494 94 Duval ene + « Se 
New Haven Conn New Haven 405,916 22 Spokane My Spokane 122.993 82 
Wotetbens Broome Y Binghamton 119,673 83 
a oe R | a-ha 405608 93 Lehigh... Pa Allentown 117,977 84 
Dectieliad Peoria th Peoria 113,713 85 
King Wash Seattle 399 563 94 
P Wash Tacoma....... 110,558 86 
Hartford Conn Hartford 392,637 25 Allen - 2. Ind Fort Wayne. 7 110 183 87 
Jackson Mo Kansas City 379,688 26 St. Joseph... Ind South Bend 107,963 88 
Marion Ind Indianapolis 374,458 27 Cambria Pa Johnstown 105,588 89 
Essex Mass Lynn 361,930 98 Atlantic N. J Atlantic City... 100.470 90 
Fairfield Conn Bridgeport 360,323 29 
Monroe N.Y Rochester 331,307 30 Ingham — Lansing..... 99,279 9 
Harris Texas Houston 306,112 31 Hamilton ea Chattanooga 97,704 9 
W orcester Mass Worcester 303,897 32 Sedgwick. . . _- Wichita... 96,777 = 
Dallas - Saseuee Dallas 301 248 33 Schenectady N.Y Schenectady... 96,386 94 
Orleans La New Orleans. 299,899 34 Maerteape. . Mais. | Phoenix. om | * 
DeKalb-Fulton G Atlant 286,96 
~~ a ar vil oes Mecklenburg N.C. Charlotte...... 89,285 % 
Franklin Ohio Columbus 286,231 36 Caddo......... La Shreveport 88,905 9 
Jefferson Ky Louisville 285,534 37 Rensselaer...... N.Y Troy....... 85,415 98 
Multnomah Ore Portland 280,908 38 a _ Fla ee ee 85,226 9 
Lucas. . Ohio _ Toledo. 266,487 39 Knox ... tenn Knoxville. 84,537 100 
Ramsey Minn St. Paul 261 243 40 
Summit Ohio Akron 256,415 41 Winnebago. . Ht Rockford . . 83,597 10! 
Maho - Oh y ies 47 86 Vanderburg..... Ind Evansville..... 79,541 102 
Trumbull os a 247,860 42 Pulaski......... a Little Rock.... 77,132 103 
Luzerne Pa Wilkes-B 240 903 4 El Paso saveceoece exas El Paso coesces 69,959 104 
Bristol Mass. New Bedlord.. 93574 44 Wyandotte Kans. Kansas City.... 69,482 109 
Fall River. 
Hampden oss Cocinchiald | 233.079 Scott........ lowa Davenport... . 69,127 106 
“ . 3, - Rock Island... . Mt, Rock Island... 67,688 107 
a N. J Elizabeth 232,547 46 Moline....... 
Denver Colo Denver....... 228,763 47 Mobile........ Alla. Mobile....... 63,320 108 
elby. enn Memphis..... 221,324 48 Cabell- Wayne. .. W.Va. Huntington.... 61,093 109 
Onondaga N.Y Syracuse... 216,943 49 
Passaic N.J Paterson...... 216,922 50 
Se 
QA | M \f NT 


Control is the secret of 100% market coverage 


The success of any selling program de- 
pends upon how much control is exercised 
over each phase of the program. And yet. 
inadequate control often weakens the pow- 
er of advertising. a vital part of any selling 
plan. Controlled Circulation Publications 
provide the control at this point of your 
program by placing your advertising mes- 
-ave right into the hand of every prospect 


in vour market. 


Its logical that no business paper which 
depends on subseription sales for its cireu- 
lation can vive LOO’ market coverage. For 
no salesman can hope to reach and sell hi- 
entire market: he ix particularly unable to 
ee all of the all-important key men who are 
... hard to sell 


short on time... hard to see 


anything. 


Controlled Circulation Publications lift 
this handicap to full coverage. They keep 
all tactors of market coverage under scien- 
tific control. Their mailing lists. marvels 
of accuracy and completeness, are constant- 
ly changed to follow the shifts in) buying 
power. Their attention-demanding editorial 
paves are so vital to the readers’ interests 
that they must be read. And these magazines 
Pass right through the prospect's door and 


onto his desk. There's no delay. no waste. 


Control is as vital in advertising as in any 
part of a selling program. Try the scien- 
controlled C.C.A, 


sample their LOO 


tifieally Publications. 


“bulls-eye™ coverage 
which has been tried and proven over a 


lone period of years. Youll be amazed at 


the selling leverage you Il gain. 


THIS ADVERTISEMENT 


Ww 


SPONSORED AND PAID FOR BY THESE LEADING C.C.A. PUBLICATIONS 


Bake r- Res ww 


Book 
Bankers Vionth! 


Hospital 
Better Roads 


Industrial Equipment News 


(Combustion 
Industrial 


Compressed Aur Vbawazine 


lobber Pop = 


Drug lopu s 


Liguer Store « Dispenser 


Hiteheock’s Machine Tool Blue 


Vill & Factory 


Modern Machine Shop 


lopies ind Buyer 


New lk quipment Digest 
Petroleum Marketer 


er 


Pit & Quarry Handbook 


Premium Practice 


1) R Progressive Grocer 
in. ‘ ow 
alii Machine Design : 

Roads and Streets 
bleetric | rohit Ww Power Meat 

Rue Profits 
Electrical Dealer Meat Merchandising 


Electrical Manufacturing 
Equipment Preview 
bXveavating kingineer 
(rolf{dem 


Graphic Arts Monthly 


CONTROLLED CIRCULATION PUBLICATIONS 


soda Fountain 


Super Service Station 
Tires 


What's New In Home 


I COMOTMTMLCS 


\\ ood Produc ts 


’ 


1940 Retail Sales Estimates — Total Dollars — 
for Counties with Cities in the 100,000 Group 


Hlere. listed according to rank. are the counties which 


in 1940 had the largest dollar totals of retail sales, ~.. w Rank 
according to exclusive estimates by SALES MAN- County State City Esti- in 
\GEMENT'S Research Department. mate Group 
These counties in L940 had total retail sales (in in thousands 
' > »> -) OO ,» = eee P . P > ‘ 
a of 24,973,389, or 54.550, of the national Montgomery. . .. te Dayton....... $132,609 51 
otal, _ Jefferson....... Ala. Birmingham .. . 129, 362 59 
The listing is confined to counties containing cities Onondaga...... N. Y. Syracuse...... 126,993 53 
whose city-zone (newspaper-carrier limit) population San Diego...... Cal. San Diego.... 126,280 54 
oxrendied 160.006 tn the 1938 coanus. Henrico........ Va. Richmond. .... 123,562 55 
194 Albany ........ N. Y. Albany 121,048 56 
Retail a Rank Douglas........ Nebr eS Pree 115,598 57 
County State City oa, | te a i sebaceee se 7 one be HS 38 
mate Group Dyn ei cane an n ammond.... ' 
H th Gary Sh eee seas 
in Cowsends Ment. ..cccccess Mich. Grand Rapids. 108,353 60 
5 Counties...-.. N. Y New York .... $3,323,171 1 
Cook County.... Ill. | Chicago..-... 1892939 2 ieee «---| | ee... ee | © 
Los Angeles.... Cal. Los Angeles.. 1,375,187 3 Berks <gueingie Pa . ee mais ion'i06 $3 
No. emguah Tarrant......... Tex. Fort Worth... 102,091 64 
Philadelphia... Pa. Philadelphia... 954,184 4 Salt Lake....... Utah = Salt Lake City. 100,102 65 
Wayne peeeeeses Mich Detroit eeeeeece 909,434 5 Genesee Mich Flint 97 196 66 
Allesheny...... Pa. Pittsburgh... .. 651,480 6 Stork...s....0-. Ohio Canton....... 96,193 67 
Suffolk......... Mass Boston........ 574,933 7 Sacramento..... Cal. Sacramento. .. . 95,951 68 
Cuyahoga...... Ohio Cleveland. .... 560,112 8 Mercer. ........ N. J. Trenton. ...... 94,927 69 
Baltimore....... Md. Baltimore ..... 460,685 9 oS eee N. J. Camden... 94,100 70 
Dist. of Columbia ........ Washington . .. 447,298 10 
; ; ee lowa Des Moines... 93,582 11 
+ roe City) _ EEN, ones eer i Davidson....... Tenn Nashville ..... 93,044 72 
Essex Te ean ae N. J. Newark oe 433,937 12 emacs eoeccces ng pesos ceeesece 92,81 7 73 
San Francisco.... Cal. San Francisco. . 401,263 13 ee gg se Fi, } ae ne a 90,291 14 
Milwaukee nem Wis. Milwaukee. Se 344,420 14 UVEl. oc ccccses 4a ac sonville. ec 85,402 75 
Middlesex. ..... Mass Lowell....... 338,163 15 — ss Del Wilmington 84.538 1% 
Erie... .. 200s N.Y.  Buffalo....... 316,485 16 St. Louis....... Minn. Duluth....... 84,468 17 
Hamilton. . Ohio Cincinnati..... 304,159 17 Dauphin. ....... Pa. Harrisburg... . 83,397 78 
Hennepin...... Minn Minneapolis... 302,580 18 | TT Okla a 79,645 79 
Westchester..... N.Y Yonkers. ..... 278,030 19 Ferree Pa. Allentown. . 79,613 80 
Alameda....... Cal. Oakland. ..... 262,149 20 
Erie. Pa. ON cal tee a 77,005 81 
Jackson ........ Mo. Kansas City.... 257,712 21 , 
King.........-. Wash. Seattle....... 255,211 22 ono ee en: | ee..-..-, Mae | & 
Cambria........ Pa. Johnstown 74,500 83 
Hudson........ N. J Jersey City. ... 241,478 23 Onei Ny - 4 
New Haven..... Conn. New Haven... 236,971 24 neide........ Utica. ........ 74,469 8 
Waterbury . ... Peoria Wl. Peoria........ 73,171 85 
Hartford........ Conn Hartford...... 235,533 25 Pierce Wash a 12.236 86 
Providence..... R.1 Pawtucket..... 230,058 26 Maricopa. cose Ariz Phoenix paint 70,885 87 
. Providence. . .. Atlantic........ N.J Atlantic City. . 67,830 88 
Fairfield........ Conn Bridgeport.... 221,598 27 Broome........ N.Y Binghamton .. . 67,454 89 
i ETT Te Tex. Houston...... 219,489 28 ere Ind Fort Wayne... 66,398 90 
Marion......... Ind. Indianapolis. . . 214,236 29 
DeKalb-Fulton... Ga. Atlanta. ...... 210,244 30 St. Joseph...... Ind. South Bend... 65,339 91 
Ingham......... Mich ee eee 63,347 92 
Worcester...... Mass Worcester... 208 698 31 we . 3 , 
Se00e «occ ce eee ess, | Lyne......... 200,106 32 Hillsborough. ... Fla. eee 62.261 93 
Monroe........ N.Y Rochester..... 198,474 33 Hamilton bilities Tenn Chattanooge. sy 61,672 oe 
Multnomah... .. Ore Portland...... 193,825 34 Sedgwick. ...... Kan. Wichita....... 61,149 % 
S eweaeeea T paw wera 
nea -— |e 2 = 6S Knox .......0+- Tenn. Knoxville... 57,814 % 
Franklin........ Ohio Columbus. 191,311 36 Mecklenburg.... N.C Charlotte...... 55,085 97 
Denver......... Colo Denver....... 183,834 37 a La. Shreveport. ... 53,371 98 
Ramsey ........ Minn. St. Paul. ...... 181,093 38 Winnebago..... 1. Rockford ..... 53,348 99 
Orleans........ La. New Orleans... 160,018 39 Schenectady.... N.Y Schenectady... 52,742 100 
Lucas.......... Ohio Toledo....... 159,274 40 
al M inafield.... Pulaski......... Ark. Little Rock.... 52,289 101 
Saag - Bs ow gl _ 151386 pe Vanderburg..... Ind. Evansville..... 51,315 = 
Jefferson....... Ky. Louisville. .... 149,448 43 Rensselaer... ... N.Y cont At Alt ai 45,294 | 
aa NJ ale... 147143 44 Rock Island. .... It. Rock Island . . 44,187 104 
i , Moline. ...... 
Summit......... Ohio fog i theneea 145,079 45 El Paso......... Tex El Paso....... 43,570 105 
Shelby . ie naeaes Tenn Memphis... .. 144,099 46 a ee lowa Davenport... .. 40,579 106 
Mahoning- Ohio Youngstown... 143,577 47 Wyandotte..... Kan. Kansas City.... 40,046 107 
Trumbull... .. ; Cabell-Wayne... W.Va. Huntington. ... 40,077 108 
Luzeme........ Pa. Wilkes-Barre... 138,059 48 Mobile........ Alla Mobile. ...... 38,325 109 
OS eee Mass Fall River..... 133,996 49 
New Bedford.. 
PPE re N. J Elizabeth. .... 133,952 50 
rs§4] SALFS MANAGEMENT 
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NBC NBC NBC NBC NBC NBC NBC 
NBC NBC NBC NBC NBC NBS\NBC 
‘a NBC 
S NBC 


NBC NBC NBC N.C NBC NBC NBC 
NBC NBC NBC NBC NBC NBC NBC 


17 Vital Spots 
in 11 Great Markets 


| 
Eleven great markets are thor- WEAF 50 oo0 Watts 660 ke. New York WESTINGHOUSE STATIONS 
oughl . WwW 
gnly covered by the 17 Vital WIZ 55 000 Wans 770 ke NewYork ‘82 50,000 Watts 1020 ke. Boston , 
pot stations. be : er 
scores of experi WMAQ 50,000 Watts670 ke Chicago = “824 g00 Watts 1030 ke. SPringfield 
enced advertisers are increasing , KYW Philadelphia 
‘ WENR 50,000 Watt 890 k Chicago 50,000 Watts —1060 kc 
sales in every one of these se- ; KDKA Pittsburgh 
l KGO 7 500 Watt 810 ke San Francisco 50,000 Watts—-_1020 ke = 
ected markets—at lowest cost; ' | Sewn wowo Ft. Wayn 
, : ey KPO . i San Francisco 10,000 Watts-—1190 ke. : 
that's why NBC's spot billing on en ean ee wea — 
; WR Ww : we a 
the 17 Vital Spots increased 29 © 5,000 Watts 980 ke, Woshingtor iia tai 
per cent during 1940. WMA! 5,000 Wotts—630 ke, Washington GENERAL ELECTRIC STATION 
>Y ane < 
Sy KOA 50,000 Watts 850 k Denver WG 50,000 Watts—810 ke, *chenectady 
we? 
WGY, .waza evelar 
omnia peor wee 50,000 Wa 1100 k aialatatita The NBC Spot Specialist in New York 


wMag"e nS 


‘NBC S SPOT « LOCAL SALES 


New Yor. * Chicago * San Francisco * Boston « Washington © Cleveland * Denver * Hollywood 


NATIONAL BROADCASTING COMPANY A Radio Corporation of America Service 


Chicago, San Francisco, Boston, Cleve- 


land, Washington, Denver, or Hollywood, 


will give you full information on any or 
all of these NBC Represented Stations. 


1940 


National 
Counties with Cities 


Here, listed according to rank, are the SALES MIAN- 
AGEMENT estimates of National Buying Power per- 


Buvin 


i 
_ 


Power Percentages for 


in the LO0O.000 Group 


Nationa! Buy- 


ing Power \ Rank 


centage for leading counties County State City for 1940, in 
These counties (based upon a weighted formula of Esti- Group 
past sales and income) should produce approximately =a 
74 92" , of the consumer sales of a concern operating Sie, ......| film entation... 286 51 
nationally . _ _ Onondaga N.Y Syracuse...... 286 51 
The listing is confined to counties containing cities ag eer rT hag eer = >3 
whose cily-zone (newspaper-carrier limit) population san Diego...... al. an Wiego.... 81 34 
encnedel 160.600 im ten 1906 Conus. Albany........ N.Y Albany...... .265 55 
Bexar.......... Tex San Antonio. . .254 56 
; . Henrico........ Va. Richmond .... .249 5) 
National Buy DEO inn lowe we Ind. ae 245 58 
P ing Power % Rank se ada 
t tat it i . 
County _ City for “rd Sin Douglas........ Nebr. CEs 6 cne os Co 59 
: catdiynn®s Mich Grand Rapids.. 39 60 
mate 
ties..... N.Y York... Lackawanna .... Pa. Scranton...... .228 61 
Ia ag sia nents itl. a — =o 4 a Dom bel a ee — — . 
| I. - MR. tinge aces a. eading...... 
Lee Angeles...) Ca et nny | ae 3 Oldchome...... Okle. Oklahoma City 224 64 
Susanne. .... Genesee....... Mich Flint......... 215 65 
Wayne......... Mich Detroit. ...... 2.202 4 : 
Philadelphia Pa Philadelphia. 1.999 5 a ee | Sees «++: = (| = 
errr wa es Moines... : 
Allegheny soneee Pa. Pittsburgh xee6 a 1.440 6 Davidson....... Tenn Nashville. .... 211 06 
Cuyahoga Ohio Cleveland... 1.286 7 Salt Lake....... Utah Salt Lake City . .209 oy 
Suffolk......... Mass Boston........ 1.106 8 Norfolk........- Va. Norfolk...... .205 70 
St. Louis. .. Mo. St. Louis...... 1.063 9 
(County & City) Camden........ N. J Camden. 202 11 
Baltimore....... Md. Baltimore. .... 978 10 Sacramento . Cal. Sacramento. ... 200 12 
Dist. of Col > Washi —_ Mercer.......--- N. J Trenton....... 197 73 
agg ; eevee N.J —— 7 oa a ee eer Minn Duluth . eee 192 74 
San Francisco.... Cal. San Francisco. . 882 13 New Castle..... Del. Wilmington... 188 75 
Middlesex...... Mass Lowell... . 867 14 
Milwaukee..... Wis Milwaukee... . 745 15 ggg coceees ae eee. 5 ate oa i 
NE a cnaeanes a WR es takai 
DER raveranece Mm. 7 Buffalo....... 725 16 Duval.......... Fla. Jacksonville... 181 78 
Hamilton....... Ohio Cincinnati... .. 685 17 Dauphin........ Pa. Harrisburg... . 179 19 
Hennepin...... Minn Minneapolis.. . .643 18 Erie. . Pa. WS aise ae ans 172 80 
Westchester..... N.Y Yonkers. ..... 611 19 
Alameda....... Cal Oakland 573 20 Oneida........ N.Y Utica......... 170 81 
82 
King........... Wash Setile....... 538 91 Spokane he geceacat Wash Spokane...... 163 
ane 2. NJ Jersey City... 531 99 Lehigh........- Pa. Allentown . Hs ~ 
Jackson........ Mo Kansas City... . 530 93 Peoria Mt. Peoria oe ; 54 85 
Providence. . R. 1 Providence.... .520 24 Broome N.Y Binghamton. . . ' 
Pawtucket..... 
Hartford........ Conn Hartford...... 520 94 ecogy her eres >. bh oomacegay Mt = 
eee as acoma....... 
New Haven..... Conn New Haven... 519 26 St. Joseph...... Ind. South Bend. . 150 88 
Waterbury.... Allen.......... Ind. Fort Wayne... 150 88 
Marion......... Ind Indianapolis. . . .502 27 Maricopa....... Ariz. Phoenix. ..... 139 90 
Fairfield........ Conn Bridgeport... . 480 28 
a SEP Tex Houston...... 454 29 Ingham......... Mich RANGING, 0:20 138 91 
BOE sc occncnse Mass Lynn......... 453 30 Atlantic........ N. J Atlantic City. . 135 92 
oe N.Y a ‘448 31 Sedgwick i ae bed once Kans Wichita....... 133 
Worcester...... Mass Worcester..... 426 32 a : 4 “se ng enone. ; ae 95 
Rn caani awe Tex Dallas........ 425 33 ee) Perea sees 
DeKalb-Fulton... Ga. Atlanta....... 422 34 
Franklin........ Ohio = Columbus..... 404 35 sapeneiinty eres - 4 Schonetady.. ; see = 
enburg.... ; arlotte...... 
Multnomah..... Ore Portland...... 399 36 alae. ; 2 ” ae} eae ccmaaet. ee 123 97 
Ramsey........ Minn | eee 370 37 NE oa we cme ma Tenn Knoxville..... .118 99 
GRIORGs 6 ov eees La. New Orleans .362 38 Winnebago..... Wl. Rockford... .. 115 100 
Lucas.......... Ohio Toledo....... .356 39 
Jefferson....... Ky. Louisville..... 354 40 Vanderburg..... Ind. Evansville. .... 494 = 
; oe 1, | re Ark Little Rock.... 109 1 
+ eae oeanenee o—- a — ye Rensselaer...... N.Y “Ser 107 103 
Mahoning- Ohio Youngstown... 326 43 Rock Island... ... MI. — Island 095 a 
Trumbull 2 nse, Cov OUME. . sccce 
Hampden...... ewe Springfield. ... 319 44 Wyandotte..... Kans Kansas City .093 105 
Luzerne........ i - a 
— Pe Wilkes-Barre. 309 45 DN «nese een Texas PE. 6 tii es .093 105 
Shelby......... Tenn Memphis. .... .308 46 ee lowa Davenport..... 089 107 
Union.......... N.J Elizabeth. .... .306 47 Cabell-Wayne... W.Va. Huntington.... 084 108 
ee N. J energy ores .299 48 Mobile........ Alla. Mobile. ...... .082 109 
assaic....... 
Montgomery.... Ohio Dayton....... 297 49 
TS Sea Mass New Bedford .295 50 
Fall River..... 
S MIAN MENT 


What six Life Insurance Presidents 


ny shout le Aare” 


- 


MR. FRAZAR B. WILDI 


G ail 
RCTs 
C « 
Ay 
oy ¢ 
\ « Cstric 
r r 
ne 
‘ ~ 
” e 
a 
_— 
a j 
€ 
MR Mbks \. FULTON 
in | 
( ( P 
re 
ri T r 
I ‘ dare 
( ré 
ne M 
[ States 
Wi re in the Flying 10's! 
) 
” yon 
es 
r t ssen 
| 1 the 
t 1 that an 
ive tor its record 
cf} ‘ ility €x- 


MR. LEWIS W.DOUGLAS. P 
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Pacitic Mutual Life Ins ( 
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MR. JOHN A. STEVENSON 


p Phe Penn Matual Life ln 
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\ ave tollowed with interest 

emarkable advances in satety 


de by the airlines during the 
st decade. Consequently, we are 
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19 0 Model-Year Sales of New Passenger Cars 
for Counties with Cities in the 100,000 Group 


Hlere, listed according to rank, are the counties which 


in the 1940 model car he » larvec . ; 
nachos pest oe t unit — Me cg 
; a ‘ ° eri Ss iy ‘es ere stuppired ; f 
R. L. Polk & Co. on special order Are. | SAI rs County State City oe 
MAN AGEMENT _ Passenger 
These counties in 1940) sold 062.278 new cars = 
ol 19.76 > of the national total. wea a v+eeee Mich Flint......... 8,886 
Vhis listing is confined to counties containing cities Sent aisle ong — Pane 
whose city-zone (newspaper-carrier limit) population _—St.----------| Oe le 
exceeded 100.000 in the 1930 Census Luzerne........ Pa. Wilkes-Barre... 8,156 
ee La. New Orl 7 
Oklahoma...... Okla Oklahoma City 188 
Pa aed “_ ee N. J eeeske. ...... 7.655 
County State City : bag in Hensies....... Va ae. ee 
Passenger Group Kent eceoecececese Mich Grand R , id a ee: 
Cons apids.. 398 
a il a aaa , —— Samrat ig Nashville. .... 7,296 
ents... ...0ce Mich st a ast : ee eda ode Camden...... 7,255 
5 Counties..... N.Y. New York 104,405 3 aan... :at ~—aee Ls 
Los Angeles. a igacakies Fl “ Po be a iors 
bis thenies, ..., Cul oho _igga ‘ a a. Jacksonville... 6,770 
Long Beach... T 
Cuyahoga...... Ohio hc os 46,583 a eee Jute Tulsa. . eae xe 6,160 
, 5 | rrr lowa Des Moines 6,580 
Allegheny...... Pa. Pittsburgh... . . 43.814 6 St. Joseph...... Ind. South Bend... 6 447 
Philadelphia. . .. Pa Philadelphia... 43,551 7 Norfolk ........ Va. Norfolk...... 6,326 
5 Seuls....... Meo. ‘ina... 37/098 3 Salt Lake....... Utah Salt Lake City. 6,162 
SS eee N.Y Buffalo....... 27,561 i” 
et of Columble.......; Washington... 26.971 10 —_ oes ree Del. Wilmington. ... 6,155 
Middlesex. Mass Lowell....... 25,955 11 spanenn anaes wae rel River... . 6,127 
Baltimore....... Md. Baltimore . ; 95 384 19 —— T New Bedford. . 
Reem. go ncccuos Nj oo oa'ea7 7 op ag Fort Worth. ee 6,024 
6 Wis. eat delay o3's50 hl aa a. Reading...... 5,970 
= eee ela NY or sequal ooaee Ri vaosenes N. J Trenton....... 5,921 
Hamilton....... Ohio Cincinneti..... on 4 ‘ Peoria Ul. Peoria 
San Francisco... . Cal. Coo enaieen.. at'3s3 Erie Pa. eer ee 3/651 
Marion......... wy iaiemmnalie. .. 19.831 18 Allen.......... Ind. Fort Wayne... 5 621 
Hennepin....... Minn Minneapolis. . . 19.171 19 Dauphin........ Pa. Harrisburg... . 5.573 
Alameda....... Cal Oakland...... 17,769 20 Secremente . Cal. Sacramento. . . 5,551 
OO Se ee Tex Houston... 1 . : 
Dallas.......... Tex Dallas. ‘a nr i a ng paaeunis +A ies — 3,470 
— seuehbane Mose an 16999 z poeta — icion ite hl 5,4 78 
onroe........ Rochester..... . ; 4 
Jackson........ Mo. ean Cine 1sbae 5 — bbe: ‘a + er i 3,073 
: 844 25 |  .iCambria........ ohns iean 
Hartford........ Conn Hartford...... 15.538 26 Own 5,049 
DeKalb-Fulton... Ga. hima 14545 97 Caddo......... La. Shreveport. ... 5,006 
Wlnh.c.+<s00-es Wash. Seattle........ 14,376 98 Setueich....... Kans. — Wichita... .. . 4,674 
Providence. R.1 Pawtucket..... 14.105 29 Mecklenburg... N.C Charlotte... .. . 4,652 
Frankl Providence. . - ' St. Louis....... Minn.  Duluth....... 4,638 
ranklin........ Ohio Columbus... .. 14,052 30 Broome........ N.Y Binghamton... 4,487 
Fairfield........ Conn Brid . 
16 alta a we ae nee 13579 a eeneegh. .. Fla. Tampa........ 4,316 
oo nll Ohio tell by bn. 4. Spe panitaaen Wash Tacoma....... 4,367 
New Haven. Conn New Haven... 12,338 Sch ae “4 Smeets. . 4,362 
satel ’ 34 ee enectady.... N.Y Schenectady... 4,176 
sett... .s0ees. Ohio Toledo....... 12,163 35 “eit a. | Seeversst> = 
Worcester...... Mass Worcest Vanderburg..... Ind. Ev ill 
Montgomery.... Ohio Dayton se aes Har a Maricopa....... Ariz. a oe py odd 
Denver......... Colo sill Ht 4 Hamilton....... Tenn Chattanooga wa 3.831 
andes: — i a Winnebago..... Hl. Rockford 3,749 
Trumbull... .. - : Wyandotte..... Kans Kansas City a 3.709 
Hudson........ N.J Jersey City.... 10,823 40 K T _ | 
Shelby......... t MOK. ...+.20. enn Knoxville..... 3,646 
oe eneees — —— Tete oe 41 see hemeeins Ark Little Rock.... 3,621 
= spaemaaen all see 1048743 nmeamanine  ~< 3,309 
Union.......... N. J Elizabeth... .. 10,379 a Rennssel N gual 
Ramsey Minn St. Paul... , . Ger...-- Troy ceeseccce 3,1 69 
rene 10,308 45 Attlantic........ N. J Atlantic City. . 2,629 
Jefferson....... Ky Louisville..... 10,296 46 EIP 
Jefferson Ala Birmingham.. 9.948 4 esses es 98 Tex. El Paso....... 2,594 
* “eee Ind Gary aaa 9 7 Cabell-Wayne... W.Va. Huntington... 9556 
oe eg lita 828 48 Scott........... lowa _ / 
bommend... . Davenport... .. 9 449 
Onondaga N.Y. Syracuse... 9,378 Mobile........ Ala. | Mobile....... 2,201 
San Diego...... Cal San Diego... . 8976 . 
’ er 1,582,278 
G of U.S.A. 49.760 
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Rank 
in 


Group 


51 
52 


ON THE PACIFIC COAST 


THE BLUE 15 UP 
but the 


PRICE Is L0WHy 


these improvements on the Blue are already 
booked for 1941: 


Almost paradoxically, Pacitc Blue chooses 
a time when its listenership, sales, station 


lineup and facilities are at the HIGI LEST 
K | CA | OS A\nveles increases to SOOO watts full time 


KGHL Billings ™ = 
reduced rate structure. KEFSD San Dievo i _ we = = = 


peak in Blue history to introduce a sharply 


Today N BC extends to regional advertisers 
the same benetits of a graduated dollar vol- 
ume discount which it grants national spon 


sors. Ranging up to 12'4%,, this new dis- 


COoOuUnT NOW more than ever makes Pacitic 


Blue the \\ est’s most economical radio buy 7 


A weekly evening half-hour, bought for the. 


year, now costs only $712.80 per program. 


KOB Albuquerque increases to SU 000 watts 

K VIED Medford increases to L000 watts 

KUTA Salt Lake City ro . 

KUTA alsoimproves frequency from 1900 t6 970 kiloey 


Fastest eTOWING network in the country’s 
fastest growing region, Pacific Blue cordially 
invites advertisers to join its climb in ’41. 


bee opposite page tor complete details on 


stations, power, frequency . prices a AN 1) 
DISCOUNTS. 


Other units are correspondingly reduced. 


Giving vou still more for your money, 


“SALES THRU THE AIR WITH THE GREATEST OF EASE” 


PACIFIC COAST 
Legional 
BLUE NETWORK 


THE NATIONAL BROADCASTING COMPANY 
rf Ra 116 Corpora fion of 4 mer ca Ser VICE 
New York, Radio City, Cir. 7-8300 « Chicago, Merchandise Mart, Superior 8300 + San Francisco, 111 Sutter, Sutter 1920 + Hollywood, Sunset at Vine, Hollywood 6161 


for Cities with City-Zone 


Here, listed alphabetically, are SALES MANAGE- 
MENTS exclusive estimates of total dollar Effective 
suying Income for the year 1940. 
lined to cities whose city-zone population (newspaper- 


carrier limit) exceeded 100.000 in the 


The listing is con- 


1930 census. 
Iixcluded are about a dozen suburbs of larger cities. 
These LL6 cities have a total Effective Buying In- 


come of $32,794,454 —or 44.208% of the lL. Ss. 
total. 
Effective Rank 
City State Buying Income in 
(In 000's) Group 

CET Ohio $195,396 36 
EOE OTT TE te 104,495 65 
Allentown.......... Pa 72,981 88 
PS re Ga 200,558 34 
Atlantic City........ N. J 63,078 103 
Baltimore........... Md. 668,695 10 
Binghamton......... N.Y. 55,615 108 
Birmingham......... Ala. 140,518 49 
SS eee Mass. 670,043 9 
Bridgeport.......... Conn 130,024 53 
Rs crceensewes N. ¥ 405,700 16 
Rs x x56 s0wee% N. J 80,698 719 
RR ii cinwindewwa Ohio 81,227 78 
Charlotte............ N. 65,569 98 
Chattanooga......... Tenn 78,498 82 
SG wicnnaw eww it 2,834,630 2 
Cincinnati .........- Ohio 418,325 15 
OS re Ohio 770,000 6 
Columbus........... Ohio 239,638 29 
IGS bee eee een ued Texas 245,145 97 
Davenport.......... lowa 60,989 104 
Dayton........ Ohio 167,253 41 
ON Eee Colo 228,763 30 
Des Moines......... lowa 150,601 46 
RNS «xen keenndes Mich 1,467,456 4 
OO” Sree re Minn 72,082 92 
NS Sere N. J 85,860 74 
oo errr Texas 63,968 101 
RS aia oa bins naked a 79,993 80 
Evansville........... Ind 72,896 89 
FO MIM cccccnvees Mass. 66,172 96 
eee Mich 121,664 56 
FOtt WYRE: 6 «0 0c0e Ind. 95,402 69 
Fort Worth.......... Texas 150,532 47 
SECT er eT Ind 73,689 87 
Grand Rapids........ Mich 140,026 50 
Hammond.......... Ind 46,653 112 
Harrisburg. ......... Pa. 72,192 91 
PRG 640 enewcens Conn 164,538 42 
Houston............ Texas 271,041 23 
Huntington.......... W. Va. 51,115 111 
Indianapolis......... Ind. 348,508 20 
Jacksonville......... Fla 120,025 59 
Jersey City.......... N. J 208,324 32 
Johnstown.......... Pa. 45,719 113 
Kansas City......... Kans. 70,951 94 
Kansas City.......... Mo 360,492 18 
eee Tenn. 64,354 100 
Lancaster........... Pa. 53,064 110 
OE errr Mich. 63,850 102 
Little Rock.......... Ark 44,622 114 
Long Beach......... Cal. 181,325 37 
Los Angeles........ Cal. 1,357,301 5 
PER cw aseenends Ky. 258,102 26 
OS er Mass. 77,416 84 


1940. Effective Buying Income, Total Dollars— 
Populations Over 100,000 


City State 

ER criinnevingae es Mass 
ee Tenn 
ae ere Fla 
Milwaukee.......... Wisc 
Minneapolis......... Minn 
0 Se ee Ala 
Nashville........... Tenn. 
OS ere N. J. 
New Bedford........ Mass 
New Haven......... Conn 
New Orleans.......- La. 
New York.......... N.Y 
Norfolk............ Va 
SS eee Cal 
Oklahoma City...... Ok!a 
Ms xk vesesinees Nebr. 
Pasadena. pave al 
Passaic. ..........4.. N. J 
Paterson............ N. J 
Pawtucket........... R. | 
0 ree il 
Philadelphia......... Pa. 
Phoenix............ Ariz. 
Pittsburgh........... Pa. 
Portland............ Ore 
Providence.......... R. | 
OE Pa 
Richmond........... Va. 
Rochester........... N. Y. 
Rockford........... UL 
Rock Island-Moline... Ill. 
Sacramento.......... al 
| eee Mo 
eee Minn 
Salt Lake City....... Utah 
San Antonio........ Texas 
San Diego.......... Cal 
San Francisco........ Ca!. 
Schenectady......... my. 
Scranton............ Fa. 
Seattle............. Wash. 
Shreveport.......... La. 
South Bend......... Ind. 
NE STUCCO OES Wash 
Springfield.......... Mass 
ee ee N. Y. 
Tacoma............. Wash. 
a0. ence wei Fla 
ES ere Ohio 
Se N. J 
ee ee N. ¥ 
a aikien nae bons Okla 
ee ee N. ¥ 
Washington......... D. of C. 
Waterbury.......... Conn. 
i ee Kans. 
Wilkes-Barre........ ei 
Wilmington......... Del. 
re Mass. 
| 
Youngstown......... Ohio 

(| Rae eee ee 

1 2 fy are 


Effective 


Buying Income 


(In 000's) 
$79,148 


41,142 
123,475 
366,721 

76,290 
157,094 


292,899 
6,323,915 
105,595 
287,306 
144,834 


163,505 
90,097 
41,868 
97,417 
57,148 


93,869 
326,452 
56,405 
511,407 
270,913 


208,005 
82,296 
159,727 
260,950 
65,667 


56,207 
105,372 
620,690 
244,295 
121,263 


168,823 
167,560 
688,778 
78,013 
95,792 


— 


350,068 
72,670 
74,841 

106,283 

124,205 


170,109 
84,096 
70,391 

222,049 
87,158 


54,406 
120,897 
72,024 
700,200 
87,566 


83,264 
64,983 
104,254 
140,000 
109,539 


115,657 


32,794,454 
44.208 


— 


Rank 
in 
Group 


SALES 


MANAGEMENT 


TAKE BRIDGEPORT, conn. 


FAWCETT WOMEN’S GROUP newsstand circula- 
tion in Bridgeport for first quarter of 1941 IN- 
CREASED 18.5% over same period of 1940, and 
Jan. 1941 INCREASED 3.9% over Jan. 1940 
Feb. 1941 INCREASED 18.7% over Feb. 1940 
Mar. 1941 INCREASED 31.0% over Mar. 1940 


10, 1941 


OU can reach 2,465,040 
of the sort of young wo- 
men purchasing agents for 
wage earner families that 
are making Bridgeport cash 
registers sing, through — 


* Publisher’s estimate first quarter 1941 


FAWCETT WOMEN’S GROUP 


TRUE CONFESSIONS MOTION PICTURE ROMANTIC STORY 
SCREEN LIFE MOVIE STORY HOLLYWOOD 


FAWCETT PUBLICATIONS = INC 


New York ° Chicago ° Hollywood ° Los Angeles ° San Francisco 


1940 Effective Buying Income, Per Capita—for 
Cities with City-Zone Populations Over 100,000 


{ 
Here, listed according to rank are SALES MANAGE- — 1 
MENT'S exclusive estimates of per capita Effective Effective Buying Rank 
sSuying Income for the year 1940 (arithmetical aver- City State Income 1940 rm 
age). The listing is confined to cities whose cily-zone Per Capita Group 
population | —— limit | — poe Philadelphia......... Pa. $789 56 
in the | 130 census. xcluded are about a dozen Scan .......... Ohio 186 57 
suburbs of larger cities. ib a ntine qin Fla. 786 57 
The average per capita for these 116 cities is $826; Elizabeth........... N. J. 785 59 
the average for the LS. A. is $565. Baltimore........... Md. 783 60 
SS ee Wash. 782 61 
SS Se ll. 777 62 
Effective Buying Rank ere N. Y. 7716 63 
City State Income 1940 in Pittsburgh........... Pa. 7169 64 
Per Capita Group WH 6.nevedanicwe N. Y. 169 64 
Long Beach......... Cal. $1,109 1 CO rere Mass. 764 66 
TCC Te Cal. 1,102 2 ee are Mo. 763 67 
San Francisco........ Cal. 1,094 3 a See Ind. 757 68 
Washington......... D. C. 1,056 4 Pawtucket. «22.0000. SB} 757 68 
Sacramento... .....0. Cal. 996 5 Allentown.......... Pa. 754 70 
Atlantic City........ N. J. 989 6 Wilkes-Barre........ Pa. 754 70 
Hartford............ Conn. 989 6 ES vctmenwbus Ohio 750 72 
New Haven......... Conn. 980 8 8 Se rr Pa. 743 73 
SSS Wash. 954 9 Shreveport.......... La. 742 74 
Des Moines......... lowa 946 10 ree Tenn. 738 75 
eS eer rere Cal. 942 11 South Bend......... Ind. 738 75 
Wilmington......... Del. 927 12 ES ee Va. 737 77 
Minneapolis........ Minn. 926 13 NS cbk6cebwcoms Nebr. 733 78 
Davenport.......... lowa 925 14 Oe eee Kans. 733 78 
Cincinnati........... Ohio 924 15 Rock Island-Moline... Ill. 728 80 
Los Angeles........ Cal. 907 16 Worcester........... Mass. 724 81 
SI oe cnx areaias Mich. 907 16 SOS Minn. 719 82 
Schenectady......... N. Y. 905 18 Pr racetbecctas Colo. 718 83 
Indianapolis......... Ind. 902 19 | ere N. Y. 716 84 
Kansas City.......... Mo. 901 20 Binghamton......... N.Y. 711 85 
+ anuaeestees il. 894 21 Oklahoma City...... Okla. 708 86 
Bridgeport.......... Conn. 885 22 ad ease Siena . ¥. 705 87 
Waterbury.......... Conn. 883 23 0 Texas 702 88 
ears Ore. 881 24 ND. o:6aib-ke daw me N. J. 699 89 
Cleveland........... Ohio 877 25 POS ck emanneins N. J. 698 90 
6 uk bmn ewe Mass. 871 26 ee N. J. 692 91 
Te Wash. 868 27 New Bedford........ Mass. 692 91 
DING. cc wnsoneros Pa. 866 28 Youngstown......... Ohio 691 93 
Phoenix............ Ariz. 862 29 | Sere Pa. 688 94 
Harrisburg.......... Pa. 861 30 Jacksonville......... Fla. 688 94 
New York. ......... N.Y. 857 31 Johnstown.......... Pa. 686 96 
OS Sree N. J. 856 32 DRS evideasawinas N. J. 685 97 
Grand Rapids........ Mich. 853 33 eres N. J. 683 98 
7 eR ee Okla. 853 33 a iim ican screams Pa. 682 99 
7 eae Minn 848 35 Memphis........... Tenn 677 100 
Fort Worth.......... Texas 847 36 Hammond.......... Ind. 668 101 
Richmond........... Va. 839 37 San Antonio........ Texas 667 102 
in. oseee cones il. 838 38 BN ldandnnxenrs Ind 665 103 
a ania wewecedxs Texas 836 39 Athonte. « «ooo cccccce Ge 663 104 
Springfield.......... Mass 834 40 ed nthieenane Texas 662 105 
PD cconsnawes Cal 829 41 
Syracuse ‘ae N. y. 897 42 Charlotte eorccceccece N. ‘. 654 106 
. : ee Fla. 654 106 
Milwaukee.......... Wis. 824 43 . 

’ Huntington.......... W. Va. 649 108 
Providence.......... R. |. 821 44 Ch T 9 
Ns winconsadio’ Mich. 814 45 etanoogs..-.---.- a 613 10 

New Orleans........ La. 595 110 
OTe Ky. 810 46 : 
Salt Lake City....... Utah 809 47 Kansas City.......... Kans. 585 111 
BR Geo aniseinas Mass. 807 48 CIN cn bs enna ee Tenn. 575 112 
Fort Wayne......... Ind. 807 48 Lo) See Mass. 573 113 
 uuienn whapnelogs Mich. 804 50 Birmingham ......... Ala. 532 114 
ee Ala. 525 115 
A Ohio 804 50 
binimubaducat & s Little Rock......... 


62 } 
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| SALES MANAGEMENT 
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OR EFFECTIVE BUYING INCOME PER CAPITA 


AMONG 116 CITIES IN THE PREFERRED 


| 


00,000 CARRIER ZONE. CLASS 


@ HERE'S a proof that plenty is happening in 


Long Beach, California. First among the nation’s 
cities in “Effective Buying Income per capita” - - 
says Sales Management’s Buying Power Survey! 
The per capita “E. B. I.” is $1109 — pousce the na- 
tional average of $563. And these impressive figures 
come just at the START of a most amazing industrial 
development. Permanent aircraft. harbor and Navy 
activities are enjoying unprecedented National 
Defense stimulus. Total “Effective Buying In- 
come” is already $181,325,000. Watch it soar as 
10 - 20 - 30 thousand new jobs open up in the neat 
few months! 


Press-Celearam 
and 3 U N 


® iere’s another Los Angeles County city that rates 
‘way up in this latest Buying Power Survey! Pasa- 
dena’s per capita “E. B. 1.’, a sensational $1105, is 
second only to Long Beach among the nation’s com- 
parable cities. The total such income, $90,097,000, 
puts Pasadena right up among the country’s worth- 
while markets. In total Retail Sales, Pasadena jumps 
25 points ABOVE its population position! Per capita 
Retail Sales in 1940 were $708! And this impressive 
“ability to buy” is being further augmented by new 
millions i in payrolls and orders pouring into this na- 
tion’s center for scientific precision equipment for 
Uncle Sam’s mighty defense. 


PASADENA 


STAR-NEWS 
and Che Post 


Figures undeniably prove the importance of Long Beach and Pasadena as separate, distinct 


Southern California markets worthy of intensive cultivation through each city’s own newspapers. 


Infiltration of Los Angeles papers doesn’t scratch the surface of possibilities while the local, home 


newsnapers in each city provide overwhelming coverage both in the cities and in their trade areas. 


LAWRENCE 


WILLIAMS. 


and CRESMER CO. 


FW 


SALES and PROMOTION EXECUTIVES will be 
interested in the Sales Success story of HOUSE 
. and will want to go along with a 
magazine whose vision and enterprise has gained it 
Top Consumer and Trade Acceptance in the Quality 


BEAUTIFUL .. 


Greatest Circulation in Quality Home 
Field of Higher-Income Families . . . at 
lowest cost per page per thousand. 


Top Prestige and Sales Cooperation with 
your Best Retail Outlets. 


Home Field. 


Initiative and Action . 


the 


We have recognized that the market for quality was 
expanding and expanding . 
as leader of the Quality Home Field could be further 
increased by covering more families who want quality 
and good taste. 


With the policy “Quality for a Quarter” we keyed the 


exclusive 


1941 HOUSE 


story that grows bigger every month. 


. . Newsstand sellouts 


BEAUTIFUL 


magazine to the broader quality market. 


THE RESULT: With a rate based on 200,000, HOUSE 
BEAUTIFUL will deliver for the first 6 months of 
1941 a projected average circulation (net paid) of over 
275,000 superior buying families—a plus of over 30%. 


... that’s 
success 


. . we saw that our position 


»,"¢ | 


The most effective Merchandising Pag 


\ 


A 


age for your Sales force. 
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340,000} . pr z e e e e +—j 340.000 
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$20,090h—4 7 320,000 
3$10,000r-—— : i : 4 +—7 510,000 
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THE QUALITY 


HOUSE BEAUTIFUL offers MOST for your Advertising Dol 


O 


ere ar 
USE 
),000 


June | 


ll Colo 


» Fu 


if 


HOUSE BEAUTIFUL MAGAZIN! 


New York: 


Chicueo 


Die Madison 


Avenue 


496 West Madison Street 


Detroit: General Motors Building 
CVovolnes 


1 


» B..:1 


1: 


Boston: 


4.? 


1132 Park Square Building 


San Francisco: Hearst Bu 


WOME MARKET? 


Olli Best Circulation “BUY” Ever Oifered 


ere are super-profits for advertisers in coming 
gh USE BEAUTIFUL issues. (The rate, based on 

),000, stays the same for 1941). 

June HOUSE BEAUTIFUL, featuring a South- 


» Colonial Bride’s House, all-inclusive in Build- 


. Furnishing and Garden information and 


nds. Projected circulation 297,000—a bonus 


ABLE HOUSE. 


of 97,000 able-to-buy, inspired-to-buy families. 
(B. and W. forms close April 21.) 
July HOUSE BEAUTIFUL, this long-lived 
issue stays on newsstands 2 months and exhilar- 
ates sales throughout summer. 
Projected circulation 307,000. (B. and W. 


forms close May 22. ) 


[se this Leadership for Results 


FIRST in TRADE INFLUENCE (over 16,000 important trade subscribers) ... FIRST 
in PULLING POWER (ask us for the evidence) ... FIRST in practical editorial inno- 
vations—1941 series of Five Complete Bride’s Houses... FIRST in bridal promotions— 
semi-annual 50-cent GUIDE FOR THE BRIDE... FIRST in Building Promotion— 
semi-annual 50-cent BUILDING MANUAL ... FIRST in Garden incentive—annual — 
PRACTICAL GARDENER .. . FIRST in merchandising exhibits - IVORY WASH- 


Als TOP EDITORIAL & MERCHANDISING SCOOP... FIVE COMPLETE BRIDE'S HOUSES 


HOUSE BEAUTIFUL’S 


| Leader of the Quality J6ome Field 


Varied in architecture and decoration... 
each all-inclusive from building plan 
and blueprint, through rooms and fur- 
nishings, to the last fixture and seed. Edi- 
torial originality . . . inspiring continual 
building, furnishing, garden activity. 
The next Bride’s House—Southern Colonial— 
appears in June HOUSE BEAUTIFUL. The re- 
maining two will appear in September and 
October issues. 


IVORY WASHABLE HOUSE 


Redecorated June lst — shown in July 
HOUSE BEAUTIFUL .. . 5 complete, 
perfectly appointed rooms, featuring 
newest and best in all-washable fabrics, 
decorative materials, furnishings. Crowds 
visit it at Rockefeller Center, N. Y. 


Best Buu lov Better Buyercs 


1940 Effective Buying Income, Per Family— 
for Cities with City-Zone Populations Over 100,000 


Here, listed alphabetically, are SALES MANAGE- 


MENT’S exclusive estimates of per family Effective 


Effective 


sSuying Income for the year 1940 (arithmetical aver- City State Buying Income 
age). The listing is confined to cities whose city-zone Per Family 
opulation exceeded 100.000 in the 1930 census. Ex- 
aie are about a dozen suburbs of larger citie LYRA...» +e eeeeeeeee Mess. $2,880 
oie oe d a Se pe Memphis........... Tenn. 2,463 
112 of these 116 cities have per family Effective cai Raisin Fla. 2.783 
suying Incomes which exceed the L.S. A. average of Milwaukee.......... Wis. 2,954 
$2? 133. Minneapolis......... Minn. 3,195 
0 ee a Ala. 2,003 
PE sc ensene ces Tenn. 2,700 
Effective Rank Ee N. J. 3,273 
City State Buyine Income in New Bedford........ Mass. 2,530 
Per Family Group New Haven......... Conn. 3,702 
See Ohio $2,945 43 New Orleans........ La. 2,206 
er eee N. Y. 2,752 70 . wt. aa N. Y. 3,083 
Allentown.......... Pa. 2,885 51 a Va. 2,811 
ee Ga. 2,451 102 OS Pree Cal. 2,949 
Atlentic City........ N. J. 3,522 5 Oklahoma City...... Okla 2,442 
Baltimore. ......... Md. 2,959 39 SE vvtpacscneaes Nebr. 2,633 
Binghamton......... N. Y. 2,703 73 RS + epavensas Cal. 3,299 
Birmingham......... Ala. 1,967 115 ES agin owen an N. J. 2,612 
i ce kpeceshews Mass. 3,389 7 ny inebnsen se N. J. 2,518 
Bridgeport.......... Conn. 3,344 W Pawtucket........0-- R. 1. 2,740 
sca cepeehcne N. Y. 2,671 77 he eerie aanitiitt it. 3,110 
OO Ee N. J. 2,646 84 Philadelphia......... Pa. 3,010 
De actsanensosh Ohio 2,781 67 OO rr Ariz. 2,924 
NB ae ouisd ens N.C. 2,668 719 i, eee Pa. 2,920 
Chattanooga......... Tenn. 2,346 108 a, ere Ore. 2,666 
IR area cu teiceind i. 2,989 37 Providence. ........- R. I. 3,069 
Cincinnati........... Ohio 3,088 27 See Pa. 2,764 
Cleveland........... Ohio 3,176 19 Richmond........... Va. 3,132 
Columbus........... Ohio 2,869 55 Rochester........... N. Y. 3,317 
ai 4a earecwesibion Texas 2,926 47 Rockford........... il 2,647 
Davenport.......... lowa 3,187 17 Rock Island-Moline... Ill. 2,482 
| EER: Ohio 2,810 63 Sacramento.......... Cal. 3,283 
RE: Colo. 2,376 106 SE ie iis a eae Mo. 2,647 
Des Moines......... lowa 3,238 15 OO eae Minn. 3,033 
is eceeundeed Mich. 3,376 8 Salt Lake City....... Utah 2,932 
0 ee Minn. 2,594 92 San Antonio........ Texas 2,577 
SS See N. J. 3,076 30 ON rr Cal. 2,624 
RSENS: Texas 2,580 93 San Francisco........ Cal. 3,335 
in tas eknnedsiedins Pa. 2,607 91 Schenectady......... N. Y. 3,130 
Evansville........... Ind. 2,614 89 re Pa. 2,688 
PO MIR ike civccees Mass. 2,222 111 eer Wash. 2,813 
Sa Mich. 3,004 35 Shreveport.......... La. 2,690 
Fort Wayne......... Ind. 2,885 51 South Bend......... Ind. 2,666 
Fort Worth.......... Texas 2,915 50 Ce stdcenanwes Wash. 2,731 
Ds Ganvesacee sud Ind. 2,471 100 Springfield.......... Mass. 3,079 
Grand Rapids........ Mich. 2,951 41 Ns cebennh ns N. Y. 2,992 
Hammond.......... Ind. 2,566 95 Es vnrcanuceus Wash. 2,323 
Harrisburg.......... Pa. 3,034 32 NR ait Gs idee Fla. 2,364 
Hartford............ Conn. 3,727 2 DN esa divccens Ohio 2,804 
Houston............ Texas 2,547 96 Trenton..........eee 1 2,945 
Huntington.......... W.Va. 2,447 103 
indionepolis......... Ind. 3131 29 BR seas enoenvnn ans an ye 
Jacksonville......... Fla. 2,638 85 _- giaalaalaapabaidades 4 ’ 
‘ a eee N. Y. 2,671 
Jersey City bevess ewes N. J. 2,619 88 Washington eae: D. C. 4,094 
Johnstown ceoccccccce Pa. 2,787 65 Waterbury Fe a as Conn. 3,51 1 
Kansas City.......... Kans. 2,078 113 are 
Kansas City.......... Mo. 2,978 38 Wichita ee rere Kans. 2,397 
Knoxville........... Tenn. 2,933 110 Wilkes-Barre. ....... Pa. 3,183 
Lancaster........... Pa. 3,130 23 ee st eeeeees 98 at 
i i Ce ass. ’ 
SO sualtcaanseaa Mich. 2,845 58 a NY. 2'844 
Little Rock.......... Ark. 1,805 116 
Long Beach......... Cal. 3,114 25 Youngstown......... Ohio 2,814 
Los Angeles........ Cal. 2,766 68 
ST ee Ky. 2,866 56 
SS Serre Mass. 3,134 20 
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A GREAT PAIR 


“Batteries for today’s game...Feller and Hems- 
ley.” The crowd is eager, attentive as a great 
pair of performers take the field. * So it is with 
audiences of two radio stations that put over your 
selling message in the ‘“‘Golden Horseshoe,” the 


market that is the heart of Industrial America. 


BASIC STATIONS - - - COLUMBIA BROADCASTING SYSTEM - - - G. A. RICHARDS, PRES. - 


- EDWARD PETRY & CO., INC., NATIONAL REPRESENTATIVE 


WIR 


THE Dito STATION 


WGAR 


THE FRIENDLY STATION 
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LEGEND 
= 200 and Over 


§280,768,840 


DID YOU GET WHAT YOU WANTED? 


That string of figures represents what ad- 
vertisers spent for Space alone in magazines, 
farm papers and for radio time during 1940.* 
When the figures for 1941 are in they'll prob- 
ably be as big—or bigger. Some of 1941's ex- 
penditures will turn into sound investment. 
Others will have to be written off as specula- 
tions that turned into duds. 

You can do a sounder job of selling in the 
nation’s markets if your advertising program 
is Ross Federal tested. By knowing what kind 
of advertising, where placed, and when, will 
bring maximum returns — by knowing the 
facts, prejudices, preferences that make up 
the buying habits of people who are or should 


be your best prospects, you can get rid of the 


bugbear of hit or miss spending and make 
advertising really work for you. 

Ross Federal Research personal interview 
surveys, drawn right from the heart of the 
market, anywhere in the country, report to 
you the consumer’s real reaction to your 
product, your advertising, your company. A 
Ross Federal marketing study gives you the 
impartial information you've been wanting. 

Whether you need facts drawn from a 
limited area or from the entire country, Ross 
Federal can get them for you quickly, accu- 
rately and economically. Why not call in a 
Ross Federal man today and let him explain 
what marketing research can do to increase 


your sales and profits? 


*As reported by Printers’ Ink Weekly and Publishers’ Information Bureau. 


ROSS FEDERAL RESEARCH 


CORPORATION - 18 EAST 48th STREET - NEW YORK 


Boston NewHaven Albany Buffalo Philadelphia Pittsburgh Cleveland 
Cincinnati Washington Charloue Memphis Atlanta New Orleans Detroit 
Chicago Milwaukee Minneapolis Des Moines Kansas City 
Omaha St. Louis Dallas Oklahoma City Los Angeles 
Portland Seattle Salt Lake City Denver 


Indianapolis 
San Francisco 


RATIO OF WIRED HOMES TO TOTAL DWELLING UNITS, 194 
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I940 ELECTRIC REFRIGERATOR UNIT SALES 


PER 1,000 WIRED HOMES 


LEGEND 


Se] 
oO 
= 
uJ 
oO 
< 
a 
uJ 
= 
<< 
” 
p= | 


PICTOGRAPH ®b? 


BER 125 ana over 


# Ke . 


neh 


[7] 80-99 
Re Under 80 


100 - 124 


Seca taee Paina Pea ee eae 


eople 


cartes ! 


tie gen frm 
Cari aed ; 


certainly are funny 


about their Reading, arent they? 


In the 80-odd years since Appomattox, 
histories of the Civil War have poured 
unendingly from northern and southern 
presses. Personal memoirs, military de- 
tails, profound treatises on causes and 
effects keep piling up until just the card 
fle in a good library makes an imposing 
heap. A recent author studied 126 other 
histories before he tackled his version. 

Yet the total readership of these al- 
most countless books of fact is as pale 
as a winter dawn beside the 3,000, 
sale of a single Civil War story. 

Fiction in“‘GoneWith the Wind” made 
millions of readers take Scarlett O’Hara 
and Rhett Butler to their hearts. But 


only thousands, at the most, are familiar 


with the trials and tribulations of actual 
southern men and women, their almost 
exact counterparts, whose histories have 
been written in full. 

And neither one, nor all, of the sober 
factual histories created a bit of com- 
mercial excitement...while all sorts of 
fashion and cosmetic promotions got a 
lift from the story, both as a book and 
as a picture. 

Men who sell are thoroughly familiar 


ith the emotional power of fiction to 


create desires and inspire buying moods. 

They are familiar, too, with the point, 
emphasized in survey after survey, that 
women put fiction at the top of their 
reading requirements. These same studies 
reiterate the opinion that Cosmopolitan 
publishes the best magazine fiction avail- 
able tX day. 

Nearly 1,850,000 families read Cos- 
mopolitan. Its newsstand sale, at 2<5€¢, 
is the largest in its field. Its urban con- 
centration is the highest among leading 
magazines. Its proportion of young men 
and women is impressively great. 

The way to the hearts of 4,500,000 
Cosmopolitan readers is through Cos- 
mopolitan’s fiction, and their hearts beat 
to the tune of an annual spendable in- 


r 
come of }<¢ 


osmopolitan 


” 
Greater loday than 


yes sterday. 


Greater tomorrow than today" 


1940 RATIO OF LIFE INSURANCE SALES TO POPULATION 


A comparison of the percentage of life insurance dollar volume to percentage of population. 
The latter is the base, 100 
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... 18 “Local Color’. 


It’s the “extra something” 
that magazine advertisers are 


getting in THIS WEEK MAGA- 
ZINE. 


It’s one big reason why the 84 
products listed here spent 
more money in THIS WEEK 
than in any other magazine 
last year. 


The “5th Color” is the Sales 
Manager’s idea of advertising 
power. 


« § something he can sell to 
the trade. 


omething the trade will tie 


—t od et ed | 
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ADMIRACION SHAMPOO 
ASTHMADOR 

BELL-ANS 

BLUE RIBBON BOOKS 

BOOK COUPON EXCHANGE 
BOOK LEAGUE OF AMERICA 
BOOK-OF-THE-MONTH CLUB 
BOURJOIS’ EVENING IN PARIS* 


BROMO-SELTZER 

BROWNATONE 

CAMPANA’S OLD SOUTH TOILETRIE 
CANADA DRY 

CASE BATHROOM FIXTURES 
CORONA PORTABLE TYPEWRITERS 
CORY COFFEE BREWER 

CRISCO 

CUTEX 

DEL MONTE PINEAPPLE JUICE 


DRENE 

DU PONT SPEEDY WAX & POLISH 
ELECTRESTEEM RADIATOR 
FROSTILLA LOTION 

HALO SHAMPOO 

HARVARD CLASSICS 

HEINZ STRAINED BABY FOODS 
IVORY SOAP & FLAKES 

JESTS 

JOHNSON’S FOOT SOAP 


KLEK 

KLUTCH 

KUROTEX 

LACROSSE FILM SERVICE 
LADY ESTHER NAIL POLISH 
LAVORIS 

LEE WORK GARMENTS 

LENS PHOTOS 

LIBBY’S CORNED BEEF HASH 
LIFEBUOY SOAP 


LINGUAPHONE LANGUAGE COURS 
LINIT 
LITERARY GUILD OF AMERICA 


MOEN PHOTO SERVICE _ 


Something the trade will tie 
up with. 
Something that does a local- 


ized job on the reader in each 
key market. 


And, more important, it’s 
something that THIS WEEK 
offers you in greater degree 
than other national magazines. 


Because THIS WEEK is more 
than a national magazine. 


It’s a national magazine that 
concentrates its 6 million 


copies in America’s 25 Key 
Markets... 


And that steps up its magazine 
power, in these vital areas, 
with the local influence of 
their own Sunday newspapers. 


MOEN PHOTO SERVICE | 
NATURAL COLOR PHOTO SERVICE 


NOXZEMA 


ONE-SPOT FLEA KILLER 


OXYDOL 

PALMOLIVE SOAP 

PARD DOG FOOD 
PARKAY OLEOMARGARINE 
PEBECO TOOTHPASTE 
PEPSI-COLA 

PEPTO-BISMOL 

PERTUSSIN 

PILLSBURY’S FLOUR 
POND’S CREAMS 


POND’S POWDERS 

P & G NAPHTHA SOAP 
RAY’S PHOTO SERVICE 
RAIN-MASTER WIPER BLADES 
RESINOL OINTMENT 

RINSO 

ROYAL BAKING POWDER 
ROYAL DESSERTS 

ROYLEDGE SHELVING 
SARAKA 


SHEAFFER PENS 

SUNKIST LEMONS & SODA 
SUN-MAID RAISINS | 
SUNSHINE KRISPY CRACKERS 
SUPER-SUDS 

SWIFT'S COLD CUTS 
TATTOO LIPSTICK 

TEEL LIQUID DENTIFRICE 
VITA-CULTUR 

WATERMAN’S PENS 


WELCH GRAPE JUICE 

WELLS SNAPSHOT ALBUM 
WINSTON’S DICTIONARY 
WOODBURY’S FACIAL SOAP 
ZIP DEODORANT 


OCEAN SPRAY CRANBERRY SAUCE 
ODO-RO-NO CREAM DEODORANT 
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THIS WEEK Cities and Trading Areas 


oa) Adjacent Counties Served by THIS WEEK 


RNS Sek Ger de SE asc adins: 


Urban Dwellers rir walla eee i 


(Sales in Thousands of Dollars) 


(See Pages 78 and 80 and Pictographs for additional summaries by states and sections. ) 


INDUSTRY —1939 


POPULATION—GROWTH AND KIND 


DISTRICTS AND STATES Per cent! Dwelling Units | | | Salaried| Wage Value of 
Increase Urban, | | i i | roy Earners, | Products, 

1930-1940 | i | in M’s | in 
Millions 


ENGLAND | | | } 
teins AN r . 1) ° . e 75.6 $345.4 
New Hampshire. = f le | 6 | 6 22,661 | 806 " . 
Vermont. . . } 
Massachusetts. 
Rhode Island. . : ° | ° . 
Connecticut... 102, 339 | A 174, 562 | 21 "163 4 | . 55, 969 


270,949 |........| 76.1 | 1,762,633 | 676,022 | 135,190 | 39. 7 | 261,808 


MIDDLE ATLANTIC } | 
New York a ...| 891,076 2 3,279,922 | 753,618 153,238 3 | . 334,666 
New Jersey.. 118,831 A 961,745 262,484 25,835 ° -2 | 105,870 
Pennsylvania... | 268,830 , 1,764,950 853,492 || 169,027 ° -9 | 278,669 


1,278,737 8 | 6, 006, 617 1,869,594 348, 100 A -7 | 719,205 


EAST NORTH CENTRAL 
Ohi ; ; 260,915 8 | 646,167 | 233,783 
189,293 oo | 450,748 184,549 
266,587 . 593,488 213,439 | 
; | 413,781 | 563,924 187,589 . 9 | 
Wisconsin. ..... | 198,581 5 | | 420,462 186,735 , : 315,476 


| 1,329,157 65.5 | 5,008,416 | 2,674,789 | 1,006,c95 9 | 1,786,334 


WEST NORTH CENTRAL } 
Minnesota....... ° 394,802 378,433 197,351 
405,573 


é 531,163 
North Dakota ’ . 127,769 


South Dakota. . ; 134,449 
. 234,028 
79,971 d 235, 069 311,036 156,327 


220,075 |........| 44.3 | 1,794,588 | 2,122,451 | 11,090,509 


428,550 
728,506 
302,097 
156,647 
148,554 
278,468 
294,015 


2,336,837 
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SOUTH ATLANTIC 
Delaware... | 52.3 | 37,414 
Maryland. . R f | 202,968 
District of Columbia . | 
Virginia Ye | 3 | - 407,743 
West Virginia. . | | 315,618 
North Carolina ‘ ‘ 574,650 
South Carolina bie’ : 332,303 
Georgia....... a 4 | 500,420 
Florida an 337, 609 253,301 


19,476 
72,334 


125,638 
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113,486 
880,410 


N | Dwrowa—ow 


e | 
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1,924,434 2,264,417 1,019,450 


EAST SOUTH CENTRAL 


Kentucky... ’ -8 | 248,197 481,082 252,894 ° ‘ 159 ,825 
Tennessee... ’ -2 | 283,719 458,868 247,617 ‘ 7 | 141,490 
Alabama. . . . -2 | 232,458 475,669 | 231,801 : 9 | 115,463 
Mississippi. . 173,975 8 | 122,980 434,163 291,092 . -1 | = 147,221 


891,011 4 | "887,354 | 1,849,782 1,023,404 ‘ : 563,999 


WEST SOUTH CENTRAL | 
Arkansas ‘ 94,905 -2 | 127,758 392,858 216,674 | . , 166,757 . 
Louisiana... . ; 262,287 | | -5 | 272,682 347,670 150,007 | . ‘ 112,114 ’ : -— 
Oklahoma. . . 59,606 | -6 | 269,610 377,916 179,687 ‘ ‘ 200,686 ‘ eI 
Texas 590,109 4 | 846,379 959,087 418,002 9 | 2 579,192 } 


1,530.2 


887,695 |........| 39.8 | 1,516,429 | 2,077,531 | 964,370 ,058,749 | 36.6 | 262.6 | 2,567.0 


MOUNTAIN 

Montana = 21,850 
Idaho 79,841 
Wyoming...... 25,177 
Colorado. ..... 87,505 
New Mexcio..... 108,501 

i , 63,688 
42,463 

19,189 


448,214 


110,233 41,823 ‘ 6 4 112,044 
43,663 , 
15,018 
51,436 
34,105 
18,468 
25,411 oe | — | 

22,866 3,573 ‘ . 13,638 


705,114 | 233,497 7 | 592,896 
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PACIFIC 
Washington 172,595 | 53.1 | 268,521 , : : 153,708 | 3,239 
Oregon........... | 135,898 8 | 2 | 185,631 28. 8 | 115,547 2,248 
California... | 1,230,136 | 71. | 661,053 132,659 | 30. , 650,410 12,329 


Cee |}... 3 | 2,167,733 | 1,115,205 | 276,174 | 30. 3.6 | 919,665 | 17,816 | 


UNITED STATES TOTAL. 8,894,229 | 56.5 | 21,621,985 | 15,714,905 | 6,096,789 | 55.4 | 154.8 | $9,119,903 | 184,244 (1049.5 | 7,887.2 |$56,828.8 


Apri: 10, 1941 
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(See Pages 77 and 80 and Pictographs for additional summaries by states and sections.) 


POPULATION, 1940 
(in Thousands 


DISTRICT 
AND 
STATES 
Total 
1940 
NEW ENGLAND 
Connecticut 1,710.1 
Maine 845.1 
Massachusetts 4,312.3 
New Hampshire 491.5 
Rhode Island 711.7 
Vermont 359.2 
8,429.9 
MIDDLE ATLANTIC 
New Jersey 4,148.6 
New York 13,379.6 
Pennsylvania 9,891.7 
27,419.9 
SOUTH ATLANTIC 
Delaware 266.5 
District of Columbia 663.2 
Florida 1,887.8 
Georgia 3,120.C 
Maryland 1,811. 
North Carolina 3,563.2 
South Carolina 1,905.8 
Virginia 2,664.8 
West Virginia 1,900.2 
17,783.0 
EAST NORTH CENTRAL 
Illinois 7,877.2 
Indiana 3,416.2 
Michigan 5,245.0) 
Ohio 6,889.6) 
Wisconsin 3,125.9) 


EAST SOUTH CENTRAL 
labama 


Ratio 
1940 
to 
1930 


106 


10€ 


103) 6. 


103 
106 
102 


3. 
10. 
ve 


104 20. 


112| 
136 


103) 6.000 
106| 2.601 
108) 3.994 


3663.4 
2514.7 


White 
Fami- 
lies, 
Est'd 


438.2 
209.4 
1102.7 
132.9 
184.6 
92.3 


2160.1 


098.3,1043.2 


3544.8 
2400.8 


7276v4nGO88 .8 


70.6 


4268 .5 


2189.2 


959.6) 


1382.7 


61.4 


3104.0 


2091.5 
923.7 
1335.6 


104) 5.246 |1894.9)1808.3 
106) 2.380 | 823.9) 818.0 


26,553.9| 105|20.221 \7250.216977.1 


107| 2.155 | 
109| 2.163 
109) 1.661 | 


103| 1.931 | 
96| 1.370 | 
109] 2: 122 
104| 2.875 
95| 1.000 
94| .487 
92) .488 | 


‘101 lo. 273 


105) 1.484 
112| 1.798 
97| 1.778 
110| 4.888 


7 | 
107| 9.948 


114, .379 
108) .852 
118} .399 
103) .422 
121| .084 
125| .403 
108) .418 
109; .188 
112| 3.145 
121| 5.235 
114 .828 
110| 1.311 


670.1) 


700.9 


537.4) 


700.2 
512.1 
726.4 


422.6 
631.3 


255.6 | 
111| 2.217 | 713.9) 571.8 }) 


109 8. 196 2822. 3/1881. 3 | 


=| 


| 7198:8 


\1065.7| 995.5 


| 360.3 
152.0 
165.1) 


3681.8) 


353.8 
| 150.0 
160.4 


494.7) 357.6 
590.7; 358.6 


609.1) 
1674.8/1249.9 | 


'3369.3/2511.0 | 


130.0) 


69.2 
1115.6 


2131.0 
335.9 
534.2 


544.9 


86.6 
2 


65.8 
1013.3 


1962.6 
331.7 
523.3 


“118| 7.374 |3001.1/2817.6 
107/100.000 347738 31014.8) 42, (038,448 100.0c0 


See special facts and figures on page 284. * 


Alaba 2,830.3) 
Kentucky. 2,839.9) 
Mississippi. . 2,181.8) 
Tennessee 2,911.0) 
——__— | — 
10,763.0) 
WEST NORTH CENTRAL) 
lowa 2,535. 4) 
Kansas 1,799.2) 
Minnesota 2,785.9 
Missouri 3,775.7 
Nebraska | 1,313.5} 
North Dakota 639. 
South Dakota 641.1 
13,490.5 
WEST SOUTH CENTRAL 
Arkansas 1,948.3) 
Louisiana 2,360.7’ 
Oklahoma 2,334.4 
Texas 6,418.3 
13,061.7 
MOUNTAIN | 
Arizona. .. 497.8) 
Colorado 1,118.8 
Idaho 523.4 
Montana 554.1 
Nevada. . 110.2 
New Mexico 528.7) 
Utah 548.4 
Wyoming 246.8 
4,128.2 
PACIFIC 
California 6,873.7) 
Oregon 1,087.7) 
Washington 1,721.4 
9, 682.8 
U. S. TOTAL... 131, 312.9 
3 Hawaii 
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3561.6 | 


RETAIL SALES 


1939 U. S. Gov’ 


Dollars 
in of 
thousands) U.S.A. 


717,2€2 1.707 


274,759 
122,368 


3,314,874) 7. 


1,580,401; 3. 
5,578,159 /13. 
3,133,377| 7. 


10,291,937 24. 


761 
258 
456 


475 


110,052, + .262 
-958 
-462 
-487 


-474 
-790 
-494 
404,889) .963 


4,369,847|10.397 


2,857,646 6.788 
1,066,383| 2.536 
1,820,798) 4.333 
2,441,293) 5.809 
1,004.c92 2.532 
9,250,212/21.998 | 


t. 


-507 | 


435,973| 1.037 | 


520,135| 1.238 | 
282,440| .672 | 
606,489) 1.443 | 


1, 845,03 937| 4.390 | 


| 


822, 905| 1. 958 
473,551) 


169, ,396 | 
4,138,883) 


513, 081| 
1,803,716 


3,101,358 


162,003 


100,233| 
1,427,541) 3.397 


3,187,809 7.585 
442,160} 1.052 
668,790) 1.592 | 


4,298, 759 10. 223 | 


| 


| 
| 


130 
117 
126 


122 


129) 10,198,023) 


129) 
134) 
158 
126 


~ 433} 


130| 


137 
132) 
126 


135) 


455,000 


621, ,603) 


1,926,805, 


4,414,206) 


307,199) 
495,405) 
550,195, 


| 1,850,004) 
| 3,202,803) 


172,198 


108, 300 
1,532,033 i 


3,334,989) 
449,300 | 
716,201) 


4,500,490 


837 223) 135 53 


34,072 
36,798 
26,176) 
46,205 


143,251| 


119) 
127) 
1284 
ie 


127, 


63,310 = 


40,818 
,420 
90,901 
27,021 
11,597 
11,672 


315,739 


4, '753 | 


303,48 03,487 


127| 45, 776, 206; 3179, 792| 


119) 


128 


133 
132) 


~ 129) 
127 


= 


| 


78 5,316 ,416| 7.167 2, 49s\ 
50 


,201 
59 


48 


Summary of All Data by States and Sections 


| 16,853,506 22.720 le 328 


| | 
} | 


14 682,202; .920 |1,019| 1,288 
19 872,096| 1.176 |1,244| 1,318 
9 | 409,301| 552 | '762| 1,082) 
20 | 911,099) 1.228 1,276 
16 | 2,874,698 308 |i 08 ,096 
30 | 1,367,506| =e 1,963| 
30 | 811,901| 1.094 |1,585| 1,628 
39 | 1,594,792| 2.150 |2,196| 2,207 
39 | 1,933,307) 2.606 |1.814| 1,884 
31 | 613.712 .827 |1,704| 1,721 
18 | 254,556) .343 |1,674) 1,687 
19 | 276,678) .373 i 676| 1,703} 
33 | 6, 

| | 
10 | 505,400) .681 " 022| 1,211 
25 | 789,800) 1.065 |1, '337| 1,718) 
25 945,898) 1.275 |1.553| 1.651, 
33 | 2,858,001) 3.853 |1,706) 1,992) 
27 «5,099, 199,098! 6.874 " 513) 1, 768 
42 | 236,020) .318 J ” 2,238| 
38 569,455, .768 |1.808| 1,868| 
26 246,757| .333 |1,753| 1,769 
51 345,355, .466 |2,167| 2,208 
83 90,650 .122 |2.723| 2.877 
27 184,221, .248 |1,435| 1,604) 
36 284°818| 1384 |2'041| 2,080) 
49 157,891| -213 2. 2,280) 2, 2,345 
39 | 2,115,167) 2.852 |1,896| 2,000 


| | 


- 863 | \1,909| 1,922! 


641 
1,098,497) 1.481 2, 056 2,080) 


89.6) 
155.6) 
62.4) 


1 1,438) 134.1 134.1) 1.303) 


80.2 
112.3 
211.7 
507.1 


911. 3 


432.2 2 


2,612/1,032.2) 7.220 


130.9 
222.9 


| 7,056,114! 9. 511 i2, 361) 2 2, 43511, 386. 0 


92; 127, 48 | 74,182,005) 100.060)2, 133, 2,272 13513.0 100.000, 100 


— 


AUTO SALES EFFECTIVE BUYING INCOME, SM) 
1940 IN- SM) MARKET 

1940 COME 1940 ESTIMATE CONTROLS 

: = TAX ee =a 
Dollars RE- Thou- 

‘in New | Ratio TURNS Per sandsof| Na- Buy. 
thousands) Passen- | 1940 PER Dollars Per | White) $1500 | tional ing 
SM , ger | to 1,000 | (in of Fam-| Fam- | Pre- Buying Pow. 

Cars | 1939 thousands) U.S.A. | ily ily | ferred Power er 
Estimate families’ Index 

845,00 51,841; 142 78 1,400 1036 | 1.887 3,134| 3,168; 197.9 1.845 142 

325,600 18,619) 13€ 32 447,304) .603 |2,133| 2,135 83.9 -627 98 
1,946,804 105,866, 119 70 3,205,598) 4.321 |2,867| 2,890) 507.1) 4.195) 128 

191,89€ 12,878 131 44 62,49 .354 |1,974| 1,974) 52.0 -385) 103 

285,79 18,296) 116 56 485,802) .655 (2,589; 2,613’ 68.0 -635, 117 

133,801 8,552; 140, 38 205,200, .277|2,220| 2,222 37.1 282, 103 
3,708,90€ 216,052) 126 64 6,006,432 8.097 2,746) 2,765, 946.0 7.969 124 

| 
| ] 
1,780,306 116,417, 129 73 2,904,689) 3.916 2,645) 2,723) 540.3 3.880 123 
5,806,302, 300,615 118 80  10,630,554/14.329 2,902) 2,956 1995.3 13.181, 129 
3,899,984 255,065; 137 51 6,401,127) 8.629 (2,545 2,612; 1111.8 8.524 113 
11,486,592, 672,097, 126) 69  19,936,370,26.874 |2,740| 2,802| 3647.4 25.585 123 
| | 

119,101 9,536 137 63 197,800; .267 |2,803 3,024 25.7 -268) 132 

447,298, 26,971 11C| 172 700,200' .944 |4,094| 4,739) 102.7 -948| 188 

676,208, 50,205) 13¢) 31 900,915) 1.214 |1,734| 2,068) 148.5) 1.356) 94 

666,016 47,937; 124, 19 1,007,200; 1.358 1, 342) 1,701; 92.2) 1.412) 60 

700,200, 46,562) 123 75 1,144,301) 1.543 |2,475| 2,719; 173.5 1.530) 11 

684,004), 51,202) 114 14 1,090,020| 1.470 |1,386| 1,645 155.6 1.494) 55 

356,397, 27,288) 115) 13 530, .715 |1,221| 1,643) 42.8) .755) §2 

691,999 52,262) 131| 27 1,063,312) 1.433 |1,694| 1,986; 143.4 1.486 73 

465,203) 29,828} 140) 29 | 753,807) 1.016 1,€92) 1 762) 117.7) 1.008) 70 

ee —— - |- —_ 
4,806,427) 341,791| 124) 33 7,388, ed 9. 960 |1, ‘731| 2, 046)1, 002. 1 10.257; 76 

| 

3,123,210) 232,789) 130) 63 | 5,229,420| 7.050 2,389| 2,450 1,061.8) 6.986) 117 
1,158,303) 104,454) 130) 36 1,868,102) 2.518 |1,947| 1,989; 364.1, 2.600; 100 
2,088,405 204,628} 139, 53 | 3,503,499) 4.723 |2,533| 2,583) 672.6, 4.830) 121 
2,700,098) 219,728 143) 50 | 4,486,291 | 6.048 |2,368| 2,430; 801.5), 6.075) 116 
1,128,007; 75,624 125|| 48 8 | 1,766,194) 2.381 |2,144| 2,152! 372.9, 2.414) 102 


325| 2,375|3,272.9| 22. 905 113 


-964, 4 


1.193) 55 
612) 37 


— 441.7), 4.072) 50 


1.895, 98 
1.115| 81 
2.232) 105 
2.613|—- 91 
869) 87 
.356| 73 
368) 80 


852 852,452, 9.236 236 | h 861) 1,896|1,473.4. 9. 468 92 


| 


673) 45 
1081; 60 
1.256) 71 
4.016, 82 
"7.026, 71 
341, Of 
838, 99 
"364, Ot 
503 119 
134) 160 
268; 66 
"402, 96 
205| 120 
"3.075, 98 

138 
"925| 112 
1498) 114 
9.643, 131 


ee 
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SALES MANAGEMENT 


THE MIDWEST TWINS 

D 
| (Suiwest® )  /(<IWICE « 

: | MANY AS THE 
FARM PAPERS READERS OF THE 

‘ own TWICE AVERAGE NATIONAL 
AS MANY FARM PAPER IN 

‘ TRACTORS THE 8 MIDWEST 

: STATES 

} INCOME INDEX! ... Farmers in the 8 midwest states 
own 43% of ALL farm tractors in America. 


SELLING INDEX! .. . The Midwest Farm Papers reach 
TWO of these midwest farmers, for every ONE reached 


by the average National farm paper. That’s 2 to 1 better 


advertising coverage—and VALUE—in the Top farm 


market of the nation. That’s why Midwest Farm Papers 


are Item 1 on so many farm sales plans this spring. 


NEST FARM PAPER 


a CHICAGO-6 N. Michigan NEW YORK - 250 Park Ave DETROIT - New Center Bldg SAN FRANCISCO.- Russ Bldg 


APRIL 10, 1941 {79} 


(Sales in Thousands of Dollars) 


Retail Sales, 1939, By Types of Outlet 


(See Pages 77 and 78 and Pictographs for additional summaries by states and sections.) 


DISTRICTS AND STATES 


Maine 

New Hampshire... 
Vermont. . 
Massachusetts 
Rhode Island 
Connecticut 


MIDDLE ATLANTIC 


New York 
New Jersey 
Pennsylvania 


EAST NORTH CENTRAL 


hio mre 
Indiana... . 
Iinois 
Michigan 
Wisconsin 


WEST NORTH CENTRAL 


Minnesota 
lowa 
Missouri 
North Dakota 
South Dakota 
Nebraska. . 
Kansas 


SOUTH ATLANTIC 


Delaware... 
Maryland... 
District of Columbia 
Virginia 

West Virginia 
North Carolina 
South Carolina 
Georgia... 
Florida... . 


EAST SOUTH CENTRAL 


Kentucky. . 
Tennessee 
Alabama. . 
Mississippi 


WEST SOUTH CENTRAL 


Arkansas. . 
Louisiana 
Oklahoma 
Texas 


MOUNTAIN 


Montana 
Idaho 
Wyoming 
Colorado 
New Mexico 
Arizona. . . 
Utah 
Nevada 


PACIFIC 


Washington 
Oregon.... 
California 


UNITED STATES TOTAL 


NEW ENGLAND 


Number 
of 
Stores 


13,455 
7,435 
5,423 

59,244 

10,485 

25,873 


121,915 


209,266 
68,874 
134,775 


413,015 


19,330 
27,545 


} 4,544 


18,032 


101,065 | 1,845,037 | 


20,328 


| 25,469 


28,722 
85,249 


159,768 


| 
| 


198,035 — | 


| 


| 


57,469 


26,682 
16,458 
112,427 


= pecan: 


"155,567 


| 


| 


| 
| 


——— 


Total | Furniture, Automotive Lumber, Eating and 
Retail | Food Group General Apparel Household- and Hardware- Drinking Drug Stores 
Sales Merchandise Radio Filling Building Places 
——— - -_ — a - a —_ ee, ee — ~ |. — 
$281,356 $79,526 | $25,343 $19,312 $10,131 $59,927 $16,305 $14,056 $8,715 
183,100 54,817 14,434 12,266 441 38,150 10,394 11,456 Y 
123,369 32,099 | 9,959 6,774 4,211 29,039 7,637 3, 
1,735,028 484,969 229,231 152,784 65,605 264,231 77,645 154,756 63,351 
274,759 75,843 32,631 24,667 12,868 44,530 15,551 22,378 10,911 
717,262 190,548 75,828 60,845 | 32,489 128,729 42,760 56,560 26,243 
3,314,874 917,802 387,426 276,648 131,745 564,606 170,292 265,215 118,489 
| 
5,578,159 1,521,498 | 644,356 | 656,428 240,505 706,875 238,200 667,155 159,637 
1,580,401 482,115 | 161,665 | 127,017 67,578 269,061 81,222 154,041 50,584 
3,133,377 830,646 502,775 | 2,230 138,992 520,696 135,398 260,702 104,392 
10,291 ,937 2,834,259 1,308,796 | 1,045,675 447,075 1,496,632 454,820 1,081,898 314,613 
2,441,293 609,065 | 341,886 174,820 98,667 494,863 153,667 210,756 83,003 
1,066,383 230,975 | 141,847 71,454 44,528 249,511 83,701 78,026 43,824 
2,857, 601,024 597,834 237,638 110,396 504,186 172,514 247,119 109,294 
1,820,798 | 410,493 | 241,419 137,924 73,565 419,145 ’ 131,079 77,765 
1,064,092 250,916 116,796 | 66,417 36,811 209,312 ,705 115,164 34,476 
9,250,212 2,102,473 | 1,439,782 | 688,253 363,967 1,877,017 636,095 782,144 348,362 
| | 
1,017,195 211,177 146,360 64,136 33,357 204,415 102,603 100,340 32,994 
22,905 163,637 87,027 47,748 29,640 195,250 113,194 61,915 28,873 
1,102,503 235,315 174,106 88,353 48,660 233,466 67,819 77,471 55,246 
156,137 29,815 15,402 7,079 3,421 41,450 696 15,591 5,243 
169,396 32,118 13,923 6,957 3,824 47,075 22,337 13,441 6,026 
397,196 88,684 | 43,981 21,715 12,753 ,829 41,734 30,922 16,183 
473,561 | 115,297 47,903 24, 17,623 129,481 51,233 27,426 998 
876,043 528,702 260,477 149,278 947,966 419,616 327,106 165,563 
| | | 
110,052 27,023 8,300 8,890 4,865 24,395 5,845 7,101 3,193 
619,273 162,535 106,463 43,624 22,091 107,828 32,602 56,557 23,399 
402,768 88,062 69,443 41,573 16,076 013 12,985 364 24,362 
628,172 143,034 75,692 | 43,34 27,591 137,360 37,655 33,862 26,146 
404,889 93,227 57,330 | 29,855 1 77,877 19,475 23,033 12,889 
633,240 | 129,453 | 84,704 40,299 33,763 172,184 35,818 22,026 24,071 
332,224 76,456 | 43,493 18,258 17,382 . 541 11,222 12,816 
624,765 140,066 | 98,237 43,154 29,826 141,552 37,900 27,333 25,540 
614,464 132,976 | 63,541 45,011 31,642 153,487 43,706 »264 32,742 
4,369,847 992,832 | 607,203 | 314,013 202,516 961,954 246,527 268,762 185,158 
} 
} 
| 
520,135 126,418 61,131 36,569 18,928 106,878 36,212 32,984 22,229 
606,489 135,211 | 96,998 | 42,187 27,036 132,031 ‘ 32,014 964 
435,973 | 93,910 | 55,497 | 28,239 21,232 105,814 22,093 20,135 16,117 
282,440 66,543 | 34,679 | 15,766 9,610 71,729 21,034 10,074 1, 
422,082 | 248,305 | 122,761 76,806 416,452 | 118,143 95,207 | 73,773 
| } 
| | | | | 
298,301 62,523 35,480 | 14,575 | 10,411 78,435 | 24,302 13,569 12,736 
486,250 96,838 65,898 | 39,230 | 22,417 103,737 37,945 38,967 23,075 
513,091 112,177 65,318 31,080 | 18,327 144,070 50,163 26,714 25,700 
1,803,716 403,489 238,025 109,093 | 70,185 463,920 | 161,145 | 111,169 85,900 
3,101,358 675,027 404,721 193,978 121,340 790,162 273,555 190,419 | 147,411 
| 
} | | 
222,008 50,657 22,521 | 9,968 | 5,829 56,260 20,505 24,981 | ,050 
175,873 37,055 | 19,697 6,071 5,947 47,310 | 18,679 13,017 5,671 
100,233 21,091 | 7,580 3,782 | 3,086 29,778 8,106 10,019 4,214 
409,103 88,341 | 64,582 | 21,427 13,893 98,444 28,330 28,964 | 19,867 
125,765 26,211 | 12,764 | 4,877 4,063 | 35,995 11,596 9,047 | 5,216 
162,003 | 34,856 | 20,418 | 6,271 5,401 38,977 | 14,057 14,949 | 7,424 
170,728 | 33,091 25,356 | 10,609 9,240 41,310 11,823 9,905 | 6,421 
61,828 | 13,332 5,491 | 2,449 1,579 15,445 3,639 9,607 2,483 
1,427,541 | 304,634 | 178,409 | 65,454 | 49,038 363,519 | 116,735 120,489 58,346 
| 
| | | | 
668,790 154,116 96,994 | 37,865 23,424 152,664 43,293 54,869 | 22,696 
442,160 | 101,830 | 69,333 | 21,555 15,222 104,020 29,219 34,225 | 14,085 
3,187,809 | 784,293 393,686 232,093 153,746 693,174 226,619 299,718 114,006 
4,298,759 | 1,040,239 | 560,013 291,513 192,392 949,858 299,131 388,812 150,787 
—_— — _— — — —— — a a ee —__-——_—"" 
1,770,904 | $42,038,448 | $10,165,391 | $5,663,357 | $3,258,772 | $1,734,157 | $8,368,166 | $2,734,914 | $3,520,052 | $1,562,502 
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SALES MANAGEMENT 


Want a taste—“Bonus’ ? 1laill ‘Kot 


 SCHENLEY 


the whiskey bottled at the’ Peak of Flavor" 


Schenley Black Label 65% Grain Neutral Spirits, 86.8 Proof. Schenley Red Label 72%% Grain Neutral 
Spirits, 90 Proof. Both Blended Whiskey. Schenley Distillers Corp., N. Y. C. 
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SALES MANAGEMENT 


—to see one’s name in print. 


5S? spoke Lord Byron, and who should know better? He liked 
it, though he earned a bad press. 


Everyone likes to see his name in the Localnews Daily paper. 
Though he abjures any effort to get it there, even treats lightly 
the appearance of his name, he loves it nonetheless. 


Next to his own name, everyone likes best to see the names of 
friends, their goings and comings, the things that happen to 
them. 


Next to all these the reader sees perforce the advertising 
of merchants and products. 


Advertising shares with local and personal news the 
warmth engendered in every man, woman and child 
when he reads the pages of his Localnews Daily paper. 


‘‘The more names, the more news”’ 
’ 


*LOCALNEWS) WY, 


CIRCULATION OVER 20,000,000 DAILY 


+ DEFINITION: Your home city daily and its hundreds of counterparts. 


The Julius Mathews Special Agency. 
Newspaper Representatives serving Advertisers through recognized advertising agencies. 


a 


APRIL 10, 1941 


M J 


For Vermont City figures, 
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see page 100. 


A I N E—County Data 


for 1940 


* 


The 1941 Study 


of Effective Buying Income 


New England States—County Data 


‘ — — 
RETAIL SALES 
POPULATION, 1940 |AUTO SALES | | 
(In Thousands) teas ccna eee nee ¥ 1940 | IN- 
1939 U. S. Gov't. 1940 COME 
a = : aes TAX 
COUNTY Dollars | RE- | 
Ratio White Ratio (in New | Ratio| TURNS) 
Total 1940 % |\Fami-| Fami-| Dollars %, \1939 thousands)|/Passen- | 1940) PER | 
1940 to of lies, | lies, (in of to | ger to | 1,000 | 
1930 U.S.A.) Est’'d Est’d | thousands) U.S.A. 1935 SMD | Cars 1939 
Estimate | | 
Androscoggin 3 76.6, 108 .058 19.3 19.3 29,144 .069 119 31,655 1,655; 131 33 | 
Aroostook 2 93.8; 107| .072| 19.6 19.6 23,065 .055 143 25,053) 1,669) 147) 15 | 
Cumberland (Portland 4 145.5, 108 .111 | 36.0 35.8 65,240 .155| 123 70,862) 3,958; 129) 56 
Franklin 3 19.9 99, .015 5.5 5.5 5,421. .013' 110 5,888 434, 145) 21 
Hancock 2 32.1 105 .024 9.3 9.3 10,339 .025 108 11,230 710, 118 30 
Kennebec 1 77.2, 109} .059' 19.2 19.2! 27,033, .064 123 29,362, 1,895) 136 34 
Knox 4 26.8 97 .020 8.2 8.2 9,439 .023) 115 10,252) 518, 127) 31 
Lincoln 4 16.2; 104 .012) 4.9 4.9 5,445, .013 122 5,914 407, 137 24 
Oxford 3 42.6, 103 .032 9.7 9.6 11,474 .027| 116 12,463 776, 150 24 
Penobscot 2 97.2) 105| .074 24.3 24.3 34,512, .082 116 36,986, 2,068 140 32 
Piscataquis 2 18.4, 101; .014 5.1 5.1 4,286 .010 105 5,155 375| 151 19 
Sagadahoc 4 19.0 112 .015 4.5 4.5 5,991, .014, 122 6,507 581; 135 48 
Somerset 3 38.8, 99 .030 10.2 10.2 9,375 .022) 122 10,183) 725, 137° 18 
Waldo 2 21.0 104 .016 5.9 5.9 4,884 .012) 115 5,305 312) 129° 16 
Washington 2 37.6. 99 .029 10.0 10.0 9,016 .022; 114 9,793 672; 132 16 
York 4 82.4 113 .063 18.0 18.0 26,692, .064 125 28,992 1,864 143 33 
STATE TOTAL 845.1. 106 644 209.7 209.4 281,356 .670 121 305,600) 18,619 136 32 
For Maine City figures, see page 94. 
VERMON T—County Data 
Addison 6 17.9 100 .014 4.5 4.5 4,815 .011| 123 5,222 334 130 14 
Bennington 7 22.3| 103 .017 6.1 6.1 7,568 .018 121 10,208 634 145 20 
Caledonia 8 24.3 89 «6.019 6.6 6.6 8,827, .021 118 8,473 556 139 16 
Chittenden 6 52.1. 110 .040 12.7) 12.6 21,254 .051, 143 22,051 1,171. 142 16 
Essex 8 6.5, 92 .005 1.7 1.7 1,145 .003, 124 1,242 136, 126 17 
Franklin 6 29.6 99 .022 7.4 7.4 8,110 .019 113 7,796 497| 147 1 
Grand Isle 6 3.8 96 .003 9 9 722, .002| 129 883 64 206 8 
Lamoille 6 11.0; 101 .008 2.8 2.8 3,017, .007 111 3,272 254 132 17 
Orange g 17.1; 102 .013, 4.5) 4.5 4,042, .010| 123 4,384 276 «121 13 
Orleans 8 21.7, 94 .016 5.4 5.4 6,889 .016) 119 7,471 466 138 19 
Rutland 7 45.6 94, .035 11.8 11.8 17,433, .041 118 18,907 1,126, 144 44 
Washington 5 41.5. 99 .032 10.6 10.6 15,572, .037, 121 17,889 1,052, 126 50 
Windham g 27.9 107, .021. 7.4 7.4 11,006 .026 126 11,937 646 126 43 
Windsor 7 37.9 101, .029)' 10.0 10.0 12,969 .031 131 14,066 1,340 160 42 
STATE TOTAL 359.2) 100 .274 92.4 92.3 123,369 .293) 124 133,801 8,552 140 38 


The 


EFFECTIVE BUYING INCOME, 


1940 CD ESTIMATE 


“SM” 


Dollars % Per 
(in of Fam- 

thousands) U.S.A.) ily 
46,300 .063/2,405 
35,180, .048 1,795 
100,341, .135\2,787 
8,959| .012 1,640 
18,018 .0241,931 
44,955 .061/2,338 
16,255, .022 1,984 
8,055 .011 1,657 
19,376, .026 1,995 
54,110, .073'2,224 
8,178 .011.1,608 
8,301, .011 1,859 
16,392, .022 1,612 
8,204 .011)1,384 
13,669 .018 1,366 
41,011, .055 2,274 
447,304, .603/2,133 
6,934 .009 1,530 
16,092 .022 2,622 
13.694 .018 2,085 
33,458  .045 2,638 
2,434 .003 1,451 
12,245, .017 1,661 
1,405 .002)1,509 
5,157.  .007'1,807 
6,672 .009 1,492 
9,901 .013'1,813 
30,357, .041 2,575 
30,380 .041/2,868 
16,020| .022 2,175 
20,451. + .028 2,045 
| 205,200, .277 2,220 


Per 


Fam- 
ily 


2,405 
1,795) 
2,797) 
1,640 
1,931 


2,338 
1,984 
1,657| 
2,006 
2,224 


1,608 


1,859 
1,612 
1,384 
1,366 


2,274 


2,135 


1,530 
2,622 
2,085 
2,651 
1,451 


1,661 
1,509 
1,807 
1,492 
1,813 


2,575 
2,868 
2,175 
2,045 


2,222 


sands of| 
White $1500 tional ing 
Pre- | Buying Pow- 
ferred | Power | er 
families) % 


symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


H 


| MARKET 
| CONTROLS 


Na- | Buy- 


Index 
ee ee 
064) 110 

051; 71 
141) 127 
013 87 

| 024) 100 
| 062) 105 
} 022) 110 
1.7) 012, 100 
026 81 
076 103 

8, 011 79 
4) .013! 87 
1) 022-73 
81.011, 69 
| 020 69 
05994 
627 98 
010, (71 
020 118 
.019; 100 
047, 118 

6 .003 60 
9} .018 82 
3) 002, 67 
.9| .007) 88 
5) .009| 69 
1) 014) 88 
040) 114 
.039| 122 
.023| 110 
.031, 107 
.282, 103 


Before using these figures, see explanation page 9. 


SALES MANAGEMEN1 


The 
Average 


VERMONT 
FAMILY 


Spent 
7. MORE fe 
Ss: A L-E:s 
During 


—1940—§ 


THAN IN 1939 


92,400 FAMILIES IN VERMONT 


3,200 FAMILY INCREASE OVER PREVIOUS CENSUS 


A Steadily Expanding Market .. . 
YOU CAN’T AFFORD TO OVERLOOK 


1939 1940 % INCREASE 
RETAIL SALES $123,369,000 $133,801,000 82% 
AUTO SALES 6,120 8,552 40% 
EFFECTIVE BUYING 
INCOME $199,988,000 $205,000,000 3% 
U.S. A. VERMONT 
Auto Sales Ratio 1940 to 1939 127 140 
Retail Sales Per Family $1320 $1437 


VERMONTERS ARE SPENDING + SIX DAILIES COVER THIS MARKET + WHY DON'T YOU? 


VERMONT ALLIED DAILIES 


St. Johnsbury eeorees Record ° Rutland Herald ° Brattleboro Reformer 
Barre Times Bennington Banner ° Burlington Free Press 
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RETAIL SALES 


EFFECTIVE BUYING INCOME, 


sive estimates by SALES MA AGEMENT, 


Modern During 1940 The Eagle has in- 
newspaper creased its circulation-coverage 
management by 40 /o, while improving the 
publication and increasing its 
has as price. Advertising increase in the 
CLAREM T local field has reflected the grow- 
a bigger ing capacity of The Eagle to GR AREMONT 
market draw business to Claremont. The EAGLE 
Eagle is the only daily paper an 
blished in an area of approxi- 
incense ape tai CLAREMONT, 
mately 70 x 90 miles, including New H hir 
Springfield and Windsor, Ver- niaicuenen sean 
National Representative 
mont, Newport and Lebanon, The Julius Mathews Special Agency 
N. H. New York Boston Chicago Detroit 
N E W H A MPS H IR E—County Data The “SM” symbols mark original, exe 


POPULATION, 1940 (AUTO SALES SM 
(In Thousands) 1940 IN- | 1940 SM ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME | CONTROLS 
a a ae ae TAX nae eS | 
COUNTY | Dollars RE- Thou- | 
Ratio, White Ratio (in New Ratio TURNS : Per ‘sands of Na- | Buy- 
{ Total |1940| % | Fami-| Fami- Dollars | % | 1939 thousands) Passen- | 1o40 PER | Dollars % | Per | White) $1500 | tional | ing 
1940 to | of | lies, | lies, (in | of | to | ger to || 1,000 (in | of |Fam-| Fam-| Pre- | Buying | Pow- 
1930 |U.S.A.| Est’d | Est’d thousands) |U.S.A.| 1935 SM Cars 1939 | thousands) U.S.A.) ily ily | ferred | Power | er 
Estimate | | |families % | Index 
Belknap 9A 24.3, 108 .019| 6.8 6.7 9,448, .022) 127 9,902 696) 145| 37 | 12,416) .017|/1,842/11,858} 2.5, .020) 105 
Carroll 9 15.6) 109, .012) 4.5) 4.5 5,338, .013| 130 5,595 505) 140) 28 7,514; .010|1,691) 1,691, 1.5) .011) 92 
Cheshire 9A 35.0, 104 .027, 9.7) 9.7 11,654) .028, 114 12,214, 1,056) 135) 44 19,233) .026/1 '985| 1,985 4.0' .027| 100 
Coos xeaaee 39.3) 101, .030; 9.5) 9.5 12,469, .030) 115 12,068 917; 147) 27 18,195) -025/1 909) 1 909) 3.9) .027) 90 
Grafton 9 44.6, 104) .034) 12.2) 12.2 17,706, .042, 120 18,557, 1,323) 123, 45 25,430) .034)2, 077) 2, 077) 5.5) .038) 112 
Hillsborough 1 | | 
(Manchester 9A 144.9 103) .110 39.3) 39.3 56,385, .134, 120 59,095, 3,216) 126 48 77,718 .105|1,975| 1,975, 14.5) .113) 103 
Merrimack 9A 60.7; 108, .046) 15.7) 15.7 21,627, .051) 122 23,666 891,546 125° 45 | 31,747, .043)2,021 2,021, 6.3 .046) 100 
Rockingham 9A 58.1, 108) .044 16.5) 16.5 22,250, .053) 118 23,319, 1,733) 132) 45 31,392) .042/1,901) 1,901 6.8) .047) 107 
Strafford 9A 43.6, 113) .033) 11.8) 11.8 17,226, .041) 117 18,054, 1,134) 123, 42 24,524, .033/2,073, 2,073 4.2 036| 109 
Sullivan 9 25.4, 105 .019' 7.0 7.0 8,997, .022 129 9,429 752) 154! 30 14,330, .019/2,056) 2,056 2.8) .020) 105 
STATE TOTAL 491.5, 106 .374| 133.0 132.9 183,100 .436| 120 191,899 12,878; 131) 44 | 262,499 ~ .354/1,974 1,974... 52.0 .385, 103 
For New ‘Hampshire City figures, se see page 94. 
MASSACHUSET T S—County Data 
| ! | 
Barnstable 9 36.9 114 .028 11.0 10.5 20,479' .048 135 22,978 1,234 114) 59 39,648, .053,3,594) 3,705 4.9) .050, 179 
Berkshire WW 121.8 101; .093 32.5 32.2 49,406 .117| 128 55,436, 3,188 1211 65 | 77,768) -105/2,394 2,407) 12. 1) a 120 
Bristol (Fall River-New | | | | | 
Bedford 10 365.1 100) .278 96.1, 94.7) 119,420) .284 124 133,996) 6,127, 115) 38 | 235,174 .317|2,448) 2,467, 32.7 295) 106 
Dukes. .. 9 5.6, 113, .004, 1.7 1.6 3,074, .007; 109 3,449) 123; 95) 53 | 4,510} .006)2,658| 2,762| -8 006) 150 
Essex (Lawrence-Lynn)...9 497.4 100, .379| 134.2) 133.6 178,338 .424) 114) 200,106) 10,755) 119) 63 | 361,930) 488) 2, 096 2, 703 52. i 453) 120 
I 
Franklin. . 1 49.5) 100, .038 13.1) 13.1) 18,955) .045) 128 21,269, 1,461, 116) 52 33,347, .045 2,541) 2,541) 046) 121 
Hampden (Holyoke- | | oa 
Springfield 11 331.6 99) .253) 87.2) 86.1) 136,671) .325| 119 153,353) 8,738; 128) 64 | 233,079) .314/2,674) 2,692) 38.4) 319, 126 
Hampshire 1 72.4, 99 .055) 17.8) 17.7 24,361; .058) 123 | | | | | 
Middlesex (Cambridge- | | | \ | 
Lowell-Malden-Medford- 27,335) 1,819) 119) 55 | 41,246) .056|2,311| 2,319| 7.7) -058| 105 
Newton-Somerville 9 971.2, 104 .740) 244.0, 241.3) 301,377) .717| 120 338,163) 25,955) 119 82 | 727,095, .980/2,980! 2,999 125.4) .867) 117 
Nantucket 9 3.3) 89 .002 1.0 9 1,923) .004, 97 ~“) 109) 114) 72 i 3,058, .004/3,098 3,267| -4, 004) 200 
| Ht 
Norfolk (Quincy 9 325.0, 109, .247, 83.0) 82.7) 114,111) .271) 131) 128, 039) 12,867 119 113 204,549, .276 2,465, 2,469 49.0 .291 118 
Plymouth (Brockton 9 168.1, 104 .128 47.9) 46.8 68,527, .163) 132 76,891) 4,440 112) 60 | 121,780} .164/2,541| 2,574, 19.2) .163, 127 
Suffolk (Boston) 9 861.6, 98) .656) 220.6, 214.0) 512,391) 1.219) 111 574,933 16,922, 113) 72 | 818,517, 1.103/3,710 3,774) 110.3) 1.106, 169 
Worcester (Worcester)... 12 502.8, 102 583) 128.0| 127.5, 185,995 .442) 126 208,698) 12,128, 126) 57 | 303, el -410)2,375) 2,380) 48.6) 426 111 
STATE TOTAL 4,312.3 102) 3.284)/1118.1/1102. q 1,735,028) 4.124) 119) 1,946,804) ee ns} 70 | 3 3,205, al 4. sz). 867 2, #00) 507.1, 4.195, 128 
| | | | 


For Massachusetts City figures, ‘see page § 96. 
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SALES MANAGEMENT 


The Boston Post sells BOSTON—and then some! 


-MAINE—NEW HAMPSHIRE —VERMONT™ 
- MASSACHUSETTS outside Boston Counties 


(940 EFFECTIVE BUYING INCOME : 


265,418, 826 * 


Oe au _ BOSTON MARKET 


for Gen. MDSE. (3,162,210 ,” A (FOUR IMMEDIATE COUNTIES) 


ae. for AUTO, etc. 25,981,058 
_ for APPAREL 12,475,486" BOSTON POST READERS 
for DRUGS 5,150,430 / 
” 1940 EFFECTIVE BUYING INCOME 
LS 
ai 4 % 
: 902,180,990 
9 
te of which they spend 
™ for FOOD $128,227,314 
. for GENERAL MDSE. 71,715,500 
00 4 for AUTOMOBILES, etc. 64,543,950 
- \. for APPAREL 41,594,990 
m for DRUGS 18,072,306 
03 
00 
07 
09 
105 
03 
i ‘The Boston Post does by far the best selling job for 
4 advertisers in Boston and New England because it is the favor- 
~ ite family newspaper in many thousand more homes than any 
2 other daily newspaper published in this outstanding market. 
50 
20 


‘|| @he Boston Post 


» KELLY-SMITH COMPANY, New York, Chicago, Detroit, Philadelphia, Atlanta, Boston. 
i% SPECIAL REPRESENTATIVES: RB. J. BIDWELL COMPANY. San Franelses, Les Angeles. 
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ARE YOU TAKING FULL 
ADVANTAGE OF THESE 
SALES OPPORTUNITIES AND 
WJAR’S SELLING POWER? 


@rupy THE FOLLOWING sales potentials and judge for 
yourself, 

COMPARE the WJAR market of today with a year ago— 

NOTE the definite up-trend. 


1939 1940 
SE eee $673,544,000 $734,411,000 
New Car Sales.................. 42,157 49,605 
Effective Buying Income $1,196,239,000 $1,290,372,000 
No. of Preferred Families 182,325 204,000 
Population 193@ Coemeus..................................-.-. 1,816,225 
“ 1940 1g | cn nae ee a RA 1,882,433 
No. of Families 1930 Census........................--.....- 438,658 
“ « “ SD ai a hh 490,867 
WIA PROVIDENCE, 
es RHODE ISLAND 


Basic NBC Red Network 
WEED & COMPANY, NATIONAL REPRESENTATIVES 


New York ~ Chicago ° Detroit e San Francisco 
. : J 7 The “SM ' 
RHODE ISLAN D—County Data bs ee 
a a a a a sem 
| RETAIL SALES EFFECTIVE BUYING INCOME, r SM 
| POPULATION, 1940 AUTO SALES | 
| (In Thousands) | | >? 1940 | IN- | 1940 CD ESTIMATE MARKET 
| 1939 U. S. Gov't. 1940 | COME CONTROLS 
| - |__ | ’ TAK | 
COUNTY | | | | | | Dollars | | RE- | | Thou- | 
| Ratio | White) |Ratio| (jn | ‘New | Ratio TURNS. Per |sandsof| Na- | Buy- 
Total (1940) % Fam Fami-| Dollars % | 1939) thousands) Passen-|1940 PER | Dollars | % 6 | Per | White) $1500 | tional | ing 
1940 | to | of lies, | lies, | (in | of | to | ger to | 1,000 | (in of Fam-| Fam-| Pre- | Buying | Pow- 
1930 |U.S.A.| Est’d | Est’d |thousands) U.S.A.) 1935 | Cars | 1939 thousands) U.S.A.) ily | ily | ferred | Power) er 
| | | | Estimate | | | | families) % | Index 
— ————————EEE EEE ee —— — 2 Sa |_— 
| | | | 
Bristol. ... 3 25.5) 102 .020| 6.3) 6.3 5,812) .014) 144) 6,046 638} 111) 46 10,551! .01411,675 1,675) 2.3) .014) 70 
Pb éicensveountaceess bd 58.2) 113| 094) 15.1) 15 0} 16,648| _ 144 17,317), 1,340) 117) 43 24,416 .033|1, 612| 1,620) 5.0 -036) 82 
Newport. ... 520e ee 46.4) 111) .035) 11.8) 11. 2\ 17,316} .041) 121 18,012) 1,338) 115) 65 27.281) .037\2,309| 2,375) 5.5, .038| 109 
Providence (Pawtucket- | | | 
Providence)........... 13 549.2) 102 418) 145. 5) 143. i 221,171| .526| 23) 230,058), 14,105) 118) 57 405,608) .547/2, 788) 2,812) 52.4 -520) 124 
Wartingien. 13 32.4) tid | oF 8. - 8. a 13 2 -033| 147 14,366 875) 93) 54 | 17, — «= 024) 2, 018) 2,033} 2.8)  .027| 108 
——_ we —_——— —_ AEE EERE GREENER Eee 
STATE TOTAL........ | 711.7) 104 = 187. 6| —_ 274,758 654 125 — 18,296, 116) 56 | 485,802 655|2,589) | 2.613). 68.0) .635) 117 
| | | | | | i} | | | | | 
For Rhode Island City figures, see page 101. Before using these figures, see explanation page 9. 
COPYRIGHT 


The contents of this Survey of Buying Power are fully protected by copyright. 


The exclusive 


estimates of Effective Buying Income, Retail Sales, Preferred Families, Wholesale Sales, and 
the figures on Automotive Sales and Market Controls, must not be reproduced in printed form, 


in whole or in part, without written permission of SALES MANAGEMENT, INC. 


SALES MANAGEMENT 


THIS YEAR 
DON'T GUESS .. 


TEST IT IN 


EAC 


IT MEETS EVERY TEST FOR A TEST 


CONOMICALLY, New England’s second 

largest market paddles its own canoe. And the 
long-time popularity of Providence as a test market 
deservedly and undoubtedly springs from this 
knowledge of its independence. 


TIVE - 
REPRESENTA itha 


Statistically, this market’s self-contained econ- 
Cosmopolter' prov sae nce 
in 


omy is demonstrated by a wholesale volume that 
exceeds $131,000,000 annual retail sales by a cool 
$53,000,000. 


Similarly substantiated, these other conven- 
iences accrue: within an hour by plane, field men 
from New York headquarters can invade Provi- 
dence for a personal reconnaissance; and, the com- 
pactness and density of the consumer and distribu- 
tive set-up simplify preliminary maneuvers, cut 
the time lapse between opening gun and final 
results. 


ts massed '° 


COMP we outle 


gre as 
providenet 


Insuring the success of your experiments with 
minimum cash commitments, a single, low cost 
advertising medium blankets the 83,000 typically 
urban families whose stabilized buying power flows 
from a manufacturing diversification that keeps 
sales average and happily balanced year after year. 


Veterans of innumerable test campaigns, our 
knowledge of the market and wholehearted co- 
operation may be enlisted without strings. 


Leaylody vad. He ENENING BULLETIN 


Su y ing Lands Scorn L Largest WVarkel- / 


REPRESENTATIVES: Chas. H. fin Co., Inc. «© New York e Chicago e Boston e Atlanta 
R. J. Bidwell Co. « San Francisco « Los Angeles 
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a: SB ae ee ee ee BEST MARKET 
Weekly Average Payroll Postal Receipts Savings Deposits 
Y 
1929 0... eeeen. $1,155,330 ame blanea 
1940 ........... 1,353,903 ery $1,102,979 RP $97,163,287 
Dec., 1940 ...... 1,706,618 SL wucoanonees 1,332,330 BEE. ccpscnases 119,932,948 


The new facts presented in this issue of Sales Management re- 
emphasize the outstanding position that the Bridgeport market 
occupies, judged by all indices which Sales Managers use in apprais- 
ing a market. 


higher than the average for the Nation, and its percentage of the 
State’s Retail Sales increased in 1940 to 11.25% Its per cent of 
State’s population is 8.59%. 


The BRIDGEPORT POST-TELEGRAM | 


Bridgeport’s Leading Newspapers 


Bridgeport’s effective buying income per family is more than 50% | 


COMPLETELY COVER THE BRIDGEPORT MARKET 


PAUL BLOCK & ASSOCIATES—NATIONAL ADVERTISING REPRESENTATIVES 


enc 
‘ IN KC T 4 7 - The “SM” symbols mark original, exclu- 
CONNECTICL r'—County Data sive estimates by SALES MANAGEMENT. 
RETAIL SALES | EFFECTIVE BUYING INCOME, OD 
POPULATION, 1940 AUTO SALES | \ 
(In Thousands) es 1940 IN- | 1940 CD ESTIMATE | _ MARKET 
1939U.S.Gov't. | 1940 COME CONTROLS 
= ee | TAX an «aia 
COUNTY | | | Dollars RE- Thou- 
Ratio White Ratio (in New Ratio TURNS | Per jsandsof Na- | Buy- 
Total (1940| % | Fami-| Fami-) Dollars | % | 1939 | thousands) Passen- | 1940, PER | Dollars | % | Per | White) $1500 tional ing 
1940 | to | of | lies, | lies, (in | of | to ger to | 1,000 (in of |Fam-| Fam-| Pre- Buying Pow- 
1930 |U.S.A. Est’d | Est’d | thousands) U.S.A.| 1935 SM Cars | 1939 thousands) U.S.A.) ily | ily | ferred | Power | er 
Estimate | | | | families % | Index 
a P - — — —— —— ee. Cee —_ CS a a. eae = 
Fairfield (Bridgeport- | | | | | 
Stamford)............28] 422.0) 109) .321| 109.0) 106.6 188,099, .447 128) 221,598, 13,873, 140, 80 | 360,323] .485.3,306| 3,347, 46.9 480) 150 
Hartford (Hartford- | | 
New Britain)..........15 449.7| 107) .343| 116.3| 113.9) 199,928) .476 -" 235,533 15598 154) 89 | 392,637 


.529|3,376| 3,417, 57.0, .520) 152 


e 
60% above average in So stand Danbury’s Total Retail Sales com- 
DANBURY Connecticut! pared with the average of all other New 
| . 


England cities in Danbury’s population- 
group! News-Times’ advertisers are mak- 


ABC Circulation ing profits in this rich market. 
10,604 daily 


Sept. 30, 1940 
THE NEWS-TIMES 


DANBURY, CONNECTICUT 


National Representative: The Julius Mathews Special Agency, New York, Boston, Chicago, Detroit 


SALES MANAGEMENT 


af 


Wu 


One afternoon a few weeks 
ago, the 12,000 men of New 
England’s 43rd Division re- 
affirmed their oath of enlist- 
ment with a -ingle “I Do” 
which rang from every mo- » 
bilization center and armory 
in Connecticut, Rhode Island, 
Maine and Vermont, 


These 12,000 guardians of 
our American way of life— 
called to order by the stirring 
tones of four trumpets—were 
given the oath over a twelve 
station network from the stu- 
dios of WTIC. 


This project, sponsored by 
WTIC, symbolizes the unity 
of our country in these criti- 
cal times. It is one example 
of the service which a free 
system of broadcasting can 
render in a free democracy. 


a 
\ 


DIRECT ROUTE TO AMERICA’S NO. 1 MARKET 


The Travelers Broadcasting Service Corporation 
Member of NBC Network and Yankee Network 


Representatives: WEED & COMPANY, New York, Chicago, Detroit, San Franc 
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HERE IS A “DOUBLE” MARKET IN ONE 


“REGISTER CITY” 
_THE NEW HAVEN REGISTER TRADING AREA 


MDA . S WQ3 We SOK * ~) 


“¢ Fy Fy a WITH A POPULATION OF 


Al A a % ___LocaTeo Nz TOWNSHIPS 
SS 


SSS SSW]'’©’—_oiwi«é«w«C«:ice  Pére *Fo7yww0ryyggp OQ’ 
OF THE 53. 616 FAMILIES IN 
Cow 2, LAg oe “V 97% GREATER NEW HAVEN 
COVERAGE — 97% ARE READERS OF THE REGISTER 
SSS MA GGG . SS 
at Low Cost — a, 81% OF THE 84.831 FAMILIES IN 
0 


NEW HAVEN 


penstoemensall 81 %o ARE READERS OF bind REGISTER 


DYQQQga gaa P . . \ N Y 


THIS 1S THE LARGEST NET PAID DAILY 


CIRCULATION 
REGIS ; c ie IN vue STATE o CONNECTICUT 
PRE RERRREREE  ". ~~ = 


FOR FURTHER PERTINENT r FACTS ABOUT 


THIS TEST MARKET 
SEND FOR OUR BROCHURE ‘REGISTER CITY” 


NEW HAVEN, CONN. 


Representatives: JULIUS MATHEWS SPECIAL AGENCY 


New York, Boston, Chicago, Detroit 


Tr “ 
c 0 N N E Cc a3 U T—County Dctinx-4Caaanienail) = “SI symbols. mar or +e 7 
q 
RETAIL SALES | EFFECTIVE BUYING INCOME, 1 
POPULATION, 1940 | AUTO SALES | | 
(In Thousands) 1940 IN- | 1940 SM ESTIMATE | MARKET 
1939 U. S. Gov't. 1940 COME | CONTROLS 
— aN ee Deine Ps Se ] 
COUNTY Dollars | RE- | Thou- | 
Ratio White Ratio (in New Ratio TURNS Per sandsof) Na- | Buy- 
Total (1940, % | Fami-| Fami-) Dollars % | 1939 | thousands) Passen- | 1940 PER | Dollars % | Per | White $1500 / tional | ing 
1940 to of | lies, | lies, (in of to GD ger to | 1,000 | (in of | Fam-) Fam-| Pre- | Buying Pow- 
| 1930 |U.S.A. Est’d | Est’d thousands) |U.S.A.| 1935 Cars | 1939 ' thousands) |U.S.A. ily | ily | ferred | Power | er 
| Estimate families, % | index 
= . ———— i ; - . SS a ee a. = See Sere | as ee 
Sb cknivcctenesuie 15) 86.7; 105 .066 23.2 23.0 31,069, .074) 142 36,604, 3,008 148) 71 56,768, .077 2,448 2,462) 10.6) .080) 121 
Middlesex . 15) 55.6; 108) .042| 14.1) 14.0 21,443; 1.051; 126 25,262 1,657; 140) 56 | 34,621, .047|2,461, 2,472 6.9 050) 119 
New Haven (New Haven- | | 
Waterbury)........... 16| 483.3; 104) .368| 127.5| 124.7) 200,553) ATT 128) 236,271) 12,338) 137, 80 405,916, .547|3,182) 3,222, 56.1) .519) 141 
| | | 
| \ | 
New London........... 14 124.9 105) .095) 32.9) 32.4 48,157, .115| 124 56,733 3,094! 118) 53 99,234, .1343,015 3,039, 13.1) .126) 133 
Tolland...... ieee 31.8} 111) .024) 8.5) 8.5 7,444, .018) 124) 8,770) 1,019) 154, 43 | 14,031/ .019/1,653) 1,653 2.7| .020) 83 
Windham..... seaxavlll 56.1) 104) .043) 15.2) 15.1 20,569 -049) 120 24,232, 1, a4 127) 39 | 36,506, .049/2,404) 2,413 4.6) .050) 116 
—— — — ——_—- - -—— —- - —— —-— — -- -—— - — - — i —— (a ne 
STATE TOTAL......... 1,710.1) 106) 1.302) 446.7) 438.2 717,262, 1.707, 129| 845,003 mare 142) 78 1,400,036) 1.887/3,134| 3,168) 197.9) 1.845) 142 
| 
For Connecticut City figures, see page 102. Before using these figures, see explanation page 9. 
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& 
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tan = 


5 


seineges | cre | 


141 


Pick the right radio station 
and win the best award of all—increased 


business for yourself in 1941! 


If you’re conducting a test campaign, 
remember that WDRC is the #1 Test 
Station—in Hartford, the nation’s #1 


Test City. 


APRIL 10, 1941 


manager $ 


ae PIONEER BROADCASTER 


Award 


And when you’re placing “‘spot’’ busi- 


ness in Connecticut — remember that 
WDRC is the only Basic Columbia Sta- 
tion for miles around — with more than 


a million listeners. 


WDRC belongs on top of your list, when 
radio schedules are submitted. Write 
Wm. Malo, Commercial Manager, for 


further information. 


5,000 WATTS 
BASIC CBS 
HARTFORD 


[931] 


THERE IS NO GAMBLE WHEN YOU SELECT 


The Portsmouth Herald 


Concentrate your efforts in Portsmouth 
the best in New England markets. 


Boston 


CITY COUNTY 


Auburn (see also 


Lewiston) Androscoggin 
Augusta Kennebec. . 
Bangor.. Penobscot 
Bath Sagadahoc 
Biddeford York 
Brunswick Cumberland. . 
Lewiston Androscoggin. . 
Portiand. . Cumberland. . 
Rockland Knox 
Rumford Falls Oxford 
Sanford York 
South Portland Cumberland. . 
Waterville Kennebec 
Westbrook Cumberland. . 


TOTAL ABOVE CITIES 


STATE TOTAL 


*Withheld to avoid disclosure. 


NEW HAMP 
Berlin Coos 

Claremont Sullivan 
Concord Merrimack 
Dover.... Strafford 
Keene... Cheshire. . 
Laconia Belknap 
Manchester. ... Hillsborough... 
Nashua........ Hillsborough... 


*Withheld to avoid disclosure. 


[94] 


o/ 


NOW— You get 98% coverage of a 


MUST MARKET 


in the only daily newspaper. 


NOW By using the only daily newspaper in the 


Portsmouth Area you can bring your mes- 
sage to 98% of the families within the 


city 


area. 


And you reach 50°, of the families in the 
retail trading zone of 59,493 people in 
this all important defense area. 

PORTSMOUTH HAS ONLY 3.2% OF THE POPULATION OF N. H. 
YET PORTSMOUTH HAS 5.64%, OF THE RETAIL SALES OF THE STATE 


National Representative 
THE JULIUS MATHEWS SPECIAL AGENCY 
New York 


Detroit 


RETAIL SALES 


Chicago 


The “‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


| 
| 
| 


(In Thousands of Dollars) WHOLE: | EFFECTIVE BUYING 
POPULATION, 1940 pe OS an ne a Se SALE | INCOME 1940 
(In Thousands) | SALES 
1939 U. S. Gov't. 1940 1940 ESTIMATE 
Dollars 
} |Ratio Furn- | | Total | (in thou- Dolars Per | Per 
Mu- | % | % | Fami-| % | 1939 Gen. | Ap- | iture, Auto | Lum. sands) || (in % | Fam-! Cap- 
nic- |Coun-| of | lies, || Total | of | to | Food | Mdse.| parel | House-| and | Bidg. Drugs thou- of | ily, ita, 
ipal | ty | State) Est’d State) 1935 hold | Filling) Hdwe. | Est. yD sands) | State| dol- | dol- 
Est. | | las | lars 
+ ‘| a | | - ) 4 iy: a j ie Dig sae ge 
19.9)25.94| 2.35) 5.5) 5,801) 2.06, 123) 2,001) 35, 125 23) 1,796 136 139, 6,301 *)| 13,319) 2.982,429, 670 
19.3/25.05| 2.29, 4.4 8,939, 3.18) 117) 2,376) 428 1,033 280| 2,483 *| 294) 9,709 3,854 13,528, 3.03/3,043) 700 
29.9\30.78 3.54 7.2 20,312 7.22) 115) 3,880) 3,530! 1,884 1,181/ 4,729| 461) 608) 22,062 21,747) 22,899) 5.12/3,198| 766 
10,253.58) 1.20, 2.8, 4,932) 1.75) 126) 1,621) . *| *| 293) 245 5,357 *| 7,035) 1.57\2,501| 691 
19.8/24.00 2.34) 4.7) 8,662) 3.08) 119) 2,530) 918, 751 506 1,624! 505) 216, 9,408 3,464 12,666 2.83/2,696) 641 
j | i i 
| ; 
8.7| 5.95 1.02, 2.2 : “ peel, Pee! Cee, Lee | — | ooeeeeelleees..| 8,508) .78/1,575) 405 
38.1,49.72, 4.51, 9.0) 19,731, 7.01; 120, 4,858) 3,390 2,281 930 3,366) 1,023) 395! 21,431) 10,447 29,058) 6.50/3,219| 763 
73.550.49 8.69) 19.6) 45,895,16.31) 124) 10,101) 6,878 4,863) 2,799 8,404) 1,982) 1,519) 49,850) 66,777 67,857)15.17|3,454 924 
8.9/33.16| 1.05) 2.6) 5,661/ 1.99 118) 1,468) 545) 438) 253) 1,263) 240) 133) 6,094) 4,980) 8,011) 1.79)/3,126, 900 
ERE WUE ~ Me Sncwor tice cabetendbiaccevetiesanctscdcws ly eenees pace ‘er Eee REA Fee See 4,313, .96/1,849 422 
14.9|18.07, 1.76) 3.9, 5,093... 1,745} 403 328 176, 842) 230 224 5,502 7,215) 1.61/1,848) 485 
15.8/10.85) 1. 4.1) 3,575) 1.27) 123) 1,594) 34 "7 *| 749) 501; 209; 3,883 7,617, 6,539 1.46/1,585) 414 
16.7,21.58| 1.97, 4.2 9,670) 3.43] 135) 2,278| 1,671; 900 359| 1,542; 730) 260) 10,503) 3,714) 13,393) 2.99'3,181, 804 
11.1, 7.62) 1. 2.9 3,478 1.24) 120) 1,234) 208) 252 123| 803) 124, 104) 3,778)........ 6,241; 1.40/2,131; 563 
297.0) 35.11| 75.4 141,749 48.54) 114) 35,686 18,040'12,885| 6,630 27,894) 6,177| 4,101, 153,878) 122,600 215,582 .48.19|2,859 726 
845.1 209.7 281,356 121, 79,526/25,343/19,312) 10,131/59,927/16,305| 8,715) 305,600 


19.1/48.59 
12.1/47.73 
27.2)44.76 
15.0|34.41| 3.05 
13.8/39.57| 2.81 
13.5 55.43) 2.74 
77.7/53.62 15.81 
32.9 22.73, 6.70 


3.88 
2.47 
5.53 


4.5, 6,228 
3.3) 5,832 
6.6 13,646 
4.0, 7,990 
3.8) 8,160 
3.6, 6,749| 3.69) 
21.0) 33,734/18.42| 
8.6 14,483, 7.91 


tFilling stations only. 


S HI R E—City Data 


113) 


2,037, 562 
143) 1,311) 915 
124) 3,540| 1,651 
112) 1,797) 798 
111} 1,750) 930 
128) 1,822) 672 


118) 10,050) 3,343) 
125| 4,910! 1,401 


525) 256 
504 *| 
865, 383 
692 401 
576, 191 
453) 475 

3,372) 1,821 

1,279) 781 


180,139 447,304)... .|2,133, 529 


926] 290 193 6,527 2,748, 9,342, 3.562.080 490 
1,572, 336 180 6,112 1,862 7,735| 2.95 2,329 637 
2,835, 1,013, 620, 14,302 4,860 18,180 6.93/2,773 669 
1,365! 1,190 202} 8,374 2,003 10,178) 3.88,2,561, 679 
2,113 626, 197, 8,552 4,513 10,492, 4.00/2,742, 759 
1,296)  * 172) 7,073 1,987) 8,441| 3.22/2,358) 626 
5,957| 1,665, 912) 35,355, 25,538 47,279|18.01|2,247, 609 
2,452, 357, 376| 15,179 4,937 19,819| 7.55|2,302) 602 


| 


Before using these figures, see explanation page 9. 
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“GO” Signals are GREEN! 


Green, too, are the dollar bills, the fives, tens | shoe operatives working full steam on orders 
and twenties that are making up Manchester's  ... orders that will make this a banner footwear 


7 increasing payrolls. year. 

25. Green are the notes that are making Man- Residential building in 1940 set a 15-year 

he chester's retail and wholesale cash registers record, with last year's peak of 192 dwellings 

sing new tunes of profit. (all built on local money) valued in excess of 

ss For instance, 1939 vs. 1935 Manchester retail $1,500,000, on the way to be beat this year by 
sales show an increase of 18 percent. Whole- 4 wide margin! 

4 sale sales show an increase of 26 percent. Lower tax rates mean decreased relief . . . 


Green lights are giving the go signal to the decreased relief means more and more dollars 
$2,000,000 airport development that will make from new buyers for food, automobiles, furni- 
Manchester a secondary Army Air Corps base, ture, cosmetics . . . for every necessity. 


j with 2,390 officers and men stationed here by "Go" signals are green. So green and fertile 
mid-summer, earning in excess of $2,500,000 is this market that in 1940 national advertisers 
annually. gave the market's one great newspaper the 

a Over 7,300 people are now employed in the largest advertising gain of any evening news- 

= locally owned property that formerly was the Paper in the United States. 

‘ Amoskeag Manufacturing Company... with Your sales, too, will increase, in this compact, 
payrolls from the 72 manufacturers and service easy to reach, easy to cover market, if you are 
organizations amounting to better than $5,500,- sure to include in your advertising plans .. . 

_ 000 annually, a figure in excess of payrolls dur- 

- ing the cotton textile days. THE MANCHESTER 

v Yes, Green is the color that constantly means UNION-LEADER 

rs progress in this unusual city. MANCHESTER NEW HAMPSHIRE 


: , Nationally Represented by the 
- Government shoe orders, plus increased retail GEORGE A. McDEVITT COMPANY 


shoe business are keeping Manchester's 9,000 New YORK PHILADELPHIA CHICAGO BOSTON _ DETROIT 


“Represented by RAYMER 
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Action in Pittsfield! 
Do 


Do 


you know that 2,500 more men are going to work in one 
of our largest plants, making a total of over 15,000 now 
industrially employed in Pittsfield? 


you know that the Navy Department has been granted 
$8,500,000 for a new building and equipment at the local 
General Electric works for the manufacture of gun de- 
tectors? 


you know that industrial employment here is the highest 
in history with a 50% jump in pay-roll for a two year 
period? 


Do 
Do 


The Pittsfield market is a magnet for any advertising dollar. 
pay-roll dollars await the advertising messages of your clients. 
Pittsfield and this newspaper will go to work for you. 


The Berkshire en 


PITTSFIELD 


you know that income per family in Pittsfield is $800 
higher than the national average? 


Millions of 
Invest in 


MASSACHUSETTS 


CITY i COUNTY 
Portsmouth Rockingham 
Rochester. ...... Strafford. . 


TOTAL ABOVE |CITIES.. 


STATE TOTAL 


MASSACHUS 


Arlington....... Middlesex 
i adanca wis | Worcester 
Attleboro....... | Bristol... . 
Barnstable. Barnstable 
Belmont Middlesex 
Beverly........ | Essex..... 
Boston Suffolk 


NEW HA M P s H I R R E—City Data—(Continued) 


The “‘SM” symbols mark ori jinal, |, excly- 
sive estimates “— SALES MA AGEMENT, 


| 


RETAIL SALES |WHOLE-| 
| (In Thousands of Dollars) | SALE | EFFECTIVE BUYING 
POPULATION, 1940 | SALES | INCOME 1940 
(in Thousands) || | 1940 | SM) 
| 1939 U. S. Gov't. | 1940 | + ESTIMATE 
aa 2 —— 
| l | l | | | | i | Dollars | | 
| |Ratio | Furne | | Total |(in thou-| Dollars | Per | Per 
Mu-| % | % | Fami- % \1939 | | Gen, | Ap- | iture,| Auto | Lum. | | sands) | (in %, \Fam-| Cap- 
nic- ‘Coun. | of | lies, | Total | of | to | Food | Mdse.| parel | House- and | Bidg. i aD thou- of | ily, ita, 
| ipal | ty | State Est’d | | State! 1935 | hold | Filling) Hdwe.| Est. sands) | State] dol- | dol- 
| | | Est. “| | lars | lars 
| 
}—— —|- ——|—_— i eee -|___|—_|__ 
.. 14,8/25.49) 3. 02 4.0) 10,328) 5.64) 119| 2,798) 1,081 953) 338 2,256) 491) 291 10,824, 4,530) 12,169) 4. 64) 13, 045) 821 
12.0/27. sons | 2. 44) 3. 4 5,467 2.99 123) 1,593; 497, 361) 147) 1,511) 374) 88 ‘5, 730, 688) 6,634! 2. 5311, 971) 652 
238.1 48. aa 62.8)112,617/61.51 120! 31,608'11,850| 9,580, 4,793/22,283) 6, 342 3, 231! 1 118, 028, 53,666 (150, 0,269 57. 272 394) 631 
| 491.5 133. | 183, 100 120| 54,817/14,434 12,266 6,441 38,150/10, 0 5,907) | 191, 899 67,351 '262,499|..... 1,974) 534 
| | | | 
sis - For. New Hampshire County figures, see page 86. eo e 
iT T 'S—City Data 
| | | | 
39.9 an -93| 10.5) 9,361) .54! 126 3,809) 404) 199 185, 2,101, 538 573  10,504)........) 16,502, .51/1,579) 413 
11.2) 2.22) .26| 3.1| 5,025, .28, 119) 1,341) 398, 510 216/ 1,067, 293, 190) 5,638 934 9,360; .29|3,005, 838 
22.1, 6.04) .51 7,551; .44) 140) 2,347) 430 479 307| 1,769 544) 247 8,473 857) 14,439) .45/2,407| 655 
8.3\22.57, .19| 2.3) 6,473) .38) 153| 2,097, 453, 542 92) 1,530 265, 289) 7,263 421, 7,588) .243,151) 911 
26.8 2.76) .62) 6.8) 5, 382| .31| 110) 2,971) 135, 33 40; 945 162) 562) 6,039).. 10,803} -34)1,586, 403 
25.5) 5.13; 59) 7.0| 9,166] .53| 120; 2, 949) 594) 300 305, 2,612) 380) 404) 10,285 2, 584 18,613) .58/2, 659) 723 
769.5|89.31 17.85 197.7/487,744/28.11| 111) 93,242/120751/57, 739) 19, 383 39,543/15, 356 16, 116| 547,278 1915, 156/670,043| j20- 90) 3,389; 871 


{Massachusetts Wholesale Sales estimated in ‘advance of government census release. 


Before using these figures, see explanation page 9. 


FIRST CITY 
in 
New England 


on 


Income-Sales 
Index 
for April 


New Bedford 


(Massachusetts ) 


st in New England 


nd in America 


in SALES MANAGEMENT?’S Income-Sales Index 


SALES MANAGEMENT 


New York®San Francisco 


wins waren “The Boston Globe. sms wos se 


Detroit 


BOSTON GLOBE, Daily and Sun- 
day, had a larger advertising gain— 
over the last six months of 1939 
—than gains of all other Boston 


newspapers, Daily and Sunday, 
COMBINED! 


BOSTON GLOBE, Daily and Sun- 
day, had a larger advertising gain— 
over January, 1940—than gains of 
all other Boston newspapers, Daily 


and Sunday, COMBINED! 


BOSTON GLOBE, Daily and Sun- 
day, had a larger advertising gain— 
over February, 1940—than gains of 


all other Boston newspapers, Daily 
and Sunday, COMBINED! 


Ch 


Los Angeles MORNING @ EVENING @ SUNDAY St. Louis 


APRIL 10, 1941 


A BRIGHT SPOT. 
where they BUY A LOT! 


RETAIL SALES UP 30%! — : “ — ret 


Year after year The Fall River Market stands out on national business maps 


as one of the nation’s best spots for business activity. Figures keep rising and AND 

top previous ones. And again in 1940 TOTAL INCOME INCREASED for ; 
another high of $66,172,000! Retail Sales also rose 30% for a new total of NEW ENGLA ND S 
$40,480,000.00! These two factors alone prove Fall River’s ability and will MOST COMPACT 


to buy. Have YOU been sharing the INCREASES in Fall River? 


ASK US: | 
ONE PAPER-ONE LOW COST 


COVERS THIS RICH INDUSTRIAL MARKET OF ) 


National Representatives: 162,793 PEOPLE : 
ee — CO. Exclusively and Completely 
Boston Every Evening... 


a FALL @RIVER 


— Herald S45 Aew 3 


Kansas City 


M A ss S A Cc HU Ss E T T S—City Data— Continued 


The “SM” symbols mark original, exclu 
sive estimates by SALES MA AGEMENT. 


— 


i — - Fe ——— si sn erg 


RETAIL SALES WHOLE- 
(In Thousands of Dollars) SALE EFFECTIVE BUYING 
POPULATION, 1940 ee ee ioe a SALES INCOME 1940 
(In Thousands) 1940 
1939 U. S. Gov't. 1940 t SM ESTIMATE 
CITY | COUNTY a. ¥ ws i iene a 4 5 Dollars rey tie 
Ratio Furn- | Total (in thou-| Dollars Per | Per 
Mu- | % | % | Fami- % | 1939 Gen. | Ap- | iture, | Auto | Lum. | sands) | (in % | Fam- re 
nic- |Coun-| of | lies, | Total | of | to | Food | Mdse. parel |House-| and | Bidg. | Drugs| OH thou- of | ily, 
ipal | ty | State’ Est’d State) 1935 hold | Filling Hdwe. | | Est. sands) State dol- | 
| Est. | lars ¢ lars 
Braintree Norfolk ; . ; 16.3 5.00/ .38) 4.3) 3,413) .19 106) 1,043 64) 58 100; 1,170 95) 181 3,830 4,679 6,603 a 1,545| 406 
Brockton. ....... Plymouth... 62.3.37.05| 1.44, 18.1) 31,534) 1.82) 143) 7,788) 3,305) 5,787| 1,745) 5,072; 970' 870) 35,383) 14,517) 49,229) 1.532,712) 791 
{Wholesale Sales estimated in advance of government cer census release. ae ene Before using g these figures, si see explanation page 9. 
In All Massachusetts, No Year-Round Market Compares With 
GREENFIELD—The PLUS Town 
Always in the Top Five Massachusetts and First Ten New England Cities in Per Capita Sales, 
Greenfield NOW Leads Boston and All Other Major New England Trading Centers 
HERE'S THE RECORD OF PER CAPITA SALES MORE PROOF OF GREENFIELD'S SUPERIORITY 
1929.......... $793.55.......... 94.7% Above U. S. Average EFFECTIVE BUYING INCOME, PER FAMILY $3,367 
=== I i xecnncsni 80.3% Above U. S. Average Greenfield’s Lead Over U.S. 58%—Massachusetts 17.4% 
eocmemees 671-19.......--110.3% Above U. S. Average = EFFECTIVE BUYING INCOME—PER CAPITA $944 
1940... 753.13..........116.5% iawn t, 6 Average Greenfield’s Lead Over U.S. 67.7 %—Massachusetts 27 % 
Sales Management’s Estimate NEW CAR SALES 1940—TOTAL 595 
In Massachusetts or New England You Should List 
4 Est. ° ° ABC 
Greenfield Recorder-Gasette ws: Circulation 7791 aah 
GILMAN, NICOLL and RUTHMAN, National Representatives New York Chicago Boston Detroit 


[98 } SALES MANAGEMENT 


JP Again in Holyoke, Mass.! 


p MORE 1939 $21,917,000 
U ceutens  ~? Ague 1940 $24,592,000 
UP on yaa 1939 $39,666,000 
; am a UP Again 1940 $41,868,000 
r Alone in its field, this daily newspaper is ready 
tles Management's High Spot Preferred City t° render every possible cooperation to national 
records of 1940 show Holyoke unquestionably advertisers. 
* first in New England and first in Massachusetts 
: over a long period of time. It has “UP” continuity TRANSCRIPT -TELEGRAM 
on 194] lists. Holyoke Mass. 
+ ‘ tr The “SM” bol ark origi 
MASSACHU SI ST T ‘S—City Data—(Continued ) sve estimates by SALES MANAGEMENT. 
RETAIL SALES WHOLE: | 
(In Thousands of Dollars) SALE | EFFECTIVE BUYING 
i POPULATION, 1940 | Se ees a SALES | INCOME 1940 
! (In Thousands) 1940 | TSM) 
) i 1939 U. S. Gov't 1940 t | ESTIMATE 
\\ 1) 
: CITY H COUNTY | Dollars | | 
| | Ratio Furn- Total |(in thou-| Dollars) | Per | Per 
Mu- % | % | Fami- % \1939 | Gen. | Ap- | iture, | Auto | Lum. | ¢ , sands) | (in | g % ren 
— nic- |Coun-| of | lies, | Total | of to | Food | Mdse.| parel | House-| and | Bidg. Drugs| ~ OD thou- | of | ity, ita, 
— ipal | ty State, Est’d State) 1935 hold | Filling Hdwe. | sands) | State) dol- | dol- 
4 | | | | lars lars 
: a neice ae a a ee ee ee a a ee Sn ee Se , 3 | A, Wal ad 
a Brookline Norfolk asbares 49.3/15.16 1.14) 12.6) 22,043 1.27, 116 6,155 463) 1,702 585| 7,967) 458) 1, 063! 24,734 7, 489) 34, 810) 1. pe mg ,767| 706 
Cambridge Middlesex. . 111.1|11.44| 2.58) 28.5) 46,620) 2.69| 119 13,285) 5,931) 2,827, 2,041) 6,850 2,546) 1,856) 52,310) 69, 758) 104, 215; 3.25/3, 650; 938 
ING Chelsea Suffolk. . 41.1| 4.77) .95| 9.9) 13,392 .77| 98) 4,868 794 901 859; 2,003; 748) 501, 15,027) 31,050) 30,666 .963, 099) 747 
Chicopee ..|| Hampden........! 41.6|12.54 .96; 10.1) 7,863) .45) 113; 3,148) 272) 198 199; 1,318 661 343) 8,823) 2,318 15,343) -48/1,523) 369 
Clinton .. Worcester... ... 12.4, 2.47; .29, 3.3) 4,875, .28; 132) 1,653) 378) 238 356| 699) 177 154) 5,470)........ | 9,157) -29)2,805 737 
\TE Danvers ...|| Essex... 14.2) 2.85 .33) 3.0) 3,581) .21) 117) 1,227) 121 71 20, +699) 248 146 4,018) 2,445) 7,016 -22/2,317| 495 
| | } | | 
| j | | } 
= Dedham ..| Norfolk....... 15.4) 4.75) .36) 3.9) 4,206; .24 126 1,436 157) 90 *| 708) 171) 250) 4,719)........ | 8,024 2sle,001 520 
Per Everett ...| Middlesex. 46.8 4.82, 1.09, 11.9; 9,091, .52 96, 3,566) 685) 386 310) 1,482) 251 622; 10,201, 12,575 24,999) -78)2,106| 534 
Cap- Fall River.......|| Bristol........ 115.6'31.65| 2.68 29.8) 40,480, 2.33. 129 11,752) 4,332) 4,510) 2,850) 4,828| 1,799 1,287) 45,421) 43,555) 66,172| 2.06 2,222) 573 
ita Fitchburg... . Worcester 41.8, 8.31, .97) 10.9) 19,365) 1.12 125 5,727, 2,072) 2,045 865) 3,191) 1,440, 874 21,729) 15,384) 31,050 -97/2,848) 743 
dol- Framingham Middlesex. . 23.3, 2.40; .54 5.6) 10,772) .62 122) 3,038 865) 1,080 348} 1,980 528 455 12,087) 4,013) 18,502 .58)3,295) 795 
| 
lars | | 
ae Gardner Worcester... . 20.2, 4.02) .47, 5.8) 8,235, .48! 126; 2,180; 1,003 561 331) 1,619, 440, 301 9,240, 1,623) 14,825) .462,555) 734 
406 Gloucester >) eee 23.9 4.80| .55) 6.3, 8,204, .47; 97 2,676) 542, 873 406; 1,053) 287; 300) 9,205 1,686) 17,414) .54|2,774| 729 
791 Greenfield ..|| Peanklin........ 15.7\31.34, .36) 4.4) 10,519) .61; 139, 2,591) 1,178) 798 387| 2,750, 299) 299) 11,803) 4,215) 14,816) .46,3,367, $44 
Haverhill. . of S000K..... . 47.3) 9.51] 1.11! 12.9) 17,339) 1.00| 122 5,482) 1,883) 1,649 931| 1,976 1,300, 499 19,455) 8,711) 38,420) 1.20,2,974 812 
oe 9. Holyoke Hampden. ... 53.6 16.15; 1.24) 14.5) 21,917 1.26 122) 6,460 2,240 2,667| 1,124, 3,217 838) 832) 24,592) 12,364) 41,868) 1.312,884) 782 
5 i | | | | | 
H | 
=e Hudson ..| Middlesex... 8.0} .83| .19} 2.2) 2,473) .14).....| 1,050) 138) 103) 154) 7149) 116 * 2,811 280 4,752 .15 2,160, 594 
Lawrence — i )6=— La 85.017.10| 1.97, 21.8) 35,826) 2.06) 116, 9,522) 3,517| 5,353 1,897) 5,173 1,034) 1,454, 40,199) 25,019 60,833) 1.90|2,790 715 
Leominster .| Worcester... ... 22.2 4.41, .52) 5.8) 6,652) .38 106) 2,409 489 431 307, 1,141 248 231) 7,464 780; 13,972} .44:2,400| 630 
Lowell ...|| Middlesex.......| 101.3 10.43) 2.35) 24.7, 39,042, 2.25, 126) 12,654) 4,825) 3,958) 1,463) 4,359 1,331/ 1,101) 43,807) 16,853, 77,416) 2.42}3,134) 764 
Lynn : ae 98.1 19.72 2.27) 27.5) 41,537) 2.40| 120) 13,582) 4,862 3,478) 1,880 5,783) 1,665, 1,710 46,607, 16,017) 79,148) 2.47|2,880| 807 
Malden ..| Middlesex. . 57.8, 5.96 1.34 15.4) 22,020 1.27, 111, 7,497 2,218] 1,892) 1,150) 2,841, 1,212) 1,002) 24,708) 7,018) 45,989) 1.43 2,995) 795 
| | | | | 
Marblehead. . . 10.9 2.18 .25)| 3.3) 3,159) .18 99) 1,864 44 46| *| 7160 74 161) 3,546)........ 5,870 .18| 1,803) 541 
Marlborough.....| Middlesex.......| 15.1| 1.55 .35| 3.9) 5,006) .29) 100 1,755) 556 288) 162) 677, 145 154) 5,617) 1,293) 11,742 37) 2, "988| 780 
Medford Middlesex 63.1) 6.50, 1.46, 16.0 14,280' .82 130 5,665) 377; 226 156; 2,674 929) 717| 16,023) 570) 34,941 1.09) 2, 187) 554 
4 Melrose Middlesex. : 25.3| 2.60; .59) 6.9) 5,606, .33| 106 2,427| 237) 194 101) 1,104 299) 293) 6,290) ee seees || 12,231 "3811.73 484 
Middleborough Plymouth. : 9.0) 5.37, .21) 2.6) 4,121| .24| 136) 1,060, 234) 152 151} 1,017; 201) 116) 4,624 1,067) 7,810 .24 2,997) 865 
| | | | | | 
| | | | } | | | | } 
} Milford .| Worcester... . 15.4 3.06) .36) 3.8) 5,284) .30, 113) 1,563) 401 546) 310} 712) 511 194 5,929) 513) 9,667; .30)2, tet 629 
) Milton Norfolk. . . . .| 18.6 5.73, .43) 4.9! 3,891) .23) 109 917) 7 28 *| 1,259 369) 162; 4,366)........ | 7,410) .23)1, 512) 398 
Needham Norfolk. . 12.5) 3.84) .29| 3.4 4,384) .25! 120) 1,984, 139) 157 61; 897 *| 229) 4,919) 393), 8,281) .26/2, 463 664 
New Bedford Se ig at nae 110.3/30.21| 2.56) 30.2) 40,777, 2.35, 116) 12,014) 4,646) 4,941 2,109) 6,293) 1,778 1,749) 45,754) 29,365) 76, 290| 2. 38/2, 530) 692 
Newburyport eeem..... 13.8) 2.77; .32; 3.8) 6,857; .40 115) 2,052; 573) 463) 178 1,372| 306 126} 7,694) 2,346 12,614) 39/3, 319| 914 
Newton Middlesex : 69.6, 7.17, 1.62) 17.1) 22,537) 1.30) 130) 8,619 530) 478) 586| 5,927) 1,420) 1,349) 25,288) 1,316) 53,339 1.66|3,118) -766 
North Adams. . Berkshire....... 22.1/18.15| .51 6.0) 10,045, .58 126, 2,345) 1,279) 1,114 498! 2,057, 547) 274) 11,271) 7,727) 17,236, .54/2,887| 780 
a | | = | | | | | | | | 
ail “Withheld to avoid disclosure. +Filling stations only. tWholesale Sales estimated in advance of government census release. Before using these figures, see explanation page 9 
NT APRIL 10, 1941 ; [99} 


M A Ss S SA c H US E =e S—City Data—(Continued) see cclimatee tn SALES MANAGEMONIE 


sive estimates by SALES MANAGE MENT, 


— — —_s 
—: 


——» 


RETAIL SALES WHOLE- 
(in Thousands of Dollars) SALE EFFECTIVE BUYING 
POPULATION, 1940 ; —_ — E _ __| SALES | INCOME 1940 
in Thousands) 1940 
1939 U. S. Gov't 1940 t CD ESTIMATE 
CITY COUNTY — = a ie ei ey ; 
Ratio Furn- Total |(in thou-) Dollars Per | Per 
Mu- % % | Fami- % \1939 Gen. | Ap- | iture, Auto Lum. sands) |! (in % | Fam-| Cap 
nic- |Coun-| of | lies, | Total of | to Food Mdse.| parel House- and | Bidg. Drugs OLD thou- of | ily, | ita, 
ipal ty State Est'd State 1935 hold | Filling Hdwe. | Est. sands) State! dol- | dol. 
| Est. lars | larg 
Northampton Hampshire. . . 24.834.17| .57 5.8) 11,346) .65| 119) 2,827 1,001) 1,277 316; 2,269, 409) 351, 12,731, 3,864 19,372 .60/3,368 793 
Norwood Norfolk... .. 15.4) 4.73, .36 3.8) 6,439) .37| 168 2,215 359) 377 205, 1,389 322) 293) 7,225 1,141 9,527 .30/2,480) 6y 
Peabody... . Essex... 21.7) 4.36) .50) 5.5 6,360) .37) 138, 2,221, 191) 235) 96} 983) 298 382) 7,136 8,050 13,466 .422,451 6g 
Pittsfield Berkshire. ... 49.5'40.64, 1.15) 13.0, 24,296 1.40, 134 5,808 3,420 2,457) 864) 4,985 1,184; 611 27,262 11,956) 37,653 1.172,899) 79] 
Plymouth Plymouth. ... 13.0, 7.76, .30 3.8 6,210 .36| 132) 1,885 563 413 267' 1,163, 357) 138 6,968 958) 11,513. .36/2,993| 883 
Quincy Norfolk. ...... 76.6 23.57 1.78 20.3, 35,107, 2.02, 146) 11,776 3,072, 2,235, 1,029) 6,914 2,101/ 1,393) 39,392 13,235) 56,040) 1.752,760) 732 
Revere Suffolk... 34.4 3.99| .80| 8.5) 7,730) .45| 125| 2,830) 208) 155) 92| 1,231, 371; 364 8,674, 7,587) 15,933, .501,878) 463 
Salem Essex 41.3) 8.30, .96 10.4 19,719 1.14, 94 5,280) 3,105) 2,453 694, 2,377, 386, 850) 22,126) 12,406 31,422 .98:3,021 76] 
Somerville Middlesex... . 102.3|10.53, 2.37, 26.3) 26,615 1.53; 118 10,855 1,865) 1,237 810 4,094 604 1,167! 29,864 20,822 60,517, 1.882,300 592 
Southbridge... Worcester. . . 16.8 3.34) .39| 3.4) 6,358 .37 127) 2,141 490) 472 374, 1,218 582 174) 7,134 687, 11,521 .36)/3,345) 685 
Springfield. . Hampden... . 149.0:44.93 3.46) 40.3 83,796 4.83) 117) 19,680/13,441; 8,772) 4,661/14,455) 4,023) 3,071; 94,024) 89,625)124,205 3.873.079 934 
Taunton Bristol. . 37.4\10.26 .87| 9.3 13,937, .80 117) 3,998) 842) 1,167 652) 2,257| 1,104; 531) 15,638; 4,062) 23,379 .73'2,522) 624 
Wakefield Middlesex. . . 16.2) 1.67) .38 4.2) 5,629 .32) 133) 1,377| 318 199 75, 2,295, 119 185 6,316 470, 10,611 .33 2,526) 656 
} | 
Waltham Middiesex.......) 40.8, 4.20, .95| 9.0) 20,712, 1.19) 129 5,391 3,596 1,567) 812 2,609, 1,510, 743) 23,240, 4,974 33,720 1.05 3,733) 827 
Watertown. .. Middlesex 35.2, 3.62) .82| 8.7) 12,370) .71, 132 5,064 302) 186 88! 2,402 1,628} 321, 13,880) 13,544 21,360 .672,468 607 
Webster Worcester .| 13.2) 2.62) .31) 3.4) 4,151, .24) 105 1,472) 458, 347 204 581; 127 +166) 4,658 902, 8,190 .262,377| 622 
Wellesley... . Norfolk. . . 15.0) 4.63) .35| 3.7, 8,440 .49 155 1,748 232) 1,466 145| 1,642) 596 382) 9,470....... 15,070 .47 4,037'1,001 
Westfield. . Hampden....... 18.8) 5.67, .44) 5.0) 7,672 -44 123° 2,221, 402) 519 224, 1,369 403| 252) 8,608 1,222) 13,419 .422,678) 713 
| | | 
| | 
West Springfield || Hampden...... 17.1, 5.16) .40) 4.6) 5,386) .31) 121) 1,271 . 17) *| 2,057; 151) 118 6,043 829) 10,023, .31/2,203) 585 
Weymouth Norfolk....... 23.7| 7.31, .55) 6.5) 6,009) .35 118} 1,965 168) 115) 57| 1,760, 492) 303 6,742)........, 11,100, .35)1,720| 467 
Woburn. . Middlesex... ... 19.7; 2.03, .46 4.4) 6,559) .38) 110, 2,254 471) 248 108} 668) 379) 255! 7,360 309) 13,979 .443,214) 708 
Worcester Worcester 193.4,38.46 4.49, 48.6 92,834 5.35; 129) 25,093/13,76810,766) 4,035/14,488) 4, 733, 2,603) 104,165, 82,024/140,000| 4.36\2,878) 724 
TOTAL ABOVE |CITIES.... 3388.6|.....|78.64) 877.0/1505323 86.76, 118/401,182 222787) 146771) 60,956 214950 64,859/54, 889 1689 ,099 2545 , 558) 2512038) 78.36 2,864) 741 
STATE TOTAL ae .. ./4312.3).. 1118.1 /1735028 119 484,969, 229231 152784 65,605 | 264231 77,645'63,351 194, 804 |2557 ,894 3205598 2,867 743 
*Withheld to avoid disclosure. {Wholesale Sales estimated in advance of government census release. For Massachusetts County figures, see page 86, 
VERMON T—City Data 
a. Tee | ] | } | | | | | | | | 
Barre ....|| Washington...... 10.9/26.26, 3.04; 3.1) 7,199) 5.84) 125 1,654) 770; 668) 327) 1,896) 527) 142) 7,808) 2,561) 9,088) 4.43/2,973) 833 
Bennington Bennington. ..... 7.6/34.23) 2.12) 2.2) 4,569) 3.70) 117) 1,216 325| 314 311} 966; 207) 177) 4,955) 1,034 6,126) 2.99|2,811| 803 
Brattleboro... . Windham........| 9.6/34.72) 2.68) 2.8 6,214] 5.04).....| 1,423) 835 *| 184) 1,546) 360| 167) 6,739) 4,449) 7,732) 3.77,2,737| 804 
Burlington. . Chittenden. .....| 27.7|53.14| 7.71) 7.1) 16,886/13.69| 149) 3,507| 2,916! 1,536) *| 3,344/ 1,115) 476) 18,314) 15,456) 22, Vente. -80/3,105) 800 
Montpelier. . . Washington..... .| 8.0/19.27 2.23) 2.2| 4,717) 3.82) 130 1,186) 297) 296 | 163) 1,401] 295; 130; 5,116) 2,729) 6, 704| 3. 27/3, 043! 837 
| 
Rutland Rutland ..«| 17,1)37.42| 4.76) 4.6 11,530) 9.35) 119) 2, 438) 1 sn 1,014 422) 2,879; 522) *| 12,505 7,602) 14,606! 7.12 3,189) 855 
St. Albans..... Franklin........ 8.0/27.15| 2. 24) 2.1) 4,704) 3.81) 117| 1, 166| 388; 390 170} 879) 529) 161) 5,102) 2,015) 6,704) 3.27\3,136) 834 
St. anny. Caledonia... .. 7.4\30.58| 2.07} 2.1) 5, ball 4. “a 117 1,191] 385; 412 162| 1,784) 220) 146) 5,901) 3,786) 6,609) 3.22|3,119) 889 
a = a - — = = — LS eee Oe ee ee ee Sea RoR a 
TOTAL ABOVE (CITIES..........|) 96.3)..... 26.85) 26.2 | 61,260)/49. 66 143 13, 781) 7, 7,588) 4.630, 1,739/14 605) 3, 775) 1,399; 66, 440 39,632) 79,731|38.87)3, 039) 827 
pee LS eS kek, Se we, iAP ide _| BO AE Ee Bae eee 
STATE TOTAL eeaahaaendel ivesrokeus 92.4/123,369 .| 124) 32, 099) 9,959| 6,774) 4,211 o oe 7,637| 3,362) 133,801) 61,940/205,200'..... 2,220) 571 
_ | | 
*Withheld to avoid disclosure. For Vermont County figures, see page 84 . Before using these figures, see explanation page 9. 


COPYRIGHT 


The contents of this Survey of Buying Power are fully protected by copyright. 
The exclusive estimates of Effective Buying Income, Retail Sales, Preferred 
Families, Wholesale Sales, and the figures on Automotive Sales and Market 
Controls, must not be reproduced in printed form, in whole or in part, without 
written permission of Sales Management, Inc. 


———— 


SALES MANAGEMENT 


a ae, i a i. 


| = | 


WOONSOCKET, R. I. 
) ° . e 
In this PLUS market . . . where per capita retail sales have 
ATE 4 . . 
| consistently ranked about 20% higher than the national average 
al - THE WOONSOCKET CALL reaches practically every home 
. Cap. . ° e e 
a in the city, and 3 out of every 4 homes in the 100,000 retail 
dol- ~ 
a trading zone. 
- THE WOONSOCKET CALL 
° , 
— Rate 6c per line flat... . . same rate since 1930 
| National Representatives: GILMAN, NICOLL & RUTHMAN 
| 883 
| 72 ‘ itive ¥ 
| 463 a . . T ~s The “SM” symbols mark original, exclu- 
761 RHODE ISLAN D—City Data sive estimates by SALES MANAGEMENT. 
592 - t 
| 685 RETAIL SALES 
834 (In Thousands of Dollars) WHOLE-| EFFECTIVE BUYING 
624 POPULATION, 1940 _ MLA _ sid SALE INCOME 1940 
656 (In Thousands) SALES 
1939 U. S. Gov't | 1940 1940 | ESTIMATE 
827 ic adie eae iar elec <ipiediiapaniaiaiee’ 
607 CITY COUNTY Dollars 
622 Ratio Furn- Total | (in thou-| Dollars | Per | Per 
1,001 Mu- | % % | Fami- % | 1939 Gen. Ap- | iture, Auto | Lum. sands) (in % \Fam-| Cap- 
713 nic- |Coun.| of | lies, | Total of to Food Mdse.| parel House-| and | Bidg. Drugs SM thou- of | ily, | ita, 
ipal | ty | State! Est’d | | State) 1935 hold | Filling Hdwe. Est. yD sands) | State dol- | dol- 
585 | Est. | lars | lars 
487 = ee —— | oe ee See ——E . —— ———— — = — — = —— SE 
708 « Central Falls Providence. . .. 25.1| 4.57 3.53) 6.6) 4, 799) 1.75 122) 2,410 111 160 129 397 11 307, 4,992 2,441), 12,023) 2. 47't, 825, 479 
724 Cranston Providence. .... 47.2) 8.59 6.63 11.3) 9,410, 3.42) 175; 3,608, 123, 118 56, 2,151 724 496 9,788 1,290) 30,511| 6.28'2,700| 647 
—- East Providence. Providence. . 32.1) 5.84 4.51 8.5 8,466 3.08 148; 3,494 144 30 141| 1,760, 368 392, 8,806) 17,973 21,572) 4.44 2,552) 672 
741 Newport Newport 30.4 65.48) 4.27 7.5) 13,259) 4.83) 117) 4,625 1,120 ° *' 1,877; 446 522, 13,792 4,815 18,881) 3.89'2,528) 621 
— Pawtucket Providence. . 75.4 13.74,10.60| 20.9 36,185. 13.17, 128) 8,616 3,213 4,513) 1,907, 7,492) 2,540 1,544) 37,639, 9,225) 57,148\11.76 2,740) 757 
743 | 
Providence Providence. . 253.2 46.10/35.58 67.8.131,159|47.74 116 29,634 23,233 15,409 7,459'17,216| 6,373, 5,051, 136,429 191,096/208,005/42.82'3,069 821 
Sl Warwick Kent 28.649.16| 4.02) 7.7, 5,719) 2.08 168) 1,844 89 ° * 1,603 416 166 5,949 126 12,760, 2.63'1,660) 446 
ge 86, Westerly Washington 11.1 34.45) 1.57 2.9, 6,919) 2.52, 145) 1,901 953 377 315, 1,112 342, 299 7,197 345, 8,882) 1.833,015| 797 
West Warwick Kent 18.2.31.24) 2.56) 4.4, 7,158) 2.61) 152) 2,134, 554 598 322, 1,193, 500 249 7,446 *| 10,503) 2.16/2,367, 578 
nal Woonsocket Providence. 49.2 8.96 6.91. 13.0 19,317 7.03) 123) 6,056 2,126 1,899 1,112 2,818; 993) 964 20,093 15,742, 32,968) 6.79|2,540| 670 
TOTAL ABOVE CITIES.. 570.5 80.18| 150.6 242,391 88.23 123) 64,322 31,666 23,104 11,441 37,619/12,813 9,990, 252,131 243,053/413,253 85.07/2, 746) 724 
833 STATE TOTAL | ae Se 187.6) 274,759. 125| 75,843 32,631 24,667 12,868 44,530 15,551 10,911 285,799) 248,616 485,802). 2,589 683 
803 eee | SS Se on — = ee Se Ce ee ee 
a “Withheld to avoid disclosure. For Rhode Island County figures, see page 88. Before using these figures, see explanation page 9. 
837 
855 Pléase do not attempt to use these figures before reading the complete explanation on page 9 
834 and following pages. There you will find sources of all figures identified, explanation of the 
on trading area key, and all comment necessary to a complete understanding of the use of all figures. 
827 
571 160,000 P 
| PEOPLE RHODE ISLAND'S SECOND LARGEST MARKET 
ee eee e by——-The PAWTUCKET TIMES 
509. LIVE IN THIS PS tonats® Complete Coverage by e MES 
OSPEROUS irnt Mile® Plait 
— mney totes. ieee © ¢ Diamond Hill ® 1 Verth suticbore @ MANUFACTURERS! NATIONAL ADVERTISERS! AGENCIES! 
© >. Arnold Mills@* i s ft 
py ie a, Remember! Pawtucket-Central Falls (population 100,570) 
; : im. PT cs” and their trading area constitute this great market of 
----- a R, woe’, i ass 160,000 people. If you have distribution in this area, 
as otais i ae The Pawtucket Times is a MUST on your list for sales. 
= — No one who examines the A.B.C. audit can fail to see why. 
\cnusetrs —_ Flash ! ! ! February payrolls biggest since 1929. Defense orders now 
amount to better than $6,000,000.00. 
y TO SELL THIS MARKET... BUY— 
i iS & 
=. 2 An All Time 
a Cresson 
; Sma a 
. S see. 207 1940 The One Nevespaper For Two Cities—Pawtucket and Central Falls, RL? 
La Y = Represented Nationally by GILMAN, NICOLL & RUTHMAN 
— we 32,496 New York » Chicago + Boston + Philadelphia - Detroit + San Francisco 
NT Apri: 10, 1941 {101} 


Unless 


you advertise 


Windham Counties Combined. 


a single medium. 


NORWICH BULLETIN 
Circulation 16,362 


NORWICH EVENING RECORD 
Circulation 3,566 


Norwich—“The Hub of Eastern Connecticut’ 


SPEND YOUR CENTS WITH SENSE! 


in THE NORWICH BULLETIN-RECORD 
you ignore 131,564 of the 213,313 residents of Eastern Connecticut 


NORWICH—Population 34,140 . . . the largest town east of the Connecticut River. 
NORWICH—Bank deposits over 40 per cent of all New London and Windham Counties Combined. 


NORWICH—Banking, Manufacturing and Jobbing Business 40 per cent of all New London and 


NORWICH—Metropolitan area contains 11,983 families who read 9,724 Bulletins daily. 


MERCHANTS, BANKERS and PUBLIC UTILITIES of Willimantic, Danielson and Putnam adver- 
tise regularly in The Norwich Bulletin because they know of blanket coverage through 


NORWICH SUNDAY RECORD 
Circulation 11,163 


1940 Business Folder Sent on Request 


CITY 


Ansonia 


Bridgeport...... 


Bristol. . 


Danbury. ... 


Derby 


Hartford... .. 


Manchester 


Meriden......... 


C O N N E CT ic U TC ity + Date 


POPULATION, 1940 


39.4) 8.16 


RETAIL SALES 
(In Thousands of Dollars) 


4,796) 1,507) 1,803) 


The ‘ 


*‘SM” symbols mark original, exclu 


sive estimates by SALES MANAGEMENT, 


473 


WHOLE, EFFECTIVE BUYING 
SALE INCOME 1940 


(In Thousands) SALES SM) 
1939 U. S. Gov't 1940 ESTIMATE 
COUNTY | Dollars 
Ratio} | Furn- | | Total (in thou- Dollars Per | Per 
Mu- | % | % | Fami- %, | 1939 | | Gen. | Ap- | iture, | Auto | Lum. OD sands) (in % |Fam-| Cap- 
nic- |Coun-| of | lies, | Total | of to | Food | Mdse.| parel | House-| and | Bldg. | Drugs | thou- | of | ily, | ita, 
ipal | ty | State) Est'd State) 1935 | hold | Fitiog) Hdwe. Est. ? sands) | State’ dol- | dol- 
| | | Est. lars | lars 
.|| New Haven 19.2) 3.97| 1.12; 5.0) 6,748, .94) 138) 2,071 364, 461) 494 v 110 285 221 8,718 1,464) 13,688 .982,760 714 
Fairfield. . . 146.9|34.81) 8.59; 38.9 73,628/10.27) 129| 18,688/11,338| 7,395) 3, 602 ij, 144) 3, 482) 2,440) 95, 127, 68,042/130,024) 9.29 3,344) 885 
Hartford. . . 30.1| 6.69) 1.76) 7.6) 10,423) 1.45) 132) 3,212) 871 855) 593 1,995) 535, 354) 13, 466. 199) 20,193, 1.442,640) 671 
|| Fairfield 22.2| 5.26) 1.30) 6.0) 16,035) 2.24) 125) 4,327) 2,073) 1,206) 805, 3,425] 675| 611} 18,717 5,000. 20,488 1.46 3,419) 924 
New Haven 10.3; 2.12) .60) 2.6) 4,488 | -63| 122) 869; 536; 371) 216| 1,041 398; 176| 5,796) 1,453) 7,816 .56/3,019) 761 
| | | | | 
.| Hartford... 166.3)37.00| 9.73) 44.1 108,613/15.14 123) 23,771/23,390/11 010) 5,403/12,039) 6,031; 3,965) 120, 328, 127, 503} 164,538/11.75|3,727| 989 
|| Hartford... 23.8) 5.30; 1.39, 6.4)! 9,833) 1.37|.....| 2,691| 881, 407) 602) 2,035) 1,039| 267) 12, 704) ee | 19,528) 1.39'3,061| 821 
New Haven 2.31; 10.8) 16,994) 2.37) 131] 640; 3,266) 919) 21, 955 4, 269 32,615) 2.33 3,021, 827 


Before using these figures, see explanation page 9. 


An index to city and county figures, by states and sections, appears on page 5; 
an index to advertisers, on page 286. 


GREATER 
CIRCULATION 


(12 mo. end. Sept. 30, °40) 


Than the Second Paper in the Field 


Member Audit Bureau of Circulations 


dd 


MERIDEN and WALLINGFORD, CONN. 


Two Communities—A Single Live Market You Can Cover 


Only With the Meriden Record 
A3% 


THAT’S THE RECORD IN MERIDEN 
THE MERIDEN RECORD, MERIDEN, CONN. 


Represented by GILMAN, NICOLL & RUTHMAN, New York, Chicago, Boston, Philadelphia, Detroit, San Francisco 


ADVERTISING 
(12 mo. 1940) 


MORE 


[102] 


SALES MANAGEMENT 


Defense Contracts? Yes, $225,000,000 Worth of TheminH artford County 


How “Defense Contracts” Have Influenced 


Spending Power in the Hartford Area 


Let’s Look at January 1941 Compared to January 1940 


INDUSTRIAL 
MAN HOURS 


UP 63.9% 


ALL* 


Defense contracts, per se, do not tell the whole story. 


INDUSTRIAL | 
EMPLOYMENT 


UP 49.0% 


PAYROLLS 


UP 42.3% 


UP 87.5% 


*Including the vast insurance compamies. 


BUILDING 
PERMITS 


It’s the translation of contracts into 


individual “spending power” that’s more important. By any standards, the area covered by 


The Harttord Courant is one of the very brightest in the country today. 


The Hartford Contant 


Represented by GILMAN, NICOLL & ROTHMAN 
New York, Boston, Chicago, Philadelphia, Detroit, San Francisco 


10, 1941 


Stamford has the highest 
per-family buying-income 
of any city in Connecticut 


Daily approach to this rich 
market is available through the— 


STAMFORD ADVOCATE 


National Representative: 


THE JULIUS MATHEWS SPECIAL AGENCY, New York, Boston, Cuicaco, Detroit 


—— 


The “SM” bol k I, 
CON N E C T I C U T—City Data—(Continued) sive estimates by SALES Mat NAGEMENT 
| RETAIL SALES 
(In Thousands of Dollars) WHOLE-| EFFECTIVE BUYING 
) POPULATION, 1940 SALE INCOME 1940 
(In Thousands) SALES 
1939 U. S. Gov't | 1940 1940 @ ESTIMATE 
CITY counry | | | | | |. . a 7 Dollars 
| Ratio | Furn- | ‘Total (in thou-| Dollars | Per | Per 
Mu- | % | & | Fami- % | 1939 | | Gen. | Ap- | iture, | Auto | Lum. sands) (in % Fam-| Cap 
nic- |Coun-| of | lies, | Total | of | to Food | Mdse.| parel House-| and | Bldg. a thou- | of | ily, | ita, 
ipal | ty State) Est’d | State! 1935 hold | Filling Hdwe. Est. sands) | State} dol- | dol 
| | | Est. | lars | lars 
Middletown. ....| Middlesex.......| 26. 2/47. 14) 1. 53| 5.8) 11 929) 1.66; 124) 2, 502! 1,898) 1,234 622| 2,294) 595 J 14,412, 4,713) 18,510) 1.32/3,199| 706 
Naugatuck.... New Haven..... 15.4) 3.18, .90) 4.2 4,895) .68| 127 1,487; 244) 254 176} 1,148} 263) 226) 6,324 *)| 10,715! .77\2,568 697 
| 
| 
New Britain. .. Hartford........| 68.6/15.25| 4.01, 17.2) 26, 197 3.65) 145| 6,533) 2,860) 3,190) 1,634) 4,496) 1,213) 867) 33,844 8,310 54,195) 3.87\3,146) 790 
New Haven....... New Haven.... 160.2/33.16| 9.37| 42.4) 87, 3112. 17| 122) 18,246/10,003/12,488) 5,286)/14,172) 3,387) 3,312) 112,806, 152,850/157,094)11.22/3,702) 980 
New London New London.... 30.1\24.10' 1.76, 8.2 19,356) 2.70, 119 5,045) 2,225) 2,098) 1,210) 3,207) 1,521 648 24,006, 8,931) 27,198 1.94)3,305| 904 
Norwalk.... Fairfield........ 39.5' 9.36) 2.31) 10.9 20,003) 2.79| 125 5,319 1,468) 1,445 683) 4,338 1,714, 525 25,846) 5,482) 37,042 2.64'3,409| 938 
Norwich.........| New London.....| 23.719.00, 1.39; 6.4) 14,828 2.07) 130; 4,285) 1,526) 1,279) 762| 2,733; 428, 388 17,822 12,967 22,480 1.61 3,504) 948 
mm | | 
Putnam.... Windham...... 7.8|13.85) .45 2.3) 3,962; .55| 109) 1, 078| 621 227 136; 559; 314 99 4,820 727, 6,121 .44'2,641| 787 
Stamford bi Fairfield... P 51.0/12.09| 2.98, 12.2, 30,231, 4.22, 139, 8,073) 2,153) 3,364) 1,350) 5,684) 1,438) 1,008, 37,060 22,210 50,164 3.584, 098! 983 
Torrington. .... Litchfield........, 26.8)30.89| 1.57 7.0) 11,054) 1.54) 132) 3,076) 1, ‘613| 942) pes 2,062! 367, 383 13,282 3,947 18,092) 1.29/2, 575) 675 
Wallingford... New Haven.... 11.4 2.36) .67 3.1) 4,827) .67| 132) 1, 669. 231 _ 193) 840) 148| 144 5,800 * 8,717 .62/2, 780) 764 
| 
*Withheld to avoid disclosure. iano. A eee : Before using these figures, see explanation page 9- 
oe hie Index to Advertisers in this issue appears on page 286. * 


Sales Management's figures for proportion of Retail Sales to Buying 
CONNECTICUT Income in Middletown (78%), as compared with the State of Connecticut 
( “ 


62°), indicate a tremendous insweep of trade to Middletown fr 


Circulation immediate suburbs and the large outlying area. Defense-orders and ner- 
. mal growth of business have accounted for new employment of 3000 
ABC Daily Average people in Middletown during the last 2 years. Dominance of THE PRESS 
for February, 1941 in Middletown, to the virtual exclusion of outside papers, indicates it: 
choice as a necessary medium for National Advertisers who want thei: 

11,679 share of the Middletown market. 


National Representative: 
MIDDLETOWN PRESS THE JULIUS MATHEWS SPECIAL AGENCY 


New York Boston Chicago Detroit 


[104} SALES MANAGEMENT 


An Opportunity For 


| 


az|5tFer 


2382 £88222 


= 
> 


ENT 


fAanufacturers Of Any 
Good Product! 


(A) NET PAID DAILY 
. AVERAGE FOR 
™ FEBRUARY, 1941 


(B) TWICE CHOSEN IN 
SALES MANAGEMENT'S 


Che Hartlord Times. 


a GANNETT NEWSPAPER 3 


Represented by J. P. McKINNEY & SON 


NEW YORK CHICAGO SAN FRANCISCO LOS ANGELES 
Members of the Bureau of Advertising ANPA 


APRIL 10, 1941 + ~oe2 


4 
VOLUME and VALUE in WATERBURY, CONN. 


National Advertisers Can Buy All Three Waterbury Newspapers 
At Lower Rates Than In Many Other Comparable Cities. 


Waterbury, Conn. *Paterson, N. J. *Lowell, Mass. 
Cire. Min. Rate Cire. Min. Rate Cire. Min. Rate 
Democrat 10,431 -05 , Courier Citizen 8,498) 
American 20,566) 4) — a. a Leader isi915 “8? 
Republican 15 8785 ‘ - ’ ‘ Sun 20,601 .09 
46,875 16 46,068  .17 43,290 «18 


The DEMOCRAT is the only Waterbury newspaper with “dealer and carrier lists filed with Publisher” 
ABC circulation—conceded best by most advertising agencies. Advertisers can afford all three Water- 
bury newspapers. The DEMOCRAT would be pleased to submit data indicating its circulation to be 
of greatest value per reader. * More similar comparisons on request! 


WATERBURY DEMOCRAT ........ :. 1: 


3,343,657 LOCAL LINES popular in 1940 DeLisser Bros. Figures—There are reasons for it! 


————— 


The “SM” symbols mark original, 
c 0 N N E c qT L c UL TC ity y Data— Centiene’) sive estimates by se MANAGEMENT. 
\ RETAIL SALES i 
(In Thousands of Dollars) WHOLE-| EFFECTIVE BUYING 
POPULATION, 1940 SALE | INCOME 1940 
(In Thousands) | SALES | 
1939 U. S. Gov't | 1940 1940 ESTIMATE 
CITY county | | | . _ 2S ca a | i a | ilien 

Ratio | Furn- | Total (in thou-| Dollars! Per | Per 
Mu- % | % | Fami- | % | 1939 Gen. | Ap- | iture, | Auto | Lum. | sands) (in % | Fam-| Cap- 

nic- \Coun-| of | lies, | Total | of | to | Food | Mdse.. paret House- and | Bldg. | | Drugs| h thou- | of | ily, ita, 
ipat ty | State! Est’d State 1935 | hold | Fitting, Hdwe. Est. | sands) | State) dol- | dol- 

Est. | Jars | lars 
Waterbury New Haven.... 99.2/20. 52! 5. 80| 25.0) 43,622) 6.08) 130) 11,306) 4,719) 5,524) 2, 383 | 7,709, 1,673 1, 832) 56,360) 27,102) 87,566 6.273.511, 883 
Willimantic .| Windham. ... 12.121. foal -70; 3.3) 8, 176) 1.14) 135) 1,764) 556) 504 259 2,026; 787) 188 9, 563, 3,497) 11, 654) -833,568 967 
TOTAL ABOVE |CITIES......... 1030.2)... - 60. 24) 269.4 533, 153/74. 33) 129/130 ,808'71, 077, 56, 315! 27, 627 87, 323 27,212/18,595| 658,758) 458 ,666/918,438'65.60'3,412) 892 
STATE TOTAL , 1710.1 a ; 446.7 717,262). . 129 | 190,548 75,828 60,845 32,489|/128729 42,760'26,243 845, 003 486,709 1400036).....|3,134, 819 
For Connecticut County figures, see page 90. Before using these figures, see explanation page 9. 


COPY RIGHT 
The contents of this Survey of Buying Power are fully protected by copyright. The exclusive 
estimates of Effective Buying Income, Retail Sales, Preferred Families, Wholesale Sales, and 
the figures on Automotive Sales and Market Controls, must not be reproduced in printed form, 
in whole or in part, without written permission of SALES MANAGEMENT, INC. 


CITY CIRCULATION 32,774 
RETAIL TRADING ZONE 14,085 
A GANNETT:- NEWSPAPER: ALL OTHER 5,220 


neces by J. P. McKinney & Son TOTAL 52,079 


New York Chicago San Francisco 


SALES MANAGEMENT 


. 


— 


BINGHAMTON.. 


Keystone of New York State's Southern Tier... . 


43,600 FAMILIES WITH $119,673,000 TO SPEND 


*With these 43,600 families—an increase of 7,300 over the previous census—advertisers can really 
go to work in the Binghamton market and get results. 


*Binghamton city retail sales per family are $2,146. This is $830 higher than the U. S. average, and 
$562 higher than the N. Y. State average. 


According to N. Y. State Dept. of Labor reports, Binghamton leads all other N. Y. State cities in 
employment and payroll stability. 


"i BROOME COUNTY 
1939 1940 
Th RETAML SALSG6.................. nies -- $64,804,000 $67,454,000 
e NEW CAR SALES , 3,678 4,487 
= Story EFFECTIVE BUYING INCOME $94,948,000 $119,673,000 
. 7 INCOME PER FAMILY.... = $2,613 $2,742 
bi ‘A PREFERRED FAMILIES......... 18,500 22,300 
iT, 
routs teoe ou so HE BINGHAMTON PREss 
people thoroughly covered by - 
The Press with 42.252 circule- National Advertising Representatives 
‘% tion at 14c per line. THE JOHN BUDD COMPANY 
intelli Geicans dk Cas NEW YORK OFFICE: GRAYBAR BUILDING 
or ing Power, 1941. Chicago Atlanta Dallas San Francisco Los Angeles Seattle 
> 
a, 
= LaED nannenelaie spielen —— ———_—_$—_—_—_—__——_ See 
; | Middle Atlantic S C D 
a lddie Atlantic States ounty Vata 
67 
ee NEW YOR K—County Data sive estimates by SALES MANAGEMENT, 
319 o_o - — SR —e — = 
~ RETAIL SALES EFFECTIVE BUYING INCOME, | 
POPULATION, 1940 AUTO SALES | | 
9. (In Thousands) Re a ae Le 1940 IN- 1940 (SM ESTIMATE | MARKET 
= 1939 U. S. Gov't. 1940 COME | CONTROLS 
: ee eee rt ae 7 TAX I ae, 
COUNTY | Dollars RE- | Thou- || 
Ratio White Ratiol (jn || ‘New | Ratio TURNS | Per |sandsof) Na- | Buy- 
Total | 1940| % | Fami-| Fami-) Dollars % 1939) thousands)| Passen- | 1940, PER | Dollars % \ Per | White) $1500 | tional | ing 
1940 to | of | lies, | lies, (in of | to OD ger | to | 1,000 |) (in of |Fam-| Fam-| Pre- | Buying | Pow- 
1930 |U.S.A.| Est’d | Est’d | thousands) |U.S.A.) 1935 Cars | 1939 thousands) U.S.A. ily | ily | ferred | Power | er 
| Estimate families) % |index 
ai eta ae ee See eee ee . fame Gow 


Albany (Albany) 17 220.9| 104) .168; 62.8, 61.9 116,292, .276 122) 121,048 7,010; 116, 67 203,975, .2753,247| 3,273, 26.4 .265 158 
Allegany 27 39.5) 104) .030; 11.2) 11.1 11,370; .027; 125 11,835, 1,251) 121) 39 19,691; .027|1,760| 1,769 3.9) .028 93 
Bronx (New York City). 23 1,385.8, 110) 1.055) 378.9) 375.1 348,870, .830 112; 363,139 15,702; 110, 40 703,451, .949|1,857| 1,867, 227.3) .841) 80 
Broome (Binghamton)... . 19 165.2) 112) .126) 43.6) 43.4 64,804 .154 113 67,454, 4,487; 122 60 119,673, .162\2,742) 2,751, 22.3; .154 122 


_ 


Cattaraugus... 27 72.3) 100, .055) 19.9) 19.5 27,147, .064 124 28,257, 1,997; 133, 44 47,966 .065'2,405) 2,434 8.3 .064 116 
Cayuga. 21 65.4, 101, .050) 18.1) 18.0 23,491; .055' 118 24,452) 1,660| 124, 41 45,941, .062'2,541| 2,550} 6.7) .057 114 
Chautauqua ne 27 123.1; 97 .094) 35.9) 35.8 42,479 .101 117) 44,216 3,344 130, 44 87,089 .117/2,423| 2,427) 14.7; .107, 114 
Chemung 20 73.7, 99 .056 20.5 20.3 32,250, .076) 112 33,569)  2,259' 114, 56 55,737, .075|2,724, 2,740, 10.6) .074 132 
Chenango ‘ oe 36.1. 104 .028) 10.3, 10.3 14,106; .033, 107 14,683) 1,023, 119) 34 25,364, .034 2,463, 2,463 3.9) .033) 118 
Clinton hee 52.2) 112) .040) 12.0 12.0 15,515) .037 158 16,150 1,141) 123) 21 27,675, .037/2,305) 2,305 4.2) .036, 90 
Columbia ere 41.4, 99 .032) 11.8 11.4 13,998 .033) 109 14,571 1,064. 118 38 | 26,801, .036 2,280) 2,316 4.2, .034) 106 
Cortland <a 32.9, 104 .025 9.7) 9.7 14,665, .035) 121 15,265, 1,008) 127, 43 25,877, .035|2,678| 2,678 3.8 .034) 136 
Delaware — 40.8; 99) .031) 11.4) 11.3 15,531; .037) 114 16,166, 1,264) 129 23 27,517, .037/2,404 2,416 3.5, .037, 119 
Dutchess “<ce 118.4, 112) .090, 28.2) 27.4 49,953; .118 134 51,996, 3,680 117 49 88,627, .120/3,143! 3,194) 12.4, .116 128 
Erie (Buffalo .. 27] 797.2; 105 .607) 208.8 204.0 304,049 .723 124 316,485 27,561) 129 65 537,051) .7242,572) 2,606) 91.9 .725) 119 
Essex — 33.9 100, .026) 8.6 8.6 11,686, .028) 170) 12,164 1,048) 129) 25 20,315 .027/2,356| 2,356) 2.9, .028 108 
Franklin 22 44.1 96 .034 11.2) 10.9 15,437, .037) 114 16,068, 1,114; 127; 32 29,873! .040/2,671) 2,714 4.3, .038| 112 
Fulton 17 48.7 105 .037 14.6 14.5 18,894 .045 111 19,667, 1,209 125 43 32,235, .043/2,201 2,211 5.1 -043| 116 


Before using these figures, see explanation page 9. 
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NEW YOR K—County Data—(Continued) vive corheatea an SALEM EAR 
RETAIL SALES EFFECTIVE BUYING INCOME, 
POPULATION, 1940 AUTO SALES | 
(In Thousands) ; ; 1940 IN- 1940 CyD ESTIMATE | MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 
________|| TAX ee ae SS — 
COUNTY . Dollars RE- Thou- 
Ratio White Ratio in New Ratio TURNS Per sandsof, Na- Buy- 
Total 1940, % | Fami- Fami- Dollars % 1939 thousands) Passen- 1940 PER Dollars % | Per | White $1500 | tional ing 
1940 to of lies, lies, in of to ger to 1,000 (in of |Fam- Fam-| Pre- Buying Pow- 
1930 U.S.A. Est'd Est’d thousands) U.S.A. 1935 SM Cars | 1939 thousands) U.S.A.| ily ily | ferred | Power er 
Estimate families) % Index 
Genesee 27 44.4. 100 .034 11.8 11.7 15,848 .038 135 16,496 1,419 113 39 27,926, .038 2,361 2,373 5.5, .038 112 
Greene.... 17 27.8 108 .021 8.2 8.1 9,467 .022 114 9,854 851, 140 31 16,781 .023/2,048 2,064 2.5) .023° 110 
Hamilton 18 4.2, 106 .003) 1.2 1.2 1,397, .003, 134 1,454 179 139 «21 2,417, .003,2,029 2,029 -4, 003, 100 
Herkimer. . . . 18 59.4. 93 .045 16.4 16.4 19,112, .045 123 19,894 1,621, 136 40 35,809) .048'2,184 2,184 5.9 .046 102 
Jefferson....... 22 82.9 99 .063 23.2 23.1 32,022, .076, 121 33,332, 2073 137 41 57,133, .0772,467 2,473 10.4) .074 117 
Kings (New York City)...23, 2,660.5 104 2.026 711.7 691.0 769,057 1.830' 114, 800,511) 31,215) 110 59 1,693,518 2.283/2,380 2,419 427.1) 1.939) 96 
eee 22 22.8 97 .017, 5.9 5.8 5,517, .013 107 5,743 521. 129 22 10,780, .015|1,814 1,829 1.8) .014 82 
Livingston... .... . .26 38.4 102 .029 9.5 9.4 11,012, .026, 115 11,462, 1,179 119 30 20,971, .028 2,198, 2,221 3.5, .028 97 


Madison....... 21 39.6 100 .030 11.4 11.4 14,627, .035 127 15,225 1,343) 139 38 25,503, .035 2,244) 2,244 4.0 .035) 117 


Before using these figures, see explanation page 9. 
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The contents of this Survey of Buying Power are fully protected by copyright. 
The exclusive estimates of Effective Buying Income, Retail Sales, Preferred 
Families, Wholesale Sales, and the figures on Automotive Sales and Market 
Controls, must not be reproduced in printed form, in whole or in part, without 
written permission of Sales Management, Inc. 
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Like to ring the bell on the 
world’s largest cash register? 


a—_ New York is the biggest grocery market in the 
world. But that doesn’t mean that you can open a 
grocery store anywhere in New York and begin to bank your 


profits. No, sir. Some neighborhoods in New York are good 


for business. Others are... well, not so good. 


= Look at the chain groceries and super-markets, for 
instance. Shrewd operators. They know that to 
catch the most cash, you must do business where the cash flows 
most freely. That’s why you hear the cash registers jingle most 


often in the neighborhoods where chain groceries and super- 


markets are located. 


—_ We know where those neighborhoods are . . . be- 
cause our Market Research Department has just 
made a census of chain groceries and super-markets in New 


York City’s five busy boroughs. It's the first such census ever 


made here... and it shows that 

= Chain groceries and super-markets are concen- 
trated in New York in neighborhoods of families 

whose incomes are average (about $35 a week) and above. 


We know those neighborhoods well. We call the 
families in them the Profit Half of New York... 


because they include 54% of all families here and buy the 


biggest share (anywhere from 60% to 70%) of the generally 


advertised grocery products sold here. 


= We know these families well because our circula- 
tion is concentrated among them. The housewives 
in New York's Profit Half who read The Times form one of the 
biggest audiences of women reached by any newspaper. If you 


want to ring cash registers where they ring most profitably, get 


in touch with us. 


wee The New Pork Times 


“ALL THE NEWS THAT'S FIT TO PRINT” 
[109] 


| 


—— 


We Can Answer Your Questions 
On The Sales Set-Up in Buffalo 
and The 8 Western New York 


Counties. 
LY. YouRont Gelieve U, Usk Us 


No Obligation 
VW 


Buffalo Courier~Express 


Represented Nationally By 
LORENZEN & THOMPSON, INC. 
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RETAIL SALES EFFECTIVE BUYING INCOME, 


The “‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


&® 


37,037 .050 2,246, 2,246 5.8 
io 


Before using these figures, see explanation page 9. 


POPULATION, 1940 AUTO SALES 
(In Thousands) car’ aie en 1940 IN- 1940 SM ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 
SS aa 
COUNTY Dollars RE- Thou- 
Ratio White Ratio (in New Ratio TURNS Per sandsof| Na-  Buy- 
Total (1940 %  Fami-| Fami-| Dollars % 1939 | thousands) Passen-| 1940, PER | Dollars | % | Per | White $1500 | tional — ing 
1940 to of _ lies, | lies, (in of | to | SMS ger to 1,000 (in of Fam-| Fam- | Pre- | Buying | Pow- 
1930 |U.S.A.| Est’d | Est’d | thousands) U.S.A.| 1935 | Cars 1939 thousands) U.S.A. ily ily ferred Power | er 
Estimate | families % Index 
Monroe (Rochester) 26 437.0, 103 .333 121.3) 120.4, 190,675) .453) 128) 198,474, 16,286, 130, 80 331,307, .446\2,732, 2,743, 63.0 .448 135 
Montgomery 17 58.9 98 .045 16.5) 16.5 21,372, .051) 118 22,246 1,551, 133 41 .050 111 


420 LEXINGTON AVE. 


$1.95 A YEAR! 


Once-a-month reprints of the current 


MARKETING PICTOGRAPHS 


Additional yearly subscriptions of these valuable market 
guides sent to same address for 60 cents a year each. 


ORDER TODAY 


SALES MANAGEMENT 


NEW YORK CITY 
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WHAM GIVES YOU ROCHESTER 


with 2.43% of the state population, but 2.45% of 
the state effective buying income and 3.05% of 
state retail sales—where the effective buying in- 
come per family is $3,316.00 against a national 


average of $2,130.00.* 


WHAM GIVES YOU MONROE COUNTY 
—with .333% of the U. S. A. population, .433% 


of retail sales, .446% of effective buying income 
and .448% of national buying power.* 


WHAM GIVES YOU 42 OTHER COUNTIES 


—30 more in Western New York and 12 in Penn- 
sylvania—where more than three and one-half 
million people make their homes. Of these homes, 
more than 64% are owned by the families who live 
in them, a percentage higher than any single state 
average and far above the national average. 


WHAM 


INTRODUCES YOU TO THE 
PEOPLE WHO BUY 


The people of Western New York know WHAM. 
They weleome WHAM into their homes, for its de- 
pendable clear-channel 50,000 watt signal brings 
them the programs they like best. 


Radio Time Buyers know WHAM. They know that 
within its primary area are 43 counties of Western 
New York and Pennsylvania. They know that 
WHAM covers the whole of that rich area for ap- 
proximately one-third the cost of localized cover- 
age of the same area. Most important of all, they 


know that WHAM SELLS. 


WHAM IS A BETTER BUY 


—with WHAM, you can reach every corner of this 
vast market with one station—at a cost approxi- 
mately one-third of that which you would pay for 
localized coverage. 

50,000 Watts ... Clear Channel ... Full Time . . . NBC 
Blue and Red Networks. Owned and operated by the 


Stromberg-Carlson Telephone Manufacturing Company, 
Inc. . . . William Fay, General Manager. 


ROCHESTER, N. Y. 


National Representatives: George P. Hollingbery Co. 


‘THE STROMBERG-CARLSON STATION” 
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TAKE the FIGURES for BUFFALO 


—To Employment Figures Add 30% 
—To Payroll Figures Add 43% 
—To Retail Sales Figures Add 16% 


It’s a vastly different Buffalo in April 1941 than it was in 1940. It’s a better market all 
down the line—better in employment by 30%; better in payrolls by 43%; better in 
retail sales by 16%. And the next two months will see even greater increases as new 
plants, now nearing completion, are opened. The fact is that Buffalo in 1941 is one of 
the best markets in America, and the best way to sell it completely is with the— 


BUFFALO EVENING NEWS 


Edward H. Butler, Editor and Publisher 


BUFFALO’S ONLY EVENING NEWSPAPER—207,530 NET PAID 


KELLY-SMITH CO., National Representatives 
NEW YORK CHICAGO PHILADELPHIA BOSTON DETROIT ATLANTA KANSAS CITY 
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RETAIL SALES | | EFFECTIVE BUYING INCOME, | D 
POPULATION, 1940 |AUTO SALES | | | 
(In Thousands) ig 1940 | | 1940 yD ESTIMATE MARKET 


| 
1939 U.S.Gov't. | 1940 | | | | Cone 


——— ‘ /; = | 
COUNTY | | Detters | | | | | Thou- | 
| Ratio} White, Ratio (in =| “New Ratio TURNS | Per |sands Na- | Buy- 
|1940; % Fami- Fami-| Dollars | % | 1939 | thousands) Passen-| 1940) PER | Dollars  % Per | White — pes | ing 
| to of lies, | lies, | (in of | to ger to “ (in | of | Fam. Fam- Buying Pow- 
| #008) U.S.A.) Est’d | Est’d | thousands) 'U. S.A. | 1935 yD Cars 1939 | [mon U.S.A. | iy | ily het | =" Baas 
| | | Estimate | famili 


i = fs = 
vom: ieee iene 


aioe } | | 
Nassau 404.9) 134 108.2) 105.7) 181 942) = 189,383, 17,025) | 343,895) .464/3,179 = om 81. 2 asi 148 
New York (N. Y. City)...23) 1,871. 5) 100) 1a 545.9) 482. 0 1see,7e 3. ra 1,653 738 28,326 Pe | nee 4. = 5, 467) 5,854) 327.5) 3. 545) 249 
| | 
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“SYRACUSE is a BETTER market 


cand WF BL isa BETTER way to sell it 
— 


BECAUSE—Full Basic Columbia Programs : 
BECAUSE—New power increase—5,000 K W Day and 
Night 
BECAUSE—A sales-minded merchandising department 
\V/ to help you increase the effectiveness of 
bed 4 your radio advertising. 
/N\ 
More sales and business wait for you in this rich Central New York market, where retail 
| sales volume showed a substantial increase over 1939. Get your share of this plus business 
with WFBL. Match an Improved Central New York Market with an Improved Central New 
York Medium. Write for details. 
i 
KN 
nN 
oh 
wr 
i SYRACUSE, N.Y. 


—=— 


National Representatives, FREE & PETERS, INC. 


| y 7 4 ° The “‘SM” symbols mark original, exclu- 
NEW YOR K—County Data—(Continued) sive estimates by SALES MANAGEMENT. 
RETAIL SALES EFFECTIVE BUYING INCOME, | SM 
POPULATION, 1940 AUTO SALES 
(In Thousands) er 1940 IN- 1940 CD ESTIMATE | MARKET 
1939 U. S. Gov't. 1940 COME, | CONTROLS 
= ll TAX 
COUNTY | Dollars | RE- | | Thou- | 
Ratio | White Ratio| (jn || ‘New | Ratio TURNS} Per jsandsof) Na- | Buy- 
| | 


Total (1940) % | Fami-|Fami-| Dollars | % 1939 | thousands) Passen- | 1940/ PER | Dollars | % | Per | White) $1500 | tional | Ing 
lies, | (in of to @ ger | to | 1,000 | (in | of | Fam- Fam-| Pre- | Buying 

Est’d | thousands) |U.S.A.| 1935 | Cars | 1939 |\thousands)|U.S.A.| ily | ily | ferred || Power 

| | || | | 


| Estimate | families! % Index 


| 1940 to | of | lies, 
| 1930 |U.S.A.| Est’d 
| | 


Pow- « 


| yen Leer 
Niagara (Niagara Falls)..27/ 158.7) 106] .121| 42.1) 41.5) 61,267) .145| 138, 63,773, 5,236, 133, 74 | 112,837) .152\2,681| 2,702 — 148) 122 


Oneida (Utica).......... 18) 203.8; 103) - 155) 52.9| 52.6 71,543) -170; 112 74,469) 5,470) 132 48 | 130,279) .176|2, 462 2,470 19.5 -170, 110 
Onondaga (Syracuse)... 21) 294.7; 101; .224) 80.5) 79.8) 122,003) .290| 130 126,993) 9,378) 127) 62 | 216,943) .292/2,695| 2,709 40.3) .286| 128 
NE bicdcwnamaneee 26) 55.1; 102) .042) 14.9) 14.9) 19,347| .046| 136) 20,138 1,581; 123) 41 38,118) .051 |2,564 2,564) 6.2 .048| 114 
} | } | | 
| | | } 
| Eee 23 139.5; 107) .106) 37.2) 36.3 59,376) .141) 120) 61,804) 5,016) 122) 48 106,303) .143|2,856 2,895) 15.6 -141; 133 


RS 26 27.7/ 96) .021| 8.0, 8.0, 7,855, .019| 121) 8,176, 687) 124) 28 16,330| .022|2,042| 2,042) 2.8, .020| 95 
Oswego —— 71.1) 102) .054) 19.5) 19.5, © 21,083| .050/ 117) 21,945, | 1,838| 129) 34 41,223) .056|2,111| 2,111) 7.0) .053) 98 
Otsego 19 45.9| 98) .035| 13.5) 13.5  18,149| .043| 117/ 18,891, 1,307) 130, 37 32,044) .043/2,373| 2,373) 5.4) 042) 120 
16.5, 120) .013| 4.4) 4.4 8,075, .019| 151, 8,405) 1,119) 127) 52 15,278} .021|3,449| 3,449) 2.1) 021! 162 


Queens (N. Y. City).....23) 1,291.3) 120) .983) 371.7| 365.8) 435,133] 1.035) 124) 452,930) 26,201! 110) 66 837,690 1.129|2, 254| 2,274) 223.1) 1.042; 106 


Rensselaer (Troy) 17 121.5) 102) .093) 33.6, 33.5 43,514, .103) 113 45,294, 3,169) 123) 50 85,415, .115/2,543) 2,548| 11.7) =.107) 115 
Richmond (N. Y. City)...23 171.2; 108) .130; 43.2) 42.6 50,778 .120, 114 52,855, 2,961) 106) 50 | 104,928; .141/2,430| 2,449) 25.9) .126| 97 
Rockland riod aaa 74.1; 124 .056) 16.6) 16.0 23,471, .056) 124 24,431 2,212; 115, 47 44,767, .060|2,703| 2,759) 8.5) .058 104 
St. Lawrence. . . 22 90.9 100! .069) 22.9) 22.9 27,683, .065, 120 28,815, 2,300 135) 30 55,415, .075|2,417| 2,417 7.4, .070) 101 
Saratoga 17 65.5, 103) .050; 18.2) 18.0 20,597, .049) 114 21,439 1,745, 127) 43 41,350, .056/2,268) 2,284 6.4) .052) 104 
Schenectady (Schenect’y) 17 121.0 97 .092) 34.8 34.6 50,670 .120; 123 52,742, 4,176) 136) 79 96,386, .130\2,768| 2,778 15.7, .124 135 
Schoharie : 17 20.8 106) .016) 6.2 6.2 6,327, .015, 106 6,586 510 136 23 12,063; .016|1,961| 1,961 1.7, .015) 94 
Schuyler — 12.8, 99) .010| 3.8 3.8 3,427, .008 105 3,567 310; 113, 27 6,806, .009\1,810| 1,810 1.1 -008, 90 
Seneca er 25.6 103 .020; 6.1 6.1 5,562; .013, 113 5,789 687, 127 23 11,218) .015)1,852) 1,852 1.9] .015| 75 
Steuben 26 84.6 102, .065, 23.1, 23.0 26,610, .063) 119 27,698, 2,179' 119) 45 53,374, .072|/2,314| 2,319 9.5) .067 103 


Betore using these figures, see explanation page 9. 
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OUR STORY IN A NUTSHELL 


Here are seven good reasons* why you can’t afford to overlook the 
Biieebeth Market... sccecces 


ELIZABETH 


Number of Families ... 
Effective Buying Income 


UNION COUNTY 


1939 
26,7097 
$ 83,883,000 


1940 
27,900 
$ 85,860,000 


Number of Families ......... 84,500 72,500+ 
Number of White Families 79,000 68,000+ 
Retail Sales ........... 133,952,000 118,911,000 
New Car Sales ...................... 10,379 5714 
Effective Buying Income .... 232,547,000 219,523,000 


Step up your sales in this fast growing market by stepping up 


your advertising in ELIZABETH’S ONLY DAILY NEWSPAPER. 


Elizabeth Daily Journal 


* All above figures from Sales 
Management's Survey of Buy- 
‘ng Power. 


~ 


+ Based on 1930 census figures. 


National Representatives: Charles H. Eddy Company, New York, Chicago, Boston 


The ‘‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 
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RETAIL SALES EFFECTIVE BUYING INCOME, 


POPULATION, 1940 AUTO SALES 
(In Thousands 1940 ’ IN- 1940 CD ESTIMATE MARKET 
1939 U. S. Gov't. 1940 com CONTROLS 
Poe Ps a es ay 
COUNTY \ Dollars RE- Thou- 
Ratio White Ratio (in New | Ratio TURNS Per jsandsof; Na-  Buy- 
Total (1940, % | Fami-| Fami- Dollars % 1939 thousands) Passen- 1940 PER _ Dollars % | Per White! $1500 | tional ing 
1940 to of lies, | lies, in of to | ger to | 1,000 , (in of |Fam- Fam- | Pre- Buying | Pow- 
1930 U.S.A. Est’d Est’d | thousands) U.S.A. 1935 Cars 1939 thousands) U.S.A.) ily ily | ferred Power er 
Estimate families % Index 
Suffolk »eae 195.5 121 .149 47.4 46.0 88,925, .211, 139 92,562 6,649, 100 51 172,259, .232)3,631, 3,696) 26.6 -218 146 
Sullivan. . oan 37.7, 107 .029 10.8 10.7 18,635, .044 135 19,397, 1,565 117 30 32,728, .0443,030) 3,047 4.5 -044, 152 
Tioga. . 19 27.0; 106 .021, 7.9 7.9 8,081, .019 111 8,412 652, 111 28 15,153, .021 1,928 1,928 2.5 -020, 95 
Tompkins. . 21 42.2 102 .032 12.2 12.0 18,161) .043 109 18,904 1,394 109 67 31,915 .043'2,611) 2,636 6.6 -042 131 
Uister..... ae 86.8) 108 .066 24.7 24.3 31,475, .074 127 32,762, 2,686, 128 35 56,074, .076 2,272) 2,291 9.2 .075 114 
Warren 17 35.9, 105, .027| 10.4 10.4 19,595 .047 126 20,396 1,118, 129, 57 35,019 .047/3,362| 3,362 4.3 -045, 167 
Washington ~ 46.7, 100| .036 12.4 12.4 10,896 .026) 105 11,342 1,019, 125 31 21,313, .02911,724, 1,724 4.2 -028 78 
Wayne... ~<a 52.7 105 .040 15.0) 15.0 18,331, .044 137 19,081 1,535 124 29 31,916 .043.2,122 2,122 5.4 -043) 108 
Westchester (Mt. Vernon, } 

N. Rochelle, Yonkers) .23 571.3) 110 .435 147.5 142.0 267,105, .636 127 278,030 23,294 109 82 436,949; .5892,962 3,025 100.2 -611, 140 
Wyoming 27 31.3, 109) .024 8.2 8.2 8,616 .020 122 8,968 798, 121 24 17,108 .023'2,079 2,079 3.1 .022, 92 
Yates 26. 16.3, 97 .012 5.0 5.0 4,528, .011, 120 4,713 412) 136) 29 9,090, .012)1,833 1,833 1.7 -011, 92 

STATE TOTAL 13,379.6| 106 10.189 |3663.4 3544.8 5,578,159,13.258 117 5,806,302) 300,615 118 80 | 10,630,55414.329'2,902) 2,956) 1995.3) 13.181, 129 

For New York City figures, see page 120. 

NEW JERSE Y—County Data 

Atlantic (Atlantic City). . .37 124.1 99° .094 34.8 29.3 60,214 .143 121 67,830 2,629, 128 70 100,470, .1352,890| 3,169, 18.1 -135, 144 
Bergen. 23A 408.5, 112, .311 110.3) 108.1 129,158| .307 140 145,495 13,602) 129 88 257,843) .348'2,337| 2,365, 62.9)  .344 111 
Burlington 37 96.8 104 .074 24.8 23.1 26,000, .062) 125 29,289, 3,022) 134 39 49,613) .067\2,001| 2,117, 10.4) .069 93 
Camden (Camden). 37 255.9' 101, .195 67.6) 63.1 83,534 .199) 133 94,100; 7,255 137, 49 143,930, .194/2,131, 2,212, 30.4 .202 104 
Cape May OF 28.6 97 .022 8.6 7.8 16,715 .040| 147 18,829 917, 124 49 27,928 .038 3,234 3,419 4.4, .038 173 
Cumberland 37 72.9, 104 .055| 19.9 18.6 27.634, .066 137 31,130 2,004 132, 29 46,510 .063/2,339| 2,429 6.8) .065 118 
Essex (E. Orange-Irving- 

ton-Newark).........23A 835.3, 100, .636 221.3) 205.6, 385,212 .917| 125, 433,937 25,247, 128 95 719,286, .970)/3,250| 3,386} 119.5)  .944 148 
Gloucester 37 71.9| 102) .055, 19.5 18.0 17,255, .041) 123 19,438 2,557 144 44 34,402) .046/1,762 1,845| N.A. .048) 87 
Hudson (Bayonne-Jersey 

City-Unien City)... ..23A 649.8 94 .495 173.2, 168.9 214,363 .510 126) 241,478| 10,823) 127, 72 423,494 .5712,445| 2,480/ 91.8 .531, 107 
Hunterdon.............. 23 36.7; 106 .028 10.4 10.3 11,207, .027 128 12,625, 1,102 126 34 21,854 .029'2,095) 2,108 3.7, .029| 104 
Mercer (Trenton)....... 23 197.1, 105 .150| 48.5 45.8 84,268 .201 138 94,927, 5,921, 132 64 142,289, .192/2,933) 3,028; 20.9 .197, 131 
Middlesex............. 23A) 216.9| 102 .165 54.0 52.4 76,916, .183) 145 86.645 5,862) 131 53 130,438 .176/2,416| 2,456) 27.5 .182 110 
Monmouth - 160.2 109 .122 43.9 40.0 72,006, .171, 144 81,114 5,579 120, 67 120,324, .162/2,740 2,887 22.0 .169) 139 


Before using these figures, see explanation page 9. 


MANAGEMENT 


SALES 


EFENSE 


America's eleven billion dollar defense program is making new 


° markets that only "next year's" Survey of Buying Power can reveal. 
9s In the important interim, you can profit by these quick highlights: 


During the first seven months of defense activity, three states 
29 absorbed a third of total contracts. 


7 New Jersey, with $1,337,234,014 (11.2%) of the nation's total, 
i topped the list of states. 


More than a quarter of New Jersey's diversified plants and pro- 
duction are concentrated in the 29 communities of Newark's 


44 ABC City Zone . . . thus the rich, accessible market that was 
" America's 12th in retail sales, is now dynamized with more indus- 
try, more purchasing power. 
” NOW is the time for all-out ACTION . . . with the 7-out-of-10- 
8 family coverage of the 
: k Event 
87 
: ewark Kyvening Nens 
24 NEWARK NEW JERSEY 
31 O'MARA & ORMSBEE, INC., General Advertising Representatives 
10 * New York ¢ Chicago ¢ San Francisco © Los Angeles ¢ Detroit 
od SEND FOR OUR BOOKLET, 
os "AMERICA'S FIRST 

ARSENAL OF DEFENSE"’ 
T 


* 
APRIL 10, 1941 


outlets. 


—- 


COUNTY 


Passaic (Pass’c-Paters’n23A) 


Salem eae 
Somerset aucune 
Sussex 23 
Union (Elizabeth 23A 


Warren <a 


STATE TOTAL 


Adams 35 
Allegheny (McKpt.-Pgh) .30 
Armstrong 30 
Beaver 30 
Bedford 34 
Berks (Reading). 37 
Blair (Altoona 34 
Bradford 20 
Bucks 37 
Butler 30 
Cambria (Johnstown 29 
Cameron 30 
Carbon 37 
Centre 35 
Chester 37 
Clarion 30 
Clearfield 30 
Clinton 36 
Columbia 25 
Crawford pas 28 
Cumberland — 
Dauphin (Harrisburg)... .35 
Delaware (Chester)......37 
Elk . 30 
Erie (Erie ...28 


16 } 


POPULATION, 1940 
(In Thousands) 


125. 3 
37. 4) 


309.3 


Ratio 
1940 
to | 


% 


of 


There's only one radio station in this Pennsylvania 
Super-Market that gives clients... 


... daily and Sunday newspaper advertisements . . . com- 
plete merchandising in over 100 stores ... a full schedule 
of pre-program courtesy announcements... PLUS ...a 
No. | Popularity rating among five Pittsburgh broadcasting 


International Radio Sales, 


White 
Fami-| Fami- 
lies, 


1930 |U.S.A.| Est’d | Est’d 


113| 
113 


102 
113) 
114 
106 
107 


102 


.038 


31.7 


11.0) 
} 


13.9 


30.8 
10.6 


13.9 


103 3.159|1098.3| 1043.2 


39.4 
1,407.6 
81.1 
157.0 
40.7 


106 
102) 1 
102 
105 
109 


104 
100 
103 
11 
109 


106 
129 

97 
114 
107 


111 
106 
107 
105 
114 


110 
107 


-030 
.072 
062 
119 
-031 


184 
.107 
038 
-082 
-087 


- 163 
-005 
047 
-040 
103 


029 
-070 
-026 
039 
054 


-057 
135 


10.2 


10.1 


359.9) 337.2 


20.4 
38.4 


20.1 
36.8 
10.1 


63.1 
35.6 
13.9 


RETAIL SALES 


1939 U. S. Gov't. 


Dollars 
(in 


%, 


Ratio 


N E W Ss E R ry E | Y—County Data—( Continued) 


1940 


Dollars 
(in 


= thousands) | Passen- 


thousands) |U. . A. on “ 


130,621 
13,905 
22,551 
12,223 

118,911 


15,318 


1,580,401 


103 
-045 


-036 


3.761 


129) 
155| 


128 
136 
130 
155 
115 


145, 


130 


@D 


Estimate | 


21,392 


147,143 
15,664 
25,403 
13,769 

133,952 


17,256 


1,780,306 


For New Jersey City figures, s see ‘page 129. 


7,600 
523,420 
16,972 
42,567 
7,962 


82,035 
43,340 
12,943 
26,787 
24,768 


59,856 

2,023 
12,076 
15,090 
42,087 


8,696 
19,219 
8,948 
11,973 
21,924 


20,564 
67,004 
91,077 

7,592 
61,868 


P ENNS Y LVA NI A—County Data 


.018 
1.246 
-040 
101 
019 


-196 
-103 
-031 
064 
059 


-142 
-005 
-029 
036 
-100 


021 
-046 
-021 
028 
.052 


-049 
159 
-217 
-018 
147 


123 
133 
137 
127 
156 


113 
124 
117 
125 
134 


170 
134 
119 
i29 
143 


127 
125 
148 
122 
130 


142 
131 
133 
108 
125 


9,459 
651,480 
21,124 
52,981 
9,910 


102,106 
53,944 
16,110 
33,341 
30,828 


74,500 

2,518 
15,031 
18,781 
52,359 


10,824 
23,921 
11,137 
14,902 
27,288 


25,595 


The ‘ 


‘SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME, 


AUTO SALES 
1940 IN- 1940 GD ESTIMATE 
COME 

nee TAX ee es ree 
RE- Thou- 

New Ratio TURNS Per (sands of 
1940 PER Dollars % Per | White! $1500 

ger to | 1,000 (in of | Fam-| Fam-| Pre- 
Cars | 1939 thousands) |U.S.A.\_ ily ily | ferred 
families 

4,326, 118, 75 84,361, .114/2,662, 2,704, 14.2 
1,343, 119 37 32,636, .044/2,973) 3,030 5.5 
7,655; 136) 61 216,922, .292)2,585| 2,613; 36.1 
1,661; 138 2 22,555, .0301,997 2,139 3.4 
2,225; 126, 59 45,328} .061/2,656 2,685 9.4 
1,002; 122) 43 21,190; .029\2,611| 2,631 2.9 
10,379; 135 97 232,547| .313/2,752) 2,840 44.8 
1,306, 123 42 30,769, .042'2,216 2,216 5.6 
116,417, 129 73 2,904,689 3.916|2,645 2,723, 540.3 
839, 121 16 14,351, .019 1,409 1,418 3.2 
43,814 151 81 1,089,123, 1.468'3,027| 3,138 165.6 
2,045 173 27 36,288 .0491,775| 1,792 6.8 
4,337 166 51 92,114, .124/2,396) 2,455 20.0 
1,068, 146 11 15,684, .0211,540 1,549 N.A 
5,970 112 49 174,633 .235.2,742, 2,756 28.0 
3,420 140 29 82,238 .111.2,283) 2,299 16.6 
1,122 132 26 27,418 .037 1,961 1,970 4.7 
3,356 128 39 56,721 .076\2,018 2,037 14.2 
2,486 140 33 46,990 .063 2,061 2,067 9.8 
5,049 157 26 105,588 .142:2,166 2,184 19.5 
228 «125 42 3,917, .005 2,076 2,076 6 
1,307 138 41 26,487, .0361,797 1,797 4.9 
1,394 117 25 29,010, .039.2,184, 2,184 4.3 
4,139 138 45 80,681 .109'2,440 2,583 13.6 
1,007 141 22 17,451; .0241,796 1,796 2.9 
1,650 147 16 42,307, .057'1,873 1,878 6.4 
822 135 29 16,199, .0221,829 1,829 3.4 
1,133, 123 21 23,410, .032)1,738| 1,738 4.8 
2,399 131 50 42,048; .057 2,105 2,120 9.8 
2,184, 134 38 39,473 .053|1,944) 1,968 7.7 
5,573, 123) 52 131,935; .178'2,830, 2,931, 21.5 
12,094, 133 89 212,463, .286)/2,653) 2,762 48.1 
762; 150 36 16,579, 1.022 2,067 2,067 2.2 
5,651, 147 60 128,574 .173 2,681 2,691 21.6 


Before using these | figures, se see e explanation page 9. 


MARKET 
CONTROLS 


-021 


-049 
122 
.023 


- 226 
114 
-036 
-078 
-066 


.152 
-006 
-035 
-040 
113 


025 
-055 
-023 
033 
-060 


-056 
.179 
.279 
022 
172 


SALES MANAGEMENT 


; a 


wt 


Folland 
OCR o | 


64jb2', s andes 


THE PITTSBURGH 


un‘Jelegraph 


CARRIES 


i 47%" 


OF ALL LOCAL 
and NATIONAL 

REFRIGERATION 
ADVERTISING 


IN THE EVENING 
and SUNDAY FIELD 


oe f *12 Mos. 1940 Media Records, Inc. rs) 


REPRESENTED NATIONALLY BY THE RODNEY E. BOONE ORGANIZATION 
[117] 


APRiL 10, 1941 


PENNS YLVANIA—County Data—(Continued) Te estimates’ be SALES MANAGEMENT, 


T me Sees = — - ~ ———~— = 


RETAIL SALES EFFECTIVE BUYING INCOME, 

POPULATION, 1940 AUTO SALES SM 

(In Thousands g 7 1940 IN- 1940 CD ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 

os = Bee eee 6 wae 

COUNTY Dollars RE- Thou- a 

Ratio White Ratio (in New Ratio TURNS | Per jsandsof| Na- Buy. 

Total (1940 % | Fami-| Fami- Dollars % | 1939) thousands) Passen- 1940 PER | Dollars % | Per White) $1500 | tional | ing 
1940 to of — ties, | lies, in of to ger to 1,000 (in of (Fam- Fam- | Pre- | Buying Pow. 

1930 U.S.A. Est'd Est’d thousands) U.S.A. 1935 SM Cars 1939 thousands) U.S.A.| ily ily ferred | Power er 

| Estimate families) % Index 

Fayette 30! 200.9 101) .153' 48.0, 44.8 48,583 .116, 134 60,469 4,130, 163 23 100,510; .135\2,100 2,179 12.0 -133, 87 
Forest... . 28 5.8, 112, .004 1.6 1.6 916 .002 118 1,140 161, 110, 25 2,031, .003/1,299 1,299 N.A. .003 75 
Franklin 41 69.2; 107, .053) 17.8 17.3 17,517, .042 126 21,803' 1,818; 140, 24 34,031, .0461,916, 1,944 6.1, .048 9 
Fulton 41 10.7; 116) .008| 2.6 2.6) 1,265 .003 148 1,574 208 «156 2 2,468! .003, 946) 946. -003) 38 
Greene 30 44.7| 107, .034, 11.0) 10.9 7,750, .018 132 9,646 788 156 20 16,339| .022)1,482 1,491 3.3, .022 65 
Huntingdon 35 41.7, 107, .032 10.4 10.2 8,834 .021 135 10,995 882 141 16 | 16,636, .0221,600) 1,620 3.0 -023, 72 
ndiana 30 79.8, 106) .061) 19.2) 19.0 17,298 .041) 139 21,530 1,652) 155, 27 33,880| .046 1,763) 1,775 5.2; .047' 77 
‘efferson 30 54.0| 104 .041 13.6, 13.6 12,814, .030 145 15,949, 1,149 148 21 25,090; .034 1,849) 1,849 3.6, .035 85 
luniata 35 15.3) 107) .012; 4.0 4.0 2,663, .006 145 3,315 430, 125 '42 4,896 .0071,230 1,230 1.0 -008 67 


ackawanna (Scranton). 24 301.1 97, .229' 72.2) 72.0 82,450, .196 106 102,622, 5,155, 116 43 180,728) .244/2,504, 2,508, 28.9| .228 100 


ancaster (Lancaster) . ‘ 72,543 90,291 5,073 | 136,691; .184 2,470; 2,490 . 
Awrence..... 30 96.8 99 .074 24.8 24.3 29,603, .070 132 36,846 2,628 140 40 60,674, .0822,447| 2,477, 12.5, .081, 109 


ebanon 37 72.6, 108 .055 18.9) 18.8 22,323, .053) 133 27,785 1,842, 117 34 43,411, .059 2,300) 2,308 6.6) .060 109 
ehigh (Allentn-Bethim) ..37 177.4. 103) .135 45.5 45.4 63,964) .152) 139 79,613, 4,362 141, 37 117,977, .159 2,595| 2,598' 23.7) .163 121 
uzerne (W. Barre ..25 440.2, 99) .335, 101.8) 101.5 110,921 .264 118 138,059 8,156 240,903 2,370 


325 2,366 


Lycoming...... 36 93.5, 100, .071; 25.7, 25.4 28,943 .069) 125 36,024. 2,476 123) 40 61,337, .083\2,384, 2,402 12.3, .081, 114 


McKean ‘ 27 56.4, 102) .043; 15.2) 15.1 18,595, .044 111 23,144, 2,101 151 62 39,381, .053 2,595, 2,605 7.6 -054, 126 
Mercer a 30 101.0, 102; .077, 25.8 25.0 31,564, .075 156 39,286 2,882, 146 46 61,656 .083 2,392) 2,433) 11.3 -085) 110 
Mifflin tekhe 35 43.0 107; .033 10.9 10.8 11,841, .028 147 14,738 859, 133 22 23,103, .031/2,120| 2,133 4.9 -031) 94 


Monroe ‘ , 37 29.8, 105) .023) 8.1 8.1 11,019, .026 136 13,715 875, 124 34 21,523, .029 2,655 2,655 3.9) .029 126 


Montgomery 37/ 288.9| 109) .220, 71.7 69.1 103,083, .245 131 128,303, 11,312, 125 75 215,941, .291 3,010) 3,073 
Montour. . 35 15.6, 108 .012) 3.5 3.5 2,764 .007 119 3,440 248, 101. #19 5,256, .007 1,507) 1,507 t.4 -006' 50 


Northampton (Bethim).. .37 169.0, 100| .129 43.1, 42.7 55,759 .133, 125 69,401 5,221, 135 59 117,658 .159/2,729| 2,745, 20.3) .157 122 
Northumberland... . . 35 126.5, 98) .096 31.5 31.5 30,010 .072 129 37,352, 2,220 113, 28 62,646) .085 1,986 1,986) 16.4) .082) 85 
Perry beepers 35 23.2, 107; .018 6.2) 6.2 3,891 .009 129 4,843 460 132 14 8,314, .011.1,338) 1,338 1.7, .O11 61 


Philadelphia (Phila.) 449.8 766,622 954,184, 43,551 1,526,452) 2.058 3,010, 3,215 
Pike — 7.5) 100; .006 2.3) 2.3 1,609 .004 120 2,003 236 114 #32 3,017; .004 1,303) 1,303 1.0, .004 67 
Potter =e 27 18.3 104 .014 5.0 5.0 4,798 .012) 129 5,972 483 131 22 9,802 .013 1,941 1,941 1.3) .013) 93 
Schuylkill.......... 37 228.1. 97) .174 53.6 53.4 51,551, .123) 115 64,163) 4,175 125 26 110,370, .149 2,060) 2,064, 19.9 .144 83 
Snyder pans 35 20.2; 107, .015) 5.3 5.3 2,759 .007 128 3,434 351 107 9 5,252; .007 982; 982 1.7) .008 53 


Somerset. . PP 18,754, .045 23,342, 2,038 37,671; .051/1,844 1,850 ‘ 
Sullivan ; 36 7.5} 100; .006) 1.9 1.9 972, .002) 97 1,210 136 124 ~=«=«11 2,028, .0031,055| 1,055 N.A.) .003) 50 


Susquehanna. . 19 33.8' 100, .026) 9.0 9.0 6,487, .015 110 8,074 626 119 17 13,972, .019 1,548) 1,548 3.2, .019 73 
Tioga lian 20 35.0 110, .027; 9.6 9.6 8,179, .019, 107 10,180 868 118 21 15,406 .0211,611, 1,611 2.2, .022 81 


Union . 35 20.2' 116; .015) 4.9) 4.9 4,036, .010 130 5,023 452, 116 26 8,907, .0121,799 1,799 1.8) .012) 80 


Venango. ... 17,281, .041) 112 21,509 1,543, 129) 45 37,249, .050 2,294 2,303 7.3, 049; 100 


er ..28 42.9, 103; .033) 10.8 10.8 16,967, .040 163 21,118 1,170; 131, 39 32,092, .043 2,960 2,960 4.9) 044 133 
Washington... cence 210.5, 103) .160 52.1, 49.1 55,870, .133) 126 69,539, 5,050 158 38 112,791; .1522,164 2,237, 17.8) .153 96 
Wayne inseaeoe 28.8, 102) .022) 7.8 7.8 7,287, .017) 114) 9,070 650 131) 21 15,809) .021 2,023 2,023 2.6) .021 95 


Westmoreland. . — 302.8, 103) .231) 74.3 72.5 75,159, .179) 131 93,547' 7,399 166 36 159,590 .215/2,147/ 2,178 27.5 .211; 92 


Wyoming ..24 16.7, 108 .013) 4.5 4.5 4,440 .011 122 5,526 434 116 20 8,358, .011 1,845) 1,845 1.4; .012 91 


Vork (Vork)............38 177.9} 107) .135| 48.3, 47.5 55,322, .132, 124 68,857, 4,966) 126 33 117,599, .159 2,435 2,457; 20.4/) .155, 115 
STATE TOTAL........ 9,891.7| 103) 7.533 2514.7,2400.8 3,133,377 7.456 126) 3,899,984) 255,065, 137 51 6,401,127, 8.629°2,545 2,612/1,111.8 8.524 113 

i | 
For Pennsylvania City figures, see page 132. Before using these figures, see explanation page 9. 


COPYRIGHT 


The contents of this Survey of Buying Power are fully protected by copyright. 
The exclusive estimates of Effective Buying Income, Retail Sales, Preferred 
Families, Wholesale Sales, and the figures on Automotive Sales and Market 
Controls, must not be reproduced in printed form, in whole or in part, without 
written permission of Sales Management, Inc. 


SALES MANAGEMEN?1 
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* 174 Cities and 
towns within a fifty 
mile radius of the 
Golden Triangle—the 
cegular department 
store delivery zone. 


Build a Chinese wall ’round the A. B. C. limits if you wish. 
But you’re building a wall around profits, too! For the REAL 
Pittsburgh stretches its BUYING boundaries for 50 miles, up 
and down the three rivers whose banks are lined with over 
2,500 factories and mills and furnaces—almost solid city all the 
way—where Pittsburgh’s Department Stores have regular 
deliveries. 


These 15 counties, added to the city proper, make up the REAL 
Pittsburgh—with 450,000 Urban Families who eat and wear and 
drink and buy the things you sell. These families are the REAL 
Pittsburgh and the Post-Gazette delivers better than one cut of 
three. This entire District is the REAL Pittsburgh, to which the 
Golden Triangle is ONLY Down-Town. 


PITTSBURGH 


Pittsburgh is really downtown to the 
Pittsburgh District. Only a third of 
the city’s gainful workers are em- 

ployed in manufacturing industries. 
} The rest are in retailing, wholesal- 
ing, service establishments and of- 
fices, catering to the daily needs of 
the great Industrial Army of the 
District. 


“Just an Hour Away from the Golden Triangle!” 


A. B. €. PITTSBURGH versus BALANCE of PITTSBURGH DISTRICT 


URBAN SALES PER FOOD SALES | LIQUOR SALES | NEW CAR SALES 
FAMILIES |URBAN FAMILY 1939 | 1940 1940 
A.B.C. Pittsburgh 248,320 $1,748 $110,822,000 | $16,690,000 36,105 
BAL. of DISTRICT 226,843 $2,115 $140,953,000 | $21,957,000 52,945 


The figures above point out just what you are missing when you neglect the 174 “Suburbs” of the Golden 
Triangle. Check Cleveland, Detroit and St. Louis. In none of them will you find such a dense concentration 
of urban centers within 50 miles—in none of them will you find such comparative buying power—and in 
none of them will you find a medium which so adequately delivers this rich suburban market as does the 


Post-Gazette. 


Pittsburgh Post-Gazette 
One of — he teasing f 
Largest Daily Circulation —235,839 oA F beech 


Lowest Milline Rate — Greatest Buying Power 


APRIL 10, 1941 


Publisher 
{119} 


NO NEED To 


COLUMBIA BROADCASTING SYSTEM. 


For Full Details Write or Call 
BUFFALO BROADCASTING 


CORPORATION 


WKBW with 50,000 WATTS begin- 
ning the middle of 1941 and WGR 
with new directional 
new transmitter location . . . will be 
heard all over Western New York and 
then some! 


antenna and 


Rand Building, Buffalo, N. Y. 


National Representatives 


FREE & PETERS, INC. 


Detroit, Atlanta 


New York, Chicago, San Francisco, 


--»-MUTUAL BROADCASTING SYSTEM 


K—City Data 


POPULATION, 1940 
(In Thousands) 


Mu- | % 
nic- Coun- 
ipal ty 


130.5 59.06 
33.6 57.13 
35.7/54.60 

4.7| 2.43 
17.2/38.81 


12.2,10.29 
78.3 47.36 
6.9 1.21 
575.2|72.15 
8.3)15.10 


5.4/19.49 
21.9) 9.94 
16.1,19.07 
16.1 48.99 
17.6 14.30 
45.1 61.11 
17.7 10.69 


“Withheld to avoid disclosure. 


S) 


Ratio 
1939 
to 


State 1935 


18,703 


The “SM” symbols mark original, exclu- 


RETAIL SALES 
(in Thousands of Dollars) 


WHOLE- EFFECTIVE BUYING 
_|) SALE INCOME 1940 


1939 U. S. Gov't 


Gen. 


Food |Mdse. parel 


4,336| 1,545 
4,682) 1,890 
1,450) 73 
2,248) 1,334 


1,697; 431 
9,298) 7,319 
2,234, 149 


64,873 \47 ,482 16,967 


1,358, 375 


972, 334 
1,980, 364 
2,086| 802 
2,351) 1,234 
1,990; 1,010 
6,326; 3,571 
3,001, 812 


House- and Bidg. 
hold _ Filling Hdwe. 


Dollars 
| Total |(in thou- Dollars 
sands) | (in 
J 


Est. 


(7) 


of | ily, 


Drugs SM thou- 
| Est. GD sands) | State} dol- 


sive estimates by SALES MANAGEM 


| SALES 
1940 1940 CLD estimate 


Per 


| lars 


* 11,655 4,434 13,097, 2,314) 2,327 78,920 111,219 104,495) 
551, 15,243 6,067 21,109) 


562; 17,858 6,247 25,858 


106, 4,366 4,017| 


272, 10,631 3,531, 12,843 


4,900 * 7,846 
1,402; 44,208) 34,428 55,615 
442, 5,625 ; 7,025 


8,062) 260,549 447,868 405,700 
97' 5,691 660 5,746 


3,883, 1,505 4,480 
126, 5,386 2,255 14,919 
327, 7,929 2,469 10,784 
309° 10,494 2,419) 13,077 
199; 7,099; 1,398 12,470 
924, 27,990 19,459 35,918 
254, 10,183 1,800 12,130 


tFilling stations only. 


-07|2,718 
-52 2,703 
-07 4,0701, 
3.82 2,671 
-06 2,626 


-04/2,735 
142,493 
10/2, 508 
-12'2,776 
-12 2,593 
.34/2,906 
-12/2,568 


-98/2,752 
-20 2,337 
-24 (2,747 
-04 2,956 
-12\2,755) 


Before using these figures, see explanation page 9. 


SALES MANAGEMENT 


Fam- Cap- 


Fountain Owners and Operators 
are spending more in anticipa- 
tion of increased equipment costs 
and increased sales. (The De- 
fense Program will work both 
ways—higher costs, more sales.) 


The Increase Can Be Traced to—NEW ADVERTISERS 
INCREASED SCHEDULES 


—and—a recognition by advertisers and their agencies that SODA FOUN- 


Audited “- ‘ : ; : 

: : TAIN is the only real authority on the fountain quick food-service field 
Circulation - . q 9 
a —and the only publication devoted exclusively to that field and directed to 


all types of volume fountain operators. 


SODA FOUNTAIN & QUICK FOOD-SERVICE 


420 LEXINGTON AVENUE, NEW YORK, N. Y. 


Pacific Coast Office: 


15 East de la Guerra 
Senta Barbara, Cal. 


Rate Card, 
Market Data 


on request. 


Mid-West Office: 


333 North Michigan Avenue 
Chicago, Illinois 


NE Ww EZ 0 RK—City Data—(Continued) | sve etimats by SALES MAN AGEMENT. 
RETAIL SALES 
(In Thousands of Dollars) WHOLE- EFFECTIVE BUYING 
POPULATION, 1940 ee ee SALE INCOME 1940 
(In Thousands) SALES 
1939 U. S. Gov't 1940 1940 yD ESTIMATE 
CITY COUNTY Dollars 
| Ratio Furn- | Total (in thou-| Dollars Per | Per 
Mu- b %, | Fami- % |1939 Gen. | Ap- | iture, Auto Lum. @ me | (in Fam- Cap- 
nic- |\Coun-| of | lies, | Total of to Food | Mdse.| parel | House- and Bidg. | Drugs thou- | ily, | ita, 
ipal | ty State Est’d State) 1935 hold | Fillng|Hdwe. Est. 673 | sands) ial dol- | dol- 
Est. lars | lars 
Floral Park Nassau 12.7| 3.14 .10 3.7) 5,528) .10! 120 1,982 263 208 119' 1,539 262) 111 5,754 550, 9,826) -09)2,674 774 
Freeport Nassau 20.4, 5.03, .15| 5.8) 13,672 .25| 144) 3,667 898) 1,625 624 3,573, 469, 404) 14,231 2,370 16,447 807 


| 
| 


Before using these figures, see explanation page 9. 


-16|2,826 


The 


THREE POINTS—THREE POINTERS 


. 
Albany-Troy-Schenectady market is a unit 
whose population, retail sales and buying income 
make it a major, important market. 


Albany is the most populous and prosperous city 
of the three—the place where your advertising 
dollar does most. Check the figures. 

3. 

Your radio advertising in the area should concentrate at the center—where your dollar works 

hardest—where WOKO and WABY offer you audience and experience, the fruit of their com- 

bined 17 years of building themselves into the communities of Albany, Troy and Schenectady. 


THE RADIO CENTRE STATIONS 


ALBANY, NEW YORK 
McKinney & Son 


Wapy 


“tug) 


5. 2. 


National Representatives: 


AP} 


IL 10, 1941 


f121} 


at low cost ++ 


agement Sur- X HOME NE 
DATA SOURCE: encodes = BRON 


anteed 
vey of Buying Power Circulation 140,000 Guer 


Y O R K—City Data—(Continued) sive estimates by SALES MANAGEMENT, 


NEW 


RETAIL SALES 


(In Thousands of Dollars) WHOLE- EFFECTIVE BUYING 
POPULATION, 1940 ee SALE INCOME 1940 
(In Thousands) SALES | 
1939 U. S. Gov't 1940 1940 | ESTIMATE 


COUNTY | ; = waniinepecinealtudaaas : ie 


|, Dollars 
Ratio Furn- Total |(in thou- Dollars Per Per 
Mu- | % | % | Fami- % \1939 Gen. | Ap- | iture, | Auto | Lum. | sands) | (in % | Fam-| Cap- 
nic- Coun-| of | lies, | Total | of | to | Food |Mdse.| parel |House-| and | Bldg. | Drugs 6YD thou- of | ily, | ita, 
ipal ty | State) Est’d State) 1935 hold | Filling Hdwe. Est. h sands) State dol- dol- 
| Est. lars | lars 
Fulton Oswego.........) 13.318.76| .10| 3.7) 5,676) .10| 124 1,438; 645) 399 331/ 1,076 610 110, 5,908 3,375 8,494 .082,324 637 
Geneva Ontario...... 15.6/28.20, .12) 4.2) 8,483) .15| 121; 2,330 876; 760 366/ 1,207, 625 258) 8,830 3,396 13,047 .123,071 839 
Glen Cove Nassau 12.4) 3.06; .09 3.0, 7,301; .13) 125) 1,989 394 6511 235 1,447, 432) 276 7,600 372° 10,519, .10/3,522 848 
Glens Falls Warren. .. 18.7/52.20, .14 5.4) 14,956) .27| 131) 3,555) 2,095) 1,593 916) 2,909, 893) 454) 15,568 5,038 15,057 .142,807 805 
Gloversville Fulton. . . 23.3\47.78| .17| 7.2) 12,168) .22) 107, 3,240 1,405| 1,098 338) 2,790' 949) 308 12,666 11,015 17,923 .172,493 770 
Great Neck Nassau.... 6.2, 1.52) .05, 1.6 3,603) .06| 78) 1,737) 221 27 62) +150 59'  161/ 3,750 1,671 4,396 .042,676 713 


Haverstraw Rockland 5.9/ 7.98, .04 1.6 3,602 .06) 116) 1,311 114; 289 173; 673) 290 144) 3,749 922 3,964 .042,503 671 
Hempstead Nassau 20.9, 5.15, .16, 5.6 25,146) .45) 158 5,075) 3,023) 3,589| 1,728 5,505 1,079, 748) 26,174 5,059 16,385 .15 2,932 786 
Herkimer Herkimer 9.6/16.19| .07, 2.6 5,590 .10, 121, 1,040 1,191, 305 204 1,624 179 80, 5,819 * 6,646 .06 2,588 691 
Hornell Steuben 15.5,18.31, .12 4.5 8,557) .15 125, 2,016 9851 788 290, 2,076 670 334 8,907 3,100 12,684 .122,843 819 
Hudson Columbia 11.527.77, .09 3.1) 6,731) .12 104 1,919) 565 543 288 1,572, 389 141 7,006 2,991 8,469 .082,735 737 


ithaca Tompkins 19.7.46.54, .15| 6.0 14,828, .27 105 3,611, 1,683, 1,090 384| 2,819 924 460 15,434 3,668 19,297 .183,207 982 
Jamestown Chautauqua 42.5.34.51 .32) 13.1) 21,019 .38 121) 5,461) 3,125) 2,336 1,017) 4,246) 672 660 21,879 13,946 33,879 .322,579 797 
Johnson City Broome 17.9|10.84, .13) 4.8 5,744, .10, 108 1,882 *| 488 155 1,284 77 «216, «5,979 1,606 9,978 .092,061 557 
Johnstown Fulton 10.722.03 .08 3.3 4,461) .08| 110, 1,340 *| 295 195, 882 227; 111; 4,643 2,581 7,212 .072,215 672 


Kenmore Erie 18.3 2.29, .14) 5.4 7,854 .14) 164 3,046 282 312 149; 2,420 262) 345 8,175 257 12,856 .122,402 704 


Kingston Ulster 28.5'32.90 .21 8.1, 16,323 .29 130 4,802 2,124 1,464 476 3,550 824 480 16,991, 14,757 22,579 .21.2,773 791 
Lackawanna Erie 24.1 3.02 .18 5.3 5,305 .10 129) 1,462) 268 185 *| 734, 587 92} 5,522 2,734) 12,353 .122,336, 514 
Larchmont Westchester 6.0 1.05 .05 1.6 4,592) .08) 126 2,145 66 185 10, +595) 309) 212 4,780 * 4,062 .042,594 680 
Little Falls Herkimer 10.1,17.04 .08| 2.8 4,535) .08 138) 1,195) 383) 332 168! 812) 336 125, 4,720 1,584 6,465 .062,309 639 
Lockport. . Niagara 24.315.31) .18 6.7 


12,695 .23) 130) 3,395, 1,879) 852 295| 2,695) 8C8) 389! 13,214) 2,568) 16,920 .16 2,540 696 


Long Beach Nassau 9.0' 2.23) .07 2.6 4,935 .09 109) 2,346) 207) 189 102, 471, 189) 307, 5,137 * 6,624 .06 2,597 733 
Lynbrook Nassau... 14.6 3.61) .11) 4.1) 8,540 .15) 144) 2,919) 472) 645 277| 2,083, 362) 314 8,889 1,557 10,510' .10/2,572 720 
Malone Franklin 8.7/19.82) .06) 2.3) 5,344 .10| 122, 1,278 634 391 91/ 1,231, 404 161) 5,563) 2,936 6,439 .062,820 736 
Mamaroneck Westchester 13.0 2.28, .10| 3.4 5,242 .09 99) 1,729, 230 828 106) 891 184 188 5,456 1,713 10,125| .102,997 778 
Massena ..| St. Lawrence. . . 11.3/12.47, .09| 2.8) 5,490) .10| 188) 1,469| 457 412 310, 1,295 598 94 5,715 763, 6,753) .06/2,452 596 


Mechanicville Saratoga. . . 7.4,11.38 .06) 1.9 3,567, .06 115 1,039) 244 277 182) 787 306 106 


3,713 * 4,821 .05 2,475 647 


*Withheld to avoid disclosure. TFilling stations only. 


Before using these figures, see explanation page 9. 


An index to city and county figures, by states and sections, appears on page 5; 
an index to advertisers, on page 286. 
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GROCERY PRODUCT—how we wish they 
A would let us use their name— was pro- 
moted over 15 of the nation’s leading stations. 
Stations like WGN of Chicago, WJR of De- 
troit, WLW of Cincinnati (free advt).In New 
York they used a network station and WMCA. 
The test was tough. The listener had to send 

in three wrappers and 25¢ in cash for a piece 
of inexpensive jewelry. WMCA lured quarters 


and wrappers at a cost 40% lower than the 


NEW YORK: 


No NAME... 
but what a story! 


WimCa 


AMERICA’S LEADING 


Chicago: Virgil Reiter & Company, 360 N. Michigan Ave. 


national average. Locally, WMCA scintillated 
even brighter. JV MCA brought in 46.5% of 
the total New York area inquiries at an aver- 
age cost 47% lower than the network station. 
Nearly as many letters for one-half the cost! 

To switch metaphors in mid-stream: For 
Big League Sales at Bush League Cost give 
WMCA a crack at the ball. A phone call, let- 
ter or wire will bring one of our men hustling 


with all the details. 


NDEPENDENT STATION 


WMCA Building, 1657 Broadway 


NEW Y OR K— 


City Data—(Continued) 


The “SM” s matey 88 mark original, exclu- 


sive estimates{by SALES MANAGEMENT. 


RETAIL SALES 


(In Thousands of Dollars) WHOLE-| EFFECTIVE BUYING 
POPULATION, 1940 ec = _| SALE INCOME 1940 
(In Thousands) SALES 
1939 U. S. Gov't | 1940 | 1940 SM ESTIMATE 
city COUNTY a a “Vi oo dee ne an “a 
| Dollars } 
Ratio Furn- | | Total (in thou- Dollars Per | Per 
Mu- | & » | Fami- % | 1939 | Gen. | Ap- | iture, | Auto | Lum. sands) (in %, | Fam-| Cap- 
nic- Coun. of | lies, | Total of | to | Food Mdse.| parel _ House-| and | Bldg. Drugs @ thou- | of | ily, | ita, 
ipal | ty | State Est’d State) 1935 | hold | Filling|/Hdwe.| Est. | sands) | State dol- | dol- 
| | Est. lars | lars 
Middletown Orange 21.815.66 .16 5.6 12,896, .23' 131) 3,096 1,624 1,280 500 2,764 833 491 13,423 7,717 15,918 .15/2,841) 729 
Mineola Nassau 10.1, 2.50 .08 2.7, 6,385) .12 174| 1,953 96 132 206; 1,541 552 153 6,646 9,313 8,442 .083,177| 835 
Mt. Kisco Westchester. . . 5.9 1.04) .04 1.5, 4,895! .09 122) 1,452 118 94 206' 1,022, 622 81 5,095 611/ 5,102) .05/3,383, 859 
Mount Vernon Westchester. ... 67.1,11.75 .50) 18.2) 36,861) .66 133) 11,724 2,078) 2,588) 1,508) 6,471| 1,573) 1,081 38,369 26,027 58,814 .553,233) 876 
| 
Newark Wayne 9.6:18.31| .07 2.1. 6,887 .12) 207) 998 708 200| 1,821) 1,121 285 83 7,169 2,972 5,114 .05/2,487 530 
Newburgh Orange.. 31.8 22.80 .24) 9.4) 20,331) .36) 124) 5,722) 1,926 2,278 959| 4,774 813! 465 21,163, 14,086 26,398) .25/2,808| 830 
New Rochelle Westchester 57.410.05 .43) 14.4 33,486) .60| 132) 8,511| 3,482) 3,866) 1,151 7,629, 1,853) 895 34,856 11,074) 45,058 .42/3,131 785 
New York City 5 Counties 7380.3 55.16 2051.4 3192594 57.23 112/864,670'397968/477368 157,741 225538 96, 585 88 ,802/3323,171/ 13484081 6323915 59.49/3,083 857 


[124] 


Before using these figures, see explanation rage 9. 
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For 2 years the World-Telegram has been building a 
ystem to correlate grocery advertising to grocery sales. 
The result: dozens of case histories — of adding ma- 
chine accuracy—on advertising effectiveness: blue- 
prints of how to build greater sales not only in New 


York but in every market in America. 


The first perfected study of its kind, this monthly 


inventory in a panel of New York Market grocery 


SHOWING BY APPOINTMENT ONLY 


Without exception, agencies and manufacturers who have been 
shown the Inventory hail this system of measuring advertising 
The New York Market Merchandise 
which is copyrighted, is demonstrated to grocery 
and only! 


Write or phone The Merchandise Inventory, New York W orld- 


and of building sales. 
Inventory, 


manufacturers their agencies by appointment 


Telegram, or any of these Scripps-Howard offices: 230 Park 


Avenue, N. Y. C.; 400 North Michigan Avenue, Chicago; Gen. 


—— 


Solves Adretitsing Guprediclables 


stores reveals actual consumer purchases of over 600 
grocery products. Against these facts are plotted 
monthly advertising expenditures in magazines, radio 
and newspapers. 


reported. ) 


(Point-of-sale promotion is also 


Now grocery manufacturers can know how they rate 
with competition; how media switches, copy, space, 
program or time changes, premium offers, etc., in- 
fluence buying. 


o IOV. DEC. Adve rtieing 
> ot Expenditur 
MAR APR. u : — : $ Scale 
gnenity | aa -known grocery | 
NSTANCE Here is the experience of a well @ iO 500 
FOR I te : used. From a pre-adv 
lest campaign was 000 
product. Last summer a month, September sales rose to 820, er 
units per , ators 
average of 440,000 ' | 
A j 3. 
units—and the increase ——" | 4000 
3500 
} 
et ae 
=o , | 
i 1500 
( LEGEND a, 1000 
1940 Consumer Purchases 
mee 1939 Consumer Purchases 


Newspaper Advertising Ex 
penditures—no other me- 


a dium used. 


Ns J 


eral Motors Building, Detroit: 260 South Broad Street, Phila. 
delphia; 814 Mission Street, San Francisco; 926 Sterick Build. 
ing, Memphis, 


New York World-Telesram 


A Scripps-Howard Newspaper 


APRIL 10, 1941 
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NIAGARA FALLS 


. . Making an All Time High 


NEW INDUSTRY PAYROLLS INCREASED $4,593,887.00 ‘ 

To begin operations in April 1941 $1,000.- in 1940 and continue to further increase 

000 plant of Bell Aircraft Corp. which will 12% in 1941. February employment at all n 
” wr : : —_ a ee time high total 21,238, increase of 3,362 7 

employ 3,000 workers. over 1940 : 

€ 

PLANT EXPANSION This rich industrial market with a population of 

52 building permits for $982,000 construc- more than 140,000 in the city and adjoining trading ; 

tion issued in past 9 months to provide for os 

increased production. COVERED FULLY BY ONE NEWSPAPER ONLY , 


NIAGARA FALLS GAZETTE “sxssiwz”” |} | 


+ Ss a | ~ a | m | 
NEW YO R K—City Data—( Continued) tive cotimates by SALES MANAGEMENT 


— = — — ————— — a 


RETAIL SALES 


(In Thousands of Dollars) WHOLE- EFFECTIVE BUYING 
POPULATION, 1940 . = a aes SALE INCOME 1940 
(In Thousands SALES | L 
1939 U. S. Gov't 1940 1940 CyD ESTIMATE 
CITY COUNTY ‘ Dollars - 
Ratio Furn-— Total | (in thou- Dollars Per | Per = 
Mu- | % % | Fami- % | 1939 Gen. Ap- | iture, Auto Lum @ sands) (in % |\Fam- Cap ‘ 
nic- (Coun-| of | lies, | Total of to Food |Mdse. parel House-| and Bldg. Drugs| || thou- of — ily, | ita, 4 
ipal ty State Est'd State 1935 hold — Filling Hdwe. | sands) State dol- | dol- 
Est. lars lars 
Niagara Falls Niagara 77.448.74 .58 20.3 35,521 .64 139) 9,437) 5,081, 3,047 1,287 6,376 2,568 1,192) 36.974 7,050 49,814 .47/2,449 644 
North Tonawanda Niagara 20.212.73' «15 5.2 6,898 .12) 158, 2,043) 248 271 107, 1,726 1,018 150 7,180 3,121 12,069 .11 2,334 597 
Norwich Chenango 8.7\24.05 .06 2.6 5,538 .10) 105 1,322 834) 287 122; 1,670 224 100 5,765 4,532 6,284 .062,428 723 
Nyack Rockland 5.2, 7.03 .04 1.4, 6,124 .11) 118 1,937 239 597 472, 1,565 295 214 6,374 1,331 3.585 .032,502 689 
Ogdensburg | St. Lawrence | 16.518.11, .12) 3.7 6,300) .11, 118 1,575 805) 447 187, 1,328, 252 198 6,558 4,556 10,261 .10:2,806 624 
Olean Cattaraugus | 21.4/29.60, .16 5.8 13,484 .24 136, 3,131, 2,723) 1,414 735, 2,661 426) 421) 14,035 6,154 14,671, .142.525 686 
Oneida Madison 10.3'25.88 .08 3.0 6,177 .11 188, 1,291 484 332 361 2,131 292, 209 6,430 1,175, 8,116 .082,704, 791 
Oneonta Otsego 11.625.39, .09 3.5) 8,229 .15, 116; 2,009 1,126, 596 307; 1,814; 649 285 8,566 5,377 8,786 .082,483) 754 
Ossining Westchester 16.0 2.80 .12,) 4.1 6,379| .11| 118 2,143, 407, 350 229) 1,561 322, 239 6,640 2,188 11,937 .11.2,902 747 
Oswego Oswego 22.0:30.95, .16| 5.7 8,373) .15| 112) 2,413) 479 641 380' 1,592) 548, 309 8,715) 3,375 13,097' .12'2,278) 595 
Patchogue Suffolk 7.2; 3.67, .05 2.1 8,233, .15 129 2,429' 1,003 642 250| 1,395 320, 237, 8,570 2,642 5,418 .05 2,580) 752 ' 
Peekskill Westchester 17.3) 3.03 .13 4.5 10,009, .18 114) 2,952 759 718 397| 1,727 993 226, 10,417 1,875 13,249, .122,971 766 f 
Plattsburg Clinton... 14.7\28.20 .11 3.8 9,820) .18 167) 2,213/ 1,223 784 353) 2,133, 1,062 574 10,222 6,381 9,639 .09 2,534 655 
Port Chester Westchester 23.1/ 4.04) .17| 5.9 12,995 .23) 112) 4,260, 903) 1,463 594, 1,690 795 465 13,526 4,405 17,827 .173,043 773 
Port Jervis Orange 9.76.99 .07,| 2.9) 4,970 .09 110 1,806) 355; 375 223, +822; 226 £4173) «#35,173 2,087 8,005, .082,791 821 
Potsdam | St. Lawrence... 4.8' 5.31) .04 1.4 3,465 .06| 102 756| 370 316 134. 829 206 * 3,607 3,474, .032,550, 721 
Poughkeepsie Dutchess , 40.2.33.98| .30| 11.1, 28,283) .51| 130, 8,471) 4,113, 2,701 847 4,643 1,531 842, 29,440 14,698 35,133 .333,171, 873 
Rensselaer. . . Rensselaer. . . 10.8 8.84, .08 3.0 3,065) .06 110) 1,132) 156 * *| 7518 166 47, 3,190 4,007) 8,671 .08:2,877, 805 
_ etiam eaiieeiniciond _ . Se a ae = = cian — — — — 4 
*Withheld to avoid disclosure. {Filling stations only. Before using these figures, s see explanation page 9. 


YRACUSE isTofthe@ 
RICHEST MARKETS of fw 4nd pepngs 


And ... in this market daily and Sunday, The Post-Standard enjoys a signif- 

icant preference with those families of preferred incomes as is evidenced by eS 
its 79.9% coverage of Syracuse families with incomes $1,250-$2,500 and its 
87.1% coverage of Syracuse families with incomes of $2,500 and up. Outside 
the city, The Post-Standard serves the big Central and Northern New York 
market as the ONE preferred Syracuse newspaper . . . an area which 11 
afternoon newspapers divide. 


THE POST-STAN DARD Syiccu; Nw meteor ha 


{126} SALES MANAGEMENT 


Over 


Retail Sales 
New Car Sales 


Effective Buying Income $91,817,000 


National Representatives: 


oe SCHENECTADY UNION-STAR (E) 


No. of Families 
Preferred Families 
Buying Power Index 


Automobile Sales Ratio 
1940 to 1939 


oom THE’ Advertising “BUY” in 


WHERE FACTORY 
HAVE 


90% of Schenectady’s Retail Sales origi- 
nate in the combined City and Retail Trading 
Zone where 96% of the Union-Star’s total cov- 
erage is concentrated. 


.-- THE SCHENECTADY (N.Y.) MARKET - - - 


PAYROLLS 
DOUBLED 


SCHENECTADY 


1939 1940 “eoue™ 
$50,670,000 $52,742,000 4 “SCHENECTADY 
3,071 4,176 --" RESPERANCE 
$96,386,000 — - 


31,900 34,800 
14,400 15,700 
130 135 
U.S.A. N. Y. State 
127 118 136 


KELLY-SMITH CO.—New York, Chicago, Detroit, Philadelphia, Boston, Atlanta and Kansas City 


($3,133 per family) “ 


Schenectady County 


———_ 


NE Ww 


CITY 


Rochester 
Rockville Centre 
Rome 


Rye 

Salamanca 
Saranac Lake 
Saratoga Springs. 
Scarsdale 


Schenectady 
Southampton 
Syracuse 
Tarrytown 
Tonawanda 


COUNTY 


Monroe 
Nassau 
Oneida 


Westchester 
Cattaraugus 
Essex-Franklin 
Saratoga. ... 
Westchester 


Schenectady 
Suffolk. . 
Onondaga. 
Westchester 
Erie 


*Withheld to avoid disclosure. 


Y 10 R K—City Data— (Continued) 


RETAIL SALES 
(In Thousands of Dollars) 


POPULATION, 1940 


(In Thousands) 
Mu-| % | % 
nic- |Coun-| of 
ipal ty =| State 
324.7\74.30| 2.43 
18.5) 4.56) .14 
34.2/16.80, .26 

9.9, 1.73) .07 
9.0:12.47| .07 
8.1 05 
13.7/20.88, .10 
13.0) 2.27; .10 
86.271.23 .64 
3.8 1.95 .03 
205.6 69.78) 1.54 
6.9) 1.20, .05 
13.0; 1.63) .10 


The “SM” peo mark original, 
sive estimates = SALES MANAGEMENT. 


exclu- 


wnoue| EFFECTIVE BUYING 
maint SALE | INCOME 1940 


SALES | 
| 1939 U. S. Gov't 1940 | 1940 | CLD estar 
| Dollars | 
Ratio Furn- Total - thou-| Dollars | Per | Per 
Fami- % \1939 Gen. Ap-_— iture, Auto Lum. sands) | (in % \Fam-| Cap- 
lies, | Total | of | to | Food |Mdse.| parel House- and | Bidg. ov CD | thou- | of | ily, | ita, 
Est'd State 1935 hold _ Filling'Hdwe. med State) dol- | dol- 
Est. | lars lars 
78.7/169,967, 3.05, 128, 41,424'27,37118,385 7,753 29,956 7,989 5,527) 176,919) 150,765 5 260, 950| 2.46/3,317| 804 
4.9) 14,029, .25) 144 6,750) 335) 420 277| 2,757, 558) 330; 14,603) 1,124) 11,779) .11/2 ,403| 638 
7.9, 11,967! .22) 118 3,214) 1,630 870 362, 2,261) 549, 333) 12,456) 3,402) 19,070) .18 2,424 556 
2.3, 4,555, .08 102) 1,479 91 75 113, 1,087 77, 132) 4,741 *| 5,391) .05/2,355! 546 
2.5, 4,026 .07| 121, 1,157; 346) 231 *! 1,077) 312) 125) 4,191! 593| 5,762) .05 2,308) 639 
2.0) 4,365 .08) 103 942 *| 356 113|+1,041, 258) 149) 4,544, 2,541| 5,186) .05/2,533| 727 
3.9) 8,423) .15) 99, 2,529, 508 433 194 1,625, 399, 367| 8,767| 3,214) 10,721, .10'2,753| 784 
2.9| 4,116) .07; 121) 1,756 190 53 *| 7479} 657) 192) 4,264)....... | 10,826 -10/3, om 835 
24.9' 44,789 .80, 121, 11,790 6,530 4,639 1,680 8,478, 1,609 1,596, 46,621 24,464) 78,013, .73/3, 130 905 
1.1, 3,849 .07 123) 1,072) 315; 239 67) 1,001 350, 114) 4,006 ee 4,154, .043,897|1,088 
56.9 106,030 1.90 130 26,093/15,924/12,324 4,314 18,698) 3,804 3,382 110,367 171,167.170,109| 1.60'2,992, 827 
1.85 4,024) .07 100, 1,462) 292 243 204 «217, «+415, 186 4,188 2,236) 4,462 .042,496, 649 
3.6) 4.707 .09; 98 1,812 506 349 174 605 204 152 4,900 2,570; 9,323 


+Filling stations only. 


-09/2,603) 719 


Before using these figures, see explanation page 9. 


The exclusive estimates of 


Families, 
Controls, must not be reproduced in printed form, in whole or in part, without 


Wholesale Sales. 


COPYRIGHT 


The contents of this Survey of Buying Power are fully protected by copyright. 


Effective 


and the figures on 


written permission of SALES MANAGEMENT, INC. 


Buying Income, 
Automotive 


Retail Sales, 
Sales 


Preferred 


and Market 


NEW 


*Withheld to avoid disclosure. 


lin HC Wibder Station \— 


TAOY-ALBANY- SCHENECTADY 


Reaches over a Billion _ 
‘n Effective Buying Inco 


NBC BASIC BLUE 


1000 WATTS FULL TIME 
Represented by RAYMER 


The ‘“‘SM” symbols mark original, exclu. 


For New York County figures see page 107. 


Y OR K—City Data—(Continued) sive estimates by SALES MANAGEMENT, 
| RETAIL SALES 

(In Thousands of Dollars) WHOLE-| EFFECTIVE BUYING 

POPULATION, 1940 a a a SALE INCOME 1940 

(In Thousands) SALES yD 

1939 U. S. Gov't 1940 1940 ESTIMATE 

CITY COUNTY | Ipotes| | | | 
Ratio Furn- Total |i(in thou-| Dollars Per | Per 
Mu- @&% % | Fami- % 1939 | Gen. | Ap- | iture, | Auto | Lum. | sands) | (in % | Fam-| Cap 
nic- |Coun-| of | lies, Total | of to | Food |Mdse.| parel House-| and | Bidg. | Drugs SM) thou- | of | ily, | ita 
ipal | ty | State) Est’d State 1935 hold | Filling) Hdwe. Est. \ | sands) | State dol- | dol- 
| | | | | Est. | | lars | lars, 

| | 
a oe —_ ee) Se = || ——}| | | | —_|__- ee 
Troy Rensselaer. . . 70.1,57.70) .52| 19.0 34,065, .61) 114) 9,132) 3,431) 4,409) 2,218, 5,748) 1,412) 1,000, 35,458) 24,051) 54,406) 512,863) 776 
Tuckahoe Westchester 6.6 1.15, .05) 1.7 3,806 .07) 114) 1,608) 60 67) 47\ 1,092) 347) 112) 3,962 oe 5,360; .05/3,147| 817 
Utica Oneida 100.5.49.34 .75 27.0 45,192 .81; 110 12,060) 5,446) 5,676; 2,392 7,390) 1,366| 1,070) 47,040) 51,213) 72,024) .68 2,671) 716 
Valley Stream Nassau 17.0| 4.19.13) 4.6) 4,780) .09, 132) 2,039) 187) 98) 92, 1,097, 207 132) 4,976 204 10,368) .10)2,241| 611 
Watertown Jefferson 33.2.40.08 .25 9.3) 18,887) .34 128) 4,127) 3,178) 2,246) 830) 3,485) 927 563) 19,659 12,018) 26,568 .25 2,863) 799 
Watervliet Albany 16.1, 7.30) .12| 4.3 3,958) .07 > 158) 1,778 37| 13) 64) 870) 234 51| 4,120| 1,778) 9,755) .09/2,290| 605 
Wellsville Allegany...... 6.0/15.04 .04) 1.7) 4,285; .08) 132) 1,154) 416) 274 117 1,608) 473 135) 4,460| 2,776) 4,568) -04/2,682) 769 
White Plains Westchester 40.1; 7.02; .30) 10.4) 38,644) .69 128| 10,683) 4,109) 4.147 1,531) 8,714) 1,782 1,157) 40,225) 5,618) 40,346) .38)3,873/1,006 
Yonkers Westchester. . 142.4 24.93) 1.06) 38.5) 55,232) .99 138) 21,303) 2,928) 4,648) 2,011! 9,798) 1,671) 1,625; 57,491) 33,605 109,539) 1.032,844) 769 
| TS Me Been Me as . ee es ee 
TOTAL ABOVE CITIES 10593.3 79.18 2911.7 4843864 86.84 116/1314813/596458 639013 229,205 533803 175241 140377 5041 ,979 14856030 8746239 82.27|3,004| 826 
STATE TOTAL 13379.6 3663.4 5578159 


117 1521498 644356 656428 240,505 706875 238200 159637 5806 302 15101876 10630554 2,902) 796 


Before using these figures see explanation page 9. 


on page 9 and following pages. 


Please do not attempt to use these figures before reading the complete explanation 
There you will find sources of all figures identified, 
explanation of the trading area key, and all comment necessary to a complete 
understanding of the use of all figures. 
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CENTRAL NEW YORK 


WIBX 
“MUST” 


New York Office: Hotel Belmont Plaza 
M. L. Swars, Resident Manager 


This prosperous central N. Y. area with Utica as 
its principal city includes Rome, Ilion, Oneida, 
Sherrill, Herkimer and Little Falls, where $112,- 
000,000 worth of defense orders added to the 
$350,000,000 spent every year assures plenty of 
steady work—big payrolls and a large volume of 


Retail Sales. 


WIBX speaks with authority to 933,303 citizens 
of this rich market, plus 3,000,000 more who 
make this their vacation-land, giving advertisers 


a big-time sales opportunity. 


A program on WIBX is a major step towards 


success in selling this market. 
Pacific Coast: 


Los Angeles, Calif. 


Walter Biddick Company 
568 Chamber of Commerce Bidg., 


WIBX 


UTICA, NEW YORK 
YOUR COLUMBIA STATION 


IN THE 
MOHAWK VALLEY 


1230ke Starting March 29th 


Chicago Rep.: Virgil Reiter & Company 
360 North Michigan Ave., Chicago, Ill. 


SALES MANAGEMENT 


ACTIVITY—that’s an 
essential for a good 
major market. And, 
Mister, Troy is one 
placethathasa 
powerful lot of activ- 


ity RIGHT NOW! 


Troy Area industrial 
concerns are working 
night and day to fill 
millions and millions 
of dollars in defense 
orders placed within 
the last 6 months. 


Troy’s retail business 
index shows greatest 
activity in years. 
Conditional sales 
contracts, automobile 
sales at new peaks. 


ING 
} 
ATE 
| Per ; 
-| Cap. 
| ita 
| dole 
is 
_ 
?| 8I7 
| os State Labor Depart- 
ioe: ment index shows 
i a Troy Area employ- 
‘2 ment and payrolls 
) eas TOP average gain for 
_ state. 
page 9. 
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CITY 


Asbury Park 


Atlantic City 
Bayonne 
Belleville 
Bloomfield 

9th 

| Boonton 
Bound Brook... 
Bri n 

any dgeto 

iil. ae 

cn 


APRI 


COUNTY 


Monmouth 
Atlantic 
Hudson 
Essex 
Essex 


Morris 
Somerset 


Cumberland. 


“Withheld to avoid disclosure. 


10, 1941 


Mu- | 2 
nic- 
ipal 


14.5. 9.07 
63.8 51.41) 1. 
78.9 12.14) 1. 
28.1) 3.36 
41.6| 4.98) 1. 


6.7, 5.38 
7.6|10.30 
15.9 21.87 


(In Thousands) 


Fami- 


Coun- of | lies, 
ty | State) Est’d 


1.8 
1.9 
4.5 


RETAIL SALES 


Construction activity 
is way up; phones, 
gas meters and ex- 
press shipments have 


mounted. 


The Record Newspapers, 
the city’s sole dailies, de- 
liver this active market of 
more than 115,000 con- 
sumers completely at a 
single rate of only 12c per 
line. Troy is the Empire 
State’s lowest cost major 
market. 


THE TROY RECORD 
THE TIMES RECORD 


The Record Newspapers 
J. A. Viger, Advertising Manager 


The ‘‘SM” symbols mark original, exclu- 
sive estimates byJSALES MANAGEMENT. 


(In Thousands of Dollars WHOLE-. EFFECTIVE BUYING 
oe SALE | INCOME 1940 
SALES 
1939 U. S. Gov't 1940 | 1940 CLD estimate 
Dollars 

Ratio Furn- | Total |(in thou-| Dollars Per | Per 
@ | 1939 Gen. | Ap- | iture, | Auto | Lum. ‘sands) | (in %, |\Fam-| Cap- 
Total of to Food Mdse.| parel |House- and | Bldg. | Drugs thou- | of | ily, | ita, 
State 1935 hold | Filling Hdwe. Est. sands) | State, dol- | dol- 
} Est. | | lars | tars 

} | | 
17,100) 1.08, 137, 3,374) 3,314) 1,969 743| 3,257 449) 779, 19,263 6,647 13,214 .453,299 909 
44,568| 2.82) 120 10,585| 5,394) 5,592) 1,401) 3,898) 925) 2,043) 50,205 21,399 63,078) 2.17|3,522) 989 
22,374, 1.42, -131, 8,034 1,309) 2,499) 1,293 2,793) 828) 677| 25,204 26,473 40,097| 1.38'2,096| 508 
5,203) .33) 107; 2,375; 101 92 * 1,267, 162; 223) 5,861 998) 17,569) .60/2,437| 626 
13,564) .86 121) 5,317| 495; 879 215) 2,462) 836) 656 15,280 4,646 30,247 1.04:2,640) 726 

| 

3,186) .20' 105) 1,159, 165, 137 66| 669) *| 131 3,589) 5,211, .18 2,885) 773 
3,610, .23) 115) 1,121 69 154 96, 880) 251 115) 4,067 279| 6,046) .21.3,192| 794 
9,577. .60 149 2,753) 948 801 324) 1,780 255; 10,788; 5,937) 12,226 .42\2,705| 767 


Before using these figures, see explanation page 9. 


[129] 


... Here is proof... 


Greatest retail dollar volume in his- 
tory. 


Greatest industrial payroll in history. 


Greatest number industrial 


wage 
earners in history. 


Greatest Herald-News circulation in 
history. February, 1941, daily circula- 
tion in excess of 36,000 copies daily. 


PASSAIC RETAIL TRADING ZONE 
OFFERS THIS STILL GREATER 
MARKET 


POPULATION 248,041 
RETAIL SALES .... $76,344,000 
BUYING INCOME. .$146,034,138 


PASSAIC, 


STATISTICS: United States Bureau of 
the Census; New Jersey Department of 
Labor. 

NEW YORE 


BOSTON 


CHICAGO 


Passaic is Hot .. and BIGGER than you think! 


Month after month Sales Management rates Passaic 
FIRST in New Jersey, 
FIRST in the Middle Atlantic States 
and in the FIRST TWENTY cities of the U.S. 


177,449... PASSAIC 


CITY ZONE... POPULATION 


N. J. Bell Tel., - A.B.C. - C of C all agree 


CLIFTON, GARFIELD, LODI, WOODRIDGE, WALLINGTON, ETC. 


all part of PASSAIC... You should TOO! 


To reach this populous and prosperous market — use 


The HERALD-NEWS 


NEW JERSEY 
National Representative 
The Julius Mathews Special Agency 


DETROIT 


| LARGEST CIRCULATION OF ANY NEWSPAPER PUBLISHED IN PASSAIC OR BERGEN COUNTIES | 


NEW JERSE Y—Cit 


y Data—(Continued) 


The “‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT, 


. —— = — = 


RETAIL SALES 


£130} 


(In Thousands of Dollars) WHOLE-| EFFECTIVE BUYING 
POPULATION, 1940 _ u i ae SALE INCOME 1940 
(In Thousands) SALES 
1939 U. S. Gov't 1940 1940 yD ESTIMATE 
CITY COUNTY | Dollars 
Ratio Furn- | Total (in thou- Dollars Per | Per 
Mu- | % % | Fami- % |1939 Gen. Ap-_ iture, | Auto | Lum. SM sands) (in %, \Fam-| Cap- 
; nic- Coun-| of | lies, | Total | of to | Food | Mdse.| parel House-| and | Bidg. Drugs thou- | of _ ily, | ita, 
| ipal ty State Est'd State 1935 hold | Filling Hdwe. Est. yD sands) State) dol- | dol- 
/ Est. lars | lars 
; 
Burlington Burlington 10.9|11.22) .26 2.7 4,257) .27| 127) 1,177 250) 266 386; 840; 112) 194 4,795 *, 6,408) .22/2,358| 590 
Camden Camden 117.8 46.03, 2.84) 30.5 49,282 3.12 127 13,049 7,297 4,054 4,871 7,890 1,897) 1,383) 55,516) 31,396) 80,698) 2.78/2,646| 685 
Cliffside Park Bergen 16.9, 4.14) .41| 4.7) 3,921; .25, 152) 1,835) 123 52 63 1,048) 76, 116 4,416 264 8,070 .28)1,728| 478 
Clifton Passaic 48.8/15.79 1.18 13.1, 12,618 .80 140 3,978 142; 300 232| 2,708 2,542) 188 14,214) 4,193 24,084 .83/1,834, 493 
Collingswood Camden 12.7| 4.94 .31 3.7) 4,932) .31| 141 1,880 232 106 * 1,550 72 224 5,556 si 9,533} .33'2,548) 754 
Dover Morris 10.5| 8.35) .25| 2.8 7,287 .46| 146) 2,466; 650) 617 302; 1,388 543) 283) 8,209, 3,876 9,258| .32.3,299| 885 
East Orange Essex 68.6; 8.21| 1.65 20.4 27,542\ 1.74) 121) 8,042 3,694) 2,935 743, 5,866) 682) 1,176) 31,026 4,477 68,391 2.35:3,348, 997 
Elizabeth Union 109.4|33.48| 2.64) 27.9) 44,963 2.85, 105) 13,086 4,910 4,322) 2,765) 7,130) 3,102; 969 50,650, 27,748) 85,860 2.96.3,076| 785 
Englewood Bergen 18.7, 4.59) .45| 5.0) 11,206) .71| 142, 2,832) 663) 1,007 662, 3,627, 495 333) 12,623 2,286 17,880, .62\3,553) 954 
Freehold Monmouth 7.0 4.34 .17 1.9) 4,912) .31) 159) 1,356) 170| 262  382| 1,232) 480! 192 5,533 *| 6,762! .23/3,630| 973 
Garfield Bergen 28.0, 6.85) .68 7.1 5,558; .35) 148 2,058 84 5 *| 1,296 420 95; 6,261) 1,897 12,599, .43|1,764) 450 
Gloucester Camden 13.7, 5.35, .33) 3.5 3,437; .22) 134) 1,671 71 . 592, 195 82, 3,872, 2,651 6,714 .231,944 490 
Hackensack. . . Bergen 26.26.42 .63| 6.8) 27,684, 1.75) 163, 8,028) 4,131; 3,991; 1,496) 4,596, 1,170| 907) 31,186, 14,729) 19,904 .69'2,936, 759 
Harrison Hudson 14.1| 2.17) .34) 3.5) 3,635! .23 104) 1,580| 242! 331 *| 183 *| 186) 4,095 6,763) 6,716 .231,938) 476 
Hillside Union 18.5; 5.67, .45| 4.7) 3,816) .24) 123) 1,377 49 *) *| 1,191; 421; 156) 4,299 1,337) 7,240) .25)1,529 391 
Hoboken Hudson 49.6 7.63) 1.20 13.5 19,587| 1.24, 117) 7,366) 706) 1,601) 1,069\ 1,286, 995) 481) 22,065) 47,691 42,441| 1.463.134) 856 
Irvington Essex 55.0, 6.58 1.33) 15.9) 19,893 1.26, 139) 7,124 888) 1,245 537, 5,195) 981, 753) 22,409) 7,733) 45,001, 1.55\2,827, 819 
Jersey City Hudson 301.0 46.32) 7.26 79.6) 96,257, 6.09, 125) 34,274) 5,257/10,311| 5,470, 9,791) 3,442) 3,610 108,433) 144,431 208,324) 7.18/2,619) 692 
Kearny... Hudson 38.8, 5.97, .94) 10.5) 8,989) .57; 122) 3,893) 234 228 100) 2,223; 390; 378) 10,126) 14,910) 19,624 .68/1,874, 506 
Linden Union 23.9) 7.32, .58| 6.0) 6,492) .41; 148) 2,078) 297 = 911,035) 968 . 3 11,948 13,091 45/2, 188 547 
| i me 
*Withheld to avoid disclosure. 


Before using these figures, see explanation page 9- 


SALES MANAGEMENT 


NEW ERS E Y—City Data—(Continued) sive estimates by SALES MANAGEMENT, 


RETAIL SALES 


in Thousands of Dollars) WHOLE- EFFECTIVE BUYING 
POPULATION, 1940 SALE INCOME 1940 
‘In Thousands) SALES GD 
1939 U. S. Gov't 1940 1940 ESTIMATE 
a ~ | 
CITY COUNTY Dollars } 

Ratio Furn- Total (in thou-| Dollars Per | Per 

Mu- | % % | Fami- % \1939 Gen. | Ap- | iture, Auto Lum. sands) (in % \Fam-| Cap- 

| mic- Coun- of | lies, | Total of | to | Food |Mdse. parel House-| and | Bldg. | Drugs thou- of | ily, | ita, 

ipal ty State) Est’d State 1935 hold Filling Hdwe. | Est. sands) | State dol- | dol- 

Est. lars | lars 

Long Branch Monmouth. . . 17.410.85 .42 4.7) 7,641' .48 134 2,772 445; 549 242 1,275 437 372° 8,608 5,440) 13,662; .47/2,905| 786 
Maplewood Essex ; 22.6 2.71) .55 6.0) 5,956 .38 108 2,533 63 95 27' 1,480 183 252 6,709 148| 12,504) .42/2,089| 553 
Millville Cumberland. . 14.8'20.30| .36 4.2 5,160 .33) 140 1,866, 371 . 196, 973 190 133, 5,813, 1,132, 9,208) .32.2,219| 623 
Montclair Essex ; 38.5, 4.61, .93 10.2) 20,954, 1.32, 120) 8,366 537) 1,340 743\ 4,908 724 70) 23,604 1,160) 41,433 1.43.4,079|1,075 
Morristown Morris 15.212.15 .37 4.0) 14,005) .89)| 136) 3,271 1,925 1,078 723, 3,409| 579 466, 15,776 5,263) 18,960 .65/4,731'1,246 
Newark Essex 428.2 51.27,10.32 112.0/249,372 15.78 126 51,856 64,112/27,806| 13,288'23,843 6,625 ¢,961| 280,915) 448,154/366,721 12.63/3,273| 856 
New Brunswick. .| Middlesex 33.215.29 .80 8.7 24,190 1.53 151 6,231 1,868 3,650 1,383 4,892 915  9g7| 27,250, 16,226 24,746 .85.2,855 746 
North Bergen Hudson 39.5 6.08 .95 10.9 9,537 .60 134 3,280 34 ~=101 314 2,826, 437, 173, 10,743) 5,823) 18,050) .621,695| 457 
Nutley Essex 22.0 2.63, .53) 5.6) 5,235; .33, 135) 2,435 106 60 45 852 398 151 5,897 265) 15,324) .53/2,731, 698 
Ocean City Cape May 4.716.36 .11 1.4 4,499 .28 130, 1,809 294 99 105, 708 394 110 ©65,068)... 3,540 .12/2,488 758 
Orange Essex 35.4 4.24 .85 9.3 13,756 .87 105 6,215 9839) 1,208 567, 1,427/ 381) 544) 15,496 3,601) 31,270) 1.083,363' 882 
Passaic Passaic -- 61.3 19.83 1.48 16.0, 34,011) 2.15 128 9,110 3,140 6,438 3,261 4,101 1,441| 4,053) 38,313) 30,199 41,868) 1.44/2,612) 683 
Paterson Passaic 139.745.16 3.37 38.7 68,887 4.36 126 19,408) 9,873 9,282 4,529 8,891 2,334 4.970| 77,601, 46,890) 97,417  3.35/2,518| 698 
Perth Am)oy Middlesex 41.118.93) .99 10.3) 22,307 1.41, 140 5,358 1,922 3,330 1,275 4,288 1,789 752 25,129| 23,987) 25,480 .88)2,486) 620 
Phillipsburg Warren 18.336.52 .44 4.8, 4,802 .30 152 1,576 . 79 188, 1,571, 456 47, 5,409, 2,184 8,855, .30|1,835 484 
Plainfield Union . 37.411.43 .90 9.8) 24,549 1.55, 120 7,673 3,200, 2,263, 1,189) 4,317 1,836 594 27,654 10,830) 30,751 1.06/3,126, 823 
Pleasantville Atlantic 11.0 8.88 .27, 3.1) 3,680 .23 104 1,957 145 202 83 364 246 198 4,145 3,673) 6,738 .23/2,174) 612 
Princaton Mercer 7.7, 3.92, .19| 2.1 5,935 .38) 123) 1,967 753 598 212, 987 338; 198 6,686" 7,502 .26/3,517 972 
Rahway Ution 17.6 5.38 .42) 4.7) 6,235 .39, 133 1,952) 241 208 748 1,357 354 167, 7,024 2,321) 11,881; .41(2,555, 676 
Red Bank Monmouth 11.0 6.84 .25 3.0 10,997 .70| 166 2,987, 846 890 360, 2,606 848 504 12,388 2,146 9,362) .32/3,155| 354 
Ridgewood Bavgen 14.9 3.64 .36 4.2 6,550 .41 132 2,122 271 345 292, 2,067 329, 350 7,379 294) 13,740| .473,298) 925 
Rutherford Bargen 15.5 3.79 .37| 4.4) 6,354 .40 139 1,929 279 324 299 2,279, 127, 232) 7,158 273| 11,719! .40/2,670| 756 

| 
| | } 

Salem Salem 8.6 29.66 .21; 2.4) 4,233 .27 137 1,169 234 273 259, 1,089 285, 212) 4,774 1,479 6,225 .21/2,554) 722 
Somarville Somarset 8.711.739 .21 2.4 6,761 .43) 136 1,834 664 502 362, 1,473 429 331 7,616) 5,997 8,052 .283,358 923 
South O-ange Essax 13.8 1.65 .33) 3.4 6,605 .42) 132 2,170) 112 156 75| 2,553 98, 324 7,440 *| 12,055! .42|3,551, 877 
South Rivar Middlesex 10.7 4.94 .26, 2.5, 3,525 .22 144 1,122 124 162 138; 799 266 156 3,972 A451 6,203, .21.2,438 579 
Sum n't Uiion 16.0 4.90 .39 4.1) 7,073, .45 104 2,415 234 542 342, 1,582) 477° 248 7,968 347, 11,766 .41:2,852 735 
Teareck Bargan 25.1 6.15 .61 6.9) 6,233 .39 135 3,489 152 90 147, +543 302 194 #©7,021 98 16,470, .57\2,397, 655 
Trenton Marcer 124.7 63.25 3.01; 29.6 65,377 4.14 134 18,187 10,412) 7,438| 3,285,10,649 2,437 2.312 73,647) 40,950) 87,158 3.00'2,945, 699 
Union U1i07 24.7 7.56 .60 6.6 6,128) .39 156 2,297 63, 178 82 1,276, 604 233) 6,903) 2,354) 12,252) .42/1,868, 496 
Union City Audson 55.9 8.61 1.35) 16.8) 30,350 1.92) 125 8,816 5,779 3,339 1,592) 2,554 656) 1,088! 34,189 6,658 44,544) 1.53/2,655| 796 
Vinaland Cumb2rland 7.910.865 .19 2.2 9,740 .62 121 2,454 1,080) 728 347, 2,242) 705, 378) 10,972 3,254) 4,851) .172,228 613 
Westfield Union 18.2 5.57, .44, 4.8) 6,415 .41 99, 2,211, 366 306 219 1,564 745; 269, 7,226). 11,503, .40/2,393) 632 
West New York... Hudson 39.4 6.07, .95| 11.4) 15,971 1.01; 139 5,673 1,056 2,333, 1,272 2,269 447 523 17,991 2,628) 24,575) .85'2,161! 623 
West Orange Essex 25.5 3.05 .62 6.5 5,928 .38) 131, 2,609 ’ 10 451,493, 172 162) 6,678 *| 11,697 .401,788| 459 
Woodbridge. . . Middlesex 27.212.52) .66) 6.5 4,852 .31) 136 1,895 158 56 * 933) 195 187, 5,466 368 13,150 .45 2,029 484 
Woodbury Gloucester ; 8.311.55 .20) 2.4 4,887 .31 139 1,547 228 196 109 1,768) 244 271' 5,505 214, 6,804 .23\2,882) 819 
TOTAL ABOVE CITIES 2708.9 .. 65.36 718.3 1224146 77.46 144 358,439 153817 120197) 61,650 189881 52,758 40,639 1378 987 1069, 516) 1984322'68.312,763| 733 
STATE VOUML....1. onc. ccccccccs ess ORE... ... |1098.3) 1580401 130 482,115 161665|127017| 67,578 269061 81,222 50,584 1780,306 1211 ,317/2904689 2,645 700 
*Withheld to avoid disclosure. tFilling stations only. For New Jersey County figures, see page 114. Before using these figures, see exvlanation page 9. 


BERGEN COUNTY (N.J.) LEADS THE NATION! 


According to U. S. Census Figures the Shopping Center of Bergen County 

(N. J.) —Hackensack—INCREASED its RETAIL SALES from 1935 to 6 3 % 

1939. - . . « . ° . ° ° » ‘ “ 

The Greatest Increase of any Major Market in the Nation. 

Bergen County’s Retail Sales in 1939 Totaled $129,158,000, an increase of 40% over 1935 
(Official U. S. Census Figures) (U. S. Increase 28% ) 

A one-cost Market THE BERGEN EVENING RECORD 

Only ONE Daily Newspaper HACKENSACK NEW JERSEY 

Represented by CHAS. H. EDDY CO., INC., NEW YORK, CHICAGO, BOSTON, ATLANTA 


a 


APRIL 10, 1941 ' {131} 


REPRESENTED BY EDW. PETRY & CO., | 


1ST OR 2ND CHOICE WITH PHILADELPHIA LISTENERS 


WEIL 


e_. 


66'1:% of 
DAY AND NIGHT 


As Reported By C. E. Hooper, Inc. 


Write for Complete Details 


NBC BLUE * QUAKER NETWORK 


PENNSYLVANIA—City Data 


CITY 


Aliquippa 
Allentown 
Altoona 
Ambridge 
Beaver Falls 


Berwick 
Bethlehem 


Bloomsburg 
Braddock 
Bradford 


Bristol 
Brownsville 
Butler 
Canonsburg 
Carbondale 


Carlisle 
Carnegie 
Chambersburg 
Charleroi 
Cheltenham 


Chester 
Clearfield 
Coatesville 
Columbia 
Connellsville 


Coraopolis 
Darby 
Donora 
Dormont 
Du Bois 


Dunmore 
Duquesne 
Easton 
Eliwood City 
Ephrata 


Erie 

Farrell 
Franklin 
Greensburg 


COUNTY 


Beaver 
Lehigh 
Blair 

Beaver 
Beaver 


Columbia. . 
Lehigh- 
Northampton. . 
Columbia. . 
Allegheny. . 
McKean 


Bucks 
Fayette 
Butler 
Washington 
Lackawanna 


Cumberland 
Allegheny 
Franklin 
Washington 
Montgomery 


Delaware 
Clearfield 
Chester 
Lancaster. . 
Fayette 


Allegheny 
Delaware 
Washington 
Allegheny 
Clearfield 


Lackawanna 
Allegheny 
Northampton 
Beaver-Lawrence 
Lancaster 


Erie 

Mercer 
Venango 
Westmoreland. . 


POPULATION, 1940 
(In Thousands) 


Mu- | % 
nic- Coun- 
ipal ty 


27.0/17.21 
96.8/54.58 
80.1/57.13 
19.1|12.14 
17.1|10.90 


13.2)25.68 


58.5 

9.8)19.10 
18.3) 1.30 
17.5/31.09 


11.9)11.04 
8.0, 3.99 
24.4\27.91 
12.5 5.94 
19.3) 6.42 


13.9) 18.66 
12.6 .89 
15.0|21.67 
10.7, 5.09 
18.9 6.56 


59.3 19.11 
9.4 10.19 
14.0/10.33 
11.5) 5.44 
13.5) 6.74 


11.1) .79 
10.4, 3.36 
13.2) 6.27 
12.8) .91 
12.0/13.10 


23.1, 7.67 
20.7; 1.47 
33.6 19.87 
12.3 

6.2 2.92 


116.2/65.52 
13.9/13.77 

9.9/15.59 
16.7) 5.51 


% | Fami- 
of | lies, | Total 
State| Est’d 
-27| 6.3) 8,362 


-12, 2.8) 3,611 
08 =2.1) 3,881 
25) +6.4) 16,420 
-13) 2.9 4,765 
-20, 4.7) 6,559 
14, 3.9) 7,415 
13, 3.1) 5,641 
15, 4.2) 8,126 
11) 2.9 7,631 
19, 4.8 4,255 


-60| 14.8) 26,273 


-10; 2.5, 5,025 
-14 3.6 7,880 
-11) 3.0 3,097 
14 3.5 7,079 
-11) 2.8 3,936 
WM 2.5 4,707 
13} 3.2) 4,162 
-13) 3.8 5,106 
-12| 3.2 6,266 
-23| 5.3) 3,133 
-21) 4.9 4,387 
-34 =9.3, 20,469 
-12) 3.1) 5,485 


-06, 1.8 3,664 


18 30.7, 48,283 
14 3.2, 3,169 
10) 2.8 4,927 
17) 4,3) 12,760 


—_—_— 


—— 


The “SM” symbols mark or 
sive estimates by SALES MANAGEMEae 


——— 


RETAIL SALES WHOLE- 

(In Thousands of Dollars) | SALE | EFFECTIVE BUYING 

SALES INCOME 1940 

1940 | 
1939 U. S. Gov't 1940 | ¢ | GD ESTIMATE 

Dollars 
Ratio Furn- | Total (in thou-| Dollars Per | Per 
% |1939 Gen. | Ap- | iture, | Auto | Lum. | sands | (in | % Fam-| Cap- 
of | to | Food | Mdse.| parel | House-| and | Bidg. Dru | thou- | of | ily, | ita, 
State, 1935 | hold |Filling|Hdwe. Est. | | sands) | State) dol- | dol- 
Est. lars | lars 
-27| 120| 2,544 2,463 475 215] 1, 1,096 168) 242| 10,408) 1,011) 15,246) .242,413) 564 
-55) 136) 11,067| 8,752) 5, 809 3,443| 8,616) 1,703| 1,397| 60,477) 37,220) 72,981) 1.14/2,885| 754 
02) 125) 9,705) 5 .922| 3,619) 2,292) 4,518) 817| 981, 39,838) 17,856, 51,689) 81)2,425, 646 
.25) 135) 2,712) 638) 758 377 1,039) 356) 336, 9,783) 1,292 11,372 .18|2,633| 597 
-34| 139) 2,595) 1, aa 1,328) "a 2, fea - 315) 13,228) 4,340/ 11,724) .18/2,581) 685 
-13| 127) 1,177) 945) 399 114) 579, 135) 127) 4,918 296, 6,765, .11 m 513 
-69) 140) 6,943) 1,982 *| 1,308) 3,970 *| 1,041, 27, 080) 25,808) 36,492, .57/2,457| 624 
-16| 117; 1,265) 788) 7" 184| 1,193, 378, 241, 6,220) 1,854 6,309 .10/2,191) 644 
.35, 165, 2,853| 1,292| 1,380| 1,533| 1,798) 325, 363| 13,861/ 8,556) 13,019 .20/2,943, 711 
-32} 104 2,691) 757) 1,226) 628 aaa 573| 418 12,648) 10,270) 15,111 .24/3,087) 962 

| | | | 
-12) 123) 1,288) 218) 282) 213) 612) 215! 158) 4,494 591) 6,518 .10/2,346) 548 
-12) 119) 1,317; 495) 429 249| bom 234, +182) 7,320 5,462) .09/2,653| 681 
-52, 142) 3,677| 2,827) 1,506 728) 3,871) 1,013! 503, 20,437) 10,017, 17,351 .27/2,694) 710 
-15| 122) 1,551; 401) 555 303) 589, 414 128) 5,931 693, 7,165) .112,490| 573 
-21| 105 1,929) 443) 688 250| 1,876, 208 214, 8,164, 1,284 12,549, .202,662| 649 
-24, 147 1,706) 1,057) 659 481, 1,310 589, 240; 9,229) 747, 9,931 .15.2,528) 713 
.18| 145 1,883) 395 404! 377 1,068| 439) 172) 7,021 885) 9,041 .14/2,945| 719 
-26 129 1,752, 955) 804 532, 1 470, 325, 10,114 5,760) 10,143' .162,422) 676 
-24 164 1,636 1,102) 1,244 663, 1,462, 448 215 9,498 5,833 7,110 .11/2,432) 664 
-14) 136) 1,327 » 67 *| 700| 693) 269 5,296 12,372 .19 2,552) 653 
-84 151 7,278 3,376 2,254) 2,032, 3,850; 838) 1,101; 32,701) 8,354 42,021 .66:2,831| 709 
-16, 139) 1,332, 702, 381 51| 1,257, 528 187 6,254 2,011 6,032 .092,458) 644 
-25| 145) 1,979, 509 780 412, 1,556) 681) 358 9,808 6,224 9,433, .15'2,613 674 
-10 123; 1,056) 231; 337 144, +537 123, 120, 3,855 370, 7,453) .12/2,475| 645 
-23, 115 1,955, 839 616 386, 1,571, 330) 222 8,811) 1,293 8,397 .13)2,371| 621 
-13, 129; 1,288) 241; 226 61} 959 341; 233, 4,898 507, 7,598, .12/2,732| 684 
15) 97 2,523; 355) 309) 113) 579 81) 155) 5,859 6,436 .102,596) 618 
-13, 124 1,358, 573) 374) 206 «6856 «= 158) = «183, Ss 55, 180 443, 7,786 .12,2,421) 590 
-16 129) 1,290 *) 157) 113) 2,307 70; 319) 6,355 230, 9,666) .15/2,566) 752 
-20, 120 2,053) 1,299) 582 272| 869 343) 185 7,799 6,786 7,499 .12/2,341| 622 
-10| 115 1,282 27 rer ae 75 99| 3,900 11,668 .18 2,201) 505 
-14, 155) 1,838) 259) 245 177; 7268) 362, 163 5,463 285 12,269 .19)2,503) 593 
-65| 115) 5,278) 3,817) 2,875 1,639, 2,478} 648 840; 25,477, 10,528 28,118 .44/3,009 837 
-18) 131 *| 528) 395 *| 7365) 379) 132) 6,827 716, 7,880 .12/2,569) 640 
12, 121 881| 287 206| 173, 806; 307, 119; 4,560)..... 4,650 .07 2,607) 750 
-54 127 11,739| 7,522) 5,401) 3,026 8,780) 2,013 1,226, 60,096 29,387 79,993 1.25 2,607, 688 
-10| 125, 1,372) 164) 239 319; 194 65 104 3,944 1,042 7,088) .11 2,200! 510 
-16) 103) 1,432! *| 518) 295| 750| 257) 178 6,132) 1,029) 8,032; .13/2,847' 807 
41) 121) 2,577) 2,826) 1,291) 856) 2,289 729, 515 15,882, 9,034 10,416 .16\2,442) 624 


“Withheld to avoid disclosure. 


f132} 


Filling stations only. 


{Wholesale Sales estimated in advance of government census release. 


——> 


Before using these figures, see explanation page 9. 


SALES MANAGEMENT 


1! 


N® OWNERSHIP AND MANAGEMENT never 


took 


over the 


direction of a 


great 


metropolitan newspaper at a more oppor- 


tune moment. 


e@ National preparedness is avalanching 
money and men into the Philadelphia 


PHILADELPHIA steps out?! 


at the rate of 1,000,000 sq. ft. a month. A 
re-inspired city pulses with a new spirit. 


Philadelphia is on the march! 


e To represent—to interpret—and to 
stimulate this new spirit is the task to 
which the new ownership of the EVENING 


— area. Idle factory space is being absorbed Pusiic LepceR has assigned itself. 
exclu. s y J vv 7 | 7 ‘ ’ 
MENT, EVENING PUBLIC LEDGER 
INDEPENDENCE SQUARE, PHILADELPHIA 
ING National Representatives — Paul Block and Associates 
ATE 
The “SM” bol k original, exclu- 
7 P E N N S Y L V A N I. A—City Data—( Continued) sve estimates by SALES MA AGEMENT. 
Per ——— re ———————__- ———$_— — 4 
| Cap. 
ita, RETAIL SALES WHOLE- 
dol- (In Thousands of Dollars) SALE | EFFECTIVE BUYING 
oni POPULATION, 1940 | __ ee oe ___|| SALES INCOME 1940 
a (In Thousands) Bg @ 
564 1939 U. S. Gov't 1940 ESTIMATE 
754 — cael a a = eee 
| 646 ciry COUNTY Dollars 
| 597 Ratio} | | Furn- | 6D (in thou-| Dollars Per | Per 
| 68s Mu-| % | % | Fami- % | 1939) | Gen. | Ap- | iture, | Auto Lum. sands) | i" | % |Fam-| Cap- 
nic- Coun-| of | lies,| Total | of | to | Food | Mdse.| parel | House-| and | Bidg. | Drugs OD > | thou- | of | ily, | ita, 
| on ipal | ty State, Est'd State 1935 hold | Filling /Hdwe. est. (OLD | sands) | State dol- | dot- 
Est. lars | lars 
on - a See ee wee Fe ee ee ee ee a ee édininmies oi edt Sones 
ea Hanover York... 13.4 7.52/14, 3.7) 7,169) 23, 136) 1,447, 937, 853/628) 1,553, 559 150) 8,923... 9022) 15)2,613), 719 
m1 | 
62 Harrisburg Dauphin....... 83,947.25, .85. 23.8) 50, 349) 1. 61| 133) 9,612) 8,341, 7,642, 3,876 8,840 1,013 2,580, 62,667, 53,107) 72,192) 1.13/3,034) 861 
| Hazleton Luzerne... || 38.0 8.63 38 8.8| 16,935] .54) 134, 4,519 3,262| 2,028 1,319| 2,872, 312, 649| 21,078, 14,355) 24,937) .39|2,821, 657 
sas Homestead Allegheny....... 19.0, 1.35 .19, 4.7) 10,186, .33, 156 3,137, 683 1,240 905 786, 865 450) 12,678, 1,503| 13,864, .22|2,934| 728 
oa Honesdale Wayne ..| 5.719.71| .06, 1.7) 3,820) .12, 122) 937, 376, 286 720| 549, 111) 4,755) 2,852, 4,235 .07|2,462| 745 
| Huntingdon Huntingdon. ... 7.217.18 .07 2.1, 4,298.14 142, 1,038 362, 397, 304) 1,282) 218) 128) 5,349, | 1,981) 5,381) .08/2,553) 750 
| 
573 | 
on indiana Indiana. . . 10.012.58 .10) 2.8 7,740 .25 153] 1,474 1,654 544) 330 1,745, 607 319, 9,634, 2,122) 6,565) .10 2,326 654 
Jeannette Westmoreland... 16.3 5.39 .17| 4.2 5,656 .18 128| 1,943, 705 426 647 796 296 167 7,040, 3,006, 10,291, .16(2,476| 631 
n3 Jenkintown Montgomery 5.0 1.74 .05| 1.2 8,798 .28 162, 2,431 1,479 317 452 2,644 70 143 10,951 ...| 3,560) .06 2,864) 709 
ng Johnstown Cambria 66.6 31.08 .67 16.4 35,952 1.15, 178, 7,085 10,785 2,800 1,817 5,948 1,363 1,012 44,748, 20,581| 45,719, .71,2,787 686 
os Kingston. . Luzerne 20.3 4.61 .21 5.4 7,538) .24 138) 2,010 *| 133 191 4,026 183 182 9,382 5,760) 14,534) .23/2,697, 716 
- | 
683 Kittanning Armstrong. . 7.6 9.31 .08 2.1 5,930 .19 133 1,196 1,047 603, 294 1,342 369 292 7,381 2,908 5,062 .08/2,432, 670 
Lancaster Lancaster... 61.3 28.85 .62 17.0 35,661 1.14 142 6,658 6,734 3,564 1,851 7,020 1,175 1,344 44,386 26,529 53,064 .83|3,130, 866 
709 _ ss 
a *Withheld to avoid disclosure. {Wholesale Sales estimated in advance of government census release. Before using these figures, see explanation page 9. 
645 a 
621 
68 Looking for a 
59 High-Test Market? , . 
752 
622 
~ ETAIL SALES in the Harrisburg trading area increased 24.2% in 1940, according to 
837 Sales Management. In this, as in every other index—Effective Buying Income, New 
a Car Sales, Population, SM’s Buying Power Index, and others not shown by SM but avail- 
able through our own studies (Ask Kelly-Smith)—Harrisburg continues to rank among 
688 : : 
a the nation’s High-Test Markets. 
pe See also Dau- 4 r In Excess of 
i riot e Chenin es 
> Ea The Pat and 77,000 
ge 9. Largest Daily Net Paid Circulation in Penna., Outside of Philadelphia and Pittsburgh 
” New York, Chicago, KELLY-SMITH CO. Philadelphia, Boston, 


APR} 


Detroit, Atlanta, 
10. 


1941 


NATIONAL 


REPRESENTATIVES 


Kansas City 


[133] 


CITY 


Lansdale 
Latrebe 
Lebanon 


Lewistown. . 
Lock Haven... 


McKeesport. . 
McKees Rocks 


Mahanoy City 
Meadville. . 
Monessen 
Mount Carmel 
Nanticoke 


New Castle 

New Kensington 
Norristown. . 
Oil City 
Philadelphia 


Phoenixville 
Pittsburgh 
Pittston 
Plymouth 
Pottstown 


Pottsville 
Punxsutawney 
Reading 
Scranton 
Shamokin. . 


Sharon 
Shenandoah. . 
Somerset 

State College. . . 
Stroudsburg. . 


Sunbury 
Tamaqua 
Tarentum 
Titusville 

: Tuttle Creek 


Uniontown 
Upper Darby 
Vandergrift 
Warren 
Washington 


Waynesboro 
West Chester 
Wilkes-Barre 
Wilkinsburg. . 
Williamsport 
\ York 


STATE TOTAL 


Lower Merion. .. 


COUNTY 


Montgomery 
Westmoreland. . 
Lebanon..... 


Mifflin 
Clinton 
Montgomery 
Allegheny. . . 
Allegheny. . . 


Schuylkill 
Crawford 
Westmoreland. . 
Northumberland 
Luzerne........ 
Lawrence... 
Westmoreland. 
Montgomery... 
Venango... 
Philadelphia. . 


Chester. ... 
Allegheny... 
Luzerne 
Luzerne 
Montgomery. . 


Schuylkill. . . 
Jefferson 
Berks 


, Lackawanna 
Northumberland.. 


+ Mercer 


Schuylkill. . . 


4 Somerset. . 


Centre 
Monroe 


Northumberland 
Schuylkill 
Allegheny. 
Crawford 
Allegheny. 


Fayette 
Delaware 
Westmoreland. . 
Warren 
Washington 


Franklin 
Chester 
Luzerne 
Allegheny. . 
Lycoming 


York 


TOTAL ABOVE CITIES 


“Withheld to avoid disclosure. 


P| E N N S Y L Vv A N I | A—City Data—(Continued) 


POPULATION, 1940 


9891.7 


In Thousands) 
Mu- % | % | Fami- % 
nic- Coun-| of | lies, Total _ of 
ipal | ty | State Est’d State 

9.3) 3.23) .09 2.5) 4,489 .14 
11.1, 3.66 .11 2.8 4,647) .15 
27.9|38.40, .28 7.4, 12,936 .41 
13.0\30.24 .13) 3.7) 8,747| .28 
10.8|31.27' .11, 2.9) 5,944) .19 
39.3,13.60| .40, 9.6 20,618) .66 
55.5 3.94 .56) 14.4 27,280) .87 
17.0, 1.20, .17 4.2| 5,794) .18 
13.4 5.88 .14 3.2 4,015) .13 
18.3.25.54) .19 5.5) 11,648) .37) 
20.2) 6.68) .20 5.0, 5,436) .17| 
17.814.03) .18 4.1) 4,191) .13) 
24.2, 5.51) .25) 5.9) 6,574) .21 
47.6:49.18| .48 12.7) 21,053, .67 
24.0, 7.92 .24 6.3) 12,898 .41 
37.9'13.13| .38 8.4) 16,922) .54 
20.3|31.73| .21) 5.5) 9,749) .31 
1935.1/100.019.56) 507.2766 ,622|24.47 
12.3) 9.05; .12) 2.9) 4,098) .13 
|| 665.4.47.27, 6.73. 175.1 337,312|10.77 
17.8) 3.88} .18 3.9) 7,136) .23 
15.6) 3.53) .16 3.7, 3,520) .11 
20.6; 7.14 .21 5.5 11,307) 36 
24.4/10.69, .25 6.2) 14,282) .46 
9.517.54) .10| 2.6) 5,019) .16 
) 110.7\45.77| 1.12, 29.8 54,765) 1.75 
140.4 46.63, 1.42, 35.6 56,317) 1.80 
18.8\14.88| .19 4.8) 8,811, .28 
25.3\25.08| .26) 6.5) 13,895, .44 
19.8 8.67) .20|) 4.5 6,558) .21 
5.4 6.25) .06 1.5) 5,134) .16 
6.2,11.84 .06; 1.9) 4,509) .13 
6.220.76 .06 1.8) 5,353) .17 
15.412.19| .16 4.5) 7,113) .23 
12.5 5.46, .13 3.2, 4,021; .13 
9.8| .70 .10 2.7), 5,087| .16 
8.111.37) .08 2.4 4,316 .14 
9.8 .70 .10' 2.6 4,219) .13 
21.8,10.85 .22 5.8 19,027 .61 
56.8:18.32) .58 16.1, 24,842) .77 
10.7; 3.53) .11 2.7 4,032) .13 
14.9\34.67| .15| 4.1) 13,248) .42 
26.112.39) .26 7.0 16,294 .52 
10.2|14.75, .10, 2.9 4,129; .13 
13.2) 9.73) .13| 3.5) 9,954) .32 
86.119.56 .87 20.4 41,483) 1.32 
29.8 2.11; .30 8.7, 10,498 .34 
44.347.36| .45 12.4 20,921 .67 
56.7,31.84, .57 15.9 29,908 .95 
5146.0 


2514.7) 3133377 


52.05 1344.7 2314264|73.83 


Ratio 
1939 
to 
1935 


117 


Food 


1,319 
1,649 
2,481 


2,106 
1,492 
4,794 
9,052 
1,943 


1,310 
2,638 
1,635 
1,261 
2,023 


5,348 
2,695 
4,548 
2,630 


RETAIL SALES 


in Thousands of Dollars) 


1939 U. S. Gov't 


Furn- 

Gen. | Ap- | iture, 
Mdse.' parel House- 
hold 

221 326 314 
742, 334 262 
2,104, 1,447| 1,008 
1,421 . 531 
1,067, 546 265 
2,032) 1,496 854 
3,562) 3,254, 2,159 
254 322 142 
389 462 97 
1,758) 1,018 631 
419 622 342 
737, 514 119 
486 699 282 

| 

3,427; 2,100 1,229 
1,780; 2,202 740 
2,948; 1,474, 1,114 
1,423, 864 543 


The “SM” 


sive estimates by SALES MANAGEMENT 


Auto) Lum. 
and | Bidg. | Drugs 
Filling Hdwe. 
1,376 253 176 
739| 272 134 
2,580; 590 499 
1,606, 393 368 
1,290, 346; 238 
5,952) 796 780 
4,286 799) 1,018 
988, 432 273 
745 97, 118 
2,885, 516) 466 
993, 327) 224 
550/ 139 133 
1,107; 405) 207 
4,011| 1,137, 752 
2,755 864 406 
2,502} 600 796 
2,069, 537) 235) 


117/178, 540 verees 82,914 30,918 69,211 


135) 1,261) 304) 195 276, 941 
127) 76,645 /96,844/26,452 15,822/34,621 
108) 1,712) 867| 1,140, 494) 1,277 
115) 1,286, 359) 313) 204) 406 
133) 2,685| 1,286, 976, 614 2,965 
123) 2,496) 3,091| 2,172) 1,275) 2,892 
135] 1,400} 770, 547, 323) 1,114 
112) 14,486, 7,752) 6,811, 3,876, 8,957 
102) 15,418, 8,636| 8,110 3,224) 7,820| 
134) 2,244) 1,246 1,228) 326) 1,621 
| 
169| 2,993) 2,473, 1,417, 549) 3,245) 
117, 1,458) 703) 848) 398 1,289| 
134) 842) 489, 330/367) 1,550 
147, 1,135) = *| 380) 144) 1,151 
130/ 1,303, 1,395, 319) 105 1,237 
137, 1,872, 1,027, 849 348) 1,312 
105) 1,203} 352) 447 207, 559 
124 1,616 473) 553) 502) 687 
133, 1,342) 330/ 407) 145) 594 
158 1,440, 210 460 235 890 
148 3,519 4,356 1,765) 1,621) 3,812 
115) 6,138 2,203, 2,031 516 5,434 
128, 1,271) 272 504, 321 954 
187, 2,080, 6,267, 670 320 2,065 
131, 4,446) 2,325 1,626 804 3,397 
106 1,037 345) 315, 337/ 1,273 
158 2,498 923) 697, 658 2,203 
109 9,380 10,353, 6,321| 3,002) 3,589 
130 3,441) 674) 771, 384) 2,921 
126 4,827) 3,451| 2,892) 1,202, 3,135 
117, 6,033) 5,088) 3,191) 1,979] 6,547 


*/26,596) 954, 1841732, 1001526452 23.85 3,010 


256, 226) 5,101 422 
*'12,285 419,839) 882,069 
303, 269, 8,882 6,604 
222} 124 4,381 206 
358| 483, 14,073, 3,470 
141, 538) 17,776) 10,512 
225! 177 6,247 3,627 
2,076 1,802 68,164 40,113 
2,135| 1,600 70,096) 61,341 
*| 467) 10,967, 2,852 
790! 447) 17,295) 6,015 
285| 346 8,162) 5,100 
535, 122) 6,390 
138} 233) 5,611)... 
258' #179 6,663 1,634 
310 311 «8,853 4,542 
525 119 5,005 4,963 
585 211 6,332 767 
541, 117) 5,372 770 
229! 120 5,251 461 
791, 641 23,682 10,157 
1,909| 1,670 30,920 646 
201, 180 5,018 1,133 
469| 231 16,489 6,163 
885| 680 20,280 6,015) 
169, 163 5,139 489 
517, 377\ 12,389) 1,433 
1,287, 1,304. 51,632 49,765 
486| 686 13,066 1,475 
1,240, 911 26,040 11,315 
778| 935 37,225 25,307! 


WHOLE- 
SALE 
___|| SALES 
1940 
1940 ; 
Dollars 
Total (in thou- 
| sands) 
Est. | 
Est. 
5,587 2,440 
5,784 2,272 
16,101 6,950 
10,887, 3,494 
7,398 1,615) 
25,662 295 
33,954 12,813) 
7,212, 1,426/ 
4,997) 2,311 
14,498 2,873 
6,766) 1,890) 
5,216, 1,496 
8,182 1,594 
26,204 12,013 
16,054, 1,370 
21,062) 5,163) 
12,134) 19,775 


symbols mark original, 

= a —= 

EFFECTIVE BUYING 

INCOME 1940 

SM ESTIMATE 
Dollars Per | Po 
(in % | Fam- Cap 
| thou- | of ily, | ita, 
sands) State! dol- | do}. 
lars | lars 
6,750, .11/2,681) 7% 
7,596, .12,2,667) 695 
20,504 .322,773) 7% 
9,813 .15 2,646) 7% 
7,494, .12:2,623) 694 
30,154) .47/3,155) 767 
39,764) .622,770 717 
12,098; .19|2,857, 714 
7,582) .12/2,360 56 
15,015) .23\2,735, 92 
11,171) .17 2,240) 552 
8,924) .14/2,168) 503 
14,536) .23/2,446) 69 
34,036) .532,676 715 
19,740; .31|3,154) 623 
25,905, .40/3,081 683 
15,807; .25'2,894 781 
789 
7,727| .12/2,634| 630 
511,407, 7.99/2,920| 769 
10,462) .16/2,703) 588 
9,899) .152,703) 637 
15,926; .25/2,905) 772 
18,283; .29'2,929 750 
8,169; .13/2,191 862 
82,296, 1.29. 2,764 743 
95,792 1.50/2,688| 682 
13,146, .20 2,751) 698 
21,084; .33/3,227) 833 
10,704 .172,397) 54 
4,022; .06/2,655) 741 
6,424) .10|3,426'1,032 
5,722, .09)3,153) 925 
11,663) .18/2,595 757 
7,605; .12'2,355 611 
7,510; .12/2,778 763 
7,243, .11/2,975 891 
7,720; .12)3,010) 787 
13,143; .20/2,286 603 
45,512) .71/2,827| 801 
6,674, .10/2,466 624 
11,224, 182,717) 755 
18,599| .292,670 713 
6,955; .11/2,400) 681 
9,689, .152,739| 735 
64,983) 1.01/3, 183 754 
26,050, .41/2,990 875 
33,603) .52/2,704| 758 
45,624) .71/2,876) 805 


125 560, 587 470107 235066 119,554 327810 52,773 83,206 2882,960 3308 ,512 3848012 60.11 (2,862) 748 


12618 830, 646 502775 262230 138 ,992 520696 | 135398 104392 3899, 984) 13551 , 1756401127 


{Wholesale Sales estimated in advance of government census release. 


2,545 647 


For Pennsylvania County figures, see page 116. 


— 


and following pages. 


Please do not attempt to use these figures before reading the complete explanation on page 9 
There you will find sources of all figures identified, explanation of the 
trading area key, and all comment necessary to a complete understanding of the use of all data. 


— 
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cee West Palm Beach 


WFBR--the BEST BUY in a healthy market 


¥ The BALTIMORE market is more than 


25% better than the national average 
(Sale Management Index: 127) 


¥ WFBR carries more National Spot adver- 
tising than all other Baltimore stations 


combined! 


¥ WFBR offers GUARANTEED TIME! 


IN 
BAL TIMORE 


ON THE NBC RED NETWORK 


South Atlantic States—County Data 


D ELAWA R E—County Data 


RETAIL SALES 


The “‘SM” symbols mark original, exclu. 
sive estimates by SALES MANAGEMENT. 


es 


EFFECTIVE BUYING INCOME, 


t 
POPULATION, 1940 __|AUTO SALES | | Cy 
(In Thousands) aS ay - 1940 IN- 1940 SM ESTIMATE | MARKET 
1939 U. S. Gov't. on | | COME CONTROLS 
raat ae _ | TAX a. _| 
COUNTY Dollars | | RE- | Thou- || 
Ratio White Ratio (in New Ratio TURNS) Per yoreey Na- | Buy- 
Total 1940 % | Fami-| Fami-) Dollars % |1939 thousands) Passen- | (1940 | PER | Dollars % | Per | White $1500 | tional | ing 
1940 to of lies, | lies, (in of to | ger | to | 1,000 | (in of Fam-| Fam- | Pre- | Buying | Pow- 
1930 |U.S.A.| Est’d | Est’d | thousands) |U.S.A.| 1935 | SM) Cars | 1939 i | thousands) jv-sA. ily | ily | ferred | Power | er 
| Estimate | | | | families % ‘Index 
- — = — —| — | ——— ——— — — — EE = ——— 
Kent... 38 34.4; 108) .026 9.7) 7.8 11,955; .028) 137 12,938)! — 117) 24 | 22,935, .031| i2, 371) 2, 665 2.71 .031| 119 
New Castle (Wilmington) 38 179.6) 112) .137) 45.9) 40.7 78,115) .186) 137) 84,538) 6,155) 136) 81 | 140,473} .190/3, 087) 3,266, 19.3) .188| 137 
Sussex 38) 52.5; 115) .040) 15.0 12.9) 19,982; .048| 178 21,625 2,184) 156) 21 | 34, 392| -046) 2, 300) 2, mes 3.7 049) 123 
siete ee e Si ERDAS Seah —|—_—|—__ | | ‘a — 
STATE TOTAL 266.5) 112) .203) 70.6) 61.4) 110, 052) -262|) 143} wane nae 137| 63 | 197, 800 +7 00 - 3, ~ 25.7 288 132 
" | | | 


For Delaware City figures, see page 156. 


DISTRICT OF COLUMBIA 


| | | | | | 
Washington, D.C.......42 — 138 | 8 171.0) heey wa.768 958) 122 wa 26,971) 110) 172 700,200) .944)4,094) 4,739) 102.7] .948| 188 
a | | | | 
M A R Y L A N D—County Data 
Allogany............. 40 88.2 112) .067| 21.5) 21.2) 28,050) .067| 127| 31,716] 1,689, 127) 39 52,198} .070|2,422| 2,446, 9.1] .068| 101 
Anne Arundel 38) 67.9) 123) .052) 15.3) 11.4) 15,059] 036 149| 17,026) 1,902} 112) 41 32,277 .044|2,105| 2,466) 7.0] .043| 83 
"Baltimore (Baltimore)...39| 1,010.0| 109| .769| 263.5| 221.3) 407,441| .970| 128) 460,685) 25,384) 123] 69 | 735,844) .992\2,793| 3,070| 110.6| .978| 127 
Calvert 39) 10.5) 110} 008) 2.4) 1.4) 1,804) .004) 158) 2,142) 171 116) 12 3,854) .005|1,619| 2,138] N.A.| .005| 63 
Caroline 38) 17.5) 101) .013) 4.9) 3.9) 3,888) 009] 105) 4,396) 348) 117) 14 8,308) .011/1,705| 1,923) N. A.) 011 85 
| i | | 
Carroll 39/ 39.0| 108/ 030, 9.0) 8.7) 8,845) .021| 133) ol 839| 111) 18 | 20,318) .027|2,244| 2,290, 2.6) .025| 83 
Cecil 38 26.4) 102} .020| 6.2) 5.6)  5,867| .014| 125, 6,634) 620] 139) 28 | 12,659| .017/2,033| 2,157| 2.0) .016| 0 
Charles 42 17.7; 109) 013) 3.8) 2.2) 3.084) .007| 143] 3,487) 414 138 19 | 5,634) .008/1,473| 1,937} 1.0] .009| 68 
Dorchester. . 39 27.9, 104) .021| 7.3) 5.3| 6,482) .015| 150 7329 516, 124) 16 | 12,682) .017|1,744| 2,068 N.A.| .017| 81 
i] | | | 


*Baltimore County includes Baltimore City. 


Before using these figures, see explantion page 9. 


Preston 


Caroline County 
TEST MARKET LISTS need at least 


one small town market. Not just any 
small town—but one which combines 
thriving industry, active retail busi- 
ness, a closely knit trading area. 

THAT’S PRESTON—visited annually 
by thousands of hunting and fishing 
fans the country over. Right in the 
center of farming, food packing, tex- 
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tile, sports activities of the rich Chesa- 
peake Bay Country—where business 
is booming! 

CAROLINE COUNTY is a compact 
trading unit of 4,900 families, 2,800 
home owners, $4,396,000 retail sales 
(up 13% over 1939), 373 retail out- 


Preston News 


—* ‘The biggest little town in the U. 8S. A.”— 


Maryland 


lets, and $8,308,000 Effective Buying 


Income. 


MAKE PRESTON a real part of your 
1941 sales program, test or year 
’round campaigns. And the Preston 
News, blanketing the preferred fami- 
lies of this area, will do an advertising, 
merchandising, sales building jo 
you'll remember. Write for complete 
market analysis. 


SALES MANAGEMENT 


YEAR AFTER YEAR= 


America’s Number 1 Market 


WASHINGTON. D.C___, 


EGARDLESS of national bus- 
iness fluctuations, Washington, 


D. C. continues to grow bigger, busier, 


and more tempting to producers look- 


ing for a “red hot” market for their 


products. 


Here in Washington, advertisers find 
a perennial bright spot where high 
and stable incomes—expressed in re- 
tail sales, income tax returns and high 
value of owned homes — provide a 
market which is always at the head of 


the list for any sales and advertising 


| campaign. 


| YEAR AFTER YEAR- 
AMERICA’S NUMBER I NEWSPAPER 


OR THE 9TH CONSECUTIVE YEAR the Evening and Sunday Star leads every news- 
paper in America with 23,804,531 lines during 1940—a gain of 663,694 lines over 1939 
—further evidence of the continued upswing in advertisers recognition of the Washington 


market and the thorough coverage of this market by the “Star.” 


Che Evening Star 


New York Office WITH SUNDAY MORNING EDITION Chicago Office 
DAN A. CARROLL if J. E. LUTZ 
110 E. 42nd St. WASHINGTON, D. C. Tribune Tower 
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Accomac 

1 Albemarle 
2Alleghany 
Amelia 
Amherst 


MAR 


Y LA N D—County Data—(Continued) 


RETAIL SALES 


The “‘SM” symbols mark original, excly. 
sive estimates by SALES MANAGEMENT, 


—— 


EFFECTIVE BUYING INCOME, 


For Maryland City figures see page 156. 


POPULATION, 1940 AUTO SALES 
(In Thousands) a y ] 1940 IN- 1940 SM ESTIMATE MARKET 
1939U.S.Gov't. | 1940 cOoM CONTROLS 
- ; ee eee Be 7 TAX a 
COUNTY | | Dollars RE- Thou- 

Ratio | White Ratio| (in | New | Ratio TURNS Per sandsof) Na- Buy. 

Total (1940; % | Fami-| Fami-| Dollars % \ 1939) thousands) Passen- | 1940 PER | Dollars = % | Per | White) $1500 | tional ing 
1940 to of lies, | lies, (in of | to ! ger | to | 1,000 (in of |Fam-| Fam-| Pre- | Buying Pow. 

1930 |U.S.A.| Est’d | Est’d | thousands) |U.S.A.| 1935 | Cars | 1939 thousands) U.S.A. ily ily | ferred | Power er 
| Estimate | families) % | Index 

Frederick 39 57.6, 106) .045| 14.4) 13.2 17,445, .042) 140) 19,725 1,050, 117 24 33,391, .045/2,326, 2,433 4.7, .043 & 
Garrett 40 21.9 110; .017, 4.9 4.9 3,935, .009| 164 4,449 252) 111 8 6,852, .009 1,411 1,411, N. A.) .009 § 
Hartord 39 34.8; 110 .027 8.4 7.3 8,730| .021; 152 9,871 1,018, 121 31 17,252; .023'2,063| 2,217 3.2 -023, 8 
Howard 39 16.9} 105) .013) 3.9, 3.1 4,334, .010' 188 4,900 414, 100! 33 7,816; .011/2,022| 2,271 1.1 -011, 8 
Kent 39 13.4, 94) .010,; 3.7; 2.6 4,047, .010 143 4,576 313; 106) 21 7,773| .011,2,073 2,491, N.A.| .011) 110 
Montgomery 42 81.4) 166! .062) 20.9) 18.1 24,339, .058, 185 27,520| 4,480) 131) 125 44,026, .059/2, 103} 2,278 10.6 -068 | 110 
Prince Georges 42 87.2 145| -067, 21.4) 17.1 20,112, .048| 177 22,740 3,048 133 67 43,670| .0592,041 2,300 10.9 -059' 8 
Queen Annes 39 14.5, 99) .011; 3.9) 2.8 2,798, .007| 120 3,164 259° 91, #15 5,397, .0071,382, 1,639 N. A. .007 64 
St. Marys 39 14.6) 96) .011) 3.1) 2.1 2,271; .005, 142 2,568 226, 120 7 4,053, .0061,313, 1,617, N.A.| .006 §% 
Somerset 39 20.7; 88 .016) 5.3) 3.5 2,949; .007; 124 3,334 326 112 7 5,454; .007\1,033| 1,268 N.A .007, 4 
Talbot 39 18.8, 101) .014) 5.4 3.8 6,510; .015,| 149 7,361 477, 102 28 10,984 .015 2,016 2,438, N.A -015) 107 
Washington 41 68.8, 104 .052) 17.6) 17.0 21,729, .052 128 24,569 1,413) 120 30 39,837, .054 2,259) 2,309 7.8 .053| 102 
Wicomico 39 34.4, 110) .026 9.8 7.9 12,130; .029| 168 13,715 888 118 22 21,308 .029 2,182 2,440 2.9 -029' 12 
Worcester 39 21.45 99, .016) 6.0; 4.4 7,334, .018| 157 8,292 515, 116 14 12,714) .017/2,130 2,495 N.A .017, 106 
STATE TOTAL..... 1,811.5, 111) 1.380) 462.6) 388.8 619,273 1.474, 134 700,200 46,562) 123 75 1,144,301; 1.543 2,475, 2,719 173.5 1.530 I 


IN tl A—County Data 
39 31.5 88 .024 8.3) 5.7 3,959 .009 94 4,361 454 135 7 
114 44.0| 104 .034 10.8 8.0 14,992 .036) 145 16,515 1,004 119 30 
109 29.2, 108, .022,) 6.7 5.9 7,965 .019 115 8,774 634 138 36 
114 8.5, 95 .006 1.9 9 691.002) 131 761 76, 95 4 
109 20.3; 107 .016 4.1 2.8 1,599, .004 133 1,761 152. 122 =10 


Appomattox 
3Arlington 
{Augusta 
Bath 
Bedford 


Bland 
Botetourt 
Brunswick 
Buchanan 
Buckingham 


5Campbell 
Caroline 
Carroll 
Charles City 
Charlotte 


Chesterfield 
Clarke 
Craig 
Culpeper 
Cumberland 


Dickenson 
6Dinwiddie 
7Elizabeth City 
Essex 

Fairfax 


Fauquier 
Floyd 
Fluvanna 
Franklin 
8Frederick 
Giles 


[138] 


1Albemarle County includes Charlottesville. 
2Alleghany County includes Clifton Forge. 
3Arlington County includes Alexandria. 
4Augusta County includes Staunton. 


9.0 107, .007, 2.0) 1.5 1,400 .003 143 1,542 81 «67 5 

42 90.3 178 .069| 24.8 20.4 30,583, .073 149 33,691 4,129, 167) 76 
11 55.9, 111) .043 12.8 3 13,974 .033 136 15,394 1,315, 132) 26 
31 7.2, 88 .005 1.7 835 .002 92 920 152, 129 +17 
109 29.7 102) .023 6.8 3,286 .008 128 3,620 306, 118) 10 


113 6.7; 112, .005 1.4 1.4 332.001, 110 366 42, 131 1 
113 16.4 106) .013) 3.7, 3.1 1,512 .004 127 1,666 177, 109 8 
114) 19.6 96 .015) 4.1 2.0 2,273; .006, 127 2,504 197, 104 6 
52 31.5 188 .024 6.0 5.8 3,494 .008 329 3,849 362, 167 5 
114 13.4 101, .010 2.9 1.6 894 .002, 183 984 101, 129 2 
109 70.5, 111) .054 17.1, 12.5 24,380 .058 129 26,857, 1,363) 115; 35 
114 13.9 91) .011) 3.0 1.6 1,371, .003) 121 1,510 160 122 7 
113 25.9| 117 .020 5.7) 5.6 1,747, .004 199 1,925 432 161 5 
114 4.3, 88 .004 9 3 187)... 109 206 49, 114 5 
114 15.8 99) .012) 3.3 2.0 1,108 .003, 120 1,221 144 113 4 
114) 31.2) 120; .024 7.6, 5.8 2,947, .007, 134 3,247 430, 129, 12 
44 7.2, 100 .005) 1.7| 1.4 1,420, .003 107 1,564 115, 106 19 
109 3.8 106 .003 9 9 369; .001; 140 406 38; 146 a 
42 13.4, 100, .010 3.1, 2.2 3,133; .008) 121 3,452) 207, 115, 15 
114 7.5, 100 .006, 1.6 8 398, .001, 130 438 48 145 2 


140 21.1, 130 .016, 4.1) 4.0) 2,124; .005, 148 2,340 209; 131 5 
114 48.7, 104 .037) 11.3) 5 zy) 14,933, .036) 135 16,450 861; 130, 26 
110 34.7, 133, .026) 9.1; 5.8) 7,261, .017; 119 7,999, 1,475 186 45 
39 6.1) 87 .005 1.4 7 1,131, .003) 134 1,246 111, 123 9 
42 40.7, 161, .031, 8.6) 7.2 4,701, .011| 162 5,179 851, 149; 22 


42 21.2; 100, .016 4.9 3.6 4,439, .011 128 4,890 425; 126 20 
113 11.9, 102) .009) 2.8 2.7 971; .002 162 1,070 105, 121 2 
114 7.1; 95; .005; 1.7; 1.0 620, .001 143 683 79, 123 6 
113 25.8 106 .020 5.5 4.7 2,113, .005 117 2,328 250, 99 a 

44 26.1 109 .020) 6.7 6.2 8,914, .021, 129 9,820 468 113, 26 
113’ 14.6 114 O11, 2.1) 2.0 2,006 .005, 164 2,210 232, 202 9 


5Campbell County includes Lynchburg. 
6Dinwiddie County includes Petersburg. 
7Elizabeth City County includes Hampton. 
8Frederick County includes Winchester. 


6,545 .009 785 959 N.A. -010, 4 
23,615 .032/2,194 2,564 3.5) .034 100 
15,348 .021 2,274 2,450 2.9, .020, 9% 

966 .001,; 501 713 N.A -002, 33 

2,761 .004 669 819 N.A 004, 2 


2,729, .0041,352 1,559 N.A. 004 57 
47,980| .065 1,937 2,152) 16.2) .074 107 
22,397 .0301,755 1,874 3.6) .033 7 

1,657, .002, 953 1,026 7) .002 4% 

5,558, .007, 814 935 N.A. 008 83% 


898 .001 631 631 N.A. 001, 2 
2,757, .004 745 815 N.A. 004 31 
4,130 .0061,011 1,423 N.A. .006) 4 
5,746 .008 956 975 N. A.) .009 3 
2,318 .003) 813 1,073, N. A. 003 30 

39,102; .053,2,288 2,702 4.8, .054, 100 
2,624" .004 867 1,194 N. A.) .004 36 
2,947, .004 514 521) N.A.) .005 2 

653) .001, 741, 1,225) N.A.| .001 2% 
2,176 .003} 650) 843, N.A.) .003 2% 
5,482, .007 722, 834 2.6) .008| 33 
2,683, .004/1,548 1,731 4), .004 80 

820| .001, 904, 904 N.A.| .001 33 
4,869 .0071,556) 1,886 1.0) .007, 70 

950| .001 582 833) N.A.) .001, 17 


3,731; .005, 906; 924 N.A.| .005 31 
22,934, .031/2,031| 2,800 3.9| .033) 8 
14,943, .0201,635, 2,055 4.5) .021| 81 
1,692, .0021,192 1,706 N.A.| .003) 60 
8,331, .011, 972) 1,070 3.1 013) 42 


7,887 .011/1,605, 1,890 1.3) .011, 69 
1,882; .003) 667, 682) N.A.| .003) 33 
1,237, .002, 744, 944) N.A.) .002 40 
3,823, .005 694 756 1.5 005 «5 
14,209 .019|2,116, 2,202 1.9 019, 9% 
3,277 005 | 4% 


-0041,552) 1,587, N. A. 
| 


Before using these figures, see explanation page 9- 
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Buy. 
ing 
} | Pow. 
| @ 
Index * PORTSMOUTH 
— %& SM Sales Index 135 
s ntne 
sg 
3 a J alia oleae a Sa 
i J NCLE SAM’s billion two hundred million dollar defense pro- Mlinayorcr! 
| 110 . gram in the Norfolk Market is shooting every business indice sky-high. High-Spot it 
3) Me 44% GAIN in DEPARTMENT STORE SALES and 26% gain in NORFOLK 
|e general business, February over a year ago. Other sales far exceed the SM Sales Index 130 
a4 ’ national average. And destined to shoot still higher when the peak of 
| work is reached! 
, ° . 
| WTAR can make every day a sales PAY DAY for you in Norfolk. With 
the heaviest NBC Red avd Blue Network commercial schedules in the entire 
| 102 Southeast—PLUS local programs cued to the special interests of this nautical 
i... area—WTAR contacts more listeners in the Norfolk Market than all other * NEWPORT NEWS 
| 106 eres SM Sales Index 121 
a stations combined. 
| im National Representatives: 
- EDWARD PETRY & COMPANY 
* 
a COMPLETE NBC 
RED and BLUE SERVICE 
* 
42 
100 NOW 
91 5000 WATTS 
33 
3 BAY end InSHT Owned and Operated by 
NORFOLK NEWSPAPERS, INC. 
87 = eee 
pe 7 4 c ii Uliiatia atl - The “SM” symbols mark original, exclu 
, ; : ‘ . : gage . ‘ 
. VIRGIN I A—County Data—(Continued) sive estimates by SALES MANAGEMENT. 
35 ; MET GMA wah. - 
RETAIL SALES EFFECTIVE BUYING INCOME, GD 
20 POPULATION, 1940 - AUTO SALES 
31 In Thousands) wa 1940 IN- 1940 SM ESTIMATE MARKET 
® 1939 U. S. Gov't. 1940 COME CONTROLS 
2 F —. _ | ——_—idt SAX a ee 
30 COUNTY Dollars RE- Thou- 
Ratio White Ratio ‘(in New Ratio TURNS Per sandsof| Na- | Buy- 
100 Total (1940 % | Fami- Fami- Dollars % 1939} thousands) Passen- 1940, PER | Dollars % | Per | White) $1500 | tional | ing 
36 1940 to | of lies, lies, (in of to | ger to 1,000 in of |Fam-| Fam-| Pre- | Buying | Pow- 
25 1930 |U.S.A. Est’d | Est’d | thousands) |U.S.A. 1935 | Cars 1939 thousands) U.S.A. _ ily ily | ferred | Power | er 
% | Estimate families) % | Index 
5 = : ar ‘ ; mas Ce ae 
Gloucester 114 9.5) 87 .007 2.5 1.5 1,485 .004 115 1,636, 192) 128 10 2,247, .003/ 909 1,175, N.A. .004) 57 
33 Goochland 114 8.6 108 .007 1.7 .8 468) .001 110 516 85 147 «4 1,014, .001) 596) 830} N.A. .001| 14 
80 Grayson 113 21.9 109 .0177 5.0 4.8 3,461, .008 152 3,813 115 124 «1 5,519, .007/1,114) 1,130 N.A. .007| 41 
33 Greene 114 5.2 87 .004 1.1 «9 244.001 105 269 49 123 3 748} .001 672 742 N.A. .001, 25 
70 b aw 
7 Greensville 114 14.9, 111 011, 3.1 1.3 2,390 .006 121 2,633 173) 133 10 3,844, .005 1,230 1,817, N.A. .005) 45 
Halifax 108 41.3 100, .031| 8.7, 5.0 5,103, .012) 125 5,622 423 118 9 8,588, .012) 986 1,297) N.A. .012, 39 
31 Hanover 114 18.5 109 .014 4.2 2.9 2,422, .006, 320 2,668 427 116 16 5,071 .007|1,216 1,470, N.A. .007| 50 
89 9Henrico (Richmond). ..114 232.2, 109.177 61.5 43.6 112,165 .267, 135, 123,562, 7,552 121 75 174,981 .2362,843 3,403, 25.2, 249) 141 
81 10Henry 108 36.3 131) .028 7.9, 5.7 7,545, .018, 159 8,311 767 111 15 11,492) .015 1,457, 1,728) 2.6 .017| 61 
60 
a2 Highland 11 4.9, 108 .004 1.1) 1.0 280, .001, 158 308 67 149 2 831, .001) 771, 817) N.A. 001) 25 
Isle of Wight 112 13.4) 100 .010 3.1 1.6 1,984 005 150 2,186) 223) 157 7 3,571, .005|1,144) 1,573 N.A.| .005| 50 
) i1James City 114 8.9 116 .007 1.7 1.0 2,724 .006, 150 3,001 229 105 31 4,528, .006/2,601| 3,359 7, .009| 129 
33 King and Queen 114 6.9, 91| 005 1.6 .8 336.001) 97 370 62 109, 3 897, .001| 576, 803) N.A.! .001) 20 
’ King George 42 5.4, 102) .004 1.4) .9 441, .001| 136 486 140 141 12 953, .001) 689, 848 6; .001| 25 
9% King William. . 114) 7.9 100, .006) 1.9} 1.0 1,535 .004 163 1,691 182, 129 19 2,716| .004)1,432) 1,950 6 004) 67 
45 Lancaster 39 8.8, 99) .007) 2.2) 1.3 1,455, 003) 119 1,603 147) 1316 2,698, .004/1,244) 1,607) N.A.) .004| 57 
—s Lee 140: 39.3, 129, .030| 8.2) 7.9 3,500, .008) 112 3,856 299) 159 3 6,641 .009| 807; 823} N.A.| .008| 27 
09. Loudoun 42 20.4 103, .016, 4.8 3.8 4,238, .010| 139 4,669 414) 106, 19 7,436, .010|1,562) 1,756) N.A.| .010| 63 
Louisa 114 13.7, 96| .010) 3.2) 1.9 1,484, .004 123 1,635 141, 985 2,792, .004) 863) 1,130} N.A.| .004| 40 
Lunenburg 114 13.8, 98) .011; 3.1) 1.8 1,681, .004, 137) 1,852 138} 105) 10 3,070, .004) 980 1,279 -9; .004, 36 
NT 


$Henrico County includes Richmond. 10Henry County includes Martinsville. 11James City County includes Williamsburg. 
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D> AD BETTER THAN US: 7 8% Vincina avenace 


“S.M." BUYING POWER INDEX: 137 


Second Highest in Virginia (Richmond: 141) 
THE DAILY PRESS and TIMES - HERALD 


(MORNINGS—SUNDAY) (EVENINGS) 


Representatives: SAWYER-FERGUSON-WALKER COMPANY, New York—Chicago—Detroit—Atilanta—Richmond. 
RADIO AFFILIATE, ‘covering the important Hampton Roads area: WGH. 1340 KC, Mutual Broadcasting System Affiliate 


VIRGIN I A—County Data—(Continued) 


The “SM” symbols mark original, exclu 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES EFFECTIVE BUYING INCOME, SM) 
POPULATION, 1940 AUTO SALES { 
(In Thousands) ] 1940 » IN- 1940 SM ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 
" a ee = TAX - 
COUNTY Dollars | l | RE. | es Thou- | 

Ratio White Ratio (in || New | Ratio/TURNS| Per sandsof) Na- | Buy 

Total 1940) % | Fami-| Fami-) Dollars % | 1939 | thousands)! Passen- | 1940) PER | Dollars % | Per White) $1500 | tional | ing 

1940 to of lies, | lies, (in of to ger to | 1,000 (in of (Fam-| Fam- | Pre- | Buying | Pow 

1930 |U.S.A.| Est’d | Est’d | thousands) |U.S.A.| 1935 | yD Cars | 1939 thousands) U.S.A. ily ily | ferred || Power | er 

Estimate families) % | Index 
Madison 42 8.4 94 .006) 1.9 1.4 625, .001, 120 689 103) 127 1,460| .002) 780, 917 N.A. 002, 3 
Mathews 114 7.0; 89 .005 1.9 1.5 979, .002) 96 1,078) 177, 128) #11 1,938; .003 1,013) 1,150) N.A. 003) 60 
Mecklenburg. . . 114 31.7| .97 .024 7.0 3.6 4,773, .011, 115 5,258 353, 115 8 8,245) .011/1,186 1,623 N.A. .011, 4 
Middlesex 114 6.8 92) .005 1.7 1.0 913, .002 106 1,006) 98 94 7 1,798, .002/1,035 1,381 N.A .002) 4 
12Montgomery 113 28.0| 109 .021 6.7, 6.0 5,696, .014 134 6,275 589, 120, 17 9,268, .012 1,389 1,475 2.4 .014 6&7 
13Nansemond 112 34.1) 104 .026 8.2, 3.7 8,262! .020' 156 9,101 546, 115 17 12,688, .017 1,554 2,240 1.9 .018| 6 
Nelson 109 16.2) 99 .012 3.4 2.6 1,346, .003) 123 1,483 169 122 7 2,583, .003 755 874 N.A. .003, 2% 
New Kent 114 4.1 95 .003 9 4 659 .002 139 726 79° 144 ~=«#10 1,370, .0021,451 2,117 N.A 002; 67 
14Norfolk (Norfolk) 112 237.8, 112, .181, 61.8 37.9 84,256 .200 130 92,817 6,326 140 48 155,767, .210 2,522; 3,228 21.0 -205, 113 
Northampton 114 17.5 94 .013 4.4 2.3 3,680' .009 153 4,054 268 139 13 6,039 .0031,387 1,897 N.A. 009) 68 
Northumberland 39 10.4 94 .098 2.4 1.5 1,162, .003) 122 1,280 163, 123 5 2,264 .003 927, 1,177, N.A. 003, 38 
Nottoway 114 15.5 105, .012) 3.5 2.0 3,136, .007 129 3,455 275, 107 +19 5,584, .008/1,619| 2,121 1.0 008 67 
Orange 114 12.6, 105 .010 3.0 2.0 3,063 .007 132 3,374 206, 102 16 5,080 .0071,713, 2,110; N.A. .007; 70 
Page 43 14.8 100 .011 3.5; 3.3 1,996, .005 113 2,199 216 133 = «13 3,636 .005 1,036) 1,073 1.0 .005, 4% 
Patrick 108 16.6. 105 .013 3.5 3.3 1,026, .092 129 1,130 106 116 2 2,563, .003 729| 756 N.A. 003, 2 
15Pittsylvania 108 94.4 113 .072 21.1, 14.5 20,278 .048 118 22,338 1,311, 120 18 33,987, .046 1,610) 1,957 4.7 .047, 6 
Powhatan 114 5.7 92 .004 1.2 -6 508 .091 128 560 88, 131 qd 1,041, .001 891 1,242 N.A. 001, 3 
Prince Edward 114 14.9 103 .011 3.4 1.8 3,200 .008 164 3,525 214, 102, 14 5,123, .007 1,503 2,068 N. A. 007; 64 
16Prince George 114 20.9| 96 .016 4.8 3.7 3,380, .008 152 3,723 404 165 21 6,029 .008 1,246 1,441 1.5 009; 56 
Princess Anne 112 19.9, 122 .015 4.8 2.7 3,626 .009 139 3,994 427 143 16 5,853 .008\1,227| 1,623 N. A. 009, 60 
Prince William 42 17.2; 124, .013) 3.5) 2.9 3,053, .007, 140 3,363 539 151 21 4,793, .006 1,383, 1,532 1.1 008) 62 
Pulaski 113 22.7, 110) .017 ‘5.1 4.5 4,174 .010 162 4,598 310 «= 93 15 5,720, .008 1,128) 1,210 1.4 009) 53 
Ranpahannock 42 7.2; 93, .005 1.6 1.3 526, .001 109 579 79; 120 3 1,108 .001 710 794) N.A. 001; 2 
Richmond 39 6.6 96 .0095 1.5 1.0 922) .002, 144 1,016 90 130 6 1,222, .002, 813, 1,001 N.A. 002) 4 
17Roanoke (Roanoke) ...113 112.1, 107, .085 23.1 23.8 41,208, .098 128 45,395 2,746 127 #51 73,035 .098'2,604 2,845, 10.7, .096, 113 
18Rockbridge 109 25.7, 107 .020 6.2 5.6 4,940 .012 116 5,442 475, 132, 16 8,326 .011,1,334| 1,421 1.6 012) 60 
19Rockiagham 43 40.0, 108 .030 9.7 9.2 12,352, .029 147 13,607 799° 128 #816 19,440, .026 2,012) 2,068 2.2, .028| 9% 
Russell 140 26.6, 103) .020; 5.4 5.3 2,099, .005 130 2,312 179, 129 4 3,792, .005| 702; 710 N.A 005, 3 
Scott 139 27.0 112 .021 5.8 5.7 1,880 .004 185 2,071 140, 152 2 3,480| .005 601 608, N.A .005| 24 


12Montgomery County includes Radford. 16Prince George County includes Hopewell. Before using these figures, see explanation page 9. 
13Nansemond County includes Suffolk. 17Reanoke County includes Roanoke. 

14Norfolk County includes South Norfolk, Norfolk and Portsmouth. 18Rockbridge County includes Buena Vista. 

15Pittsylvania County includes Danville. 19Rockingham County includes Harrisonburg. 


{140} SALES MANAGEMENT 


$225,000,000 WILL BE SPENT THIS YEAR BY 
535,000 PEOPLE IN THE TRI-CITY MARKET* 


AND THIS IS NOT ALL—hundreds of millions of dollars in defense orders, 


Z scores of new industries, swelling payrolls by hundreds of thousands of dollars 
° weekly make this compact, rapidly expanding market a must on your list. 
] * Effective Buying Income, 1941 S. M. estimate. 
: (‘tae BUYING ____ "J. PROSPEROUS 
( TRI-CITY STATIONS enna 
— AREAS MARKET 


(HEART OF VIRGINIA 
COVERED SIMULTANEOUSLY BY THREE OF 
VIRGINIA’S BEST RADIO STATIONS. 


y WBTM— DANVILLE coh 
Affiliated with the ae " ae Sales Office 
; Mutual Broadcasting System The Tri-City Stations of Virginia Lynchburg, Virginia 
] I , bats he H > The “SM” symbols mark original, exclu- 
VIRGIN I A—County Data—(Continued) sive estimates’ by SALES MANAGEMENT. 
~ 
RETAR. SALES EFFECTIVE BUYING INCOME, 
POPULATION, 1940 AUTO SALES | 
(In_Thousands) a nad 1940 IN- 1940 yD ESTIMATE | MARKET 
1939 U. S. Gov't. 1940 COME | CONTROLS 
ae ea rae m=. |= _——- 
COUNTY Dollars RE- Thou- 
Ratio| White Ratio! (in New | Ratio TURNS Per |sandsof) Na- | Buy- 
Total (1940; % | Fami-| Fami-) Dollars | % | 1939 | thousands) Passen- | 1940) PER | Dollars % | Per | White) $1500 | tional | ing 
1940 to | of | lies, | lies, (in | of to GD ger to | 1,000 (in of |Fam-| Fam-| Pre- | Buying | Pow- 
1930 U.S.A.) Est’d | Est’d thousands) U.S.A.) 1935 | Cars | 1939 thousands) |U.S.A.|_ ily | ily | ferred | Power | @ 
ae _ —_ | wert : oe = oe Estimate ee St ee Ps A ee 
“= ‘Shenandoah............43 21.0| 102, .016) 5.3) 5.2 3,413, .008) 116) 3,760) 256) 105) 12 6,074, .008|1,153| 1,166] N. A.) .008) 50 
ere . 139 28.8 115, .022) 5.7| 5.6 3,861) .009) 117| 4,253 302) 135) 8 6,755, .009/1,182) 1,195) N.A. .009) 41 
iD Seuthampton 112 26.5 98 .020 5.6) 2.4 3,742) .009) 147) 4,122 432, 134) 8 6,020, .008 1,084) 1,594 N. A.) 009) 45 
KET 20Spotsylvania oe 20.0| 118 .015) 4.9) 3.7 8,516 .020) 110) 9,381 573) 111) 35 13,493, .018/2,746| 3,182) 1.5) .019) 127 
TROLS Stafford ie 9.6) 119 .007 2.1) 1.8 495 .001, 69) 545 108} 108) 5 | 1,098, .001) 512) 565) N.A.) 001) 14 
| | 
——— Surry... aie cae 6.2) 87 .005 1.5 .7 605, .002) 118) 666 73| 178 4 1,099, .001, 736) 1,077) N.A.| .001) 20 
r Sussex ee 12.5) 103) .010) 2.7) 1.1 1,567, .004) 134 1,726 212) 127, 7 2,663 .004, 982) 1,484) N.A.) .004) 40 
| oat Tazewell ix 41.3) 127) .031) 8.8 8.0 7,520, .018| 152 8,285 501; 140, 17 12,397, .0171,414 1,492) N.A.) 017, 55 
be Warren. . esa 11.3, 136, .009) 2.7) 2.4 3,065, .007| 191) 3,376 253, 136 14 5,039 .007/1,873, 1,991 7, .007| 78 
| d 21Warwick a 46.2) 107; .035| 11.9) 7.3) 19,862) .047/ 129) 21,880, 1,296) 167, 54 36,050 .049/3,022) 3,871) 5.1) .048) 137 
| | 
| | | | 
= 22Washington..........139 48.0 112, .037| 10.8} 10.0 8,893| .021 141| 9,796 509) 127) 13 14,702 .020|1,360) 1,421 3.1) .020) 54 
_ Westmoreland..........42 9.5) 112) .007| 2.3) 1.3 1,198! .003) 113 1,320 133} 99 6 2,300, .003/1,004) 1,317) N. A.) 003) 43 
| Wise ...140 52.4, 102, .040| 11.1| 10.2 7,995, .019| 125 8,807 566) 141 10 13,067, .018 1,181) 1,237) N. A. .018} 45 
lg Wythe. . +7 A 22.8 110) .017, 5.0) 4.6 3,880, .009) 155 4,274 309} 135) 11 6,312, .009)1,272/ 1,324) N. A. .009| 53 
| « York... 114 8.8 116 .007) 2.1) 1.4 839 .002) 83 924 205; 128) 18 1,717 002 815) 1,003, N.A.) .003) 43 
|e STATE TOTAL 2,664.8, 110 2.029| 627.6 464.3 628,172, 1.494 133, 691,999 52,262, 131 27 1,063,312 1.433/1,694 1,986, 143.4 1.486) 73 
a) SN acca —_ Esconctigaialelialh anecatiallinaeal Ds 
died 2Spotsylvania County includes Fredericksburg. 21Warwick County includes Newport News. 22Washington County includes Bristol. 
a For Virginia City figures, see page 158. 
) 
ee VEST VIRGIN I A—County Data 
7 _—— — cc Po Tk” ee ee ort Tree See woe = 
, * Barbour iced 20.1) 108 .015 4.9 4.7) 2,166 .005 133 2,489 186 111 10 4,727 .006 968 995) N.A.| .006 40 
|, Berkeley... . 39) 29.1) 104, .022) 7.5) 7.1] 6,655 .016 127 7,646 486 115) 23 11,775, .016 1,567, 1,623, 3.0) .016| 73 
Boone . 52 28.5, 116} .022 6.1) 5.8 4,429, .011 127 5,089) 364 165) 12 8,136 .011 1,338) 1,370} N.A.| .011) 50 
|,  B Braxton oe 21.6) 95) .016) 4.6 4.6 1,889, .004 126 2,170 117; 118) = 5 4,248 .006 914 914) N.A. .005) 31 
7 Brooke 33 25.5 104) .019, 6.2, 5.9 4,315, .010 119 4,958 384 145) 40 10,013, .013 1,616 1,668) 3.2) .012) 63 
\| | 
| j | i] | 
| of Cabell (Huntington)... ..53 97.4, 107, .074) 25.1) 23.8; 32,702 .078 127, 37,573) 2,365) 137) 44 56,281 .076 2,246 2,314, 12.0) .078| 105 
} # Calhoun ee 12.4; 115) .009° 2.6 2.6 994, .002) 139 1,142/ 76 97) «4 | 1,980, .003) 753 753) N.A.| .003) 33 
Clay 52 15.2) 116 .012 3.1) 3.1 1,336) .003) 114 1,535, 113) 135) 4 | 2,494 .003 816 816) N.A. .003, 25 
| = Doddridge .. 31} 10.9 104 .008 2.6 2.6 1,056, .003) 113 1,213) 83 100) 9 | 2,629 .0041,007 1,007} N.A.| .004) 50 
7 . Fayette . 52 80.7 112, .061 17.9 14.7| 17,495, .042, 120, 20,101 1,346 155 30 | 28,189 .038 1,578 1,753) N.A.| .041| 67 
| i | i 
1 | | || 
; 2 Gilmer 31| 12.0, 113, .009) 2.7, 2.7 945, .002, 112 1,086 71, 81) 6 2,005 .003 741 741 N.A.| .002 22 
, Grant. . .....40 8.8) 104 .007 2.0) 1.9) 1,121, 003 154 1,288) 98, 144) 5 2,188 .003 1,084 1,120) N.A.| .003) 43 
Greenbrier 52 38.4 107, .029| 8.7, 8.0) 6,496 .015| 118 7,464) 458 134, 16 | 10,641 .0141,227 1,286 2.5) .015 52 
| 113 Hampshire 40 13.0, 110 .009 3.0, 2.9) 1,499, .004, 115 1,722) 142, 121) «6 | 2,871, .004 966 987 N.A.| .004) 44 
: a Hancock pan co 31.6 111 .024 7.5 7.2! 6,689 .015 119 7,685 700, 167) 68 | ° 13,486 .0181,788 1,839 4.3) 018) 75 
| \| H i | 
| 2 Hardy. 40 10.8 110 .008, 2.3) 2.3! 1,099 .003, 124 1,263 115 125) 4 | 2,101, .003 916 916 N. A.| .003, 38 
) Harrison — 82.9 106 .063) 20.6) 19.9) 20,394 .049/ 105 23,432) 1,392) 132) 33 41,158 .055 1,998 2,036 8.2) .052 83 
: Jackson 32 16.4. 102, .012 3.9 3.9) 1,785, .004) 127 2,051, 237; 139, 6 4,081, .0061,038) 1,038 1.3) .006) 50 
age 9 Jefterson ...39 16.7, 106 .013 4.1 3.4) 2,584, .006 99 2,969 256, 117) 17 | 5,139) .0071,253 1,380, N.A.| .007) 54 


Kanawha (Charleston). ..52 195.4 124 .149 46.7 42.7 60,729 .145 134 69,775, 4,897 146) 53 | 109,982) .1482,354 2,473 21.5, .150 101 


; , 5 


APRIL 10, 1941 | -{141]} 


+_Plus + Plus + Plus Plus+ Plus-+_Plus Plus +—Plus— Plus Pl 


WW NCo-operation... 


A good market becomes a best market when generously primed with prudent promotion. 
This WWNCo-operation makes ours far better than others seem. Many advertisers agree that 
WWNCo-operation delivers more sales per dollar invested. Ask for details... make us prove it pays 


Ostewille, North Carotima 
CBS AFFILIATE 

570 KILOCYCLES 

1000 WATTS 


s-t-Plus=t- PI u s-tPlus=t—Plu st—Plust—Plust~Plus Plus Plu s—t_Plus—E Plus 
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EFFECTIVE BUYING INCOME, 


POPULATION, 1940 AUTO SALES | 

(In Thousands) tee ik el ig 1940 IN- | 1940 SM) ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 

ee) me ee = 7 a accel —— oe 
COUNTY Dollars | RE- Thou- re : 
Ratio | White Ratio) (in New Ratio TURNS Per ‘sandsot Na- | Buy 
Total |1940| % | Fami-| Fami-| Dollars | % | 1939 | thousands), Passen-| 1940) PER | Dollars | % | Per | White| $1500 | tional | ing 
1940 to of | lies, | lies, (in of | to ‘@D | ger | to | 1,000 | (in of |Fam- Fam-| Pre- | Buying | Pow 
1930 |U.S.A., Est’d | Est’d thousands)|U.S.A.| 1935 Cars | 1939 thousands) |U.S.A.| ily | ily | ferred Power | er 
Estimate lfamilies) % | Index 


Bacniesinasined esau 22.3; 102; .017; 5.1) 5.1 3,723, .009, 106 4,278 250, 109, 19 7,487, .010/1,471| 1,471 1.9 .009) 8 
co 53 22.9, 120; .017 4.7; 4.7 1,563 .004 133 1,796 175; 147 4 3,003, .004 643 643 N.A. 004 4 
i itccctataceseeees 53 67.8 116) .052) 14.1) 12.1 14,998} .035, 124 17,232 982; 170 23 26,860 .0361,902, 2,070 N.A. .036 6 
RE 52 94.3, 104 .072, 20.0, 14.2 21,510, .051, 132 24,714, 1,406) 167, 24 35,379, .0481,771| 2,113) N.A -050| 9 


hechenanKenacuiet ’ A ° ° 17,389 119 19,979 -047|2,014 


108 


. . ° 5,732 6,586 -015|1,173 4 
ccs ccxcaeeceen 53 22.2; 107; .017, 5.2) 5.2 2,026, .005 100) 2,328 226, 144 9 4,439, .006) 849 849 N.A.| .006 % 
Pee 52 68.3, 111) .052) 15.6) 13.4 16,202} .039; 125 18,615, 1,066) 146 32 39,597, .053/2,539 2,758 4.6 .046 8 
eee 40 21.3; 106) .016) 5.4 5.3 3,859, .009) 111) 4,434 258 134, 19 6,944 .009)1,272 1,288 2.2 .009, 5% 

newts owners 5 A . ° 8,147 128) 9,361 -021/1,759 68 


| 
137) 


Divctsnectouns ° ¢ ° ° 13,365 15,356 -035/ 1,962 ° 87 
OTC RTO: 52 13.6) 114 .010) 3.0, 2.7 1,118} .003) 119) 1,285 156, 98 13 2,323; .003) 780, 815) N.A -003, 3 
ML ieksceerecsanc 40 9.0; 107, .007; 2.1) 2.1 970, .002| 116 1,114 99; 180 8 2,032; .003) 946) 946 N.A -003) 8 
Nicholas... . ‘sone 24.1; 116, .019 5.1) 5.1 2,286, .005; 108 2,627 192, 145 7 4,793, .006 944 944 N.A. .006 2 
Ohio (Wheeling). ...... .33 73.2, 102) .056) 19.6 18.8 33,047, .079| 110) 37,970, 1,830) 139) 78 55,046) .074 2,809 2,872, 10.2 .076, 1% 
Pendleton. .. . oe 10.9| 113) .008) 2.2 2.2 965, .002) 151 1,109 96) 105 2 1,873, .003 864 864 N.A -003) 3% 


This Prosperous Area of 483 9 841 Population 


Covered Thoroughly By These 
Asheville, N. C., Daily Newspapers! 


Advertisers must not overlook their big Western 
North Carolina opportunity! Industry running 
full tilt. Farm crops bringing profitable prices. 
Mining rapidly expanding. Tourist business large 
—and getting larger. Blue Ridge Parkway and 
WESTERN NORTH § = Great Smoky Mountains National Park bringing 
CAROLINA increasing thousands. Current summer season 
nae sure to have great “plus” business added to 
“A State Within A State” normal prosperity. Every cooperation, including 
special merchandising service, offered you by 
these newspapers. Request details! 


The Asheville | CITIZEN-TIMES Company 


THE ASHEVILLE CITIZEN (MORNING) THE ASHEVILLE TIMES (EVENING) ASHEVILLE CITIZEN-TIMES (SUNDAY) 
REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC. 
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= = = = | 


Pl 


Szaen2e | 


Z2eses2e 


W 


we a J . T | . — ° " The “SM” symbols mark original, exclu- 
EST VIRGIN I A—County Data—(Continued) sive estimates by SALES MANAGEMENT. 
— - \ — —— —— — ~ Se a ~~ 
RETAR. SALES EFFECTIVE BUYING INCOME, 
POPULATION, 1940 AUTO SALES 
(In Thousands) re ean ite homies an gal 1940 IN- 1940 CyD ESTIMATE MARKET 
1939 U.S. Gov't. | 1940 COME CONTROLS 
RS SS ete Pe ers ae, een. TAX ane 
COUNTY Dollars | RE- | Thou- 
Ratio White Ratio) (in New | Ratio TURNS | Per |sandsof) Na- | Buy- 
Total (1940, % | Fami-| Fami-) Dollars % \1933 thousands)! Passen-|1940 | PER | Dollars % | Per | White! $1500 | tional | ing 
1940 to of | lies, | lies, (in of | to | yD ger to | 1,000 (in of |Fam-| Fam-/| Pre- || Buying | Pow- 
1930 U.S.A.) Est’d | Est’d | thousands) U.S.A.) 1935 Cars | 1939 thousands) U.S.A.) ily | ily | ferred | Power! er 
Estimate | families) % | Index 
SN na «put a engnee 32 6.7, 103 .005 1.7, 1.7 1,224, .003, 135 1,406 111; 163; 17 2,453, .003/1,469 1,469) 6 003 60 
Pecmhontas..........00- 31 13.9 96) .O11 3.1 3.0 1,806 .004 118 2,075 105,85 9 3,921 .005 1,284) 1,309 N.A. -005, 45 
Preston (inceneeee 30.4, 105 .023) 7.1 7.0 3,374, .008| 122 3,877 298 132 7 6,731, .009 949 957) N. A.) -009) 39 
Putnam eee eeneed 52) 19.5, 116) .015) 4.4) 4.4 2,144, .005) 155 2,463 213) 152 5 3,638, .005, 820| 820, N.A. 005; 33 
ee 52 86.7 127, .067| 18.9, 15.6 20,174, .048 123 23,179 1,348 159 28 33,834, .046/1,786 1,983 5.3 .048; 72 
DL nicetderseaued 31 30.2, 120 .023) 6.8 6.7 5,946 .014 134 6,832 428 122) 17 8,661, .012 1,265) 1,279 1.8 -013) 57 
2s éeenaeeneaen 32 15.4; 99) .012) 3.9) 3.9 1,854 .004 111 2,130 171; 109, 11 4,329, .0061,116) 1,116, N.A. 005} 42 
PR cade ctaueeaawa 32 20.8 107 .016) 4.4 4.4 2,219 .005 103 2,550 200| 143) 11 4,491, .0061,013) 1,013 1.3 .006} 38 
| ee 52 20.4, 100; .016) 4.7) 4.3 2,751, .007; 110 3,161 215; 122) 20 4,689 .006'1,003| 1,046 1.8 .007| 44 
REE. «25 sinauemeauen 31 19.9 104 .015 4.9 4.7 3,258, .008 102 3,743 231, 124 23 6,666 .009 1,372) 1,390 1.4 008 53 
| ARS Rpencene 40 13.2) 98 .010| 3.0) 3.0 1,724, .004 111 1,981 151, 147, 10 3,873, .005)1,280 1,280, N. A.) .004, 41 
Tyler 33 12.5 98 .010; 3.3) 3.3 1,926, .005 98 2,213 119} 95) 20 4,306) .0061,317| 1,317 9; .005) 50 
ccdiigsa kasha 31 18.3. 102; .014 4.6 4.5 2,530, .006, 118 2,907 199, 121 10 4,292) .006) 938 951) N.A. -006, 43 
Wayne (Huntington)... .. 53 35.2, 113) .027, 8.5 8.5 2,179, .005 127 2,504 191 158 5 4,812} .006 563) 563 2.6 .006; 22 
I ciccnahoawewan 31 18.1 127, .014 3.8 3.8 1,983, .005 111 2,278 145, 113 9 3,453, .005 912 912) N. A. .005; 36 
SE sireiwevndeeowat 33 22.3) 100 .017) 5.3) 5.3 3,382; .008 100 3,886 314, 125, 16 6,922, .009)1,295) 1,295 1.5 -009) 53 
Ro pihiédnakGaueaahew 32 6.5 102 .005, 1.6) 1.6 450, .001, 153; 517 24 #86 3 1,009 .001 646 646 N.A .001; 20 
Wood. 32 62.4| 110 .047, 16.7| 16.4 17,697, .042 121 20,333 1,066, 133) 36 35,535 .048,2,124 2,149 8.7 .045, 96 
Wyoming 52 29.8 142 .023 6.2) 5.6 4,990| .012) 151 5,733 461, 173, 19 9,326 .013 1,509) 1,598) N. A.) 013) 57 
STATE TOTAL...... 1,900.2 110 1.447) 445.7 413.9 404,889 .963 122 465,203 29,828 140 29 753,807 1.016,1,692| 1,762) 117.7) 1.008, 70 
For West Virginia City figures, see page 158. 
NORTH CAROLIN A—County Data 
‘al ae . | ne ie re eee as i es GS 
Alamance ............. 118 57.3, 136) .044 13.0 10.7 13,975} .033) 139 15,095 1,486) 112) 22 23,341) .031/1,799) 1,995 3.9) .033| 75 
ee 116 13.5, 105 .010 2.9| 2.7 1,089) .003) 159 1,176 119) 135 3 2,135, .002) 734) 769} N.A -003; 30 
Alleghany 139 8.3) 116) .006 2.0 1.9 571; .002)| 183 617 62; 82 1 1,201, .002; 598) 620) N. A. .002) 33 
_ Ser 116 28.4, 97 .022; 6.0; 3.0 3,348; .008; 144 3,616 298; 117 6 6,236, .008/1,046) 1,447) N.A -008 36 
Ashe ..139 22.7; 108 .017, 4.9) 4.8 1,216; .003) 186 1,313 90; 90) 1 2,927, .004 598, 606 N.A .0045 24 
| I 
Avery natichoiale 139 13.6 115; .010 2.8 2.8 549 -001; 175 593 67; 91 1 1,009; .001) 363) 363, N. A.) .001; 10 
eer Re 121 36.4, 104 .028| 8 1| 5.1) 5,581; .013) 100 6,028 386; 114 8 10,434; .014/1,281| 1,629) 2.3) 013! 46 
SRE pee eee 112 26.2 101 .020) 5.4, 2.6 2,621; .006) 109 2,831 287; 103 2 4,890; .007) 912! 1,292) N.A.| .007; 35 
Ean? 119 27.1; 121; .021; 5.6; 3.4 2,820, .007| 150 3,046 210; 111 1 4,543) .006) 819) 1,036) N.A.| .006) 29 
Brunswick ..119 16.8, 106) .013) 3.7, 2.3) 1,152} .003 145 1,244 130, 124 3 2,060, .003 561 706) N. A.) 003, 23 
| | | | | | | 
Buncombe (Asheville)... 115 108.6 111) .083) 26.0, 21.5 29,982; .071, 136 32,385, 1,657; 120, 27 53,934, .073/2,078) 2,303 11.4) .070| 84 
Burke 115 38.6, 131, .029) 7.8) 7.0, 5,390, .013) 167 5,822, 473, 120, 11 8,463, .007|1,090| 1,152) N.A.| .010| 34 
Cabarrus .. 116 59.3, 134) .045) 13.3) 11.0 14,057; .033) 175 15,184 1,371; 118) 14 21,209 -029|1,597) 1,771) 2.0; .032| 71 
Caldwell 116 35.8) 128) .027) 7 6.9 5,408; .013) 140 5,842 456) 121 8 8,520) .011/1,115) 1,177) N. A.) .012) 44 
Camden 192) 5.4 100 .004 1.3) 8 206)... 95 223 51| 134 3 405) .001; 319, 392 N.A.| .001, 25 
} | | | 
| | | | } } i} | 
Carteret — 18.3) 108) .014) 4.3) 3.7 2,955, .007| 122 3,192 152; 97 8 4,490) .006/1,054) 1,141 1.4) -006) 43 
Caswell - 108 20.1; 110 .015) 3.9) 2.3 1,028 .003 98 1,110 142| 95 1 2,474, .003) 632) 830) N A.) -003) 20 
Catawba .. 116} 51.6| 117, .039; 11.6) 10.4 10,026) -024, 145 10,830 919) 122) 13 15,226, .021|1,309) 1,389) 3.3) .023) 59 
Chatham .. 118 24.6 102) .019; 5.4) 3.7 2,696 | -007, 168 2,912 307; 115 4 5,204 -007) 971| 1,173} N.A.| .007| 37 
Cherokee .. 115 18.9, 117 -014) 4.0, 3.9 1,680) .004, 146 1,815 185; 95) 12 2,917, .004| 725) 738 N.A.| .004 29 
| | 
Chowan 112 11.6 103) .009° 2.5 1.4 1,722} .004 136 1,360 137, 123 8 3,106; .004)1,225| 1,624 8) al 44 
Clay 115 6.4 118 .005) 1.4) 1.4 170|,,....| 108 184 19} 76 1 324, .004) 231, 231) N.A.| .002 40 
Cleveland 116 58.0, 112) .044) 12.5] 9.8 9,067, .022) 144 9,794 682; 129, 7 15,062, .020/1,209| 1,377, N.A.| .021) 48 
Columbus 119 45 6 121 035, 9.8 6.8 6,496, .015) 174 7,017 497, 90 3 8,354, .011| 852) 1,031| N A.| .013| 37 
Craven 121 31.6, 103) .024 7.4) 3.9 5,950; .014) 116 6,427 337; 95) 12 11,289; .015,1,529) 2,082 2.2) 014, +58 
| 
| 
Cumberland 121 56.6, 125 .043° 11.6) 7.2 10,072; .024, 137 10,879 893) 132) 12 16,777; .023\1,450) 1,840 3.3 024) 56 
Currituck 112 6.7, 100, .005, 1.7) 1.2 477, .001| 134 515 59) 91 3 854, .001 513, 604, N.A. 001) 20 
Dare 112 5.9} 113) .004) 1.5) 1.3 789, .002 150 852 53) 98 6 1,227; .002, 842) 883, N. A. -002) 50 
Davidson 120 53.5. 112) .041, 12.0) 10.7 8,173} .019| 152 8,828 798) 118 «10 15,204, .020 1,262) 1,348) 3.2; .020| 49 
Davie 120 14.9) 014) .011,) 3.3) 2.8 1,604) .004) 132 1,733 140} 125 4 2,612) .003| 783) 862! N. A.) .003) 27 
| } 
Duplin oe. 12 39.8, 113° .030 8.7) 5.7 3,853, .009) 124 4,162 294, 99 3 7,166) 010} 826) 1,021) N.A.| 009) 30 
Durham (Durham — 79.7, 119) .061; 19.8) 13.0 25,753, .061; 145 27,817 1,746) 116, +44 40,175) -054/2,027) 2,517| 7.5 057, 93 
Edgecombe ..121 49.1. 102) .037| 10.3) 4.6 8,838 .021; 126 9,546 834, 117, 27 16,227) 022/1,572) 2,285 3.5 022, 59 
iii 
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Before using these figures, see explanation page 9. 


*where, according to Sales Management fig- 
ures, retail sales in 1940 (Winston-Salem 


and Forsyth County) were $35,283,000. 


*where income tax returns per 1,000 popu- 
lation run two to one against the average for 


the entire state of North Carolina. 


*where the effective buying income per 


WINSTON-SALEM, N. C. 


—an effective SELLING market for advertisers 


National Representatives: KELLY-SMITH COMPANY 


family is $682.00 more per year than the 
average for the entire state. (and $964.00 


more than the. average per white family). 


These are just a few facts indicating that 
Winston-Salem, North Carolina’s second 
largest market, ranks high in SALES 


opportunities for advertisers. 


JOURNAL and SENTINEL 


WINSTON-SALEM, NORTH CAROLINA 


NBC—Radio Station WSJS—NBC 


008'1 ,097 


Before using these figures, see explanation page 9. 


T r I The “‘SM” symbols 
N O R r H C A R O L 0 N A—County Data—(Continued) sive “SM ymin mar oi ile 
aii a es j 
RETAIL SALES EFFECTIVE BUYING INCOME, | 
POPULATION, 1940 |AUTO SALES | 
(In Thousands) 1940 IN- 1940 GYD ESTIMATE | MARKET 
1999 U.S. Gov't. | 1940 | | COME! | CONTROLS 
|| TAX | 
COUNTY | | Dollar | RE- | Thou- | 
| Ratio White, Ratio| a New | Ratio/TURNS) | Per |sandsof| Na- | Buy 
Total |1940| % | Fami-| Fami-| Dollars | % | 1939) thousands) Passen-|1940/ PER | Dollars % | Per | White} $1500 | tional | ing 
1940 to | of | lies, | lies, (in of | to . ger to | 1,000 (in | of | Fam- Fam. | Pre- “Buying Pow 
1930 |U.S.A.. Est’d | Est’d thousands) |U.S.A.| | 1935 GD Cars 1939 | | thousands) U.S.A. | ily | ily | ferred || Power | e 
| Estimate | | ‘families % | inden 
Forsyth (Winston-Salem)120) 126.5| 113) 096) 30.8) 19.5, 32,665} .078 128, 35,283 2,321, 113) 28 | 63,767 086 2,068 2,609 10.4) 081] 
Franklin. ... 121 30.4) 103) -023| 6.5, 3.9 2,706} .007| 7" 2,923) 188) 102, 3 | ~=——5,050 ” 776) 1,000 N.A.| 007) 8 
| | i 
Gaston 116 oa 112 .067) 19.6] 16.3) 15,690) .037) 163) 16,948, 1,337| 143, 12 | 25,093) 341,282, 1,414 3.1) 036) 
Gates 112 10.0) 94) .008) 2.1) 1.2 646} 002) 146 698) 151) 137) 2 | 851/ .001) 406) 536) N. A.| 002} 8 
Graham 115 6.4) 110) .005) 1.3, 1.3 350} .001) 116 378 36) 113) 2 | 541, .001) 415, 415) N.A| 001) 
Granville 121 29.3| 102) .023/ 6.2} 3.3) 3,578} .009) 100 3,865) += 247) 101) 8 |  —6,423| .009/1,038/ 1,407, 1.8, .008) 
Greene 121 4 99) .014) 3.5) 2.0 1,493} 004) 118} 1,613, = 163) 88} 1 | «= 3,407) .005| 965) _ 1.2) .005, # 
' | | | 
Guilford (Greensboro). .118 152.2, 114, .116| 36. fA 28.9,  44,282| .105| 1371 47,832, 3,543) 110) 33 | 80,103) 1082, 188 2,485) 15.7) .107) # 
Halifax 121 55.9, 105| .043| 11.4 5.0 —8,591| .020| 166, 9,280, 668, 121, 10 13,224) .018/1,158| 1,692, N. A.) .019) 
Harnett 121 44.2| 117| .034| 9.2) 6.8 5,489} .013) 123 5,929 506} 114, 4 10,421; .014/1,133) 1,328) N. A 014) 4 
Haywood 115 34.7} 123] .027| 7.6) 7.5 5,408, .013| 154 5,842) 354) 142, 12 8,482, .011/1,113 1,123, 2.2) 012) 
Henderson. . . 115 26.0, 111) .020) 6.3) 5.7 5,459, .013) 198 5,897 346) 125, 12 | 9.660, .013/1,532 1,622, N.A. 013) & 
} | | | | | } 
Hertford 112 19.3) 110) .015) 4.0) 1.9 2,523| .006| 142 2,725, 281 121) 4 3,902) .005| 976 1,375 1.1 .006 4 
Hoke 121 18.11 106) .011 2.9} 1.2) 1,349) 003) 144 1,457 91, 136 3 2,996 .004/1,027 1,544 N.A. 003) 2 
Hyde. 121 7.8} 92) .006) 1.7) 1.1) 424) .001) 114 458 40| 103, 2 610.001 357, 445 N.A, .0o1) 
Iredell 116 50.4) 108 .039| 11.4) 9.2 8,266 .020| 132 8,929 710 127° 10 12,759, .017/1,117, 1,258) 3.2) 019) @ 
iin aniniscesin 115 19.4 111) .015) 4.0) 3.8 2,011 .005 169} 2172, 119) 120) 2 3,467 006) 868 898 «(NL A. 006 x 
| | | | 
Johnston 121 63.7; 111) .049) 13.7, 10.8 7,471| 018} 127 8,070 509 109 4 13,905, .0191,015 1,153 3.8 018 # 
Jones 121 10.9} 105) .008} 2.2) 1.3 623) .001, 96 673 49° 68 1 959.001, 441) 580 N.A. 001) B 
Lee... 121 18.9} 111/ .014) 4.1) 2.9 3,713, .009) 130 4,011 298) 88) 10 5,389 .0071,299 1,558 1.2 .008) # 
Lenoir. 121 41.3) 116) .031, 8.8) 5.0 8,948, .021, 108 9,665, 503) 81) 13 15,895, .021/1,801 2,393 2.8 021) @ 
Lincoin........... 116 24.2) 106) .018| 5.1) 4.5 3,014, .007) 159 3,256) 321, 116 5 5,647 1,186 N.A. 008 # 


SALES MANAGEMENT 


¥ In this Magic Circle more people live within 
| Rh fifty miles of Greensboro than any other 


area of equal size in the southeast. 


These people make more products, earn 
more wages and get more for their crops, 
and WBIG is the dominant station serving 
this rich and populous area, the number 
one spot in the South. 


Soon WBIG will give greater and better 
service with 5000 watts night and day... 
power packed with pulling programs of 
CBS, fine local talent and news. 
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i >BS \/ B | Greensboro, North Carolina 
i > apex); S000 W. Day Gu. W. Night 

a Le yy. CBS Affiliate Edney Ridge, Director 


WBIG SOON 5000 WATTS DAY AND NIGHT—UNLIMITED! 


The Charlotte (N. C.) Market 


IN THE TWO CAROLINAS 


\| 


IN POPULATION 19ee" ; ; IN NEWSPAPER CIRCULATION 
ity— ‘ere > Market—1,112,726 
IN RETAIL SALES 1939* Current Charlotte Observer Circulation 


City & Suburban—More Than 71,000 


Citv—$47,552,000 . . . ABC Market—$206,506,000 " 
IN WHOLESALE SALES 1939* Total—More than 90,000 Daily and more than = 
City—$207,901,000 . . . ABC Market—$307,127,000 94,000 Sunday Pe 
IN NEW CAR SALES 1940** : 
City-County—4,652 . . . ABC Market—18,018 HE Charlotte Observer affords the only complete Po 
IN EFFECTIVE BUYING INCOME 1941** coverage of Charlotte and the Charlotte Market— 
City-County — $89,285,000 . . . ABC Market — 


$340,545,000 the most productive area in the Carolinas! 


rrnesonro ov row, moors omer The Charlotte Observer | ' 


: R 
*TT " . 
U. S. Census 1940  **Sales Management 1941 The Foremost Newspaper of the Two Carolinas - 
T r ~ e “ ”” * Ss 
NORTH CAROLIN A—County Data—(Continued) ree cctimater’te SALES MANAGEMENT, 
s 
RETAIL SALES EFFECTIVE BUYING INCOME, CSM) s 
POPULATION, 1940 AUTO SALES T 
(In Thousands) : =i pag og 1940 IN- 190 OLD ESTIMATE MARKET T 
1939U.S.Gov't. | 1940 COME CONTROLS \ 
STEER OER Ceti: wie a TAX 
COUNTY | | Dollars RE- | | Thou- | V 
Ratio White Ratio! fin New | Ratio/TURNS | Per ‘sands of Na- | Buy- y 
Total (|1940| % | Fami-| Fami-| Dollars % | 1939 | thousands) Passen- | 1940 | PER Dollars % \ Per | White! $1500 | tional | ing V 
1940 | to of | lies, | lies, (in of to ger to | 1,000 (in of |Fam-| Fam-| Pre- | Buying | Pow \ 
1930 |U.S.A.| Est’d | Est’d | thousands) |U.S.A.| 1935 Cars | 1939 thousands) U.S.A.\_ ily ily | ferred | Power | er \ 
Estimate families) % | index 
_ . . = —_e aS a NRE. ew ——— EE ee ae \ 
McDowell .115 23.4, 115) .018| 5.0 4.5 2,848} .007| 132 3,076 238) 109) 2 4,569, .006) 911 965 N.A -006, 3% \ 
Macon 115 15.9, 116) .012) 3.5 3.4 1,654, .004, 202 1,787 81; 107 9 2,750, .004 788 805, N. A. 004, % ' 
Madison 115) 22.2; 109, .017 4.8 4.7 1,294, .003) 161 1,398 115, 146 1 3,121; .004) 644 653) N.A 004 «4 
Martin — 26.1; 112) .020) 5.1) 2.9) 3,936 .009) 110 4,252 347, 125 6 6,861, .009|1,337| 1,784) N. A.) . 4 
Mecklenburg (Charlotte) 116 149.8) 117) .114) 35.4) 24.3 50,997, .121, 150 55,085 4,652; 129) 47 | 89,285) . .120 2,519) 3,062) 15.3 -123) 108 
Mitchell 115 16.0, 114) .012) 3.4 3.4 1,597, .004, 165 1,725 112, 108 34 | 2,727, .004) 805) 805 N.A.) .004 3 
Montgomery 116) 16.3) 100) .012; 3.6; 2.8 2,284) .005; 132 2,467 242, 137 7 4,401, .006/1,228| 1,395) N. A. .006, 8 
Moore ; 121 30.8, 109 .023) 6.7 4.5 4,687, .011, 116 5,063 502) 115 11 8,683, .012 1,292) 1,585) WN. A. -012| 82 
Nash... 121 55.7, 106, .042 11.8) 6.9 8,791, .021; 118 9,496 213) 94) 1 13,325 .018/1,130) 1,480) 4.2 .018) 4& 
New Hanover ccna 47.8| 110, .036) 11.8 6.9 15,970, .038; 140 17 250 944, 121 40 29,993 .040/2,541, 3,321 3 | 038; 106 
\ 
Northampton. . 112 28.3) 104) .022) 5.6 2.4 1,609, .004 102 1,738 260, 115 4 2,820| .004) 501 744, WN. A.| .004 18 
Onslow. . . : 121 17.9, 117; .014 3.8 2.9 1,518, .004) 162 1,640 146, 107 2 2,552) .003) 669) 771| NLA. .004) 2 
Orange a 23.0' 109° .018) 5.2) 3.7 3,447, .008, 130 3,723 401, 126) 11 5,411, .007|1,033; 1,239) 1.4 008} 4 
Pamlico ——— 9.8 105 .007/ 2.2 1.5 457| .001) 98 494) 60 111) 3 639, .001| 294 354| N. A. .001, 14 
Pasquotank 112 20.8; 109 .016 4.9 2.9 4,948} .012) 125 5,345), 357; 130) 15 9,073 .012/1,840) 2,385) 1.5 012, 7% 
Pender 119 17.7; 113) .014 3.8 2.0 1.320; .003) 133 1,426 151/109 2 2,358, .003) 628 854) N.A. 003, 2 


Before using these figures, see explanation page 9. 


AGAIN THE SALES MANAGEMENT SURVEY OF BUYING POWER 
SHOWS CHARLOTTE AS ONE OF THE NATION'S FINEST MARKETS! 


And this year, more than ever, WSOC—Charlotte's NBC Red Network outlet—offers one of radio's best advertising buys. 


By the time this issue of Sales Management reaches your desk, WSOC will be in operation from its brand new plant—with new 
transmitting equipment, new vertical radiator and a two and one-half time increase in night-time operating power—an im- 
provement in facilities that independent radio engineers expect will double the station's effective coverage. 


AND WSOC ALREADY COVERS A RICH MARKET OF OVER 400,000 FAMILIES IN PIEDMONT, NORTH CAROLINA—A 
MARKET WHICH THESE NEW SALES MANAGEMENT FIGURES SHOW WITH A TOTAL RETAIL SALES FOR 1940 OF 
$264,048,000, AN INCREASE OF 32% OVER THE PREVIOUS YEAR. 


Wsoc = CHARLOTTE. N. C. 


NBC—Red and Mutual National Representatives: Headley-Reed Company 
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7 N ORTH CAROLIN A—County Data—(Continued) 


RETAIL SALES 


The “‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME, CyD 


1940 SM ESTIMATE MARKET 


CONTROLS 


Thou- 


Per sandsof, Na- Buy- 


$1500 tional | ing 
Pre- Buying Pow- 
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POPULATION, 1940 AUTO SALES 
in Thousands) Pie kh eo Te do ee 1940 IN- 
1939 U. S. Gov't. 1940 COME 
ys oe eee Sense eae he ee a Le ee ae 
SOUNTY Dollars RE- 
Ratio White Ratio (in New Ratio TURNS 
Total 1940 % | Fami- Fami-| Dollars % | 1939 | thousands) Passen- 1940, PER | Dollars % | Per | White 
1940 to of lies, | hes, (in of to ger to 1,000 (in of | Fam- Fam- 
1930 U.S.A.) Est’d | Est’d || thousands)| U.S.A. 1935 GD Cars | 1939 thousands) U.S.A. ily ily 
| Estimate 
Perquimans 112 9.8 91) .007| 2.3} 1.21 1,184) .003) 138 1279 118 139 5 2,115) .003) 930) 1,251) 
Person a 117 25.0' 144 .019) 5.1) 3.2 3,019, .007| 136 3,261 280, 130 6 5,513) .007/1,078| 1,359 
Pitt 121 61.2; 112 047) 12.7; 6.9 11,885, .028) 109 12,838 808} 104 12 19,644, .027|1,550) 2,092) 
Polk 115 11.9; 116) .009) 2.7) 2.3 1,034; .002| 114 1,117 113) 112 8 2,477 003, 924) 1,001 
| | 
Randolph <r 44.7; 123 .034| 10.1; 9.0 5,643, .014) 159 6,095 853 104 10 7,670, .010| 761) 809 
Richmond.............116 37.0 109! .028| 7.9) 4.9) 5,930; .014) 140) 6,405 435 115 13 11,251; .015|1,422) 1,814 
IR, ccces cscs ccc 76.8 116 .058) 15.7) 7.8 10,976, .026 130 11,856 890 119 6 18,869; .026|1,199 1,676 
Rockingham 118 57.9, 113) .044) 12.9) 10.1 10,312, .025| 122 11,139 742, 99 #11 17,012; .023)1,317| 1,499 
4¥ Rowan ae 116 69.0, 122 .053) 16.3) 12.8 15,257, .036| 149 16,480,| 1,293) 121 17 23,999| .033/1,472) 1,676 
y Rutherford. . . 116 45.6 113) .035) 10.0) 8.7 5,863, .014) 199 6,333 420, 120 4 9,094 .012 913) 983 
Sampson . 121 47.4. 118 .036) 9.8) 6.5 5,143; .012) 162 5,555 374, 95 3 8,683) .012) 890) 1,099 
Scotland ; 116 23.3, 115, .018] 4.9) 2.3 3,283, .008) 117 3,546 272, «(125 6 5,002; .0071,017| 1,446 
Stanly 116 32.8, 109, .025) 7.6) 6.7 6,046 .014 162 6,531 630, 96 11 9,356, .013|1,239 1,325) 
ene Stokes 120 22.6) 102} .017, 4.8) 4.4 1,450) .003) 138 1,566 186, 92 2 3,192, .004) 658| 694 
Surry 120 41.7, 105 .032) 9.2) 8.5 7,071; .017, 115 7,638 502, 91 9 12,466, .017,1,361) 1,421 
i) Swain 115 12.2; 105; .009) 2.5 2.2 776; .002) 113 838 72, 114 5 1,393; .002) 562) 607 
Transylvania 115 12.2, 128; .009) 2.7) 2.4 1,809' .004) 200 1,954 210; 196 5 3,067, .0041,152) 1,218 
RKET Tyrrell 112 5.8} 112) .004) 1.2 9 422, .001, 97 456 58) 135 2 624, .001; 516 610) 
TROLS Union 116 39.1; 95) .030) 8.5) 6.5 4,872) .012) 131 5,263 500 129 5 9,360, .013 1,107) 1,274 
Vance 121 29.9 110 .023 6.3 3.7 6,031 .014 116 6,514 323, 111 ~=—«13 9,270, .013'1,481) 1,934 
Buy- Wake (Raleigh) 121 109.5 116 .083) 24.2) 15.9 31,465, .075, 137 33,987, 2,546 102 34 52,533, .071|2,166 2,691) 
| | ing Warren 121 23.1 99 .018 4.5 1.9 2,265) .005) 112 2,447 162, 125 6 4,504 .006) 996 1,482 
y | Pow Washington 112 12.3, 106, .009° 2.6 1.5 1,260, .003) 170 1,361 198) 183 7 2,256) .003) 866) 1,149 
| er Watauga 139 18.1, 119, .014 3.9) 3.9 1,823; .004) 138 1,969 148; 105 2 3,152) .004, 818 818) 
Index | 
-— Wayne 121 58.3, 110 .044 12.0 7.1) 10,849) .026) 131 11,719 767, 95 ) 18,184, .025 1,512) 1,968 
6; 33 Wilkes 120 42.9 119 .033) 9.0) 8.4 4,459 .011) 111) 4,816 434 115 4 7,396, .010 817| 852 
4, 3 Wilson 121 50.2, 112 .038 11.0 6.4 9,860, .024 108 10,650, 611 89 16 16,656, .023|/1,509) 1,975 
4 4 Yadkin 120 20.7, 115) .016) 4.7) 4.4 1,208; .003) 172 1,305, 242| 112 1 2,293, .003) 491) 507 
9 4 Yancey 115 17.2, 119, .013) 3.6) 3.5 675; .002) 162 729 76 141 1 1,875, .003) 522) 533 
3; 108 — - ~—— | ——} ——| ——_ | —__—__| ——__|— — - 
STATE TOTAL 3,563.2) 112) 2.713) 786.4 567.1 633,240| 1.507, 137 684,004, 51,202) 114 14 1,090,020' 1.470 1,386 1,645 
4) 8 
6 Wl For North Carolina City figures, see page 160. 
2) & — —_—_—_— — — — — ——— . - — - 
‘ , ry. 
ta fe SOUTH CAROLIN A—County Data 
| | 
4 1 Abbeville 127 22.9| 98 .017; 5.4 2.8 2,511; .006 140 2,694 182, 118 8 4,167) -006| 772) 1,059 
4 2 Aiken sn sieatae Gee 49.0, 103 .037) 12.2) 6.6 6,238 .015| 120 6,692 657, 121 9 11,393) .015| 937) 1,262 
8M Allendale 126 13.0, 98) .010; 2.9) 8 1,261; .003) 141 1,353 124, 120 6 2,236, .003| 773) 1,320 
| Anderson 124 88.7, 110, .068 20.7, 15.0 14,814 .035| 120 15,892 975, 120 9 28,248, .035\1,363) 1,617 
7 Bamberg 123 18.6) 96 .014) 4.2) 1.6 2,572, .006, 115 2,759 293 107 5 4,187, .006'1,001 1,548 
a Barnwell 126 20.1; 95 .015) 4.8) 1.7 2,089, .005) 120 2,241 198; 106 4 4,441, .006| 928 1,460 
Beaufori. . . 130 22.0 101, .017) 4.9) 1.1 2,521; .006| 143 2,704 373, 118 9 4,614 .006 935 1,677 
Berkeley 122 26.8, 121; .020, 6.4, 1.9 1,938 .005 157 2,079 341; 163 3 3,104, .004 486 806 
Calhoun ..123 16.3, 98) .012) 3.6 9 1,791 .004, 134 1,921 228, 147 4 2,992, .004 833 1,445 
Charleston (Charleston) 122 121.0| 120; .092| 31.6) 12.7 32,781; .078 145 35,166, 2,665) 120 32 52,887, .071:1,672 2,522 
Cherokee 116 33.3, 103) .025) 7.2) 5.2 4,409 .010 129 4,730 315) 139 6 6,586 .009| 913 1,083 
Chester 116 32.4, 102, .025) 7.3) 3.4 5,074 .012) 138 5,443 415, 127. 11 8,028 .011,1,105 1,586 
Chesterfield 123 35.9' 105 .027, 7.6) 4.8 4,225, .010) 107 4,532 490 126 5 7,180, .010| 947 1,196 
Clarendon 123 31.5) 105) .024 6.4) 1.9 2,953 .007| 144 3,168 348, 97 3 4,644, .006 730 1,216 
* Colleton se 122 26.2) 101) .020, 6.1; 2.9 3,324 .008 139 3,566 379| 115 5 4,956, .007| 809) 1,152 
Darlington 123 45.2, 109| .034) 10.3) 5.1 7,159, .017) 119 7,680 625, 120 11 11,240, .0141,095 1,533 
Dillon 123 29.8 116 .023| 6.2) 3.2 3,804, .009 122 4,081 323, 95 8 5,653, .008 910) 1,249 
Dorchester 122 19.9, 105; .015) 4.4 1.9 2,434, .006| 170 2,611 252, 100' 10 3,848 .005| 867 1,284 
Edgefield 126 17.9| 93 .014 4.0 1.6 1,950, .005| 127 2,092 163, 114 4 3,286) .004, 815 1,243 
Fairfield <o 24.2) 104 .018) 5.3) 1.9 2,635) .006) 111 2,827 247 «121 6 4,327; .006) 822) 1,293) 
Florence - 123 70.1; 115 .053 15.4 8.4 14,600 .035| 128 15,662 1,161) 96 15 22,546, .030 1,459 1,964! 
Georgetown 122 26.3) 121 .020| 6.0) 2.0 3,932, .009| 160 4,218 379; 101, 12 6,579, .0091,092) 1,752 
Greenville zs 124 136.3) 117; .104) 33.9) 25.5 37,737, .090| 135 40,483, 2,287° 122, 22 62,309, .084)1,837 2,135 
Greenwood xe 123 40.1) 111) .031; 9.5) 5.3 8,979, .021| 136 9,632 611, 122, 13 14,242, .019/1,503 1,995 
Hampton = 17.5) 101) .013) 4.1) 1.8 1,442, .003) 94 1,547 192) 117 5 3,332, .005 811) 1,193 
Before using these figures, see explanation page 9. 
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SOUTH CAROLIN A—County Data live estimates by SALES MANAGE Meme 
RETAIL SALES | EFFECTIVE BUYING INCOME, | 
POPULATION, 1940 AUTO SALES i | 67) 
In Thousands i i SS, 1940 IN- 1940 SM ESTIMATE | MARKET 
1939 U. S. Gov't. 1940 COME | CONTROLS 
aaa - ed TAX _ oe 
COUNTY Dollars | RE- Thou- | “7 
Ratio White Ratio! (in New | Ratio TURNS Per sandsof) Na- Buy. 
Total 1940 %  Fami-| Fami-)| Dollars % 1939 | thousands) Passen- 1940) PER | Dollars % | Per | White) $1500 || tional | ing 
1940 to of lies, lies, (in of to ger to | 1,000 | (in of |Fam-| Fam- | Pre- || Buying Pow. 
1930 U.S.A. Est'd Est’d | thousands) U.S.A. 1935 Cars 1939 |thousands) U.S.A._ ily ily | ferred | Power | or 
Estimate , families} Index 
Horry 123 51.8 132 .040, 10.7 8.1 8,181 .019 141 8,776 541 79) 5 12,122, .016 1,134) 1.311) N.A.|  .017 @ 
Jasper 130 11.0 110 .008 2.5 7 640, .002) 90 687 119 124, «+4 811, .001; 326, 547, N. A.) -002, & 
Kershaw 123 32.9 103) .025 7.1 3.3 3,835, .009 113 4,114 428, 103 5 6,494 .009 909 1,299 N. Al 009, 3% 
Lancaster 116 33.5) 120 .026 7.3 4.6 4,904 .012 183 5,261 300 106 6 6.738 .009 917, 1,159) N A! 010) 3% 
Laurens 124 44.3, 105 .034 10.2 5.8 6,534 .015 133 7,009 645 143 9 10,243, .0141,008 1,331, N. A.) .015) 4% 
Lee 123 24.7; 102) .019 5.3 1.9 2,878 .006 150 3,087, 297, 113 4 4,401; .006 832) 1,301, N. A.| 007; 37 - 
Lexington 123 36.7 100) .028 8.4 6.0 4,033. .010 111 4,326 501 138) 6 7,290, .010| 868 1,038 N. A.) 010 3% G 
McCormick 126 10.4. 90 .008 2.3 7 867, .002 111) 930 99 130) 2 1,381, .002) 610 979) N.A. .002 2% ‘ 
Marion 123 30.1) 111, .023 6.6 3.1 5,141, .012 121 5,515 422; 85) 9 7,059 .010/1,073, 1,539 N.A.) .O11) 4 = 
Marlboro 123 33.1; 105; .025) 7.2) 3.1 4,320, .010 125 4,634 | 338 135) 6 7,446, .010/1,029, 1,517, N.A.| 010 4 
| | 
Newberry 123) 33.6. 97) .026 8.0 4.3 5,529, .013| 127 5,931 477, 119 8 8,719} .0121,096 1,479 N.A 013, 
Oconee 124 36.4 109 .028 8.1 6.8 4,283, .010, 114 4,595 361; 117 6 7,066, .010 874, 963, N.A 010) % 
Orangeburg 123 63.0, 99 .048 14.5 5.4) 9,585 .023, 148 10,283} 927, 125 6 13,584, .019) 936) 1,452) N.A. 022) 4 
Pickens 124 37.1, 110 .028; 8.3) 7.2 4,883, .012) 125 5,238 415, 116 4 | 7,997, .011| 964) 1,043} N.A 011, & 
Richiand (Columbia 123 112.4 128 .086 24.0 13.4 35,128, .084 145 37,684, 3,035) 118) 39 48,562, .065/2,026 2,697, N.A -074 & 
Saluda 123 17.2; 95 .013) 3.9 2.0 1,151; .003 120 1,235 140° «116 1 2,783, .004 722) 985 N.A 004; 3 
Spartanburg 124 128.4, 110! .098 29.6 21.8 27,190| .065 137 29,169' 1884 121) 16 45,329] .0611,531| 1,797 7.4 062) 8 
Sumter 123 52.9 115) .040| 11.6) 4.0 9,964 .024 138 10,689. 698 107; 11 | 13,218) .018)/1,136) 1,811 2.5) .021) § 
Union 124 31.6, 102) .024 7.0 4.2 5,337 .013 124 5,725 294 +129 7 8,589; .012/1,224, 1,578 NN. A.) 013) & ~ 
Williamsburg 122 41.0 117 .031,) 8.3 2.8 3,829 .009 126 4,108 352) 78 4 | 5,848, .008 705) 1,131) N. A.) 009) 2 ¢ 
i] 
York 116 58.7, 110, .045 13.3 7.8 10,839, .025 145 11,628) 792; 111) 12 17,900, .025/1,346) 1,755 2.6) 025, & : 
STATE TOTAL 1,905.8 110 1.451 434.6 237.0 332,224 .790 134 356,397 27,288 115 13 | 530,605 .715 1,221, 1,643 42.8) -755, 82 ; 
ee ee wd — ———— =—h ( 
= el et ee a : For South Carolina City figures, see page 161. — ( 
G EO RG I A—County Data 
ig ; 1 SSenrres ae ore a —a % = rt fo) ne { 
Appling 129 14.5, 109 .011 3.0 2.4 1,509, .004 101 1,609 94 118 4 3,033, .004, 998 1,141; N.A., .004 % 
Atkinson 130 7.1, 103) .005 1.6 1.1 434 .001) 105 463 53, 126 1 905, .001 569 700, N.A.) .001) @ 
Bacon 129 8.1, 115 .006 1.8 1.5 1,214, .003, 158 1,294 69, 101 1 1,939, .003|1,086) 1,182) N.A.) .003) 9% 
Baker 125 7.3, 94 .006 1.6 6 273 146 291 23) «115 1 594, .001; 359 566) N. A.| 001) 7 
Baldwin 129 24.2, 106 .018 4.0) 1.9 3,183 .008, 124 3,393 270° +144 7 6,021 .008)1,507| 1,147, N.A. -008| 44 | 
Banks 127 8.7; 90 .007 1.9 1.8 188 99 200 28, 200 468, .001| 243 250 N.A. 001) 14 | 
Barrow 127 13.1, 105 .010; 3.3) 2.7 1,688 .004 108 1,799 174 187 6 3,284, .004 1,009) 1,122) N.A. 004, 4% 
Bartow... 127 25.2 99 .019 5.8 4.7 3,639, .009 111 3,879 410) 132 8 6,583) .009 1,128) 1,263 N.A. .009, 47 
Ben Hill i29 14.5) 111, .001 3.6) 2.3 3,316; .008, 129 3,535 232; 90 11 5,994 .008'1,680 2,102 N. A. 008 73 
Berrien 129 15.4 105 .012 3.5 2.9 2,048, .005 137 2,183 107, 93 3 3,916, .005 1,123, 1,240 N. A. 005, 4 
Bibb (Macon 129 83.8 109 .064 23.2 12.4 26,826 .064 124 28,597 1,517, 119' 36 40,014 .054 1,725) 2,338 5.8  .056) 8 
Bleckley 129 9.7 106 .007 2.4 1.4 1,081, .003 144 1,152 76, 138 3 1,945, .003' 820 1,059 N. A. 003) 4 
Brantley 130 6.9| 100 .005 1.5 1.1 351) .001 151 374 24 «96 3 714 .001 490) 558 N.A. 001; 2 
Brooks 129 20.5 96 .016 4.7 2.2 2,037, .005 157 2,172 121, 96 4 3,803, .005, 815 1,157 N.A. 005) 31 
Bryan 130 6.3 106 .005 1.4 8 501, .001| 168 534 58 89 a 840, .001 586 793 N.A. 001; 2 
Bulloch 130 26.0 98 .020 5.9 3.7 4,523) .011 156 4,822 387, 111 5 6,195, .008 1,045 1,321) N.A 009° 4% 
Burke 126 26.4 90 .020 69 1.4 2,511, .006; 114 2,677 187, 136 5 4,935, .007| 717| 1,298, N.A 007, 3 
Butts 127 9.2; 98 .007, 2.3) 1.2 1,273, .003,) 119 1,357 130; 134 6 2,058; .003) 903 1,235 N.A 003} 4% 
Calhoun 125 13.5 128 .010 2.6 7 1,030, .002, 103 1,098 90 101 2 1,999, .003| 771) 1,300, N.A .003| 3 
Camden 130 5.9 93 .005 1.4 5 858 .002 177 915 70, 103 6 1,430, .002) 987| 1.549 N.A 002) #0 
Candler 130 9.1 101 .097, 2.1 1.4 1,319, .003 196 1,406 117; 130 2 2,222, .003 1,069, 1,316 N. A. .003) 4% 
Carroll $27 34.2) 100, .026 8.4 6.7 3,987 .009 117 4,250 339, 109 4 7,543, .012| 898) 1,014 N.A. 011; 4&2 
Catoosa 142 10.8 115 .008 2.6 2.5 643) .002 135 685 92, 101 5 1,213, .002) 468, 482 8 .002) % 
Chariton 131 5.3, 120 .004 1.2 8 556, .001 96 593 64 119 7 1,142, .002 946 1,139 N. A. 002) 50 
Chatham (Savannah 130 116.8 111 .089 31.7 15.0 36,405) .087; 138 38,809 2,434) 125 44 55,793, .075 1,760) 2,504 8.9, .078 8 
Chattahoochee 128 15.1 170 .012 6 4 152 59 162 484 227 9 344... 619, 778 N.A. 002) 17 
Chattooga 142 18.5 120 .014 4.2 3.8 2,706, .006 128 2,885 209° 145 6 5,131, .007/1,220 1,290) N. A.) .007| 5 
Cherokee i27 20.2) 101 .015 4.7 4.4 2,340, .006 118 2,495 171) 124 6 4,502, .006 963) 990 N.A. .006, 4% 
Clarke 127 28.4. 111 .022 7.4 4.4 10,104, .024 130 10,771 770, 124 #31 14,249, .0191,925 2,493 2.1 .022| 100 
Clay 149 6.8 99 .005 1.7 6 741, .002 151 790 34 «62 3 1,699, .002,1,004 1,552, N. A. 002) 40 
Clayton 127 11.7, 114 .09 2.8; 2.0 698, .002 113 744 161, 149 =12 1,253, .002, 451, 533 -8) = .002) 2 
Clinch 130 6.4. 92 .005 1.6 7 704, .002 110 750 79 (125 8 1,354, .002) 858 1,224 N.A.| .002! 40 
Cobb i127 38.3 108 .029 9.0 7.3 6,321, .015| 137 6,738 578 126 16 9,646, .013 1,072 1,199 2.5, .014 # 


Before using these figures, see explanation page 9. 


[ 148} SALES MANAGEMENT 


28,500 PEOPLE IN ALBANY, GEORGIA HAVE 
$14,641,000 TO SPEND 


HERE IS A MARKET WHERE INTENSIVE CUL- 


Buy. 
iP TIVATION SHOULD REAP A RICH HARVEST 
taal ADVERTISERS CAN SELL THIS MARKET EFFECTIVELY AND ECONOMICALLY IN 
1 THE ALBANY HERALD 
1 8 
. 3 "South Georgia's Only ABC Newspaper” 
38 
1 4 AND THE HERALD'S NEW 1000 WATT MUTUAL NETWORK STATION—WALB 
4 2 — - —a — - —— 
. a) . _ ‘ * The “SM” bol ark nal, exclu- 
) . GEORGI A—County Data—(Continued) sive Sos suas MAN tt 
| @ — = —— — — ——— ——— = = — a 
. RETAIL SALES EFFECTIVE BUYING INCOME, 
POPULATION, 1940 AUTO SALES 
| : in Thousands) 1940 IN- 1940 yD ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 
4 = mn TAX a Se — 
se COUNTY Dollars RE- Thou- 
ie Ratio White Ratio, fin New Ratio TURNS Per |sandsof| Na- | Buy- 
Total (1940, % | Fami-| Fami-) Dollars % | 1939 | thousands)| Passen- | 1940) PER | Dollars % | Per | White $1500 | tional | ing 
3 1940 to of lies, lies, (in of to | ger to 1,000 (in of Fam- Fam- | Pre- | Buying | Pow- 
} & 1930 |U.S.A. Est’d | Est’d | thousands) |U.S.A. 1935 Cars 1939 thousands) U.S.A.) ily ily | ferred | Power er 
: Estimate |families; % | aden 
| 3% Coffee 129 21.5, 109 .016; 4.9) 3.5 3,191 .008 148 3,402 218, 110, 5 4,781, .007, 979| 1,165, N.A.| .007| 44 
Colquitt 125 31.7, 104) .024) 7.4) 5.5 5,131, .012 116 5,470 260, 98 8 9,938, .0131,338 1,567, N.A.| .012) 50 
® Columbia 126 9.4) 107, .007) 2.2 9 424, .001 108 452 80 167, 5 752) .001| 346, 523) N.A. .001, 14 
a Cook... 129 11.9} 105 .009) 2.8, 2.0 1,554, .004 133 1,657 67; 93] 2 2,646, .004 958| 1,147) N.A.) .003 33 
® Coweta 127 27.1) 108} .021) 6.6) 3.9 3,972, .009 109 4,234 341, 122) 12 7,702, .010/1,160/ 1,510 N.A. 009 43 
—de Crawford | 129 7.1; 102) .005| 1.6 7 347 130 370 29, 161 1 981, .001| 630) 901| N.A. (001 20 
il Crisp 129 17.5} 101) .013) 4.4 2.2 4,186 .010 164 4,462 213} 105) 9 6,043 008} ,207 1,923, N.A. .009) 69 
Dade 142 5.9 142 .005) 1.2 1.1 336 116 358 36, 120 2 598.001, 487) 520, N.A. 001 20 
= Dawson 127 4.5, 128} .003 1.0 8 76 67 81 42) 350 185 | 192) 206) NA.) be 
Pn Decatur 125 22.2, 94) .017) 5.2) 2.5 3,225 .008 149 3,438 233; 108 8 5,764, .0081,117, 1,580 N.A.) .008 47 
x DeKalb (Atlanta) 127 86.8) 124 .066 22.7) 19.0 12,017, 031, 142 12,810, 1,223) 132) 21 48,996, .066 2,157 2,375, 13.0) .048 73 
5 Dodge 129 21.0 97 .016 4.8 2.9 2,050 .005 96 2,185 156 113) 4 4,008 .005| 840 1,078 N.A., .005 31 
| 
4 Dooly 129 16.9 94 .013) 3.9) 1.7 1,346 .003) 77 1,435 150, 115) = 3 2,751, .004) 698 1,024 N.A.| .004 31 
Dougherty 125 28.5, 128 .022 7.4, 2.8 10,418 .025 159 11,106 686 128, 29 14,646, .020/1,977| 3,061, 2.0) .022 100 
| Douglas 127 10.1, 106 .008, 2.3) 1.9 1,060 .003, 110 1,130 118 126, «5 2,167, .003 934 1,053, N.A.) .003 38 
4 Early. 125 18.7, 102, .014, 4.4 1.9 2,343, .006 150 2,498 214, 129) 3 3,412) .005 781/1,143| N.A.) .005 36 
"7 Echols. . 130 3.0} 108, .002 8 4 94 68 100 8 114) #1 224 292 385 «ON. A... 
73 
a Effingham 130 9.6) 95 .007 2.3 1.3 735, .002 135 784 82, 128, 4 1,470| .002 642, 851 N.A.) .002 29 
Elbert 127 19.6} 106) .015 4.7 9 2,618, .006 118 2,791 204 144) «8 4,846 .0071,030 1,307, N.A.| 007 47 
Pt Emanuel 129 23.5, 97 .018| 5.6 2,878, .007 124 3,068 269 113) 3 5,582 .008 998 1,282) N.A. .008 44 
a Evans 130 7.4, 104, .006 1.7 1,112) .003) 121 1,185 197, 259 6 1,881 .0031,075 1,346) N.A. .003 50 
» Fannin 127 14.8, 114, .011; 3.1 780, .002) 90 832 107, 167) 2 1,392; .002) 448 448 N.A., .002 18 
| 
31 
» Fayette 127 8.2; 94 .006, 1.8 1.3 490} .001, 107 522 51) 113) 3 1,006, .001 546 647, N.A.| .001, 17 
Floyd 127 56.0, 115; .043| 13.8) 11.2 14,135 .034) 132 15,068, 1,029) 136, 20 23,131, .031|1,682 1,882) 4.0) .032, 74 
45 Forsyth 127 11.3} 107, .009) 2.6) 2.6 560 .001| 88 597) 140 200) 1 1,422) .002) 554 554 N.A. .002 22 
% Franklin 127 15.6) 98) .012 3.4 2.8 1,869 .004 134 1,992 140| 147, 3 3,840) .0051,115 1,243, N. A} .005 42 
B Fulton (Atlanta 127 391.5, 123) .298) 103.3 69.6) 185,205 .441 127 197,434, 13,322 120 66 237,970 .3212,305 2,825, 31.4 .374 126 
30 
40 Gilmer 127 9.0| 123) .007; 1.9, 1.8 650 .002, 157 693 47, 96 2 1,028, .001, 527, 527, N.A. -001 14 
Glascock 126 4.6 104 .003) 1.0! .7 292). 66 311 88, 144 1 818} .001, 819 986) N.A. .001 33 
re) Glynn 130 21.9, 113) .017) 5.7; 3.0) 6,379} .015 134) 6,800 595 142) 22 8,765, .0121,544, 2,100! 1.6 .014 82 
2 Gordon 127 18.4) 109, .014, 4.4) 4.1 2,527} .006| 131) 2,694 248, 115 «6 4,570, .006/1,046 1,080) N.A. .006 43 
% Grady 125 19.6) 102) .015, 4.5) 3.0 2,382 .006 136| 2,550 243; 103, 3 4,364) .006| 965 1,195 N.A. .006 40 
50 | 
48 Greene 127 13.7, 109) .010; 3.2) 1.5 1,480) .004) 143; 1,578 169) 188 85 2,528, .003| 779 1,132) N.A., .003| 30 
Gwinnett 127 29.1; 104) .022 6.8) 6.0) 2,979! .007| 101 3,176 313| 161) 5 5,087; .007, 751 803) N.A.) .007 32 
7 Habersham 127, 14.8, 116] .011| 3.4) 3.1) 2,075| .005| 114 2,212 198, 157, 5 2,894, .004 854 891 N.A.| .005 45 
50 Hall. . 127 34.8, 115) .027) 8.1) 7.2 7,328) .017/ 136 7,812 541, 141, 11 10,700, .015|1,322' 1,408 N. A. .016, 59 
# Hancock 126 12.8; 98, .010) 2.7| 9 1,114) .003) 138) 1,188 162, 132) 4 2,320, .003, 846 1,358 N.A. .003/ 30 
| 
100 | 
#0 Haralson 127 14.4, 109) .011| 3.5) 3.1/ 1,774, .004) 122 1,891 217; 149, «5 3,043, .004 873) 929 N.A. .004 36 
Harris 128 11.4) 103); .009) 2.6) 8) 729; .002| 112 777 107, 137 4 2,248, .003 860, 1,396 N.A. -003, 33 
” Hart 127 15.5, 102) .012) 3.4) 2.6 962 .002 76) 1,026) 83) 141 2 3,852; .005)1,116| 1,306) N.A. -004, 33 
40 Heard 127 8.5) 94 .007) 1.9) 1.4) 381. 90) 406 31| 141).... 796; .001} 420 493 N.A. .001 14 
48 Henry 127 15.1; 95} .011) 3.5) 1.8 1,427, .003 107 1,521 145) 122) 5 2,951, .004 848 1,155) N.A. .004, 36 
Houston 129 11.3) 100} .009) 2.7 8 1,488 004 115 1,586 126, 158; 5 2,578 .003) 971/ 1,595) N.A.| .003) 33 
NT APRit 10, 1941 


INCREASED DEFENSE APPROPRIATIONS POURING DAILY INTO 
MACON, THIRD LARGEST MARKET IN GEORGIA! INCREASED RETAIL 
AND WHOLESALE SALES, FAMILY AND INDIVIDUAL INCOMES. PLACE 
YOUR ADVERTISING IN AN ACTIVE MARKET - SEE OUR BRANHAM 
REPRESENTATIVE — THEN WATCH RESULTS! 


MACON TELEGRAPH < NEWS 


REPRESENTED BY: THE BRANHAM CO. 


. —EEE - — 


’ . ’ ‘ ‘ ° The “SM” bol k original, 
GEORGI A—County Data—(Continued) sive estimates by SALES MANAGEMENT 


$e 


RETAIL SALES EFFECTIVE BUYING INCOME, 
POPULATION, 1940 AUTO SALES | OD 
(In Thousands) Se 1940 IN- 1940 CD ESTIMATE | MARKET 
1939 U.S.Gov't. | 1940 COME | CONTROLS 
| saiencniieedstidesitaneaiil tiaitamestieteizaieniidie’ TAX — 
COUNTY Dollars l RE- | Thou- | 
Ratio White Ratio (in New | Ratio TURNS Per sandsof Na- | Buy. 
Total (1940 % | Fami- Fami-| Dollars % | 1939 | thousands)| Passen-| 1940) PER _ Dollars % | Per White) $1500 | tional | ing 
1940 to of lies, _ lies, (in of to .| ger to | 1,000 (in of (Fam- Fam-| Pre- (Buying | Pow. 
1930 U.S.A.| Est’d | Est’d thousands) |U.S.A. 1935 WS Cars | 1939 thousands) U.S.A. ily ily | ferred | Power! o 
Estimate families) % Index 
Irwin 123 12.9 106 .010 2.8 1.7 1,077, .003) 140 1,148 72, +63 3 2,026, .003) 731, 927) N.A. -003; 
Jackson 127 20.1 93.015 4.6 3.7 2,403, .006) 118! 2,562 202; 134 3 4,494 .006 969) 1,090) N.A. -006 @ 
Jasper 129| 8.8 102 .007, 2.2 9 945, .002) 96 1,007 72| 118 5 2,010, .002 928 1,405) N.,A. -002) @ 
Jeff Davis 129 8.8 109° .007; 1.9 1.4) 836; .002| 106 891 39, 75 a 1,714, .002, 902) 1,041) N. A. -002) @ 
Jefferson 126 19.2, 93 .015 4.6 2.0 2,422; .006) 156 2,582 237; 143 4 4,613) .006) 993) 1,474 N.A. 006 4 
Jenkins oa 130 11.8} 92) .009| 2.9 1.1 1,310; .003) 105 1,396 130) 153 5 2,498 .003) 863, 1,344 NV. A. .003, 3% 
Johnson 129] 13.0| 102) .010 3.0 1.8 1,209, .003) 117 1,289 89) 168 2 2,167, .003; 713) 916 N.A. 003) 
Jones 129 8.3} 93 .006 1.9 a 414, .001, 117 441) 41; 186 3 1,033) -001, 532} 828) N.A. -001; 
Lamar 127 10.1) 104) .008) 2.5 1.4 1,348} .003 120 1,437 111) 135 9 2,500; .003\1,006) 1,354) NN. A. -003, # 
| | 
Lanier .. 129) 5.6) 109 .004 1.2 8) 521 001; 134 555 81) 137 2 883) .001) 723) 910) N.A. -001| @ 
Laurens 129 33.7, 103° .026 7.8 4.5 4,426 .011; 145 4,718 297, 137 4 8,076 .011 1,028, 1,359) N. A. 010) 38 
Lee 125 7.8 94 .006 2.0 4 450, .001, 100 480 52) 11 2 767| 001, 381) 703| N. A. -001) 
Liberty 130 8.6) 105 .006 2.0 7 737; .002) 145 786 85) 125 2 1,212) .002) 621) 996) N. A. 002) 3 
Lincoln 126) 7.0| 90 .005; 1.5 7 518; .001 98 552 68) 139 2 1,009, .001 675) 940) N.A. 001 @ 
Long 130 4.1, 97) .003 9 5 235 134 251 34 117 3 477, .001) 520 693) N.A. -001; 3 
Lowndes 129 31.9| 106 .024 7.6 4.0 7,232; .017| 132 7,710 503; 111 17 13,043) .018|1,714) 2,235 1.8 017; 7 
Lumpkin 127 6.2, 126 .005 1.4 1.3 358 120 382 86| 221 3 | 1,038) .001) 737) 777) N.A. -001; @ 
McDuffie 126) 10.8 120) .008 2.6 1.2 1,580) .004, 144 1,684 176) 128) 9 2,764) 004 1,062) 1,509) N. A. -004; 50 
Mcintosh 130 5.3} 92) .004, 1.4 4 642, .002 107) 684 7 ne 7 1 002) 899 1,508) N.A ae 50 
Macon 129 15.9, 96 .012 ‘ 1.2 1,588, .004, 116 1,693 135) 99 6 3,143) .004) 821 1,348) N. A. 004 3 
Madison 127, 13.4 90 .010) 3.1 2.5 823} .002) 99 877 80! 123) 2 1,885, .003/ 613] 686) N.A. 003; 9% 
Marion 128 6.9 99 .005 1.6 ot 631; .002) 136 673) 47| 107) 3 921; .001) 579) 249 N. A. 001) @ 
Meriwether 127 22.1 98 .017 §.2| 2.5 1,948, .005) 111) 2,077 207, 166) 7 4,006; .005, 771, 1,093) N. A. 005, 2 
Miller... 125, 10.0, 110 .008 2.2) 1.4 797, .002) 136 850 48 91) 2 1,387) .002) 638) 795) N.A. 002) & 
| 
Mitchell 125) 23.7/ 100, .018 5.3) 2.5 2,775, .007| 109 2,958 219; 115 4 5,472, .007)1,038) 1,469, N. A. 007) 39 
Monroe. . 129 10.8, 93) .008) 2.5, 1.1 1,418) .003, 124) 1,512) += 104) 92) 7 2,382, .003) 952) 1,393 N. A, 003 38 
Montgomery 129) 9.7, 96) .007, 2.1 1.1 635, .002| 106 677 39) 74 1 1,197, .002 583, 781; N. A. 001) 4 
Morgan 127 12.5, 100 .010 3.0 1.2 1,273, .003, 93 1,357 123; 121 5 2,582) .003) 848) 1,282 N. A. .003| 3 
Murray Sco 11.1) 121) .008) 2.4 2.2 770, .002 150 821 82) 137, 1 1,530, .002 649) 669 N.A. 002 
| } | 
Muscogee (Columbus). 128 75.2} 131) .057) 19.5) 12.2 25,153, .060, 141 26,814 1,570, 132) 33 37,782, .051 1,940) 2,456 6.0 054, 
Newton 127 18.6, 108 .014 4.5) 2.7 2,979, .007; 112 3,176 258 128 8 5,113, .007,1,137 1,463| N. A. 007, 
Oconee 127 7.65 94 .006) 1.8 1.3 226)... 98 241 26, 113 1 460, .001) 260) 308 N.A. 001) 
Oglethorpe 127 12.4; 96; .008| 2.7; 1.4 726; .002) 116 774 83) 114) 2 1,419 .002) 517) 720) N.A. 002) @ 
Paulding 127 12.8 104 .010 2.8 2.6 817, .002) 112 871 73) 143) 2 1,717; .002 613| 641) N. A. 002! n 
Peach 129 10.4, 101, .008 2.6 1.0 1,949; .005) 148 2,078 169) 128, 12 4,016 .005 re) 2,424) N. A. .005| 63 
Pickens 127% 9.2; 95) .007| 2.1 2.0 941) -002) 127 1,003, 85) 125 6 1,574, .002) 761) 783) N. A. 002) @ 
Pierce 130 11.8 94 .009 2.6 1.8 1,510) .004) 135) 1,610 96) 70) 4 2,646 -004 1,025 1,241| N. A. 004) 44 
Pike 127 10.4 95 .008) 2.3) 1.2 642) .002 96 684 78} 101; 4 1,242! .002 533 730) N. A. .002) % 
Polk 127° 26.5; 113) .022;) 6.5) 5.2 4,970| .012| 154 5,298 395, 121 11 10,057) -014/1,555) 1,744) N. A. 013) 59 
Pulaski 129 9.8 109 .007, 2.5 1.1 1,470) -003| 127 1,567) 125, 145 6 2,476) .003, 994 1,467) N.A. .003) 4 


Before using these figures, see explanation page 9. 
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APRIl 10. 1941 


POPULATION, 1940 


(In Thousands) 
COUNTY 

Ratio White 
Total 1940, &% Fami-| Fami- 
1940 to ot lies, lies, 
1930 U.S.A. Est’'d  Est'd 
Putnam 127 8.5 102, .006 1.9 7 
Quitman 149 3.4) 90) .003 Hn CO 
Rabun 127 7.8 124 .006 = mee. 
Randolph 12E 16.55 96 .012 3.9) 1.3 
Richmond (Augusta 126 81.9 112 .062 > 21.0) 11.4 
Rockdale 127 7.7, 106 .006 1.8, 1.3 
Schley 128 5.0 94 .004 1.1 5 
Screven 130 20.3; 99) .015) 4.5) 2.0 
Seminole 125 8.5) 115 .006 1.9 1.1 
Spalding 127 28.4, 121 .022, 7.1 4.5 
Stephens 127 13.0; 111) .010, 3.0 2.5 
Stewart 128 10.65 95 .008 2.4 7 
Sumter 129 24.6) 92) .019| 6.3) 2.1 
Talbot 128 8.2) 96 .006 1.8 6 
Taliaferro 126 6.3) 102, .005 1.4 5 
Tattnall 130 16.2, 105, .012, 3.4 2.7 
Taylor 128 10.8; 102) .008 2.5 1.3 
Telfair 129 15.1) 101) .012) 3.4 2.3 
Terrell 125 16.6 91 .013 4.1 1.3 
Thomas 125 31.2) 96 .024 7.8 3.9 
Tift 129 18.3, 114 .014 4.5 2.9 
Toombs 129 16.9 99 .013 3.7 2.6 
Towns 127 4.9, 113 .004 1.0 1.0 
Treulten 129 7.6 102 .006 1.6 1.1 
Troup 127 43.9 119 .033 10.6 6.3 
Turner 128 10.8 97 .008 2.0 1.2 
Twiggs 123 9.1. 109 .007, 2.0 8 
Union 127 7.8 123 .006 1.7 1.7 
Upson 127 25.1 129 .019 5.9) 3.8 
Walker 142 31.1, 119, .024 7.3 6.7 
Walton 127 20.8 98 .016 4.9) 3.4 
Ware 130 27.9 105 .021 6.7, 4.3 
Warren 126 10.7 96 .008 2.4 9 
Washington 126 24.2, 97 .018; 5.7) 2.5 
Wayne 130 13.1; 104) .010, 3.0 2.1 
Webster 128 4.7, 94 .004 1.0 4 
Wheeler 129 8.5 93; .007 1.8 1.3 
White 127 6.4; 105) .005 1.4 1.4 
Whitfield 127 26.1, 126 .020 6.1 5.6 
Wilcox 129 12.8, 95 .010| 2.9 1.6 
Wilkes 126 15.1 95 .011 3.6 1.3 
Wilkinson 129 11.2 104 .009 2.7) 1.4 
Worth 125 21.5, 102) .016) 4.9 2.6 
STATE TOTAL 3,120.0, 107 2.376 750.6) 469.8 


For Georgia City figures, see page 162. 


G EO R G I A—County Data—(Continued) 


RETAIL SALES 


1939 U. S. Gov't. 


Dollars % 
in ot 
thousands) U.S.A. 


1,154, .003 
143 
1,012; .002 
2,001, .005 
26,037, .062 
991, .002 
430, .001 
1,895; .005 
1,068, .003 
7,329, .017 
2,114, .005 
1,113) .003 
4,315; .010 
538 =.001 
361... 
1,797, .004 
1,074, .003 
1,936; .004 
2,027, .005 
5,708 .014 
4,230 .010 
2,713, .006 
146 
763) .002 
11,635, .028 
1,350; .003 
413, .001 
230)... 
4,628, .011 
3,761; .009 
2,715 .006 
8,087, .019 
878 .002 
2,452) .006 
1,784, .004 
250 
401 
265 
5,944, .014 
942 .002 
1,740, .004 
926 .002 
1,477, .004 


624,765 1.487 


The “SM” symbols mark original 
sive estimates by SALES MANAGE MENT. 


EFFECTIVE BUYING INCOME, 


1940 yD ESTIMATE 


Dollars 
(in 


2,611) 


1,007,200 


AUTO SALES 
1940 IN- 
1940 | | COME 
Bolt 2 __| TAX 
Dollars RE- | 
Ratio (in | New | Ratio TURNS 
1939 | thousands)| Passen- | 1940, PER 
to | ger | to | 1,000 
1935 SM Cars | 1939/ 
| Estimate 
135 1,230! 121; 139) 4 
98 152 20, 111, #1 
121 1,079 121} 139 3 
129 2,133 153) 112, 5 
122| 27,756) 1,535, 128, 36 
131 1,056 78, 110) «#6 
128 458 39° 115 4 
130 2,020, 203, 134 3 
127 1,139) 73, 87, 3 
129 7,813 468, 119 18 
124 2,254 301, 154 5 
139 1,186 84 88 «4 
119 4,600) 298, 111. 13 
112 574 51/ 124) #5 
86 385| 41, 141 3 
160 1,916! 230 141 3 
129 1,145 111, 134 4 
122 2,064 135, 118 5 
93 2,161 120, 90 5 
125 6,085. 344, 101 12 
150 4,509 275 113 «10 
150 2,892) 235 134. «#5 
69 156 24 «1441 
130 813! 71, 169 2 
144 12,403 740 142 18 
131 1,439 90| 117) 2 
132 440, 35) 175, 1 
125 245 30, 125 1 
137 4,934 361, 123, 8 
136 4,009 351 122, 6 
123 2,894' 221 155 = 5 
136 8,621 566 132 17 
129 936, 134) 163) 5 
127 2.614| 204 124 5 
120 1,902 132) 121 5 
287 267 12) 55 1 
128 427| 33, (97 1 
160 282) 30} 94) 1 
162 6,336 457, 134) 11 
117 1,004, 55) 83 1 
128 1,855) 115) 119 4 
195 987 81) 103 3 
171 1,575 99' 90 2 
129 666,016) 47,937, 124 19 


thousands) U.S.A. 


excly. 


— 
— 


@ 


MARKET 
CONTROLS 
| Thou- | |= 
Per sandsof) Na- Buy. 
% | Per | White) $1500 | tional | ing 
of | Fam- a Pre- } Buying | Pow. 
ily | iy | ferred Power | or 
families} % | index 
.003/1,013) 1,547, N. A.) 003) 5 
001; 530) 819) N.A. .001) 3 
002, 991 991) N.A.) 002) 3% 
.005)1,006 1,615) N.A.) .005) 4 
| r 
.050|1,746| 2,357; 5.7, .054) 47 
002) 984, 1,194) N.A.| .002| 33 
.001) 858 1,279 N.A.) 001] 9% 
005! 852) 1,254) N.A.| .005) 3% 
.002)' 946| 1,257) N.A.| 002! 33 
016 1,648 2,074 1.8) 016) 7 
.005/1,347) 1,488) N. A. 005) 
.003, 796) 1,326) N.A.| 003) 3% 
.010/1,235) 1,973) IN. A.) 010) 8 
.001| 598) 975 N. a ~" 1" 
001; 610) 2,113) NLA.) 001) 2 
004) 909) 1,037) N.A.| .004) 3 
.003, 874 1,198] N.A.) .003) 3% 
.005'1,085| 1,327) N. A./ 005) a 
005 991 1,625 N.A.) .005) 3 
| 
.014/1,347, 1,867) 2.2 013) 54 
.008|1,327| 1,667, N.A./ 009) 64 
.006|1,279 1,534, N.A.| 006) 4 
.001, 460/ 460) N.A.) 001) 2% 
002 824) 1,014) N.A.| .002) 33 
.024/1,677| 2,177; N.A.| .025| 76 
003 1,177, 1,493 NLA. 003, 38 
001, 503) 767; N.A.| .001| 14 
.001) 430) 430) N. A.) 001) 17 
.011'1,438| 1,793} N. A.) 011) 58 
.010|1,047, 1,102} N.A.| 010) 4 
007) 989 1,207) N.A. 007) 4 
.016|1,738| 2,183) 1.8, .017, 81 
.003/ 844) 1,305) N.A.) 003) 38 
.007| 889 1,305! N. A.) .006| 3 
.004/1,082| 1,299] N. A.) 004) 40 
.001} 400} 624) N.A.) .001) 2% 
001) 512) 607, N.A.) 001) 14 
.001| 378} 378| N.A., .001 2 
012|1,411| 1,468} N.A.| .013) 65 
{ 
.003 716] 958) N.A| .002 2 
.004| 845/ 1,335] N.A.| .004 36 
002, 604) 829 N.A.| .002 2 
.004) 536) 728) N. AL 004% 
mod Theat ies Eee: Se 
1.358)1,342 1,701; 92.2) 1.412) 6 


Be fore using these figures, see explanation page 9. 


COPYRIGHT 


The contents of this Survey of Buying Power are fully protected by copyright. 
The exclusive estimates of Effective Buying Income, Retail Sales, Preferred 
Families, Wholesale Sales, and the figures on Automotive Sales and Market 
Controls, must not be reproduced in printed form, in whole or in part, without 


written permission of SALES MANAGEMENT, INC. 
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RETAIL SALES 


COUNTY 
ee 131 
See 131 
Bay.... 133) 
Bradford 131] 
Brevard........... 131 
EL ccshnenceen .132 
Caihoun 133| 
Charilotte......... 134 
Citrus.... 134 
Clay 131 
Ae 134) 
Columbia..............131) 
Dade (Miami)....... 132 
DeSoto.... aanee ee 
ee 
Duval (Jacksonville)... .131 
ou covcudes 133 
OO 72S 
Franklin — 
Ee) 
Nn 6s ebandece .. 131 
ss afateya cama 134} 
Guilf..... 133 
Pe écnnaceeveans 131 
eee 
ae , 1341 
Hernando......... ...134 
Highlands... .. heawenssee 
Hillsborough (Tampa)...134 
Holmes. . - 133) 
Indian River...........131 
«vc vateneoden an 
Pi ccceceverseatn 
Lafayette..............131 
sakiciesensaacnae 
Dliiccusheudusseawde 134) 
icisk cewunowkies 131 
ee 131 
| Pre 131 
I, 00 cencccoes 131 
ee 134) 
NN ttivebocerenes 131 
Martin . 132 
EL 5 <csedecvec’us 132, 
Ss sacduneoaes 131) 
Okaloosa came 
Okeechobee........ 132 
IR cacridnasiacenan 131} 
Osceola 131 
Palm Beach........ 132 
Pasco. 134 
Pinellas(St. Petersburg 34A_ 
RES a 134) 
a 131 
PN ntwdeenseess 131) 
BRO. cc ccsevcesns 132) 
Santa Rosa............ 133] 
Sarasota ; 134) 
Seminole . 131) 
BN vivadebnventake 131) 


EFFECTIVE BUYING INCOME, | 


1940 CyD ESTIMATE 


MARKET 
| CONTROLS 
Thou- a 
Per sandsof, Na-  Buy- 
Dollars % | Per | White) $1500 | tional | ing 
(in of |Fam-| Fam-| Pre- | Buying | Pow. 
thousands) U.S.A. ily ily | ferred | Power | er 
families % Index 
13,266| .018|1,307| 1,769 3.1) .022, 75 
1,224, 002, 814) 1,020, N.A.| .002 49 
6,630, .009|1,216 1,432) N.A. 010 3 
1,874) .003| 889, 1,060 N.A. .003, 43 
8,167; .011/1,668| 2,031 1.5, .012) 100 
21,605) .029|1,858, 2,243, 3.3 035, 117 
1,295, .002} 658 766) N.A. .002) 33 
1,374 .002|1,226| 1,366 3, 002) 67 
1,501, 002) 885| 1,108) N.A.. .002 49 
1,376, .002| 778, 923 5; 002) 49 
| 
1,457; .002) 857, 945 N.A., .002) 59 
4,788, .006)1,143| 1,489) N.A. .007 54 
175,047} .236|2,305| 2,582 31.8, .283 139 
3,209} .004/1,467| 1,654 7) 005 83 
1,615) .002| 860| 1,261) N.A. 002 49 
125,358, .169|2,274| 2,826, 22.1, .181) 112 
32,782, .044/1,760| 2,111, 5.3| 047 2 
751, .001| 798 1,053) N.A. .001 59 
1,691) .002/1,058| 1,379) N.A. .002, 49 
7,234, .010/1,113| 1,693 N.A.| 011) 48 
. 
882} .001) 854) 976 N.A. .001; 33 
727; .001| 880! 1,049 -2; 001) 50 
1,483| .002| 838| 1,063) N.A.  .003) 69 
1,748} .002} 726) 957) N.A.| .002) 29 
3,110} .004|/1,150! 1,204) N.A. .005) 63 
2,252 .003/1,310 1,613 6.003, 75 
1,884) .003/1,181 1,429) N.A.) 003) 75 
3,302/ .004)1,319| 1,566 N.A.) .005) 71 
85,226 .11511,715| 1,927, 17.4) .126, 93 
1.07) .002} 403) 411 N.A. .002 17 
| 3,514) .005/1,398) 1,659 7) 006! 86 
7,479| .010| 922| 1,204 N. A.) 011) 42 
1,748, .002) 610| 1,006 N.A. .003) 33 
861; .001) 830/ 1,000 N.A. 001 33 
11,760| .0161,470| 1,742, 2.5  .017;, 8 
8,780, .0121,792, 2,087 1.5 .014, 108 
12,633! .017|1,526| 2,301| 2.0 .019| 79 
2,464, .003, 740} 979 N.A. 003) 30 
601; .001| 638 824) N.A./ .001| 33 
3,289/ .004) 836\1,191| N.A.| .005, 42 
10,832) .015|1,475, 1,775 N.A. .016, 80 
‘to .016/1,411) 1,955) 2.1, 018) 75 
2,569} .003|1,296) 1,674 -5| .003) 60 
4,278) .006|1,075) 1,217, 1.1) .006 85 
2,536, .003) 949) 1,277) N. 1) .004| 50 
| | 
a 003) 750/ 791 N.A.| .004, 40 
1,079] .001,1,309| 1,577, N.A. .001) 50 
44,849) .060/2,202| 2,531) 8.5  .069, 130 
3,399) .005|1,063| 1,263) N.A.| .005 63 
ame 068|2,128| 2,552) 11.6, .077, 128 
3,436, .005| 811, 895, N.A. 005 45 
63,213] .085)2,214) 2,428' 11.2, .090) 134 
40,210| .0541,864) 1,918, 6.6, .060/ 90 
6,402} .009|1,195| 1,577, 1.4, .010| 71 
9,359) .013/1,666) 2,083 2.0 014 «93 
| 
6,502, 91,990) 2,337 1.0, .010 111 
2,443| ‘oa 600) 674) N. A.) .003) 25 
10,769} .015/2,287| 2,598! 1.7! .017, 142 
9,947; .014|1,596| 2,124, 1.7 013, 76 
2,138) 860/ N.A., .003 38 


POPULATION, 1940 | AUTO SALES | 
(In Thousands) 1940 IN- | 
1939 U. S. Gov't. 1940 COME! 
— TAX 
| | Dollars |_RE- 
Ratio | White} Ratio (in New | Ratio TURNS 
Total | 1940 | % | Fami-| Fami-) Dollars % \ 1939! thousands) Passen-| 1940, PER 
1940 | to of | lies, | lies, (in | of _ to ger | to | 1,000 | 
1930 |U.S.A.| Est’d | Est’d | thousands) |U.S.A.| 1935 | Cars | 1939 
| Estimate 
38.3, 112, .029| 10.2, 5.5 9,836] 023 164] 10,82 908, 111, 18 
6.5| 104) .005, 1.5) 1.0 745| .002) 152 820, 138) 262) 5 
20.6} 170! .016) 5.5) 4.0 4,735| .011| 119) 5,209 434) 139 18 
8.7; 92) .007, 2.1) 1.5 1,398} .003| 135 1,538 125) 129 6 
16.0| 121; .012) 4.9) 3.3, 5,366, .013| 138| 5,903 380 150, 28 
39.4) 196) .030| 11.6) 8.1 16,061 .038| 196) 17,670 1,593, 128) 32 
8.2) 113) .006, 2.0) 1.5) 967| .002) 163] 1,064 53} 102, 5 
3.6) 91, .003) 1.1) .9, — 1,051) .003| 117) 1,156 66} 120) 19 
5.8 106 .005 1.7) 1.1 1,036) .082) 127| 1,140 34) 162) 11 
6.5) 94 .005 1.8 1.3 767, .002) 117) 844 77| 124 14 
5.1) 176, .004) 1.7, 1.4 1,174) .003) 173 1,292 16) 84 13 
16.7; 114, .013, 4.2) 2.5 3,171|  .008 140) 3,489 213) 103) 14 
266.2) 186) .203) 76.0) 61.5 | 137,605, .328) 151) 151,386 10,487| 139, 52 
7.8} 100) .006| 2.2) 1.7 2,012} .005) 138) 2,214 160) 122) 15 
7.0 - 005) 1.9 8 1,284) .003) 135) 1,413 37| 1067 
210.7| 136.161) 55.1) 36.1)  77,628| .185| 148] 85,402 6,770 126 46 
74.3| 139| .057| 18.6, 13.1. 19,070, .045| 139] 20,980, 1,966] 133) 27 
3.0} 122) .002) .9) | 478) .001, 112 526 20| 125 9 
6.0) 95, .005 1.6 .9) 1,027, .002| 95 1,130 57, 81, 10 
31.4) 105 = 6.5) 2.6) 5,119} .012) 133 5,632 508, 114, 10 
| 
4.2) 102} .003} 1.0 8 606} .001, 122 557 89 162) 1 
2.7; 100) .002); .8 .6 379| .001) 84) 417 2) 67, 4 
6.9) 218} .005, 1.8, 1.1 1,076) .003) 535 1,184 85 127, 12 
9.8] 103} .007| 2.4) 1.4 1,084) .003) 134) 1,193) 54, 90 6 
10.1} 98 .008) 2.7) 2.5 2,021) .005 a 2,223, 218) 146 8 
| 
5.2) 149) .004) 1.7) 1.1) 1,384) .003 118| 1,523) 125 95 23 
5.6) 114) .004) 1.6) 1.1 1,349) .003| 136} 1,484, 124) 112) 14 
9.2) 100| .007| 2.5) 1.8 2,264) .CO6) 106) 2,601) 285, 140 21 
179.2) 117| .136| 49.7| 40.0 56,411 .134| 137] 62,261) 4,376| 130) 29 
15.4) 119} .012) 3.4) 3.3 731 002) 114 804 a0 143, 4 
} 
8.8! 131, .007) 2.5) 1.8 2,502, .006) 157 2,753 190} 147, 25 
34.4) 108) .026| 8.1| 4.7 —4,349| 010) 120 4,785, +492 128) «G 
12.1) 90) .009) 2.9) 8) 1,103} .C03| 116 1,213 136} 132, 5 
4.4) 102) .003} 1.0) .7 376, .001) 117 414 61; 117 2 
27.1) 117 an 8.0| 5.8 7,010| .017) 119) 7,712 642) 115 25 
17.5| 117| 013) 4.9) 3.7 6,244 014) 139 6,869, 518) 126 25 
31.7| 135) .024) 8.3) 3.3 8,784) .021| 161 9,664 700, 112) 23 
12.5] 100; .010| 3.3| 1.9) —1,578| .004| 124 1,736 78} 90 5 
3.8, 92) 003} .9| .6 210; 001) 102 231) 2} 100, 3 
" 104| 012) 3.9) 1.9) 2,063) 005) 115 2,270, 189) 119) 7 
26.2) 116! 020] 7.3, 5.1) 7,075 017 134 7,784 536) 127, 19 
31.2) 106) .024 8.4) 4.3 7,734, .018) 115 8,509) 616; 116 18 
6.3) 123) .005) 2.0) 1.2 1,613) .004) 124 1,775} 99! 124 27 
13.9) 102) .011) 4.0) 3.2 2,756, .007| 123 3,032) 158) 133, 19 
10.9 - 008) 2.7/1.5) 1,794| 004) 195 1,974 188, 186 14 
12.9 130) 010} 3.0) 2.7 1,725, .004) 159 1,898) 120) 115 6 
3.0| 72) .002 8 6 759| .002) 153 835 21; 70) 17 
69.8] 140| .053| 20.4) 15.7 31,510) 075, 150) 34,666) 2,829) 139) 38 
10.1) 94) .008) 3.2) 2.3| 2,144) .005) 154 2,359, 203) 140) 14 
79.1| a -060/ 23.7) 16.8) 35,950, .086) 148 39,580) 2,755) 138 41 
| 
14.0) 132) .011) 4.2) 3.5 _ .005| 129 2,462, 202 131, 9 
88.2) 142) -067| 28.6) 24.1) 41,726 .099) 19 45,905  3,027| 127| 50 
87.4) 121) .067) 24.2) 18.5) 27,297] .065) 151) 30,031) 2,048, 120) 25 
18.6, 103) .014) 5.4) 3.1 4,215) .010| 129]  4,6371 + 388} 125) 17 
19.9) 106) .015| 5.6 3.6 6,019) 014) 169) 6,622 576, 150| 38 
| | 
11.7, 166) .009) 3.3) 2.4 4,601| .011) 137 5,062) an 117, 29 
16.0, 114) .012) 4.1) 3.3) 1,448} .003) 119 1,593) 110) 102) 5 
15.9] 128) .012; 4.7, 3.7 7,605] .018} 151) 8,367 740! 144) 42 
22.2) 119) .017) 6.2) 3.5 5,189} 012) 120} 5,709 365| 148, 22 
11.0) 104) .008) 3.0 2.1; 1,262) 003! 122| 1,388, 104) 121) 7 


| 


-003) 724 
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Before using these figures, see explanation page 9. 
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MIAMI is a double Market! 


An advertiser who presents his message in Miami is reaching two markets 


at the same time... 


both well above average in purchasing power. 


PERMANENT RESIDENTS 


MORE THAN 
A MILLION SEASONAL VISITORS 


/ 


\ THE MIAMI HERALD 
Ig REACHES BOTH 


STORY, BROOKS G FINLEY 
NATIONAL REPRESENTATIVES 


APRIL 10, 1941 


One market comprises Greater Miami's permanent 
residents ... owners of modern homes and motor cars. 
According to Automobile Facts and Figures, there is 
a passenger motor car for every 2.8 residents of 
Miami, whereas the average for the 95 big cities of 
the United States is one car for every 5.5 persons. 


In addition to this substantial home market, an annual 
influx of between one and two million visitors is con- 
tinuously augmenting the permanent population of 
Miami. They are a “cross section” of the country so 
representative that the least expensive way of gaining 
national attention for your product is to advertise in 


By presenting your message in The Miami Herald you 
are reaching both residents and visitors alike. The 
Herald achieves better than 90% coverage of the city’s 
permanent population . . . while the tremendous in- 
crease in its sales during the height of the season 
shows that it is universally read by Miami's well-to-do 
visitors from all over the country. 


Che Miami Herald 


OVER Q()% COVERAGE IN CITY ZONE 
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RETAIL SALES 


The “SM” symbols mark original, exely. 
sive © estimates ~~ SALES MANAGE! IENT. 


——— 


— 


EFFECTIVE BUYING INCOME, 


POPULATION, 1940 AUTO SALES 6D 
(In Thousands) sth gonensidhais 1940 IN- | 1940 SM ESTIMATE | MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 
es - eee TAX a 
COUNTY Dollars RE- Thou- | 
Ratio White Ratio (in New Ratio. TURNS | Per \sandsof| Na- Buy. 
Total 1940, % | Fami-| Fami- Dollars - — thousands) Passen- 1940 PER | Dollars % | Per | White $1500 | tional | ing 
1940 to of lies, | lies, in ger to | 1,000 | (in | Of |Fam-| Fam-| Pre- || Buying | Pow. 
1930 U.S.A. Est’d | Est'd | thousands) U. 4 A. 135 Cars | 1939 thousands)|U.S.A.| ily | ily | ferred | Power | er 
| Estimate | families, % | \ndex 
; . . ‘ : ia —|}—}——_}—_—__ |_| + —_ -_ - ——_ oS 
Suwannee 131 17.1, 109) .013) 4.1 2,560 .006, 141 2,816 190, 143 7 3,890 .005) 947| 1,351; N.A. 006) 4g 
Tayior 131 11.6) 88 .009) 3.1 8 2,004, .005, 108 2,205 169, 131, 13 3,026, .004 967' 1,284, N.A.) .005) 5 
Union 131 7.1; 95) .005) 1.2 9 433) .001| 165) 476 17, 85 2 | 817; .001, 659 798 N.A.) .001; a 
Volusia 131 53.1; 124) .040) 16.1 5 19,364) .046| 130) 21,303) 1,587, 134) 33 31,827) .043)1,983) 2,358 5.6) 045) 113 
Wakulla 131 5.5) 100 .004 1.4 7 673) .002) 245, 740 4 200) 3 817) -001) 602 814 N.A 001, 2 
A al Pool 
Walton 133 14.2; 97; .011, 3.3) 2.7 1,680| .004 i 1,848 166) 101 6 2,666} .004 805 904 N.A.) .004 % 
Washington. .. 133 12.3; 99) .009) 2.9 2.2 1,036, .002 102 1,140 71 «87 2 1,854) .002| 637 733 N. A.) .002 2% 
——— — — — » — — ee ee — — — 
STATE TOTAL. . 1,887.8, 129 1.438 519.4, 371.9 614,464, 1.462 144, 676,209) 50,205 130; 31 | 900,915) 1.214/1,734 2, 068 148.5 | 1.356 94 
aa ay ae ~ For Florida City figures, see page 162 ein) a 
South Atlantic Stat City Dat 
D E LA W A R E—City Data 
RETAIL SALES 
(in Thousands of Dollars) WHOLE-| EFFECTIVE BUYING 
POPULATION, 1940 SALE INCOME 1940 
(In Thousands) SALES yD 
1939 U. S. Gov't 1940 1940 ESTIMATE 
CITY COUNTY 2 i “A. ce ma a aes: tins l 
Ratio Furn- Total | (in thou-, Dollars Per | Per 
Mu- | % | % | Fami- % | 1939 Gen. | Ap- | iture, | Auto | Lum. | sands) | (in | % | Fam-| Cap- 
nic- \Coun-| of | lies, | Total | of | to | Food | Mdse.| parel | House-| and | Bidg. Drugs CD thou- | of | ily, | ita, 
ipal | ty | State| Est’d State| 1935 | hold | Filling Hdwe. Est. | | sands) | State! dol- | dol- 
| Est. lars | lars 
Dever Kent 5.5|16.02 2.07| 1.6) 4,920) 4.47, 136 947 419 277 188| 1,625 127, 168 5,325 2,354 4,281 2.16 \2,617, 776 
ee. New Castle 112.5/62.65'42.21| 29.3) 64,95159.02) 134) 16,644 6,871, 7,755 3,829 12, 142) 1,895| 2,187, 70,291) 146,792 104,254 52.71 3, 559| 927 
TOTAL ABOVE (CITIES | 118.0 44.28; 30.9) 69,871/63.49, 134) 17,591) 7,290 8,032, 4, 4.01713, ,767| 2,022) 2, 355) 75,616 149,146 108, 535 5 54.87/3,509 920 
STATE TOTAL 266.5 70.6/110,052). 143) 27,023) 8,300) 8,890 4,865/24,395| 5,845; 3,193) 119,101, 170,422|197, 800 2,803, 742 


For D Delaware County figures, see page 136. 


DISTRICT OF COLU MBIA 


12, 985 24, 362 447,298) 386, 222/700, 200 100.0/4,094/1 ,056 


Washington 663.2 171.0/402,768'100.0| 122) 88,062 69,443 lat, 873 16,076 64, 03 
MAR YLAN D—City Data 
Annapolis Anne Arundel 13.0\19.16| .72| 2.7) 9,264) 1.50! 149) 2,708) . ° *| 1,959 
§Baltimore. . Baltimore.......| 854.1) §|47.15| 226.0/380,103/61.38 126) 96,218/88,937|32,795| 15,291/49,747| 
Cambridge Dorchester... . 10.1'35.95 55) 2.8) 4,945 .80| 160| 1,154 435 . 311) +210 
Cumberiand. Allegany 40.1/45.48) 2.22) 10.1) 21,415) 3.46) 130) 5,710) 2,755) 2,627 1,516) 3,798 
Easton Talbot..... 4.5\24.11) .25) 1.3) 4,328; .70) 140) 811, 385 * 61) 1,401 
| | | 
Frederick Frederick... 15.9\27.69| .88 4.3) 11,131; 1.80, 141) 2,411) 1,636 802 504) 2,723 
Hagerstown. . . Washington. 32.5|47.17| 1.79| 8.1) 17,418) 2.81) 128) 3,765) 2,641) 1, am) | 3,990 
penned Wicomico 13.2:38.42, .73 3.8) 10,417; 1.68) 174) 1,708 . i 2,449 
TOTAL ABOVE CITIES. . 983.4 54.29) 259.1:459,021 74.13! 128'114,485 96,789 38,105| 18,707 66, 277 


826) 


STATE TOTAL 134) 162,5: 535| 106463 43,624) 22,091) 107828 


1811.5 taue 6/619, 19,273. 


429| 10,475, 2,343 7,889 69/2,924| 606 
10,336 15,012| 429,775) 654,243 668. 695|58.44)2,959) 783 
646) *|5,591/ 3,493) 7,052) .62)2,511| 702 
1,512) 836) 24,214 14,534 26,761, 2.34/2,646) 667 
319| 333, 4,893... 3,150, .27/2,335, 696 

| be 
es 380| 12,586) 5,179 10,248 .90/2,406| 643 
637| 19,694 16,363) 20,112) 1.76|2,489| 620 
‘| *| 11,778) 8,666 9,736] .84)2,557| 736 
— ‘papen es —|—_—_}__|—_- 
15, oar li .627| 519, 006 704,821 753,643 65.86 2, 909 766 
32 602 23, 399) 700, 200! 779,026 1144301... 2.475. 632 


For Maryland County figures, see page 136. 


*Withheld to avoid disclosure. TFilling stations only. § Independent City. 


Before using these figures, see explanation page 9. 


An index to all county and city data, by states and secti 
one to advertisers, on page 286. 


ions, appears on page 5; 
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SALES MANAGEMENT 


WASHINGTON is a wonderful market 
because it has a high average purchas- 
ing power. 


An average is the mid-point. Those below 
the average tend to pull it down. Those above 
the average tend to pull it up. 


The Washington families below Washing- 
ton’s mid-point in purchasing power are no 
better customers than the families elsewhere, 
in much poorer cities. 


The Washington families above Washing- 
ton’s mid-point in purchasing power are the 
ones who are responsible for this being a 
wonderful market. 


They’re the ones who select The Washing: 
ton Post as their favorite newspaper. That’s 
why The Washington Post can pull your sales uP! 


The Washington Post 


APRIL 10, 1941 


VIRGIN I A—City Data sve ‘estimates by SALES MANAGEMENT, | 
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RETAIL SALES 
(In Thousands of Dollars) WHOLE- 
SALE 
SALES 
1939 U. S. Gov't 1940 1940 


EFFECTIVE BUYING 
INCOME 1940 
COUNTY nal i ; a 


SM ESTIMATE 
Dollars 
Ratio 


(in thou- Dollars 
1939 Gen. | Ap- | iture, sands) || (in % 
Total of to Food |Mdse. parel | House- 


Drugs OLD thou- | of i 
State) 1935 hold | Est. GD sands) | State) dol- 


Est. | lars 


POPULATION, 1940 
(In Thousands) 


| Furn- Total 
Auto | Lum. 
and | Bldg. 23 der 
Filling Hdwe. . 


snuke 


jAlexandria 

t $Bristol 
{Charlottesville 
Covington. . 
tDanville 


14,196 2.26, 135) 4,024 
5,334] .85) 146)  786| 
12,740 2.03} 151) 2,519 
4,422, .70| 115| 1,073 
15,719] 2.50) 118 2,806 


2,917| 1,358) 726) 
1,572, 650 227 
2,791, 959 646 
1,032 232 176 
3,687, 623 720 


23,821 23,271 2.19 2,620 Be 
8,528 5,382) .51/2,282 ost 0 
5,245 15,102| 1.42\2,877 

2,519 3,930, .37\2,560 Buy 
37,330 18,861 1.77/2,270 ,A 


15,638 
5,876 
14,035 
4,871 
17,316 


Arlington 
Washington. . 
Albemarle 
Alleghany 
Pittsylvania 


erry 


{Fredericksburg 
{Hampton 
tHarrisonburg. . 
tLynchburg 
tMartinsville. . . 


Spotsylvania 
Elizabeth City. 
Rockingham 
Campbell 
Henry 


7,741| 1.23) 115) 1,448 476, 1,918 688 336 
4,367, .70) 122, 849 250/ 266/ 1,633, 310) 185 
7,985 1.27) 144) 827) 1, 308 439) 1,604 642) 291 
21,275) 3.39] 129| 4,351 1,566, 1,166) 4,054) 1,300, 1,093) 
5,204] .83) 169) 1,063) 1, 293) 234 1,297 174-226 


8,528 
4,811 
8,796 
23,437) 
5,733 


5,449, .51/2,100 
1,584 3,520) .33/2,135, 
4,455 5,608) .53|2,421 
29,701, 30,637, 2.88|2,678 


3,397) 5,711 — 


4,475 
ars S 


verti 


++ ++ ++ ++ ++ 


used 


{Newport News 
tNorfolk..... 
tPetersburg. . . 
tPortsmouth 
}Richmond 


Warwick... 

Norfolk. . . 

Dinwiddie 

Norfolk. . . . 
| Henrico 


18,893) 3. 130; 4,203) 3, 1,630 
63,632/10.13, 127 13,831) 8,937| 8,224 
13,862) 2.21) 136) 3,195) 1,594) 1,495) 
13. 2 16,494) 2.63, 139) 4,622) 1,131) 2,198 
51.0/108,306 17.24) 136) 22,828 (20, - 9,753 


1,376) 3,342, 1,144; 669) 20,812 9,274) 29,410 2.77/3,065 


3,996/10,968) 2,403) 3,279) 70,098) 117,749)|105,595) 9.93/2,811| 
967| 2,784) 747; 653) 15,270) 14,751) 21,518) 2.02/2,627| 
1,170) 2,509/ 1,049, 813 18,169, 4,973) 34,522) 3.25/2,607, 


5,835 19,823) 3,744 5,042, 119,311 229,208 159,727 15.02 3,132) 


+ ++ ++ + ++ 


Tt Roanoke. . 
tStaunton... 
{Suffolk 
{Winchester 


TOTAL ABOVE (CITIES... 


STATE TOTAL 


Roanoke. . . 

| Augusta 
Nansemond 
Frederick...... 


# 88232 88885 


| | 
7,117) 5,277) 4, 936 2,762| 7,072) 1,047 1,590) 39,824 
1,370] 1,281 691, 460, 1,909) 420) 347) 8,824 
3.0) 7,032) 1.12) 162) 1 069! 1,178 565 528, 1,785) 415) 228) 7,747 
3.3) 8, 004) 1. .21| 127| 1,439) 988) 712 393) 1 444) 922; 364 8,817 


. (27.75, 193.4 379,367 60. 0.40) 


| | 
18.0) 36,151) 5.75) 126 
2.9, 8,010) 1.28) 145 


41,336 50,584) 4.76|2,803 
6,475 6,779| .64)2,367| 
10,461, 7,183] .68|2,408| 
5,114) 8,446] .79)2,563 


~ 


++ ++ ++ ++ 


| 738.8 


2664.8 


—_ a — en Ge Ee ee 


132) 79,420 |59 ,963 (36, 556 22,604/74,141/18,827/17,611| 417,913) 560,396 541,235) |50. 90) 2. 798, 733 


627.6 628,172 133/143 ,034|75 ,692 43,349, 27,591 137360/37,655 26,146) 691,999) 691,406 1063312 i ,694 38 


—_= 


§See also Bristol, Tenn. tindependent City. For Virginia County figures, see page 138. ; 
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VIRGIN I A—City Data 


Beckley 
$Bluefield. . 
Charleston. . 
Clarksburg. . . 
Elkins. . 


Raleigh...... : 
Mercer 
Kanawha 
Harrison. . 
Randolph 


12.7|14.70| .67 
§20.7|30.24, 1.09 
67.3|34.43) 3.54 
30.5/36.82) 1.61 
8.1/26.96 


10,292) 2.54 138] 
10,019] 2.47) 136 
43,839 10.83, 130 
15,490| 3.83) 105 
4,660) 1.15) 135 


11,825 
11,511 
50,369 
17,797 

5,354 


10,565, 7,076 .94/2,167 
19,458, 14,337) 1.90/2,752 
77,856) 48,640) 6.45'2,729 
20,932) 20,344) 2.70/2,472) 
2,438 5,602) .74/2,633 


1,811| 1,051| 1,187, 856| 2,612) 799) * 
1,759| 1,952) 1,038 *| 2,283) 189 +) 
8,533| 7,357| 5,958) 3,459| 8,120) 2,364! 1,652 
3,513| 2,845] 1,629) 1,042) 2,741, 603 
1,061 *| 324) 117) +328 216 

| | 


Fairmont 
Hunt. ngton 
Logan 
Martinsburg 
Morgantown. 


Moundsville 


Marion. . 


|| Cabell-Wayne. 


Logan..... 
Berkeley. ... 
Monongalia 


| 
|| Marshall... . 


23.0/33.60 


16.7|32.51 
} | 


12,266, 3.03 


9) 31,217) 7.71| 


5,487| 1.36 
6,019) 1.49 


4.8) 10,390; 2.57) 


125 
128) 
145) 
132 
154 


2,744) 1,622| 1, 286 
6,096 

866 | 1,258 
1,334 | 467| 1,523) 
2,375| 1,731, * 2,591) 


1,430) 2,735 


418 


190) 
322 


14,093 
35,867 
6,304 
6,916 
11,938 


8,324 16,555, 2.20 2,692 
45,852 51,115, 6.78 (2,447 
3,345, 2,582) .34/2,071| 
9,616, 10,502) 1.39)2,540| 
4,648| 12,121) 1.61/2,549) 


} 
3,374] .83, 106) 1,309 224| 182,114) 
15,292 3.78] 120) 3,584) 2,706| 1,781| 886| 
4,979 1.23, 122) 819| 772) 446| | 
16.7, 31,885| 7.87, 109| 7,044, *| —*| 2,3821t1,414| —*| 1,281| 36,635, 48,357) 48,485) 6. 43 2,898 
2.0 4,886) 1.21] 141, 969) 819, *| -§46/ 1,208) *| 196] 5,614) 6,045, 4,848) | .64/2,392) 


| ——E——————————EEEEE a 


124) 43,817/21 ,938) \14, 937) 11, 822|29, 105| 6,807) 5,801) 241,391| 273,476 276.249|36.64/2, 608| 694 


14.2\35.28) .75 
io 30.1/48.24| 1.58 
McDowell. ... 6.3| 6.64) .33 1.5 
Ohio 61.0\83.39| 3.21 
Mingo...... : . ¢ 44) 


+259) | 120 
+780| 834) 625 
421| 1,253} 233) 178 


3,877, 1,209, 6,494) 
17,570, 13,088) 24,098) 


5,721) 1,743) 3,450) 


Parkersburg. . . 
Welch 
Wheeling... .. 
Williamson 


Wood 


eran 38882 88826 | 


TOTAL ABOVE CITIES. 20.95) 105.9) 210,095 '51.90 


STATE TOTAL 


.|f, 692 397 
c 


445.7 404,889 122 93,227 57,330 29.855 19, 280 3 77 ,877|19,475|12,889| 465,203) 326 ,530/ 753,807 


§Combined population of Bluefield City (Mercer County, W. Va.) and Bluefield town (Tazewell County Va.) is 24.6, Families 6.2. 
“Withheld to avoid disclosure. TFilling stations only. 


For West Virginia County fioures, see page 141. 
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SEATTLE © CP 50,000 watts « CBS 
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SALES MANAGEMENT} 


le 


DVERTISING LINAGE IN 
ALES MANAGEMENT’S 


NNUAL SURVEYS OF 
UYING POWER 


zader Acceptance and Reader Use - With 
snufacturers, Advertising Agencies, Chambers 
Commerce, Courts, Commissions, and a 
ost of Other Groups - Have Made the Survey 
Buying Power More and More a “MUST” 
» An Ever Larger List of Advertisers. 


ys show growth as ratio between each year’s 
yertising linage and the 1935 issue, which 
used as the base, 100. 
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Charlotte in sales 


The Herald & Sun, with over 34,500 circulation (97% city and sub- 
urban) are the only newspapers covering the Durham retail trade zone. 


THE DURHAM HERALD & SUN 


MORNING — EVENING — SUNDAY 


DURHAM- 


POPULATION 
60,195 


NORTH CAROLINA'S THIRD LARGEST CITY 


RETAIL SALES UP 45% 


Durham’s Retail Sales increased 45% from 1935 to 1939, ranking second only to 
This rich, responsive market is a MUST on any news- 


improvement. 
paper list including North Carolina markets. 


REPRESENTED NATIONALLY BY THE KATZ AGENCY 


NORTH CAROLIN A—City Data 


CITY 


Asheville 
Burlington 
Charlotte 
Concord 
Durham 


Elizabeth City 
Fayetteville 
Gastonia 
Goldsboro 
Greensboro 


Greenville 
Henderson 
Hickory 
High Point 
Kinston 


Lumberton. . 
Mt. Airy 

New Bern 

No. Wilkesboro 
Raleigh 


Reidsville. . . 
Rocky Mount 
Salisbury... 
Shelby 
Statesville 


Washington... 
Wilmington 
Wilson 
Winston-Salem 


TOTAL ABOVE 


STATE TOTAL 


COUNTY 


| Buncombe 


Alamance 
Mecklenburg 
Cabarrus. . 
Durham 


Pasquotank. . 
Cumberland 
Gaston. . 
Wayne 
Guilford 


Pitt 
Vance 
Catawba 
Guiltord 
Lenoir 


Robeson 
Surry 
Craven 
Wilkes 
Wake 


Rockingham 


Edgecomb-Nash. 


Rowan 
Cleveland 
Iredell. . 


Beaufort 

New Hanover 
Wilson 
a 


CITIES 


POPULATION, 1940 


(In Thousands) 


Mu- % % | Fami- 
nic- Coun-| of | lies, 
ipal | ty | State) Est’d 
51.2/47.15| 1.44) 13.1 
12.2\21.24| .34| 2.8 
100.3/66.98| 2.82) 24.6 
15.6|26.22} .44) 3.9 
59.7'74.91| 1.68, 15.2 
11.5/55.52, .32| 3.0 
17.4|30.76, .49| 4.2 
21.3/24.34, .60, 5.1 
17.3/29.62, .48| 4.1 
58.8 38.62| 1.65) 14.5 
12.7/20.72) .36| 3.0 
7.625.53, .21| 1.8 
13.5/26.12 .38) 3.3 
38.4/25.26, 1.08} 9.6 
15.5|37.52, .43) 3.7 
| | | 
5.8| 7.56) .16) 1.4 
6.315.06| .18| 1.5 
11.8|37.51| .33| 3.2 
4.5/10.43, .13) 1.0 
46.6/42.61| 1.31) 10.6 
10.4/17.95 a 2.6 
26.0)... .73| 6.2 
19.027.47, .53| 4.9 
14.0/24.19| .39) 3.4 
11.4/22.65) 32) 2.9 
8.6/23.56| .24) 2.1 
33.0169.07; .93| 8.3 
19.2/38.31| .54| 4.8 
79.8/63.12) 2. al 20.2 


749.4)... 21.04| 


3563.2 


786.4 633, 240) “ 


| Total 


of 
State 


25,814 
9,392) 
47,552 
6,773 
24,915 


27,896) 


6,724 
5,256 
6,614 
13,253) 1. 
7,377) 1. 


4,648) 
3,636) 
5,060) 
3,386 

25, 527| 


4,185) .61| 


9,765) 1.43 
11,085) 1 
5,854) 
5,292! 


3,955; .58 
14,709, 2.15 


7,914) 1.16) 
29,203) 4.27| 


185.0345 ,725|50.59 


-62 
-86 
7 


Ratio 
1939 
to 
1935 


Food 


133} 5,678) 
139) 1,723 
150| 7,642 
155) 1,535) 
145) 4,531 


123 
140, 


1,017 
1,590 
144) 1,938 
133| 1,308 
134) 5,055 
1,120 
123) 753 
145! 1,232 
137) 2,926 
110 


112 


1,121) 


133 
116) 
115 1,039 
108) 379) 
139) nae 
| 
119 
141) 
142 
146 | 
128 


698 
542 


919) 
1,947) 
1,902! 

940 


1,049) 
99 904! 
135| 2,681) 


113! 1,198 


(in Thousands of Dollars) 
1939 U. S. Gov't 1940 
Furn- | Total 
Gen. | Ap- | iture, | Auto | Lum. 
Mdse.| parel | House-| and | Bldg. Drugs| SYD 
hold | Filling Hdwe. Est. 
4,687, 2,349, 1,562|5,919| 792 1,199) 27,883 
1,320) 830) 622| 2,928) 560/ 414) 10,145 
9,098}  *| 3,516|10,954) — *| 2,000) 51,364) 
1,239 225] 787| 1,515 641| 227| 7,316 
*| 2,309 *| 5,696,  *| 1,029) 26,912 
| 
“a . ad 1,201 . 118 4,681 
1,357) * *| 2,305) 383) * 9,735 
1,453] 572) 961| 2,167, 654) 243, 9,445 
1,570| 539) 469| 1,717|  875| 234) 8,478 
4,817) 3,022) 1,851| 7,039 -" 1,104 30,132 
on 442) 362 1,675| 340/163 7,263 
833| 346) 256 1,406) 304) *| 5,677 
1,105) 398]  480| 2,110; 408) 214, 7,144 
1,623| 1,103} 912) 3,530} 799) 701, 14,315 
1,866, 466 *1,498} *| * 7,968 
686] 286) 226 aed 414, 144) 5,021 
780, 141; 194! 987; 477| 166 3,927 
*| | 995) ¢a06, = *] Ss *|85. 66 
730| 230) . ian 265 *| 3,657 
3,469| 3,353] 1,605| 6,824) 759| 1,252) 27,573 
| | 
596} 301) 376) wie 148] 186, 4,520 
1,551) 771) *| 1,879} 577; 450) 10,548 
1,693} 899 813) 3,182) 937) 482| 11,974 
1,149) 123) 558) 1,737 “4 203 | 6,323) 
844) 382| 296) 1,490) 324 = 5,716) 
j } | 
541, *| *| 863) 205; 132) 4,272 
*| 1,260, = 748| 3,021) * *| 15,888!| 
1,191) 675 550| 2, 0290 «* 320 8,548, 
2, 198) 


RETAIL SALES 


The 


“SM” 


symbols mark original, exclu. 


sive estimates by ‘SALES MANAGEMENT. 


125| 4,915] 4,990) 3, 777| 


WHOLE-| EFFECTIVE BUYING 
SALE INCOME 1940 
SALES | GD 
1940 | ESTIMATE 
Dollars | | 

‘(in thou- Dollars, | Per | Per 
sands) | (in | % | Fam-| Cap- 

| thou- | of | ily, | Ita, 

? sands) | State) dol- | dol- 

| Est. | lars | lars 
18,393 32,829) 3.01|2,514| 641 

7,428) 5,863) .54/2,070) 482 
224,566 65,569, 6.02/2,668, 654 
4,378) 5,176) .47\1,330| 333 
41,075, 33,777| 3.10|2,220) S88 
| 
4,486) 6,117) .56/2,055) 530 
6,167) 6,509) .60|1,565, 374 
20,931) 7,675, .70|1,506) 360 
8,844 6,191) .57/1,493, 359 
61,996 37,036) 3.40/2,555 6% 
36,487, 4,811; .44/1,585| 379 
10,183) 2,157) .20/1,176| 282 
3,878) 3,110) .29| 943) 231 
13,022| 21,099) 1.94/2,193| 549 
*| 5,903) .54/1,598) 381 
7,640) 2,135) .20/1,492) 368 
2,111) 2,207) .20)1,516) 351 
*| 5,297| .48|1,679| 447 
2 as 1,485) 14/1 ,488| 332 
29,274) 25, 695| 2.35/2,421| 551 
| 
11,556 4,135, .38|1,618| 398 
29,560) 11,697) 1.07/1,884) 451 
9,748 9,539| .88/1,930| 503 
4,796| 4,280) .39|1,275| 305 
3,829| 3,357) -31}1, 162} 294 
, ik a 
6,564, 2,992) .27\1,432| 349 
25,742) 24,756) 2. 27/2, 970| 751 
44,453, 6,087) .56|1,272| 317 
45,099 49,727) 4.56|2,459| 623 


6,929) 1,837 1.216) 31,544) 


134| 61,701|50,741 24, 799) 19,921 83, 652 ‘12, 579) 12, 400 373, 435 


137 1129, 453 84,704) \@- - 33, 7- an 35,818 24, o71 684.004 897,884)1090020) . 
} 


682,206 397, 211|36.44/2,148| 530 


—e 


1,386) 306 


gd 


| 


*Withheld to avoid disclosure. 


[160] 


TFilling stations only. 


For North Carolina County figures, see page 1 43. 


+ 


Before using these figures, see explanation page 9. 


SALES MANAGEMENT 


The Raleigh Trading Area* is the 


MOST IMPORTANT MARKET 
Between Baltimore and Atlanta. . . 


*POPULATION. .........-sseee-00e+-----1,164,000 *WHITE FAMILIES..........148,400 (24. ) 


RETAIL SALES ....................$204,689,000 nnn Oe 


This Important Market Covered by ONE Newspaper 


THE RALEIGH NEWS and OBSERVER 


Daily and Sunday Raleigh, N. C. 


CITY ZONE POPULATION DAILY ABC CIRCULATION OVER 


52,899 62,000 


Represented by THE BRANHAM CO. 


— * 


SO L T H C A R O L | N honey Bote The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


RETAIL SALES 
(In Thousands of Dollars) WHOLE- EFFECTIVE BUYING 
POPULATION, 1940 ___| SALE INCOME 1940 


(In Thousands) SALES 
1939 U. S. Gov't 1940 1940 yD ESTIMATE 


COUNTY . —_ : | og PS Dollars ria <* 
Furn- | Total (in thou-| Dollars) | Per | Per 
Gen. | Ap- | iture, | Auto | Lum. } sands) (in % | Fam-| Cap- 
nic- |Coun-| of | lies, || Total of Food |Mdse.! parel | House-| and Bidg. | Drugs| | thou- | of | ily, | ita, 
ipal ty | State’ Est’d State| 1935 hold | Filling Hdwe. > sands) | State! dol- | dol- 


Est. lars | lars 


S TT eR a | 


23 


Anderson Anderson 19.4 21.89, 1.02) 5.3) 8,864) 2.67) 121) 1,672| 1,725) 466 580, 1,973, 627, 384) 9,509 7,552 14,733| 2.77\2,805| 759 
Charleston Charleston 70.9/58.57, 3.72) 20.4, 29,064) 8.75) 144) 6,061) : | *'+1,257| 1,243) 1,396) 31,179) 33,569, 40,308 7.60/1,977) 569 


Columbia Richland 60.5 53.84, 3.17, 15.1) 33,193) 9.99) 146 5,380| 7 } *\¢2,045| 1,663) 1,399) 35,608 49,965 40,368) 7.60/2,667| 667 
Conway Horry 5.1/ 9.78) .27 1.2) 4,255) 1.28| 138 692; 1,015) 192 211| 1,172; 229) 196) 4,565 3,010) .57/2,496, 594 
Florence Fiorence 16.122.98 .84 4.3, 9,061) 2.73) 129! 1,245\ 1,617) 9885 647| 2,567| 692) 331 9,720; 7,833) 10,482 1.98|2,415) 651 
| | | | 
Greenville Greenville 34.7/25.49 9.8 26,051; 7.84 136 3,867) 4,892) 2, | 2,499, 5,722) 1,656) 1,032) 27,947, 53,504) 25,930) 4,89|2,636 
Greenwood Greenwood 13.0\32.48, .68 s 6,372, 1.92) 133) 1,275) 711 } 516) 1,727) *| 257, 6,836) 2,640 8,553) 1.61|2,536| 
Hartsville Darlington 5.411.95, .28 ° 3,351; 1.01 111) 567) 1,031) 125 751 316 141) 3,595 3,410) 3,334) .63 2,419) 
Orangeburg Orangeburg 10.5'16.68) .55 . 5,547| 1.67) 149) 986) 762) 265' 1,706; 561 204| 5,951 3,961) 7,403 1.40|2,504| 
Rock Hill York 14.9'25.34| .78 . 6,155, 1.85, 143) 1,340) 1,189 620 1,263 * 240, 6,603) 4,832) 10,670) 2.01 2,754) 


| | | 
Spartanburg Spartanburg 32.5 25.32| 1.71| 8.3) 18,591) 5.60, 142) 3,145) 3,415) 1,597) 4,663 776| 19,944 25,074! 20,195) 3.80 2,434 
Sumter Sumter 16.2:30.58, .85) 4.3) 8,677) 2.61, 141) 1,713 1,095 448, +572) 842 317; 9,308 6,696) 10,443) 1.97|2,432| 


TOTAL ABOVE CITIES.. 299.2 15.69, 80.4/159,181/47.92 139) 27,943/17,452| 5,705, 7,508/25,418| 7,829| 6,673) 170,765) 199,036) 195,429 36.83|2, 433! 653 


356 , 397 wena: age a 


STATE TOTAL 2 iis 0 ia coo 434.6 332,224 134 76,456 43,493/18,258 17,382'83,258)/20,541/12,816 


— | | | 


| 


*Withheld to avoid disclosure. +Filling stations only. For South Carolina County figures, see page 147. Before using these figures, see explanation page 9. 


Before attempting to use either the city or county tables, please read the complete 
explanation which appears on page 9 and following pages. 


APRIL 10, 1941 ‘ £3683 


a Py ‘ i. =e The “SM” symbols mark original, lu- 
GEORGI A—City Data sive estimates by SALES MANAGEMENT. 


RETAIL SALES 
In Thousands of Dollars) WHOLE- EFFECTIVE BUYING 
POPULATION, 1940 SALE INCOME 1940 


(In Thousands) SALES GYD 
1939 U. S. Gov't 1940 1940 ESTIMATE 


CITY COUNTY ‘Be aa 


Dollars 
Ratio Furn- Totat | (in thou-| Dollars Per Per 
Mu-| % | & | Fami- % | 1939 Gen. | Ap-_ iture, | Auto Lum. SM) sands) | (in % Fam- Cap- 
nic- Coun- of — lies, | Total of to | Food Mdse. parel House-| and Bldg. | Drugs) thou- of _ ily, _ ita, 
ipal | ty | State Est’d State 1935 hold — Filling) Hdwe. | Est. SM} sands) State dol- dol- 
Est. lars | lars 
Albany Dougherty 19.0/67.32| .61; 5.0) 10,023) 1.60, 162) 1,781 1,762) 574 378 2,375 * 384) 10,685) 15,207 12,750 1.27.2,529 670 
Americus Sumter 9.3|37.72; .30| 2.7) 3,697) .59) 120) 1,015 | 23 143, 980 . *| 3,941! 2,650 5,322 .531,984 573 
Athens Clarke 20.6'72.68| .66| 5.6 9,867) 1.58) 132) 2,261| 1,188; 727 499 2,752 * 461) 10,518) 10,777, 9,784 .971,734 474 
Atlanta DeKalb-Fulton 302.5 9.70, 81.8172,279\27.58| 126) 26,896/49,402|17,268 *|26,878| 7,€55| 6,905) 183,654) 495,827 200,558 19.91 2.451 663 
Augusta Richmond 65.9 80.57) 2.11; 17.3) 25,106) 4.02 122 5,157) 4,124) 2,960) 1,757) 4,683 1,604 967) 26,764 32,5:5 37,453 3.722.160 568 


Brunswick Glynn 15.0/68.61 .48 3.9) 5,514) .88) 131) 1,250 464) 532 423, 1,615 384 284) 5,878 5,234 6.861 .681,751 458 
Columbus Muscogee ; 53.1|70.63, 1.70; 14.1) 23,650| 3.79, 138) 5,233 *| 3,109 *| 5,033) 1,075, 841, 25,212; 18,643, 27,557 2.741,949 519 
Dalton Whitfield 10.5/40.07, .33) 2.6) 5,247) .84) 157) 1,306) 491 369 475, 1,323 ° *| 5,593 * 5,088 .501,946 486 
Decatur DeKalb 16.519.05; .53) 4.5) 5,181° .83) 130, 1,620; 216 “ *| 2,172; 188, 391) 5,523 552 8,554 .85 1,902 517 


Gainesville Hal! 10.3)/29.42 


6,528, 1.04, 152) 1,245 765) 387| *| +473, 404 *| 6,959 * 4,981 .491,848 486 


Griffin Spalding 13,246.34 .42, 3.5 6,672, 1.07) 134) 1,555)  *| 443, 437| #486) «= *, «258, «7,113, 4,559 6.406 .641,822 487 
La Grange Troup 22.0/50.11, .70| 5.5 6,521/ 1.04) 140 1,625 712 590, 543/ 1.632, 489 280 6,952, 4,799, 9,531 .951,737 433 
Macon Bibb 57.8|68.97 1.85, 16.7 25,208 4.03) 123) 5,359) 3,998) 2,497 "111,434, *| «941 26,872 26,187 34,625 3.442.072 599 
Moultrie Colquitt 10.1/31.99| .33| 2.7 4,244) .68) 114) 1,044 484 405 245) 813, 428, «226, «4,524 2,980 4,576 .451,695 451 
Rome Floyd 26.3/46.87 .84 6.6 12,719 2.04 137) 2,338 * 1,525 *| 2,958 691, 469) 13,559 5,953 12,531 1.241,913 477 
| 
Savannah Chatham 95.3/81.57 3.05 26.3) 34,513 5.52, 139) 9,085, *| * *| 7,288 1,625| 1,162) 36,792 72,043 50,766 5.041,927 533 
Thomasville Thomas ,| 12.5/40.17| .40/ 3.5 4,657) .75) 132) 1,026 662) 253 *| 4362, 371, 265, 4,965, 3,087 5,320 .531,516 425 
Valdosta Lowndes 15.6/48.90 .50| 4.0) 6,524/ 1.04) 130) 1,408 * * 585/1,883) *| *| 6,985) 8,870 7,181 .711,789 461 
Waycross Ware 16.7/59.77, .54| 4.3, 7,743) 1.24) 137) 1,576) 735 *  731/ 2,447, 586) 388, 8,234 * 7,813 .781,822 468 
TOTAL ABOVE CITIES 792.2... 25.38) 213.3/375,893/60.16| 130| 72,780/65,003|31,852) 6,186|67,637 15 5°0 14,222 400,713, 709,883 457,657 45.44.2143 578 
STATE TOTAL 3120.0 750.6 624,765 129/149 ,0€6 98,237 43,154) 29,826 111552 37,900 25,540) 666,016 89.474 “C0710. 1,342 323 


“Withheld to avoid disclosure. tFilling statons only. For Georgia Courtty iz s7es, se pag? 148. 


FLORID A—City Data 


Bradentown Manatee 7.4\28.43, .39 2.3) 4,540; .74) 132; 1,032, 652) 300 243| 1,301, 213) 312; 4,995) 1,794 5,513 .612,390 741 
Clearwater Pinellas 10.0\11.37, .53) 3.0, 5,636) .92) 127, 1,230 278 438 310| 1,773, 279, 220| 6,200) 1,503 7,875 .872,637 785 
Daytona Beach Volusia 22.3'42.02 1.18 6.6 11,403, 1.86) 132, 2,504, 985) 1,083 582) 1674 712 751; 12,545) 3,738) 17,135 1.90 2,583 768 
De Land Volusia 7.0 13.26, .37| 2.2, 3,849) .63) 115! 1,039, 283) 242 251, 1,016, 303) 217, 4,234 924 ; ‘ sd 
Fort Lauderdale... Broward. . 17.6.44.74, .93) 5.2) 10,252 1.67| 212) 1,964 852) 712 582) 2,764 *| 493 11,279, 4,290 10,573 1.172,018 599 
Fort Myers Lee 10.6,60.15 .56) 2.9) 5,376) .87| 134 977 ss . * 1,764 . * 5,914 ¥ 7,059 .782,408 669 
Fort Pierce St. Lucie 8.0/68.62) .43) 2.2) 4,302) .70| 134 912) 331, 113 244, 1,613, 344 189) 4,733) 3,402 5,530 .612.519 688 
Gainesville Alachua ‘ 13.5.35.08| .71, 4.0) 7,326 1.19) 177, 1,451 522 550 381, 2,455, 322 338 8,060) 4,688| 10,724 1.192.667 798 
Jacksonville. Duval 174.3 82.75) 9.23) 45.5) 73,951/12.03| 146) 15,200) 8,869 *| 4,987/18,233, 4,001 3,871, 81,357) 166,819 120,025 13.32 2,638 688 


Lakeland 


Polk.... 21.7\24.77, 1.15, 6.4) 10,978 1.79 151) 2,378) 1,467| 879 579| 3,082, 490 481) 12,078) 5,209) 17,330 1.922.706 800 


Miami. . Dade 170.9|64.20, 9.05) 48.3/103,215|16.80) 137, 17,768,15,910| 8,457, 5,735/23,677| 6,486) 5,917, 113,552, 96,8€5 134,227 14.92 2,783 786 
Miami Beach Dade 27.3|10.27| 1.45| 7.9) 20,108 3.27); 241) 3,131) 1,611! 3,795 710\+1,124 * 1,788) 22,122, 3,618 21,106 2.342.663 772 
Ocala Marion. . 9.0/28.81, .48, 2.5, 6,179, 1.01) 117 911; 719) . 352) +500 * 248 6,798 1,876 5,352 .602,131 596 


*Withheld to avoid disclosures. {Filling stations only. 


Before using these figures, see expla vation page 9. 


VS y ‘ 1 r 
COPY RIGHT 
The contents of this Survey of Buying Power are fully protected by copyright. 
The exclusive estimates of Effective Buying Income, Retail Sales, Preferred 
Families, Wholesale Sales, and the figures on Automotive Sales and Market 
Controls, must not be reproduced in printed form, in whole or in part, without 


written permission of Sales Management, Inc. 


SALES MANAGEMENT 


A NEW SOURCE OF VITAMINS 


Vitamins for energy, vitamins for 
giving zest to plants and people, 
make advertising headlines. 


And so do vitamins for broadcasting. 


In South Florida, for example, the engineers 
prescribed salt water to step up and enrich 
the broadcast voice of WIOD, already the 
most potent sales influence in the Sunshine 
State’s FIRST AND FIFTH MARKETS 


So they built an island in Biscayne Bay and 
anchored the antenna in bedrock. 


Now, with 5,000 watts on 610 kilocycles and 
directional-antenna, WIOD’S new voice 


travels the salt water route to ALL SOUTH 
FLORIDA, from Greater Miami to Fort 
Myers, from the Palm Beaches to Key West. 


Now, resistant to all interference, with a 
power boost up to 16 times greater, WIOD’s 
“vitamized” voice dominates America’s fast- 
est growing market, better able to buy, more 
responsive than ever. 


Let WIOD. with NBC Red Network and 
unexcelled local productions, “vitamize”’ 


your sales message throughout this great 
market, 


THE “suy-woro" is UP in wiop's MARKET 
*Increase in Retail Sales, 1939 vs. 1929 (Cities of 10,000 and Over) 


MIAMI ; UP 42% W. PALM BEACH..UP 3% 
MIAMI BEACH ......UP 208% FT. MYERS UP 23% 


FT. LAUDERDALE UP 137%, 
1940 S. M. Est., 13 WIOD Counties, $229,052,000 


*U. S. Dept. of Commerce 


APRIL 10, 1941 


First in Florida in Per Capita Buying Income — 


: The new Sales Management figures on “Effective Buying Income 
per Capita” show St. Petersburg far in the lead among the four 
largest cities of Florida. Here are the figures: 


Jacksonville $688 
Miami 786 
St. Petersburg 859 


Tampa 654 


St. Petersburg’s resident population (1940 Census) is 60,812. 
This is a 50% increase over 1930, as compared with a 7% gain 
for the country as a whole. 


St. Petersburg is one of America’s most prosperous markets — 
and no outside newspaper has as much as 200 average daily 
circulation here. 


ST. PETERSBURG NEWSPAPERS SERVICE 


St. Petersburg Times Representing The Evening Independent 


Represented nationally by Theis & Simpson Co. and Thos. F. Clark Co. and in Florida by V. J. Obenauer, Jr. 


——— 


FLORID A—City Date Continued) sive catimates by SALES MANAGE MORE. 


sive estimates by SALES MA AGEMENT, 


RETAIL SALES 


(In Thousands of Dollars) WHOLE-, EFFECTIVE BUYING 


POPULATION, 1940 SALE INCOME 1940 
In Thousands) SALES SM 
1939 U. S. Gov't 1940 1940 ESTIMATE 
= _2 
CITY COUNTY Dollars | 

| Ratio Furn- | Total (in thou-) Dollars Per | Per 
Mu- % % | Fami- % \1939 Gen. | Ap- _ iture, | Auto | Lum. sands) (in %, | Fam-| Cap 
nic- |Coun- of | lies, | Total of | to | Food | Mdse.) parel House-| and | Bidg. Drugs OLD SM thou- | of _ ily, | ita, 
ipal ty State) Est’d State 1935 hold | Filling Hdwe. Est. sands) | State) dol- | dol- 
Est. | lars | lars 


Orlando 
Pensacola 


36.3/52.03 1.92 10.7 26,299| 4.28 149 3,764 3,907, 2,102) 1,512) 7,601; 2,511 1,171; 28,933) 19,453 27,793. 3 3.09/2,593) 766 
37.2|50.02 1.9 16,944 2.76) 141 3,506 ™ * 1,149) 4,260) 1,638; 684 18,641 13,266 24,582 2.732,506 661 
i} 


Orange 
Escambia 


St. Augustine St. Johns 12.1/60.65 5,082, .83) 165 1,365 232 325 302, 7467 279 *| 5,591 * 9,868 1.10/2,706) 819 


St. Petersburg Pinellas 59.2'67.09, 3.13, 20.1) 32,649 5.31. 155, 5,824) 3,581, 3,175, 1,446) 6,111, 3,216 3,631, 35,919) 8,066) 50,825) 5.64/2,534) 9859 
Sanford Seminole 10.2\45.77, .54, 2.9) 4,310, .70| 118) 1,191, 454) 223 *| 1,191 *| 175) 4,742) 9,373) 7,817, .87\2,673) 768 
Sarasota Sarasota. 10.9|68.84, .58| 1.4) 7,042, 1.15) 145 1,669 *| 506) 302| 1,791 . *| 7,747 * 3,619 .402,568| 331 
Tallahassee Leon 16.1/50.84) .85) 4.7) 8,492) 1.38) 162 1,501, 1,049) 855) 488) 1935, 441) 470 9,342! *) 11,807 1.31/2,524| 733 


Tampa 
W. Paim Beach 


Hilisborough 
Palm Beach 


107.7.60.08 5.70, 29.8) 46,134) 7.51, 133) 7,865) 6,865 4,600) 2,887|11,448 1,468) 2,081 50,754, 96,810, 70,391 7.81 2,364| 654 
33.2\41.99 1.76) 9.5) 21,925 3.56) 144 4,506 1,778 1,979, 1,993) 5,856) 1,550) 1,046; 24,121) 10,075) 28,120) 3.12/2,950) 9847 


43.55 231.6/435,992\70.96 145, 81,688/50,345 30,334) 25,035/99,636|24,253) ‘24, 083) 479,657), 451 ,789)597,341|66.30/2, 579| 726 


TOTAL ABOVE |CITIES 822.5 


STATE TOTAL 1887.8 519.4 614,464 144 132,976 63,541'45,011| 31,642 153487 43,706|32,742| 676,209 578,557 900,915 1,734) 477 


“Withheld to avoid disclosure. tFilling stations only. For Florida County figures, see page 154. Before using these figures, see explanation page 9. 


Orlando, 


1—New Army Air Base for added vitality. 


Florida 


5—The metropolis of an all-year vegetable market. 


2—New highways to make it Florida's cross- 
roads. 


6—Uncle Sam's counters gave it 32 per cent 
more people. 


3—Florida’s fruit center. 


4—The hub for 200,000 prosperous shoppers. 


On Some "A" Schedules: 
On Many a Test Cam- 
paign...Vitality Does It. 


Che Sentinel-Star 


7—Winter visitors flock to its temperate climate. 


8—We have doubled our circulation in eight years. 
THEIS & SIMPSON 


369 Lexington Ave. 
New York 
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Chicago San Francisco 


East North Central States—County Data 


O H I O—Cou ntv Data The “SM symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


RETAIL SALES EFFECTIVE BUYING INCOME, SH) 
POPULATION, 1940 AUTO SALES 

(In Thousands) : 1940 IN- 1940 SM ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME | , CONTROLS 
____ssi| TAX — _@ 

COUNTY Dollars RE- Thou- 

Ratio White Ratio (in New | Ratio TURNS) Per sandsof Na- Buy- 

Total (1940; % | Fami-| Fami-) Dollars % | 1939 | thousands)| Passen-| 1940) PER | Dollars % | Per | White $1500 | tional — ing 
1940 to of lies, lies, (in of to ger to 1,000 (in of |Fam-| Fam- | Pre | Buying Pow- 

1930 |U.S.A. Est’d | Est’d | thousands)|U.S.A.| 1935 Cars | 1939 thousands) U.S.A.| ily | ily | ferred Power er 
Estimate | families %% Index 
Adams 50 21.7, 107, .017 5.9 5.9 2,930, .007| 112 3,241 230, 119 2 | 5,660 .008| 961 961 1.2 008 «47 
Allen ‘ 54 73.3) 106 .056 20.2) 19.8 27,653, .066, 142 30,584 2,100; 147, 40 48,154, .065|2,379 2,409 7.7 .066 118 
Ashland 45 30.0; 112) .023 8.6 8.5 10,306, .025) 120 11,399 1,033, 142, 28 17,874 .024'2,069' 2,084 3.9 .025, 109 
Ashtabula 45 68.4, 100, .052) 19.4 19.3 24,259, .057| 135 26,831 2,195| 136 30 45,869, .062/2,361 2,369 7.8; .062 119 
Athens 47 46.1; 105; .035) 12.3) 12.0 11,390' .027| 113 12,597 1,047, 118 14 |} 20,312, .027\1,651, 1,677 2.5| .028 & 
Auglaize 54 27.9, 100' .021 7.9 7.9 7,131; .017) 123 7,887 638, 134 18 13,732, .019|1,740 1,740 2.1 .018 «= 86 
Belmont 33 95.5, 101; .073) 24.9) 24.2 20,531, .049; 115 22,707 1,863, 209 29 37,043; .050)/1,486) 1,513 8.0 .051) 70 
Brown 50 21.6, 107) .016 6.3 6.0 3,751, .009 126 4,149 288 108 8 6,583; .009'1,053| 1,074 1.4 009 (56 
Butler (Hamilton) 50 120.3| 106) .092) 32.5 30.9 39,941 .095| 117 44,175 3,243, 136 50 78,540; .106)2,416) 2,485 14.7 .102 111 
Carroll 45 17.1) 107) .013 4.6 4.5 3,015 .007 126 3,335 221| +114 8 5,315, .007\1,152 1,168 1.4 .007, 54 
Champaign 48 25.3, 105, .019 7.2 6.8 6,731, .016 122 7,445 677, 109 19 | 13,069, .018/1,805 1,866 2.0; .018 9% 
Clark (Springfield)... 48 95.7; 105, .073| 26.7 24.1 33,478, .080 118 37,027 3,314, 149, 20 | 58,330, .079/2,189| 2,315 10.7 082) 112 
Clermont 50 34.1, 115) .026 9.7 9.5 7,033; .017| 152 7,779 932 141 18 12,097, .016|1,244) 1,261 2.9 018 68 
Clinton 50 22.6, 105 .017| 6.8 6.6 7,383) .018| 120 8,166 533, 117 23 12,936, .017/1,896) 1,931 2.0 .017| 100 
Columbiana 45 88.3, 102) .067 24.5 24.1 30,260, .072| 126 33,468 2,722; 161 36 52,728; .071\2,149| 2,171 9.4 073) 108 


Before using these figures, see explanation page 9. 


sefore attempting to use either the city or county tables, please read the complete 
explanation which appears on page 9 and following pages. 
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AKRON’S 


RETAIL BUSINESS 
REFLECTS AKRON’S 
INDUSTRIAL ACTIVITY! 


There’s ACTION IN AKRON. Industry is working all 
around the clock and huge payrolls are flowing freely 
into retail channels. Today more than ever before 
Akron offers the alert advertiser an opportunity to reap 
a rich harvest. 


* 


secor*<> 4 


‘* en ee om? is 


— 
Bree 


ae 


1940 Was A Banner Year 


Business and employment fig- 
ures prove this to be a fact, 


but 1941 Will Top It 


because Akron, already a pros- 
perous industrial market, has 
been awarded over $200,000,- 
000 in defense contracts. 11,- 
000 new jobs are being created 
through the erection . of a huge 
Government Arsenal and the 
building of a new plant by Good- 
year Aircraft Corp. 


Add the earning power of 11,- 
000 new jobs to a 1940 Akron 
Market with retail sales of over 
$170,000,000 and you will have 
a good idea of the action that 
will be enjoyed. by retail busi- 
ness in Akron during 1941. 


~~ 
For complete, economical 
coverage of this rich 
market, use the 


AKRON 
BEACON 
JOURNAL 


Represented by: 
Story, Brooks & Finley 


APRIL 10, 1941 


I'm the Winged Plug of WSAl—specializing in 


pulling: pulling ears to your messages and buyers 


into stores ...in a market that is a market! 


* Cincinnati is 17th largest city in U. S. 


* Cincinnatian’s effective buying income is 


$3088 yearly. 


WSA 


REPRESENTED BY 


CINCINNATI’S 
OWN STATION 


INTERNATIONAL 


* This is better than 45% above the na- 
tional average. 


Here my pulling power produces advertisers’ 
profits. Contracts prove sponsors prefer WSAI 
above all radio stations except WLW. 


NBC RED AND BLUE NETWORKS 


WSAI 


RADIO SALES 


O H I O—County Data—(Continued) 


COUNTY 


Coshocton 
Crawford 


47 
45 


Cuyahoga (Cleveland Hts.- / 


(Cleveland-Laked.) 


Darke 
Defiance 


Delaware 

Erie 

Fairfield 

Fayette 

Franklin (Columbus) 


Fulton 
Gallia 
Geauga 
Greene 
Guernsey 


45 
51 
55 


POPULATION, 1940 


Total 
1940 


30.6) 


35.6 


1,216.5) 


38.8 


24.3) 


26.7 
42.9 


The “‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


= 
] 
RETAIL SALES | | EFFECTIVE BUYING INCOME, 
|AUTO SALES I 
(In Thousands) a 1940 IN- | 1940 CyD ESTIMATE MARKET 
1939 U. S. Gov't. 1940 | —_ CONTROLS 
. Rees eee) Ll ee ; 

| | Dollars | | RE- | Thou- | 
White| Ratio} (in New | Ratio|/TURNS | Per sandsof| Na- | Buy- 
% |\Fami-| Fami-| Dollars % | 1939 | thousands)| Passen- | 1940), PER | Dollars % | Per | White) $1500 || tional | ing 
of | lies, | lies, (in of | to ger to | 1,000 (in of | Fam- Fam- Pre- || Buying | Pow- 
U.S.A.| Est’d | Est’d thousands) U.S.A. 1935 | Cars | 1939 thousands) |U.S.A.|_ ily ily | ferred | Power | er 
| Estimate | \families; % | Index 
.023) 8.7| 8.7 8,176) .019| 117 9,043 750, 125) 18 15,111; .020)1,730 1,730 2.9 -020) 87 
-027, 10.4) 10.3 11,482} .027| 125 12,699 ay 141 41 22,403) -030/2, 164) 2,176 4.2 -030) 111 

oa 2 
-926| 336.6 316.0) 506,426) 1.205) 123 560,112) 46,583) 148) 82 965,576 1.302)2,869) 2,971, 178.4) 1.286 139 
-030| 11.1) 11.0 10,238; .024) 117 11,323 901) 146 15 17,746) -024/1,593| 1,602 3.3 -025) 83 
019, 6.9 6.9 7,048; .017| 143 7,795 704) 163) 21 12,936, .017|1,887) 1,887 1.8) 018} 9% 

= | 

020; 7.5, 7.3 6,967, .017 121) 7,706) 544, 124 16 12,168, .016)1,634, 1,647 2.5 .017; 8 
-033| 11.9) 11.7) 15,722} .037 120) 17,389) 1,279| 148) 44 30,599) .041\2,571| 2,598) 5.3 .040| 121 
-037; 13.3) 13.3 12,553; .030 141 13,884) 1,102; 122) 26 22,325, .030|1,680, 1,680 4.8 -031) 84 
.016 6.1 5.7 7,037, .017| 114) 7.78 372 1141 18 12,886) -017|2,122| 2,187 1.8 .017| 106 
-295) 105.7, 95.9 172,974, .411, 136) a 14,052 126) 63 286,231, .386\2,708 2,858 49.7 .404| 137 

| | | } 
018, 6.8). 6.8{ 7,155, 017) 127| — 725) 144) 15 12,421| .017/1,828, 1,828, 2.4) .018| 100 
-019| 6.0 5.7 4,319 -010) 135) 4,777 401| 116 6 8,056 .011/1,334| 1,378 1.5 -011) 58 
018; 5.2) 5.2 4,394, .010 148 4,860 553| 147] 18 7,848) .011|1,523 1,523 2.1 -012| 80 
027, 9.8) 8.5 8,950, .021| 114 9,899) 1,112) 140) 28 15,399} .020|1,574| 1,694 3. .022) 81 
.029, 11.0 10.9) 8,970, .021, 114 9,921 674 147 14 | 15,572| .021/1,417| 1,424 3.1 021; 72 
2 i | i Se be as ae a 


Before using these figures, see explanation page 9. 


Please do not attempt to use these figures before reading the complete explanation on page 9 
There you will find sources of all figures identified, explanation of the 
trading area key, and all comment necessary to a complete understanding of the use of all figures. 


and following pages. 
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SALES MANAGEMENT 


’ i = c . 1 
mbus Dispate 
Greatest Single Sales Influence In Central Ohio 
O’MARA & ORMSBEE, National Representatives 


(acest 


APRIL 10, 1941 


Itreaches .. - 


7 | i The costisonly . 


WY City Zone Coverage is 


Industrial Employment in Cincinnati is 15% higher than it 
was in 1929. Enormous plants now under construction will 
employ even more. 


The Cincinnati Post 


e 151,220 families* 
200,793 women 


e $1.89 milline rate’. 


THE POST SHOULD 
BE ON EVERY LIST 


574,636 people 
192,379 men 


This is 


a lower 


milline rate than is offered by 35 out of 
50 evening papers in the nation’s 25 


largest cities. 


e 64.62°%*—This is more coverage than is 
given by 39 out of 50 evening papers in 
the nation’s 25 largest cities. 


N 
D 
S 


ATIONAL ADVERTISING 
EPARTMENT OF 


*Authority: ABC 9/30/40 


CRIPPS-HOWARD A Scripps-Howard Newspaper 


NEWSPAPERS 


230 PARK AVENUE, N. Y. C. 


PRESS... 


MEMBER OF THE UNITED 
. OF THE AUDIT 
BUREAU OF CIRCULATIONS 


and of 
MEDIA RECORDS, INC. 


CHICAGO... °. SAN FRANCISCO... . MEMPHIS DETROIT PHILADELPHIA 

OH [ o—C ounty I Data— Cons tin ued) sve Eee AGEMENT, 
: 1 7 = 

RETAIL SALES EFFECTIVE BUYING INCOME, SH) 

POPULATION, 1940 AUTO SALES 

(In Thousands) = ii : 1940 IN- 1940 SMD ESTIMATE | MARKET 

1939 U. S. Gov't. 1940 COME | CONTROLS 

ee . aie incaiad TAX = 

COUNTY Dollars RE- Thou- | 

Ratio White Ratio| =n New | Ratio| TURNS Per (sandsof| Na- | Buy- 

Total (1940, % | Fami- Fami-| Dollars  % | 1939 thousands) Passen-| 1940) PER | Dollars | % | Per | White) $1500 || tional | ing 
1940 to of | lies, | lies, (in of to ger | to | 1,000 (in of |Fam-| Fam-| Pre- | Buying | Pow- 

1930 |U.S.A.| Est’d | Est’d | thousands) |U.S.A.| 1935 CD Cars | 1939 thousands)|U.S.A.| ily | ily | ferred || Power | er 
Estimate | — % | Index 
Hamilton (Cincinnati)... .50 620.1; 105, .472) 180.8) 164.2 275,006; .654) 119 304,159, 22,192) 141 87 “519, 988 .701\2,876 3,033 72. 4 -685, 145 
Hancock. . . 55) 40.7, 101; .031; 11.9) 11.7 12,266, .029| 130 13,566 1,049| 129) 29 20,730, .028)1,748| 1,757 4. 7) .029| 94 
Hardin 54 27.0 98) .021 8.0| 7.9 6,586, .016, 116 7,284 557, 117, 16 11,394; .015/1,430) 1,441) 2.4) 016; 76 
Harrison. . . 45 20.3) 108} .015) 5.5) 5.4 3,508} .008, 110 3,880, 417) 139) 21 7,094) .010|1,284) 1,298, 1.6) 010 67 
Henry . 55 22.7; 101| .017, 6.3) 6.3 5,860, .014 109 6,481 627; 144 14 10,127; .014|1,601| 1,601 1.9! 015, 8 
Highland 50 27.1| 107; .021 8.0 7.7 7,291, .017| 129 8,064 430, 101 15 12,650, .017'1,585) 1,623 2.0) 017, 8 
Hocking.... 47 21.5, 105) .016 5.7 5.6 4,192; .010; 127 4,636 341) 118 9 7,116 .0101,242) 1,256 1.5 010; 63 
Holmes. ... 45 17.9, 107; .014 4.5) 4.5 3,516; .008 144 3,889 275| +123 8 6,595 .0091,459) 1,459 1.4) 009, 64 
Huron....... 45 34.7, 103) .026 9.9 9.8 11,193; .027| 128 12,380 1,125) 134) 34 22,088) .030/2,225) 2,239 4.2 029) 112 
Jackson 47 28.0| 112; .021 7.1 7.0 6,373, .015 140 7,049 506 132 11 11,248; .015|1,589) 1,604 N.A 016 «76 
Jefferson 30 98.0; 111; .075, 24.6) 23.3 32,838, .078 122 36,319 2,642) 177 43 56,624 .0762,305 2,372, 11.8 078 104 
Knox... ..47 30.9| 105 .024 9.2 9.0 9,277, .022| 137 10,260 1,078, 149 24 16,246 .022)/1,774) 1,786 3.5 024; 100 
Lake 45 48.5, 116) .037| 13.9 13.7 17,647, .042| 141 19,518 2,268; 158) 53 30,834, .042/2,221| 2,234 7.§ 045; 122 
Lawrence 53 46.7, 105; .036, 11.4 11.0 8,154, .019| 126 9,018 770, 159, 13 14,982; .0201,312; 1,341 3.1 020 56 
Licking 47 62.1. 104 .047| 18.3 18.1 19,112, .045 121 21,139 1,783, 134, 32 34,013, .046,1,859 1,872 7.1] 047 «100 
Logan 54 29.6 102) .023) 8.6 8.4 8,508 .020| 124 9,410 782, 132, 23 14,795, .020)/1,715) 1,738 2.8 021, ‘9 
Lorain whet 45! 112.2, 103, .085 30.2 29.0 37,192, .089, 132 41,135 3,431 154) 48 69,416, .0942,299 2,353, 15.1 094 (111 
Lucas (Toledo)..... 55 342.2 98 .261) 96.0) 92.3 144,008 .343, 118 159,274, 12,163) 136) 66 266,487, .359|2,775| 2,837, 48.0) 356, 136 
Madison. . 47) 21.8 108; .017; 5.4 5.2 5,848 .014 124 6,468 542, 116 14 10,511; + .014'1,930) 1,975 1.7) 012) ‘71 
Mahoning (Youngstown) 46 | 240.1, 102) .183 59.0) 54.3 91,671 .218| 127, 101,389) 7,053) 146) 50 176,201) .238/2,984) 3,128) 24.0) .229 125 
Marion . 47) 44.9 99) .034 12.7) 12.6 14,295, .034 113 15,810 1,229, 142) 31 24,962, .034)1,964 1,973 4.8) 035, 103 
Medina. . 45 32.9) 111; .025) 9.3) 9.2 10,989, .026 133 12,154 1,367, 153) 30 19,536, .026 2,100 2,115 4.0 028 112 


Before using these figures, see explanation page 9. 
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wee ft 


NOW AVAILABLE 
Times-Star 194.1 Payroll Poll Report 


Sales created by advertising follow during 1941, but also HOW MUCH 
payrolls ... every ad-man knows purchasing power will be released 
this. In fact, surveys show that the as salary and wages each day during 
majority of wage earners spend’ the year by Cincinnati’s leading 
from 75% to 100% of their earned manufacturing organizations. This 
income money by the end of the important data is now available 
day following pay day. FREE. 


It is consequently of vital interest . : 
to you to “a which days are the The study is ate tne — 
BIGGEST payroll days... in order to Se conducted eS ee 
to tenes hes the BEST Cincinnati’s leading daily, both in 
d hich —" Poa “sta circulation and volume of advertis- 
APS GR WE LO GeEEIEeS. ing. Write for your copy today! A 
The Times-Star’s 1941 Payroll Poll card addressed to Mr. Karl T. Finn, 
not only tells you which days will Cincinnati Times-Star, Cincinnati, 
be Cincinnati’s BIGGEST pay days Ohio, will bring it by return mail. 


a > TIMES-STAR 


HULBERT TAFT, President and Editor-in-Chief & Owners and Operators of Radio Station WKRC 


SESSESESESESSSSSSSSS SSS SELES L4 


G p NEW YORK: Martin L. Marsh CHICAGO: Kellogg M. Patterson 
60 East Forty-second Street 333 North Michigan Avenue 


APRIL 10, 1941 « area 


gue NEWS DOMINATES «. DAYTON 


MORE NEWS! The News carried 369,339 more lines 
Sa 


MORE ADVERTISING! The News carried 2,377,485 


more lines in 1940... 


MORE READERS! The News reaches 16,000 more 


homes... 
. . + than any other Miami Valley newspaper. 


In breadth of news coverage—in height of advertising 
acceptance—in penetration of the rich Dayton market 
—the News is greater, in all the ways a newspaper 
can be great. 


THE DAYTON 
DAILY NEWS 


AND IN SPRINGFIELD ... IT’‘S THE SPRINGFIELD NEWS and SUN 


O H I O—County Data—(Continued) are colkeaten’ en SALES MAMNGEIOEMT. 
i || | | 
RETAIL SALES | EFFECTIVE BUYING INCOME, 6D 
POPULATION, 1940 AUTO SALES 
(In Thousands) ~ oe a9 : 1940 | IN- I) 1940 yD ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME! CONTROLS 
Me 5 ae a | TAX | ee ae me 
COUNTY ' Dollars | RE- | Thou- 
Ratio White Ratio tin. || New | Ratio TURNS) Per jsandsof) Na- | Buy- 
Total (1940 % |Fami-| Fami-| Dollars % | 1939 | thousands) Passen- | 1940) PER | Dollars 9 | Per | White $1500 | tional | ing | 
1940 to | of | lies, | lies, (in of to | | ger | to | 1,000 | (in of Fam- Fam-| Pre- || Buying | Pow- | 
1930 U.S.A.) Est’d | Est’d thousands U.S.A. 1935 ‘| Cars | 1939 thousands |U.S.A.! ily | ily | ferred || Power | er 
Estimate families}; % Index 
Meigs 47 24.0 100; .018| 6.7) 6.6 4,902) .012, 111 5,422 450 138 11 9,677,  .013'1,443 1,456 1.4 013, 72 
Mercer 54 25.3) 101; .019, 6.6 6.5 6,759| .016) 157 7,476 613, 155 18 11,215, .015|1,690 1,705 2.1 016 84 
Miami 51 52.5 102) .040; 15.1) 14.8 16,986. .040, 140 18,787 1,625) 145 34 29,835, .0401,978 2,002 5.4 .042, 105 
Monroe 43 18.6, 101) .014) 4.9 4.9 2,115) .005) 100 2,339 217, 138 5 jj 4,123, .006, 841 841 1.2 006 4 
Montgomery | Dayton 51 296.2, 108 .226) 81.9) 76.6 119,899, .285| 133 132,609, 11,810) 153 64 214,584 .289.2,619' 2,718 37.6 .297 131 
Morgan 49 14.2 105 .011 4.0 4.0 2,367, .006) 96 2,618 196; 139 6 4,116) .006)1,035 1,035 9 006 55 
Morrow 47 15.6. 108 .012 4.6 4.5 2,623, .006) 123 2,901 270; 141 6 | 5,106 .007 1,120) 1,134 1.3 .007, 58 
Muskingum 49 69.6, 103, .053 19.8 19.2 23,419 .056; 128 25,902 2,218 135) 33 | 41,777,  .0582,113) 2,147 7.4 .058 109 
Noble 49 14.6, 97, .011 4.0 4.0 1,929, .005) 117 2,133 191, 130 4 3,827, .005| 949 949 N.A. 005 45 
Ottawa 55 24.3, 101) .019 6.9 6.9 7,303, .017, 137 8,077 709; 137, 30 12,795, .017/1,858 1,858 2.4) 018 «995 
Paulding 55 15.6 102! 012, 4.4 4.3 3,287; .008) 135 3,635 389) 166 | 8 i 6,185 .0081,403 1,423 N.A. .008 67 
Perry 47 31.1 99 .024 8.4 8.2 5,827, .014 116 6.445 605, 147 10 11,840| .0161,418 1,429 2.1 016 8667 
Pickaway 47 27.9| 102) .021 6.9 6.8 5,509 .013) 124 6,093 455, 109) 13 9,766 .013 1,406) 1,419 2.0 .013, 62 
Pike 50 16.1, 116 .012) 3.9 3.8 2,040 .005, 115 2,256 187, 118 3 3,814 .005 976 993 N.A. .005 42 
Portage 45 46.6, 109, .035| 12.8 12.6 12,369 .029, 121 13,680 1,697, 152) 31 21,245, .0291,660| 1,677 6.5 032 9 
Preble 51 23.3, 104 .018' 6.8 6.7 6,008, .014 129 6,645 541, 138) 14 11,231 .015/1,661 1,676 2.0 .015 «83 
Putnam 55 25.0' 100 .019 6.5) 6.5 5,572, .013) 119 6,163 617; 138, 10 11,525 .0161,765 1,765 1.6 016 «84 
Richland 45 73.6, 112 .056) 20.0) 19.6 27,201, .065 134 30,085 2,813, 146 45 46,399 .0632,321 2,345 10.0 .067 120 
Ross 47 52.1, 116) .040| 13.1, 12.5 13,266 .032 129 14,672 1,046 121 28 22,579 + .0301,727 1,772 4.8 031 78 
Sandusky 55 40.9, 103, .031, 11.8 11.7 13,043, .031; 143 14,426 1,019 131 28 21,964, .030:1,865 1,874 5.2 .031 100 
Scioto 50 86.6, 107 .066) 21.6 21.1 22,524 .054 122 24,912 1,548 142 22 40,303, .054 1,864 1,892 8.8) .054 82 
Seneca 55 48.3; 101 .037, 13.2) 13.1 15,516 .037| 140 17,161 1,313, 131 33 26,790, .0362,034, 2,043 5.6) .037, 100 
Shelby 51 26.0} 105 .020| 7.0 7.0 6,822) -016, 147 7,545 633, 148 20 | 11,900) -016 1,696 1,696 2.4 016 = 80 
Stark (Canton 45 234.0 106 .178 61.9' 60.4 86,910 .207| 130 96,123 8,256 156, 49 | 154,438) .208 2,494 2,530 27.2 .213, 120 


Before using these figures, see explanation page 9. 


SALES MANAGEMENT 


SALES FACTS 


about the 


“MADE IN CANTON” -- Tells what every 
Agency and Manufacturer needs to know about 
the fastest growing Major Market in Ohio 


“MADE In 
CANTON” 


31 Pages 


market 
ee 
now being | 
distributed, | 


= 
THE CANTON REPOSITORY 
A Brush-Moore Newspaper 
Represented Nationally By 
STORY, BROOKS & FINLEY 
NEW YORK PHILADELPHIA CHICAGO CLEVELAND 
SAN FRANCISCO ATLANTA 

<a 
APRIL 10, 1941 [173] 


FORECAST OF 
MARKET TRENDS! 


SALES MANAGEMENT High-Spot Cities—monthly forecast of mar- 


kets where intensive cultivation should reap an especially large 
harvest. 


Accurate potential sales and income figures on a city by city basis. 


A 3-POINT SUGGESTION for cashing in on this most successful and 
popular editorial market study. 


1. Advertising in Sales Management 
2. Supplement with sales letters 


3. Supply local data to your representatives 


420 LEXINGTON AVENUE NEW YORK CITY 


O H I O—County Data—(Continued) sive estimates by SALES MANAGEMI 


RETAIL SALES 
POPULATION, 1940 AUTO SALES 


EFFECTIVE BUYING INCOME, 


1939 U. S. Gov't. 1940 | COME) 
- TAX a 
COUNTY Dollars RE- Thou- 
Ratio White Ratio 


(In Thousands) i 1940 | IN- | 1940 SM ESTIMATE | MARK 
CONTRO 
i] 


JH, 


(in New — Ratio/ TURNS Per sands of | Na- 


1940 % | Fami- Fami-) Dollars % 1939 thousands) Passen- | 1940) PER | Dollars % | Per White) $1500 | tional 
to of lies, | lies, (in of to SM ger to | 1,000 (in of |Fam- Fam-| Pre- | Buying 


1930 U.S.A. Est’d Est’d thousands) U.S.A.| 1935 | 


Cars 1939 thousands) U.S.A. ily ily | ferred || Power 


Estimate families) % 


Summit (Akron 45A 336.0 98 . 91.3, 88.2 131,173. 116 145,079, 12,895 | 256,415 .3462,807| 2,862 
Trumbull (Youngstown). . 46 131.2, 107, .. 33.6 32.4 38,144. 134 42,188 3,850 | 71,659 .097 2,135 
Tuscarawas 45 68.7, 101. 18.7) 18.5 20,081. 124 22,210 1,799 36,909, .050 1,974 
Union 47 20.0 104 . 5.6; 5.6 5,810. 138 6,426. 368 10,130; .014 1,820 


Van Wert 55 26.8, 102. 7.7| 7.7 7,166 . 128 7,926 547 14,125, .019 1,838 
Vinton 47 11.9, 115 .009) 3.0; 3.0 1,206 . 124 1,334 140 2,346, .003 793 
Warren 50 30.0, 110 .023) 8.3) 8.0 7,315) . 131 8,090 797 | 12,898 .017'1,564 
Washington 43.5) 102 .033 12.2, 11.8 10,274 114 11,363 804 20,263 .027 1,667 
Wayne 50.4 107; .038 13.3, 13.2 16,188). 127 17,904 1,656 28,593, .038 2,153 


Williams. . 25.4 105 .019 7.6 7.6 8,103) . 123 8,962 970 14,606, .020'1,912 
Wood a , 51.7, 103) .039 14.6 14.4 12,459. 129 13,780 1,551 | 22,219, .030/1,521 
Wyandot : 19.2 101 .015 5.4 5.4 5,645. 122 6,243 459 H 9,912, .013)1,823 


STATE TOTAL 6,889.6 104 5.246 1894.9 1808.3 2,441,293 5.809 125 2,700,098 219,728 4,486,291, 6.048 2,368 


801.5) 6. 


-340 
-097 
-050 
014 


-018 
-003 
-018 
-026 
-040 


-021 
-032 
-013 


075 


— Runee sesh tied 


For Ohio City figures, see page 192. Bofore using these figures, see explanation page 9. 
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’ 


2 MILLIONS 


In Retail Sales in 1939 


Foosrat in the 
five-county Youngstown market has 
been operating at capacity and will 
continue to do so for many months 
to come. Retail sales, which 
amounted to $165,000.000 in 1939. 
are estimated to have been more 
than S180.000.000 in 1940. and are 


higher in 1941. 


According to the latest Department 
of Commerce figures. more than 
$412.410.000 was spent in 1939 for 
food: 351.828.4150 in the department 
store. general merchandise and ap- 
parel group; $6.38 1.000 for furniture. 
household and radio: $4.654.000 for 
drugs; and $25,171.050 for automo- 


bile purchases. 


Nearly half a million people live 
and spend their incomes within a 
fifteen-mile radius of Youngstown. 
affording advertisers a highly con- 
centrated market. Youngstown’s 
one newspaper can take your sales 
message to these productive homes. 
The Vindicator's circulation. ex- 
ceeding 70.0000 daily and 82.000 
Sunday. blankets the city zone and 
effectively covers this entire 


prosperous area, 


@ 314,359 People 


In This A B € Trade Area—1930 Census 


476.000 in Area Covered by The Vindicator 


Voungstown Vindicator 


and The Youngstown Telegram 


KELLY-SMITH CO. 


NATIONAL REPRESENTATIVES 


ATLANTA PHILADELPHIA DETROIT BOSTON CHICAGO KANSAS CITY 


INDIAN A—County Data 


The “SM” 


COUNTY 


Adams. . 


Allen (Fort Wayne)...... 65 
Bartholomew... . .. 56} 
a Se 


Blackford........ . 68) 


Boone....... . 56) 
Brown... ss cihca hen 
RE x scveeners .67) 
Cass ss . 67) 


Clay... —: 
Clinton ee a 
Crawford .. 138) 
Daviess 56) 
Dearborn 50) 


Decatur....... .. 56} 
DeKalb. . ; ... 68 
Delaware , .. 68 
Dubois. . 138 
Elkhart... 69 


Fayette . 56 
Floyd 188 
Fountain. . 74 
Franklin... 50 


Fulton 


Gibson 135 
Grant 56 
Greene 70 
Hamilton 56 


Hancock 


Harrison. . 138 
Hendricks 56 
Henry... 56 
Howard 56 


Jackson 56 
Jasper 72 
Jay 68 
Jefferson 56 


Jennings 56 


Johnson 56 
Knox. . . 56 
Kosciusko 65 
Lagrange 65 


Lake (E. Chicago-Gary- 
Hammond) 


LaPorte 72 
Lawrence 56 
Madison. . 56 


Marion (Indianapolis) 56 
Marshall 


Martin 56 
Miami 67 
Monroe 56 
Montgomery 56 


Morgan 56 


Newton 72 
Noble 65 
Ohio 50 
Orange 56 


L176} 


POPULATION, 1940 


symbols mark origina! 
sive estimates by SALES MANAGE MENT, 


EFFECTIVE BUYING INCOME, 


1940 OLD ESTIMATE 


|| Passen- 1940) PER 


1930 |U.S.A.| Est’d | Est’d | thousands) |U.S.A. 1935 


Clask......... .. +138) 


013 1,721 
.021|1,565 
.010 1,446 
.005|1 ,068| 
.010/1,577| 


} 
-014.1,211 
-042)1,955 
-014/1,173 
.014 1,430 
-011 1,584 


Huntington 65 


-012\1,407 
-029|1,734 
-017/ 1,465 
-006/ 1,237 


-234|2,319) 


-003| 897 
-019|1,674 
-024/1,819 
-021)1 ,857 
-011|1,407 


% Per 
of | Fam-| 
thousands) U.S.A.) ily 


.009|1, 286) 
-149 2,614) 
.016)|1,502| 
‘007/1. 676) 
‘01011 ,912| 


.013/1,415) 
.001| 661] 
.008|1,230) 
.026|1,775 
.013/1,165) 


.012|1,249 


-013) 1,457 


010|1,429 
.015|1,597 
.058 1,978 
.009)1,259 
.058/2,065 


-005| 857 
-010'1,215 


-026/1,745 
-036 1,944 
-021,1,846 


-015|1,480 
-007/1,430 
-0121,391 
-010)1,471 
-004) 968 


.045|2,022| 
.017/1,338 
.068 1,991 
.505/2,866 
.017/1,762 


-006|1,490 
-015)1,675 
0021 ,023 
-007|1,153) 1,169 


Before using these figures, see explanation page 9. 
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at the 1940 figures: 

RETAIL DISPLAY: Lines 
The News-Sentinel (6 days) 6,711,297 
The Second Paper cays 3,482,306 


GENERAL DISPLAY: 
The News-Sentinel 
The Second Paper 
AUTOMOTIVE DISPLAY: 
The News-Sentinel 
The Second Paper 


FINANCIAL DISPLAY: 


The News-Sentinel 
The Second Paper 


(6 days) 1,433,967 
(7 days) 1,043,926 


. (6days) _ 501 ,422 
(7 days) . - 350,552 


(6 dare 123,060 
(1 days) 95,729 


TOTAL DISPLAY: 


The News-Sentinel 
The Second Paper 


Authority: 
Media Records. 


MICHIGAN 


THIS IS 
THE MARKET! 


It's more than adequately 
covered by The News- 
Sentinel . . . with 98% 


home delivery in Fort 
INDIANA | OHO Wayne 


7 


ALLEN COUNTY (Fort Wayne) 
—has a POPULATION DENSITY of 234 per 


square mile . . . a compactness that simpli- 
fies dealer contacts and distribution. 

—had a 1940 SALES VOLUME far above 
average—.145% of the nation's, while its 
population percentage is .118%. 

—had 1940 EFFECTIVE BUYING INCOME 
23°, better than the national average. 


(6 days) 8,769,746 
(7 days) 4,972,51 3 


IT ALL ADDS UP TO THIS: The News- 
Sentinel is indispensable to the national 
advertiser seeking volume sales at low 
cost. A good schedule in this favorite 
medium is the way to solve your problem 
of getting the best possible dealer and 
consumer acceptance of your product. 


Che News-Sentinel 


COMPARE THE FIGURES! 


—— 


IN 1940, as in years past, Fort 
Wayne merchants and general ad- 
vertisers the country over found it 
profitable to place the bulk of their 
advertising in The News-Sentinel... 
the basic medium that covers this 
rich market completely. Take a look 


FORT WAYNE, IND. 


Represented by Allen-Klapp-Frazier Co., 


New York, 


Chicago, Detroit 


APRIL 10, 1941 


- [1775 


ferred markets. 


months te come, 


WAR DEFE 


—Keep Factories In 


South Bend 


Working Day and Night 


War defense contracts totalling more 
than 165 millions of dollars awarded to 
concerns in the South Bend trading area 
(more than 120 millions of dollars in South Bend 
alone) make South Bend one of the nation’s pre- 
Sales of automobiles, 
equipment, tools, etc. will tend to keep the pur- 
chasing power of this market at a high level for 


South Bend’s Only 
Daily and Sunday Newspaper 


AR ee 


AS 


aviation 


market most economically through its leading 


trading area at ONE low cost. 


Che South Bend Cribune 


National Representatives, 


Story, Brooks & Finley, 


Inc, 


lees =8> medium—The South Bend Tribune. The Tribune 
with its net paid circulation of more than 173,000 
copies will bring your message to 100 per cent of 
the families in South Bend and Mishawaka (A. B. 
C. City Area) and to more than 70 per cent of the 
families in the important cities and towns in this 


CONTRACTS 


—make 


a South Bend 


A Preferred Market 


Here advertisers have a REAL oppor- 
tunity and they can reach this large, active 


COUNTY 
Total 
1940 

Owen 56 12.2 
Parke 70 17.4! 
Perry 135 17.8 
Pike 135 17.0 
Porter. ..72 27.7) 
Posey 135 19.2 
| 

Pulaski 67 12.1 
Putnam 56 20.9 
Randolph 68 26.7 
Ripley 50 18.8 
Rush 56 18.9 
St. Joseph (South Bend). 69 162.0 
Scott 56 8.1 
Shelby 56 25.9 
Spencer 135 16.2 
Starke 72 12.1 
Steuben 65 13.7 
Sullivan 70 26.8 
Switzerland 50 8.2 
Tippecanoe 66 51.2 
Tipton 56 15.1 
Union 57 6.0 
Vanderburg Evansville) 135, 130.7 
Vermillion 70 21.8 
Vigo (Terre Haute 70 99.5 
Wabash 65 26.6 
Warren 74 9.0 
Warrick 135 19.4 
Washington . 56 17.0 
Wayne ..57 59.1 
Wells 65 19.1 
White 66 17.1 
Whitley 65 16.9 
STATE TOTAL 3,416.2 


D [ A N. A—C ounty Data—(Continued) 


POPULATION, 1940 


Fami- 
lies, 
Est'd 


44.0 
2.5 
7.8 
4.4 
3.4 


(in Thousands) 
| Ratio 
11940| % 
to | of 
1930 (U.S.A. 
107} .009 
105) .013 
107) .014 
104) .013 
121; .021 
107; .015) 
108 .009 
102) .016 
108| .020 
104.014 
97, .014 
101.123 
121, .096 
98.020 
97, .012 
114) .009 
102) .010 
95, .020 
97, .006 
108 .039 
99, .012 
102) .005 
115; .100 
94, .017 
101, .076 
106! .020 
98, .007 
107, .015 
105! .013 
108) .045 
104} .015 
108} .013 
106! .013 
106) 2.601 


959.6 


White 
Fami- 
lies, 


Est’'d thousands) 


923.7 


RETAIL SALES 


1939 U. S. Gov't. 1940 
Dollars 
Ratio (in 
Dollars | % | 1939 | thousands)| 
(in of to 
U.S.A.) 1935 SM 
Estimate 
2,286} .005) 136 2,483 
3,455, .008) 152 3,753 
2,557, .006) 123 2,777 
2,925; .007| 170 3,177 
8,517| -020, 155 9,251 
3,547; .008) 126 3,853 
2,807, .007, 145 3,049 
4,739, .011) 145 5,148 
6,685 .016 126 7,261 
4,126, .010| 123 4,482 


The “‘SM” symbols mark original, 


exclu- 


sive estimates by SALES MANAGEMENT, 


EFFECTIVE BUYING INCOME, 


AUTO SALES | 
1940 IN- 1940 €yD ESTIMATE 
COME. 
a. TAX | ae 
| RE- Thou- 
New | Ratio, TURNS Per sandsof 
Passen- 1940 PER Dollars %, | Per | White’ $1500 
ger to | 1,000 (in | of (Fam-|Fam- | Pre- 
Cars | 1939) | thousands)|U.S.A.| ily | ily | ferred 
| | families 
163 91 8 3,589, .005'1,037, 1,037 8 
356) 112 10 5,269} .007|1,046| 1,046, N. A 
342| 140 14 4,284 .006, 945) 945 N.A 
353) 126 9 4,847; .007|1,018 1,018; N.A 
1,106) 139 34 14,077} .019|1,838) 1,838 3 
473, 173 10 5,582, .008|1,027) 1,039 1.4 
330, 113g 4,483, .0061,393| 1,393 .8 
457, 109) 99 8,613, .012 1,462) 1,462 2.2 
794 129 20 12,283, .017|1,520) 1,532 2.2 
398 116 «43 7,063, .010 1,357 1,357 1.4 
354 111 «47 8,428 .011 1,545 1,562 2.0 
| 
60,154 .143, 134 65,339 6,447, 145 45 107,963, .146 2,452 2,480 22.4 
1,513 .004 104 1,643 252| +158 13 3,096 .004 1,215 1,215 a 
7,881, .019) 137 8,560 608, 123 22 14,005| .0191,794 1,808 2.6 
1,975 .005 117 2,145 341 155 6 3,747, .005 849 872 N.A. 
3,121, .007 148 3,390 354) 126 16 4,739, .0061,376 1,376 1.0 
4,825, .011; 146 5,241 558 125) 15 7,299, .0101,763 1,763 1.0 
4,840 .011, 130 5,257 557; 137 12 8,336, .011 1,058 1,058 2.0 
853 .002) 109 927 97, 96 6 2,106 .003 860 860 6 
22,423, .053 148 24,356 1,796, 124 44 39,081 .053 2,726) 2,738 3.9 
3,275 .008 127 3,557 435 123 18 6,099 .008 1,382 1,382 1.5 
1,541, .004 127 1,674 125 86 14 2,687, .0041,500 1,500 5 
47,243, .112) 149 51,315 4,097, 123 49 79,541, .1072,196 2,282 14.5 
4,839 .011) 139 5,256 460' 117 14 8,014) .0111,238 1,238 1.6 
36,808 .087 128 39,981 2,984 137 38 64,297, .087 2,142 2,198 9 
8,085 .019 144 8,783 763, 128 99 14,169, .019'1,867) 1,867 2.9 
1,210, .003| 150 1,314 172, 106 9 2,661, .004 1,053 1,053 N. A. 
3,291, .008| 144 3,575 554, 149 44) 5,434, .007|1,000, 1,012 1.5 
2,537, .006) 129) 2,756 285; 129 7 4,105, .006, 880 880 1.2 
20,521; .049| 128] 22,290 1,768, 133 3g 36,091 .049'2,193 2,245 7.9 
4,648) att 105) 5,049) 516, 140 17 | 6,738, .009|1,217| 1,217 1.6 
4,067, .010) 154| 4,418 487) 121 15 7,082; .010)\1,450| 1,450 1.4 
4,306} .010) 127) 4,677 526, 143 15 7,892, .011|1,606) 1,606 1.8 
1,066,383, 2.536! 137, 1,158,303 104,454 130 36 1,868,102) 2. 518 1,947; 1,989 364.1 


For Indiana City figures, see page 194. 
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TH 


MARKET 
CONTROLS 
Na- | Buy- 
tional | ing 
Buying Pow- 
Power er 
% index 
-005, 56 
-008 62 
-007, 50 
.007; 54 
-921, 100 
.009, 60 
.007, 78 
012, 75 
017, 85 
010° 71 
011, «79 
-150 122 
004 ~=«67 
019° 95 
006 50 
007, 78 
011, 110 
011 55 
003, 50 
.053' 136 
009; 75 
.004 80 
111) 111 
011, 65 
088 =—«16 
019° 95 
.004, 57 
.008) 53 
.006| 46 
.050) 111 
011 «(73 
011 «85 
011, 85 
2.600 100 


Before using these figures, see explanation page 9. 
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The NEW Picture 


... for 


the one- station “network” that has 


dominated the nation’s second market since 1925 


Big figures for WBBM’s area are old stuff. So is 
payday. But the hippo-sized payday found in 
the figures below is really news. Compiled from 
the new CBS station map for WBBM and from 


Sales Management’s 1941 survey of buying power, these figures 


show our market—the people and wealth you 


‘an influence with the voice of this single station. 
Today, when you talk to the prosperous people 
who listen to WBBM—when you ask them to 
buy the things you sell—you get a cheering 
reception, a bigger response. We know. We've 
done it. And today WBBM is carrying 28% more 


quarter hours of business than last year. The 


toot your horn, too. For your product, we can 


size and the mood of the 
Chicago market merits extra 
effort from you right now. 
Whatever other advertising 


you’re doing here, let WBBM 


win the attention of new millions. We can 


turn you new profits from the billion dollar statistics below. 


THE NEW WBBM MARKET - 


DAYTIME PRIMARY AREA ONLY—115 COUNTIES—244 CITIES AND TOWNS 


Radio Families . 


Retail Sales, 1940 
(S. M. Estimate) 


1938 figure latest available. 
‘oe 2 ow - © 2,242,080 - Includes all daytime pri- 


mary counties in new area. 
~ « « « $4,006,117,000 . 8.8% greater than in 1939. 


WBBM carries more local 


New Passenger Cars 285.730 automobile advertising than 
a a a ’ ° 


all other major Chicago sta- 


No. of $1500 Preferred Families . 1,379,900 "ons combined 


Average per family $2,461. 


Effective Buying Power . . $6,595,893,000 . 15.5% higher than U.S. 


average. 


4 Owned and Operated by Columbia Broadcasting System 
Represented by RADIO SALES: New York, Detroit, St. Louis, 


CHICAGO 


Charlotte, San Francisco, Los Angeles 


COUNTY 


Adams 
Alexander 
Bond 
Boone 
Brown... 


Bureau 
Calhoun 
Carroll 

Cass 
Champaign. . 


Christian 
Clark 
Clay 
Clinton 
Coles 


Cook (Chicago- Cicero- 
Evanston-Oak Park) 

Crawford 

Cumberland 

DeKalb. . 

DeWitt 


Douglas 
DuPage 
Edgar 
Edwards 
Effingham 


Fayette 
Ford 
Franklin 
Fulton 
Gallatin 


Greene 
Grundy 
Hamilton 
Hancock 
Hardin 


Henderson 
Henry 
lroquois 
Jackson 
Jasper 


Jefferson 
Jersey 
Jo Daviess 
Johnson 
Kane 


Kankakee 
Kendall 
Knox 
Lake 

La Salle 


Lawrence 
Lee 
Livingston 
Logan 
McDonough 


McHenry 
McLean 
Macon (Decatur) 
Macoupin 


[180] 


iILLIN OLTS—County Data 


72 
70 
76 
72 
73 


RETAIL SALES 


POPULATION, 1940 


(In Thousands) 

1939 U.S. Gov't. | 
Ratio White! Ratio 
Total 1940, % | Fami-| Fami-|) Dollars % — 

1940 to of | lies, | lies, | (in of | 
1930 U.S.A. Est’d | Est’d | thousands) |U.S.A. ans! 
65.3 104) .050) 18.6) 18,866, .045) 130 
25.9, 115 .020 7.2 5,383) -013) 108 
14.5) 101) .011 4.3 3,037) -007| 136 
15.2) 101; .012 4.4) 4,831; .011) 130) 
8.1| 102; .006 2.5 1,267, .003) 103 
| 
37.6, 97) .029| 10.7) 9,217, .022) 138 
8.2) 102 -006| 2.1) 1,140) -003) 182) 
18.0 98 .014) 5.3 5,165, .012) 127; 
16.4 99, .013 4.7 4,400, .010| 134 
70.3; 109 OF 19.5 29,504, .070) 131 


129 


105| 116 
19.0, 117; .015| 5.4 3,867; .009| 173] 
22.9, 107; .017| 5.9] 3,554, .008| 131 


11.1) 12,774 146 
} 


4,049.3 102) 3.084/1121.3 1054.4 1,731,986, 4.121) 127) 
21.3, 101) .016) 6.3) 6.3 4,644, .011) 155 
11.7; 112) .009) 3.3) 3.3) 1,246; .003) 135 
34.3, 105, .026) 9.9) 9.8) 12,798; .030; 146 
18.2, 98 .014 5.3 5,047, .012) 120 


" 


17.6, 98} .013) 5.1 4,378 108 
102.8 112) .078) * : Bs I 30,431, .072) 160 
24.4 98) .019 7. 2 6,544, .015| 115 

9.0) 108) .007 : 7 . H 1,493) .004| 148 
22.0| 116) .017 5.8) 8) 6,321, .015 160 


29.1) 124) .022 7.8) 7.8) 7,316, .017| 272 
15.0, 97, .012} 4.3) 4.3 4,586, .011| 133 
51.5) 87| .039| 15.0) 14.9) 10,417) | .025) 128 
44.6, 102) .034 13.2) 13.2) 10,300) .025| 140 
11.4) 113} 009) 3.1 “a 1,452, .003) 136 
20.3) 99) .016 5.7; 5.7| 3,523, .008, 132 
18.4, [98) .014) 5.1) 5.0) 4,634) .011) 144 
13.4, 104) .010/ 3.8) 3.8) 1,385, .003) 114 
26.3) 99 .020) 8.1) 8.0) 4,702) .011| 119 
7.7; 110) .006| 2.0 2 758 .002 119 
| 
9.0| 102, .007) 2.6) 2.6) 1,014} .002) 133 
43.7, 100) .033| 12.5) 12.4) 12,972! .031, 118 
32.5 99| .025, 9.2 9.2} 7,625, .018| 123 
37.9| 106 .029| 10.6) 9.6 9,605, .023| 141 
13.4, 105 .010/ 3.8) 3.8 1,773| .004) 138 


010 2,654 125 
20.0, 99, .015) 5.8) 5.7) 4,661, .011| 126 
10.6, 104 .008) 2.9 2.9) 1,236) .003| 154 

129.0, 103} .098) 34.1) 33.5] 1,920, .123) 149 
60.8 121) .046) 13.9) 13.7, 19,441, .046) 143) 
11.1, 105) .008) 3.1) 3.1) 1,935} 005) 130 
52.1, 101) .040, 15.8 15.4) 17,946) .043) 139 

124.7, 120, .095 32.7 46,435, .110| 142 
97.7| 100, .074) 26.4 26.3) 32,496 .077, 144 


‘ ‘ ‘ 4,695 . 
34.6 107; .026 8.5 8.4) 9,379, .022) 146 
38.9} 99) .030) 9.9 9.9) 9,575, .023) 137 
29.4) 102} .022) 7.2 7.1) 7,615 .018) 134 
27.0 99; .021, 8.2 7,694 .018) 146 


37.2, 106) .028 10.4 10.3, 14,150, .034 139 
73.9 101) .056 21.0 20.8] 26,587) .063) 137 
84.7 104, .064 24.3 23.8 34,683 .083) 140 
46.2) 95, .035 13.9) 13.9 9,230, .022) 123 


} 1940 
1940 
Dollars | 
(in | New | Ratio 
ae Passen- | 1940 
| ger to 
| Cars | 1939 
| Estimate 
20,619, 1,369) 121) 
5,883, 454 119 
3,319) 375) 136 
5,280) 480) 134 
1,385) 113) 105 
10,074) 960) 117 
1,246) 151) 141 
5,645) 431 101 
4,809/ 423/130 
32,246) 2,593) 130 


11,546 


|AUTO SALES 


3,916 133 

4,226 525; 115 

3,884 413, 133 
13,962 


1,892,939) 119,198 131 
5,076) 495, 118) 
1,362) 191) 116 
13 ,987) 1,403) 121 
5.516) 480) 114 


4,785) 598 127 
33,259] 4,366) 129 
7,152! 659) 115) 
1,632) 197) 132 
6,908) 809} 117 


7,996, 930 
5,012 511, 143 
11,385) 1,139) 134 
11,257) 1,349) 140) 
1,587/ 202) 129) 
3,850) 435, 127) 
5,065) 682) 142 
1,514) 174) 138] 
5,139) 528, 103) 
628) 193, 212| 
} | 
1,108) 135) 86 
14,177) 1,219, 126) 
8,334) 956) 137) 
10,498) 1,021, 125) 
1,938, 150, 89) 


9,964) | 
2,901, 342| 120) 
5,094, 374 117 
1,351) 167) 121) 
56 745) 4,211, 134 
| 
21,248) 1,708 123) 
2,115) 306 137) 
19,614) 1,581, 116) 
50,750/ 5,284, 134 
35, 516) 2,633 126 


10,251 
10,465 


8,323) 


8,409 


15,465) 


29,058 
37,906 
10,088 


Before using these nome, see euplonaien page 9. 


5,131) 


l 


2,127 
3,156 


RE- 


TURNS 
PER 
1,000 


IN- 
COME| 
TAX | 


The “‘SM” symbols mark original, exclu- 

sive estimates by SALES MANAGEMENT. 

| EFFECTIVE BUYING INCOME, SM 
1940 GYD ESTIMATE MARKET 

| CONTROLS 

jmel | 

| Per sandsof) Na- | Buy- 

Dollars | % | Per | White| $1500 | tional ing 
(in | of |Fam-|Fam-| Pre- || Buying Pow. 
thousands) U.S.A. ily | ily | ferred || Power | er 
} \families!| % Index 

| 36,327) .049/1,950 1,982) 6.3, .046, 91 
| 9,807) .013/1,356| 1,677, 1.8) + .013) 65 
5,905, .008/1,364) 1,364) 1.1) .008) 73 
8,076) .011/1,846] 1,846, 1.7) .012) 100 
2,460} .003) 998) 998) 5 be 50 
16,753, .023/1,568) 1,575, 2.9] .023) 78 
nae .003| 884 910, N.A) .003) 50 
8,948, .012'1,684' 1,703) 1.8] .012) 86 
8,380 .011/1,772, 1,795 1.4) 011) 85 
48,873 2,555) 9.8) .068| 126 


95,419 


30,946 

3,452 
32,916 
79,399 


1 55,579 


8,752 
18,287 
16,853 
13,715 
13,324 


| 24,205 


51,295 
56,203 


15,815 


-066 — 


-030/1 ,996 


4.354 2,880) 


-012'1,428 
-003 729 
-030 2,237 
-012|1,746 


-010'1,511 
-076|2,060 
-015|1,477 
-003| 938 
-014/1 837 


-017 — 
-011/1,806) 
-027/1,335 
-024/1 ,331 
-004; 890 


-009|1,171 
-011/1,662 
-004) 718 
-012/1,117 
-002| 729 


-003 
-027|1,627 
-019' 1,508 
-023)1 ,582 
-005 891 


761 


-020 1,506 
-007| 1,280 
-011|1,378 
-003, 815 
-128|2,799 


-042)/2,219 
-005 1,131 
-044/2,081 
.107|2,428 
-074 2,101 


-012/1,516 
-025|2,147 
-023| 1,694 
-018|1,917 
-018/1,630 


-033 2,332 
-069/2,439 
-076 2,308 
-021|1,135 


1,569 3.1 .025| 86 

| 1,233) 1.3] .010; 71 
1,153) 1.5) .010) 67 
1,122) 1.2) .009) 55 
2,007, 3.6 


2,988 | 4.205 136 
1,428 1.5) .012| 75 

729, N. n| -003, 33 
2,252 4.1) .032, 123 
1,746 1.8) .012) 86 


1,511 1.4) 014) 110 
2,064 17.8) .081| 104 
1,490 1 ® 016) 84 

938 N.A.| .004 57 
1,837 016, 94 


1,631, 2.0) .018 82 
1,806, 1.4) .012| 100 
1,340, 3.8] .027 69 
1,331} 3.6) .026 76 
910 N.A.| .004 44 
\| 
1,171, 1.4) 009, 56 
1,682 2.2) 012) 86 
718 8] .004 40 
1,125) 2.0) .011, 55 
729, N.A | 002| 33 
761 5) 003,43 
1,634 4.4) .030 91 
1,508' 2.8) .020 80 
1,666) 2.7) 02483 
891/ N.A.| .005) 50 


1,516 y F 

1,280 9} 007) 70 
1,393 1.6) 011, 73 
815) N.A.| .003) 38 
2,825 18.0) .126| 129 
2,240, 6.4) .045 98 
1,131 1.1) 006 75 
2,114 8) .044 110 
2,467 7) 115) 121 
2,106, 9.8) .077 104 


1,532 


2,163 4. 92 
1,694 3.5, .024 80 
1,932 2.2| .019' 86 
1,630 2.8 .019, 90 


2,347 4.7, .035 125 
2,453 9.4, .066 118 
2,338) 10.5) .080 125 
1,135 3.1| .022, 63 


SALES MANAGEMENS 


When you can have 


more, why take lessr 


Is your advertising adequate to get your full share And on Sunday, the Tribune delivers from 

of Chicago’s growing spendable income? Do your — 395,000 to 470,000 more circulation in metropolitan 

sales reflect the upswing in industrial activity which Chicago than other Chicago Sunday newspapers— 

is quickening the selling tempo in every neighbor- more than the two other Chicago Sunday news- 

| hood and suburb of Chicago? papers combined. 

| When you build your Chicago program around When you can have more, why take less? Your 
the I ribune, aah itetataad eead drive with Chicago's advertising in the Tribune swings your promotion 

! pnt ee ip — ae aan into line with Chicago’s new spending power. You 

net paid every day of the week. ae 
: ; This 7 “i 580,000 ao 625,000 sities wii tiie put more punch into your selling and win increased 


circulation than other Chicago daily newspapers 
deliver. On Sundays it is from 300,000 to 810,000 
more than other Chicago Sunday newspapers deliver. 

Right in metropolitan Chicago, the Tribune de- 
livers 440,000 more daily circulation than other 
Chicago daily newspapers—more than any two 


other Chicago daily newspapers combined. 


volume at less cost per unit sold. You do so with 
economy. Tribune rates per 100,000 circulation are 
among America’s lowest. 

Ask a Tribune representative or your advertising 
counsel to help you plan a program built around 
the Tribune which can get you your share of the 


greater volume now available here. 


Chicago Tribune 


THE WORLD’S GREATEST NEWSPAPER 


Total net paid circulation now: Daily, Over 1,000,000— Sunday: In Excess of 1,200,000 
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National 
Representatives: 


Joun Brain & COMPANY 


ONE STATION Gives Intensive 4-State 


OVERAGE 


One present WLS daytime advertiser received 86,305 
letters in 26 weeks. The first 39,182 of these, broken down 


Every county in Illinois 

85 of 92 counties in Indiana 
66 of 71 counties in Wisconsin 
77 of 83 counties in Michigan 


This intensive coverage of four states can be yours with 
one station—WLS—in Chicago! 


by counties, showed listener response from 28 states and 
Canada, from New York to Florida and California! But 
that's just plus coverage. To see how intensively WLS cov- 
ers the Mid-West, look at the map. Mail came from every 
dark-shaded county—from 


Vi 


THE PRAIRIE FARMER STATION 
Burridge D. Butler, President 


— _ — 
| 
| 

COUNTY 
Madison. . 102 
Marion 102 
Marshal 77) 
Mason 77) 
Massac... 136 
Menard. . 79 
Mercer... 77 
Monroe. . .102 
Montgomery .102 
Morgan. ... 79 
Moultrie. . . . 75 
72A 
Peoria (Peoria) 77 


—County Data— Continued) 


(Chicago) Glenn Snyder, Manager 


The “SM” 


symbols mark original, 


exclu- 


sive estimates by SALES MANAGEMENT. 


POPULATION, 1940 


Total 
1940 


(In Thousands) 

Ratio | | White} 
1940| % | Fami-| Fami- 
to | of lies, | lies, 


1930 U.S.A.| Est'd | Est'd 


} 


104 


113 
135, .037| 13.8 13.4 
101, .010) 3.8 3.8 
101; .012 4.6) 4.6 
106.011 4.33.7 
101.008} 3.1) 3.1 
106.014 5.2, 5.2 
103} .010/ 3.5 3.5) 
98, .026, 10.1) 10.1| 
106} .028) 9.5 9.1] 
102) .010} 3.8 3.8 
| | 
106] 023, 8.7 8.7 
108, .116| 42.7, 41.9 


40.7, 38.7 


I 
RETAIL SALES | | EFFECTIVE BUYING INCOME, GYD 
AUTO SALES 
1940 IN- 1940 SM ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 
seks ee an | TAX | 
Dollars RE- | Thou- 

|Ratio| (jn New | Ratio|/TURNS) Per sandsof|| Na- | Buy- 

Dollars | % | 1939 | | thousands) Passen- | 1940) PER || Dollars % | Per | White) $1500 || tional | ing 
(in of | to ger | to | 1,000 (in | of |Fam- Fam-| Pre- | Buying | Pow- 

thousands) U.S.A.) 1935 Cars | 1939 thousands) U.S.A.) ily | ily | ferred || Power | er 
i oo Estimate — i ae elena families| % Index 
43,802, .104) 146) 47,873) 4,706 135 45 — ets th ad 1 980 14.2 109 96 
18,072; .043) 238 19,751) 2,656 149) 25 29,414) 040 2, 130) 2,168 3.7) .046, 124 
3,065, .007) 127) 3,350} 394, 135) 17 5,858, .008/1, 545| 1,545 2.8) .008 80 
3,794, .009, 127| 4,147 469, 152) 22 6,908} .009|1,496 1,408) 1. -010; 83 
2,394, .006) 135 2,616 265 151) 9 4,058) -005) 954) 1,035) 8 =.006) 55 
2,205, .005) 118) 2,410 316) 130) 15 4,365 ‘00611, 404) 1,404) -8/ .006) 75 

| 
3,758, .008 127) 4,107) «375, 97) 14 7,236, .010/1 403 1,403) 1.3] 010) 71 
3,036; .007) 141 33td 265; 116) 23 | 6001 -008/1, ,745) 1,745) -9} .008 80 
8,476) .020) 131) oy 930, 127) 16 | 16,637) .022/1, 644 1,644 2.1) 022; 85 
11,193) .027| 128) 12,233) 1,171, 134) 27 18,367, .0251,938) 1,980 3.2; .027, 96 
2,303; .005) 112 2,517) 348 142) 14 — -006/1, 118) 1, oo 8) -007; 70 
| | | | 
7,627, .018 118) 8,336) 991 24 14,473 0201, 659 1,089 3.6] 020; 87 
66,949) .159) 134) = 73,1715, 667| 71 113,713} .153)2,662) 2,692 19.2) .157) 135 
18 9,614) .013|1,476, 1,505, 1.5) .013| 72 
26 5,397 -007 1,303) 1,303 1.1) .008) 73 
10 8,954) .012/1,208) 1,208) 1.8) .012) 63 
| | | 

5 1,455, .002) 645) 645) N.A.| .002) 33 
7 3,031) .004) 710 880; N.A. .004) 33 
" 1,343| .002| 886, 886) N.A.| .002, 50 
15 11,032; .014/1,335| 1,369, 2.0) .014) 54 
a. ,639) 1,639) 92 


Before using these figures, see explanation page 9. 


SALES MANAGEMENT 


Hog Butcher for the World, 
Tool Maker, Stacker of Wheat, 


Player with Railroads and the 
Nation’s freight Handler; 


Stormy, husky, brawling, 
City of the Big Shoulders. 
Carl Sandburg 


Poem: Chicago 
Publisher: Henry Holt & Co 


Chicago—the nation’s lustiest market is moving with dynamic 
energy. Its industrial plants are blazing with the new fires 
of defense production. The labor of its workers—mechanics, 
die-makers, tool makers, chemists and skilled technicians of all 
kinds, is being drafted for production—drafted at good wages. 


It is the increasing volume of pay checks that promises to 
make Chicago one of the prime markets in 1941 for the sale of 
consumer goods. A million working men and their families with 
increased incomes mean one thing certain, increased retail sales. 


And The TIMES, Chicago’s fastest growing newspaper, en- 
joys the confidence and loyalty of the people within this market. 
During the past 10 years their increasing readership has helped 
it to grow with the trend of the city to new heights of produc- 
tiveness. 


The Chicago TIMES offers advertisers the opportunity of 
reaching more than 40% of these families in the evening at the 
lowest cost. 


q) 
THE ‘3 TIMES 
CHICAGO'S PICTURE NEWSPAPER 
NATIONAL REPRESENTATIVES 
RupiDWeLL  SAWYER-FERGUSON-WALKER CO. 


SAN FRANCISCO NEW YORK DETROIT CHICAGO 


N. ANGIER 
ATLANTA 


FACTORY EMPLOYMENT AND PAYROLLS 


(1935-39100) 
40r : 
aaa a A 25 
120}— ; _—s 120 
15 No | 4 fr 'S 
me ALI Posi | A 
a Ai Nan : 
° 7 a 
wey “4 
95) = wa xa cc) 
ao <> © 
Yh ent sictiendien Hepple cence, ht hs 


INDUSTRIAL EXPANSION 


MILLIONS 
110}— OF DOLLARS __| 


$111,971,000 


$30,212,000 


1939 1940 
Reprinted from COMMERCE, March, 1941 


APRIL 10, 1941 


[1837 


Moline) 
Saline 
Schuyler 


Scott 
Shelby 
Stark 
Stephenson 
Tazewell 


Union 
Vermilion 
Wabash 
Warren 
Washington 


Wayne 
White 
Whiteside 
will 
Williamson 


Woodford... 


Alcona 
Alger 
Allegan 
Alpena 
Antrim 


Arenac 


Benzie 


Berrien 
Branch 
Calhoun 
Cass 
Charlevoix 


Cheyboygan. . 
Chippewa 
Clare 

Clinton 
Crawford 


Delta. ... 
Dickinson 
Eaton 

Emmet... 


Gladwin 
Gogebic 


Gratiot........ 
Hillsdale 


COUNTY 


St. Clair (St. Louis) 


Sangamon (Springfield) 


STATE TOTAL 


Genesee (Flint) 


Grand Traverse......... 


Rock Island (Rock Island- 


89 
102 
135 

79), 

79 


Winnebago (Rockford) ..72A 


..77 


POPULATION, 1940 


109 
109 
107 
11 
110 


115 
102 
108 
108 
118 


110 
108 
108 
105 
108 


118 
105 
130 
110 
121 


-004 
-008 
-032 
-016 
-098 


-007 
007 
-017 
-057 
-006 


-068| 
020) 
-072 
017 
-010 


011 
.020| 
.007 
.020 


(In Thousands) 

Ratio 

1940 % | Fami- 
to of lies, 

1930 U.S.A.) Est’d 
115; .086) 31.8 
105; .126) 47.0 
101, 1.029, 10.7 
105, 1.090 33.2 
98 .009, 3.3 
96 .006, 2.4 
103; .020| 7.7 
97, .007, 2.6 
101, .031) 11.7 
127, .045) 16.2 
109| .017; 5.0 
97, .066) 24.6 
104, .011 3.9 
98 .016) 6.3 
97, .012) 4.5 
116) .017!| 6.1 
110; .015; 5.7 
111} .033) 12.3 
102| .086) 28.9 
96) .039) 14.8 
103, .092) 34.8 
101, .014) 5.3 


White 
Fami- 
lies, 
Est’d 


103) 6.000|2189.2)2091.5 


MICHIG A N—County Data 


IL LIN OLS—County Data—(Continued) 


RETAIL SALES 


1939 U. S. Gov't. 


Dollars 
(in 


thousands) U.S.A.) 1935 


40,430 
46,320 
8,480 
45,562 
1,838 


1,371 
4,267 
1,898 
14,662 
13,101 


3,933 
25,622 
3,794 
6,811 

2,740) 


3,821 
4,123 
13,200 
33,471 
10,177 


48,812 
5,106 


2,857,646] 6.788, 132 


ar 
% 


of 


-031 


116 
-012 


For Whinois City, figures, see page 197. 


1,019 
2,645 
10,498 
6,265 
1,812 


2,161 
2,113 
4,763 
24,437 
2,098 


31,609 
7,276 
34,097 
5,028 
3,424 


3,468 
8,624 
2,552 
5,740 
1,481 


9,970 
7,357 
8,054 
6,802 
85,265 


1,813) 
9,446 
9,196 
8,967 
6,265, 


-003 
-006 


-015 


-005 


-058) 


-075 


AUTO SALES | 
1940 IN- 
1940 COME 
TAX 
Dollars RE- 
Ratio) (in New Ratio, TURNS 
1939 | thousands) Passen- | 1940 PER 
to | ger | to || 1,000 
Cars | 1939 
Estimate 
161 44,187, 3,309) 128, 54 
137, 50,625 4,545 130) 49 
144 9,268 982} 139) 18 
139| 49,796 4,204) 127) 50 
118 2,009 184) 121) #11 
123 1,498 237; 128, 16 
112 4,664 663) 122) 11 
121 2,074 247; 113) 11 
131 16,025, 1,172) 122) 38 
131 14,318, 1,802) 138, 36 
147 4,298 398, 135, 9 
118} 28,003, 1,954) 123) 32 
184| 4,147 443| 182) 19 
131] 7,444 632; 99 25 
141) 2,995 256 119) 10 
175| 4,176 714, 130) 8 
136) 4,506 617; 181) 8 
150} 14,427, 1,214) 117) 27 
153} 36,581) 3,027; 128) 46 
125, 11,123) «1,186, 139) 13 
| | } 
141} 53,348, 3,749) 142) 43 
138] 5,581 874, 143) 28 
3,123,210 232,789) 130) 63 
140 1,169 142) 137) 10 
124 3,034 178} 107) 25 
154 12,041, 1,052) 127) 17 
139 7,186 512) 130| 26 
134 2,078 143} 111) 10 
138 2,479, 294, 132) 12 
129 2,424) 150) 93 15 
136 5,463 446, 110, 15 
141 28,029 2,094) 131, 43 
155 2,406 147) 119) 21 
144, 36,255 2,501) 143, 36 
123 8,345 686, 136 18 
134, 39,108, | 3,315, 134, 50 
124 5,767 508} 146 19 
117 3,927 194, 96, 17 
132 3,978 235, 121, 19 
139 9,891 559| 118 34 
141 2,927 326 112, 16 
137 6,584; 665) 128 11 
134) 1,699 86) 125, 22 
132 11,435 549° 116, 29 
139 8,438 515, 127) 25 
134 9,238 881 126 18 
130 7,802 383, 117, 30 
128) 97,796 8,886, 145) 52 
158 2,079 312} 108 21 
138 10,834 556, 127) 32 
132 10,548 550| 123| 23 
130 10,285 974, 125, 19 
111 7,186 699 142, 16 


The “‘SM” symbols mark original, 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME, 


| 1940 yD ESTIMATE 


exclu- 


oD 


| MARKET 
| CONTROLS 
Thou- 7 
Per jsandsof, Na- | Buy- 
Dollars % | Per | White) $1500 | tional ing 
(in of |Fam-| Fam-| Pre- | Buying | Pow- 
thousands) |U.S.A.\_ ily ily | ferred | Power | er 
families) % | Index 
67,688) .091/2,129| 2,154) 13.7) 095) 110 
84,813, .114)1,805| 1,915, 16.5) .115) 91 
| 15,281) .021/1,432| 1,467, 2.3) .022) 76 
83,570 .112/2,518| 2,569) 15.0) 113) 126 
3,475} .0051,061/ 1,061,  .8) 005 56 
2,755) .004/1,161| 1,161 -8| .004| 67 
8,058) .011/1,047/ 1,047, 1.7) 012) 60 
3,787| .005|1,478| 1,478) 6 .005 71 
25,114) .034|2,154 2,177, 5.4) .035| 113 
23,431, .032/1,442| 1,442 6.7| 034) 76 
6,680, .009'1,339| 1,339, 1.2, .009 53 
52,507, .071|2,136| 2,179, 7.6) 067) 101 
6,395) .009|1,626| 1,626 9, 008) 73 
| 11,383) .015/1,819| 1,853, 1.9) .016) 100 
4,903, .007|1,091, 1,091, 1.1) .007) 58 
6,424, .009'1,050| 1,050) 1.5 oro] 59 
| 6,039) .008'1,065| 1,078) N.A.| .010| 67 
| 22,886) .031/1,858, 1,868) 5.3/ 032) 97 
64,670, .087|2,239| 2,274) 15.0) .085| 99 
19,481; .026/1,316| 1,333 3.1) 026, 67 
83,597, .113/2,402) 2,416) 18.5) .115| 125 
9,614) .013'1,831| 1,831) 1.5) .014) 100 
|---| | —_| | 
5,229,420| 7.050|2,389| 2,450/1,061.8) 6.986) 117 
1,967, .003/1,394 1,394) N.A.) .003| 75 
4,859, .007/1,952| 1,952 7, 006) 75 
18,594) .025/1,586/ 1,595 3.8) 026) 81 
11,689) .016/2,238, 2,238} 1.4 .016, 100 
3,384, .005/1,144| 1,144) N.A.| .005) 63 

| 
3,879 .005/1,644| 1,695) N.A., .005| 71 
3,781| .005/1,585| 1,585 8.005) 71 
8,489, .0131,290, 1,290 2.1 .013 76 
44,726, .060/2,313' 2,321; 6.3  .062, 109 
3,812; .005|1,731| 1,731) 6 .005) 83 
55,892, .075 2,189) 2,217) 12.2) .077' 113 
13,734| .019/1,783| 1,783 2.6 .019, 95 
68,900) .093/2,553| 2,597, 13.5 .091| 126 
9,180) .012/1,410| 1,466, 2.2 013 76 
6,025 .008'1,714) 1,747| N. A.) .008 80 
6,551, .009/1,903' 1,903, 7 009) 82 
16,499 .0222,475, 2,527, 2.1, 022, 110 
4,588 .006 1,903 1,903 7 006) 86 
10,290, .0141,417, 1,417, 2.5, .015 75 
2,693, .004 2,847) 2,847 2.004, 133 
19,811, .027|2,271, 2,271, 2.7, .025) 96 
13,608) .018/1,821 1,821 2.1 .018 82 
16,085 .0221,608 1,608 3.4 .022 85 
12,172) .016|2,892) 2,981, 1.1) 016) 133 
150,875, .203/2,510| 2,552) 33.1, .215| 124 
2,686) .004)1,113| 1,113, 6.005, 71 
16,873, .023/2,084, 2,084, 2.0 .023, 96 
16,624) .022\2,844| 2,878) 1.6, .022| 122 
16,258, .022/1,847| 1,847, 2.6) .023, 92 
12,352) .017|1,445 2.6, .017| 77 
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Before using these figures, see explanation page 9. 


SALES MANAGEMENT 


Ul FYfear 


'| OF BUSINESS IN DET 

| | THE " 
: DETROITER 
PUBLISHED WEEKLY BY THE BOARD OF COMMERCE 
DETROIT STATISTICS 


Nineteen Hundred and Forty marked the second ‘year of*sharply rising business and industrial 
activity in Detroit; two years that more than wiped out the losses of 1938 and boosted this city to levels 
even better than those of 1937. Thus, 1940 was, in many respects, the best year in Detroit’s history. 
Evidence of Detroit’s continued growth is furnished by the figures below and those on the inside pages 
of this annual statistical number of THE DETROITER. 


Change 
1937 1939 1940 1939 to 1940 
SGavings Depesits 2... cccccccccccccccese $242,625,227 $273,969,192 $318,875,041 +-16.5% 
ST eel Bamk Depests......2cccccccscccccces $758,416,649 $889,550,229 $1,125,398,567 +-26.5% 
Di Ct ob. vidhetneeededepecgasecens $11,928,037,000 $10,422,405,000 $12,555,563,000 +-20.3% 
PN CIE a vccvcccsccerccesscoerses $11,661,507 $11,450,322 $12,881,952 -+-12.5% 
Number of Building Permits.............-. 16,431 20,123 22,870 +-13.8% 
WEG CN 6 nc cer cnteccesoxeseune $52,909,940 $61,664,099 $81,138,733 +31.5% 
Value of Residential Buildings.............. $30,175,000 $44,780,982 $56,998,503 +-27.4% Pe 
Families Provided with New Buildings... .... . 6,417 9,851 14,067 +-42.7% hes 
*Water Meters in Use—Detroit Area........ 276,623 292,061 301,172 + 3.2% de 
*Gas Meters in Use—Detroit Area.......... 422,022 452,086 478,663 5.8% 
*Electric Meters in Use—Detroit Edison. ... . . 640,083 679,639 711,699 - 4.79% 
*Telephones in Use—Detroit Zone.......... 334,998 372,481 410,479 +-10.2% 
Water Consumption Daily Av.—Gallons.... . . 255,783,644 249,307,700 255,785,546 -+- 2.4% 
Gas Sold—Detroit Gas Units............. 29,664,530 33,314,578 39,442,326 +18.5% 
Electricity Generated by Edison, KWHR...... 3,217,074,600  3,127,968,600  3,656,860,500 -+-16.8% 
Telephone Calls—Daily Average............ 1,474,500 1,628,200 1,838,500 -+-12.9% 
Passengers Carried by the DSR............. 363,329,170 335,961,285 363,007,369 - 8.0% ts 
Sealant Di ial Aaa $2,532,281 $2,448,580 $2,442,630 — 0.2% Z 
DU CM dc cack cercarodtenspeases 11,493 9,982 10,011 - 0.3% i 
Dt nivdssiibenes sa inekhonsl abaeeeeed 27,656 28,150 30,200 7.3% 
tas Be a Be ee ee 14,250 13,200 13,510 - 2.3% 
Marriages Licenses—Wayne County......... 22,466 15,439 19,373 +-25.4% 
Population (Estimated) ..............-055 1,641,000 1,619,000 1,623,452 0.4% 
+Department Store Sales Index—Average. . . . 112.6 101.1 111.7 +10.4% 
Rs Power Consumption Index—Average...... . 246 227 273 +20.3% 
Factory Employment, Wayne County Average. . 382,000 318,000 360,500 -+-13.4% 
Automobile Production—U. S. and Canada... . 5,016,437 3,732,718 4,692,338 +25.7% 
és Car and Truck Sales—Wayne County. . 120,243 86,232 124,521 +44.4% 
3 Railroad Tonnage—Detroit Area... . 26,018,959 20,644,367 23,372,130 +-13.4% 
December 31 
21923-25 monthly average—100 
+1935-39 daily average sales—100 


The March 3rd issue of The Detroiter, official 
organ of the Detroit Board of Commerce, repro- 
duced above shows plus signs for every division 
of business and industry in Detroit in 1940. These 
Statistics, however, do not reveal that The De- 
troit News shattered all previous circulation rec- 
ords in 1940, establishing THREE new all-time 
highs. The Home Delivered Circulation of The 
News also soared to new highs last year. 


@ Total Net Paid Circulation for 6 


New York: I. A. KLEIN, Inc. THE HOME NE 


APRIL 10, 1941 


co te age” 


In fact, The Detroit News now offers advertisers 
the largest city and trading area circulation of 
any Detroit newspaper, and the largest ABC 
accredited Home Delivered circulation of any 
newspaper in America! The city and trading area 
circulation of The News for the six months’ 
period ending Sept. 30, 1940, was 78.5% home 
delivered weekdays; 73% home delivered Sun- 
days by exclusive carriers, 


Months Ending Sept. 30, 1940 


Weekdays, 340,022; Sundays 404,142 


The Detroit News 


WSPAPER Chicago: J. E. LUTZ 


MICHIGA 


COUNTY 


Huron... 


lonia 
losco 


Wiaesssaes 
Isabella 


Jackson (Jackson) 
Kalamazoo (Kalamazoo). 


Kalkaska 


Kent (Grand Rapids). . 


Keweenaw 
Lake 
Lapeer 
Leelanau 


Lenawee. . 
Livingston 
Luce 
Mackinac 
Macomb... .. 


Manistee... 
Marquette. . 
Mason 
Mecosta 
Menominee 


Midland. . . 
Missaukee. . 
Monroe 
Montcalm 
Montmorency 


Oakland (Pontiac). . 


Oceana 
Ogemaw 


Ontonagon... . 
Osceola 
Oscoda 

Otsego 
Ottawa.. 


Presque Isle 
Roscommon. . . 


Saginaw (Saginaw) 
St. Clair (Port Huron). . 
St. Joseph....... 


Sanilac 


Schoolcraft......... 
Shiawassee........ 
a 
Van Buren......... 


Washtenaw 


ae 


Ingham (Lansing) 


Wayne (Detroit-Hamtramck' 


Highland Pk-Dearbn)..60) 
82 


I cesenexes 


STATE TOTAL 


| 


For Michigan City figures, see page 199. 


I ' : The “SM” k origi | 
N—County Data—(Continued) sive estimates by SALES MANAGEMGge 
— SNES — —— _ - ey 
RETAIL SALES EFFECTIVE BUYING INCOME, | 
POPULATION, 1940 AUTO SALES | | 
(In Thousands) 1940 IN- | 1940 CD ESTIMATE | MARKET 
1939 U. S. Gov't. 1940 | COME) CONTROLS 
TAX | — 
we Dollars RE- | | | Thou- | 
Ratio White) Ratio (in | New | Ratio TURNS) | Per jsandsof) Na- | Buy. 
Total 1940) % | Fami- Fami-| Dollars | % | 1939 | thousands)| Passen-/ 1940 PER | Dollars | % | Per | White| $1500 | tional | ing 
1940 | to of | lies, | lies, (in of to | ger to | 1,000 (in of Fam-| Fam-| Pre- || Buying | Poy. 
| 1930 |U.S.A.| Est’d | Est’d | thousands) |U.S.A.| 1935 Cars 1939 thousands) U.S.A. ily ily | ferred | Power | er 
~ Estimate | families} % Index 
47.6; 90) .036) 12.5, 12.5 12,731; .030) 141 14,602 663 116 31 25,308 .0342,023' 2,023 2.5) .032) 
32.5} 105) .025) 8.1) 7.9 7,850, .019 121 9,004 1,091, 152) 16 15,333) .021|1,903) 1,918 2.4, .022 
130.2; 112} .099) 36.8 36.3 55,230) .131, 124 63,347) 5,178} 131) 49 99,279, .134/2,699| 2,719, 23.6) .138 139 
35.8) 102) °.027) 9.5) 9.4) 8,317, .020) 125 9,539 859| 135) 16 | 16,594, .022)1,741| 1,752) 3.1 022, 8 
8.5) 113) .006) 2.3) 2.3) 2,222, .005 150 2,549 252) +133) 26 4,048, .005)1,742, 1,742 6 = =.006) 1m 
20.3; 97; .015| 5.2) 5.2) 5,050, .012) 138 5,792 374, 133) 23 9,007, .012)1,725| 1,725 1.1 012, & 
25.9| 123) .020; 6.7| 6.6) 6,566) .016) 134 7,531 850, 107) 28 11,575, .016'1,729) 1,749 2.5) .017) %& 
92.2; 100, .070, 24.4) 24.0 32,924, .078 141 37,763, 2,920; 130, 41 63,862, .086'2,617 2,642, 13.9 -085, 121 
99.9, 109) .076) 27.4) 27.1 41,096, .098) 134 47,136, 3,561) 133) 52 72,514 .098'2,644 2,664, 14.5 .101 133 
5.1) 136) .004 1.4 1.4 734, .002| 163 842 102) 112 6 1,373) .002 1,007 1,007, N.A -002 
245.9 102) .187| 69.1 94,469) .225 137 108,353, 7,398) 133, 50 179,491| .242'2,597 2,616 29.0, .239 1% 
3.9, 77; .003, 1.1 567, .001, 174 650 34 113) 20 1,069, .001\1,004 1,004) N.A -001, 3% 
4.8| 118 .004) 1.4 742, .002 148 851 87, 96 6 1,304, .002) 906 955) N.A. -002, 50 
32.1, 113) .024 7.4 7,449, .018) 148 8,544 1,113; 129 17 13,566 .018 1,835, 1,835 2.8 -020, 8 
8.4, 103) .006) 2.1) 2.0 1,318, .003) 129 1,512 80, 110 8 2,313, .003'1,079| 1,113) N.A -003' 50 
53.7, 108 .041; 14.8 14.7 15,972, .038, 125 18,319 1,689, 148), 22 28,597, .039 1,938 1,945 6.0 041, 100 
20.8, 108 .016) 3.9) 3.9 6,068, .014 150 6,960 859; 131) 23 10,928, .015.2,805, 2,805 1.7 -O16 100 
7.4, 113) 006) 1.5) 1.5 1,932, .005, 99 2,216 131; 158 14 3,440) .005/2,313, 2,313 -3) =.005 83 
9.4, 107; .007) 2.3 2.2 2,211, .005 134 2,536 151; 132, 14 4,325, .0061,850) 1,904) N.A 006 8 
107.4, 139) .082| 27.6) 27.1) 28,471; .068) 155 32,655 3,111; 131) 34 53,385, .072/1,938, 1,955 14.8 074, 
18.4, 106) .014 5.2) 5.2 5,165, .012) 131 5,924 360 117, + 24 9,337, .013/1,786) 1,786 1.0, 013) 93 
46.7; 106) .036; 12.0) 12.0 14,050, .034) 140 16,115, 1,090) 144 39 27,514) .037/2,285| 2,285 2.9 .036 100 
19.3) 103) .015 5.5) 5.3 5,462, .013) 132 6,265 466, 130 26 9,738; .013)/1,788 1,810 1.6 014 «93 
16.8; 107; .013) 4.6 4.5 4,082; .010| 146 4,682 396; 117) 15 7,360| .010/1,612) 1,634 1.3) .010| 7 
24.9, 105) .019) 6.4) 6.4) 4,162) .010| 109 4,774 341} 136) 24 8,296, .010/1,301, 1,301 1.9 010; 53 
| | 
27.1, 141) .021; 6.9) 6.9) 7,352) .017) 149 8,433 1,135, 164) 52 12,929, .017,/1,865) 1,865 2.6) .019 9% 
8.0, 115) .006 2.0 1.9 1,474, .004) 184 1,691 125) 121 5 2,616, .004/1,313| 1,359) N. A. 004 67 
57.7; 110, .044 15.1) 15.0 15,024, .036) 131 17,232 1,503) 131) 30 30,629, .041/2,025| 2,034 7.7,/  .040, 9 
28.6 104 .022) 8.4 8.4 7,080, .017; 133 8,121 911; 133) 16 12,777; + .017|1,528) 1,528 2.3 019) + & 
3.8 136) .003) 1.0 1.0 788, .002) 150 904 97, 113 7 1,438) .002/1,482) 1,482) N.A 002, 67 
94.3) 111) .072) 25.7) 25.2 31,625, .075, 133 36,273, 2,149 141, 37 56,174) .076/2,183| 2,207, 11.6 076, 106 
19.3) 113) .015 5.3) 5.3 3,570) .008) 131 4,095 401; 142, 11 6,399, .009/1,214) 1,214 1.3) 009) 6 
253.6 120) .193) 74.7) 73.2 83,019 .198) 143 95,220, 11,606) 136, 59 154,204) .208/2,068) 2,088) 48.6 224 116 
14.8; 107) .011) 4.1) 4.0 3,070, .007 156 3,521 272, 109 9 5,450; .007/1,318) 1,338 1.1 -008, 73 
8.7, 132; .007) 2.2 2.2 2,376 .006) 109 2,725 255, 120) 19 4,242, .006)1,886) 1,886 006 86 
| 
11.4, 102; .008 2.9) 2.9 2,301; .005; 132 2,639 194 148 15 4,109; .006|1,397| 1,397 6 .006 7% 
13.3) 104) .010; 3.6). 3.6 2,906; .007) 129 3,333 285, 107) 11 5,166, .007/1,445 1,445 8 007, + 70 
2.5, 147; .002 7 7 538 .001/ 208 617 62 200) 12 952) .001,1,434| 1,434, N.A. 001, 50 
5.8, 104 .004 1.4 1.3 1,762, .004 131 2,021 138 89) 14 3,176, .004/2,313 2,419, N. A. 004 100 
59.4) 108 .045) 16.0) 16.0 18,464 .044) 142 21,178 1,694, 130) 31 32,798, .044'2,044) 2,044 7.1 046) 102 
12.2; 108) .009) 2.8 2.8 2,353, .006) 147 2,699 288 143, 18 4,207, .006\1,525 1,525 6 .006 & 
3.7, 178 .003) 1.1 1.1 1,421; .003) 169) 1,630 160, 128 23 2,512; .003/2,275| 2,275, N. A. 004 133 
130.6, 108 .099 34.6) 33.6 44,023) .105) 131 50,493, 4,211; 131) 48 86,283, .116\2,497| 2,536 17.3 115; 116 
76.3} 113) .058) 20.4) 19.9 26,105; .062; 136 29,942, 2,665 123, 47 50,192) .0682,464 2,497 9.5 068) 117 
32.1} 105, .024) 9.5) 9.5 10,291; .024) 138) 11,804 1,009, 127 31 18,154, .0241,911| 1,911 4.1 026; 108 
30.1; 109; .023; 8.0; 8.0 6,822) .016| 137 7,825 1,186 130, 11 13,523, .0181,696) 1,696 2.2) .020 87 
9.6 114 .007) 2.4) 2.4 2,783, .007, 106 3,192 258 129) 21 5,097, .007\2,154) 2,154 5 007, 100 
41.1, 104) .031; 11.3) 11.3 12,641; .030| 126 14,499 1,454, 141) 25 22,704) .031 2,001) 2,001) 5.2 033) 106 
35.7; 108 .027; 9.3 9.2 9,156 .022, 138 10,502 1,400 141 16 | 16,610, .022,1,782, 1,794 2.8 025, 93 
35.5, 109) .027) 10.6) 10.5 10,472, .025, 137) 12,010 912, 101 20 | 19,672, .026/1,852) 1,864 3.6 .026 9% 
| | | | 
| 
80.6) 123) .061) 22.2) 21.3 35,786) -085) 131) 41,045, 3,714 125) 53 64,889) .087/2,921| 2,987, 16.7) .091) 149 
| | | | | Re we 
2,012.2, 107) 1.532) 504.6 470.8, 792,901| 1.887, 127) 909,434 104,513, 145 78 | 1,600,314 2.157/3,171| 3,296, 292.7, 2.202, 144 
18.0| 107) .014, 4.9) 4.9 5,610; .013) 145 6,435 337; 124) 22 | 9,851; .013)/2,019) 2,019 1.4) .013) 93 
| | \| | 
-_- —---———_ | -—-— - —— ~ ~ — —— — — - - -  —-— / — ~— -— —_—_ pe -—— — - - —— - — ad 
5,245.0 108 3.994 1382.7) 1335.6) 1,820,798) 4.333) 131) 2,088,405) 204,628; 139) 53 3,503,499) 4.723 2,533) 2,583| 672.6) 4.830) 121 
l || I Le 
Before using these figures, see explanation page 9. 
An index to all city and county data, by states and sections, appears on page 5; 


one to advertisers, on page 286. 


——— 
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SALES MANAGEMENT 


THEY'RE 
BUYING 


ETROIT 


[- the week ended March 8! De- 
liveries of new automobiles in the Detroit 
area were 117°, ahead of last year; the 
week before was ahead 31°, and the week 
before that, 90°. Production of new cars 
in Detroit factories was up 22%,; industrial 
power consumption, 34%. 


Prosperity is "blitzing" Detroit; and em- 
ployment has felt only partially, as yet, the 
effect of over $718,000,000 in defense con- 
tracts signed with Michigan industries. ‘At 
least 150,000 men wi'l be working on auto- 
mobile-plant defense contracts by the end 
of 1941 and an additional 100,000 to 200.- 
000 will be required when the bomber-parts 
program gets into full swing," reports the 
Automobile Manufacturers Association. 


Detroit people are hurrying to catch up on 
their buying, and a good product properly 
advertised in Detroit's only morning news- 
paper meets interested and responsive pros- 
pects who have wants to fill and will buy 
because they can. 


The Free Press is the newspaper in Detroit 
with new direction and a changed and pro- 
gressive editorial approach. It will get your 
merchandise into the greatest number of 
homes, in the shortest time, at the lowest 
cost. Weekday circulation 322,683* . . . an 
increase of 26,636 in the past year. 


* Latest Publishers’ Statements to Audit Bureau of Circulations. 


The Detroit Hree Press 


A Newspaper With A New Purpose 
JOHN B. WOODWARD, INC., National Representatives 


Member, Metropolitan Sunday Newspapers, Inc. 


APRIL 10, 1941 


industry 
sales. 
mobiles, 

Beds and 


To do an 


Kenosha 
Smokestacks 


In one of the 


3 contiguous metropolitan areas 


Jockey 


adequate »5 


MacWhyte 


registers 


Underwear, 


job in 


ales 


market, advertise to over twelve thousand fami- 
lies in the Kenosha city and contiguous areas in 
their family newspaper—the 


Wire 


in Wisconsin, Kenosha boasts of well diversified 
which keeps cash 
Products with famous names—Nash Auto- 
Cooper 

Mattresses, 
American Brass—are produced in Kenosha. 
50 manufacturing plants. 


ringing up 


MEAN 


HIGH STANDARDS OF LIVING 


Advertising in Kenosha News creates sales. 


National Representatives: Noee, Rothenburg & Jann, Inc. | 


EMPLOY MENT 
BUYING ABILITY 


_— Check the facts on Kenosha Families. 
KENOSHA NEWS weoss, |i. 


WISCON 


COUNTY 


Adams 
Ashland 
Barron 
Bayfield 
Brown... 


Buffalo. 
Burnett... 
Calumet 
Chippewa 
Clark... 


Columbia 
Crawford. 

Dane (Madison) 
Dodge... 

Door 


Douglas. 
Dunn 

Eau Claire 
Florence. 
Fond du Lac 


Green...... 


lowa.... 


Kenosha... 


Kewaunee,........... 
La Crosse 


M anitowoc..... 
Marathon... . 

M arinette. . 

M arquette. . , 

M ilwaukee (Milwaukee) 


ee iia dec ehes 
ee 
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POPULATION, 1940 


| 
Total 
1940 


765.5) 


30.0 
27.0) 


(In Thousands) 


Ratio 
1940| & 
to of 


Fami- 
lies, 
1930 |U.S.A. Est’d 


s 1 N—County Data 


RETAIL SALES 


1939 U. S. Gov't. 


White Ratio 
Fami-| Dollars % \1939 
lies, (in of to 


Est’d | thousands) |U.S.A. 1935 | 


-003| 112 


98, .016 5.0 6,952) .016| 122| 
99} .026 8.7 9,459 .023 107 
101) .011 4.0) 2,854 .007, 123 
118} .063/ 20.1| 20.0) 34,604 .082| 133 
105| .012 41 3,102) 007) 115 
111| 009 3.0 1,836, .004 113) 
104| .013 4.4 4,255, .010| 108 
109} .031| 9.6 10,967) .026 115) 
99| .026 8.6 7,353, 017) 107 
106! .025 8.8, 10,732} .026| 115) 
109| .014 4.6, 3,436 .008| 119 
116| .099 35.2, 58,625) .140) 121 
103! .041 13.7, 13,531) .032| 105) 
104! .014 4.9 5,733, .014| 139 
101} .036 12.7 16,220; .039 123) 
101} .021) 6.6 6,154, .015| 121! 
114] .036| 12.5) 17,966, .043| 134) 
111) .003 1.1) 655, .002 140) 
104) .046 16.2, 21,648) .052) 108) 
108, .009 20 2,220| .005) 100) 
106| .031 10.8) 11,191) .027) 142! 
106} .018 6.5, 8,427; .020| 115) 
102) .011 4.0 4,525| .011| 121| 
103| .020 5.4 4,042, .010 ad 
101; .008 2.6 2,381) .006, 142 
101; .013 41 3,737, .009| 111| 
106| .030 10.8, 14,978, .036 124 
108! .014 4.9 4,192, .010| 132 
100} .048 16.8 22,172 .053 - 
104! .013 4.3 3,556, .008) 113] 
110) .045 15.9 23,288, .055, 140 
100| .014 4.9 4,388, .010/ 125) 
108} .018 5.6 6,898, .016 134 
106} .017 5.6) 5,898 014, 116) 

| | 
105! .047 15.9} 20,908 .050 120| 
107| .057/ 18.0) 20,903) .050| 127 
108} .027 9.1, 10,000, .024) 104 
97, 007) 2.5| 2.5, 1,890) .004) 124 
106| .583| 209.7 207.0, 324,906) .773, 123 
105} .023 7) 7,495] .018) 110) 
103} .021 : 5) 4,788) .011! | 117) 


_ 


The ‘“‘SM” symbols mark original, excly- 
sive estimates by SALES MANAGEMENT 


&D 


EFFECTIVE BUYING INCOME, 


AUTO SALES 
1940 IN- 1940 xD ESTIMATE MARKET 
1940 COME CONTROLS 
Ie TAX | __ a. _ a 
Dollars. RE- Thou- 
(in New | Ratio TURNS Per sandsof Na- | Buy. 
thousands) | Passen- |1940|| PER | Dollars % | Per | White| $1500 | tional | ing 
ger to | 1,000 (in of |Fam-|Fam-| Pre- | Buying | Pow. 
Cars | 1939 thousands) U.S.A. ily ily | ferred | Power | er ¢ 
Estimate families) % | Index N 
1,139 97, 101, 15 1,938, .003) 854) 854 7) 003) v 
7,370 362, 120, 37 10,915, .015/2,085| 2,136 1.3 015) 9% 
10,027 592, 126 13 15,083, .020/1,726 1,726, . 3.0 .021 
3,025 202, 136 14 4,840, .006/1,182, 1,201 1.0 006) 5 
36,682, 2,332 114 53 54,721 .074/2,717| 2,726 9 .076| 12 7 
3,288 236, 114, 13 5,442) .007/1,326| 1,326 1.2, 007° &% I 
1,946, 135 97) 6 2,866, .004 929) 950) 8, .004 4 
4,511 396, 132 22 7,353| .0101,681| 1,681) 1.8, 010) 7 ; 
11,626 683 121, 19 17,224 .023/1,795| 1,795, 3.5 .024 7 k 
7,795) 532) 133) 10 12,855, .017/1,500 1,500, 2.9) .017, 65 ; 
11,377 812, 120, 29 16,026 .0221,812, 1,812) 3.6 .024, 9% : 
3,642) 313, 148) 13 5,384) .007/1,183 1,183, 1.3) .008| 57 
62,146, 4,168, 117) 60 92,458, .125|2,617| 2,623, 24.7) .130) 131 ; 
14,344 896 128, 23 22,801, .031|1,661| 1,661, 6.4) .031| 7% 
6,077, 373, 149 19 9,041 .0121,831/ 1,831, 1.6) .012) | 
} | 
17,194, 1,060) 130| 45 | 27,950) .038/2,184 2,195, 5.0 .038 106 | 
6,524, 434 141) 12 | 10,277, .014/1,594, 1,549, 2.2 .014, 67 
19,045) 1,053, 114) 42 | 27,721, .037/2,218 2,218 5.3, | .039| 108 
694 46) 153} 10 | 991.001, 911) 911 2.002) 67 
22,948) 1,567) 110) 44 34,973, .047\2,139 2,148, 8.1 048 104 
2,353 184 108 12 | 3,483) .005|1,291 1,324 N. A. .005, % 
V1 863] 837, 119) 16 | 17,563, .02411,621/ 1,621 3.6) .025| 
8,933) 648) 124) 32 13,428, .018/2,076, 2,076, 2.4 .019) 106 
4,797 365| 116) 28 7,731 .010/1,824 1,875 1.4 010, 9 
4,285 323, 103) 12 6,977| .009 1,284 1,284, 1.6 .009 4% 
2,524 182 129) 29 3,668, .0051,426 1,426 7.006) % 
3,961) 252 110, 14 6,110) .008|1,458 1,480! 1.2) .008, 6 
15,878 1,060) 115) 42 | 24,518 .033/2,266 2,266 5.5 .034, 113 
4,444, 300, 120) 14 | 7,282, .010|1,472| 1,472) 1.6, .010| 7 
23,504) 1,225) 130, 57 | 39,182) .053/2,339| 2,339, 9.2) 051) 106 
| | 
3,770 355) 149, 18 | 6,025, .008|1,414| 1,414, 1.3) .008| 62 
24,687, 1,347; 126) 50 | 37,632) .051|2,371 2,371 2, 051) 113 
4,652, 297) 101) 10 | 7,727, .010/1,585| 1,585, 1.6) 010, 7! 
7,312, 364 100) 26 | 11,361| .015/2,033| 2,033) 2.0) .015| & 
- 421| 128) 26 9,369, .013/1,636| 1,655, 1.9, .013| 76 
{| i | | 
22,164 1,463, 120) 40 | 36,707 .049,2,316) 2,316) 7.4) .048| 102 
22,158) 1,426) 121) 28 | 34,154, .046/1,895, 1,895) 7.3) .047| 8% 
10,601) 622, 120, 27 | 15,766, .021/1,733| 1,733) 2.9) .022) Bl 
2,004) 177, 103, 9 | 3,284) .004|1,298| 1,298) 6) .004) 87 
344,420) 23,860) 128 85 | 550,298) .742)2,624 aon 113.2) .745) 128 
| } 
7,945, 531 130, 17 | 11,980) .016/1,556| 1,556] 2.5 a 74 
405, 125 12 7,454, .010/1,140, 1,140; 1.8) 011) 8 


5,076) 
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Before using these figures, see explanation page 9. 


SALES MANAGEMENT 


MEASURED... 


ALES and advertising managers are provided 
with more guides to efficient selling in Mil- 
waukee than in any other market in America. 


Measured Buying Habits 


The Consumer Analysis of the Greater Milwaukee 
Market, conducted annually by The Milwaukee 
Journal since 1922, is the original survey of its 
kind and still the most complete and accurate 
study of buying habits available in any market. 
The 1941 edition is packed with facts on what, 
where, and how much Milwaukee buys. The cumu- 
lative editions of this analysis 

provide a long and valuable his- 

tory of buying habit trends, as 

well as usage of hundreds of 

products and thousands of brands 

—information which makes Mil- 

waukee the choicest spot in the 

nation for testing new products, 

new sales methods, and new ad- 

vertising ideas. 


Measured by Income Groups 
Buying habits by income groups 
for 101 products are also charted 


- to help you sell 


newspaper readership prepared by the American 
Appraisal Company for Milwaukee department 
stores, show not only the distribution of news- 
papers, but also the reading habits by income 
groups and the distribution of buying power 
throughout Greater Milwaukee. 


Measured for Advertising Readership 


The Milwaukee Journal has been included in the 

“Continuing Study of Newspaper Reading,” con- 

ducted by the Advertising Research Foundation 

of the ANA and the AAAA in co-operation with 
the Bureau of Advertising. Al- 
though no broad conclusions on 
the readership of advertising can 
be drawn from any individual 
study in the series, the survey 
offers timely information for 
measuring advertising possibili- 
ties in this market, 


This is only a part of the great 
mass of usable research available 
for Milwaukee. Indeed, if you 
ask for it, The Journal can prac- 
tically place the market right on 


in the Consumer Analysis this 
year—the first time this infor- 
mation has ever been available 
anywhere, Moreover, surveys of 


This Analysis covers (1) grocery products, 
household equipment, tobacco products, toilet- 
ries and drug products, and miscellaneous sub- 
jects; (2) brand preference; (3) product usage 
by income groups; (4) place of purchase; (5) 
volume of consumption; (6) dealer distribution. 


your desk—so that you can plan 
more profitable sales and adver- 
tising campaigns which will fit 
the Milwaukee market exactly. 


THE MILWAUKEE JOURNAL 


SUFIRS Tooy MERIT | < 


O’MARA & ORMSBEE, Inc. 
APRIL 10, 1941 


New York 


Chicago 


Detroit 


San Francisco 


[189] 


Los Angeles 


JANESVILLE, WISCONSIN—BEST TEST CITY unver 60,000 w U.S. 


COUNTY SEAT—ROCK COUNTY—HEART 162 AGENCY EXECUTIVES PICK TEST CITIES AND BEST MEDIA 
OF WISCONSIN'S DAIRY INDUSTRY 1940 BIENNIAL SALES MANAGEMENT — ROSS FEDERAL SURVEY 
Qs 250,000 MARKET 


* SENSATIONAL PAYROLL AT ALL TIME PEAK! 
Served by WULO Gg ----------- z 


JEFFERSON T WAUKESHA | Janesville industrial labor earned highest average forty-hour 
weekly pay in Wisconsin during past 14 months. 
(Industrial Commission of Wisconsin.) 


* NO UNEMPLOYMENT PROBLEM IN JANESVILLE! 
a (sc ens — Ie ae * HIGH PER CAPITA RETAIL SALES! 


COUNTY mmm ROCK Qn p12 Gazette—WCLO Market—$464—State Average $297— 
oe” et mgm neue | tan U. S. Average $270. (U. S. Department of Commerce.) 


Pep Lait | ae 
* 24% SALES INCREASE (F% County — Past 5 Years 


U. S. Department of Commerce 


* $76,000,000 ANNUAL RETAIL SALES IN 1940! 
(Combination Gazette-WCLO Primary Market) 


sMcHENRY 
tCOUNTY 


+ COUNTY 
a 


% GAZETTE CIRCULATION IN 37 SOUTHERN WISCONSIN CITIES 
AND TOWNS AT ALL TIME HIGH. 


% WCLO SERVING LARGEST RESPONSIVE AUDIENCE IN 10 YEAR 
HISTORY. 


DON'T LET ANYBODY KID YOU—NO OTHER MEDIA IN OR OUT OF WISCONSIN 
ADEQUATELY COVERS THE RICHEST SECTION OF THIS DAIRY STATE 


THE JANESVILLE DAILY GAZETTE 


RADIO STATION WCLO—250 WATTS—UNLIMITED 


WRITE — WIRE — PHONE — COLLECT . . . FOR *% PROOF OF THE ABOVE STATEMENTS. COMPLETE MERCHANDISING SERVICE IN A KEY 
MARKET — CLOSER COOPERATION —AND SO, MORE FOR YOUR MONEY BECAUSE WE DEAL DIRECT WITH YOUR AGENCY 


' 
‘ 
‘ 
‘ 
' 
‘ 
A 


r ~ gy Tea ™T ‘ * The “‘SM” symbols mark original, exclu- 
WISCONSIN—County Data—(Continued) sive estimates by SALES MANAGEMENT. 
| RETAIL SALES | EFFECTIVEBUYING INCOME, | 
POPULATION, 1940 | AUTO SALES | | 
| (In Thousands) ! ~~) 1940 | IN- | 1940 yD ESTIMATE MARKET 
| 1939 U. S. Gov't. | 1940 | COME) CONTROLS 
Ly : | TAX | 
COUNTY | | | | | | | Dollars | RE- | | | Thou- | 
| Ratio | White Ratiol (jn -—||:«“New | Ratio/ TURNS) Per |sandsof| Na- | Buy- 
| Total |1940/ % | Fami-| Fami-| Dollars | % | 1939 | thousands)| Passen- 1940 | PER | Dollars | % | Per White) $1500 | tional | ing 
y 1940 to of | lies, | lies, | (in | of to | | ger | to | 1,000 | (in of |Fam-| Fam-| Pre- Buying | Pow- 
1930 |U.S.A.| Est’d | Est’d || thousands) |U.S.A.) 1935 | GYD | Cars | 1939 | jthousands) U.S.A. ily ily | ferred | Power | er 
} | Estimate | i l | families} % |Index 
oe EE EAEPE Eee Gee BO EEE ee aa 
ee 85) 18.8, 118) .014) 5.1) 5.1 7,677} .018| 133) 8,138 466) 110, 39 |  11,739| .016/2,367| 2,367) 1.9) .017| 121 
Outgamie...... . 85 70.0) 112) .053) 17.1) 17.0) 24,851) .059| 123/ 26,344) 1,682) 127| 49 | 40,576 -055|2,373| 2,382} 8.0) 055) 104 
Ozaukee. . . 85) 19.0, 109) .014) 5.0, 5.0] 6,219) .015| 130) 6,593 680, 137) 47 | 10,050) .014)2,010) 2,010, 2.3) 014) 100 
| | | | | | ! Hy | 
Pepin 95) 7.9) 106) .006) 2.0 2.0 2,019| .005) 94) 2,140, 107) 104 14 | 3,468) seualt,748| 1,748 6) .005) 83 
Pierce. . 95) 21.4) 102) .016) 5.8 5.8) 5,707| .014) 119) 6,050) 448, 118) 12 | 9,226) .012/1,591/ 1,591, 2.0) 013, 81 
Polk... iecaesemes 95) 26.2, 99! .020, 6.8, 6.8)  6,049| .014| 108) 6,412) 434) 110) 11 | = 10,111) .014'1, 480 1, 480] 2.3) .014 70 
Portage. . - 85 35.7| 106) .026) 8.2) 8.2, 9,128) .022) 122 9,676) 631) 119/31 | 15,523) .021/1,892) 1,892) 3.1) 021) 81 
ae . 86) 18.0) 104) .014 4.0) 4.8) — 4,412| | .010) m 4,677) 285 122) 17 6,854) .009)1,438| 1,438} 1.3) .009| 64 
| | | 
| | | | 
Racine (Racine)....... 85) 94.0) 104) .072, 25.0 24.8) 34,485, .082| 122) 36,556) 2,357, 132) 72 | 88,797] .079|2,355| 2,361, 14.0, .079| 110 
Richland. . .. | 20.4) 104) .015| 5.3 5.3| 4,250, .010| 127, 4,505 368} 128) 11 | 7,436| .010/1,407| 1,407) 1.7) .010) 67 
Rock (Janesville). . 72 80.1) 108) .061) 22.5) 22.1) 31,428] 075, 124) 33,316) 2,362) 145) 52 | 53,166) .072)2,366, 2,386) 11.9) 072) 118 
| RR 17.7; 110) .013; 4.4) 4.4) — 3,973) .009) 115 4,212; 247 136) 12 | 6,185) -008/1,395) 1,395) 1.1| .008) 62 
BR, GH... 0c cccccreen Al 24.8) 97) .019 6.3) 6.3 6,487, .015| 118 6,877) 414) 114) 20 | 10,875) .0151,715| 1,715, 2.3) 015,79 
I | | | | | | | | | | 
Sauk... icoeeennee 33.7} 105 “a 9.1) 9.1) 10,574) .025| 112) 11,209, 768 119} 24 16,925] .023/1,855, 1,855, 3.3) 024, 92 
Sawyer........... 86! 10.1) 114) .008) 2.6 2.4 2,788) .007| 169, 2,955, 252) 115) 15 | 4,394) .006/1,677| 1,772 6) .006) 75 
Shawano...............85)) 34.9] 104) .026] 7.8 7.3) 7,466) .018| 118] 7,914 641) 129) 13 | 11,727} .016/1,499 1,559) 2.2) 017) 65 
Sheboygan............. .85) 76.2) 107 .057| 20.6) 20.6) 26,076) .062| 121| 27,642| 1,576, 124) 46 | 44,433) .060)2,161| 2,161) 10.1) .059) 104 
i asssiveswadades 85, 20.1) 114) .015) 4.9) 4.9) —_ .008| " 3,670, 258 114) 8 | - .008|1,229) 1.229 N. A.) .008) 53 
| | ! | | | 
Trompealeau............ 95) 24.4) 102, .018) 6.2) 6.2) 5,353) .013) 105 5,675, 344) 124) 12 | 9,204) .013/3,099) 3,099, 2.0) .012, 67 
Vernon hie 29.9, 105) .023) 7.8 7.8 5,648, 013, 117 5,987 489 154) 11 9,650, .013/1,243| 1,243, 2.5) .014) 61 
| 236, 101) 28 | 5,691 .008)2,415 2,498) 6) .008) 133 


ae 7.7, 106) .006, 2.4) 2.2) 3,532, .008 "7 3,744) 


| | | 


Before using these figures, see explanation page 9. 


SALES MANAGEMENT 


Racin 


wwe” 


8 % of Racine County 
Rural residents 


"rm \ : an 
READ THIS i A 
NEWSPAPER 


richest farming areas in Wis- 
*/ consin. er, wholesale sales and auto 


3rd Among 71 counties in average 
farm value. 


8th Among 71 counties in income 
per acre. 


12%2% Of Racine County’s popu- 


e County is one of the The City of Racine is third in 
Wisconsin income, buying pow- 


sales 


Racine Is Wisconsin's 3rd Richest Market 


A Highly Concentrated Area of Both Farm and Factory Workers 


163 Factories located in Racine. 
15,752 Factory employees. 


$70,000,000 worth 
manufactured last year. 


$23,768,908 Payroll in 1940 
lation is rural, (An all-time high payroll) 


THE RACINE JOURNAL- -TIMES 


of products 


¢ 


W y SCONSIN —County Data—(Continued) 


POPULATION, 1940 
(in Thousands 


1939 U. S. Gov't. 


COUNTY } 


Ratio} White Ratio 
Total (1940| % | Fami-, Fami-| Dollars % |1939 
1940 to | of | lies, | lies, (in of to 
1930 |U.S.A.| Est’d | Est’d || thousands) U.S.A. 1935 | 
| } | | | 
Walworth...............72 33.0; 106 025 9.5) 9.4 14,397, .034 135) 
Washburn..............86 12.5; 112) .009) 3.4) 3.3 2,913; .007| 124 
Washington.............85 28.4) 107, .022) 7.4 7.4 8,066 .019| 109 
Waukesha..............85} 62.6) 120) .048) 16.5) 16.5 20,581 .049) 125) 
Wanpata...............88 34.6} 103 .026) 9.3) 9.1 9,747, .023 107 
RS 85 14.2) 98) .011 3.9) 3.9) 2,868 .007| 107) 
Winnebago............. 85) 80.4) 105) a“ 21.8) 21. 7) 29,448, .070) 125 
i| | | | 
\| | | | 
Et cc cnisereuusanee 85)| 44.5) 118 -034| 11. 1 ow 14,549; .035 131) 
_STATE TOTAL... | 3,125. 9} 106 | 2. 380) 823.9 818.0 0 1,064, 092 2. 532 122) 


For Wisconsin City figures, see page 201. 


| RETAIL SALES 
| 
| 


| 


The “SM” symbols mark ori 
sive ® estimates by SALES MA AGEMENT. 


EFFECTIVE BUYING INCOME, 


AUTO SALES 
1940 IN- 1940 yD ESTIMATE 
1940 COME 
TAX 
Dollars RE- Thou- 
(in New | Ratio/TURNS Per sands of | 


thousands) Passen- | 1940 || PER Dollars % | Per | Waite $1500 | tional | ing 


Buying | Pow- 


| ger to | 1,000) (in | of Fam-| Fam- 
GYD | Cars | 1939 | thousands) |U.S.A.\ ily | ily 


Estimate 

15,262' 1,040} 126) 37 || 23,017 
3,088 224| 132) 15 4,626) 
| | 
8,554, 706 122, 39 | 14,332) 
21,817) 1,917; 127) 50 34,073 
10,332 828, 136) 23 | 17,079) 
3,040 227| 114) 10 | 4,781) 
31,217 2,030! 122] 57 | 50,946 

| 

| | 
15,422) 1,175) 133) 37 | 22,694 


031 2,430) 2,447 
.006|1,372) 1,401 


.019|1,933| 1,933 
.046|2,066| 2,066 
02311 846) 1,859 
.006|1,222) 1,222) 
.069|2,340| 2,347 


-031 2, 037| 2,037) 


Pre- 
terred | | Power | er 


families 


| 
_1,128 007) 75,624) 125) 48 | 1,766,194) 2.381/2,144), 2,152) 372. 9) 2.414) 102 


% | \ndex 
032) 128 
007, 7 

| 
019) 86 
.048} 100 
.023| 88 
007) 73 
068! 111 
a 97 


inal, exclu- 


QO 


MARKET 
CONTROLS 


Na- | Buy- 


"Before using these figures, see explanation page 9. 


the best published during the past 314 years. 


catalog cover stock. 


e ADVERTISING 
e DISTRIBUTION, GENERAL 
e ECONOMICS AND FINANCIAL 


Indexed for Ready Reference Under These Headings: 


e MARKETS 


e PEOPLE — THEIR HABITS AND INCOMES 


e SELLING 


e MISCELLANEOUS 
SEND FOR YOURS TODAY — EDITION IS LIMITED 


Sale Managemsrit 


420 Lexington Ave., New York City 


62 SALES MANAGEMENT PICTOGRAPHS 
NOW IN BOOK FORM 


These PICTOGRAPHS have been carefully selected for their lasting value and represent 


The book is printed on heavy india-tint coated stock in duo-tone sepia, bound in heavy 


Aprit 10, 1941 
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East North Central States—City Data 


O H I O—City Data 


Akron 
Alliance 
Ashland 
Ashtabula 
Athens 


Barberton 
Bellaire 
Bellefontaine 
Bowling Green 
Bucyrus 


Cambridge 
Canton 
Chillicothe 
Cincinnati 
Circleville 


Cleveland 
Cleveland Hights 
Columbus 
Conneaut 
Coshocton 


Cuyahoga Falls 
Dayton 
Defiance 
Delaware 
Dover 


East Cleveland 
East Liverpool 
Elyria 

Euclid 

Findlay 
Fostoria 


Fremont 
Galion 
Greenville 
Hamilton 
Ironton 


Kent 
Kenton 
Lakewood 
Lancaster 
Lima 


Lorain 
Mansfield 
Marietta 
Marion 
Martins Ferry 


Massillon 
Middletown 
Mount Vernon 
Newark 


New Philadelphia 


Niles 
Norwalk 
Norwood 
Painesville 
Piqua 


“Withheld to avoid disclosure. 
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COUNTY 


Summit 
Stark 
Ashland 
Ashtabula 
Athens 


Summit 
Belmont 
Logan 
Wood 
Crawford 


Guernsey 
Stark 
Ross 
Hamilton 
Pickaway 


Cuyahoga 
Cuyahoga 
Franklin 

Ashtabula 
Coshocton 


Summit 
Montgomery 
Defiance 
Delaware 
Tuscarawas 


Cuyahoga 
Columbiana 
Lorain. . 
Cuyahoga 
Hancock 
Seneca-Hancock 


Sandusky 
Crawford 
Darke 
Butler 
Lawrence 


Portage 
Hardin 
Cuyahoga 
Fairfield 
Allen 


Lorain 
Richiand 
Washington 
Marion 
Belmont 


Stark 
Butler 
Knox 
Licking 
Tuscarawas 


Trumbull 
Huron 
Hamilton 
Lake 
Miami 


tFilling stations only. 


POPULATION, 1940 
In Thousands 


Mu- L ZS 
nic- Coun- of 
ipal ty = State 


Fami- 
lies, 
Est'd 


Total 


243.1 72.36) 3.53 
23.3, 9.95 
12.6 42.19 
21.2 30.99 
7.7 16.68 


66.4 108,487 
6.7, 10,361 
3.9 6,934 
5.7) 11,435 
2.5 5,958 


23.7, 7.04 
13.8 14.49 
9.8 33.17 
7.2/13.90 
9.7 27.35 


9,023 
4,596 
5,312 
4,604 
4,729 


15.0 38.76 
108.3 46.30 
20.1 38.55 
452.9 73.03 

8.0/28.65 


4.3, 6,570 
29.2 52,450 
5.7, 10,776 
135.5 230,446 
2.3, 3,947 


878.4|72.20|12.75 
55.0 4.52 
304.9\78.71| 4. 
9.4/13.67 
11.5|37.56 


15.2) 16,360 
83.5 159, 167 
2.8, 4,257 
3.5, 6,601 


20.9) 6.21 
211.5 71.40 
9.7 40.07 
8.9/33.46 
9.7|/12.65 


5.8 6,879 
59.5 106,477 
2.8 4,780 
2.7, 5,084 
2.7, 5,262 


39.4) 3.24 
23.1/26.17 
25.0 22.32 
17.9) 1.47 
20.1:49.41 
13.4 


10,213 
12,575 
12,444 


.7 35.84 
724.42 
-7\19.97 
-6/42.08 
-8 33.93 


-6 18.41 
-6 28.11 
1) 5.68 
-9 45.23 
-8 61.09 


-9\39.17 
-9 50.10 
.5 33.39 
-8 68.51 
-4'15.04 


-6 11.37 
-2\25.96 
.1/32.53 
.3 50.36 
12.3)17.85 


16.2 12.37 
8.2/23.69 
33.9 5.47 
12.2 25.24 
15.9'30.26 


242.5 420,426 17. 


Ratio 
1939 

of to 
State 1935 


4.44 
-42 
-28 
47 
24 


113 
118 
118 
145 
125 


37 
.19 
22 
19 
19 


132 
103 
131 
130 
120 


.27 
15 
44 
-44 
-16 


114 
132 
132 
117 
124 


118 
: 157 
6. 135 
115 
116 


141 

132 
143 
127 
121) 


121 
144 
122 
121 


138 
112 
123 
134 
129 


RETAIL SALES 
In Thousands of Dollars 


1939 U. S. Gov't 


Gen. 
Food Mdse. 


27,358 23,253 
2,559, 1,907 
1,418 900 
2,791) 1,904 
1,283, 424 


2,510 
1,472 
1,160 

998 
1,049 


1,543 1,090 
12,325, 7,333 
2,624, 1,177 


Furn- 
iture, 
House- 
hold 


Auto 
and 


Ap- | 
parel 


6,531, 4,499'19,554 
641 649 1,793 
530 502) 1,561 
691 496, 2,403 
597 210 1,589 


763 
486 
327 
122 
240 


491 
183 
205 

83 
270 


2,096 

760 
1,417 
1,219 
1,163 


641 339) 1,390 
5,730, 3,311/10,418 
. 649| 2,294 


53,466 39,393 29,285) 10,640 34,302 


875 405 


213 197, 1,090 


Filling Hdwe. 


The “‘SM” symbols mark original, excly. 
sive estimates by SALES MANAGEMENT, 


WHOLE- 
SALE EFFECTIVE BUYING 
SALES INCOME 1940 


GD 
t ESTIMATE 


Dollars 
Total | (in thou- Dollars 


OD x 


Est. 


Per | Per 
(in % Fam-! Cap. 

, thou- | of © ily, | ita, 
sands) State dol- 

lars 


Lum. 
Bidg. | Drugs 


Est. 


5,496, 3,829| 119,988 97,936 195,396 
844, 367, 11,459 3,671 
517, 151 7,669 2,902 
031 263 «12,647 «4,105 
234, 6,590 4,312 


4.36 2,945 
-38 2,534 
-22 2,545 
-37 2,903 
-10 1,741 


9,980 
5,083 
5,875 
5,092 
5,230 


2,485 
1,906 
3,261 
1,158 
2,697 


.37 2,677 
-15 1,828 
-16 2,454 
13 2,554 
-17 2,559 


215| 7,266 
1,615, 58,011) 43,189 
456 11,918 4,437 
8,561, 254,876 693,837 418,325 
118, 4,365, 3,064 5,327 


4,773 -17 1,800 
-81/2,781 
-25 1,958 
-32 3,088 


-12)2,271 


6,398 
412 


96,325 91,860 34,088 19,547 58,529 16,442 14,447 464,995 1028,925 770,000 17.16|3,176 


8,044, 290 


35,398 25,644/16,273, 8,265 31,890, 8,039 5,884 176,040 


1,242, 408 
1,620, 899 


2,176, 210 
24,216|19, 256 
1,215, 519 
1,023} 314 
1,134) 336 


2,441) 
3,368 
3,267 

993 
2,274 
1,697 


120 
900 
,601 


1,810 
840 
,065 
541 


487 
708 
935 
909 
793 


279 
364 
.228 547 
.888, 859 
,687, 1,185 


595 325| 3,918 


27873 | 
584 *| 


837| 
1372 


| 82) 2,416) 
9,068 5,479/19,061 


195 


237 
360 
285 


170 
166 
235 


1,360 
1,378 
2,012) 


4,039) 
2,357| 
2,623 

879 
2,425 


2,162 

719 
1,142 
3,885 
wn 


1,289 

956 
7,806 
2,154 
4,638 


2,998 
4,134 

1556 
2,446 
1,031 


2,384 
2,626 
1,573 
3,319 

977 


782 
247 
802 
235 


194 
125 
198 
195 
291 


963 
1,302 
3,477 
2,276 
1,573 


755 
395 
436 


*| 1,457) 18,094 420) 51,889) 1 
170,771 239,638 
593, 6,164 


4,716 8,293 


-16|3,417 
-34 2,869 
-14 2,221 
-18/2,392 


119, 4,708 
"| 7,301 


290, 7,608 
4,253, 117,765 
124) 5,287 
144, 5,623 
139, 5,820 


452) 15,704 

126 ,046 167,253 
2,403, 6,826 
710, 7,165 
875, 5,600 


.35 2,726 
.73 2,810 
.15) 2,450 
.16|2,614 
-12/2,061 


5,332 
346 


-84,3,117 
.37 2,503 
-42 2,657 
-25 2,370 
-31 2,263) 
-17|1,976 


661 
439 
409| 
153 
311 
169 


11,296 
13,908 
13,763 
4,206 
10,933 
6,987 


580 
2,047 
4,405 
2,627 
4,612 
5,592 


37,805 
16,633 
18,817 
11,327 
13,734 

7,622 


9,195 
4,059 
5,507 
22,547 
7,184 


2,613 
1,039 
3,657 
6,827 
2,796 


8,586 
5,807 
6,076 
36,493 
7,084 


-19|1,930 
.13 2,157 
-14 2,515 
-81/2,576 
16 1,665 


4,823 
4,383 
24,139 
10,701 
24,706 


6,145 
5,576 
67,209 
10,425 
31,940 


-14 2,465 
.13)2,373 
50 3,217 
. 23) 1,670 
-71/2,493 


4,012 
1,006 
1,252 
11,347 


18,530 
23,807 
8,756 
14,195 
5,012 


4,775 
13,694 
4,660 
3,212 
1,440 


30,374 
27,364 
8,452 
18,415 
6,852 


-68 2,683 
-61/2,544 
.19 1,931 
-41 2,108 
.15 1,703 


258 
439 
143 


334 
524 
210 
488 
176 


13,404 
16,167 
7,109 
16,221 
6,522 


4,081 
8,628 
1,674 
4,490 
1,228 


18,814 
21,651 
6,785 
20,392 
8,574 


-42 2,572 
-48 2,595 
-15 2,202 
45 2,159) 
-19 2,332 


.20)2,195 
.11 2,060 
.64/2,929 
.19 | 2,556) 
24,2, 219 


137 
166 
534 
306 
290 


5,344 
4,912 
14,584 
9,814 
8,044 


580 
1,386 
17,305 
2,725 
3,516 


9,084 
5,075 
28,784 
8,634 


10,673, 67 


—— 


{Wholesale Sales estimated in advance of government census release. 


Before using these figures, see explanation page §. 


SALES MANAGEMENT 


Oe covennce 
le Yh COST | 


@ Poster advertising facilities are available in Ohio 
communities representing a population of over 
5,000,000. Over 50% of this population is concen- 
trated in territories which are serviced by CENTRAL- 
PACKER Outdoor Companies at only 37% of the 


poster display cost of the entire state. 


CLEVELAND, CINCINNATI, TOLEDO, CANTON and 
nineteen of the other important cities tabulated in 
this Ohio survey are covered by CENTRAL-PACKER 


service, as well as one hundred sixty other cities 


and towns. 


No national advertiser can afford to overlook this 
concentrated coverage in Ohio, a key state from a 


marketing standpoint. 


( Lentral ) 


CENTRAL ODOUTODOR ADVERTISING CQO., INC. 


PACKER 


APRIL 10, 1941 


OPERATION 


OH I O—City Data—(Continued) 


The “SM” symbols mark original 
sive estimates by SALES MANAGEMENT 


RETAIL SALES 


in Thousands of Dollars) EFFECTIVE BUYING 


POPULATION, 1940 INCOME 1940 


(In Thousands 


1939 U. S. Gov't 


Portsmouth 
Ravena 

Salem 
Sandusky 
Shaker Heights 


Sidney 
Springfield 
Steubenville 
Tiffin 
Toledo 


Troy 

Urbana 

Van Wert 

Warren 

Washington Court 
House 


Wilmington 
Wooster 
Xenia 
Youngstown 


Zanesville 


COUNTY 


Scioto 
Portage 
Columbiana 
Erie 


Cuyahoga. ... 


Shelby 
Clark 
Jefferson 
Seneca 
Lucas 


Miami 
Champaign 
Van Wert... 
Trumbull 


Fayette... 


Clinton 
Wayne 
Greene 
Mahoning- 
Trumbull 
Muskingum 


TOTAL ABOVE CITIES.. 


Coun- 
ty 


nic- of 
ipal 


| 


40.5 46.76 
8.5/18.32 
12.3)13.90 
24.6|57.43 
23.4) 1.92 


9.8 37.59 
70.7 73.88 
37.6 38.34 
16.0 33.05 


281.1/82.15 


9.7 18.46 
8.3)33.01 
9.2/34.49 
42.4 32.33 


9.4 44.01 
6.0 26.38 
11.5|22.86 
10.9|30.43) 


167.4 
37.4 53.77 


2.43 
54 


4059.8 


lies, 
State Est'd 


Total 


18,910 
4,893 
7,469 

7.0! 11,784! 

6.0 5,237 


2.9 5,136 
20.1) 30,667| 1. 
9.6) 23,665 
4.5 7,726 
79.2 131,629) 5. 
2.8 4,942 
2.4 4,253 
2.8 5,200 
11.1 21,744 
2.7 6,209 
4,082 
2 8,441 
3.2) 5,446 

41.1, 79,839. 3.27) 
11.0) 19,559, .80 


Gen. Ap- 


4,375 3,202 
1,306, 395 
1,947 794 
2,889 
2,126 


1,286 

8,406) 4,571) 7 

5,453) 4,420) 2,301 
140} 1,729) 876 517 
117| 30,665 25,516'10,428 


475) 

271 

771 
3,427 


126| 
116! 
134 
135 


1,203 

950 
1,132 
5,307 


248 
243 
270 
2,465 
116 1,181 902) 239 
126 
126 
113 


771 
1,560 
1,247 


225 
1,394 
665 


301 
572 
350 


127, 18,080 14,518 
129 4,476) 2,556 


6,917 
1,742 


Furn- 


| 


iture, | Auto | Lum. | 
Food Mdse. parel | House-) and | Bldg. | Drugs 


hold | Filling Hdwe. 


106; 1,553 


159 1,233! 
1,366) 5,591) 
1,251, 4,473) 

279) 1,498 
5,520 24,999 


142 
176 
143 
943 


1,168 
1,378 
1,152 
4,036 
140 1,565 
180 
239 
253 


1,008 
2,339 
1,155 


3,090 16,782 5, 


467 
577 
575 


732 


1,058 4,705 1,267 


Total 


611, 20,915 

* 5,412 
207, +=8,261 
555; 13,033 
411) 5,792 


172, 5,680 
1,149; 33,918 
952' 26,174 
233) 8,545 
5,635) 145,583 


216. 
253 
157, 5,751 
806 24,049 


5,466 


* 6,867 


95 
292 
189 


4,515 
9,336 
6,023 


2,207, 88.303 
824, 21,632 


| sands) 


D os 


4,704, 


&D 


Dollars 
(in 
thou- 


(in thou- 


Est. 


12,553 


1,356 
6,195 


6,728 

11,804 

8,653 

2,541 9,149 
139,098 222,049 


1,547 
1,124 
1,835 
5,403 


6,476 
5,960 
6,758 
30,347 
6,922 5,246 
2,267 
3,473 
5,162 


4,576 
8,224 
5,849 


68,926 115,657 
11,098 26,419 . 


2. 


ESTIMATE 


-14 2,142 
-10 2,453 
-57 2,677 
-20 2,050 
-95 2,804 


-14 2,295 
-13 2,468 
-15 2,408 
-68 2,724 


-12 1,920 
-10 2,438 


.18 2,590 
.13 1,810 


58 2,814 69 
59 2,408 


58.97|1138.4 1934320 79.22 124 462,996 319394/158255, 86,242 359168 98,759 69,806 2139, 377 2634, 135 3216971 71.70 2,826 79 


STATE TOTAL 6889.6 1894.9 2441293 125 609,065 341886 174820 98,667 494863 153667 83,003 2700 ,098 2864, 312 4486291 2,368 651 


*Withheld to avoid disclosure. {Wholesale Sales estimated in advance of government census release. 


For Ohio County figures, see page 166. 


INDIAN A—City Data 


Anderson 
Bedford 
Bloomington 
Bluffton 
Brazil 


Columbus 
Connersville 
Crawfordsville 
East Chicago 
Elkhart 


Elwood 
Evansville 
Fort Wayne 
Frankfort 
Gary 


Goshen 
Greensburg 
Hammond 
Huntington 
Indianapolis 


Jeffersonville 
Kokomo 
Lafayette 

La Porte 
Lebanon 


Logansport 
Marion 
Michigan City 
Mishawaka 
Muncie... 


Madison. . 
Lawrence 
Monroe 
Wells 

Clay 


Bartholomew 
Fayette 
Montgomery 
Lake 

Elkhart 


Madison 
Vanderburg 
Allen 
Clinton 
Lake 


Elkhart 
Decatur 
Lake 
Huntington 
Marion 


Clark 
Howard 
Tippecanoe 
La Porte 
Boone 


Cass 
Grant 

La Porte 
St. Joseph 
Delaware 


*Withheld to avoid disclosure. 


[194] 


41.5.47.05, 1.21 
12.5 35.20 
-7|56.87 
4 28.36 
-1/32.29 


.7 41.57 
-9 66.42 
.1 40.78 
-4 18.52 
-3/45.99 


912.39 
-3 73.67 
-2\76.34 
.6 48.04 
-9 38.46 


-4 15.67 
-1 34,32 
824.21 
-946.42 
284.01 


33 
18 
.04 
41 


11.5 37.06 
33.9 70.89 
28.9 56.43 
16.2 25.41 
6.5) 29.66 


20.1'52.35 
26.7|47.97 
26.0 40.84 
28.3 17.46 
49.6 66.23 


12.1 19,794 1.86 
3.6 5,214 .49 
6.0 10,315 .97 
1.7. 3,126 .29 
2.5 4,156 .39 


3.6 
3.7 
3.4 
12.6 
9.9 


7,111 
5,103 
6,122 
12,560 
14,501 


3.2 
27.9 
33.1 

4.0 
29.8 


4,281 
45,234 
56,175 

6,864 
43,275 


3.5 
1.8 
18.2 
4.0 


5,843 
3,720 . 
31,858 2. 
6,245 


.30, 111.3 188,553 17.68 


3! 3,520, .33 
7 14,657| 1.37 
.2 18,538) 1.74 
6 8,435) .79 
0 


4,234 


6.1 9,712! 

7.6 13,307 1. 
6.4 10,723 1. 
8.0 8,354 
14.7 23,511) 2.20 


tFilling stations only. 


136 


4,122 3,056 1,911 


1, 


3,905, 1,467 


147, 1,198 583 376 
185 2,188 *| 627 
104 594 : 
136 982 


121 
111 
127 
129 
138 


480 
, 250 
, 293 
596 
162 


567 
885 494 
533) 878 
1,637 1,065 


252 


162 
148 
132 
160 
148 


709, 1,229 144 
,069 5,950 6,443 
,306 11,453 . 
500 7 . 
,558 9,100 4,234 


149 
115 
132 
124 
136 


,050 *| 380 
642 426 154 
.730 7,824 2,636 
,333' 687) 528 
,498 37,755 14,135 


109 
137 
141 
139 
121 


102 
036 
588 
915 

775| 


201 131 
2,332 “4 
* 1,961 
1,242; 690 
620 " 

| 


145 | 
140 
132 
141 


722 
2,589 


1,924 4 
1,919 1,298 
3,235, 1,532, 737 
2,477, 501 223 


1,258 
3,144 

857 
1,199 


+488 
1,225 
1,477 
2,774 1, 
4,228 


95; 780 
2,748 9,411 1, 
2,224 11,893 1, 

285 1,861 


1,871, 7,653, 2,819 1,422 


351) 1,655 
171| +292 
913| 6,691) 1, 
248) 1,305) 


| 

911 

3,213 
3,198 1, 

1,987 

1,206 


1,969 
2,966 
1,930 
2,410 


820 
349 
231) 


258 
696 
511 
295 


691 
342 
530 
319 
754 


345 
735 


950 2,315 


517 


411 
417 
735 


646) 
8,926 39,704 6,702 11,566 204,972 


278 
753 


227| 1,085 


657 
397 


704 
934 
710 
447 


| 


140 


4,811, 2,966 


2,234, 1,378 


5,237, 1,624 


963, 21,518 
279 «(455,668 

*| 11,213 
3,398 
4,518 


7,730 
5,547 
6,655 
13,654 
15,764 


73, 4,654 
*| 49,173 
61,067 
7,462 
47,043 


295 


170 = 6,352 

*| 4,044 
751 34,632 
259, 6,789 


| 
127 
599 


3,827 
15,933 
20,152 

9,170 

4,603 


315 
157 


423, 10,558 
604 14,466 

* 11,657 
296) 9,081 


~ 25,558 


30,046 1. 


8,745 
16,899 
5,350 
704 6,011 
3,428 
3,303 
2,908 
10,678 
7,321 


10,866 
8,215 
9,830 

22,228 

21,922 


1,037 
56,032 
51,760 

2,727 
15,891 


7,649 
72,896 3. 
95,402 5. 
11,459 
73,689 3. 


1,384 
2,375 
9,555 46,653 
2,338 9,851 
407 ,093 348 ,508 


9,520 
4,520 


1,396 6,114 
12,216 22,446 
7,313 24,785 
4,182 11,746 
1,037 5,102 


4,203 
4,617 
2,762 
2,219 


15,085 
20,404 
16,589 
15,135 


.81 2,454 
.09 2,671 
.89 2,573 


61 2,485 


.47 2,460 
-90 2,810 
.29 3,188 
-32 2,451 


-58 3,041 
.44 2,223 
.53 2,926 
.19 1,763 
17 2,319 


41 2,389 


90 2,614 
11 2,885 


.61 2,868 


94 2,471 


.51 2,738 
.24 2,522 
.50 2,566 
.53 2,488 
.66 3,131 


.33 1,839 
.20 2,318 
.33 3,034 
.63 2,567 
-27'2,533 


81 1,899 


751 
763 
634 
535 
7 


34,980! 1.87,2,383 
| | 


10,773 


— 


Before using these figures, see explanation page $ 


SALES MANAGEMENT! 


0) 573 


«™— | GARY PAYROLL 
so THIRD LARGEST 
mT IN THE STATE 


The average weekly wage paid 
workers in Gary industries is the 
20, 558 third highest in the state, accord- 
ing to the monthly compilation of 
employment and payroll data re- 


38 7 ported by manufacturers to the In- 

90 713 diana Unemployment Compensation 
10 536 division. 

Largest Payroll 

14 6M Gary reported the largest indus- 

trial payrolls of any Indiana city; 

08 706 ranked third in retail payrolls and 

' was second only to Indianapolis in 

26 72 total payrolls reported to the state. 


Fifteen industries in Gary re- 

_ ported 31,314 wage earners paid 
68 651 an average of $1,044,761 per week 
for the four-week period. Fifty- 
two non-manufacturing employers 


ed 2,091 wage earners re- 

nage 166. report 2,U. J r 

9 ceived in iverage of $61,699 per 
week, 


The Calumet district, including 
Gary, East Chicago and Hammond, 
had the largest payrolls and the 
largest number of persons employ- 
485 725 ed of any district in the state. 


1889 The City of Gary 


451 7% y 
And Its Newspaper 
041 93 r 
223 6 Grew Up Together 
926 ——e 
763) 416 1910 
319 687 POPULATION 16,800 
CIRCULATION 2,750 
389 70! 
B14 1 1920 
as, at POPULATION 55,344 
oe CIRCULATION 6,140 
471\ 665 


1930 
738 83 POPULATION 
522 18 100,426 
-e CIRCULATION 
131 2 21,000 


oo 1940 

a0 a POPULATION 
‘7 111,719 

a CIRCULATION 


454) 751 3 mos.. ending Dec 31, 1940 
| 8 30,050 


573 638 
899 53 
2,383, 7 


GARY RETAIL 
SALES BOOST 
LEADS STATE 


Washington, Jan. 23.—(AP)—The 
year 1940 was one that indepen- 
dent retailers in Indiana will have 
cause to remember for some time. 

Their sales during the twelve 
months, a census bureau survey 
showed, were 9 percent higher than 
during 1939. The bureau’s report 
was based on sales studies of 
1,206 miscellaneous establishments 
throughout the state. 

The year’s gains ranged from 14 
percent for Gary to 5 percent for 
Lafayette. Terre Haute had a loss 
of less than 1 percent. 

Indianapolis had a gain of ll 
percent; South Bend, Evansville 
and Muncie 10 ~=percent, Fort 
Wayne 9 percent, Marion 8 per- 
cent, Logansport 7 percent, and 
Michigan City 6 percent. 


NO ADVERTISER SHOULD PASS UP A MARKET 


population 111,719 


:|/ NOW the THIRD city in Indiana 


FINAL REPORT BY CENSUS 
BUREAU SETS 111,719 
AS POPULATION 


Gary now is the third city in 
Indiana, having advanced from 
fifth place, according to officiai 
census returns for 1940, made pub- 
lic today by the census bureau in 
Washington. 

The final census report shows the 
city’s population as of April 1, 1940, 
to be 111,719, a gain of 11.24 per- 
cent over the 1930 census figure of 
100,426. 

Among the 92 cities in the coun- 
try with a population of more than 
100,000 Gary now ranks “T6th. In 
the previous census, Gary was 92nd 
out of 93 metropolitan cities. 

South Bend, Evansville Drop 

South Bend and Evansville, both 
of which led Gary in 1930, have lost 
in population since 1930, the census 
bureau said. South Bend dropped 
from S4th to 89th position as its 
population fell from 104,193 to 101,- 
268. Evansville dropped out of the 
100,000 class: in 1930 it was 88th 
with a population of 102,249. Its 
new census figure has not been an- 
nounced. 


A sb 


WHERE EMPLOYMENT AND BUSINESS ARE AT 
A PEAK CERTAIN TO BE MAINTAINED DURING 1941 


GARY POST-TRIBUNE 


Burke, Kuipers & Mahoney, Inc., National Representatives 
NEW YORK, CHICAGO, DALLAS, ATLANTA, OKLAHOMA CITY 


APRIL 10, 1941 


[195] 


PEORIA IS MORE THAN ILLINOIS’ SECOND MARKET— 
It’s Illinois’ BEST Market on a Per Capita Basis 


Every marketing man knows that Peoria is a big market, both 
in Illinois and the nation, but new and surprising facts about 
its quality are disclosed by official Retail Sales Census figures 


and SALES MANAGEMENT estimates. 


For example, Peoria among cities of 100,000 or more is: 
85th in 
70th in 
70th in 
27th in 


Zist in 


IN DRUGS—FOODS—AUTOS IT'S TOPS 


Peoria’s position as a quality market is shown by com. 
parisons with the great, rich state of Illinois. It ha 
1.33% of the population of the state and 2.14% of the 
retail sales—giving it a quality index of 161. 


population 

Retail Sales Dollars 

Effective Buying Income 

Per Family Effective Buying Income 

Per Capita Effective Buying Income See Blend celien tie GBGh Ratner cham Bilele. 

In Auto and Filling Station sales it’s 88% better than 
Illinois. 

In Drug Sales it’s 50% better than Illinois. 


Among the major cities of Illinois: 
Ist in Per Family Income 
Ist in Per Capita Effective Buying Income 
NOW! MORE THAN 60,000 SUBSCRIBER-FAMILIES 
240,000 READER-BUYERS 


*PEORIA JOURNAL-TRANSCRIPT - 


The Wirephoto Newspaper 
CHAS. H. EDDY CO., INC., NEW YORK * CHICAGO + BOSTON « ATLANTA 


The J-T 
A 
BEST 
TEST 


Nelespyiper 


The “‘SM” symbols mark original, exdu- 
sive estimates by SALES MANAGEMENT 


INDIAN A—City Data—(Continued) 


RETAIL SALES 


in Thousands of Dollars) WHOLE- 


= SALE 


EFFECTIVE BUYING 
INCOME 1940 
SALES 


1940 1940 SM ESTIMATE 


—_ Dollars 
Total (in thou-) Dollars 
Auto Lum. 


sands) (in G, Fam- Car 
and — Bidg. Drugs OLD thou- of _ ily, | it 


Filling Hdwe. Est. 6yD sands) State dol- dd 


Est. lars 


POPULATION, 1940 
In Thousands) 


1939 U. S. Gov't 


Furn- 
iture, 
House- 
hold 


Mu- oO Fami- 
nic- Coun- lies, 
ipal ty Est'd 


Gen. Ap- 
Total of Food Mdse. parel 


State 


2,117, 1,147 
1,744 676 
1,187 958 


25.3,72.29 7.5 8,128 
16.6 41.31, . 4.8 7,489 
12.4:44.58) . 3.7 5,424 


New Albany 
New Castle 
Peru 
Richmond 


Floyd 
Henry 
Miami 


-82 2,033 
.64 2,522 
.47 2,389 7! 


+652 
2,311 
1,186 


8,836 
8,141 
5,896 


4,572 15,347 
1,780 12,006 
3,205 8,862 


Seymour 


Shelbyville 
South Bend 
Terre Haute 
Valparaiso 
Vincennes 


Wabash 
Whiting 


Wayne 
Jackson 


Shelby 

St. Joseph 
Vigo 
Porter 
Knox 


Wabash 
Lake 


35.0 59.33 
8.6 32.39 


10.7,41.32 
101.4/62.61 
62.5 62.88 

8.7 31.54 
18.1 41.22 


9.7 36.33 
10.3, 3.58 


10.2 16,818 
2.6 4,347 


3.4 6,493 
28.1) 47,996 
19.6 33,668 

2.6 5,516 

5.2 9,471 


2.8 4,500 


2.5 3,119 


133 
126 
140 
182 


136 
107 


3,192 2,477 
930, 430 


1,263 756 
9,874 7,964 
7,145, 7,077 
1,121, 910 
1,660 1,958 


922, 388 
1,049 244 


1.34 2,460 7! 
.33 2,410 


3,714 
1,038 


18,283 
4,726 


13,193 25,029 
1,539 6,214 


+310 

9,762 
7,259 1, 460 
174 1,291 226 
685 ‘ 336 


7,058 
52,175 
36,600 

5,996 
10,296 


1,738 8,369 
50,678 74,841 
32,469 52,091 
1,997 6,505 
5,534 13,298 


-44 2,489 
4.00 2,666 
2.79 2,657 

.35 2,551 7 

-73 2,593 


262 , 194 
236 208 


4,892 1,318 
3,391 188 


7,512 
5,571 


40 2,694 
.30 2,245 


a jon o —_— 


TOTAL ABOVE CITIES 47.29 459.5 748,010 70.14 


1614.9 136 153,714 120556 55,238 33,501 157834 41,478 30,169 813,148 762,804 1228290 65.75 2,675 


1,947 ¥ 


STATE TOTAL 959.6 1066383 137 230,975 141847 71,454 44,528 249511 83,701 43,824 1158,303 920,795 1868102 


3416.2 


“Withheld to avoid disclosure. 


Filling stations only. 


—_— 


For Indiana County figures, see page m 


one to advertisers, on page 286. 


—— 


An index to all city and county data, by states and sections, appears on page 5: 
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SALES MANAGEMEM 


(kookgoal us aONty of a beehive 


AGRICULTURALLY . 


en DEFENSIVELY, COMMERCIALLY, 


any way and anywhere you look in 


Rockford, men and women are busy as bees. Each day they add 
new layers to a sweet honey-comb of spendable money. 


Wages, jobs, savings, postal receipts, retail sales set new records 
each month in America’s second largest machine tool center. 
Growing population at Camp Grant, the nation’s largest army 
reception post, adds more dollars to the mid-west’s sweetest 


market. 


To sweeten your Rockford sales, you need only tell a consistent 
and effective story in the Rockford newspapers 


. . blanketing 


this beehive of activity with greater coverage than ever before. 


Register-HRepublic 


Tr 
MEE . 
=) THE TEST CITY OF THE MIDDLE WEST 
|EMENT : 
ILLINOTS—City Data sive estimates by SALES MANAGEMENT. 
SUYING - — — — . 
940 
RETAIL SALES WHOLE- 
"IMATE in Thousands of Dollars SALE EFFECTIVE BUYING 
POPULATION, 1940 SALES INCOME 1940 
"Pal In Thousands 1940 
Per Pe 1939 U. S. Gov't 1940 : yD ESTIMATE 
‘am- Cap —— neal 
ily, | ita, CITY COUNTY Dollars 
jol- | do Ratio Furn- Total (in thou- Dollars Per | Per 
ars lan Mu- b 5  Fami- 1939 Gen. Ap-_ iture, Auto Lum. GD sands in %, |\Fam- Cap- b 
hci nic- Coun- of lies, Total of to | Food Mdse.| parel House | and Bldg. Drugs thou- of | ily, _ ita, i 
033 ipal ty = State Est'd State 1935 hold — Filling Hdwe. Est. CyD sands) State dol-  dol- 8 
522 1 Est. lars | lars 
389 7 7 
460 Alton Madison 31.220.95 .40 8.5 15,492 .54 141 3,795 1,756 1,754 1,060 3,667 826 484 16,932 4,439 19.516 .37/2,295| 626 
410 7% Aurora Kane 46.335.90 .59 12.7 22,462 .79 137 6,032 3,822 2,077 1,060 4,550 872 9874 24,549 15,351 40,942) .783,232) 884 
Belleville St. Clair 28.417.09 .36 8.6 11,960 .42 152 2,520 1,602 1,155 559 3,398 1,290 380 13,071 4,153 17,058 .331,990 602 
4997 Belvidere Boone 8.153.26 .10 2.5 4,079 .14 134 1,193 216 . 84 1,066 409 . 4,458 272 5,422 .102,168 670 
666 7 Berwyn Cook 48.5 1.20 .62 13.9 11,672 .41, 145, 3,134 721 988 211 3,051 1,547 670 12,756 1,360 41,771 .80:3,005 862 
657 & 
551 76 Bloomington McLean 32.844.42 .42 9.7 19,785 .69 140 3,969 3,022 2,619 918 4,058 1,359 680 21,624 17,738 25,626 .492,650 781 
593 a Blue Island Cook 16.4 .41 .21 4.3 6,887 .24 148 2,193 681 183 97 2,394 237, 203 7,527 13,017 11,620 .22)2,677, 708 
Cairo Alexander 14.455.77 .18 4.3 4,731 .17 109 1,038 354 518 1,322 . . 5,171 8,145) .16)1,891 565 Vi 
p94 7 Canton Fulton 11.625.96 .15 3.5 5,328 .19| 130 1,232 562 396 241. 1,320 612 221 5,823 1,435) 8,525 .16/2,423) 736 bi 
245, Centralia Clinton-Marion 16.4 21 4.8 10,023 .35 221 1,195 614 3,034 518 448 10,954 3,723 11,377 .22.2,347) 695 : 
675, 7 Champaign Champaign 23.2 33.04 .30 7.0 19,703 .69, 131 3,068 3,533 2,128 915 4,311 1,563 919 21,533 11,885 21,206 .41/3,044) 913 | 
=< Chicago Cook 3384.6 83.58 42.97 948.5 1514829 53.01 125 286,961 452212 151623 59,808 173749 43,149 62,139 1655,602 4682,354 2834630 54.21.2,989, 838 | 
947, # Chicago Heights. Cook 22.5 .56 .29 5.8 8,520 .30 147 2,077 1,966 336 266 1,863 521 288 9,312 4,429 15,977, .312,775| 709 j 
el Cicero Cook 64.4 1.59 .82 17.9 17,083 .60 120 4,156 1,406 959 558 5,226 949 899 18,671 7,580 40,950 .78)2,284) 635 
‘ Danville Vermilion 36.942.54 .47, 11.3 18,827 .66 121 4,144 3,490 1,809 851 4,180 1,157 938 20,577 16,600 26,663 .51\2,369 723 
» page 1 
Decatur Macon 59.169.82 .75 17.3 32,098 1.12 139 6,508 6,109 2,703 7,914 2,584 1,066 35,081 28,926 43,276 .832,502, 732 : 
DeKalb DeKalb 9.126.62 .12 2.7 6,196 .22 156 1,472 949 352 265 1,935 317 189. 6,772 1,633, 6,482, .12/2,407| 709 
Dixon Lee 10.7 30.81 .14 3.2 6,639 .23 159 1,562 1,084 376 254 1,531 785 194 7,256 3,709 8,450 .16'2,661, 793 
SEast Moline Rock Island 10.9 9.60 .14 2.7 3,335 .12 184 1,170 64 * 662 385 111 3,645 1,217, 6,294, .122,337 580 
East St. Louis St. Clair 75.545.49 .96 21.3 26,490 .93 135 6,512 3,075 1,817 2,574 5,666 1,905 1,081 28,952 22,153| 41,277 .7911,942, 547 


—— 
3 MEN! 


"Withheld to avoid disclosure. 


§See end of tabul 


( 
i () 


APRII 


1941 


ation for figures on Rock Island, Moline and East Moline combined 


t Wholesale Sales estimated in advance of government release. 
Before using these figures, see explanation page 9. 
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Market 
Moline, 
lowa) w 
ers and 


sector. 


WS 
Ih 
| 


i") 


Ming 


* The Tri-Cities is a Metropolitan 


of 174,995 (Rock Island- 


Illinois, 


and Davenport, 


ith 70% of industrial work- 
59% of the population lo- 
eated in the Moline-Rock Island 


NATIONAL REPRESENTATIVES: ALLEN-KLAPP-FRAZIER CO. 


| WANNA GET TOTHE 
BUSIEST SPOT IN THE 


MIDDLE WEST- 


New families are on the trek to the Tri-Cities* where popula. 


tion, employment and sales records are being smashed to 


e Of the 174,995 Tri-City population, 103,526 


live in the Moline-Rock Island sector. 


e@ Of the all-time high of 30,711 Industrial em. 
ployees in this NATIONAL DEFENSE MARKET, 


MOLINE 
DISPATCH 


174,995 city population linage target gains momentum. 


70% work in the Moline-Rock Island zone. 


TELL YOUR STORY —GET YOUR SHARE 


smithereens as fast as we can record them. Many are forced 
to live in trailers, cabin camps and nearby villages — BUT — 
the jobs are plentiful and attractive — and the march to this 


ROCK ISLAND 


CITY 


Edwardsville 
Elgin 
Elmhurst 
Evanston 
Forest Park 


Freeport 
Galesburg 
Granite City 
Harrisburg 
Harvey 


Herrin 


Jacksonville 
Joliet 
Kankakee 


Kewanee 
La Grange 
La Salle 
Lake Forest 
Lincoin 
Macomb 


Highland Park 


COUNTY 


Madison 
Kane-Cook 
Du Page... 
Cook 


Cook 


Stephenson 
Knox 
Madison 
Saline 
Cook 


Williamson 
Lake 
Morgan 
will 
Kankakee 


Henry. . 
Cook 

La Salle 
Lake 

Logan 
McDonough 


*Wthheld to avoid disclosure. 


POPULATION, 1940 


(In Thousands) 
Mu- lo Fami- 
nic- Coun- of | lies, 
ipal ty State’ Est'd 
8.0, 5.38) .10 2.3 
38.2 49 10.0 
15.4 15.02 .20 4.2 
65.1' 1.61 .83 19.2 
14.8 .37 .19 4.1 


22.354.91| .28 6 
28.955.53 .37 8 
23.015.41 .29 6. 
11.430.56 .15 3 

4 


17.9 


9.418.19| .12 
14.411.51; .18 
19.8 54.52 .25 
41.937.11 .53 
22.2 36.51 .28 


16.9 36.68 .21 4.8 
10.4 .26 .13 2.8 
12.813.10 .16 3.3 
6.9 5.52, .09 1.7 
12.743.28 .16 2.8 
8.8 32.49 .11 2.7 


oh wnoe 


" 


ecw an @ 


Total 


4,153 
17,457 
5,689 
40,296 
6,179 


12,175 
14,390 
7,651 
5,323 
4,974 


3,855 
6,690 
9,554 
24,593 
14,933 


6,733 
7,133 
6,633 
3,725 
5,391 
4,885 


ILLIN OIS—City Data—(Continued) 


118 
165 
129 
117 
141 
143 


|Filling stations only. 


1939 U. S. Gov't 


RETAIL SALES 
(In Thousands of Dollars) 


Gen. 


Ap- 


Furn- 
iture, 


Food Mdse. parel House- 


hold 


225 
612 
285 
,604 
276 


503 
553 
362 
481 
148 


139 
177 
275 
, 248 
531 


362 
121 
658 
100 
194 

87 


Auto 
and 


tWholesale Sales estimated in advance of government census rele 


Lum. 
Bidg. 


Filling Hdwe. 


221 
517 
259 
301 
162 
152 


WHOLE- 


Total 


Drugs yD 


Est. 


4,539 
19,079 
6,218 
44,041 
6,753 


13,306 
15,727 
8,362 
5,818 
5,436 


4,213 
7,312 
10,442 
26,878 
16,321 


7,359 
7,796 
7,249 
4,071 
5,892 
5,339 


SALE 
SALES 
1940 


+ 
+ 


Dollars 
in thou- 
sands) 


CD 


Est. 


2,291 
8,148 
723 
15,451 
4,396 


4,825 
13,820 
788 
2,535 
1,590 


1,618 
1,031 
5,481 
13,504 
9,623 


2,864 
1,276 
2,434 


2,821 
1,317 


EFFECTIVE BUYING 


The “SM” symbols mark original, exe 
AGEMENT 


INCOME 1940 


SMD ESTIMATE 


Dollars 
(in 


thou- | 


sands 


5,684 
30,506 
10,611 
64,151 
13,348 


15,742 
21,068 
13,674 

5,416 
10,546 


5,525 
11,071 
10,214 
34,430 
15,129 


10,723 
8,914 
7,466 
3,725 
6,144 
6,382 


Per 

Fam- 

of | ily, 
State dol- 
lars 

-11 2,420 
.58 3,062 
.20 2,546 
1.23 3,338 
. 26 3,252 


.30 2,451 
-40 2,397 
.26 2,158 
-10 1,598 
-20 2,204 


11 1,989 
-21 3,027 
.20 2,198 
.66 3,007 
-29 2,393 


.21 2,221 
.17 3,198 
.14 2,242 
.07 2,231 
.12 2,172 
12 2,339 


SALES MANAGEMEN 


Per 
Ca 


StF 


a gags , ‘ aoa Pe . a ~ ao ie a ; T “ ” 5 
[LLIN OI S—City Data—(Continued) _ tive estimates by SALES MANAGEMENT. 


RETAIL SALES WHOLE- 
In Thousands of Dollars SALE EFFECTIVE BUYING 
POPULATION, 1940 —— —_— pea s - __| SALES INCOME 1940 
(in Thousands 1940 
| 1939 U. S. Gov't 1940 t yD ESTIMATE 
CITY COUNTY Dollars 
— | Ratio Furn- Total (in thou- Dollars Per Per 
Mu- | % % | Fami- % | 1939 Gen. Ap-_ iture, Auto | Lum. 6yD sands) in % | Fam- Cap- 
nic- |Coun-| of | lies, | Total | of | to | Food | Mdse.| parel House-| and | Bidg. | Drugs | thou- | of | ily, | ita, 
ipal ty | State Est’d | State 1935 hold — Filling Hdwe. | Est. sands) | State) dol- | dol- 
ula- Est. lars | lars 
| to ee Eee Pee ee eae ee Seon ee ee CS ae Roe Dee Ie Suee Sas Benet! Staal) Mine EEE Mom. ve 
‘ced Marion Williamson 9.3/17.99| .12) 2.9) 3,813; .13) 131 869; 222, 349) 187, 1,295| 366, 133, 4,167, 1,761) 4,818) .09|1,667| 521 
= Mattoon Coles. . : 15.8'41.11 .20| 4.7 8,419 .29 145) 1,489 1,188 752 257; 2,298 960 240 9,201 7,231 9,876 .19/2,123)| 624 
i Maywood Cook 26.6 .66) .34 7.2 6,667) .23, 154, 2,208 192 120 347; 2,298 356 327 7,287 1,290 22,881 .443,168) 861 
this Moline Rock Island... . 34.6 30.57, .44, 10.3 18,212) .64) 155| 3,428) 3,727) 1,417 879 3,561 1,399 585 19,904 4,325 25,907 -49)2,524) 749 
Monmouth. . . Warren. ...... 9.142.75 .12) 2.7 5,204, .18 133) 1,130) 459 : 234 1,261; 809 175 5,688 1,733) 6,587, .13 2, 3081 724 
) Mt. Vernon Jfferson 14.742.74 .19 4.4 7,936, .28, 251; 1,379 *| 658 *| 2,470 836 * 8,673 2,978 6,902 .131,555, 470 
Oak Park Cook 65.6 1.62) .83 19.1 35,574 1.24 149 9,461 5,811 4,912 1,176) 8,859 544 1,384 38,880) 4,367 61,731) 1.183,237| 941 
Ottawa La Salle 15.916.31 .20 4.3 7,652 .27| 160 1,825' 1,093) 723 354 1,700 525 393 8,363 3,093 10,214 .20/2,360| 641 
Paris Edgar 9.338.04, .12 2.9 5,246 .18 125) 1,107 *| 399 * 1,636, 434 180 5,734 3,723, 5,045 .101,744) 544 
‘ Park Ridge Cook 12.0 .30 .15 2.9 4,301 .15) 139; 1,137; 144; 209 114 1,647 348 259, 4,701. 8,519 .162,909; 709 
‘ Pekin Tazewell. . 19.433.25 .25 5.6 6,779 .24 129) 2,040, 761) 358 392, 1,402, 620 335 7,409 5,871 10,504) -20/1,886) 541 
Peoria Peoria 105.0 68.66 1.33, 30.2 61,146 2.14 131 12,788 12,526 5,896) 3,835 12,631 2,893 2,183) 66,828 111,409 93,869) 1.803,110) 894 
Quincy Adams 40.562.05 .51 12.0 16,986 .59 133 3,512) 3,435 1,400 667; 3,222 1,310 679 18,565 15,752 27,433; .522,285| 677 
Rockford Winnebago 84.569.81 1.07 24.8 43,881 1.54 139 9,373) 6,920 3,467 2,196 9,413 2,417) 1,570, 47,959 28,210 65,667) 1.25/2,647| 777 
§Rock Island. . Rock Island. . . 42.637.68, .54 12.4 15,847 .55 163 3,680/ 1,824 819 601, 3,699, 1,327/ 603) 17,320 13,747 30,300 .58 2,447) 710 
Springfield Sangamon... 75.464.03 .96 21.6 41,040 1.44 142 8,289 5,819 4,933, 3,351) 8,368) 2,635 1,911) 44,854 32,506 61,835 1.18/2,869) 820 
Sterling Whiteside. . 11.426.23 .14 3.3 7,018 .25 156 1,605 499, 630 312 1,579 860 290 7,670 2,220 6,975) .13.2,127 614 
Streator La Salle 14.915.28 .19 4.1 7,262 .25 133) 1,750, 1,069) 676 371/ 1,533, 547, 242 7,937 8,234 9,028 .17/2,209) 605 
Taylorville Christian 8.321.60 .11 2.5 5,050 .18 129, 1,118) 584, 385 198 1,649 350, 183 5,519 1,138 6,579 .132,628) 791 
Urbana (See 
Champaign) . Champaign 14.019.97, .18 4.4 5,209 .18 151, 1,747) - 923 57 109, 640, 465 282 5,693 1,396 11,373, .22)2,585) 811 
Waukegan....... Lake.. 34.127.31. .43 9.5 18,888 .66 156 4,299 2,823) 1,855 995| 4,533, 569 730 20,643 8,450) 25,186, .48 2,659) 739 
West Frankfort... Franklin. . 12.4'24.01, .16 3.6 3,671 .13) 112) 1,186 305 535 211; 741, 239 99 4,012 852 10,773, .21/2,959) 871 
Willmette Cook 17.2, .43 .22 4.2 6,308 .22; 217° 2,154 175) 221 156, 2,095 176 479 6,894 ; 13,667| .26|3,250) 793 
Winnetka Cook 12.4 .31 .16 2.9 5,081) .18) 111 1,678 217° 314 158 1,345 334 339 5,553 8,253) .15 2,800) 667 
Rock Island, Mo- | 
en line and E. Mo- 

i line comb. Rock Island 88.177.85 1.12 25.4 37,394 1.31) 146) 8,278 5,551) 2,300; 1,480 7,922) 3,111; 1,299) 40,869 19,289 62,501) 1.192,461 709 
inal, excl _ ne te mee) is : re 
\GEMENT TOTAL ABOVE CITIES.. 5077.2 64.51 1429.5 2325741 81.39 130 469,034 572899 217013 96,376 366751 95,508 93,826 2541,871 5198, 796 4089598 '78.20 2,861 806 

STATE TOTAL 7877.2 2189.2 2857646 132 601 ,024 597834 237638 110,396 504186 172514 109294 3123, 210 5638 ,858 5229420 2,389, 664 
BUYING wW : . ae 5 * 
1940 ithheld to avoid disclosure. Wholesale Sales estimated in advance of government census release. For Illinois County figures, see page 180. 


§See end of tabulation for figures on Rock Island, Moline and East Moline combined. 
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re Adrian Lenawee 14.226.44 .27 4.2 8,160) .45 123 1,670 1,346 523 366 2,019 635 164 9,359 2,884 9,562, .272,299| 673 
Per | Pa a Alpena 12.861.74 .24 3.4 5,880 .32 138 1,383 907 4650 116 1,293 495 302 6,744 7,843 .222,334| 614 
Fes-| Cp tre Washtenaw 29.736.86 .57 9.2 22,292 1.22, 130 4,591 2,612 2,166 887, 4,160 1,786 1,209 25,568 5,931 30,772, .88)3,3311,035 
ily, | i — Calhoun 43.546.23 .83 13.1 24.410 1.34 131 5,078 3,488 2,156 1,214 5,861 1,199 1,125 27,998 14,906 38,057 1.092,909 875 
dol- de ay City Bay 48.064.06 .92 12.8 21,716 1.19 144 4,788 ‘ 1,268 4,540 1,237 1,044 24,908 15,557 32,921 .942,576) 686 
sai ba Benton Harbor Berrien 16.3 18.29 .31 4.9 10,806 .59 143 2,449 1,345 619 465 2.704 659 633, 12,394 5,681 11,073 .322,276| 681 
» 400. Th — Oakland 11.2 4.40 .21 3.0 6,632 .37 154 1,730 267 239 263 2,391 374 535 7,607 425 6,956 .202,350, 623 
3.062 1 ae Wexford 9.954.89 .19 2.7, 4,684 .26 145 976 706 . * 1,188 372 215 5,373 3,518 6,247, .182,282) 634 
» 546 a water Branch 7.3 28.46 .14 2.3 4,377, .24 124 936 425 198 165 1,253 509 154 5,020 3,157 5,418 .15 2,401 738 
3,338 oem Wayne 63.7 3.16 1.21 17.4 24,066 1.32 160 5,060 3,841 1,423 1,010 5,402 1,470 991 27,603 13,463 38,140 1.092,196, 599 
3,252 Detroit Wayne .. 1618.5 80.44 30.86 434.7 665,565 36.55 122 131,413 121181 66,686 29,444 132303 * 32.043 763,383 1411,477 1467456 41.88 3,376) 907 
> 451) Te a Delta 14.743.55 .28 3.9 6,922 .38 120 1,585 1,440 391 * 1,559 346 194 7,939 8,771, .25 2,230 597 
» 397 1 — Oakland 22.5 8.88 .43 5.9 7,335 .40 191 1,612 258 4191 59 3,853 395 302 8,413 5,893 13,722, .39 2,338, 610 
158, Sense Genesee 151.366.51 2.88 40.5 71,807, 3.94. 123 16,827 8,943 7,050 4,458'15,543 4,678 3,415 82,360 80,865 121,664 3.473,004) 804 
598 apids Kent 164.1 66.71 3.13 47.5 80,751 4.43) 135 17,461 13,632 8,133, 4,505 15,620) 3,784 3,895 92,619 88,614 140,026 4.00'2,951| 853 
em SE Hamtramck w 305, 29,119, 83/2 “al 581 

Highland Park ayne 50.2 2.49 .96 11.6 17,747, .98 129 3,876 1,443 3,113 1,316 4,152 753, 583 20,355 18, : ‘ 517) 
989 Hellen Wayne 50.7 2.52 .97 14.2 30,446 1.67 150 5,581) 5,391) 1,631 590 10,443 1,508 557 34,921 6,759 45,486 1.30/3,199) 897 
3,027, 7 toate Ottawa 14.6 24.54 .28 4.1 8,066 .44 153 1,653 850 566 566 1,874 761; 347 9,251 3,203) 8,800) .25/2,141) 604 
198 5 tron M lonia 6.417.86 .12, 1.9 3,695 .20 122 899 397, 272 164, 1,006 290 137 4,238 964 4,224) .12 2,213) 661 
‘oor ountain Dickinson... .. 11.138.63 .21. 3.0 5,179 .29 141 1,020 1,158 291 161, 1,402) 376 * 5,940 3,793 5,923) .17/1,965) 535 
ron ee Gogebic 13.342.14. .25 3.5 6,113 .34 144 1,424 872 434 348 1,477 780 167, 7,011 4,010 8,687) .25/2,470| 652 
221 & Seen Marquette 9.5 20.33 .18 2.6 4,062 .22 123 1,356 325 299 199 886 280 * 4,659 6,959 .20/2,663) 733 
198 Kalama Jackson 54.358.97 1.04 13.7 27,970 1.54 142 5,727 4,332 2,716 1,461 6,165 1,211 1,122 32,081 16,437) 43,853) 1.253,211| 807 
242 ian 200 Kalamazoo 53.953.93 1.03 14.8 35,9931 1.98 134 7,224 5,309 3,296 2,229 8,007 2,566 1,749 41,283 24,628 44,081 1.26/2,986 818 
231) San, Ingham 78.560.29 1.50 22.4 46,591 2.56 120 8,939 7,881 4,273 2,492 9,652 3,866 2,009 53,439 34,415 63,850 1.82/2,845, 814 
172 # Sarees Manistee 8.747.30 .17 2.6 3,925 .22 130 859 667 187 * 958 245 212 4,502 1,061 5.923) .17/2,286) 681 
339 TH ms Marquette 15.533.18 .30 3.9 6,660 .37 148 1,728 779 652 360 1,228 573 209 7,639 4,845 9,799 .28/2,526) 633 

Withheld to avoid disclosure. {Wholesale Sales estimated in advance of government census release. Before using these figures, see explanation page 9. 
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The 
DETROIT TIMES 


Has the 


THIRD LARGEST 


A.8.2 Recognized 


HOME DELIVERED 
CIRCULATION 


In the United States / 


* REACHING OVER 50% OF THE 
FAMILIES LIVING IN THE HEART OF 
AMERICA’S PROSPERITY. 


MICHIG A N—City Data 


‘ * The “‘SM” symbols mark original, excl 
(Contin ued) sive estimates by SALES MANAGEMENT 


RETAIL SALES WHOLE- 


in Thousands of Dollars SALE EFFECTIVE BUYING 
POPULATION, 1940 SALES INCOME 1940 
In Thousands 1940 
1939 U. S. Gov't 1940 ; CyD ESTIMATE 


COUNTY 


Dollars 
Ratio Furn- Total (in thou- Dollars Per Per 
Mu- % % | Fami- % | 1939 Gen. Ap-_ iture, Auto Lum. sands in %, Fam- Cap 
nic- Coun- of § lies, Total of to Food Mdse. parel House- and Bidg. Drugs thou- of ily, ita, 
ipal ty State Est’d State 1935 hold = Filling Hdwe. Est. SM sands) State dol- dob 
Est. lars lars 
Menominee Menominee 10.241.11, .20 2.8 2,591 .14 100 586 . . *| 762) 137 * 2,972 4,456 4,313 .121,545 42 
Midland Midland 10.3 38.07, .20 2.7 6,000 .33 147 1,401 . 267 *| 1,751 828 * 6,882 1,413 5.581 .16 2,070 %# 
Monroe Monroe 18.532.11 .35 4.8 9,181 .51 116 2,213 1,302 636 416 2,175 517 345 10,530 2,797 13,148, .38 2,762 7 


Mount Clemens Macomb 14.3 13.32 


9,007 139 


2,061 834 520 395 2.416 395 374 10,331 3,518 10,553 .302,474 797 


Mount Pleasant. Isabella 8.432.52 .16 2.3 4,995 .27 127 1,024 5 156 1,514 434 167 5,729 7,411 2,663 .081,157 317 
Muskegon Muskegon 47.550.39 .91 13.2 23,526 1.29 134 6,344 3,984 2,207 1,141 4,027 1,294 970 26,984 12,743 30,246 .86 2,283 & 
Muskegon Hgts | Muskegon 16.117.05 .31 4.2 3,815 .21 109 990 129 72 207 1,081 346 192 4,376 502 8,436 .242,008 5 
Niles Berrien 11.312.72 .22 3.3 5,757 .31 149 1,363 686 205 196 1,544 515 248 6,603 1,081 8,041 .232,461 7 
Owosso Shiawassee 14.334.83 .27 4.0 8,197 .45 119, 1,781 1,451 370 675 2.159 545 223 9,401 2,884 7,816 .221,942 # 


“Withheld to avoid disclosure. {Who lesale Sales estimated in advance of government census release. Before using these figures, see explanation page * 
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|, exclu 
E MENT 


Am I Busy?—I'll Say! 


(23,000 Customers in One Day) 


Flint, Michigan, is a busy place these days. In one day, 
Smith-Bridgman’s and Sears, had 
G. M. 1940 Flint payrolls totalled 


largest in Flint history—an average of 
: £ 


two stores alone, 
23,000 customers. 
$85,000,000 
$1804 


you! 


per man. There’s real purchasing power for 
The Flint Journal gives you practically home-by- 
home coverage of this major in- 


dustrial market. For further facts, 


eall I. A. Klein, 50 E. 


12nd Street, Ney York, aw ath gers 
or John E. Lutz, 435 N. yi W cng? Fiint journal 
Michigan Avenue, Chi- 4 rapids press * — cagind’ 
neem ) y. yot 
cago. seaiama0® Gazette ie patrio 

Jee uses 


Flint Journal 


‘ i u 12 ee ‘ ° The ‘“‘SM” symbols mark original, exclu- 
M ICHIGA N—City Data—(Contin ued ) sive estimates by SALES MANAGEMENT. 
RETAIL SALES WHOLE- 
in Thousands of Dollars SALE EFFECTIVE BUYING 
POPULATION, 1940 SALES | INCOME 1940 
(In Thousands) 1940 

1939 U. S. Gov't 1940 $ CyD ESTIMATE 

CITY COUNTY Dollars | : 
Ratio Furn- Total (in thou-| Dollars Per | Per 
Mu- 14 Fami- 1939 Gen. Ap- iture, Auto Lum. 6YD sands) in %  Fam-| Cap- 
nic- Coun- of lies, Total of to Food Mdse. parel House- and Bidg. Drugs thou- of | ily, | ita, 
ipal | ty = State Est'd State 1935 hold — Filling Hdwe. Est. SM sands) | State dol- | dol- 
Est. lars | lars 
Petoskey Emmet 6.038.23 .12 1.6 5,452 .30 137 988 883 440 234 1,299 607 149 6,253 2,076 2,932 .08/1,779 487 
Pontiac Oakland 66.6 26.26 1.27 17.3 31,105 1.71 128 7,643 5,782 2,725 1,726 6,310 1,584 957 35,676 19,956 48,843 1.40.2,830| 734 
Port Huron St. Clair 32.742.90 .62 9.1, 18,109 .99 133 4,119 3,046 1,533 975 3,570 1,318 682, 20,770 6,296 26,120 .752,881 798 
River Rouge Wayne 17.1, .85 .33, 4.2 7,451 .41 169 1,356 370 332 153 2,823 331 252 8,546 922 10,227 .292,429| 600 
Royal Oak Oakland 25.1 9.88 .48 6.6 14,333 .79 134 3,284 2,113 1,059 506 3,643 822 560 16,440 2,451 20,799 .593,130, 830 
Saginaw Saginaw 82.7 63.311 1.58 22.4 35,911 1.97 124 8,048 4,978 3,981 1,560 6,569 2,173 1,864 41,189 40,175 61,199 1.752,732) 740 
St. Joseph Berrien 9.010.08 .17 2.6 4,322 .24 133 1,150 816 340 110 707 166 . 4,957 5,120 6,128 .172,345| 684 
Sault Ste. Marie Chippewa 14.555.04 .28 3.8 7,392 .41 144 1,964 . , 1327-524 8,478 3,865 9,212 .26:2,451) 634 
Traverse City Grand Traverse 14.461.82 .28 3.5 8,598 .47 131 1,671 * 497 284 2,017, 974 9,862 2,942 6,481 .191,875 449 
Wyandotte Wayne 30.6 1.52 .58 7.6 11,034 .61, 140 3,063 530 942 501, 1,731 940 702 12,656 2,624 20,383 .582,666 667 
Ypsilanti Washtenaw 12.115.02 .23 3.6 7,250 .40 136 1,813, 311 475 145 2,468 689 390 8,316 551 7,978 .23/2,237| 659 
TOTAL ABOVE CITIES 3056.1 58.31 827.7 1385876 76.11 128 290,707 217010 124556 63,486 295822 46,287 61,388 1589,558 1894,574 2526431 72.11 3,054) 827 
STATE TOTAL 5245.0 1382.7 1820798 131 410,493 241419 1378924 73,565 419145 136508 77,765 2088 405 2054,374 3503499 2,533 668 


“Withheld to avoid disclosure. 


'Filling stations only. 


WISCONSIN—City Data 


Antigo 
Appleton 
Ashland 
Baraboo 
Beaver Dam 


Beloit 
Berlin 


Burlington 
Chippewa Falls 
Eau Claire 


Fond du Lac 


Langlade 
Outagamie 
Ashland 
Sauk 
Dodge 


Rock 

Green Lake- 
Wasuhara 

Racine 

Chippewa 

Eau Claire 


Fond du Lac 


“Withheld to avoid disclosure. 
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1941 


9.5 40.83 
28.4 40.57 
11.3 54.63 
6.4 19.03 
10.3 19.32 


23.7 29.62 
4.2 

4.4 4.70 
10.2 25.22 
30.5 64.93 


27.2 43.60 


.30 
91 
36 
21 
33 


2.5, 5,685; .53 
7.8 15,388 1.45 
2.9 5,266 .49 
2.0 3,731 .35 
3.0 4,580 .43 


7.4 12,825 1.21 
1.2 2,236 .24 
1.3 3,635 .34 
2.8 5,069 .47 
8.5 15,947 1.50 


7.5 13,485 1.27 


{ Wholesale 


Sales estimated in advance of government census figures. 


132 
121 
123 
103 
113 


130 
110 
113 
114 
139 


11 


tFilling stations only. 


For Michigan County figures, see page 184. 


1,363 836 238 207, +496 6,026 2,484 6,184 .35\2,479, 651 
3,645 2,516 1,610 828 2,600 1,019 493 16,312 10,762 20,574 1.16 2,639) 724 
1,330 859 “6 250 960 351 5,582 4,312 7,278 .41:2,481) 644 

844 398 148 177, 930 86471 97 3,955 1,984 4,635) .26/2,350, 723 
1,088, 543 150 195 1,001 697 177 4,855 3,682 7,058 .40/2,377| 683 
3,883 1,417, 992 348 2,597 873 542 13,595 2,614, 19,129 1.082,591 806 

519 . 196 91 539 = 308 58 = 2,371 2,894 .16/2,328 681 

697 z 110 1,003 430 *| 3,853 2.836, .16(2,253 643 
1,018 307 553 82 948 717 111 5,373 1,040 6,537! .372,347 638 
3,255 *| 1,595 * 3,372, 1,203 569 16,905 15,850 20,864, 1.18 2,457, 684 
3,174 1,733) 1,254 714 2,623 638 710 14,295 8,137 18,756 1.06'2,500| 691 


Before using these figures, see explanation page 9. 
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Se We ee Sr nem ee 


CHECK MADISON—WISCONSIN’S RICHEST MARKETING CENTER 


1940 Sales — $46,991,000 * Trading Area Sales —$117,497,000 * 1940 Industrial Pay rolls Up 30.6%, 


Ist Ist 2nd Largest City a Ist Ist 
Retail Sales Per Famil er Capita ncome Tax 
Per Capita ee “eo . wry Buying <i Returns per 1000 


$696 $2,963 (Final U. S. Census) $851 114 


° (Sales Management 
(Sales Management) (Sales Management’ 8 1 > 00 0] City Zone (Sales Management) 1939) 


Recommended As A Test Market — itsncstreaiive: (Saice Mansgement, August 1.1940) 


represented THE =MADISON NEWSPAPERS = eechng Mere Th 
Nationally By The Capital Times — The Wisconsin State Journal ‘on te : ae 
Noee, Rothenburg & Jann Owners and Operators of Radio Station WIBA Richest Femilies 


’ a & as T Neon me . . . The “SM” symbols mark original, excl 
WISCONSTIN—City Data—(Continued) sive estimates by SALES MANAGEMENT, 


RETAIL SALES 


(In Thousands of Dollars) EFFECTIVE BUYING 
POPULATION, 1940 . : a INCOME 1940 


(In Thousands) a 


1939 U. S. Gov't 1940 1940 yD ESTIMATE 


COUNTY Dollars 
Ratio Furn- Total (in thou- Dollars Per 
Mu- | % | % | Fami- % | 1939 Gen. Ap-_ iture, Auto | Lum. sands) (in % | Fam- 
nic- Coun- lies, Total to Mdse. parel House- and | Bidg. Drugs thou- of | ily, 
ipal | ty Est’d 1935 hold — Filling Hdwe. Est. SM) sands) State dol- 
Est. lars 
Green Bay Brown 45.8 55.25 1. 1 26,397 132 4,240 2,488 1,071 5,477 1,541 947 27,982 47,412 33,884 1.92)2,791 
Janesville Rock 22.9 28. , -4 11,701) 1. 117 1,564 907 384 2,100 1,120 396 12,404 22,150 17,636 1.00 2,739 
Kenosha Kenosha 48.5 76. , -9 19,223 1. 120 1,905 1,935 957 3,343 20,378 6,648 35,440 2.01 2,737 
La Crosse La Crosse ; ‘ -7 20,032 1. 142 4,937. 3,060 *| 3,271) 1, 21,235 15,705 25,768) 1.46 2,208, 


Madison Dane ; - : .2 44,329 4. ' 7,051 2,311 8,570 2, ‘ 46,991 35,597 56,839 3.22,2,963 
Manitowoc Manitowoc... G 3 4 -7| 11,913) 1. \ 1,821 486 2,698 12,628 8,983 16,011, .91,2,405 
Marinette Marinette , ; ; 3.8 6,254 . , 2,173 201 908 6,630 2.812 7,511 .421,988 
Marshfield Wood : : : 2.6 5,716 . : 749 117 1,372 6.059 3,793 6,958 .39 2,670 
Menomonie Dunn . ' : 2.0 3,926 . 332 804 4,162 1,317 4,961) .28 2,520 


Merrill Lincoln 7.39. 2.4 3,761, . 651 697 3,987 540 5,107, .29 2,123 
Milwaukee Milwaukee 677. 86 164.4 288,244 27. : 584 27,626 13, . 305,556 437,133 485.660 27.50 2,954 
Monroe Green .2 26. ; 1.9 4,578 *| 977 4,853 4,733 5,024 .28 2,694 
Neenah Winnebago 6 13. 3.0 4,688 . : 321 4,970 1,269 6,998 .40 2,363 
Oshkosh Winnebago ; : ‘ 11.1 18,260 1. ; . 799 1, : 19,357 8,282 30,841 1.75 2,777 


Portage Columbia , . ; 2.0; 3,822) . : 4,052 1,611 4,552 .26 2,256 
Racine Racine : : ‘ 18.3 26,946 2. 121 : , ; < ; : 28,564 14,281 52,564 2.98 2,875 
Rhinelander Oneida e . P 2.3; 5.173) . 136 ‘ 5,484 2.513 5,774 .33 2,514 
Rice Lake Barron 3 ‘ , 1.6 3,678 . 112 792 3,899 1.704 4,065 .23 2,550 
Shawano Shawano " . 1.5; 3,208) . 119 , 821 3,497 779 3,381 .19 2,262 
Sheboygan Sheboygan : : . 11.1 18,212 1. 117 ' " i 3,193 1, 19.306 12,643 28.912 1.64 2,604 
Stevens Point Portage , 3 ; 3.8 7,051 . 120 ; . 1,574 7,474 5,870 8,699 .49 2,292 


Superior Douglas ' . ; 9.6 14,706 1. 123 4 : k +733 * 15,589 21,650 24,588 1.39 2,557 
Two Rivers Manitowoc 3 ; - 2.7; 3,318) . 116 ’ 623 108 3,517 1,044 6,708 .38 2,521 
Watertown Jefferson-Dodge . : 3.3) 6,114 . 118 : 1,167 173 6.481 3.828 8.260 .47 2,528 


Waukesha Waukesha . y 4.9 9,224 . 129 ’ 1,891 331 9,778 4,178 13,146 .74 2,669 
Wausau Marathon . i ‘ 7.1 14,421 1. 130 s ") 2.781 1, 382 15,287 12,403 19,146 1.08 2,685 
Wauwatosa Milwaukee ’ , d 7.2 6,312 . 140 : 1,707 425 6,691 2.216 20.076 1.14 2,786 
West Allis Milwaukee ‘ " . 9.6 12,001 1. 134 ' 2.685 524 12,722 5,170 24,572 1.39 2,569 
Wisconsin Rapids Wood 11. . ‘ 3.1 6,445 . 167 d . 1,485 359 6,832 1,918 7,527 .43 2,444 


TOTAL ABOVE CITIES 1428.4 45.71 395.2 697,591 65.59 123 173,595 99,583 56.372 27,527 124710 28,421 24.379 739,487 739,027 1087353 61.56 2,751, 76! 


STATE TOTAL 3125.9 823.9 1064092 122 250,916 116796 66,417 36,811 209312 89,705 34,476 1128,007 874,403 1766194 2,144 565 


*Withheld to avoid disclosure. tFilling stations only. For Wisconsin County figures, see page 188. Before using these figures, see explanation page 9- 


———, 


\n index to all county and city data, by states and sections, appears on page 5: 
an index to advertisers, on page 286. 
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SALES MANAGEMENT 


Me? 


— 


RUBBER— 


THE ESSENTIAL.... 


In Peace and in War.... 
from Cradle to Grave.... 


be HE rubber industry is one of the most stable in the United 
States and constantly expanding. It has taken its share of the 
defense program in its stride and, should that program end to- 
morrow—would operate at capacity to meet normal needs. It’s 
an industry to tie to for a long pull. 


Over 618,000 long tons of crude rubber, over 185,000 long 
tons of reclaimed rubber, and over 75,000,000 pounds of latex 
(liquid rubber) were consumed in the U. S. last year—setting 
a new high record. From present prospects 1941 consumption 
will set another high mark. 


It’s a MARKET MADE TO ORDER FOR TODAY’S SELLING 
of processing equipment — mills, calenders, vulcanizers hy- 
draulic presses, mixing machines, and a vast amount of other 
machinery—which is needed NOW by this expanding industry. 


Then, too, every ton increase in rubber consumption means a 
corresponding increase in the demand for all types of compound- 
ing ingredients, including accelerators, activators, antioxidants, 
solvents, pigments, etc. 


The logical medium with which to reach this market is 


INDIA_RUBBER 
WORLD 


Oldest—founded 1889—Largest circulation, greatest volume of 
advertising by over 100 per cent and the broadest reader interest 
—being the only paper in the field edited by engineers of long 
practical experience in rubber. 


Market data, circulation figures, and advertising rates promptly 
on request. 


INDIA RUBBER WORLD 


A Bill Brothers Publication 
420 LEXINGTON AVENUE NEW YORK CITY 
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TRADING AREAS 
of 
EAST SOUTH CENTRAL 
STATES 
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PICTOGRAPH By 


BY Nfanagimint @ Largest Trading Areas 


@ Other Important Trading Centers 


SALES MANAGEMENT! 


els 


POPULATION, 1940 


1930 |U.S.A.| Est’d | Est’d | thousands) |U.S.A.| 1935 


White 
Fami- 
lies, | 


3. 6 
10.6 


3.5 


2.4 
12.2) 


2.2) 
1.7 
3.9 
15.3 
3.4) 


In Thousands) 
COUNTY 
Ratio | 
Total 1940; % | Fami- 
1940 | to | of | lies, | 
Adair 138 18.6 113) .014 4.3 
Allen 138 15.5 102) .012 4.0 
Anderson 138 8.9} 105, .007 2.4 
Ballard 136 9.5) 96 .007, 2.6 
Barren 138 27.4 106 .021 7.0 
Bath 137 11.5) 103 .009, 2.8 
Bell 140 43.8 113) .033 9.2 
Boone 50 10.8! 113) .008 3.0 
Bourbon 137 17.9 99 .014 4.9 
Boyd 53 45.9, 105 .035 10.9 
Boyle 138 17.2 105 .013 4.6 
Bracken 50 9.4 98 .007 2.5 
Breathitt 137 23.9 113 .018 4.6 
Breckinridge 138 17.7, 102) .013) 4.5 
Bullitt 138 9.0 102 .007, 2.4 
Butler 138 14.4 114 011) 3.4 
Caldwell 138 14.7, 106) .011 5.6 
Calloway 136 19.0/ 108 .014) 5.2 
Campbell 50 71.0 97 .054) 20.1 
Carlisle 136 7.6. 104 .006' 2.1 
Carroll 138 8.6, 106 .007, 2.4 
Carter 53 25.5, 107' .019) 5.3 
Casey... 138 20.0' 119 .016, 4.2 
Christian 138 36.3) 106 .028, 9.2 
Clark 137 18.0 102) .014 5.0 
Clay 137 23.9, 129 .018| 4.5 
Clinton 137 10.3) 114) .008 2.3 
Crittenden 138 12.1; 101) .009 3.2 
Cumberland. . 138 11.9 117) .009| 2.6 
Daviess (Owensboro)... 138 52.11 119| .040) 13.5 
Edmonson 138 11.4, 99 .009 2.3 
Elliott 53 8.7, 115) .007| 1.7| 
Estill 137 18.0, 105) .014) 3.9) 
Fayette (Lexington) 137 78.9| 115; .060) 21.1 
Fleming 50 13.3) 103} .010, 3.6 
Floyd 53 53.0, 126, .040/ 10.6 
Franklin 138 23.3} 111| .018| 6.1 
Fulton 143 15.4) 103) .012) 4.1 
Gallatin 50 4.3| 97, .003) 1.2 
Garrard 137 11.9| 103) .009' 2.9 
Grant 50 9.9 100 .008 2.7 
Graves 136 31.7, 103 .024 8.8 
Grayson 138 17.5 103 .013) 4.3 
Green. 138 12.2 107 .009 3.1 
Greenup 50 24.9, 102 .019| 5.5 
Hancock 138 6.8 111 .005 1.8 
Hardin 138 26.6 127, .020 6.0 
Harlan 140 75.3, 117| .057, 15.8 
Harrison 50 15.1. 102 .011) 4.2 
Mart 138 16.7, 104) .013) 4.2 
ee 135 27.0 103 .021 7.4 
<_ 138 12.2, 97  .009| 3.3 
man 136 9.1 105 .007, 2.5 
— 138 37.8 101 .029 10.3 
n 137 16.3. 156 .012) 3.2 


me Louisville) 138 385.3, 108 .293, 106.3 
essamine 137 12.2 98 .009° 3.3 
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RETAIL SALES 


East South Central States- 


K E NT U CK  K Y—County Data 


1939 U. S. Gov't. 


Dollars 
(in 


1,304 
1,769 
1,354 

921 
4,936 


911 
7,068 
1,147 
3,335 

12,155 


4,996 
1,292 
912 
1,473 
921 


695 
2,180 
2,822 

18,813 

747 


2,024 


2,083 

888 
6,653 
4,168 


1,063 
683 
1,410 
826 
13,381 


646 


414 
1,792 
34,139 
1,621 


5,680 
6,824 
3.795 

596 
1,554 


1,701 
5,571 
1,609 

894 
1,937 


652 
5,390 
13,583 
3,665 
1,608 


5,387 
1,740 

976 
7,213 


138,784 
2,185 


a 


if) 


of 


-012 


017 


-330 
-005 


| Ratio} 


— County Data 


AUTO SALES 
“1940 IN- 
1940 | COME 
a ss | TAX | 
Dollars | RE- 
(in New — Ratio TURNS 


The “SM” symbols mark original, exclu- 
sive estimate, by SALES MANAGEMENT. 


i EFFECTIVE BUYING INCOME, 


& 
1940 yD ESTIMATE || MARKET 


| CONTROLS 
i 


| | Thou- | 
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1939 thousands) Passen-|1940/ PER | Dollars  % | Per | White) $1500 | tional | ing 


to 


| 


128 
148 
114 
129 
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125) 
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128) 
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| Estimate | 


1,404 
1,905) 
1,458 
992 
5,315 


981 
7 611| 
1,235 
3,591 

13,089 


5,380 
1,391 
982 
1,586 
992 


748 
2,348)| 
3,030] 

20,259) 

804 


| 

2,180 
2,243) 
956 | 
7,164) 
4,488 


1,145] 
735! 
1,518) 

890) 


14 0a 


aul 
446) 
1,930) 
36,763) 
1,746 


6,116) 
7,348 
4,087; 
642) 
1,673) 


1,832 
5,999 
1,732) 
963) 
2,086) 


702 
5,804 
14,627 
3,947 
1,732 


5,801 
1,874 
1,051 
7,767 

816 


149,448 
2,353 


"Before using these figures, see explanation page 9. 


ger to | 1,000 


Cars 1939 
140) 136) 1 
99 116) 1 
144) 117) 10 
101, 126 3 
345 119, 7 
34, 534 
320 173) 9 
143, 116, 13 
247 120 24 
894 132 35 
409 140 26 
99, 98 8 
441161 
132} 128 5 
160, 174 7 

55, 183 
173) 152) 10 
193 103, 6 
1,381| 136 56 
45) 76, 1 
101, 102, 13 
111) 134 2 
70; 117) 1 
350) 117) 13 
250/ 110 25 
58) 132) 1 
18 120 
135, 145, 4 
84 122) «1 
884 116 «21 
55, 141) 2 
12) 71)...... 
111, 146, 9 
2,054) 118) 49 
105) 77) 4 
436| 160) 5 
458) 114) 31 
190} 97) 11 
47, 90) 6 
95 96 7 
126 96, 9 
404 108) 9 
93; 127] 2 
61 1451 
200 148, 14 
41, 128) 3 
496| 113) 10 
850 163) 12 
200 108) 15 
130, 116, 2 
419 133) 15 
161 101 7 
52; 84 2 
499} 107 10 

31, 141 
10,296, 133) 55 
150 102) 12 


(in of Fam-| Fam- | Pre- | Buying | Pow- 
thousands) |U.S.A.) ily ily | ferred | | Power er 
| |families| % Index 


- —_ — - —— —_—-— ee -— 


1,835, .002 422 "4351 N. A.) -003, 21 
2,513, .003) 634 653 1.0) -003, 25 
2,289, .003 952 1,004) N.A.| .003, 43 
1,576 .002 608; 638) N.A. -002) 29 


7,292, .0101,048, 1,119) 2.0} .012) 57 


.A.| .002 22 
A.) 01442 


1,604. .002) 347 347 N.A.| .002) 11 
2,493. .003 553 569 N.A.| .003! 23 
1,254 .002) 513) 528 7 002) 29 


3,296 .004) 585, 636 1.6) 005 45 
4,437| .006| 853, 876 1.7) .006| 43 
36,129 .049/1,798 1,813, 10.9) .045| 83 


| 8,017. .011' 872| 1,099} 2.7 
| 6,463) .009'1,303/ 1,466, 1.3| 009! 64 
| | 
1,479, .002, 327, 327, N al 002) 11 
1,058, .001| 463; 463| N.A.| .001| 13 
| 1,948 .003) 610 622) NLA.) .003) 33 
N.A.| 002) 22 


1,101, .001| 478 490 
831, .001) 478, 478 4 
734| 734) 1.3) .004) 29 
| 54,955 .074 2,603} 3,077| 10.6) .075) 125 

2,613) .004) 731 757| N.A.| .004 40 


8,253} .011, 782) 792) N.A.| .012) 30 
| 8,761 .0121,446) 1,560 2.0) 
5,599, .008 1,374) 1,543 1. A 
878) .001| 739, 739) N.A.| .001; 33 
2,514 .003, 866) 942 -9}| .003, 33 


2,573, .003 940, 960 .8| .004) 50 
8,311/ .011, 946 983) 2.8) .012) 50 
2,347 .003' 542) 542; N.A.| .003) 23 
1,487, .002) 485, 516 .9| .002) 22 
3,247, .004) 595) 595) 2.5) .005) 26 


1,163, 002) 653) 677, NLA.) 002, 40 
7,776 .010 1,294) 1,340 NA.) .012) 60 
15,163, .020 958! 1,016 N. A.| 026; 46 
5,122 .007/1,212| 1,268, 1.4) .008) 73 
2,564 .003 607, 635, 1.1) .004| 31 


| 
8,264 .0111,112| 1,240| 2.5) 012) 57 
2,894 .004, 867, 929, .9| .004) 44 
1,623 .002) 659| 697) N.A.| .002| 29 
9,736 .013/ 946, 1,039) 2.6) .015| 52 
978 .001, 301 301) N.A.| 001, 8 


| 205,534.38 2,687, 2,958| 43.6) .354| 121 
3,138 .004 963 1,082 —.8| 


KEN TU CK Y—County Data—(Continued) 


RETAIL SALES 


POPULATION, 1940 AUTO SALES 
In Thousands 1940 IN- 
1939 U. S. Gov't. 1940 COME 
: : TAX 
COUNTY Dollars RE- 
Ratio White Ratio in New Ratio TURNS 
Total 1940 % Fami- Fami- Dollars % 1939 thousands) Passen- 1940) PER 
1940 to of lies, | lies, in of to ger to | 1,000 
1930 U.S.A. Est’d | Est’d thousands) U.S.A. 1935 | Cars 1939 
Estimate 
Johnson 53 26.0 113) .020; 5.5 5.5 3,303, .008 147 3,557 221; 155 7 
Kerton (Covington 50 93.0, 99 .071| 26.2 24.9 25,667 .061 130 27,640 1,715 135 57 
Knott 137 20.1 132 .015 3.8 3.8 735 .002 121 791 59 131 1 
Knox 137 31.1, 118 .024 6.5 6.4 2,124, .005 134 2,287 121, 141 3 
Larue 138 9.6 106, .007, 2.5 2.4 1,156 .003 124 1,245) 145, 142 4 
Laurel 137 25.5. 121 .019 5.5 5.3 2,240 .005 157 2,412 126) 145 3 
Lawrence 53 17.3, 104, .013 3.7 3.7 1,063' .003 124 1,145) 71| 154 3 
Lee 137 10.9 112) .008 2.3 2.3 748 .002 140 805 44) 157 3 
Leslie 137 15.0 139 .011, 2.7 2.7 543.001 195 585 27, 142 1 
Letcher 137 40.6 114 .031 8.1, 7.5 4,517, .011. 110 4,864 288, 173 6 
Lewis 50 15.7| 110}. .012; 3.7| 3.7 859 .002, 81 925 95 104 2 
Lincoln 138 19.9 112, .015 4.6 4.2 1,945 .005 130 2,094 153; 106 4 
Livingston 136 9.1 106) 007) 2.4 2.3 605 .001| 137 651 53, 129 2 
Logan 138 23.3 107, .018 7.2) 6.0 3,130, .007 120 3,371 249 127 6 
Lyon 138 9.0 106 .007 2.0 1.8 801. .002 171 862 112, (151 3 
McCracken (Paducah). 136 48.8 106) .037) 13.5 10.9 15,125 .036 148 16,287, 1,096 146 25 
McCreary 137 16.5) 113) .013) 3.3, 3.3 1,622 .004 145 1,747 87 101 4 
McLean 138 11.4 103 .009 3.0 2.9 1,053 .003 140 1,134 94 177 3 
Madison 137 28.5 103 .022 7.2 6.0 5,428 .013 130 5,845 355| 117 «16 
Magoffin 137 17.5 111, .013) 3.4 3.4 618 .001 180 665 56 106 1 
Marion 138 16.6. 107, .013 3.8 3.4 2,221, .005 122 2,392 225| 137 6 
Marshall 136 16.6 129, .013 4.4 4.4 1,592 .004 187 1,714 350 195 4 
Martin 53 11.0 128 .008 2.0 2.0 399.001 138 430 29° 112 1 
Mason 50 19.1, 101 .015, 5.1, 4.5 5,147, .012 151 5,542 315 106 21 
Meade 138 8.8| 110) .007, 2.2 2.1 877. .002 171 944 63 59 3 
Menifee 137 5.7, 115) .004 1.2 1.2 326 .001 128 351 10, 100)... 
Mercer 138 14.6) 101, .011, 3.9 3.5 2,636 .006 151 2,839 207, 111) «11 
Metcalfe 138 10.8, 115) .008 2.7) 2.5 488 .001 144 525 37. 95 
Monroe 138 14.1) 108 .011, 3.3) 3.1 1,004 002 110 1,081 62) 105)....... 
Montgomery 137 12.3, 105, .009 3.2 2.6 2,566 .006 120 2,763 153, 107, 19 
Morgan 53 16.8 411, .013, 3.6 3.6 795, .002 150 856 55 108 1 
Muhlenberg 138 37.5 99 .029' 9.1 8.3 4,884. .012 137 5,260 315 152 5 
Nelson 138 18.8 114 .014 4.2 3.6 2,443, .006 112 2,631 283, 141 cS) 
Nicholas 137 8.6 101, .007, 2.4 2.2 1,105 .003 111 1,190 77° 100 7 
Ohio 138 24.4. 100 .019 6.3 6.1 1,997 .005 138 2,151 119 123 3 
Oldham 138 10.7, 145 .008 2.1 1.9 1,037 .002 130 1,117 195 141) 10 
Owen 5 9.8 91 .007 3.0 2.8 1,308 .003 138 1,409 71 (75 4 
Owsley 137 9.0 124, .007 1.9 1.8 363. .001 163 391 6 75 
Pendleton 50 10.4, 95 .008 2.8 2.8 1,400 .003 135 1,508 76 109 5 
Perry 137 47.7, 113 .036) 9.4 8.8 7,319 .017 141 7,881 375 154 7 
Pike 53 71.1, 112 .054 14.0 13.5 7,761' .018 138 8,357 505 131 7 
Powell * 137 7.7; 133) .006 1.6 1.6 283.001 101 305 12, 75 1 
Pulaski 137 39.9 112 .030 9.0 8.7 4,190 .010 129 4,512 142 118 7 
Robertson 50 3.4, 102) .003 9 9 403. .001 198 434 15\ 63 
Rockcastle 137 17.2, 113) .013, 3.7) 3.7 980 .002 119 1,055 3387 
Rowan... oe 12.7, 117, .010 2.7 2.7 1,590 .004 147 1,712 117, 143 4 
Russell ..137 13.6 114 .010 3.0) 2.9 859 .002 151 925 47 89 
Scott 137 14.35 99 .011 4.0 3.1 2,697 .006 115 2,904 215 100) 19 
Shelby 138 17.8 101' .014 4.8 3.9 3,498 .008 126 3,767 329, 113. 12 
Simpson 138 11.8 104 .009' 3.1) 2.7 2,118 .005 138 2,281 102, (111 7 
Spencer 138 6.9 104, .005, 1.6; 1.5 612.001 95 659 100 114 2 
Taylor 138 13.6 113) .010 3.4 3.1 1,827 .004 120 1,967 182! 112 6 
Todd 138 14.2) 105 .011, 3.7, 2.7 1,421 .003 122 1,530 90 106 4 
Trigg 138 12.7, 101) .010) 3.1) 2.5 1,017; .002 107 1,095 85 144 3 
Trimble 138 5.6 105, .004' 1.4 1.4 298) .001 88 321 35 121 2 
Union 135 17.4 102 .013 4.4) 3.8 2,623' .006 100 2,825 222 122 4 
Warren 138 36.6, 109° .028| 9.8 8.2 8,107, .019 134 8,730 519 104 16 
Washington 138 12.7, 101' .010 3.0 2.7 1,732 .004 128 1,865 133° 125 6 
Wayne 137 17.2, 108, .013° 3.7 3.5 1,335 .003 144 1,437 79 116 1 


The “SM” symbols mark original, exely 


sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME, 


1940 yD ESTIMATE 


Dollars 


(in 


a 
4} 
70 


of 


thousands) U.S.A. 


4,632 
51,965 
938 


2,968. 
1,528 
3,149 
1,674 
1,280 

788 
6,422 
1,497 
2,742 
1,144 


4,413 
1,176 
24,856 
2,619 
1,752 


8,055 
1,006 
3,093 
2,192 

695 


-006 
-070 
-001 


-011 
-001 
-004 
-003 
-001 


-010 
-002 
-001 
-005 
-002 


-002 
-005 
-002 
-010 
-005 


-003 
-014 
.014 
-001 
-008 


-002 
-006 


-007 
-004 
-002 
-004 
-003 


-002 
-001 
-006 
-013 
-003 


-002 


Before using these figures, see explanation page 9. 
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Fam- 
ily 


1,986 
249 


456 
619 
578 
447 
561 


286 
790 
405 
594 
476 


611 
593 
1,845 
795 
586 


1,125 
293 
811 
503 
346 


1,442 
580 
356 
944 
263 


408 
1,152 
372 
772 
800 


785 
458 
838 
704 
345 


804 
1,159 
745 


774 
378 
1,086 


1,137 
959 
721 
887 
625 


834 


Per 
White 
Fam- 

ily 


834 
2,042 


249, 


461 


585 


Thou- 
sands of 
$1500 
Pre- 
ferred 
families 


N. A. 


13.9 


N. A. 


N.A. 

7 
N.A. 
N. A. 
N.A. 
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>>> 
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-007 
064 
-002 


-004 
-003 
-004 
-002 
-002 


-001 
-010 
-002 
-005 
-002 


-007 
-002 
.034 
-004 
-002 


012 
-001 
-005 
-004 
-001 


011 
.002 
.001 
-006 
.002 


.002 
-005 
.002 
-010 

006 


.003 
.004 
.002 

003 
-001 


.003 
.015 
.016 
.001 
.008 


.001 
.002 
.004 
.002 
.006 


.008 
.004 
.002 
.004 
.003 


.002 
.001 
.006 
.016 
.004 


.002 


SALES MANAGEMENT 
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WHAT! AN INCREASE OF 


S” 


IN 1941 PAYROLLS? YES! 


LOUISVILLE 


REALLY HAS IT, AND ALERT 
ADVERTISERS ARE REAPING 
A GOLDEN HARVEST THROUGH 


Che Conricr -Zournal 
THE LOUISVILLE TIMES 


REPRESENTED NATIONALLY BY 
THE BRANHAM COMPANY 


* 


KENTU 


COUNTY 


Webster 
Whitley 
Wolfe 
Woodford 
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Anderson 
Bedford 
Benton 
Bledsoe 
Blount 


Bradley 
Campbell 
Cannon 
Carroll 
Carter 


Cheatham 
Chester 
Claiborne 
Clay 
Cocke 


Coffee 

Crockett 
Cumberland 
Davidson (Nashville 
Decatur 


DeKalb 
Dickson 
Dyer 
Fayette 
Fentress 


Franklin 
Gibson 
Giles 
Grainger 
Greene 


Grundy 
Hamblen 


Hamilton (Chattanooga). 


Hancock 
Hardeman 


Hardin 
Hawkins 
Haywood 
Henderson 
Henry 


Hickman 
Houston 
Humphreys 
Jackson 
Jefferson 


Johnson 

Knox (Knoxville) 
Lake 

Lauderdale 
Lawrence 


[208] 


140 
141 


141 
143 


141 
141 


Before using these figures, see explanation page 9. 


POPULATION, 1940 AUTO SALES SM) 
In Thousands) i 1940 IN- 1940 SM ESTIMATE MARKET 
1939 U. S. Gov't. | 1940 COME CONTROLS 
a sll 2 = Sore, . 
Dollars RE- Thou- | 
Ratio White Ratio, in New | Ratio/ TURNS) Per sandsof) Na- | Buy. 
1940 % | Fami- Fami- Dollars % | 1939 | thousands | Passen- 1940, PER | Dollars % Per White $1500 | tional | ing 
to of lies, lies, in of to ger to | 1,000 | (in of |Fam- Fam- Pre- Buying | Pow. 
1930 U.S.A. Est’d Est'd | thousands) U.S.A. 1935 CD Cars | 1939 | thousands) U.S.A.| ily ily ferred | Power er 
Estimate { families! % Index 
19.2, 93 .015 5.4 4.5 2,718 .006 126 2,927 170, 114 3 4,033} .005 753) 832| N. A.) 005, 33 
33.2} 112| .025| 7.3) 7.3 4,851 .012 143 5,224 290 154 +12 6,810, .009) 930 930| N.A.| .010) 4% 
10.0 119, .008 2.1) 2.1 369, .001 145 397 23, «121 821 .001 396) 396) N.A.) 001 13 
11.8 108 .009 3.0| 2.3 2,013, .005) 115 2,168 172 100 22 | 3,201, .004 1,084 1,233, N. A.) .005 
2,839.9, 109 2.163 700.9| 631.3 520,135 1.238 134) 560,102 36,798 127/ 19 | 872, 096, 1.176|1,244 1,318) 155.6 | 1.193 | 55 
Fer Kentucky City figures, s see © page 218. 
26.5. 134, .020 6.0 5.8 3,123 .007' 89 3,201 283; 119, 15 4,543 .006 760 771 N.A. .006 % 
23.2 110 .018 6.2 5.1 4,107, .010 138 4,209 427, 127 8 | 5,492, .007 891 990 N.A. 008 «44 
12.0 107, .009; 3.0 2.9 1,241; .003; 160 1,272 76, 1465 2 | 1,526 .002 510 521° N.A.| .002) 2 
8.4, 117) .006 1.8 1.6 613, .002| 107) 628 49 126 2 731; .001| 416 434 WN. A. 001 17 
40.9 120 .031| 9.5 8.6 6,347, .015) 159 6,505 657, 158 16 8,349 .011/ 879 929) N.A. 013, 4 
26.8, 117 .020 6.9 6.3 4,948 .012 113 5,071 374 107 14 6,551; .009 955, 999 2.2 -010' 50 
31.1, 116 .024 6.7 6.6 4,356 .010 113 4,465 297° +172 6 5,791, .008 862, 871, N.A. 009, 38 
9.9)| 111; .008) 2.4 2.3 616, .001' 118 631 31| 78 1 1,148| .002; 483° 496 N.A.) .001 13 
26.0 99' .020 6.7 5.6 3,086; .007 121 3,163 261 +140 5 4,361 .006, 650 715 NLA. 006! 30 
35.0, 120| .027 7.8 7.6 5,168 .012 135 5,297 553 129 «+15 6,806) .009 878 887 3.1 on 4 
9.9| 110) .008 2.3 2.1 929, .002 149 952 84 142 4 | 1,374, .002 589 624 N.A 002 «235 
11.1, 105 .008; 2.6; 2.2 1,025 .002 147 1,051 94 131) 31 | 1,567, .002, 593° 655 N.A. 002% 
24.7, 102, .020 5.3 5.2 1,669' .004 96 1,711 155; 111) 4 | 2,456, .003) 462) 467, N.A.| .004 2 
10.9| 114, .008 2.3, 2.2 498, .001 127 510 33, 127 | 772; .001; 334 343 N.A.) .001, 13 
24.1, 111; .018 5.3) 5.0 2,215 .005 115 2,270 136 139 4 |} 3,315, .004, 629 645 N. A. .004 2 
| | 
19.0| 113 .015 4.6) 4.2 2,696; .006 132 2,763 259 123 9 | 3,546 .005 766 813 N. J 006 4 
17.2) 99; .013) 4.4 3.6 1,723, .004, 123 1,766 104, 120 3 | 2,587) .003| 587, 660 N.A.) .003) 2 
15.6 137; .012, 3.4 3.4 1,519, .004 144 1,557: 120, 148) 4} 1,989) .003) 577) 577 N.A.) .003 2% 
257.4, 116 .196) 67.1 49.8 90,782, .216| 109 93,044) 7,296) 146, 49 | 159,642; .215'2,380 2,784 21.5) .211| 108 
10.3) 102 .008 2.4 2.2 837. .002 134 858 72, 120 1 1,406 .002; 577 607 N.A. 002) % 
14.6, 102 .011 3.6 3.5 1,179, .003 134 1,208 96; 108 1 1,570 .002 441 449 N.A 003, 27 
19.7, 107) .015 4.8 4.4 2,749, .007' 121 2,818 190 146 5 | 3,608, .005 747 789| WN. A. 006, 40 
34.9, 111) .027; 9.0 7.5 7,239, .017; 133 7,419 434 108 9 | 8,935 .012 991 1,092 2.5 014 «(SI 
30.3, 105) .023) 6.8 2.0 2,013, .005 130 2,063 159-117 3 3,013 .004 442 741 WN. A 005, 2 
14.6, 132} .011, 2.9) 2.9 1,213, .003) 139 1,243 64 116 2 | 1,572) 002; 544 544 N.A 002) 18 
\ 
23.9 110| .018; 5.5) 4.8 3,018 .007, 122 3,093 253, «118 9 | 4,302} .006, 778 837 WN.A.| 007; 3% 
44.8 96 .034 11.9 9.4 6,109) .015) 115 6,261 340 «(116 6 8,313, -011, 701 795 3.1 012) 3% 
29.1 104 .022; 7.2) 5.3 3,963, .009 132 4,062 311 «111 5 | 5,306, .007, 738 866 N.A.| 008) 3% 
14.4. 113) .011; 3.2) 3.1 857; .002) 145 878 72, 167) 1 | 1,192, .002) 369 376 N.A.| 002,18 
39.4 112 .030) 9.1; 8.7 5,329 .013) 146 5,462 377, 136 7 | 6,951| .009 767 784 2.5), .011 7 
11.5) 119} .009| 2.6) 2.4 794, .002) 86 814 80 174 3 | 1,242, .002) 483 496 N.A.| .002) 2 
18.4. 111) .014 4.5 4.1 3,947, .009) 131 4,045) 436 150 12 | 5,212, .007 1,156) 1,212 1.3 .009 6 
180.4 113) .137| 45.9 34.6 60,172; .143| 128 61,672 3,831; 130 39 | 97,704, .1322,127 2,473 14.7) .131 % 
11.2) 116; .009, 2.3) 2.3 410, .001; 128 420 18, 72) 1 615.001, 263) 263 N.A. .001 1 
23.6, 106) .018| 5.0; 3.1 2,226 .005| 123 2,282 150) 139| 3 4 2,855, .004 568 725 NLA. .005 2 
| | 
17.8 110; .014 4.1, 3.8 1,358, .003, 171 1,392 139 109 4 2,029 .003 494 519 NLA} .003 2 
28.5, 118 .022) 6.4 6.2 2,454 .006) 133 2,515 255 131 7 3,619 .005 565 577 N.A 005, 2 
27.7, 106 .021; 6.5) 2.4 2,985 .007| 128 3,059 155, 99 5 4,549 .006 696 1,088 N.A 006) 2 
19.2) 109 .015 4.6 4.1 1,938 .005 128 1,986 132 (117 3 2,945, .004 640 679 WN. A. 004 27 
25.9 98 .020, 6.9 5.7 4,171 .010 129 4,275 330, 151) 11 | 5,545 .007| 804 9894 2.1; .008 4% 
14.9| 109 .011 3.4 3.2 1,041, .003 121 1,067 69 110 3 | 1,407, .002 415 432) N.A.| .002 18 
6.4; 116) .005 1.5 1.3 497' .001 127 509 19 73 1 | 688 455 499 NN. A.| 001, 2 
12.4, 103) .009' 3.0 2.7 1,270, .003 140 1,302 155 187 3 1,869, .003 631 659) N.A.| .003 
15.1; 111) .011) 3.3) 3.3 1,001 .002) 141 1,026 66 85 1 1,323, .002 396 396, N.A.| .002 18 
18.6 104 .014 4.3 4.0 1,712, .004 121 1,755 222 «157 6 2,121, .003 498 513) N.A.)  .003 
13.0 106 .010 2.8 2.7 711, .002 85 729 63 109 2 1,213. .002 431 441| N.A 002) 2 
178.9 115, .136 44.2) 38.4 56,408 .134) 129 57,814 3,646 142 36 84,537, .114|1,912| 2,066, 15.5, .118 a 
11.2) 107, .009) 3.0 1.8) 1,670, .004 136 1,712 113. (97 7 2,408 .003| 791 1,028 8, .003 
24.5 105 .019' 6.0 3.6 3,722, .009 120 3,815 204 «128 6 4,995 .007| 838 1,083) 1.6)  .007 bY 
28.7 107 .022;) 6.5 6.3 3,772, .009| 130 3,866 228 «115 3 5,046 .007, 773 789 1.7, .0o7 # 
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Never before Y 
have sales prospects 

looked better, 
Carve yourself a hunk 
of this billion dolla 
business over WMC, 
the pioneer radio " 


station of Memphis 
-South. 


y 


Ny 
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Represented nationally by THE BRANHAM CO. d 


ea 


5,000 WATTS. NBC 
DAY Owned and Operated by RED ; 
a 
ce, ~SCU« DHE COMMERCIAL APPEAL yerwork | 
MEMBER OF SOUTH CENTRAL QUALITY NETWORK 
WMC—MEMPHIS WJDX—JACKSON,. MISS. KWKH-KTBS—SHREVEPORT 


KARK—LITTLE ROCK 


WSMB—NEW ORLEANS | 


There are few feasts or famines in this 
rich Middle Tennessee section compris- 
ing thirty-six counties. Year after year 
it enjoys a wide diversity of manufac- 


ture and cash crop production. 


Yes, but the big 
turning out bombers was 


Defense? airplane 


factory now 
built last year for peacetime produc- 
will revert to its 


purport. 


tion and ultimately 


original 


Analysis of Sales Management’s finding 
for Middle Tennessee will show this to 
be a “ready” market for advertisers. 
The Nashville Banner and The Nash- 
ville Tennessean are the only media 
which adequately cover this mid-state 
area with its 920,663 people. 


’ 


A BALANCED MARKET 


With 21,500* “Preferred Families” 
in the City of Nashville Alone 


Test the ‘Key City in the Central South” for Added Sales 


Nashville Barner, NASHVILLE TENNESSEAN 


*An increase of 4,400 over 1940. EVENING MORNING SUNDAY 
NEWSPAPER PRINTING CORY., Agents @ THE BRANHAM CO., National Representatives. 
rr . T ts] ‘ ‘ . ‘ ~ . “ iad igi 
rENNESS E E—County Data—(Continued) Wee cesates te SALES MANAGEMENT. 
RETAIL SALES | | 
POPULATION, 1940 AUTO SALES Ee ] 
(In Thousands) —_ 7 1940 | IN- | 1940 SM ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME) CONTROLS 
= a all aa Ne : Y | TAX | ae ee ee 
COUNTY Dollers | | |} RES | | Thou- 
Ratio White Ratio (in New Ratio TURNS Per |sandsof) Na- | Buy- 
Total 1940 % | Fami-| Fami-) Dollars % (1939 thousands) Passen- 1940, PER | Dollars % | Per | White) $1500 | tional | ing 
1940 to | of | ties, | lies, (in of = to | ger | to | 1,000 (in of |Fam-| Fam-| Pre- | Buying | Pow 
1930 U.S.A. Est’d | Est’d | thousands) U.S.A.) 1935 yD | Cars | 1939) thousands) U.S.A.) ily ily | ferred | Power | ef 
Estimate | | families) % | Index 
Lewis 141 5.9 111) .004 1.3 1.2 698) .002 119 715 93, 150 2 1,044, .001' 796 839) N.A. 001] 2 
Lincoln 141 27.2; 107, .021 6.7 5.6 3,872; .009| 115 3,969 226| 110 5 5,270| .007, 791, 867; N.A. .008| % 
Loudon 140 19.9 112 .015 4.6 4.4 2,873, .007, 134 2,945 241; 126 8 5,001, .0071,095 1,112) N.A. .006) 4 
McMinn 140 30.6, 106, .023) 7.4 6.9 5,064 .012| 145 5,190 358 122) 10 7,017, .009' 951) 987, N.A. .010| 4% 
MeNairy. . 143 20.4, 103; .016 4.8) 4.4 1,725. .004 128 1,768 124) 113 1 2,644 .004. 546, 575 N. A.) .004 2% 
Macon 141 14.9 107 .011 3.6 3.6 988 .002 129 1,013 62) 93 1 1,343| .001, 377, 377 N.A. .001 0 
Madison 143 54.2) 106 .041 14.4 9.1 12,427 .030 123 12,737 956 138 22 17,871, .025 1,244 1,567 4.4, .030) 73 
Marion 142 19.1} 109, .015, 4.3) 3.8 2,438, .006 122 2,499 180 162 5 3,301. .004 770, 820 N.A.| .005 3 
Marshall 141 16.0 103) .012, 4.3) 3.7 3,046 .007 142 3,122 229, 94 - 4,169 .006 979 1,055 N.A. .007 5 
Maury 141 40.3, 119 .031 10.4 7.2 7.675 .018 129 7,866 680/ 130, 14 9,750, .013 940 1,139 N. A. .015 & 
Meigs 142 6.4 104 .005 1.4 1.3 208 77 213 54 225 1 418 .001, 299, 313 N.A 001, 2 
Monroe. 140 24.3, 114 .018 «45.3. 5.1 2,167, .005 129 2,221 180 164 4 2,907 .004 544 558 N.A.| .005 2 
Montgomery 141 33.3, 108 .025) 8.3 5.4 5,926 .014 112 6,074 367, 131 «13 7,782, .010 941 1,166 2.3) .o1 4 
Moore 141 4.1; 102 .003 1.0 1.0 182 182 187 22 147 1 294). 285, 285, N.A. ; 
Morgan 140 15.3 112 .012 3.1 3.0 973 .002) 125 997 98 153 3 1,300 .001 419) 429° N.A. 002) 
Obion 143 31.0 106 .024 8.4 7.2 5,497 .013 124 5,634 358 104 4 7,419 .010 886 964 2.4, .o1 4% 
Overton 141 18.8, 104, .014 4.1, 4.1 1,180 .003 116 1,209 83 114 1 1,578 .002, 389 389 N.A. 003, 21 
Perry 141 7.5 105| .006) 1.8) 1.7 645 .002 132 661 54 150 1 890' .003 502 520 N.A., .003 9 
Pickett 141 6.2, 111, .005| 1.3 1.3 332.001, 96 340 18} 120)...... 473... 369, 369 NA. .001 2 
Polk 140 15.5, 99) .012) 3.2) 3.2 2,395 .006 119 2,455 178 137° 11 3,023) .004 932 932, N.A. .005 @ 
Putnam 141 26.2) 110, .020' 6.0 5.9 3,196 .008 124 3,276 236| 153 5 4,240 .005 703) 711, N.A. .006, # 
Rhea 142 16.3, 118 .012 3.8 3.5 2,423 .006 184 2,483 280 160 6 3,182, .004 849 883 N. 005) #2 
’ 


Before using these figures, see explanation page 9. 
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WHAT’S A PRIORITY? 


iL eacatty, the state of preceding some- 
thing less important. 


ACTUALLY, as with Knoxville’s great alum- 
inum industry, all-out efforts on defense, with 


civilian uses coming second. 


The aluminum industry has felt the restraint 
of priorities. but there has been no restraint 
on the spendable income in Knoxville. The 
$200.000,000 effective buying income of this 
area is being steadily swollen with new defense 
millions. 


et ae —— 
= ‘> = 


SCRIPPS -HOWA RD 


CHICAGO 


Advertisers themselves have established a 
priority in Knoxville media to reach this effec- 
tive buying income. This is the News-Sentinel, 
which daily delivers 27% more circulation than 
the other paper for exactly the same line rate, 
and 58% more Sunday circulation for slightly 


more, 


Here is a beneficial priority established for 
your utilization of this market. The Knoxville 
News-Sentinel, by its performances, deserves a 


prior claim on your advertising. 


=~] The Knoxville News-Sentinel 


A SCRIPPS-HOWARD NEWSPAPER 


National Advertising Department of Scripps-Howard Newspapers, 
230 Park Ave., N. Y.C. 


SAN FRANCISCO 


DETROIT PHILADELPHIA MEMPHIS 


TENNESSEE 


COUNTY 


Roane 
Robertson 
Rutherford 


Scott 

Sequatchie 

Sevier 

Shelby (Memphis) 
Smith 


Stewart 
Sullivan 
Sumner 
Tipton 
Trousdale 


Unicoi 
Union 

Van Buren 
Warren 
Washington 


Wayne 
Weakley 
White 
Williamson 
Wilson 


STATE TOTAL 


Autauga 
Baldwin 
Barbour 
Bibb 
Blount 


Bullock 
Butler 
Calhoun 
Chambers 
Cherokee 


Chilton 
Choctaw 
Clarke 
Clay 
Cleburne 


Coffee 
Colbert 
Conecuh 
Coosa 
Covington 


Crenshaw 
Cullman 
Dale 
Dallas 
DeKalb 


Elmore 
Escambia 
Etowah 
Fayette 
Franklin 


——... 


The “SM” symbols mark original, excly. 
sive estimates by SALES MANAGEMENT, 


A LABA M A—County Data 


RETAIL SALES 
POPULATION, 1940 
(In Thousands) 


AUTO SALES 


1939 U. S. Gov't. 1940 


Dollars 
White Ratio) 


Estimate 


3,590 .009 
3,786 .009 
6.136 .015 


1,529 .004 
342 = .001 
2,255 .005 
140,595 .335 
1,804 .004 


804.002 
17,379 .041 
3,572 .008 
3,582 009 
652 002 


1,654 .004 
458 .001 
117 

2,723 .007 

13,451, .032 


920, .002 100 
3,909 .009 224 
1,409, .003 93 
3,159) .008 296 
3,307,  .008 400 


111 2.217, 713.9 571. 606,489 1.443 621,603 46,205 


For Tennessee City figures, see page 216. 


21.0 
32.3 
32.7 
20.2 
29.4 


19.8 
32.6 
63.3 
42.2) 
19.9 


28.3 
20.2 
27.6 
16.9 
13.6 


32.0 
34.1 
25.4 
13.5 
42.4 


23.6 
47.3 
22.7 
55.3 
43.1 


34.5 
30.7 
72.6 
21.6 ‘ . ‘ -005 
27.5 A ‘ . | .006 


(in New | Ratio TURNS, 
% | Fami- Fami-| Dollars % 1939) thousands)| Passen- 1940 PER 


of lies, lies, (in of to ger to 
U.S.A. Est'd Est’d | thousands) U.S.A. 1935, CFD Cars 1939 thousands) U.S.A. ily ily 


———— 
—— 


EFFECTIVE BUYING INCOME, 


1940 yD ESTIMATE 


Thou- “— 

Per sandsof| WNa- 

Dollars G Per White $1500 | tional 
(in of (|Fam-| Fam- Pre- Buying 

ferred Power 
families) 7 


MARKET 
CONTROLS 


770, 796 
718 
8,089 .011 972 


see lit? 


1,949 .003) 582 
421, .001| 379 
2,917 .004, 579 
221,324, .298 2,312 
2,353) .003) 563 


SBeSsez2s B8szee 


1,235 .002 405 
20,258, .027 1,260 
4,939 .007 606 
4,661 .006 688 
1,027; .001, 670 


2,523, .003) 827 
687, .002 342 
225 252 

3,538, .005 716 

15,987, .022 1,369 


1,268 .001 412 
5,095 .007 630 
2,076 .003 571 
4,306. .006 711 
4,615 .006 689 


911,099) 1.228 1,276 


i SseRxees 28: BF 


2,399 .003) 482 
6,700| .009 844 
4,219, .006, 550 
2,592 .004) 559 
2,901) .004 440 
| 
2,164 003) 462 
4,537, .006| 622 
18,545) .025|1,277) 
4,788, .006| 527 
2,153} .003' 489 


4,086, .006 619 
1,771, .002 389 
4,794, .006 752 
1,886) .003) 487 
1,793; .002' 602 


4,199 .006 575 
7,508, .010 911 
2,581, .003) 459 
1,012, .001, 341 
8,704, .012 883 


2,915 .004 525 
7,530 .010) 704 
2,575 .003' 483 
15,671 .0211,138 
4,938 .007 500 


4,633, .006 599 
6,191, .008 912 
20,442 +.028 1,190 
3,316, .004 674 
3,736 .005 609 
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A MAP OF SELLING OPPORTUNITY 


Birmingham’s True Retail Trading Zone 


CCORDING to Sales Manage- 

ment’s current “Survey of Buy- 
ing Power,” the effective buying in- 
come of Birmingham’s True Retail 
Trading Zone increased $49,669,000* 
in 1940 over 1939. 

Retail sales increased just $13,- 
132,000.* 

Birmingham’s bu ying potential 
increased far more rapidly than did 
actual sales. The same story was true 
in 1939, With a quarter-billion dollars 


in direct and indirect defense 
A orders under way, 1941 prom- 


ises to carry the buying poten- ;! 


Che Birmingham News 


SI 


tial of this market above the half-bil- 
lion dollar mark! 


To the sales manager looking for 
a growing market with an increasingly 
high sales potential, the Birmingham 
True Retail Trading area, with 68% 
of the Retail Sales and 69% of the Ef- 
fective Buying Income of the state of 
Alabama is a made-to-order oppor- 
tunity! 

The Birmingham News-Age- 
Herald, with circulation at an all- 
time high, being read by more than 
147,000 families daily and more than 
137,000 families Sunday, is the one 
low-cost advertising medium reaching 
this entire market. 


THE BIRMINGHAM AGE-HERALD 


"THE SOUTH’S GREATEST NEWSPAPERS’’ 


MORNING *& EVENING ®& SUNDAY 


* 


tt wt, OPERATING STATION WSGN 


NATIONAL REPRESENTATIVES: KELLY-SMITH COMPANY 


*Source—Sales Management Buying Power Survey, 1941. 
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A LABA M A—County Data—(Continued) 


The ‘‘SM” symbols mark original, exely. 
sive estimates by SALES MANAGEMENT. 


| RETAIL SALES | EFFECTIVE BUYING INCOME, 
POPULATION, 1940 AUTO SALES CSM) 


(In Thousands 1940 IN- 1940 SM ESTIMATE MARKET 


1939 U. S. Gov't. 1940 COME CONTROLS 
TAX 


COUNTY Dollars RE- Thou- a 
Ratio White Ratio in New — Ratio TURNS Per sandsof WNa- Buy- 
1940, % | Fami- Fami- Dollars % | 1939 thousands Passen- 1940 PER Dollars % Per | White $1500 tional ing 
to of lies, _ lies, in of to ger to 1,000 (in of Fam- Fam-| Pre- Buying Pow. 
1930 U.S.A. Est’d Est’d thousands) U.S.A. 1935 CD Cars 1939 thousands) U.S.A. _ ily ily ferred Power er 
| Estimate families) % 


3,659, .005 
Greene 147 19.3, 98) .015 . 8 1,585. 131 1,654 2,103) .003 


3 
| 4 
Hale 147 25.6, 97) .019 ‘ ‘ 1,587. 122 1,656 3 2,390 .003 
2 
9 


Geneva 149 29.2, 97, .022 . ‘ 2,697; . 2,815 


Henry 149 21.9 96 .017 : 2.7 1,684 . 74 1,757 2,649 .004 
Houston 148 45.7, 99 .035 : R 7641, . 113 7,974 10,690 .014 


Jackson 142 41.9, 114) .032) 9.1 8.5 3,369). 139 3,516 a 4,684 .006 

Jefferson (Birmingham) 147, 459.0) 106, 8 68.7, 123,953). 140 129,362 37 210,794 .2841,775 
Lamar 147 19.6) 109) . 4 3.8 1,608). 130 1,678 2 2,566 .003, 580 
Lauderdale 147 45.4) 111| . 6 8.5 7,158). 100 7,470 16,858, .023)1,584 
Lawrence 27.9) 104, . 2) 4.5 1,415). 1,477 | 134) 2,320/  .003, 372 


Lee 36.4, 101) . ‘ ' 5,330; . 5,563 ! | 7,602, .010 887 
Limestone ° a ag 4 : 3,192) . 3,331 4,348 
Lowndes 017) Ls : 1,369, . 1,429 | 2,564 
Macon d ’ : 2,683, «. 2,800 4,087 
Madison... 66.2; 103) . 3 ' 11,228) d 11,718 i 17,469; .024|1,148 


&SRBeRe6 


Marengo 36.0) 99, . : 3,158, . 3,296 4,467, .006) 517 
Marion 28.7; 111) . p 5 2,080; . 2,171 3,124) .004| 501 
Marshall 42.5} 107) . . : 5,400, 5,636 | | 8,095 .011, 833 
Mobile (Mobile 141.5, 120) . ; ‘ 36,722) . 38,325 63,320, .085/1,769 
Monroe 29.5, 98) . : 2,860) j 2,984 3,435| .005) 533 
Montgomery (Mont'gy 114.4) 116) . 5) 13. 32,058). 33,457 | 54,451] .073/1,848 
Morgan 47.8 103) . : ’ 8,211). 8,569 y 10,044, .014| 9854 
Perry 26.7) 101) . ’ , 2,179). 2,274 2,840, .004 479 
Pickens 27.7; 11) . : ; 2,207| . 2,303 2,552) .003) 406 
Pike 32.5) 101) . 4,394, . 4,586 6,524 .009| 847 
| 
Randolph 26.9' 100 . ; 2,156). 2,250 3,084, .004| 532 
Russell 35.8} 131. ! 3,153. 3,291 4,277, .006| 499 
St. Clair 27.3) 112) . 2,994) . 3,125 4,088 .006, 652 
Shelby 29.1, 106 . 2,719) . 2,838 4,111, .006| 604 
Sumter 27.3; 101) . y , 2,069. 2,159 2,899 .004) 454 


NRseoe8 


SsRas 


Talladega 50.8, 112, . ; A 6,669, . 8,384, .011; 748) 
Tallapoosa 34.2, 110. \ ‘ 4,569 . 5,353, .007; 661) 
Tuscaloosa 76.0 119 . : t 13,160, . 141 19,649| .027 1,125 


Walker 64.2; 108 . 5 , ‘ 125 9,998 .014 696 
Washington 16.2} 99) . 3 ; ‘ 131 95 -002' 389 


Wilcox 26.3) 106; . : ‘ ‘ 135 160 -004) 478 
Winston 18.7; 120, . ‘ ‘ A 119 1,638 182 -002) 450 


STATE TOTAL 2,830.3, 107 2.155 670.1 422.6, 435,973 1.037 129 455,000 


| 


34,072 682,202 


For Alabama City figures, see page 218. 


MISSISSIP P I—County Data 


Adams 165 27.2 116 .021 ; A 5,666 .011|1,063 
Alcorn 26.9, 114 .020 . . 4,461. . .009 962 
Amite 21.9 111) .017 “ * 1,112, . 5 .002 314 
Attala 30.5, 117, .023) j y 3,306 . -006 653) 
Benton 10.4 106 . ; 326 .001, 218 


Bolivar 67.6) 95) . ° . 8,491. -016 
Calhoun 20.9 116) . 9} ‘ 1,408 -003 
Carroll 20.7; 105) . . A 982, , -002 
Chickasaw 21.4, 103) . . A 1,654 . -004 
Choctaw 13.5, 110. . ° 830, . 002 


Claiborne 12.8, 105 . ; ° 1,404 -003 
Clarke 20.6, 105 . ‘ 2.8 } 1,625) . -004 
Clay 19.0, 106) . ° ‘ 2,223; . -005 
Coahoma 48.3 104) . ‘ 2.5 8,079 -016 
Copiah 34.0 108 . ‘ , 3,851 -007 


Cevington 17.0 113 .013 ; i 1,418 . 1,456 .004 


Before using these figures, see explanation page 9. 
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— 


MIS 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


ET 
OLS 
COUNTY 
Buy- 
ing 
Pow- 
er 
ndex aon 
— DeSoto 
27 Forrest 
27 Franklin 
21 George 
24 
3 Greene 
Grenada 
2 Hancock 
82 Harrison(Biloxi-Gifpt) . 
27 Hinds (Jackson 
54 
14 Holmes... . 
Humphreys 
ck} Issaquena. . 
6 Itawamba. . . 
18 Jackson 
2 
46 Jasper... 
Jefferson 
% Jefferson Davis 
23 Jones 
38 Kemper 
76 
27 Lafayette 
Lamar 
83 Lauderdale 
47 Lawrence 
5 Leake... 
19 
6 Lee.. 
Leflore. . 
24 Lincoln 
6 Lowndes 
29 Madison. . 
27 
4 Marion 
Marshall 
33 Monroe 
| 35 Montgomery 
1 @ Neshoba 
) 
oT Newton. . 
Noxubee 
1 2 Oktibbeha 
2 Panola 
— Pearl River 
1 4 
Perry 
i“ Pike 
aia Pontotoc 
Prentiss 
Quitman. . 
Rankin 
| Scott 
. Sharkey 
2 Me Simpson 
7 3 Smith 
1, 1 
Stone 
8 Sunflower 
3 Tallahatchie 
2 Tate 
4 
2 2 Tippah 
Tishomin, 
3/0 Tenien go 
4 3 Union 
5, Walthall 
ie 8 Ww 
arren 
a 8 Washington 
4) 3 — 
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SISSI1P P I—County Data—(Continued) 


RETAIL SALES 


EFFECTIVE BUYING INCOME, | 


POPULATION, 1940 AUTO SALES 6D | 
(In Thousands) ea 1940 IN- 1940 ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 
es et Cesena Po om _}_ TAX | 7 
Dollars RE- Thou- | 
Ratio | White Ratio (in New | Ratio|TURNS) Per |sandsof| Na- | Buy- 
1940| % | Fami-| Fami-| Dollars % |1939 thousands) Passen- | 1940 PER | Dollars % | Per | White) $1500 { tional | ing 
to | of | lies, | lies, | ‘in of | to SM | ger | to | 1,000} (in of ‘Fam-| Fam- | Pre- | Buying | Pow- 
1930 U.S.A. Est’d | Est’d || thousands) U.S.A. 1935 Cars | 1939 |thousands) U.S.A. | ily ily | ferred | Power | er 
| | Estimate | families) % Index 
! \y eS — —- i ters 
-7, 105; .020| 6.7; 1.8 1,905; .005 124) 1,957 214) 115 3 | 3,108 .004| 465, 798) N.A.| 004! 20 
-9| 116 .026, 9.1) 5.8 8,970, .021| 139 9,213 848; 133) 17 | 13,110) 016|1,440| 1,809 3.0 019; 73 
5, 102) .009 3.0) 1.7 877, .002, 159 901 102) 117) 4 | 1,744) .002) 572 755) N. A.| -002} 22 
-7| 116; .007; 1.9) 1.6 1,020, .002 171 1,048) 102| 107} 3 | 1,493) -002| 769 860) N. A. 002) 29 
| \ \ 
-5| 89 .007; 2.0) 1.5 734 .002) 182 754) 89) 189) 2 1,487 .002) 728, 861| N. A.| -002; 29 
0) 113, .015 4.5 1.8 2,564 .006 168 2,634 244 «115) 9 | 3,445, .005) 766) 1,148) N. A! -006) 40 
3, 99) .009; 2.8 2.1 1,292, .003| 170 1,327 137| 127 1 | 1,882) .003| 670) 790| N. A.) -003) 33 
-6 115 .038 13.0, 9.8 11,333 .027) 157 11,640 803) 115) 23 | 16,479 .022'1,265 1,473) 3.6) -023) 61 
-0| 126) .081) 30.0) 12.9 31,978; .076, 155 32,845 2,731; 136) 35 4} 43,296 | -058|1,445 2,130) 6.9) -065) 80 
| | | | | 
-7, 103, .030 10.0 2.4 4,139; .010; 137 4,251 451; 144 6 6,454) .009| 647) 1,137) N. A. 010 33 
-2; 106 .020' 6.5 1.7 2,467' .006; 152 2,534) 239) 126) 7 3,617, .005) 555 951) 1.0 006; 30 
4 112, .005 1.8 2 294, .001| 126 302) 36, 106} 4 498) -001| 281 555, N. A.) 001) 20 
9 109 .015) 4.4 4.2 739.002) 135 759, © -114|130).......)/ 1,194) 002} 270] 278) N.A.) 002) 13 
6 129 .016 5.2 3.8 3,049, .007| 183 3,132 304) 179) 13 i 4,000) “ 774, 910) N.A -006; 38 
| 
-5| 104) .015) 4.3) 2.3 1,401, .003) 511 1,439 147| 127 2 | 1,996) .003/ 463) 633) N. A. .003} 20 
0 98 011 3.6 8 1,117, .003 154 1,147 103} 114 4 | 1,592 002) 448) 794) N.A.| 003) 27 
-9| 111) .012) 3.5) 1.5 1,252, .003) 256 1,286 103, 80 1 1,816, .002) 517| 761) N. A] 003) 25 
-2; 119 .037) 11.6 8.1 8,548, .020, 163 8,780) 566| 133 12 11,628 -016)1,001) 1,207 3.2 -018) 49 
-9| 100| .017| 4.7; 2.0 1,143; .003, 131 1,174 115) 112 2 1,779, .002) 375 561) N.A.| .003) 18 
| | ; 4 | 
3. 106 .016) 5.1) 3.1 2,373, .006; 160 2,437 278| 119) 5 | 3,537) -005; 688) 888) 1.6) .005) 31 
0} 94 .008) 2.9) 2.1 730, .002, 147 750 74, 89) 2 | 1,181) .002 an 481) N.A.) .002) 22 
0 110) .044 14.9 8.4 12,832, .031) 170 13,180 1,020, 138 19 | 17,340; .023'1,166 1,543} 3.9) .024) 55 
0 112 = .011 3.2) 2.0 1,141; .003 122 1,172 133} 124 2 | 1,596) -002} 503) 642, N. A.|| -003; 27 
-6 113) .019 5.5 3.5 2,223, .005) 270 2,283 224) 114 2 3,121) -004) "7 716| N.A.) .005| 26 
; | | | | 
8 110 .030 9.6; 6.5 6,080' .014) 131 6,245) 580; 115) 9 | 8,054) .010| 841/ 1,027} 3 .012) 40 
-4 100 .041 14.0) 3.0 9,728; .023 175 9,992 905; 121 15 | 13,015) .018) 932 1,677) 1 020] 49 
-6 105 .021 6.5 4.1 3,743, .009) 153 3,845 308; 122 8 | 4,909| -007/ 751 ps N.A 006) 38 
-2. 118 .027, 8.8 3.6 5,773, .014 208 5,930, 511 111) 1 7,404) eh | = 1,261 2 3) 012) a4 
-7| 105; .028) 8.9 1.9 3,319 .008 245 3,409) 538; 131 6 4,773) -006) 538| ” 1.5) .008) 28 
| | \| | 
0 121) 018) 5.6) 3.3 3,235 .008) 168) 3,323, 221 1111 5 | 4,748) .006 sas} 1,096} N.A.| .007| 39 
-6| 103) .019 6.0 1.8 1,883, .004, 131 1,934 172, 96 4 2,836 -004) 471| 781) N. A.| -004) 21 
6) 104) .029) 8.9) 4.8 4,565) .011 142 4,689 360) 117 7 6,066| .008; 682) 920, N. A.! .009) 31 
7 105) .012, 3.7) 2.1 1,697; .004 141 1,743 209 147, 4 2,422) .003| 649, 864! N.A.| .004| 33 
0, 105, .021) 6.3) 4.7 2,566, .006 118 2,636 201 108) 3 4,164| .006| 661| 768| N.A.| .006| 29 
-1} 105) .018 5.5) 3.6 2,286, .005; 167 2,348 231, 129 4 3,553) .005) 644 801 N. A. .005| 28 
-5 100 .019 6.0 1.3 2,166; .005) 171 2,225 155| 108) 4 | 3,195, .004) 529 948) N. A.| -005| 26 
1) 116) .017) 5.1) 2.0 2,507; .006) 139 2,575 273| 130 9 | 3,669, .005| 726, 1,094) N. A.) .006 35 
-5| 120 .026) 8.3) 3.0 4,034 -010) 178) 4,143 349; 110 6 | 5,076; .007| 615 pe | N. A. .008| 31 
-1) 99) .014 4.6) 3.2 2,932, .007' 158 3,011 196, 121 8 | 4.331) -006) 933) 1,131) N.A.) .006) 43 
| | | 
-3| 113) .007; 2.1 1.3 639; .002, 121 656 76; 69 3 965, .001 | 464) 580) -6 .001 14 
-9| 108 .026 8.6 4.7 6,024; .014 155 6,187 510; 139 14 8,082; .010) 937| 1,258 2.6 .012; 46 
9 104 = .017 5.5) 4.4 1,593} .004 137 1,636 181; 120! 1 2,762; .006 507, 566 1.4 .005; 29 
-9, 109 .016 5.0) 4.3 1,898; .005 138 1,949 105, 89 2 1 3,044, .004) 611) 665 1.4 004) 25 
-1) 107 .021 6.9 1.9 2,245; .005, 205 2,306 245 142 4 | 3,234; .004) 472 809 1.2 005; 24 
| 
9 137 .021 5.7; 2.6 1,628 .004) 190 1,672 220, 191 1 | 2,788 | -003, 492) 704 1.6 .004, 19 
-1, 111) .018) 5.2; 3.0 2,973) .007; 163 3,054 318 142 4 | 4,258} .006) 817 1,073} N.A.| .007; 39 
4 #111! «.012) 3.9 8 1,920 .005, 137 1,972 188) 144 9 | 2,701; .004) 686) 1,237 5} .004] 33 
-0| 105 .017 5.0 3.3 1,736, .004 150 1,783 246 137 3 2,473; .003) 497; 613) N. A. .004, 24 
-5 106 .015 4.2) 3.5 957,  .002) 127 983 124, 118 1 1,322, .002) 311 348) N.A. .002 13 
| | 
-2; 108 .005 1.5 1.1 841. .002 147 864 77; 118 3 1,325; .002 885) 1,031; N.A.! .002) 40 
2 91 .046 14.7, 3.9 6,040 .014 134 6,204 629, 126) 6 9,525' .013| 648) 1,107| 2.4 .014 30 
1) 96 «026 8.6, 2.5 2,510 .006' 149 2,578} 229) 104) 5 | 4,134) .006) 481) 806) N.A.| .006) 23 
3 109 .015) 4.7) 1.8 1,643 .004 148 1,688 149° 117) «#4 2,293} .003/ 489, 746) N.A.| .004 26 
6 105 .015 4.6 3.8 1,474 .004) 133 1,514 177| 186 3 2,564) .003) 560 619} 1.2 -003 20 
-0 103 .013 4.0 3.7 924 .002, 116 949 92 124 1 1,712| .002) 433} 448; N.A 002, 15 
-6| 107, .017, 6.2 8 2,413; .006) 155 2,478) 273, +148 8 3,594, .005 576 1, 143) 5 -005 29 
-8 102 .017 5.4 4.2 2,018, .005 135 2,073) 157, 108 6 2,959, .004| 546 628) N.A. .005! 29 
5} 126) .013) 3.9) 2.1 1,883, .004 139 1,934 135 115 3 2,726 .004 700 937 1.2) .004 31 
-4° 110 = .030) 11.5 4.1 8,295, .020, 178 8,520 624, 135) 33 | 15,779) -021'1,374| 2,165 2.7) .020|. 67 
-7 125 .052 19.0 4.4 11,887 .028 158 12,209) 1,037, 144) 15 | 17,273) .023) 908) 1,606 2.9 025; 48 


Before using these figures, see explanation page 9. 


MISS 1 S S , P P I—County Data—( (Continued) ve estimates by SA LES MANGEMENT 


ee 


RETAIL SALES | EFFECTIVE BUYING INCOME, 


POPULATION, 1940 AUTO SALES | 
(In Thousands) 1940 | 1940 SM ESTIMATE MARKET 


1939 U. S. Gov't. | CONTROLS 

COUNTY Thou- 

Ratio White Ratio (i | WN i { Per (sands of Buy- 

1940 %  Fami- Fami-| Dollars % | 1939) 1940) PER | Dollars % | Per White) $1500 | tional | ing 

to of lies, _— lies, in of to (in of |Fam- Fam-| Pre- | Buying Pow. 

1930 U.S.A. Est’d Est’d | thousands) | U.S.A. 1935 | H || thousands) U.S.A. ily ily | ferred Power e 
families) % — index 


Wayne . .013 3 , 1,334. 1,788. A. -003 
Webster . O11 5 , 1,618 . 2,332) . A. -004 
Wilkinson . .012 . 1.1 1,954 . 2,863 | 
Winston ’ .017 . ‘ 2,068 . 3,074 

Yalobusha i .014 ‘ 2.5 1,911 . i 2,672 

Yazoo t -031 . . 4,543, . 6,335 


STATE TOTAL ,181.8 109) 1.661 537.4 255.6 282,440 .672 290,100) 26,176 | 409,301, . 762 1,082 62.4 


For Mississippi City figures, see page 219. 


Kast South Central States—City Data 


TENNESS E E—City Data 


RETAIL SALES 
in Thousands of Dollars) |WHOLE- EFFECTIVE BUYING 
POPULATION, 1940 . SALE INCOME 1940 


(In Thousands) SALES | 
1939 U. S. Gov't 1940 | 1940 yD ESTIMATE 


COUNTY _ ‘Dollars | Ris) ay 


Ratio Furn- Total | (in thou- Dollars 

Mu- % % | Fami- % | 1939 Gen. | Ap- | iture, Auto | Lum. (SM) sands) | (in | % | Fam- 

nic- Coun- of lies, Total of to Food Mdse. parel | House-| and Bldg. Drugs| | | thou- of _ ily, 

ipal ty State Est'd State 1935 hold Filling Hdwe. Est. | | sande) State dol- 

| Est. | lars 

§Bristol Sullivan 14.020.25 . -6) 6,168) 1.02 1,215 *| 539 425, +135 49| 222) 6,322, 5,781) 5,277, .58/1,477 
Chattanooga Hamilton 128.171.01 4. 5) 55,920 9.22 12,650 7,684 5,683 3,694 11,345) 3,154) 2,094 57,314) 71,103) 78,498) 8.63)2,346 
Clarksville Montgomery 11.835.45 . m 5,130 .85 981 ° 301 ° _ 5,258 8,785 6,082) -67|1,851 
Cleveland Bradley 11.442.43 . J 4,354 .72 982, 379 1 t. y 1,042) 5,384 .59)1,796 
Columbia Maury 10.626.20 . -1) 5,710 .94 1,198 691 3,209, 5,879 .63/1,921 


Dyersburg Dyer 10.0 28.71 . ; 5,448 .90 1,093 . 4,354) 5,311; .58)1,864 
Elizabethton Carter 8.524.35 . , 4,241 .70 763 *| 3,304) .36)1,659 
Greeneville Greene 6.817.22 . 4,194 .69 690 ‘ *| 2,576) .28/1,623 
Jackson Madison 24.445.06 . 7. 2, 11,473) 1.89 2,407| 1, | 392 11, 759 8,096 11,124) 1.22)1,547 
Johnson City Washington 25.4:49.13 . 5.6) 12,002, 1.98 2,279 i *| 12,301) 8,435) 7,733) .85 (1,377 


Kingsport Sullivan 14.4 20.80 3.4 9,634 1.59 1,683, 1,808 , 1,366, 298 9,874 *| 4,434 .49)1,289 
Knoxville Knox 112.0/62.60 3. 85 28.8 52,702) 8.69 10,847 * 3, ‘ 2,444 2,190 54,015, 68,985) 64,354) 7.07/2,233 
Memphis Shelby 291.3/81.46/10.01, 80.1/135,486/22.34 23,217 38,112 6,006 6,088 138,862 444,051 /197,212 21.68 2,463 
Murfreesboro Rutherford 9.5/28.24 .33) 2.7 4,992 .82 929 < ‘ | *| 205) 5,116, 3,420) 5,547, .61/2,020 


§See also Bristol, Va. *Withheld to avoid disclosure. tFilling stations only. 


Before using these figures, see explanation page 9. 


ee 


ER ANALG kA a 


2% of the effective buying income in the 
Knoxville ABC Trading Zone is outside the City 
of Knoxville in these 20 Counties! 


7 


WW Www}. | ‘ . é - 
BIY% of the Knoxville Journal’s Total Cir- ‘ 


s™ i Pcie 
+ . a ~* ~-*"~ SEVIER 91% of all 
culation -is in these 20 Counties . . . Leading in "a . i {Knoxville 
16 out of the 20! Witte ae Come from 
These 20 
Counties. 


THE KNOXVILLE JOURNAL Represented by 


Lorenzen and Thompson 
Tennessee Valley’s Greatest Newspaper 


——_ 


[216] SALES MANAGEMENT 


“In Christ's name we of fer this splendid 
institution for suffering humanity” 


{ From the Prayer of Dedication for Memphis’ Magnificent New General Hospital | 


-Nemeuis’ new million-dollar Gen- 
On 3 eral Hospital, one of the finest in the 

‘ country, is almost single-handedly a Press- 
Scimitar accomplishment. A general hos- 
pital is largely for the poor, a high per 
cent of charity cases. Memphis for years 
had been burdened with a hopelessly out- 
moded, over-crowded and completely in- 
adequate general hospital. The Press- 
Scimitar alone changed this. A powerful 
and dramatic editorial campaign forced 
public opinion to act, broke all the dead- 
— locks, overcame all the obstacles to a new 
1940 hospital. The Press-Scimitar is no “cru- 
sading” newspaper on a perpetual course 


TIMATE . ° r ae 
of fault-finding. But The Press-Scimitar 
: is a great newspaper because it does_have 
Por | Per such a remarkable record of worthwhile 
‘am-| Cap- ° ° . 
ty, | ia, civic achievements. And these achievements 
fol- dol are the reason for its unusually high 
ars | lens reader interest — reader confidence — the 
anoam reason why it is so tremendously produc- 
346 61s tive for advertising. 
,851 514 
,796 474 
921, 556 
864 529 4 
659 388 Most Important City of the Mid-South 
,623 380 
7 MEMPHIS 
377 304 
*® 292,942 population, 1940 census 
— o *® 3135,486,000 retail sales annually 
463, 677 * 17th largest U. S. wholesale center 
020) 584 * $2,829,867 average weekly payroll 
* World’s largest cotton market 
tion page 9. * World’s largest hardwood market 
* World’s capital cottonseed industry 
* Key transportation center—10 rail- 
roads, three airways, Mississippi River 
inland waterway system. 
. . . — 
The Commercial Appeal and The Press-Scimitar 
are 1e two great Scri Ss- lé =Ww spe =rs ’ “4 ° ° ° ° 
serving Memohis. Ta a eg Reon The magnificent new General Hospital in Memphis is another of the 
Advertising Department of Scripps-Howard Press-Scimitar’s great civic accomplishments. No other newspaper 
all in om Detroit Palette» ‘these — in America has done more for its community. It is one of 
Ile San Francisco, y —* ee this country’s most virile and far-sighted newspapers. 
ales 
"om 
: MEMPHIS PRESS-SCIMITAR 
es. . 
n THE MEMPHIS MARKET IS THE SOUTH’S LARGEST TRADE TERRITORY — 2,372,244 POPULATION 
at 
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a E N N K s s E E—City Data—(Continued) 


CITY 


Nashville 
Springfield. . 


COUNTY 


| Davidson 
Robertson 


TOTAL ABOVE |CITIES.. 


STATE TOTAL 


| 


“withheld to avoid disclosure. 


| POPULATION, 1940 


f 


167.4,65.04 5.75 
6.7\22.96| .23 


852.3 


2911.0 


(In Thousands 
| Mu- % %  Fami-| G%, 
nic- Coun- of | lies, | Total of 
ipal | ty | State) Est’d State 


45.7) 80,389'13.25 
1.7), 2,774, .46 


29.27, 228.1/400,617 66.06 


| 713.9 606,489 


KE N T UC ‘AK Y—City Data 


Ashland 
Bowling Green 
Covington 
Frankfort 
Harlan. . 


Henderson 
Hopkinsville 
Lexington. . 
Louisville 
Madisonville 


Mayfield... 
Middlesborough 
Newport 
Owensboro 
Paducah 


Richmond 
Winchester 


Boyd 
Warren... 
Kenton.... 
Franklin 
Harlan 


Henderson. . . 
Christian. .... 
Fayette. ... 
Jefferson 


| Hopkins. ... 


Graves. . 
Bell 
Campbell 
Daviess 
McCracken 


Madison. . 
Clark... 


TOTAL ABOVE |CITIES.. 


STATE TOTAL 


“Withheld to avoid disclosure. 


A L A BAM A—City Data 


Anniston....... 
Bessemer 
Birmingham. ... .| 
Cullman 

Decatur 


Dothan 
Florence 
Gadsden 
Huntsville 
Mobile 


Montgomery 
Selma 
Tuscaloosa 


Calhoun... .. 
Jefferson... . 
Jefferson. . 
Cullman... 
Morgan... 


Houston 


|| Lauderdale 


Etowah. ... 
Madison. . . 
Mobiie....... 


| Montgomery 


Dallas. ... 


Tuscaloosa 


TOTAL ABOVE 'CITIES.. 


—— 


STATE TOTAL 


*Withheld to avoid disclosure. 


29.5 164.27) 1.04 
14.6|39.76 .51 
62.0 66.67, 2.18 
11.5 49.27, .40 
5.1 

| 13.2/48.73) 46 

| 11.8)32.47) 41) 
49.362.51| 1.74 

| 318.7/82.73/11.22 
8.2/21.74| .29 
8.6 27.14) .30) 
11.4 26.09) .40 
30.7/43.30| 1.08 
30.1/57.78) 1.06 
34.0 69.67 1.20 
7.3 25.70| .26 
8.6/47.81| .30 
654.6 22.85 

2839.9 


25.5) 40.26, .90 
22.7| 4.96, .80 
264.2/57.55) 9.33 
5.1/10.72| .18 
| 16.4/34.28,  .58) 
17.2\37.64| .61) 
14.6/32.19 | 3 
37.0'50.99) 1.31 
13.219.89, .47) 


78.3\55.35, 2.77 


78.0/68.19 2.76 


19.9/35.95| .70 

27.536.20 .97 
| 619.6 21.90 
2830.3 


7.4) 10,999 
4.3) 7,322 
18.0) 21,627 
3.1, 6,351 
1.3) 3,968 


2.11 
1.41 
4.16 
1.22 

.76 


3.8) 4,513) .87 
3.6) 5,556, 1.07 
13.9) 33,070) 6.36 
90.1 131,004 25.19 


2.5) 4,433) .85 
2.6) 4,428 .85 
2.8, 3,953 .76 
9.1) 12,614) 2.43 
8.3 12,355 2.38 
9.6) 14,592) 2.81 
2.1) 3,685 .70 
2.6) 3,912) .75 


185. 1/284,382/54.68 


700.9) 520,135 


6.7| 8,447) 1.94 
6.2) 6,773) 1.55 
71.4)100,136|22.97 
1.4! 4,364) 1.00 
4.6 6,058) 1.39 


4.4, 6,624 
3.9) 6,122 
12,514 
8,767 
20.5) 30,838 
} 
21.8, 30,930 
5.7) 7,228 1.66 
6.5. 10,872) 2.49 


165. a 239, 673 54.96 


670. y 435, 973) 


1.52 
1.40 
2.87 
2.01 
7.07 


tFilling Stations only. 


| 
7.09 


108 
91 


125 77,794 62,326 22,340 


126 135,211 96 998 42,187 


114 
133 
132 
137 
122 


132 
137 
140 
130 
138 


116 
119 
139 
143 
147 


119 
128 


132 


134 126,418 61,131 36,569 


124 
180 
136 
101 
11 


118 


107) 


151 
143 
131 


144 
118 
137 


The “SM” symbols mark original, 
sive estimates by SALES MAN*. AGEMENT, 


RETAIL SALES 
in Thousands of Dollars) 


1939 U. S. Gov't 


Food Mdse.| parel 


16,192/10,882, 9,323 


668 


Gen. 


379 


Furn- 


Ap- | iture, 


114 ° 


679 


2,518 1,506 . *| 4428 
1,338 *| 520 * 2,092 
7,123 1,996 *| 1,042) 3,210 
1,744, 751, 502 254) +412 
865 540 330 370 1,221 
1,182 . . 208 1,127 
1,069, 1,035! 287 189) 7425 
5,952) 5,027, 4,086 1,833) 6,836 
30, 143/18,583/15,563| 6,356 23,392 
939 517 . 176) 1,665 
897, 502 392 248 1,419 
929 823 267 239 813 
4,353 721, 999 637 +453 
2,565 2,027 . * 2,721 
3,094) 2,135 1,686, 662 +793 
753, 513, 264 151, 894 
937| 372 334 *| 976 


66,401 37,048 25,230 


1,990 1,445) 713) 463) 2,255 
1,843, 748, 491 475 1,644 
17,859 17,032 10,735, 7,118 22,666 

369 879 «158 *| 1,561 
1,137, 614 479, 553, 2,016 
1,098} 881 ° * 1,822 
1,206 1,378, 359/ 222) +230 
2,267, 1,412 * 1,078) +674 
1,493 . . *| 7552 
6,243, 4,891 3,084 2,318 6,212 
5,354 4,811 *| 1,888/+1,549 
1,436 * 456, 344 1,855 
2,165, 1,674) 1,072 eal | 2,895, 


tFilling stations only. 


134, 44,460 35,765/17,547) 15, 296 45,931 


129) 93,910 55,497|28,239 21,232 105814 22, 093) 16, 117 455, — 433 829,682,202 


~~ For Alabama County figures, see @ page 212. 


Auto | Lum. 
House- and  Bidg. | Drugs 
hold — Filling Hdwe. 


WHOLE- 
sid SLE 


| SALES 


1940 1940 


Dollars | 
(in thes.) 


SH sands) | (9 | % 
| i | thou- | _of 


Total 


Est. | 
Est. 


*| 183 


2,843) 


2, 434) 


27,036 132031 38, 804\23,964 621,603) 860,450 911,099 


. * 11,844 15,603 
708) *| 7,885 4,257 
1,146) 968 23,289 10,114 
*| 245) 6,839 1,859 

* 156 4,273) 6,443 
463 *| 4,860 6,513 
889 207, 5,983 . 
2,144 1,943 35,611 52,939 


5,701! 7,092, 141,070 


422) 135, 4,774 2,032 
284, *) «4,768, 3,231 
398, 160, 4,257) 5,502 
590 617) 13,583) 2,195 
1,184) 671! 13,304 7,857 
672) *| 15,713, 15,542 
273 * 3,968 4,473 

* 176 4,213 ‘ 


18,928 106878 36,212 22,229 560,102 500,119 872,096 


{ 


407, 328, 6,985, 6,290 10,499 1.54 1,569 
169! 241| 6,496) 3.768 10,010 1.47 1,608 

3, 139 3,266 74,541! 190,915 140,518 |20.60'1,967 
149) 1,446) *| 2,725 .40 1,966 

313) 229) 4,767) 3,661 7,127) 1.04 1,560 

331 229. «4,609 *| 7,044 1.03 1,595 

597, 174 4,076 *| 6,212) .91 1,590 

362} 501, 9,705 5,696 14,779, 2.17 1,589 

845, 302, 3,568 8,504 4,758 .701,392 

1,447| 1,699} 21,437) 45,895) 41,142 6.03 2,003 
1,576 *| 22,787) 59,332) 43,156 6.321.977 
. *| 5,844) 14,500) 8,863| 1.30 1,583 

. *| 6,833) 9,382) 10,259, 1.501, 567, 


| 


__ 


EFFECTIVE BUYING 


INCOME 1940 


ESTIMATE 


Dollars Per 
ily, 
State dol- 
lars 


sands) 


2,565, 


-28 1,495 


Per 


Fam- Cap. 


ita, 
dol- 
lars 


4, 792 15,846) 3,827 3,709) 82, 2 392| 130, 520, (123, 475 13.57 2,700; 738 


385 


1,276 


11,307 65,161,19,126 15, 562) 410,601), 760,215/528, 755 58,09 2,318 620 


313 


For Tennessee County figures, see page 208. 


16,056 1.84 2,167 
5,680 .65 1,336 
42,678 4.89 2,369 
4,120 .471,348 
1,299 .15 1,006 
5,545 .641,447 
5,662 .65 1,586 
35,827, 4.11 2,581 
232,529 258,102 29.60 2,866 
4,215 .48 1,678 
4,406 .511,724 
3,180 .36 1,118 
18,448 2.12 2,037 
16,005) 1.83'1,924 
20,713, 2.38 2,154 
3,578 .41 1,729 
4,370, .50 1,652 


1,244 


12,365 48,877 14,874/12,370' 306,234) 371,089 449,884 51.59 2,432) 687 


307 


_For For Kentucky County f figures, s see page 205. 


525 


553 
446 
373 


—_— 


9,186 7,118) 173, 094 347, 943 307, 092 45.01 1,852) 496 


1,019 


241 


———$—* 


Before using these figures, see explanation page 9. 


——, 


Please do not attempt to use these figures before reading the complete explanation on page 9 


and following pages. 


There you will find sources of all figures identified, explanation of the 


trading area key, and all comment necessary to a complete understanding of the use of all figures. 


—_ 


SALES MANAGEMENT 


CITY 


Biloxi 
Clarksdale 
Greenville 
Greenwood 
Gulfport ‘see 
Biloxi 
Hattiesburg 
Jackson 
Laurel 
Meridian 
Natchez 


Tupeie 
Vicksburg 


STATE TOTAL 


*Withheld to avoid disclosure. 


The Progressive Grocer National Magazine of the Grocery Trade 


COUNTY 


Harrison 
Coahoma 
Washington 
Leflore 


Harrison 
Forrest 
Hinds. . 
Jones 
Lauderdale 
Adams 


Lee 
Warren. . 


TOTAL ABOVE CITIES.. 


MISSISSIPP I—City Data 


POPULATION, 1940 
(In Thousands 


Ratio 

Mu- Fami- 1939 
nic- Coun- of — lies, | Total of to 
ipal ty State Est'd State 1935 
17.4:34.36, .80, 4.4 4,164 1.47 140 
12.2,25.17, .56 3.5, 5,778) 2.05) 158 
20.9/30.87, .96)| 6.3) 8,296 2.94 160 
14.8,27.66) .68 4.2) 7,557) 2.68) 180 
15.1,:29.82, .69 3.9 5,674 2.01; 163 
21.0\60.27; .96| 5.8) 8,461, 3.00, 142 
62.0/57.89| 2.84, 16.4) 29,093,10.30, 159 
20.641.85| .94 5.3) 7,454) 2.64 163 
35.4/61.06| 1.62) 9.6) 12,215) 4.32) 172 
15.456.45 .70 4.6) 5,426 1.92 199 
8.2\21.16| .38 2.3) 4,811) 1.70; 126 

24.3.61.60 1.11 7.4, 7,998) 2.83) 180 
267.3 12.24, 73.7/106,927|37.86| 161 


2181.8 


537.4 282,440 158 


Filling stations only. 


Before using these figures, see explanation page 9. 


RETAIL SALES 
In Thousands of Dollars 


1939 U.S. Gov't 


Furn- 
Gen. | Ap- iture Auto | Lum. 
Food Mdse. parel |House-, and = Bldg. 
hold | Filling Hdwe. 
1,011 639; 232 ° 890, 339 
988, 719 . *| 7529 806 
1,742 1,076, 601 423| 2,400 1,108 
1,410, 854 670 *| +494, 793 
1,167, 658 488 342, 1,661 ° 
1,603 1,354, 680 518, 2,711 280 
4,939, 5,207, 3,117, 1,747, 6,365 i 
1,489 . . *| 1,702) 548 
2,520 *| 1,539 776; 1978 584 
1,390, 758 602 301, {760| 361 
707, 814 328 *| 7338 566 
2,216, 1,114) 776 537 


1,958 ' 


21,182/13,193) 9,033] 4,644/20,786| 5,385) 4,162) 109,826) 161,529|153,832/37.58 2,086) 576 


66,543 34,679 15,766 9,610 '71,729'21,304/11,463 290,100) 251,803)409,301). . 


{Automotive only. 


The Progressive Grocer is the 
ONE magazine that covers ALL 
the big super-markets + + + + 


MORE THAN 60,000 OF THE BIG-VOLUME FOOD MARKETS 
SALERS AND FOOD BROKERS 


203 
191 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


WHOLE- 


SALE 
SALES 


1940 1940 


Dollars 
in thou- 
sands 


Total 


4,277 
5,935 
8,521 
7,762 


2,580 
14,701 
11,718 
43,209 


5,828 
8,690 
29,882 
7,656 
12,546 
5,573 


4,507 
7,919 
38,104 
4,493 
11,854 
4,690 


4,941 
8,215) 


7,219 


EFFECTIVE BUYING 
INCOME 1940 


yD ESTIMATE 


6,790 
7,998 
12,783 
7,970 


8,835 
12,978 
40,006 
11,520 
18,093 

8,452 


4,025 


Per 
Fam- 

of ily, 
State; dol- 
lars 


1.66 |1,537 
1.95/2,255 
3.12/2,040 
1.95 1,906 


2.16/2,269 
3.17|2,250 
9,78)2,436 
2.82/2,177 
4.42|1,876 
2.06 1,831 


-98/1,724 


10,535/14,382 | 3.51/1,951 


762| 


! 


Per 


For Mississippi County figures, see page 214 


ALL IMPORTANT WHOLE- 
THE BUYING HEADQUARTERS OF 40,000 CHAIN STORES 


Total circulation 75.000 copies a month. influencing practically all the buying and selling power in the grocery field 


\ fF}, vol g triflers are we. It’s just that radio stations are judged 
— * 


not only by the company they keep — the sponsors they have — by 

by how long they keep those sponsors. In 1940, we kept steady company 
with 70 per cent of the advertisers who had been on 
KSTP the previous year. And many of these beautiful 
friendships date back as far as 11 years! Ot course, we're 
proud of the new friends we made — the new business 
we got — but it’s the renewed business which tells the 

“~ real story of the outstanding job being done by KSTP in the nation’s 

Z®) great 7th Retail Market. KSTP delivers more listeners at less cost. If you 

have a sales job to be done in this billion-and-a-half-dollar buying 
area, do it the right way — the low cost way — via KSTP! 


EDWARD PETRY & Co., National Representativg 


The Northwest's Leading Radio well $ ! p NBC Basic Red Network 
50,000 WATTS CLEAR CHANNEL MINNEAPOLIS + SAINT PAUL 


The “‘SM” symbols mark original, ¢ 
sive estimates by SALES MANAGEMENT. 


RETAIL SALES EFFECTIVE BUYING INCOME, SH) 
POPULATION, 1940 AUTO SALES 
In Thousands) ; 1940 IN- 1940 yD ESTIMATE MARKET 
1939 U. S. Gov't. 1940 | COME | CONTROLS 
— - aS : ; _ TAX - = eee : } 
COUNTY Satin RE- Thou- 
Ratio, White Ratio (in New  Ratio/ TURNS Per sandsof) Na- Buy 
Total 1940; % | Fami- Fami-'| Do'lars % \1939 | thousands) Passen- 1940 |) PER \ Dollars Y, Per White) $1500 | tional ing 
1940 to | of | lies, | ties, (in | of to GD i ger to | 1,000 (in | of (Fam- Fam-  Pre- | Buying Pow 


| \| 
1930 |U.S.A.| Est’d | Est’d | thousands) 'U.S.A. 1935 | | Cars 1939 thousands) U.S.A.’ ily ily | ferred || Power | er 
| Estimate | families) % Index 


Aitkin 17.8 j . 6 3,240 3,410 4,980 .007/1,084| 1,084 
Anoka 22.5 ; i ‘ 4,263 . | 4,487 6,194, .0081,132 1,132 
Becker 26.6 j ; : 5,370} 013} 5,652) \ 8,478, .011 1,313| 1,360) 
Beltrami 26.1 ; i 7,515). 7,910) | 10,542) .014/1,756| 1,843 
Benton 16.1) f : . 3,756. 3,953 | 5,635 .0081,556 1,556 


| 

Big Stone i . ’ 3,703) . 3,897) 5,629 .0082,189| 2,189 
Blue Earth r , , : 16,166) . | 17,015) 23,791| .032) 463| 2,480 
Brown . jf ' ' 8,890 .021, 125) 9,357 | 13,245} .018)2,047, 2,047 
Carlton : : y 9) 6,361. 6,695 9,175 .012|1,515 1,532 
Carver , ' 3) 4,604 . 4,846 6,903 .009'1,613) 1,613 


Cass | ' j . * 3,447| . 3,628) | 5,195, .007 1,009 1,057 
Chippewa : j ‘ ; 6,140) . 6,462 | 8,952, .012/2,087, 2,087 
Chisago . : r , 2,992 .007) 3,149 4,753, .006|1,306' 1,306 
Clay ; : ; 7,886). 8,300 14,019 .019/2,239| 2,239 
Clearwater F i a 1,963) . } 2,066) ; 2,743, .004 984 1,010 


Cook ; ; j : 835, . 879 | | 1,130 .002'1,425 1,572 
Cottonwood : i y 4,726) . | 4,974 7,045 .009 1,767 1,767 
Crow Wing : : } : 9,914 . 10,434 | 12,753) .017 1,622) 1,622 
Dakota ’ . 10,935). 11,509 19,613 .026 2,047, 2,047 
Dodge ) ; : 2,747| . 2,891 4,521 .006 1,363 1,363 


Douglas . ‘ ° ° 6,058, . 6,376) 8,181, .011|1,549 1,549 
Faribault . ‘ . ‘ 7,845) . 8,257 10,903 .015 1,781, 1,800 
Fillmore . Ke . . 6,143, . 6,466) 9,955 .013/1,443 1,443 
Freeborn ; ‘ ‘ , 10,784 135 11,350 | 17,526 .0242,144 2,144 
Goodhue ‘ , , 10,515. 117 11,067 15,967,  .022 1,915 1,915 


Grant F y 124 2,944 4,194 .006 1,695 1,695 
Hennepin (Minneapolis F : i J 124 302,580 491,618  .6383,043 3,060 
Houston i y ; d 119 3,474 y .007 1,383 1,383 
Hubbard . t i 130 2,506) .005 1,233 1,262 
Isanti ; ; 2,693. 104 2,834 .005 1,287 1,287 


s 
S 
2222 


38 
BS 


| 


Before using these figures, see explanation page 9. 


SALES MANAGEMEN! 


22222 22288 


2e22ex 


—s 
Oh 


and the TWIN CITIES 
The Bright Spot of, 


CENTRAL UNITED STATES! 


TWIN CITIES... 


Hennepin Co.—Minneapolis, Ramsey Co.—St. 
Paul rank second best between the two moun- 
tain ranges in per-family effective buying 
income as reported by Sales Management April 
10th, 1941 Survey of Buying Power. 


RURAL AREA... 


The State of Minnesota leads the entire 


nation in percentage of increase in farm MINNESOTA 
income for 1940 over 1939—and Minnesota BRIGHT 
was 2nd best in the country in dollar in- iS THE 


crease of farm income. SPOT FOR 
TRADE AREA... 

Ninth Federal Reserve Bank statement as PROFITABLE 
of February 28, 1941 reports ‘‘Business 

advanced to the highest January level 

since 1929 or 1930.”’ SALES 


ASSOCIATION OF TWIN CITY PROMOTION 


NEWSPAPERS & RADIO STATIONS 
Minneapolis Morning Tribune — Times Tribune Tow] 
Minneapolis Star Journal KSTP WCCO ‘ 


St. Paul Dispatch Pioneer Press WDGY 
The Farmer, St. Paul WLOL WTCN 


Visit Minnesota this summer for fishing and fun! 


APRIL 10, 1941 


MINNESOT A—County Data—(Continued) sive estimates’ by SALES MANAGEMENT 


COUNTY 


Itasca 
Jackson 
Kanabec 
Kandiyohi 
Kittson 


Koochiching 

Lac qui Parle 
Lake 

Lake of the Woods 
Le Sueur 


Lincoln 
Lyon 
McLeod 
Mahnomen 
Marshall 


Martin 
Meeker 
Mille Lacs 
Morrison 
Mower 


Murray 
Nicollet 
Nobles 
Norman 
Olmsted 


Otter Tail 
Pennington 
Pine 
Pipestone 
Polk 


Pope 

Ramsey (St. Paul 
Red Lake 
Redwood 
Renville 


Rice 

Rock 

Roseau 

St. Louis (Duluth 
Scott 


Sherburne 
Sibley 
Stearns 
Steele 
Stevens 


Swift 
Todd 
Traverse 
Wabasha 
Wadena 


Waseca. 
Washington 
Watonwan 
Wilkin 
Winona. 


Wright ‘ 
Yellow Medicine 


STATE TOTAL 


Total 
1940 


POPULATION, 1940 


In Thousands 


Ratio 
1940 
to 


1930 U.S.A. Est’d Est’d thousands) U.S.A. 1935 Cars 1939 


of 


012 
-021 
-006 
-014 
-010 


-012 
-020 
011 
-008 
-029 


-021 
.013 


Fami- 
lies, 


sive estimates by 


RETAIL SALES EFFECTIVE BUYING INCOME, 


1940 SM ESTIMATE 


Thou- 
sands of Buy- 


DD 


MARKET 
CONTROLS 


AUTO SALES 
- : 4 1940 IN- 
COME 
TAX 

Dollars RE- 
White Ratio in New Ratio TURNS Per 
Fami-| Dollars % 1939 thousands) Passen- 1940 PER Dollars % | Per White $1500 
lies, in of to ger to | 1,000 (in | of Fam- Fam-  Pre- Buying Pow. 
thousands) U.S.A. _ ily ily ferred Power er 

families % Index 


1939 U. S. Gov't. 1940 


tional — ing 


Estimate 


8,469 
4,142 
2,009 
8,271 
3,007 


8,914 
4,359 
2,114 
8,705 
3,165 


-016 1, 
-009 1, 
-004 1, 
-016 1, 
-006'1, 
5,183 5,455 -009 1, 
3,607 3,796 -007/1, 
2,729 2,872 -006/1, 
928, . 977 -002 
4,696 4,942 -010 1, 
2,218 2,334 
8,330 8,767 
6,789 7,145 
1,322; . 1,391 
3,437 3,617 


-005 1,347 
-015|2,199 
-012 1,626 
002, 975 
-007/|1,283 


8,677 
4,977 
4,259 
5,668 
13,075 


9,132 
5,238 
4,483 
5,966 
13,761, 


.013 1,629 
.009 1,327 
.008 1,528 
.010 1,213 
.024 1,907 


3,322 
3,497 
7,823 
3,311 
17,867 


3,496 
3,681 
8,234, 
3,485 

18,805 


-007 1,567 
-008|1,417 
-014'1,926 
-006|1,301 
25,867, .035 2,526 
11,499 
4,696 
4,173 
5,422 
10,319 


12,102 
4,943 
4,392 
5,706 

10,860 


17,476 
6,823 
5,679 
7,273 

14,466 


.024 1,368 
-009 2,143 
-008 1,035 
-010 2,127 
020 1,578 


2,862 
172,060 
1,573 
6,608 
6,698 


3,012) 210 
181,093) 10,308 
1,655 88 
6,955 681, 
7,050 706, 


4,214 
261,243. 


-006|1 , 267 
-360 3,029 
-003 1,239 
-014 1,974 
-013 1,603 


zess2 


9.240 
3,240 
3,021 
80,255 
4,042) 


9,725 
3,410 
3,180 

84,468 
4,254| 


-017 1,670 
-006|1,711 
-006 1,196 
-206 2,493 
5,831| .008'1,586 
2,103 
3,698 
18,743 
6,977 
3,455 


2,213 
3,892 

19,727 
7,343| 
3,636 


2,867 
6,000 
30,114 
9,004 
4,342 


-004 1,222 
-008 1,491) 
-041 2,105 
-012 1,812 
-006 1,645 


6,521 
8,086 
3,124 
7,145 
5,718) 


4,425 4,657 
5,131, . 5,400 
2,239 2,357] 
4,582! 4,822) 
3,873 4,076) 


.009/ 1,732 
.011 1,207 
.004/ 1,537 
.010 1,557) 
-008|1,839 


| 
-009)1,711) 
.014'1,516 
.009 1,885) 
.005 1,497) 
.026 1,920) 


4,502 
7,813) 
4,758) 
2,662 

a 


6,736! 
10,362 
6,741) 
3,673: 
19,153) 


6,833! 
4,705 


9,832) .013 1,385 
7,126) .010/1,695| 1,695) 


1,594,792) 2.150 2, 196, nam 307.0) 2. 
= 


Before using these figures, see explanation page 4 


SALES MANAGEMEN! 
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J O W A—County Data 


POPULATION, 1940 
(In Thousands) ‘ 


COUNTY 

Ratio 

}1940| %&% 

| to of 
1930 |U.S.A. 


Total 
1940 


Adair 
Adams 
Allamakee 
Appanoose 
Audubon 


Benton. . 

Black Hawk (Waterloo) 
Boone 

Bremer 

Buchanan 


Buena Vista 
Butler 
Calhoun 
Carroll 

Cass 


Cedar 

Cerro Gordo 
Cherokee 
Chickasaw 
Clarke 


Clay 
Clayton 
Clinton 
Crawford 
Dallas 


Davis 
Decatur 
Delaware 
Des Moines 
Dickinson 


Dubuque 
Emmet 
Fayette 
Floyd 
Franklin 


Fremont 
Greene 
Grundy 
Guthrie 
Hamilton 


Hancock 
Hardin 
Harrison 
Henry 
Howard 


Humboldt 
ida 

lowa 
Jackson 
Jasper 


Jefferson 
Johnson 
Jones 
Keokuk 
Kossuth 


Lee 

Linn (Cedar Rapids) 
Louisa. . 

Lucas 

Lyon 


011 


15.4) 101; .012 
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_Fami- Fami-! 


RETAIL SALES 
AUTO SALES 
1940 


IN- 

| COME 
__|| TAX 
RE- 


1939 U. S. Gov't. 


1940 


| Dollars i 
| White) Ratio “| 
Dollars = — 
lies, | lies, (in o | 


Est’d | Est'd | thousands) U. . A. one } 


(in New 
thousands) Passen- | 1840 | PER 


CLD a 
Estimate 

3,265) 

2,170) 

4, 776) 

5, 795) 

3,288 


to 
1939 


ger 
Cars 


139} 
101) 
118 


6 901) 
37,767 
9,237) 
6,477) 
5,239) 


| 
7,825 
4,684) 
5,624 
8,204) 
7,444) 
| 
5,410) 
20,061 
6,106 
4,171 
2,348) 


8,259, 
5,642) 
17,434|| 
5,594) 
7,812) 


16,189} 
5,194 
7,254) 


1,928 
2,850 
4,296 
14,077) 
3,974 


2,076) 

3,069) 

4,626!) 
15,160 


23,589 
4,921 
8,277 
5,966 
4,685 


2,489 
4,419 
3,795 
3,600 
5,973 


Before using these figures, see explanation page 9. 


; | Thou. 
Ratio ry 


| thousands) U.S.A. 


The “SM” is mark o 
sive estimates tes by SALES MANAGEMENT 


&D 


MARKET 
CONTROLS 


—.. 


EFFECTIVE BUYING INCOME, 


1940 SM ESTIMATE 


Per |sandsof, Na- 
| Per | White} $1500 | tional | ing 
|Fam-| Fam- | Pre- © Buying | Pow. 
| ily | ily | ferred ' Power 
families, % 


Buy- 
| Dollars | % 


(in of 


.007 1,337, 1,337, 1.2) 
.005|1, 190) 1, 190) : 
008/1,278| 1,278) 1.5, 
or2)t, ,245| 1,255| 
-006|1,430) 1,430) 

| 


| 
.012/1,392| 1,392) 
.075/2,485| 2,509 
.017|1,581| 1,581) 
.011/1,672) 1,672 


| 
.010/1,356) 


1,356, 
.012\1,693| 1,693) 

| 1,244) 
| 1,563) 
1,869 


.012/1,677| 1,677 
1,481) 
2,666) 
1,773! 
1,430 
1,149 


.010/1,481 
042 2,635, 
.011|1,773) 
.008|1,430) 
-005)1,148 
.013/2,070 
.011)1, 185| 
.043 2, 570! 
.011/1,470 
.016 1,627 


2,070 
1,185) 
2,570] 
1,470 
1,641) 
1 ,004) 
1,222) 
1,336) 
2,538 
1,714 


004 1,004 
-006| 1,222 
-009/1 ,336 
-037) 2, 523, 
-008 1, 714) 


-055 2,626) 
-009/1 ,905 
-018 1,639 
-011|1,473) 
-008 1,294) 


2,626 
1,905 
1,639 
1,473 
1,312 


.006 1,037 
.009 1,427 
.008|1,506, 
.008|1,172 
011 1,552! 


1,037 
1,427 
1,506 
1,172! 
1,552) 
| | 
.008 1,485) 1,485, 
.014/1,691| 1,691] 
.010)1, 234) 1,234 
.008/1, 249) 1, 249| 
00711, 341) 1,341 

| 
uk. 520| 1,520 
.007/1,669) 1, 700! 
“01011 '504| 1,504 
.011/1,593) 1,593 
021 1,757) 1,757 


BReoNnem woauoe 


uNuwn 


wo 
SS - 


.008|1,459) 1,477) 
.029|2,243| 2,260) 
.009|1,396| 1,396 
.009|1,243) 1,243) 
ou om 1, 605 


o— © 


oo oo 
— SS 


.032/2, 102! 2,159) 
-102|2,857| 2,878) 
-006| 1,391) 1,391) 
-008 1,379) 1,379) 
-008 1,401 1,401 


SALES MANAGEMEN! 


MEN! 


DES MOINES 


Reach ALL of IOWA, 


at low cost, with this 
NE big station! 


So far as we know, lowa offers the most unique 


advertising opportunity in America— 


(1) A big. important State, which has 

(2) one and only one radio station that is 
listened to regularly. throughout. 
This one station being the State’s only 


00,000-watter. 


(4) located near its geographical center. 


WHO is “listened-to-most” > by 55.4% of all the 
radio families in Iowa. It is 


by 79.3° ( 


“heard regularly” 
WHO offers 


a@ more complete coverage of lowa than most 


(daytime figures).* ... 


radio stations offer in their home towns alone! 


And the cost is low. Thirteen quarter hours of 


mid-morning time cost only $85.50 per. Com- 


pare that with the cost of any station you know 
APRIL 10, 1941 


that offers an equal chance at an equal number 
of prosperous consumers! 

If you are thinking of doing a radio job out this 
way, you owe it to yourself to get the dope on 


WHO. 


national representatives, Free & Peters, Inc. 


Write us for all the facts—or ask our 


One of the scientifically-determined facts from the authorita- 
tive “1940 Iowa Radio Audience Survey” by Dr. H. B. Summers 


of Kansas State College. A copy is yours for the asking. 


WHO 


for IOWA PLUS! 


DES MOINES . 8 J. O. MALAND, 
50,000 WATTS An MANAGER 
hed 
National Representatives 


[225} 


FREE & PETERS, IN 


Sa : 6 Year vnage cader The 1940 Paid Linage 
The Cedar Rapids Gazette oneness 


GAZETTE .... .. 7,109,236 
2. Des Moines Register 7,095,980 
3. Davenport Times 6,800,434 
4. Davenport Democrat 6,648 600 
5. 
6. 
7 


st AGAIN IN PROFIT-PRODUCING 
— ADVERTISING EFFECTIVENESS 


OR the 6th consecutive year this newspaper has carried more paid 

advertising linage than any other Iowa daily. That’s proof of 
results. ABC circulation figures have soared to an all-time high. That’s 
proof of coverage and reader confidence. Results . . . Coverage . . . 
Confidence—what better foundation could you put under your adver- 
tising message to more than 200,000 people in Lowa’s richest market? 
Sales, profits and prestige are bound to accrue from consistent sched- a ipse 
ules in The Cedar Rapids Gazette. lowa Daily Press Association 


Des Moines Tribune 6,113,980 
Waterloo Courier 5,540,388 
Sioux City Journal 5,003,894 


Figures from Media Records and 


Don’t risk spotty Ng and scattered — when full coverage is . 
available at low cost. Let us sale: ssage i hz 

14,000 homes daily. Write today for full dail. BLANKET /OWAS 
Represented Nationally by ALLEN-KLAPP-FRAZIER COMPANY RICHEST MARKET AND 
NEW YORK ~- CHICAGO . DETROIT .- Member Media Records STEP UP SALES 


The *“‘SM” symbols mark original, excly- 
sive estimates by SALES MANAGEMENT 


10 W A—County Data—(Continued) 


RETAIL SALES 
POPULATION, 1940 AUTO SALES EFFECTIVE BUYING INCOME, SH) 
In Thousands 1940 IN- 1940 SMD ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 


COUNTY Dollars RE- | Thou- : 

Ratio White Ratio in New Ratio TURNS Per sandsof Na- Buy 

Total 1940, % | Fami- Fami-) Dollars % 1939 thousands) Passen- 1940, PER Dollars % Per White $1500 | tional - ing 

1940 to of lies, | lies in of to i ger to 1,000 | in of Fam- Fam- Pre- Buying Pow 

1930 U.S.A. Est’d | Est’d thousands) U.S.A. 1935 CyD Cars | 1939 thousands) U.S.A. _ ily ily ferred Power ef 

Estimate } families % — Index 

Madison 100 14.5 101 .011 4.2 4.2 3,459 .008, 128 3,725 288 102 12 5,595 .0081,327 1,327 1.4 008 73 
Mahaska 100 26.5 103 .020 re 7.6 7,595 .018 143 8,178 513 102 18 12,906 .017 1,683 1,697 3.0 017, & 
Marion 100 26.8 104) .020 7.2 7.2 6,921 .016 164 7,453 476 105 15 9,086 .0121,261 1,261 2.5 014 «70 
Marshall 100 35.3' 105 .027 9.7) 9.6 13,356 .032, 157 14,383, 1,013 118 33 19,349 .0261,992 2,004 4.7, .029 107 
Mills 99 15.1 95 .012 3.7 3.7 3,148 .008 114 3,390 320 106 15 5,090 .0071,383 1,383 1.2 007 8 


Mitchell 101 14.1 100 .O11 3.8 3.8 3,795 .009 114 4,087 370 125 19 5,779 .008 1.507 1.507 1.5 009 «82 
Monona 97 18.2 100, .014 4.8 4.7 4,212 .010 123 4,536 393, 103 13 6,580 .0091,358 1,375 1.8 .010 7 
Monroe 100 14.5 97 .011 4.0 3.9 2,752 .007 122 2,964 239 «(121 9 4,275 .0061,080 1,096 1.0 006 55 
Montgomery 99 15.7 94 .012 4.6 4.6 5,061 .012 119 5,450 410 110, 25 7,727 .0101,674 1,674 1.8 On 9% 
Muscatine 89 31.3. 107 .024 9.2 9.1 10,486 .025 116 11,293 732 121 33 17,486 .0241,293 1,906 3.3 024 100 


O'Brien 97 19.3, 105 .015 5.2 5.2 6,554 .016 133 7,058 579 116 «24 9,589 .0121,854 1,854 2.1 .0144 9% 
Osceola 97 10.6 104 .008 2.7 2.7 2,992 .007 131 3,222 308 122 18 4,417 .006 1.637 1.637 1.2 007 8 
Page 99 24.8 96 .019 66 46.6 10,586 .025' 114 11,400 544 104 21 13,719 .018 2,063 2,063 2.9 .021 I 
Palo Alto 100 16.1, 105 .012 4.0 4.0 4,566 .011| 119 4,917 342 97, «+16 6,554 .0091,640 1,640 1.6 .010 8 
Plymouth 97 23.5, 97 .018 6.0 6.0 5,950 .014 107 6,408 531 111 15 8,412, .011 1,399 1,399 2.8 013. 7 


Pocahontas 2 2 4.2 4,210 124 4,534 471 104 21 | 6,553, .0091,561 1,561 3.1 .010 & 
Polk (Des Moines 100 195.4 113 .149 56.4 54.3, 86,898 .207 120 93,582 6,580 110' 68 | 163,672 .2212,900 2,962 27.1 .212 1 
Pottawattamie 99 66.8 95 .051 18.5 18.3) 18,915 .045° 111 20,370 14311 116 34 | 41687 .056:2,258 2,272 8.5 .050 % 
Poweshiek 100 18.7, 100 .014 5.4 5.4 5,504 .013 138 5,927 559 116. 23 9,499 .013 1,767 1,767, 2.2 014 100 
Ringgold 100 11.1 93 .008 3.3 3.3 1,819 .004 139 1,959 174 95) 4 3,345 .0041,023' 1,023 1.0 .004 # 


Sac 6 8 8 5,076 5,467 561 7,760, .010 1,630 2.1 
Scott (Davenport 89 84.7' 110 .064 24.1 23.8 37,681 .090 128 40,579 2.449 138) 61 69,127, .093 2,864 2,887 10.9 .089 138 
Shelby 99 16.7, 98 .013 4.3 4.3 4,400 .010 126 4,738 394 115) 14 6,909, .009 1,622 1,622 1.7 010 «7 
Sioux 97 27.2, 102 = .021 6.6 6.6 6,135, .015 116 6,607 611; 113) 12 8,593 .011 1,293 1,293 2.6 013 & 
Story 4 9.0; 9.0 13,280 14,301 -027 2,225 4.9 


Tama 


4 6.2 6.1 5,715 6,155 617, 102. 21 8,549 .0111,370 1,384 2.4, .013 7% 
Taylor 100 14.3, 96 .011 4.2 4.2 2,464 .006 114 2,654 279 115 6 4,204 .0051,004 1,004 1.4) 006 % 
Union 100 16.3 93 .012 4.8 4.8 4,895 .012) 127 5,272 355 98) 23 7,288 .010 1,507 1,507 2.2, .ou % 
Van Buren 87 12.0| 95 .009, 3.7, 3.7 2,018’ .005) 120 2,173 199; 90 6 3,690 .005 999 999 9 6.005 = 
Wapello 91 44.2 109 .034) 12.8 12.7 14,137 .034 135 15,224 939 102) 37 27,292 .0372,131 2,141 4.5 .035 103 


Warren. . 7 5.1 5.0 3,647 .009 125 3,928 353, 92 12 5,883, .008 1,162 1,176 1.9 .009 64 
Washington 87 20.0, 101 .015 5.7) 5.6 6,386 .015 134 6,877) 494 111 21 9,251 .0121,609 1,627 2.1 014 8 
Wayne 100 13.3 96 .010; 4.0 4.0 2,429 .006 104 2,616) 2055 «95 6 | 4,173, .006 1,039 1,039 1.0 .006) 60 
Webster 100 41.5, 103 .032) 11.4) 11.3 17,437 .041 124) 18,778 1,157 104 35 28,341 .038 2,491 2,505 5.9 039 12 
Winnebago 100 14.0, 106 .011 3.6 3.6 1.5 oi 9 


4,569 .011 120) 4,920 348 #117—~= «13 6,561 .009 1,848 1,848 


Before using these figures, see explanation page 9. 
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Who wants 


a passion-flower? 


Fleeta Brownell Woodroffe was 
overwhelmed! 


She suspected people were reading 
her regular garden column. She knew, 
too, that The Des Moines Sunday 
Register was read by more than a third 
of a million Iowa families. But she 
didn’t know so many Iowans read 
so much of The Sunday Register 
so thoroughly. 


One Sunday her column offered 
flower lovers a chance to get passion- 
flower seeds from Ecuador for 10c. 
That was how an astonishing “march 
of dimes” started on a good-will mis- 
sion to South America—2,000 of them 
—all from one little mention far down 
in a garden column. 


“Amazing proof of readership”, 
people said but Sunday Register edi- 
tors didn’t blink. They weren’t sur- 
prised—only happy. Surprise is re- 
served for advertisers who discover 
that Iowa’s URBAN market alone 
boasts a million people ...a rich 
“city” (bigger than Cleveland) where 4 


4 


out of 5 families thoroughly read The 
Sunday Register. 


For advertisers, these thorough read- 
ing habits sell refrigerators, toothpaste 
and breakfast food to the tune of half 
a billion dollars a year. 


If YOU’VE been snubbing Urban 
Iowa’s prosperous families, why keep 
on doing it? You can influence ’em at 
lowest milline rates in Iowa ($1.66) in 
The Sunday Register. 


c—_ 


| 


| a 
‘The Des Moines Register and Tribune 


361,433 Sunday 


311,768 Daily | 
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POPULATION, 1940 AUTO SALES 
(In Thousands) 1940 IN- 1940 SM ESTIMATE 
1939 U. S. Gov't. 1940 COME 
es —s TAX : 
COUNTY Dollars RE- 
Ratio White Ratiol (in New Ratio TURNS 
Total (1940, % | Fami- Fami-) Dollars % 1939 | thousands) Passen- 1940/ PER | Dollars % | Per 
1940 to | of | lies, | ties, | (in of | to | ger = to 1,000) (in of Fam- 
1930 U.S.A. Est’d | Est’d | thousands) U.S.A.| 1935 | CD | Cars 1939 thousands) U.S.A. _ ily 
| | | Estimate | 
2 = eee | a a a So oe 
Winneshiek 90) 22.3, 103 .017, 5.8) 5.8) 5,517, .013 134) 5,941 324 106) 16 7,884, .011 1,358 
Woodbury (Sioux City)..97/ 103.4 102) .079 28.4 27.9| 43,174 .103) 135) 46,495 2,382 112 46 82,933 .112 2,924 
Worth 101) 11.4 102) .009 3.0, 3.0 2,502, .006 113 2,694 220 100, 17 | 4,060 .005 1,350 
Wright 100! 20.0/ 99 .015) 5.4) 5.4) 5,693 .014 129 6,131 537 en 30 | 9,360 .013. 1,726 
: 4 a os mS Renee Binal Ge x 2 ess SE aes ; 
STATE TOTAL 2,535.4 103) 1.931 700.2 693.8, 822,905 1.958 127, 886,203 63,310 110 30 | 1,367,506| 1.843 1,953 
For lowa City figures, see page 239. 
MISSOU R I—County Data 
| 
Adair 102) 20.2) 104) .015| 6.1) 6.1) 5,505 .013 125 5,852 420 116, 16 | 8,834 .0121,447 
Andrew 106 13.0/ 97) .010) 3.9) 3.9 1,615, .004, 111 1,717 152) 94 5 | 2,519, .003| 648 
Atchison 106 12.9) 96) .010/ 3.6 3.6) 2,752) .007; 118 2,926 304 114 «15 4,400, .006 1,224) 
Audrain 102 22.6) 103) .017) 6.8 6.1 5,605, .013, 133 5,959 490 113| 20 | 8,811) .012,1,301 
Barry 103) 23.5| 103| 018} 6.3) 6.3) 3,390, .008 113 3,604 296 137) 7 5,493/ .007, 878 
Barton 105! 13.1} 90} 010} 4.1) 4.1) 2,153) 005) 105 2,289 178 124 «6 3,467, .005 836 
Bates 105) 19.5] 89) .015) 5.9) 5.8) 3,262) .008) 109) 3,468, 276 118 6 | 5,491) .007| 927 
Benton 102) 11.2} 96) .008} 3.2) 3.1) 1,567] .004) 150 1,666 93, 127, 4 2,545) .003) 806 
Bollinger 102) 12.9} 105) .010; 3.2) 3.2) 869} .002, 127 924 64 136 = 1.571 .002 490 
Boone 102 34.9) 113) .026) 10.5) 9.2) 12,100) .029) 134) 12,864 948 115 28 19,024, .026 1,820 
Buchanan (St. Joseph) 106 94.0 0s| 072) 26.8, 25.5) 30,614) .073, 111) 32,546, «1,917 111/ 36 | 58,045, .078 2,166 
Butler 102 34.3 18 .026| 8.4) 7.8 5,997 .014) 130 6,376 413) 131) 11 | 9,659 .013 1,146 
Caldwell 105) 11.6) 93 .009| 3.6) 3.6) 2,242, .006 95 2,384 312 116 «64 3,539, .005! 981 
Callaway 102 23.1) 116) .018) 5.8) 5.1 3,721; .009 137 3,956 338 115 1 5,945 .008 1,023 
Camden 103 8.9| 98} .007) 2.4 ad 820! .002 124 872 56 1240 «2 | 1,362, .002 567 
| 
Cape Girardeau 102 37.7, 114) .028) 9.8] 9.3) 11,438 .027| 127, 12,160 861 134 20 18,048, .024)1,838 
Carroll 105 17.8, 89) .014 5.3) 5.1) 3,245 008 113 3,450 339 140 «Oo 5,892, .008 1,117 
Carter 102 6.2) 113| .005) 1.5) 1.5 600! .001, 123 638 38 1091 974 .001 648 
Cass 105 19.4) 92) .015) 5.9) 5.9 3,852, .009 116 4,095 439 124 10 | 6,359 .008 1,079 
Cedar 105 11.7; 105) .009 3.5) 3.5 1,409, .003) 112 1,498 147 051 | 2,555 .003 724 
| | 
Chariton 105 18.1, 92 .014| 5.2, 4.8 2,718, .007| 103 2,89¢ 304 12606 4,428, .006 855 
Christian 103} 13.5 103) .010) 3.7, 3.6 1,338, .003) 100 1,422 120 128 «#61 | «= 2,412) 003, 649 
Clark 102 10.2) 99) .008) 3.1) 3.1 1,613, .004) 160 1,715 129 114) «5 | 2,546) .003, 817 
Clay 105 30.1) 112) .023) 9.1) 8.7) 10,505) 025) 134 11,168, | 1,164 138) +28 | 16,080 .022.1,774 
Clinton 105 13.3) 98) 010] 4.1) 4.0 3,206, .008| 135 3,408 361 116 10 5,209, .007 1,226 
| } | | 
Cole 102 34.9/ 113) .027| 8.3, 7.9) 10,965) .026) 127, 11,657 e98 11131 17,576, .024/2,124 
Cooper 102 17.9} 92) .014 4.9 4.4 3,851, .009) 116 4,094 259 105' 16 6.284, .008 1,271 
Crawford 102 12.6 112| 010/ 3.4 3.4 1,876, .004| 138 1,994 174 12 5 2,998, .004) 893 
Dade 103 11.3) 96) .008} 3.3 3.3 1,232} .003| 108 1,310 108, 142, 2 2,259| .003 691 
Dallas 103 11.5) 109) .009) 3.1 3.1 999 .002 98 1,062 138 122) «1 1,688, .002 553 
| 
Daviess 105 13.4) 93) .010) 4.1) 4.0 1,726, .004 108 1,038 217; 139 «3 2,964 .004) 719 
DeKalb. . 106 9.7; 95) .007) 3.0 3.0 1,338 .003, 107 1,422 119 114, 4 2,463, .003 834 
Dent 102 11.8} 107; .009) 3.1, 3.1 2,054) .005, 185 2,184 116 102 «65 | ~—-3,611, .005,1,150 
Douglas 103 15.6) 112} .012) 3.8 3.8 1,275, .003 110 1,355 66, 85)... 2,103) .003| 552 
Dunklin 102 45.0) 126) .034) 11.0| 10.9 8,164, .019) 125 8,679 661 143) 5 13,715) .018 1,246 
Franklin 102! 33.9| 111) .026 9.2) 8.9 7,590, .018, 119 8,069 626 126 15 11,962 .016 1,302 
Gasconade 102 12.4; 102, .009) 3.4) 3.4 2,315, .006) 134 2,461 243 144«CO 3,198 .004 952 
Gentry 106 13.4} 93) .010) 4.0 4.0 2,206) .005 95 2,345 266 99 «8 3,468, .005 864 
Greene (Springfield) 103, 90.4) 109) 069) 26.6) 25.9) 28,856, .069, 123 30,677, 1,924 127 23 | + 46,295, .062 1,739 
Grundy 105 15.6 97, 012; 4.9) 4.9 3,335, .008| 138 3,546 300 101 17 5,420, .007 1,109 
Harrison 106 16.5) 96} .013, 4.9, 4.9) 3,122) .007| 103 3,319 263: 125 «6 4,925) .007 1,002 
Henry 105! 22.3} 97| .017) 6.8) 6.7) 4,619, 011) 124) 4,911 417, 95) 13 | 8,340) .013)1,228 
Hickory 103 6.5| 102) .005) 1.9) 1.9) 455, .001) 129) 484 44113) «1 | 820, .001' 434 
Holt 106 12.5) 98) .010/ 3.6) 3.5) 2,028) .005) 99) 2,156! 206 110) 6 | 3,200) .004 880 
Howard 105 an 96, .010) 3.8) 3.3 2,160) .005) 121) 2,296 202 129 «14 | 3,448} .005 905 
} | . 
Howell 103 22.2) 113} .017| 5.9) 5.9) 3,849) .009) 131| 4,092 290, 127, 5 6,222 .008 1,048 
Iron 102 10.4) 108} .008) 2.5) 2.5 1,230, .003| 106 1,308, 144 122) 5 2,010' .003 799 
Jackson (Kansas City) 105 476.6| 101| .363, 143.4, 129.2 242,411 577, 109 257,712 15,844 120, 68 | 379,688, .511/2,648 
Jasper 104 78.6) 107) .060) 23.5) 23.1 26,338, 063 122, 28,002 1,940 137, 23 | 42,507, .057/1,809 
Jefferson 102 32.0 116 .024 8.8 8.4 6,365 .015 145 6,767 752 116 «23 10,811 .015'1,230 


Before using these figures, see explanation page 9. 
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Talk about Defense Contracts! Here’s a $12,000,000 
beauty at Weldon Springs, Mo.— a handy little T. N. T. 
plant employing plenty of men. This is just one of over 
$200,000,000 in contracts spread out through the 87 
counties in the Globe-Democrat’s 49th State! 


So AMS at 2 THE 4QTH STATE 


® A compact market of active, 
money-spending people living in 


®@ 87 counties in Eastern Missouri 


Just this: To capture all or any part of the 200,000,000 
iron men “Blitzkrieging”’ St. Louis and its surrounding and Southern Illinois where 
territory, you gotta hit ’em where they live! And the © Combined annual retail sales reach 
Globe-Democrat is the only sure-fire ammunition for almost 500 millions of dollars 

this big job. For the Globe-Democrat is the only St. 
Louis newspaper that even claims to cover St. Louis and 


its huge PLUS market. In 273 important surrounding Yuh . 
gl St. Lys, too 


towns, more than 50% of the families read this news- Y 
paper regularly! 


Snreses8 


With The Globe-Democrat You Get 


28S 83 2 


St.Louis Globe-Democrat 
The NEWSPAPER OF THE 4978 STATE 
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COUNTY 


Johnson 
Knox 
Laclede 
Lafayette 
Lawrence 


Lewis 
Lincoln 
Linn 
Livingston 
McDonald 


Macon 
Madison 
Maries 
Marion 
Mercer 


Miller 
Mississippi 
Moniteau 
Monroe 
Montgomery 


Morgan 

New Madrid 
Newton 
Nodaway 
Oregon 


Osage 
Ozark 
Pemiscot 
Perry 
Pettis 


Phelps 
Pike 
Platte 
Polk 
Pulaski 


Putnam 
Ralls 
Randolph 
Ray 
Reynolds 


Ripley 

St. Charles 

St. Clair 

St. Francois 

*St. Louis (St. Louis 


Ste. Genevieve 
Saline 
Schuyler 
Scotland 

Scott 


Shannon 
Shelby 
Stoddard 
Stone 
Sullivan 


Taney 
Texas 
Vernon 
Warren 
Washington 
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MISSOU 


105 
102 
103 
105 
103 


78 
102 
105 
105 
104 


102 
102 
102 
102 
105 


102 
102 
102 
102 
102 


102 
102 
104 
106 
103 


102 
103 
102 
102 
10 


102 
102 
105 
103 
103 


105 
102 
102 
105 
102 


102 
102 
105 
102 
102 


102 
105 
102 
102 
102 


102 

78 
102 
103 
105 


103 
103 
105 
102 
102 


Total 


1940 


*St. Louis County includes St. Louir 


N&wOnN ® aoonaeo nnwnnnon > oa ow roowowa wwnoes wnono- = & hw & mananoaoe 


wn om @ w 


POPULATION, 1940 
In Thousands 


105 


113 
105 

96 
100 
105 


108 
96 
94 
97 

122 


109 
93 
120 
97 
90 


116 
107 
102 

96 
121 


of 
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White 
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RETAIL SALES 


1939 U. S. Gov't. 


Dollars 
in 


of 


Ratio 


1940 
Dollars 
in 


1939 thousands) Passen- | 1940 || PER 


to 


U.S.A. Est’d | Est'd | thousands) U.S.A. 1935 | 


016 
-007 
-014 
021 
-019 


009 
-011 
-016 
-013 
-012 


016 
-007 
-007 
.023 
-007 


O11 
018 
.009 
-010 
-009 


.008 
-030 
021 
-019 
-010 


-009 
-008 
-036 
-012 
025 


013 
-014 
O11 
015 
.008 


.009 
.008 
-019 
.014 
.007 


010 
-020 
.010 
-027 
.827 


008 
.022 
.005 
.007 
023 


009 
008 
025 
009 
-010 


-008 
-015 
019 
006 
-013 


6.0 
2.7 
5.0 
7.4 
6.9 
3.5 
4.2 
6.4 
4.7 
4.1 


6.4 
2.5 
2.2 
8.7 
2.6 


3.2 
4.3 
3.4 
3.2 
3.6 


2.9 
7.4 
8.0 
7.4 
3.3 


3.0 
2.6 
8.2 
3.7 
9.1 


4.7 
5.0 
4.0 
4.8 
2.9 


3.2 
2.8 
7.1 
5.2 
2.2 


3.1 
6.€ 
3.8 
8.7 
277.3 


2.5 
7.2 
2.1 
2.6 
7.2 


2.8 
3.4 
7.5 
2.9 
4.0 


2.8 
5.2 
7.1 
2.1 
4.1 


4,139 
1,193 
3,090 
5,849 
3,723 


1,886 
2,674 
4,711 
4,382 
2,106 


4,744 
1,600 

385 
9,280 
1,253 


2,319 
3,754 
2,179 
2,493 
1,991 


1,868 
5,272 
4,397 
5,715 
1,422 


1,079 

535 
7,537 
2,661 
8,623 


3,825 
3,730 
2,342 
2,614 
1,692 


1,264 
947 
6,010 
2,772 
619 


1,322 
6,132 
1,325 
8,341 
419,479 


1,766 
5,89 
1,138 
1,470 
5,912 


933 
2,240 
3,629 
1,041 
1,451 


1,185 
2,682 
4,669 
1,200 
1,680 


-010 
-003 
-007 
014 
.009 


-004 
-006 


011) 


-010 
-005 


012 
-004 
-001 
.022 
-003 


006 
.009 
-005 
006 
-005 


-004 
.013 
010 
014 
003 


003 
-001 
018 
-006 
.021 


009 
-009 
.006 
-006 
004 


-003 
.002 
014 
-007 
-001 


.003 
-015 
.003 
.020 
998 


004 
014 
-003 
003 
014 


002 
005 
.009 
.003 
004 


003 
-006 
011 
-003 
.004 


121 
140 

97 
151 
115 


119 
112 
138 
114 
141 


130 
94 
140 
109 
92 


150 
138 
145 
110 
151 


&D 


Estimate 


4,400 
1,268 
3,285 
6,218 
3,958 


2,239 


5,043) 
1,701 

409 
9,866 
1,332 


2,465 
3,991 
2,317 
2,650 
2,117 


1,986 
5,605 
4,675 
6,076 
1,512 


1,147 

569 
8,013 
2,829 
9,167 


4,066 
3,965 
2,490 
2,779 
1,799 


1,344 
1,007 
6,389 
2,954 

658 


1,405 
6,519 
1,409 
8,867 
445,957 


1,877 
6,270 
1,210 
1,563 
6,285 


992 
2,381 
3,858 
1,107 
1,543 


1,260 
2,851 
4,964 
1,276 
1,786 


AUTO SALES 

1940 IN- 

COME 

_ TAX 
RE- 

New Ratio TURNS 
ger to | 1,000 

Cars 1939 
460 131 9 
132, 139 1 
208 138 5 
550 140 12 
311, +109 5 
202 +119 7 
399 116 9 
518 124 18 
412, 113, 15 
117, 122 3 
517, 103 11 
152, 132 & 
59| 109 2 
690 118 27 
110, 93) 3 
171, +110 9 
390 133 6 
210 «116 8 
204 103 9 
148 «122 5 
103. 126 4 
543, 148 4 
340, 149 6 
525 108 8 
98 107 6 
89 110 4 
28| «93 

677 134 6 
156 105 9 
801, 134 19 
293, 109 12 
425 125 15 
314 +119 16 
392, 125 3 
119. 132 4 
112, «112 2 
130' 131 4 
483| 125) 27 
271. +130 9 
46 110 3 
88 114 3 
580 151 24 
106 «2114 3 
872 144 19 
37,028 131 78 
176 134 13 
695 128 15 
124 «125 3 
154 «92 3 
575 140 16 
57, 112 1 
188, 106 6 
314 «141 3 
78, 130 4 
171. 120 4 
61 94 3 
203° 134 2 
332 123 13 
105 «146 6 
98 113 4 


The ‘“‘SM” symbols mark original, 
sive estimates by SALES MANAGE 


EFFECTIVE BUYING INCOME, 


1940 SM) ESTIMATE 


Dollars 
in 


thousands) U.S.A. 


7,136 
2,231 
4,852 
9,303 
6,042 


3,071 
4,202 
7,500 
7,054 
2,412 


7,303 
2,596 
676 
16,662 
2,031 


3,699 
6,182 
3,425 
— 3,988 
3,143 


3,011 
8,460 
7,136 
9,006 
4 2,580 


1,890 
968 
12,211 
4,324 
14,123 


6,080 
6,043 
3,716 
4,283 
2,676 


2,037 

> 1,722 
10,972 
4,634 

+ 1,050 


2,144 

~ 11,342 
2,240 

13,837 

++ 800,650 


2,878 
11,067 
1,810 

, 2,325 
9,545 


1,508 
3,585 
5,767 
1,622 
2,633 


2,077 
4,363 
7,971 
2,007 
2,685 


Before using these figures, see explanation page: 


1 


of Fam- 


-010/1, 
-003 
-007 
0141, 
-008 


004 
.006 
-01011, 
01011, 
003 


0101, 
-004 1, 
-001 
0241, 
003 


.005 
-008 1, 
-005 1, 
-005 
004 


004 
.011~ 
-010 
012 1, 
-003 


-003 
-001 
017 1, 
-006 1, 
.019 1, 


-008 1, 
-008 1, 
-005 
-006 
004 


003 
002 
.015 1, 
006 
001 


003 
015 1, 
-003 
.019 1, 
-079 2, 


-001/1, 
015 1, 
-002 
-003 
.013 1, 


002 
-005 1, 
-008 
002 
004 


-003 
-006 
-0111, 
-003 
-004 


ily 


123 
819 
968 
158 
874 


844 
960 
152 
425 
579 


107 
035 
313 
773 
781 


948 
080 
002 
977 
832 


993 
906 
893 
219 
777 


633 
374 
050 
164 
435 


253 
052 
902 
8395 
915 


629 
582 
425 
833 
479 


691 
670 
591 
516 
602 


0&0 
387 
882 
884 
238 


533 
011 
719 
557 
666 


754 
845 
119 
902 
656 


Per 
White 
Fam- 

ily 


1,154 
819 
968 

1,212 
874 


858 
988 
1,163 
1,459 
588 


1,126 
1,035 
313 
1,856 
781 


962 
1,258 


1,002, 


1,005 
859 


1,014 
1,028 
893 
1,219 
777 


633 
374 
1,264 
1,164 
1,499 


1,271 
1,137 
915 
895 
915 


629 
606 
1,491 
€61 
479 


691 
1,702 
591 
1,578 
2,756 


1,106 
1,473 
882 
884 
1,220 


533 
1,028 
746 
557 
666 


754 
845 
1,119 
927 
656 


Thou- 
sands of 
$1500 
Pre- 
ferred 
families 


exclu. 
MENT, 


—— 


— 


&D 


MARKET 
CONTROLS 


Na- 
tional 
Buying 
Power 


a7 


.009 


ing 
Pow. 
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SALES MANAGEMENT! 


s222:22 


ssee2ee2 


Ask progressive 

St. Louis Retailers 

how they sell the 
Rich St. Louis 
Retail Market. 


“@ Consult Sales Management’s data on 
the City of St. Louis and the seven surround- 
ing counties which make up the St. Louis 
Retail Market. 


IN 1940, St. Louis Retailers used 4,960,664 
lines (media records) of advertising in the 
St. Louis Star-Times to sell their merchan- 
dise and service in the St. Louis Retail 
Market. This large volume of advertising is 
ample proof that they’re selling people by 
telling people through consistent use of the 
St. Louis Star-Times. 81.9%* of the total 
circulation of the Star-Times is concentrated 
in this rich market, within a 40-mile radius 
from St. Louis. Wise advertisers are fully 
aware of the sales potency of a concentrated 
circulation. Of course, firms in the St. Louis 
area are getting a large share of Defense 
Awards. Over $400,000,000.00 received in allo- 
cations up to February 1, 1941. This is a plus 
value in addition to the natural growth of 
St. Louis as the nation’s eighth greatest 
market with its many diversified industries. 


*Audit Bureau of Circulations. 12 months ending Sept. 20, 1940. 


Owners and Operators of KXOK, NBC Basic Blue, 630 ke., 5000 Watts Day and Night 


ST. LOUIS STAR-TIMES 


Nationally Represented by George A. McDevitt Co., New York, Chicago, Philadelphia, Detroit, Boston. 


OUR GROWTH 


IS 


YOUR GAIN 


= 


Adams 96 4.7) 
Barnes 96 17.8| 
Benson 96 12.6) 
Billings 96 2.5 
Bottineau 96 13.3 
Bowman 96 3.9) 


Burke 96 7.6 
Burleigh 96 22.4 
Cass 96 52.4 
Cavalier 96 13.9 


Dickey 96 9.7 
Divide 96 7.1) 
Dunn 96 8.4 
Eddy 96 5.7) 
Emmons 96 11.7) 
Foster. ... 96 5.8 
Golden Valley. 96 3.5 
Grand Forks... 96 34.5 
Grant ; 96 8.3 
Griggs 96 5.9 


McHenry 96 14.0 


Mcintosh 


McKenzie 96 8.4 
McLean 96 16.1 
Mercer 96 9.6 


M I s S so UR I—County Data— (Continued) 


COUNTY 

Total 

1940 
I j 
ne ee _| sina 
Wayne 102) 12.8 
Webster. . 103! 17.4) 
Worth 106) 6.3 
Wright 103} 17.9 
STATE TOTAL 3,775.7 


Hettinger 96 7.5 
Kidder 96 6.7) 
La Moure 96 10.3 
Logan 96 7.6 


RETAIL SALES 


The “SM” 


symbols mark origi 
sive edtienaten’ by SALES MANAGEMERy 


es 


Estimate 
105, .010, 3.1 3. 1) 1,429 .003, 156 1,519 108 
108} .013 4.5) 4. 5 2,630 .006| 125 2,796, 211 
97' .005 1.8 1.8 1,051, .003) 126 1,117 99 


107, .014 4.8) 4.6) 2,722, .007| 146 2,894 197 


104, 2.875|1065.7| 995.5) 1,102,503) 2.624) 117) 1,172,094 90,901 


"For Missouri City figures, see ‘page 240. 


N O R r H DAKOT A—County Data 


74, .004) 1.1 1.1 990, .002 71 1,078 85 
95) .014) 4.5) 4.5 4,678; .011) 101 5,093 313 
95, .010| 2.8 2.6 1,694, .004 95 1,844 192 
81, .002 6} 6 102 84 11 17 
89 .010) 3.3) 3.3 2,502) .006, 116 2,724 238 
75) -003, 1.0) 1.0 1,068, .003) 83 1,163 83 
76; .006; 2.0! 2.0 1,150' .003, 96 1,252 120 
113) .017; 5.5) 5.4 9,265, .022) 103 10,088 639 
108; .040; 13.3) 13.2 23,995 .057, 116 26,126 1,530 
95; .011, 3.1) 3.1 2,417 .006 113 2,632 151 
89; .007, 2.4 2.4 2,033, .005, 88 2,214 193 
73; .005} 1.9 1.9 1,215, .003) 82 1,323 95 
87; .006) 1.7; 1.7 768 .002) 93 836 66 
90; .004 1.4 1.4 1,504, .004) 121 1,637 110 
94; .009} 2.2) 2.2 1,347, .003 93 1,467 108 
92; .004 1.4 1.4 1,517; .004, 93 1,652 138 
85 .003) 9 9 861, .002, 91 937 86 
108) .026) 8.6) 8.6 13,756 .033, 111 14,977 737 
82; .006 1.8) 1.8 771, .002) 90 838 83 
85; .004 1.4 1.4 1107, .003) 90) 1,205 82 
85; .006 1.6 1.6 1,419 .003) 130 1,545 144 
83; .005; 1.5) 1.5 896 .002) 96 976 103 
89; .008| 2.4 2.4 1,594 .004 84 1,735 133 
93) .006; 1.6 1.6 828 .002, 97 902 93 
91; .011; 3.4 3.4 2,119 .005, 94 2,307 187 


‘ 2.0 , ‘ 1,262 
87, .006; 2.2 2.2 1,019, .002 94 1,109 82 
89, .012; 3.8 3.6 2,218, .005 91 2,415 256 
101; .007; 2.0) 2.0 1,348, .003 138 1,468 149 
103) .015) 4.5) 4.5 4,387, .010; 111 4,776 372 


Mounrtrail 


Ransom ; 96 10.1 
Renville , 96 5.5 
Richland. . 95 20.7 
Rolette 96 12.3 


Sargent 96 8.9 
Sheridan 96) 6.6 
Sioux 96 4.4 
Slope. . 96 2.9 
Stark. 96 15.4 


Steele 96 6.1 


Stutsman 96. 22.5 
Towner... 96 7.8 
Traill. . 96 12.1 


Walsh 


Morton 96 20.2) 


Nelson 96 9.1 
Oliver 96 3.8 
Pembina 96 15.7 


i i 2,028 178 
89, .007/ 2.2 2.2 1,681 .004 80) 1,830 122 
90; .003 8 a: 223, .001 151 243 29 
106} .012; 3.6; 3.6 3,223, .008 125 3,509 275 


2,005 


76} .004, 1.5) 1.5 997, .002 104 1,086 90 
98; .016) 4.9) 4.8 5,416, .013 115 5,897 397 
1144, .009° 2.7) 1.9 1,938, .005, 107 2,110 150 


96 .007 1,171, .003 94 1,275 172 
90, .005 713, .002) 96 776 90 
94 .003 9 7 514.001, 132 560 63 
70| .002 8 8 140 85 152 33 
100.012 3.4 «(3.4 3,810, .009 82 4148 353 


88; .005 1.4 1.4 830 .002, 85 904 60 

86) .017. 5.2 5.2 6,157 .015, 102 6,704 434 

86) .006 1.8 1.8 1,610, .004 116 1,753 122 

96, .009 2.9 2.9 3,109, .007 102 3,385 214 
4.5 012, 126 


POPULATION, 1940 AUTO SALES | 
(In Thousands) ‘nee eo ——~| 1940 IN- 
1939 U. S. Gov't. 1940 COME) 
a oti lle - TAX | 
| Dollars RE- | 
Ratio White! Ratio (in New “Ratio| TURNS) 


1940 % | Fami-| Fami-) Dollars % |\1939 | thousands)! Passen- |1940) PER | Dollars % | Per 


to | of | lies, | lies, | (in of | to ger 
1930 |U.S.A. Est’d | Est’d | thousands) |U.S.A.| 1935 CD Cars 


to | 1,000) (in of | Fam- 
1939 thousands) U.S.A.) ily 
171 { 2,239 .003' 719 


126 39 1,933,307, 2.606 1,814 


181 11 1,767 .002,1,550 
108) 14 | 8,030, .011|1,802 
163 7 2,772} .004 980 
189 4 180 321 
134 9 3,946, .005 1,179 
160 «614 1,608 .002)1,555 
211 10 1,971, .002 990 
112,44 13,909 .019 2,515 
115) 56 | 35,150 .047 2,636 
109 7 | anes -005 1,183 
153), 11 | 3,453 .0051,454 
151 8 2,045, .003/1,092 
157 2 | 1,434, .002 851 
17,—s«12 2,585; .003 1,897 
144) «4 | 3,438, .005 1,538 
129 9 } 2,628 .004 1,888 
183) 13 | 1,544 .0021,725 
112) +35 | 21,539) .029 2,497 
218 3 1,285, .002 716 


144 7 2,017, .003 1,430 


203) 9 | 2,459, .003,1,518 
161, 6 | 1,518, .002 1,009 
146, 7 | 2,577; .003)1,088 
179) 2 1,277) .002) 814 
118 «68 «|| «= (3,523, .005 1,049 


EFFECTIVE BUYING INCOME, Gy 


| 1940 SM ESTIMATE MARKET 
c 


_— 
—<—<—— 


Thou- 
Per |sands of Na- By. 
White! $1500 | tional ing 
Fam-| Pre- | Buying | Po». 
ily ferred | Power | oe 
families % Inder 


719 NLA. 003! 
955 NLA. on 4g 
887 5, 002, @ 


1,802 2.0) 01 


a 


1,555 3 003) 100 

990 6 003) % 
2,549 3.6 020, 118 
2,649 8.9 .052) 1% 
1,183 7 006 & 
1,454 1.0) .005 7 
1,092 -7) 003) 

851 6 002 3% 
1,897 6) .003 % 
1,538 8 004 4 
1,888 -6, .004, 10 
1,725 -4) = .002) & 
2,497 5.4, .031 119 

716 6) 002; % 
1,430 6) 003) 7% 


1,518 7, 003, 8 
1,009 6) 002, 4 
1,088 9) =.004, 

814 5) 002% 
1,049 1.1) 005) 4 


4 -002 913 
200 6 | 1,577; .002 727 
151 7 3,787, .005, 994 
139) 6 | 2,271; .003 1,120 
149, 20 7,208 .010 1,607 


170) 7 3,135) .0041,170 
144) «8 | 2,885| .0041,310 
223,02 | 391, .001 472 
118 11 | 5,477, .007 1,511 

10 .004 1,574 


.011 2,166 
129° 18 | 4,047, .005 1,658 
167, 4 | 1,690, .002 1,159 
144 «(14 8,606 .01211,764 


124 8 3,095 .004 1,157 


124 3 1,978, .003 930 
220 4 1,193, .002 805 
m1 7 754 .001| 799 
174 7 246 327 
171, +18 6,398; .009 1,883 


113 6 1,450 .002 1,008 
127, 21 11,415, .015 2,214 
137, 13 2,779, .004 1,577 
109, «15 | 5,215, .007 1,805 

| -011 1,718 


Before using these figures, see explanation page 9. 


SALES MANAGEMEN! 


Ps 

727 7 002, 8 
1,025 1.3) .00 @ 
1,120 8.003) & 
1,607 2.1, .010 @ 


1,170 9) 004 8 
1,310 8 6.004 5 
472 W.A. 001 ® 


‘ 1.9] . 
1,658 1.2) .005, & 
1,159 5) 002) 9 
1,785 2.2. 012 % 
1,368 6 005) # 


930 003 & 
805 4, .002) # 
1,027 N.A 001, # 
327 NLA 


1,008 6 .002) # 
2.214 2.8 01 & 
1,577 6 6.004 & 
1,805 1.2 007 ” 

1.8) . é 


nal, exciy. Se at aactaee SEE ats ~~ aon bigattons 
‘ _— r , . The “SM” s inal, - 
cement: B NORTH DAK OT A—County Data—(Continued) sive estimates’ by SALES MANAGEMENT. 
@ RETAIL SALES EFFECTIVE BUYING INCOME, 
MARKET POPULATION, 1940 ay AUTO SALES 
ONTROLS (In Thousands) 1940 IN- 1940 CyD ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 
_ ; ce mea es a TAX |. ; Psaee Sa, 
Na- | Buy. COUNTY ; _ | Dollars _|_ RE- | | Thou- 
onal | ing Ratio ; White Ratio (in New Ratio, TURNS Per at Na- Buy- 
rying | Pos Total 1940, %  Fami- Fami- Dollars % '|1939 thousands) Passen- 1940, PER Dollars | % | Per | White $1500 | tional | ing 
wer | @ 1940 to of lies, | lies, (in of to GD ger to | 1,000 (in | Of |Fam-| Fam-| Pre- | Buying | Pow- 
| ndes 1930 U.S.A. Est’d  Est’d thousands) U.S.A. 1935 Cars 1939 thousands) U.S.A. ily ily | ferred | Power er 
Oe ip, | Estimate ifamilies) % index 
= — a 
— : Ward 96 31.9 95 .024 8.1 8.0 11,266 .027) 104 12,266 704 124 30 20,558 .028/2,526 2,546) 4.8) 027) 113 
2, Wells 96 11.2) 84 .009 2.7 2.7 2,332, .006| 97 2,539 167, 111) +12 | 3,526, .005)1,315' 1,315) 1.2) 005) 56 
006 Williams 96 16.2 83 .012 4.3 4.2 4,820, .011; 95 5,248 325 146 19 7,673 -010/1,782) 1,005) 2.3) .010 83 
> 613 : STATE TOTAL 639.7 94 .487 152.0 150.0 156,137' .372 104 169,998 11,597 131, 18 | 254,556 343 1,674 1,687 oral 356, 73 
= For North Dakota City figures, see page 240. 
SOUTH DAK OT A—County Data Wee estimates’ be SALES MANAGEMENT. 
002} Armstrong 94 0.4 52 N.A.).. 
0, 73 Aurora 97 5.4. 75 .004, 1.4 1.4 823! .002) 102 916 41, 71 3 1,041, .001, 738 738 5) .001 25 
004 4 Beadle 97 19.5 85 .015) 5.2 5.2 6,749, .016) 122 7,510 385, 107) 33 11,057) .015,2,124) 2,124 3.0) .015 100 
Bennett 99 4.0/ 86) .003) 1.0 Si 478; .001| 110 532 56! 106) 8 | 777; .001| 784, 927| N.A.| .001, 33 
006 7) Bon Homme 97 10.2 87 .008 2.8 2.8 1,817/ .005 106 2,022 108) 135) 9 | 2,789 .004/1,009 1,009, 1.1/ .004 50 
| | 
-003) 10 Brookings 94 16.5 98 .013) 4.2 4.2 5,238, .012| 134 5,829 402| 134 19 7,793 .010|1,838) 1,838 2.1) .011 92 
003) 50 Brown 94 29.7, 94) .023) 7.7) 7.6 11,126) .026, 108! 12,381 770, 133) 35 19,778, .0272,565 2,584! 4.4) .027° 117 
020) 118 Bruel 97 6.2, 84 .005 1.7) 1.7 1,697; .004) 122 1,888 100 141) 12 2,657; .004/1,589 1,589 7 004 = 80 
052) 13 Buffalo 97 1.8} 96 .001 4 3 96 130| 107 11, 50) 9 | 168) 385, 449° NLA... 
005 4 Butte 97 8.0} 93) .006 2.1 2.0 3,337, .008 112 3,713 189, 117) 22 5,110; .007|\2,382 2,449' 1.0 .007 117 
005, 71 Campbell 94 5.0, 89 .004) 1.1) 1.1 483, .001 92 537 42) 183) 3 | 790! .001 728| 728} N.A. .001 25 
003 Charles Mix 97 13.4 80 .010 3.2) 3.0 1,732, .004) 97 1,927 101; 92) 7 | 2,952) .004, 915, 945) 1.3) .004 40 
002 8 Clark 94 8.9 81 .007 2.3) 2.3 1,514, .004, 114 1,685 104) 104) 6 2,679| .004'1,159 1,159 .9| .004 57 
003% Clay 97 9.6 95, .007/ 2.6 2.6 2,264, .005) 114 2,519 198! 104, 14 3,908, .005/1,490, 1,490, 1.3 .005 86 
004 4 Codington 94 16.6, 95) .013 4.2 4.2 7,693, .018, 125 8,561 365 107 28 || 12,694! .017/3,002, 3,002, 2.2 .017° 131 
004, 100 Corson 94 6.5 68 .005 1.6 1.3 821, .002, 87 914 61, 117), 5 1,552) .002 980) 1,098 -5/ .002 40 
.002) 67 Custer 97 6.0 88 005 1.7) 1.7 1,566, .004 152 1,743 157| 131) 17 2,440, .003 1,432! 1,432 5) 004, 80 
031) 113 Davison 97 15.3, 91) .012, 4.2) 4.2 7,277; .018 107 8,098 399 111/ 32 | 11,920 .0162,853, 2,853 2.3, .016 142 
002) 8 Day 95 13.6, 93, .010; 3.3 3.2 3,067, .007, 128 3,413 195 115) 8 | 4,716, .006/1,408' 1,432, 1.2) .007, 70 
003) 7 Deuel 94 8.5 97) .006 2.0; 2.0) 1,195 .003! 116 1,330 132, 138) 4 2,100! .0031,035 1,035! 6, .003, 50 
i | 
003, Dewey 94 5.7, 88 .004 1.3, 1.0 805, .002 90 896 90 148, 9 1,518, .002 1,129) 1,330) 4 .002) 50 
002, 4 Douglas 97 6.2 88 .005| 1.6) 1.6 960; .002 90 1,068 50| 74 4 1,693) .0021,071 1,071 -7| 002 40 
004 Edmunds 94 7.8 89 .006' 1.8 1.8 1,132, .003) 87 1,260 110° (136) = 5 1,954) .003/1,070 1,070. 6) .003 50 
002) 8 Fall River 172 8.1| 92) .006; 2.1) 2.0 2,042; .005| 97 2,272 166 97 29 3,587 .005|1,732) 1,780) 9} .005 83 
005 & Faulk 94 5.2; 75 .004 1.3) 1.3 936, .002 77 1,042 106; 141 5 1,644 .002 1,237, 1,237) 5| .002, 50 
| | 
002 Grant 95 10.5) 98 .008; 2.7 2.7 2,132, .005| 132 2,372) 194 156) 9 3,518, .005 1,324 1,324) 1.3) .005) 63 
002, Gregory 99 9.5, 84 .007/ 2.4, 2.3 1,608, .004) 124 1,789 153, 87, 6 3,866 .005|1,606, 1,641| 8| .005 71 
005 & Haakon 94 3.5. 75) .003 1.0 1.0 927, .002 86 1,031 71 145, «13 | 1,559 .002 1,556) 1,556 3) 002) 67 
003, Hamlin 94 7.6. 91, .006) 1.9 1.9 1,286, .003 134 1,431 118) 159) 4 2,246, .003/1,193) 1,193) 6; .003 50 
on 6 Hand 97 7.1; 75} .005) 1.7) 1.7 1,389, .003 104 1,546 97 129 «6 | 2,555, .003|1,486) 1,486 .7| .003' 60 
004 Hanson 97 5.4 88 .004 1.4 1.4 588} .001) 94 654 52, 102) 4 | 1,868) .0021,374) 1,374 5) 002) 50 
004 Harding 97 3.0 83, .002 8 8 373) .001| 92 415 60 167, 15 636) .001 769 769! N.A. .001 50 
001 8 Hughes 97 6.6 94 .005, 2.0) 1.9 2,802) .007° 117 3,118 208' 86) 43 4,864 .007 2,469' 2,549} 1.1, .007' 140 
008 Hutchinson 97 12.7, 91, .010) 3.1) 3.1 2,163; .005| 107 2,407 121, 104 «5 3,503, .0051,122 1,122) 1.1) .005 50 
004 § Hyde 94 3.1, 84) .002 8 8 789; .002) 127 878 57, 77) 9 | 1,150; .0021,458) 1,458 4 .002 100 
012) Jackson 97 1.9) 74) .001 6 6 513) .001) 115 571 40 95 13 | 1,049) .001|1,897) 1,897) 2) .001, 100 
005, 8 Jerauld 97 4.7, 81) .004) 1.3, 1.3 1,031) .002) 115 1,147 60, 120| 5 2,030 .0031,597 1,597 5) 003 75 
002) # Jones 97 2.5! 79) .002 > | rr 559, .001, 135 622 45 98) 11 946 .0011,363 1,363) N.A.) .001 50 
012 7 Kingsbury 94 10.8 84 .008) 2.8 2.7 2,328, .006) 110 2,591 172 106 8 4,111, .006 1,450 1,478} 1.0) 006 75 
005, # Lake 94 12.2, 99, .009/ 3.1 3.1)  —3,421| .008) 113 3,807 207, 120, 14 | 5,672, .008 1,801 1,801 1.3, .008 89 
003, Lawrence 97 19.1; 137) .015) 5.3) 5.2 7,088 .017, 135 7,887 535| 115) 67 10.167; .0141,919| 1,949, 1.9) .015 100 
002, # Lincoln 94 13.2) 95) .010) 3.4, 3.4 2,346| .006) 102 2.611 188 115) 9 3,944 .005|1,154 1,154, 1.3) .006) 60 
oo, # Lyman 97 5.0 79 .004 1.3) 1.3 848 .002) 107 944 85, 131) 6 1,595 .002|1,260 1,260, .4 .002 50 
. MeCook 94 9.8 95) .007; 2.5 2.5 1,566, .004 117 1,743 100| 120) 5 2,574 .003|1,033| 1,033 9) .003 43 
009) % McPherson 94 8.4 95 .006 1.9 1.9 1,017, .002, 111 1,132 71; 134 «3 1,792 .002) 956, 956 7] «002-33 
002 & Marshall 95 8.9, 93, 007 2.1, 2.0 2,066 .005 115 2,209 ©1173, 150 5 | 3,271, .004/1,540) 1,583) 8) .005 «71 
015, & Meade 97 9.7| 85) .007| 2.7| 2.7 2,068 .005, 95 2,301 134) 112) 10 | 3,514 .005/1,324) 1,324 9} 005 71 
004 Mellette oi 97 4.1, 78 .003) 1.0 a 351, .001 99 391 31 76 2 608 .001 636 741) 3] .001| 33 
007% Miner 94 6.8, 82 .005 1.8 1.8 1,062) .003 81 1,182 67 134 «6 1,639 .002, 916, 916) 8) .002) 40 
on & Minnehaha 94 57.5, 113) .044 15.5 15.5 26,101; .062) 128 29,045 1,640 119 48 37,747, .051/2,436 2,436| 9.1) 056, 127 
ae 


Before using these figures, see explanation page 9. 
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SOUT H DA K O T A—County Data—(Continued) a ca oS ties 


ey 


RETAIL SALES EFFECTIVE BUYING INCOME, 
POPULATION, 1940 AUTO SALES SM 
In Thousands) 1940 IN- 1940 SM ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 
: =e = . TAX z 
COUNTY Dollars RE- Thou- Be 
Ratio White Ratio in New Ratio TURNS Per sandsof Na- | Buy. 
Total 1940 %  Fami- Fami- Dollars % 1939 | thousands) Passen- 1940 PER Dollars % | Per White $1500 | tional | ing 
1940 to of lies, lies, (in of to ger to | 1,000 (in of Fam- Fam- Pre- | Buying | Pow. 
1930 U.S.A. Est’d Est’d | thousands) U.S.A. 1935 | yD Cars 1939 thousands) U.S.A. ily ily ferred Power! er 
Estimate | families ‘Index 
Moody 94 9.3} 97 .007, 2.5 2.5 1,905 .005 119 2,120 157, 129 9 | 3,393 .005'1,382 1,382 1.0 005 71 
Pennington 97 23.8; 118 .018 . 5 11,535, .028; 127 12,836 657, 110 32 17,032 .023\2,554 2,583 3.1 025| 139 
Perkins 97 6.6) 75) .005 1.7 1.7 1,408, .003) 69 1,567) 89 111 10 | 2,636 .004)1,542) 1,542 8 004 8 
Potter 94| 4.6 80, .004 2 1,157, .003, 97 1,287 109, 147) 10 | 2,066 .003 1,732 1,732 5 -003) 7 
Roberts 6 2,984 .007| 123 3,321) 252 +120 4 | 3,799, .005/1,000 1,033 1.3 50 


Sanborn 97 5.7; 78 .004 1.6 1.6 934, .002/ 108 — 1,039 66, 114, 5 1,686 .0021,072' 1,072 .6 002) % 
Shannon 99 5.4) 132 .004 1.2 3 301! .001, 97 335 53) 98 8 504, .001, 427, 761, N.A. .001, 25 
Spink 94 12.5) 82 .010 3.2 3.2, 2,708, .006 94, 3,013) 152 119 11 | 4,028, .0051,263 1,263 1.3 006, 6 
Stanley 97 2.0, 82, 001 .6 6 323, 001 106 359 40, 174 «13 553, .001 945 945 2) .001| 100 
Sully 94 2.7; 69 .002 6 .6 383, .001, 78 426 44 169, 8 660| .001|1,054| 1,054, N. A. am 50 
Todd 99 5.6 95 .004 1.2, .7 409.001 107 455 55) 108) 10 | 687, .001 552) 722 .4 001] 2% 
Tripp 97 9.9, 78 .008; 2.5, 2.4 2,618 .006| 201;  2,913| 166, 102) 11 | 4,371, .00611,771, 1,805, 1.0 .006| 75 
Turner 94 13.3, 89 .010| 3.5 3.5, 2,247, .005| 108} 2,500) + +—«-174) 122) 8 4,614, .006 1,302, 1,302) 1.4) 008! 60 
Union 97 11.7; 102) .009/ 3.0 3.0 2232, .005, 94, 2,484) «194| 103) 9 | | 4,549; .0061.497/ 1.497) 1.1, .006| 67 
Walworth 2,156 | 005 2,177 1.1) | 8 


Washabaugh J .002) 7 P | |: 319 2) eee 
Washington 99 1.8 98) .001 4 1 72 129| 80 4 200 | 2 I 110)... 300 519 N. A.| ' ae 
Yankton 97 16.7; 101, .013) 3.9) 3.9 4,669' .011| 118) 5,196 254) 102) 17 | 7,875, .011/2,022, 2,022) 1.9) 011) 88 
Ziebach 94 2.9 71 .002 a 6 223, .001 82 248) 21) 105) 5 | 375. .001 533° 568) N.A. .001| 50 


H 


STATE TOTAL 641.1| 92} .488| 165.1| 160.4) 169,396, .403, 115 188,501/ 11,672, 116! 19 | 276,678, .3731,676 1,703, 69.3, 388) @ 


For South Dakota City figures, see page 241. 


K ANS A S—County Data 


I 
Allen 105 19.8, 93 .015 6.2 6.0 4,393 .010' 98 4,666 312, 116, 16 7,324, .010 1,185 1,207 1.3 010) 67 
Anderson 105 11.6) 87 .009| 3.4 3.4 2,215 .005 92 2,353 227. (132 a) 3,898; .005 1,148 1,148 1.2 005| 56 
Atchison 105 22.2, 93, .017| 6.3 5.7 5,350/ .013) 100 5,683 422; 119, 27 8,870 .012/1,406) 1,485 2.8 012; 71 
Barber 107 9.1 89 .007 2.6 2.6 2,667, .006' 107 2,833 233, 99 30 4,361) .006 1,698, 1,698 9 006) 86 
Barton 105 25.0 126 .019 6.8 8,415 11,218 .015 1,657 2 
Bourbon 105 20.9 93 .016 6.4 6.1 5,148 8,886 .0121, 2.3] 
Brown 105 17.4. 84 .013° 5.1 4.9 3,969 .009 116 4,216 354 115) 12 7,319, .010 1,447! 1,478 1.8) .010! 77 
Butler 107 32.0 89 .024 9.3 9.1 8,760 .021 104 9,305 920 124 33 14,105. .019 1,522 1.540 3. 020, 83 
Chase 105 6.3 91 .005 1.8 1.7 1,090 .003 88 1,158 114 109| 17 2,245 .003 1,223 1,263 5 .003) 60 
Chautauqua 105 9.2 89 .007/ 2.7, 2.6 1,909 .005 99 2,028 135 91 12 2,876. .004'1,071, 1,094 8) 004) 57 
Cherokee 29.8 95 8.6 8.3 4,850 8,186 .011 3 
Cheyenne 105 6.2 89 .005 1.6 1.6 1,417, .003 100 1,505 113 15110 2,199 .003 1,383 1,383 .6 .003' 60 ( 
Clark 107 4.1; 85! .003, 1.1) 1.1 1,179 .003 108 1,252 83 78 29 1,674 .002 1,516 1,516 5 003| 100 ( 
Clay 105 13.3 91 .010 40 4.0 3,734. .009 109 3,966 216 99 19 5,989 .0081,511 1,511 1.6 008 = 80 | 
Cloud 105 17.2 96 .013 5.0 5.0 4,664 .011 107 4,954 379 113 «+18 7,670 .0101,522 1,522 2.3' .011) 8 : 
Coffey 105 12.3 90 .009 3.7 3.7 2,607 .006 91 2,769 195 133 8 4,369 .0061,189 1,189 1.1. .006 67 
Comanche 107 4.4 84 .003 1.2 1.2 1,251 .003 87 1,329 92 130 26 1,600 .002 1,285 1,285 5 003-100 
Cowley 107 38.1 93 .029 11.1 10.7 10,856 .026 101 11,531 878 110 30 19,114 .0261,726 1,762 4.8 .026 9 
Crawford 105 44.1 89 .034 13.6 13.3 11,434 .027 111 12,145 948 114 25 23,169 .0311,707 1,729 3.6 .029 8 
Decatur 105 7.4 84 .006 2.0 2.0 1,249 .003 76 1,327 63 78 12 2,724 .0041,362 1,362 .7 003) 50 


Dickinson 9 88 6.6 6.5 5,859 9,382 .0131, : 

Doniphan 105 12.9 92 .010 3.7 3.5 1,602 .004 87 1,702 164 123 3,122 .004 844 871 1.1 .004 40 
Douglas 105 25.1 100 .019 7.9 7.3 8,550 .020 107 9,082 726 123 36 13,861 .019.1,751 1,837 3.9 020 105 
Edwards 107 6.4 87 .005 1.8 1.7 1,387 .003 82 1,473 90 98 23 2,820 .0041,543 1,590 .7 004 80 
Elk 2 88 2.5 2.5 1,344 2,213 .003 


Ellis 0 3.9| 3.9 4,448 533 6,013 .0081, , 

Ellsworth 105 9.9 °97 .008 2.7 2.6 2,009 .005 80 2,134 156 126 28 3,845 .005 1,431 1,463 1.1 005 63 
Finney 105 10.1 91; .008| 2.7; 2.5 4,289 .010 120 4,556 404 109 25 6,238 .008 2,298 2,403 1.3 .009) 113 
Ford 107 17.2 83 .013 4.6 4.4 6418 .015 94 6,817 418 109 32 10,277, .014 2,255 2,307 2.6 014, 108 
Franklin 8 6.1 5.8 5,308 .012 425 9,084 .012 1,486 


Geary 105 


15.2 106 .012 3.8 3.6 3,742 .009 129 3,975 322 112 33 6,701 .009 1,761 1,821 1.6 009! 
Gove 105 4.8 85 .004 1.1 1.1 729. + .002 = 84 774 88 113 «+211 1,377, .002 1,212 1,212 4 002 «5 
Graham 105 7.1 91 .005 1.6 1.4 758 .002 71 805 57. 127 5 1,697, .0021,079 1,147 5 002 0 
Grant 107 1.9 62 .001 5 5 406 .001 59 431 44 95 17 919 .001 1,872 1,872 2 001 100 
Gray 107 4.8 77 .004 FF aa 785 .002 89 834 58 97 12 1,415 .002 1,185 1,185 5 002 


Before using these figures, see explanation page 9. 
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4 500% INCREASE in night-time power ... . on our 
enviable 580 ke. frequency ... . opens a huge, unex- 
ploited market for WIBW advertisers. 


Zs3232 


WIBW’s NEW, ultra-modern transmitter already has more 
than 1,238,890 radio homes within its DAY-TIME half- 


millivoit line . . - over 5,327,227 buying listeners in 
Kansas an! adjoining states. 


WIBW's FRIENDLY programs and neighborly personal- 
ities that have produced such CONSISTENT RESULTS in 
the past are already making hundreds of thousands of new 
and fast friends an “extra dividend” audience for 
you. Wire at once for availabilities. 
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KANS A S—County Data—(Continued ) live estimates by SALES MANAGEMENT. | 
67 
56 RETAIL SALES EFFECTIVE BUYING INCOME, 
71 POPULATION, 1940 AUTO SALES 
86 In Thousands : 1940 IN- 1940 yD ESTIMATE MARKET 
% 1939 U. S. Gov't. 1940 COME CONTROLS 
TAX 
15 COUNTY Dollars RE- Thou- 
77 Ratio White Ratio in New Ratio TURNS Per sandsof WNa- Buy- 
83 Total - 1940 % Fami- Fami- Dollars % 1939 thousands) Passen- 1940 PER Dollars % Per White $1500 tional ing 
60 1940 to of lies, lies, in of to ger to 1,000 in of Fam- Fam-| Pre- Buying Pow- 
57 1930 U.S.A. Est’d Est’d thousands) U.S.A. 1935 Cars 1939 thousands) U.S.A. ily | ily ferred Power er 
Estimate families % Index 
52 
60 Greeley 105 1.6 96 .001 4 4 231 ~—«.001 71 245 23 62 13 436 .0011,046 1,046 N.A. .001 100 
100 Greenwood 107 16.5 86 =.013 4.8 4.8 3,881 .009 101 4,122 346 §6103 19 6,834 .009 1,434 1,434 1.5 .009 69 
80 Hamilton 107 2.6 79 = .002 PY 7 746 =©.002 85 792 64 128 11 995 .001 1,403 1,403 3 .002 100 
85 Harper 107 12.0 94 .009 3.5 3.4 3,157 .007 90 3,353 203 («117'—«119 5,945 .0081,709 1,737 1.4 .007 78 
Harvey 107 21.7 98 .017 6.0 4.7 6,286 .015 95 6,677 572, 109 42 10,205 .0141,706 1,759 3.1 015 = 88 
67 
100 Haskell 107 2.1 74 ~=.002 5 5 373, .001 106 396 52 113 11 623. .001 1,152 1,152 3 -001 50 
90 Hodgeman 107 3.5 85 .003 9 9 400 .001 78 425 23 82 12 881 .001 990 990 4 -001 33 
85 Jackson 105 13.4. 90 .010 3.9 3.8 2,150 .005 111 2,284 172 147 8 4,084 .0061,042 1,057 1.2 .006 60 
50 Jefferson 105 12.7; 90; .010| 3.8 3.7 1,512 .004 83 1,606 138 129 7 2,930 .004 777 788 1.1 .004, 40 
Jewell 105 11.9 83, .009 6 3.6 1,677 .004 84 1,781 140, 105 8 3,241 .004 902 902 1.1 .004 44 
82 
40 Johnson 105 33.3] 123) .025| 9.7) 9.4 5,939 .014 122 6,308 836 132 21 9,532, .013, 983 998 4.1 014 §=56 
105 Kearny 107 2.5 79 =.002 7 oF 388 §©.001 71 412 41 105 13 761 .001.1,134 1,134 3 -001 50 
80 Kingman 107 12.0 103 .009' 3.2 3.2 2,586 .006 84 2,747 206, 115 21 4,253 .006 1,322 1,322 1.3, .006 67 
50 Kiowa 107 5.1 84 .004 1.4 1.4 987 .002 74 1,048 83 117 23 1,448 .0021,040 1,040 5 -002 50 
Labette 105 30.3 97 .023 8 8.3 7,436 .018 102 7,898 558 110 24 13,621 .018 1,531) 1,585 3.4 .018 78 
63 Lane 105 2.8 83 .002 m 7 629 .001 78 668 39 89 16 1,069 .0011,412 1,412 3 .001 50 
113 Leavenworth 105 40.1 94 .031, 9.3 8.4 7,779 .019 109 8,263 807 112 35 15,838 .0211,699 1,803 3.4 .020, 65 
108 Lincoln 105 8.3} 86) .006) 2.3) 2.3 1,251 .003 95 1,329 97 154 7 2,138 .003, 928 928 8 .003 50 
75 Linn 105 12.0 88 .009 3.7 3.6 1.938 .005 79 2,059 192 124 10 3,871, .005 1,059 1,074 1.0 005 56 
Logan 105 3.7 89 .003 1.0 1.0 780 © .002 79 829 87 101 14 1,646 .0021,711 1,711 4 .002 67 
50 Lyon 105 26.4 90 .020 7.6 a 7,816 .019 96 8,302 519 116 32 15,619 .021,2,041 2,087 4.1 019; 95 +) 
McPherson 105 24.7 105 .019 6.7 6.7 6,439 .015 9€ 6,832 739 134 32 11,618 .0161,741 1,741 3.8 -016 84 
100 
9 woe Hed , a 
Before using these figures, see explanation page 9. 
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K ANS A S—County Data—(Continued) tive cotimates’ by SALES Man 


RETAIL SALES EFFECTIVE BUYING INCOME, 

POPULATION, 1940 AUTO SALES SM) 

(In Thousands) i Linnie a 1940 IN- 1940 CD ESTIMATE MARKET 

1939 U. S. Gov't. 1940 COME CONTROLS 

___|} TAX Peer! <a om MO. 

COUNTY Dollars RE- | Thou- : 
Ratio White Ratio! (in New Ratio TURNS, Per |sandsof| Na- | Buy. 

Total (1940 %  Fami-| Fami- Dollars % | 1939 | thousands)| Passen- 1940] PER | Dollars % | Per | White) $1500 | tional | ing 
1940 to of lies, lies, in of to | ger to | 1,000 (in of Fam-| Fam-  Pre- | Buying | Pow. 
1930 U.S.A. Est’d Est'’d thousands) U.S.A. 1935 | Cars 1939 |thousands) |U.S.A.|_ ily ily | ferred | Power er 
Estimate | families, % Index 


Marion 107 18.9 91) .014 5.2 65.1 3,976 .009 88 4,223 379) 125) 14 | 6,827, .009|1,312 1,327 1.6) .009 64 
Marshall 105 21.0 91 .016 6.0 6.0 4418 .011 87 4,693) 396' 111) 17 7,831, .011/1,314) 1,314 2.6) 011 69 
Meade 1,432 119) 1,521 179, 148 14 2,181, .003 1,510) 1,510 -6) .003' 75 


' 


Miami 105 19.5, 92) .015; 5.4 5.2 3,721 .009 110| 3,952 408 123, 22 6,351, .009 1,174 1,199 2.4) .009° 60 
Mitchell 105 11.4 89 .009 3.2 3.2 3,077. .007 98 3,268 220, 147 23 5,800 .008 1,834 1,834 1.1] 008 89 
Montgomery 105 49.6 96 .038 14.6 13.5 14,367, .034 124 15,260 1,090 116 31 23,187| .0311,583 1,657 5.6; .032) 84 
Morris 105 10.3. 87 .008 3.0 2.9 1,972 .005 92 2,095 163, 141 17 3,839 .005'1,292, 1,316 1.1 -005, 63 


Morton 


519 


89 551) 59| 134 8 1,268 .0022,086) 2,086 -2) .002 100 


Nemaha 195 16.7 91 .013° 4.5 4.5 2,806 .007 86 2,981 227, 116 8 5,835 .0081,302 1,302 1.8) 007 54 
Neosho 105 22.2 98 .016 6.5 6.2 5,364, .013, 138 5,697 454 109° 23 | 8,506 .011 1,298, 1,334 2.5) .012, 75 
Ness 105 6.8 82 .005 1.8 1.8 1,117 .003 82 1,186 73, 96 11 2,133 .003,1,200 1,200) -7) .003 60 
Norton 105 9.8 84 .007; 2.7 2.7 1,862 .004 78 1,978 132) 114 13 3,683 .005 1,363 1,363 0 005 «71 
Osage 195 15.1 86 6012) «64.60 «64.6 2,537 .006 95 2,695 199 98 7 4,190 .006 907 907 3 006 50 


Osborne 105 9.9 86 .008 2.8 2.8 1,958 .005 100 2,080 119 8815 3,773, .005 1,322 1,322 1.0 005 63 
Ottawa 105 9.2; 94 .007) 2.8 2.8 1,579 .004 85 1,677 173, (171 14 3,206 .0041,157 1,157 8 004 «(57 
Pawnee 107 10.3) 98 .008 2.5 2.4 2.699, .006 113 2,867 166 113) 25 4,745 .006/1,910 1,901 1.1 006 75 
Phillips 105 10.4 86 .008 3.0 3.0 2.058, .005 97 2,186 104, 96 11 3,883 .005 1,272 1,272 1.0 005 «63 
Potta watomie 105 14.0 88 .O11 3.9, 3.9 2,907 .007 132 3,088 353| 136 13 5,085 .0071,318 1,318 1.3 007 «64 


Pratt 


4,124 4,380 


6,800 .009 1,959 


Rawlins 105 6.6; 90) .005| 1.7)' 1.6 1,091 .003, 75) 1,159 96 101 16 1,952, .003/1,147 1,184 -7) .002, 40 
Reno 107 52.1 109 .040 14.7 14.3 18,596, .044 109 19,752 1,465 138) 41 26,412 .036'1,791| 1,825 6.5) .040 100 
Republic 105 13.1 89 .010 4.0 4.0 2,457, + .006, 107 2,610) 183, 92, 14 3,851 .005 963 963 1.3) -005, 50 
Rice 107 17.2, 125 .013° 5.0 4.9 4,906 .012 96 5,211 642) 146, 44 | 8,068 .011:1,613 1,638 1.9] .012) 9 


Riley 105 20.6 103 .016 6.1; 6.0 7,984 .019, 125 8,481 600 110 33 10,836, .015/1,783 1,802 3.4) .016 100 


Rooks 105 8.4 88 .006, 2.3 2.2 1,625, .004 86 1,726 155; 113, 18 | 3,026 .0041,285 1,315 7 -004 67 
Rush 105 8.3 91 .006 2.2 2.2 1,506 .004 78 1,600 127, 138, 20 | 2,935, .004 1,353) 1,353) -8) .004 67 
Russell 105 13.6, 124 .010 3.7 3.7 3,566 .008 123) 3,788 436 135 44 | 5,817, .008|1,570, 1,570) 1.5) .009, 90 
Saline 105 29.5 101; .022; 8.4 8.0 11,423 .027, 102! 12,133 895, 128 41 17,873, .024 2,132, 2,180 4.4 


Scott ' ; 0 1 1,095 74, 128 18 1,575, .0021,597 1,597 yz 

Sedgwick (Wichita 107 143.2, 105) .109 42.4 40.4 57,569 .137, 109 61,149 4,674) 119) 58 96,777, .130,2,282| 2,344) 20.7) .133 12 
Seward 107 6.5 81 .005 1.8 1.8 3,020 .007 100 3,208 177, 105, 30 4,828 .0072,679 2,679,  .9, .007 140 
Shawnee Topeka 105 91.0 107 .069 26.4 23.7 33,216 .079| 120 35,282 2,411 116 52 | 59,389) .0802,253| 2,386, 13.5) .078 113 
Sheridan 105 5.3) 88 .004 1.2 1.2 680 .002 78 722 43 88 «8 1,483, .0021,183 1,183) = 4) 00280 


Sherman 


, 2,080 149 99 28 3,621 .005 2,093) 2,093) -8| .005 100 
Smith 105 10.6 78 .008 3.2 3.2 1,665 .004 84 1,769 82 126 7 3,236 .0041,017 1,017 9 .004 50 


Stafford 107 10.5 100 .008 2.9 2.9 2,515 .006 96 2,671 275 114 «636 4,093 .006 1,401 1,401 1.0) .006) 75 
Stanton 107 1.4, 67, .001 4 4 361 .001 85 383 37. 82) S12 626 .0011,715 1,715 1 001 100 
Stevens 107 3.2; 69 .002 8 8 606 .001, 74 644 88 142 16 1,313, .002,1,545, 1,545 4, .002 100 


Sumner 107 . 020 7.6 7.4 5,867 .014 96 6,232 617 126 24 9,745 .013 1,289 1,298 3.2) .014 70 
Thomas 105 6.5 88 .005 2.2 2.2 2,074 .005 101 2,203 145, 103) 21 3,133, .004 1,440 1,440 1.0 005 100 
Trego 105 5.8) 90 .004 1.5 1.5 1,052 .002 90 1,117 58 109 10 1,806, .002 1,235, 1,235 .6) .002 50 
Wabaunsee 105 9.2 85 .007, 2.6 2.5 1,414 .003 103 1,502 168 «4114 9 2,603, .0041,001 1,022 8 004 «(57 
Wallace 172 2.4 84 .002 6 6 381 = .001 75 405 52, 141 21 1,051 .0011,749 1,749 2) .001 50 


Washington 105 15.9 93 .012 4.6, 4.6 2,421 .006 91 2,572 242 «119 9 4,489 .006 977 977 1.3) .006 50 
Wichita 105 2.2; 85 .002 6 6 593.001 124 630 42, 108 15 878, .001 1,551 1,551 N.A. 001, 50 
Wilson 105 17.7, 95 .013° 5.2 5.2 3,307 .008 116 3,513 313, 135, 16 5,536, .0071,058 1,058 1.6, .008 62 
Woodson 105 8.0 94 .006 2.3 2.3 1,301 .003 107 1,382 103. 130° S11 1,996, .003) 862  862| -7| .003, 50 
Wyandotte Kansas City)105 144.9 103 .110 40.6 33.0 37,701, .090 129 40,046 3,702, 125 42 69,482, .0941,711, 1,911 14.2, 093) 85 


1.370 512.1, 488.3 473,551, 1.127, 106| 503,001 40,818 120, 30 811,901 1.0941,585, 1,628 206.2 || 1.115 81 


STATE TOTAL 1,799.2 


LS 
oa 


For Kansas City figures, see page 242. Before using these figures, see explanation page 9- 


Please do not attempt to use these figures before reading the complete explanation 
on page 9 and following pages. There you will find sources of all figures identified, 
explanation of the trading area key, and all comment necessary to a complete 
understanding of the use of all figures. 
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T E B R A ~ kK Auf ‘ounty Data The ‘‘SM" symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT, 


RETAIL SALES 


EFFECTIVE BUYING INCOME, | * yD 
POPULATION, 1940 AUTO SALES 
In Thousands 1940 IN- 1940 CyD ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 
E — TAX _* Sareea ¢; 
COUNTY Dollars RE- Thou- 
Ratio White Ratio in New Ratio TURNS Per sandsof) Na-  Buy- 
Total 1940 % Fami- Fami- Dollars % 1939 thousands) Passen- 1940 PER Dollars % | Per | White) $1500 | tional ing 
1940 to of lies, lies, in of to ger to 1,000 in of Fam- Fam- | Pre- | Buying | Pow- 
1930 U.S.A. Est’'d Est’d thousands) U.S.A. 1935 Cars 1939 thousands) U.S.A. ily ily ferred | Power | er 
' Estimate families % Index 
Adams 99 24.6 93) .019 6.3 6.3 8,012, .019 111 8.549 484 111 29 | 12,063, .016 1,914) 1,914 3.3 .017,; 80 
Antelope 99 13.3) 87 .010 3.6 3.6 2,626, .006 106 2,802 233, «96 8 4,094, .006|1,147| 1,147 1.1 .006| 69 
Arthur 99 1.0 78 .001 a 3 83 143 89 34 162 6 149 554, 554) N.A. 
Banner 99 1.4 84 .001 4 4 52 133 55 19 158 2 96 265) 265) NLA.) . 
) Blaine 99 1.5 97 .001 4 4 217.001 95 232 42, 191 3 371, .001' 939, 939| N.A .001' 100 
; Boone 99 12.0 81) .009) 3.1 3.1 2,443 .006 88 2,607 114) 92 8 4,048 .005 1,299) 1,299 1.2 005 #8656 
3 Box Butte 99 10.7, 90 .008 29 2.8 4,452 .011 111 4,750 258; 114 43 6,426 .009.2,212) 2,254 1.5 009 «13 
) Boyd 99 6.0 84 .005 1.6 1.6 1,328 .003 128 1,417 87 96 5 2,100 .0031,346 1,346 -6| .003 60 
Brown 99 6.0 103 .004 1.6 1.6 1,603 .004 147 1,710 90 103 16 2,258  .003'1,439) 1,439 -6) .003) 75 
‘ Buffalo 99 23.3 96 .018 6.5 6.5 7,422 .018 105 7,919 436, 120, 18 9,732, .013 1,496 1,496 2.7| .015, 83 
Burt 99 12.5| 96) .010; 3.5) 3.5 3,039 .007 108 3,243 218 8681 18 4,512 .006 1,309) 1,309 1.6 007. +70 
Butler 99 13.1 91, .010| 3.7 3.7 2,021 .005 88 2,156 134, 126 10 3,727, .0051,022) 1,022 1.2 005; 50 
) Cass 99 17.0 96 .013, 5.0 5.0 2,911 .007 111 3,106 296 112 16 5,292, .007,1,068 1,068 1.6 007, «54 
Cedar 97 15.1; 92) .012) 3.7) 3.6 3,020 .007 118 3,222 275 106 10 4,502 .0061,206 1,224 1.6 .007. 58 
3 Chase 99 5.2 95 .004 1.4 1.4 1,792 .004, 92 1,912 140 102 16 2,657 .004 1,870, 1,870 5 004 +100 
; Cherry 99 9.6 88 .007 2.4 2.4 2,523 .006 118 2,692 270 105 25 4,452 .006 1,818) 1,818 8 006 «686 
3 Cheyenne 99 9.5 93 .007 2.4 2.4 3,483 .008 101 3,716 234, 110, 16 5,439, .0071,238) 2,238 1.3 .007' 100 
, Clay 99 10.4 77 .008 3.2 3.2 1,632 .004 93 1,741 82 93 8 3,503, .005 1,111 1,111 1.0 004 «50 
Colfax 99 10.6 93 .008 3.0 3.0 2,777, .007 108 2,963 145 107. #11 4,675, .006 1,538 1,538 2 006 «75 
) Cuming 99 13.6 95 .010 3.5 3.5 3,442, .008 118 3,673 188 79 18 5,826 .008 1,680) 1,680 1.5 008 80 
Custer 99 22.4 85 .017 6.1 6.1 5,233, .012 114 5,584 334 106 8 8,864 .012,1,447| 1,447 2.3 012) 71 
) Dakota 97 9.8 103 .007, 2.5 2.5 1,674 .004 107 1,786 275° 125 «+17 2,469 .003) 969| 969 8 .004 57 
7 Dawes 99 10.1 88 .008 2.8 2.7 3,583 .008 108 3,823 294 99 35 5,615 .0081,979 2,020 1.5 .008 10 
Dawson 99 17.9 100 .014 5.0 4.8 6,653 .016 125 7,099 439 101 18 8,569 .0121,728 1,750 2.0 .014 100 
0 Deuel 99 3.6 90 .003 9 8 1,200 .003 114 1,280 120 126 10 1,817, .002/1,960) 2,079 4 .003, 100 
7 
7 Dixon 97 10.4 90 .008 28 2.8 1,885 .004 108 2,011 147, 94 6 3,459 .005:1,252) 1,252 1.0 005 #863 
1 Dodge 99 23.8 94 .018 68 6.8 8,931 .021 111 9,529 514 99 26 12,018 .0161,763' 763 3.3 .018; 100 
a Douglas (Omaha 99 246.9 106 .188 68.3 64.5 108,341 .258, 116 115,598 7,110 108 77 176,035 .237'2,576, 2,660 35.5 .241 129 
Dundy 172 5.1 91 .004 4.4 1.4 1,125, .003) 98 1,200 97, 102 10 1,536 .002 1,134) 1,134 5 003; 75 
1 Fillmore 98 11.4 88 .009 3.3 3.3 2,071 .005 94 2,210 90 81 9 3,724, .005 1,123) 1,123 1.0 005 #8656 
2 
" Franklin 98 7.7 85 .006 22 2.2 1,436, .003 125 1,532 93, 126 6 3,357, .0051,497| 1,497 7 .004 67 
3 Frontier 39 6.4 79 .005 1.8 1.8 1,086 .003 89 1,159 76 «89 g 2,145 .003\1,189) 1,189 6 .002' 40 
0 Furnas 99 10.1 83 .008 3.0 3.0 2,421 .006, 99 2,583 129 114 «O11 4,287, .006 1,425) 1,425 1.1 .006 75 
Gage 98 29.5 97 .022 8.0 8.0 7,753 .018 108 8,272 596 126 19 12,661| .017/1,589) 1,589 3.1 .018 «82 
0 Garden 99 4.7; 92; .004 14.2) 1.2 810 .002 92 864 87| 109, 10 1,776, .002/1,427| 1,427 5 .002, 50 
0 | 
5 Garfield 99 3.4 107 .003 9 9 763, .002) 175 814 54, 113 8 1,057} .001/1,184| 1,184 3 .002' 67 
0 Gosper 99 3.7, 86 .003 1.0 1.0 499, .001 96 532 45) 150) 6 | 665| .001) 674) 674 N.A. .001, 33 
0 Grant 99 1.3) 93 .001 A 3 568 .001; 124 606 86 102 74 944 .001'2,776| 2,776 | .001 100 
Greeley 99 6.8 80 .005, 4.7 1.7 1,142, .003 77 1,218 47, 70 7 2,148 .0031,299) 1,299 5 .003; 60 
0 Hall 99 27.4 101 .021 7.8) 7.7 10,881, .026, 105 11,610 633, 115) 34 14,760 .020'1,887| 1,902 4.0 .022 105 
0 
0 Hamilton 99 10.0 82 .008' 29 29 1,718 .004 88 1,833 130 135 «11 3,015 .004 1,036; 1,036 1.0 .004 50 
7 Harlan 98 7.1 80 .005 2.0 2.0 1,202, .003 136 1,283 86; 99 10 1,603, .002| 804, 804 6 .002, 40 
0 Hayes 99 3.0 82 .002 7 - 179 110 191 37; 109 3 | 414) .001| 553) 553) N.A. .001 +50 
Hitchcock 99 6.4 88 .005 1.7 1.7 1,320 .003 96 1,408 103, 120 10 2,064 .003'1,197| 1,197 7 .003; 60 
0 Holt 99 16.5. 100 .013° 4.2) 4.2 3,482, .008 112 3,715 301. 89 t) 4,766, .006/1,132) 1,132 1.5 .007, 54 
0 
2 Hooker 99 1.3 106 .001 3 a 817, .002 132 872 41 91 25 1,226 .002)3,704 3,704 N.A. .002, 200 
10 Howard 99 8.4) 84) .006| 2.3) 2.3) 1,326 .003 95 1,415 60 86 6 | 2,271; .003| 980 980 .7) =.003) 50 
5 Jefterson 98 15.5| 95) .012; 4.5 4.5 4,168 .010 114 4,447 308 108 #22 7,025, .009'1,560 1,560 1.8 010 83 
Johnson 98 8.7, 94 .007, 2.5) 2.5 1,562 .004 100 1,667 133) 95 10 2,729 .0041,108, 1,108 7 004 «#57 
i Kearney 93 6.8 84 .005 20 2.0 1,173, .003, 99 1,252 59, 94 11 2,238 .003)1,147| 1,147 7 003, 60 
. Keith 99 8.3 124 .006 2.2 2.0 3,462 .008 135 3,694 242, 95 21 4,545 .0062,104 2,177 9 .007; 117 
9. Keya Paha 99 3.2 101 .002 8 8 256 .001) 103 273 26; 84 5 482 .001, 609| 609 N.A. -001; 50 
Kimball 99 3.9 84 .003 4.0 1.0 1,289 .003 103 1,375 92 85 17 1,671, .002)1,598| 1,598 5 .003, 100 
a Knox 99 16.5 86 .012 4.3) 4.2 2,890 .007 114 3,084 232, «117 8 4,220 .006) 972) 984 1.6 .007; 58 
Lancaster (Lincoln 98 100.4 100 .076 29.0 28.8 41,006 .098 108 43,753 2,740' 113 52 58,653 .079\2,021 2,035, 14.9 -086; 114 
= 
Lincoln 99 25.4 99 .019| 6.8 6.5 9,435, .022) 109 10,067 640 95 39 12,569 .017 1,859) 1,894 3.3) .019 100 
Logan 99 1.7, 86 .001 5 5 317, .001 104 338 25, 89 12 635, .001/1,399 1,399 N.A. 001, +100 
Loup 99 1.8 98 .001 5 5 157 114 168 5| 26 3 208 456 456, N.A. 
McPherson 99 1.2 86 .001 a 3 87 96 93 20, +87 7 107 338 «§=6338! +N. A. 
Madison 99 24.2 93 .018 6.5 6.5 8,041. .019 104 8,580 470 92 22 10,049 .0141,551 1,551 3.4 016 «#8689 
, item Sa a oe _ 
r Before using these figures, see explanation page 9. 
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POPULATION, 1940 AUTO SALES 


In Thousands) 7 a 1940 IN- 1940 yD ESTIMATE | MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 
. = TAX , Se ee 
Dollars RE- Thou- 
White Ratio (in New Ratio TURNS Per jsandsof, Na- 
Fami- Fami- | Dollars % 1939 thousands) Passen- 1940° peR | Dollars % Per White $1500 | tional 
of lies, lies, in of to ger to 1,000 in of Fam- Fam- | Pre- | Buying 
U.S.A. Est’d Est’d thousands) U.S.A. 1935 SM } Cars 1939 thousands) U.S.A. ily ily | ferred | Power 
Estimate families 7% 


| f 
RETAIL SALES EFFECTIVE BUYING INCOME, | yD 


COUNTY 


Merrick 5 ' : I 2,140, . 2,283 -005|1,377) 1, 1.0 
Morrill . p , ‘ 2,206 . 2,354 | -004 1,358 ms 
Nance , j ‘ : 1,318 . 1,406 -003|1,234 1, 7 
Nemaha q 103. . ‘ 2,853. 3,044 -007 1,338 1.1 
Nuckolls : 82. ; f 2,130. 2,273 -005 1,227 1, 1.1 


Otoe . , i * 4,927 . 5,257 .010 1,428 
Pawnee ; , : : 1,504, . 1,605 .003 1,037 
Perkins ; ; ; 1,618 . 1,726 .003'1 873 
Phelps ; ? ; : 2,850. 3,041 .006 1,723 
Pierce 1 : ’ : 2,098. 2,232 -004 1,135 


Platte ; 4 . , 5,503. 5,872 .010 1,523 
Polk i : : } 1,389. 1,482 003 950 
Redwillow : i t : 4,951 . 5,283 .010 2,339 
Richardson ‘ : , : 5,197, . 5,545 .010 1,355 
Rock y J , : 912. 973 .002 1,430 


Saline i . 1 ’ 3,421, 3,650 , .007 1,159 
Sarpy : ; . ; 1,365, . 1,456 003) 915 
Saunders ; ; ; : 4,053. 4,324 .009 1,351 
Scotts Bluff ) : : p 14,278. 15,234 .026 2,301 
Seward ; : Y 2,802) . 2,980 .007 1,222 


Sheridan ; ; i . 3,606 . 3,848 .007 1,888 
Sherman ; : ; Y 1,125. 1,200 003 991 
Sioux : F ; : 291; . 310 001 599 
Stanton : : a ‘ 908, . 962 .002, 902 
Thayer q : ’ ’ 2,749, . 2,933 .006 1,194 


Thomas : i . ‘ 330 = 352 -001 1,203 
Thurston , d : , 1,720, . | 1,835 -004 1,160 
Valley : ‘ ; . 1,619. 1,727 l -003 1,080 
Washington ‘ ‘ ‘ . 2,173, . 2,319 | -005 1,153 
Wayne , é ; , 2,289, . 2,442: -005|1,354 


Webster , .006 , , 1,766. 1,884 82 004 1,205 
Wheelers , -002 ‘ ; 165 176 18 
York . 011 . 4,120. 4,396 198 


STATE TOTAL | 95 1.000) 360.3 353.8 397,196 . 110, = 423,800) 27,021 613,712, .827,1,704 1,721; 152.0 


For Nebraska City figures, see page 242. 


Before using these figures, see explanation page 9. 
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dale aia ial eee The “SM” symbols mark original, exclu- 
NNES OT A—City Data sive estimates by SALES MANAGEMENT. 


RETAIL SALES 


(In Thousands of Dollars WHOLE-,| EFFECTIVE BUYING 
POPULATION, 1940 ao a _ = — SALE { INCOME 1940 
in Thousands SALES 
1939 U. S. Gov't 1940 1940 SM ESTIMATE 
CITY COUNTY Dollars 
Ratio Furn- Total (in thou-| Dollars Per | Per 
Mu- &% % | Fami- % | 1939 Gen. Ap- | iture | Auto Lum. | ! sands) in % | Fam-| Cap- 
nic- Coun- of | lies, Total _ of to Food Mdse. parel House- and Bidg. | Drugs SM | thou- | of _ ily, | ita, 
ipal ty State Est'd State 1935 hold — Filling Hdwe. Est. sands) | State, dol- | dol- 
Est. lars lars 
Albert Lea Freeborn 12.238.49 .44 3.3. 8,045 .79 138 1,619 ° 490 * 2,108 1,085 0 8,467 4,108, 6,995, .44/2,101| 574 
Austin Mower 18.350.70 .66 4.9) 9,623, .95 142 2,105, 1,232 579 404, 2,145, 1,169, 461 10,128 3,362) 8,583 .541,763 469 
Bemidji Beltrami 9.436.18 .34 2.6 5,977 .59 133 1,167 ' . * +586 685 * 6,291 4,053) 4,453 .281,719 472 
Brainerd Crow Wing 12.039.73| .43 3.3 6,935 .68 151; 1,553 *| 223 279 1,723) 447) 233) 7,299 3,40? 5,520, .35'1,683 461 
Cloquet Cariton 7.330.23 .26 2.0 3,264 .32 107 660 : 80 * 643 154 84, 3,435 1,077 3,706 .231,890 507 
Crookston Polk 7.218.99 .26 1.9. 3,940 .39 116 789 374 241 126 907 555 < 4,147 2,780 3,650 .231,948 510 
Duluth * St. Louis 100.2 48.57 3.60, 27.8 48,099 4.73 117 12,178 6,349 5,637, 2,108 8,601, 1,622 1,811 50,624 106,017 72,082 4.522,594, 719 
Fairmont Martin 7.028.32 .25 2.0 5,377 .53 116 856 * 362 200 1,320 763 151, 5,659| 2,391 3,642 .231,868 521 
Faribault Rice 14.545.21  .52 3.1 5,824 .57 118 1,086 752 369 203 1,301 609 204 6,130 2,198 5,610' .351,821) 386 
Fergus Falls Otter Tail 10.7 20.24 .38 2.5 5,862 .57, 121, 1,027) 1,022 440 226, 1,703 566 171 6,170 2,584 3,085 .191,251 287 
Hibbing St. Louis 16.4 7.93, .59 4.3 8,758 .86 130 2,010 1,276, 793 376 1,783 936 316 9,218 3,299, 11,756 .742,759| 718 
Mankato Blue Earth 15.6 43.19 .56 4.3 12,778 1.26) 142 2,021 1,914) 1,245 * 2,649 1,272 430 13,449 11,862 10,220! .642,369 654 
Minneapolis Hennepin. . 490.0 86.52 17.59 142.1 269,391 26.48 122 59,71757,539 25,649 12,587 40,733 9,982 11,173 283,534 754,531 453,916/28.46'3,195 926 
Moorhead Clay 9.5|37.47, .34 2.5) 5,323) .52; 116) 1,269 "| 327 * 1,447, 468 127° 5,602, 5,024 5,257) .332,093 554 
New Uim Brown 8.734.24 .31 2.4 4,699 .46 128 888 456 421 201 915 797 179 4,946 2,506 4,787 .301,995 548 
Owatonna Steele 8.744.23 .31 2.3, 4,891 .48 109 791 : 198 ° 959 701 150 5,148 2,228 3,859 .241,664; 444 
Red Wing Goodhue 10.0 31.62 .36 2.8 5,311. .52, 115 1,069 403 257 192) 1,239 440 149 5,590 2,049, 5,365) .341,922 539 
Rochester Olmsted 26.361.66 .94 6.3 15,844 1.56 147, 2,333 2,379 1,700 * 3,205 1,767 *| 16,676 4,743 14,134 .892,250 538 
St. Cloud Benton-Sherburne 
Stearns 24.2 .87, 5.4, 12,282, 1.21, 125 2,601) 2,224 768 . * | 1,078 *| 12,927, 7,000) 11,397, .71)2,102, 472 
St. Paul Ramsey 288.0 92.78 10.34 80.5 167.691,\16.49, 122 35,727 46,785 12,742 5,621 26,523 6,022 5,444 176,495) 236,282 /244,295 15.32/3,033 848 
So. St- Paul Dakota 11.929.88 .42 3.1 5,861 .58 147) 1,387 128 69 278 2,482 162 167 6,169) 129,851) 6,028 .381,965) 509 
Thief River Falls. Pennington 6.045.66 .22 1.6 4,421, .43) 108 730, 983) 154 96 1,156 z * 4,653) 5,818 2,492, .161,586 414 
Virginia St. Louis 12.2; 5.93 .44 3.5 7,487 .74) 121) 1,821 1,053) 637 369 1,791; 487 162 7,880) 2,468, 9,452 .592,735, 772 
Willmar Kandiyohi 7.6 28.78 .27, 2.1 5,427 .53, 148 956 ‘| 27 227, 1,689 613 152 5,712 2,909) 5,368 .342,550, 704 
Winona Winona 22.559.50 .81 6.3 11,017 1.08 109 2,603) 1,657 774 194, 2,218 587 *| 11,595 6,014) 13,936; .872,221 621 
Worthington Nobles 5.9 27.89 .21 1.6) 5,258 .52 > 131 722 ; . *' 1,706) 796) 123) 5,534) 2,851, 1,993) .12,1,223) 337 
TOTAL ABOVE (CITIES 1162.3 41.72 324.5 649,385 63.84 123'139,685 126526 54,412 23,687 '111532 33,763 21,687, 683,478 1311407 |921,581|57.79 2,843, 793 
| STATE TOTAL 2785.9 726.4 1017195 .| 124 211,177 146360 64,136 33,357 204415 102603 32,994 1070,609 1534, 781 |1594792...../2,196, 572 
, “Withheld to avoid disclosure. tFilling stations only. For Minnesota County figures, see page 220. 
10 W A—City Data 
Algona Kossuth 5.018.60 .20, 1.4 3,578 .44 116 651 193, 395 111, 1,132 505 126 3,853) 7,897/ 2,411 .181,741 487 
Ames _ Story 12.5 37.53 .49 3.3) 8,047 .98 159 1,695 893 376 299 1,878 946 257 8,666 2,445) 6,736, .492,042, 538 
Atlantic Cass 5.831.25 .23 1.7: 4,446 .54 132 816 401 346 183 1,321 591 122 4,788 1,542) 2,836, .211,723) 489 
Boone .....!| Boone...........!) 12.341.46! .49! 3.5) 6,222 .76 129 1,310 568) 416 181. 1,713) 710 178 6,701, 2,082 6,335 .461,788) 514 
Burlington Des Moines 25.8 70.18 1.02) 7.8 12,777 .1.55 135 3,088 1,833 939 545 +824 789 603 13,760 12,821, 22,836 1.67,2,909 885 
Carroll Carroll 5.4 23.68 .21 1.4 4,066 .49 128 552 388 «= 347 125 1,112 429 76 4,379 3,006 2,701 .201,885 501 
Cedar Rapids Linn 62.069.76 2.44 18.5) 33,109 4.02 140 5,745 6,057 2,972 1,917 7,013 2,276 1,891 35,656 40,904 57,389 4.20.3,097,| 925 
Cherokee Cherokee 7.538.78 .29 1.6) 4,012 .49 129 845 * 247 107, 1,053 574 115 4,321 1,204 2,671 .201,674 358 
Clarinda Page 4.919.76 .19 1.5) 3,845 .47 110 537 . . * 7323 479 99 4,142 2,435 .181,622 496 
Clinton Clinton 25.258.72 1.03 7.5) 11,900 1.45 122 2,873 1,633 811 667 2,394 775 392 12,814 4,642 23,295 1.703,110 888 
Council Bluffs Pottawattamie 41.462.08 1.63 11.7) 14,239 1.73 106 3,742 1,712, 1,036 463 3,357 836 752 15,334 12,434) 30,192 2.212,581, 729 
Creston Union 8.049.32 .32 2.5 3,940 .48 129 682 ; . 141, 1,022 338 167, 4,243, 1,980) 2,684 .20:1,080 334 
Davenport Scott 66.077.92 2.60 19.1 34,266 4.16 127 7,091 * 3,324 * 6,332 1,960 1,158 36,902 52,835) 60,989 4.46 3,187, 925 
Des Moines Polk 159.281.46 6.28 46.5 82,27210.00 120 15,022 15,430 7,986, 5,229 14,697 5,180 3,747 88,600 154,016 150,601 11.01 3,238 946 
Dubuque Dubuque 43.8 68.81 1.73 11.2 19,580 2.38 121 3,946 -4,400 1,328 959 3,563 1,366 467 21,086, 24,748 33,023, 2.412,943) 753 
Fort Dodge Webster 22.955.13 .90 6.5 14,669 1.78 124 2,400 2,659 1,240 526 4,258, 1,024 428 15,797, 18,218) 15,983 1.17/2,466, 699 
Fort Madison Lee : 14.134.26 .55| 3.7 4,376 .53' 122 1,008 469 302 181. 1,018 236 180 4,713, 1,381, 9,224, .682,533) 657 
lowa City Johnson 17.251.69 .68 5.2 11,624 1.41, 124 2,266 2 . 381 2,454 1,162 461 12,518) 3,458! 11,100; .81\2,137 647 
Keokuk Lee 15.036.62 .59 4.7 6,288 .76 121 1,486 810 558 *| +373, 350 266 6,772) 2,424) 10,829) .79,2,317, 721 
Marshalltown Marshall 19.254.23 .76 5.6 11,055 1.34 160 2,326 * 782 457| 2,536, 912 209) 11,905) 10,662) 11,548) .84'2,076) 603 
Mason City Cerro Gordo 27.061.68 1.07 7.2 15,547 1.89 134 2,686 * 1,443 686 3,700 1,533 612 16,743 19,961 16,665 ies ened 617 
| i] | | 
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RETAIL SALES 
in Thousands of Dollars EFFECTIVE BUYING 


INCOME 1940 


OLD estimare 


Dollars 
in % Fam- Cap 
thou- of | ily, | ita, 
sands) State dol- dol- 
lars lars 
-92'2,224 693 
-48'2.249 630 
-20|1,253 358 
-43'1,737 534 


POPULATION, 1940 
In Thousands 
1939 U. S. Gov't 


COUNTY Dollars 


in thou- 
sands 


Est. 


6,295 12,630 
859 6,588 
939 2,796 

3,906 5,883 


Ratio 
Fami- % 1939 

of lies, Total of to 
State Est'd State 1935 


Furn- 
iture 
House- 
hold 


Total Per 


OD 


Drugs 
| Est. 


Mu- G, 
nic- Coun- 
ipal ty 


Gen. Ap- 
Food Mdse. parel 


Auto Lum. 
and Bidg. 
Filling Hdwe. 


Muscatine 
Newton 
Oelwein 
Oskaloosa 


Muscatine 
Jasper 
Fayette 
Mahaska 


18.2 58.22 
10.5 33.23 
7.8 26.78 
11.0,41.63 


5.7 
2.9 
2.2 
3.4 


208 
216 


2,022 
1,190 
1,018 
1,280 


8,344 1.01 
5,116, .62 
4,220 .51 
6,385 


8,986 
5,510 
4,545 
6,876 


107 
125 


144 264 


Ottumwa 
Perry 
Shenandoah 
Sioux City 
Spencer 


Wapello 
Dallas 
Page 
Woodbury 
Clay 


31.5 71.24 
6.0 24.39 
6.8 27.58 
82.4 79.64 
6.6 37.17 


9.3 13,184 
2.0 3,627 
2.2, 5,952 
22.8 39,306 
2.0 5,907 


138 
117 
119 
139 
116 


+639 
953 
1,186 
7,715 
1,872 


14,198 
3,906 
6,410 

42,329 
6,361 


10,119 
955 
2,354 
162,011 
3,202 


20,930 
3,566 
4,082 

71,934 
3,457 


-53/2,265 
-26 1,745 
301,862 
5.26/3,152 
-25\1,764 


664 
595 
596 
873 
524 


844 
837 


415 
631 228 
627 


801 222 


809 


Waterloo 
Webster 


Black Hawk 
Hamilton 


51.6\64.74 
6.7 33.86 


14.9 28,394 
1.9 4,111 


136 
119 


5,688) 4,953 2,477 
864 *| 321 


6,142 
1,008 


1,716 
502 


,097 
127 


30,578 
4,427 


21,632 
3,378 


37,998 
3,368 


2.78 2,547 
-25/1,739 


TOTAL ABOVE CITIES 840.3 33.14 241.4 434,405 127 85,476 45,235 33,150 17,286 87,098 33,426 17,161, 467,819 594,310 655,715 47.95 2,716 


STATE TOTAL 0+ /|2035.4 700.2 822,905 1,953 539 


127 | 163,637 |87 ,027 47,748 951,325 1367506 


29,640 195250 113194 28,873 886,203 


“Withheld to avoid disclosure. tFiliing stations only. For lowa County figures, see page 224. 


MISSOU R I—City Data 


Cape Girardeau 
Carthage 
Chillicothe 
Clayton 
Columbia 


Cape Girardeau 
Jasper 

| Livingston 
St. Louis 
Boone 


19.4 51.43 
10.6 13.45 
8.0 45.62 : 
13.9| 1.28) . 7 
18.3/52.61 


8,950 
4,617 
3,801 
-7| 7,462 
-7 10,284 


125 
118 
119 
172 
134 


1,639, 1,174, 1,061 
1,148 498 229 

669 *| 276 
3,831, 132) 213 
2,008 1,255 874 


9,515 
4,908 
4,041 
7,933 
10,933 


4,540 
1,083 
2,358 


9,128 
5,778 
4,157 
6,880 
9,736 


-47/1,751 
-30/1,784 
- 22/1, 857 
- 35/1 ,867 


3,210 -50/1,709 


Hannibal 
Independence 
Jefferson City 
Joplin 

Kansas City 


Marion 
Jackson 

Cole 

Newton- Jasper 
Jackson 


19.9 64.77 
16.0 3.37) 
24.2 69.52 
37.1 

400 .2'83.97)10. 


-3) 7,580 

8) 8,227) .75 
7) 10,238, .93 
-4 18,127) 1.64 
.0 224,986 '20.41 


1 
128 


1,917 *| 680 8,058 

1,940 1,146 190 ° 8,746 
127, 2,207 7 ~ 10,884 
121 *| 3,076 1,271 19,271 
107 37,704 |57,471 29,306 239,187 


4,066 
2,033 


12,297 
14,072 


-64)1,941 
-73|2,963 
3,324 10,776 .56|1,875 
30,208 22,102 1.14)1,937 


10,639 29,856 904,950 360 ,492/18.65 2,978 


Kirksville Adair 10.1/49.81 4,979 128 ‘ *| +315; 592 5,293 3,202 5,315 .27/1,663 


Maplewood 
Marshall 
Maryville 
Mexico 


Moberly 


St. Louis 

Saline 

Nodaway 
| Audrain 


Randolph 


12.8 1.18 
8.5/29.05 
5.7, 22.28 
9.1,39.97 


12.9|52.74 


8,433 
3,619 
3,701 
4,050 


4,895 


150 
118 
115 
131 


136 


231 


2,982 
837 
1,045 
982 


1347 


373 
427 
336 


371 


8,965 
3,847 
3,935 
4,306 


790 
1,840 
1,858 

740 


11,245 
4,546 
3,164 
4,715 


-58/3,056 
-24/1,748 
-16|1,742 
.24|1,694 


5,204 
5,389 


3,185 8,003 .41)1,929 
5,176 .27|1,696 
4,188) 1,350 5,974 .31/1,979 
30,777, 56,866 30,593 2.622,330 


376,196 1245 875 620,690 32.11|2,647 


Poplar Bluff 
St. Charles 
St. Joseph 

St. Louis 


Butler 

St. Charles 
Buchanan 
St. Louis 


11.2 32.58 . 
10.8 42.18 . -0| 3,939, .36 
75.6 80.47 2.00, 21.7 28,950 2.63 
813.7 $21.55 234.5 353,860 32.09 


5,069 129 
128 
111 


112 


213, 1,645 
143, 998 
2,017 1,225 
21,155 60,651 


420 
417 
,869 2,108 
922/13, 809 


6,108, 4,323 3,180 
76,111 74,014 33,018 


Sedalia 
Springfield 
University City 
Webster Groves 


Pettis 
Greene 
St. Louis 
St. Louis 


20.361.16 .54 
61.0 67.50) 1.62 
32.9 3.03) .87 
18.3 1.69 .47 


6.3 7,804 .71 
18.7 25,998 2.36 
9.0, 6,249 .57 
4.8, 6,091 .55 


116 
121 
121 
108 


1,630 * 676 
5,263, 3,926 2,929 
3,171 137; 319 
2,283, 174 60 


* 1,853 
* 4,994 
130-838 
419, 2,221 


555 . 
,249| 1,697 
143, (771 
230 «(441 


8,297 
27,639 
6,643 
6,475 


5,140 9,047 .47\1,442 
38,680 36,720 1.901.966 
1,197 31,848 1.65)3,539 

16,500 .85)3,443 


TOTAL ABOVE C ITIES 488.5.771,909 70.01 113 157,118 150165 77,626 38,9921 28 698 31,956 39,278 820.630 2316,495 1268954 65.64 2,597 


1670.5 44.25 


STATE TOTAL 


3775.7 117/235,315 174106 88,353 48,660 233466 67,819 55,246 1172,094 2557, 715 1933307 1,814 


1065.7 1102503 


§Independent City. 
*Witheld to avoid disclosure. 


tFilling stations only. 
tMissouri Wholesales estimated in advance of census release. 


For Missouri County figures, see page 228. 


NORTH DAKO T A—City Data 


Bismarck 
Devils Lake 
Dickinson 
Fargo 

Grand Forks 


Burleigh 
Ramsey 
Stark 

Cass 

Grand Forks 


15.1 67.68 
6.2, 39.80 
5.8 37.92 
33.1/63.13 
19.9 57.58 


1,452, 1,392! 
811 836 
579 602 , 

3,195 

1,720 


104 
104 

87 
117 
115 


851 
598 
691 
794 
771 


6,894 12,880) 5.06/3,248 
2,635 3,712) 1.46,2,401 
2,180 4,032) 1.58,2,715 
47,881 26,286|10.33)3,054 
8,630 15,334 — 


3911 
127) 
115 
590 
358 


313) 2.502 rr 


4.0, 8,878) 5.69 
1.6) 4,579) 2.93 
1.5 2,912) 1.87 
8.6 20,350/13.03 
5.3 11,807 7.56 


9,666) 

4,986 

3,171 
22,157 
12,855 


1257; 536) 
821, 285 
5,038 1,331 
* 3,388 1,184 


= _—— ae 


*Withheid to avoid disclosure. tFilling stations only. Before using these figures, s ee explanation page 9. 


,] 


SALES MANAGEMENT 


TALLER TOWER... 


Rearing 544 feet into the blue, KMBC’s new antenna tower, tallest 
structure in Missouri and Kansas, has multiplied the efficiency of 
KMBC’s coverage of this great rich market. 


GREATER POWER... 


KMBC’s ever-powerful signal has been strengthened. 5,000 watts both 
day and night now pound forth the sales message you place on KMBC. 


This combination—increased power and improved tech- 
nical facilities—assures the advertiser that his story can be 
heard. KMBC’s reputation for strong programming and skilful 
production—attested by its winning of Variety’s last award 


LC for program origination— assures him that it will be heard. 


K MBC of Kansas City 


Free & Peters, Inc. 


CBS Basic Network 


NORTH DAK 


CITY COUNTY 
Jamestown Stutsman 
Minot Ward 
Valley City Barnes 
Williston Williams 


TOTAL ABOVE CITIES 


STATE TOTAL 


“Withheld to avoid disclosure. 


POPULATION, 1940 


in Thousands) 


Mu- i % 
nic- Coun- of 
ipal ~=ty ~— State 


8.8 39.10 1.37 
16.7.52.31 2.61 
5.933.24 .92 
5.8 35.66 .91 


117.3 18.35 


639.7 


Fami- G, 

lies, Total of 

Est'd State 

2.2 5,039) 3.23 

4.6 9,406 6.02 

3,559 2.28 

3,658 2.34 

31.0, 70,188 44.95 
152.0 156,137 


Ratio 
1939 
to 
1935 


110 
106 
102 
100 


108 


104 


SOUTH DAKOT A—City Data 


Aberdeen Brown 
Huron Beadle 
Mitchel) Davison 
Rapid City Pennington 
Sioux Falls Minnehaha 
Watertown Codington 


"Withheld to avoid disclosure. 


APRIL 10. 1941 


16.9 56.95 
10.8 55.17 
10.5 68.80 
13.8 58.06 
40.6 70.65 


2.64 
1.69 


10.2 61.37 


4.6 9,489 
3.0 5,941 
3.0, 6,738 3.98 
3.9| 10,450 6.17 
11.2 23,285 13.75 


5.60 
3.51 


2.7 7,106 4.19 


110 
125 
108 
125 
128 


124 


O T A—City Data—(C« 


mtinued) 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


RETAIL S 


ALES 


(In Thousands of Dollars) 


1939 U. S. Gov't 


Gen.  Ap- 
Food Mdse.! parel 
903 318 475 
1,637 ° ° 
656 595 . 
568 . . 
11,521 3,743 4,824 
29,815 15,402 7,079 
1,670 1,501 964 
1,279 . 503 
925 834 652 
1,944 617 
4,177 
1,047 1,150 343 


tFilling stations only. 


Furn- 
iture | Auto Lum. 
House, and | Bidg. | Drugs 
hold — Filling Hdwe. 
*| 1,481, 552 141 
264 2,490, 598 517 
88 938; 444 129 
90 1,050, 238) 110 
755 18,055; 5,946, 2,478 76,420 


3,421 41,450 20,696 5,243) 169,998 


* 2,287 
170' 1,298) 
253| 2,048 
347| 3,745 
966 5,875 


*| +533 


Est. 


5,486 


10,241 


3,875 
3,983 


WHOLE- 
SALE 
SALES 
1940 
Dollars 
(in thou- 
sands) 


| thou- | of | ily, 


Est. 
2,620 

10,505 
1,658 
2,778 


85,781 


185,369 


EFFECTIVE BUYING 
INCOME 1940 


yD ESTIMATE 


Per | Per 
Fam-| Cap- 
ita, 
sands) | State) dol- | dol- 
| lars | lars 


Dollars 
(in % 


5,537| 2.18|2,465| 630 
12,555, 4.93/2,734 753 
4,365 1.71/2,658) 738 
4,035 1.59.2,546| 697 


88 ,736,34.86 2,863 756 


254,556 


1,674, 398 


For North Dakota County figures, see page 232 


811 271 
451 ‘ 
484 
1,142 481 
1,551 735 
1,076 ’ 


10,558 
6,611 
7,498 

11,629 

25,911 


11,950 


2,583 
3,483 
4,667 
47,450 


5,281 


12,360) 4.47|2,715 
6,351| 2.30/2, 108) 
7,749| 2.80\2,589 
9,926) 3.59/2,570 
35,344/12.77 3,143 


7,856, 2.84/2,911, 770 


Before using these figures, see explanation page 9. 


[241] 


SOUTH DAK OT A—City Data—(Continued) live cotimates’ bp SALES MANAG Nae 


sive estimates by SALES S MANAGEMENT, 


RETAIL SALES 


(In Thousands of Dollars) WHOLE- EFFECTIVE BUYING 
POPULATION, 1940 a » ee INCOME 1940 
In Thousands) SALES 
1939 U. S. Gov't 1940 1940 yD ESTIMATE 


a 


CITY COUNTY 


Dollars 
Ratio Furn- | Total |(in thou- Doflars Per. Per 
Mu- % %, \ Fami- %, 1939 Gen. | Ap- | iture Auto | Lum. 67)| sands) (in % | Fam-| Cap. 
nic- Coun- of | lies, | Total of to Food |Mdse. parel House- and | Bldg. Drugs | thou- | of ily, | ita, 
ipal ty | State Est'd State 1935 hold — Filling Hdwe. Est. sands) State dol-' dol- 


Est. lars | lars 


Yankton Yankton 6.8 40.74 1.06, 1.8 4,252 2.51, 120 680, 797, 219 123, 963 «= 311 - 4,732, 2,924 4,410 1.59 2,441 649 


TOTAL ABOVE |CITIES 109.6 17.12, 30.2) 67,261 39.71 121 11,722 4,282 3,298 1,859 16,749 5,826 1,487 74,847 78,338) 83,996 30.36 2,784 766 
* 


‘ -§ . = ‘ 
STATE TOTAL 641.1 | 165.1 169,396 115, 32,118 13,923 6,957 3,824 47,075 22,337 6,026 188,501, 150,149 276,678 1,676) 432 


*Withheld to avoid disclosure. ; For South Dakota County figures, see seepage 233. 
K ANS A S—City Data 


.397, 1,070, 183 162, 1,509 368 220 5,706 4,700) 8,287 1.022,140, 652 


Arkansas City Cowley 12.7\33.39, .71 3.9 5,372, 1.13, 105 1 

Atchison. .... Atchison 12.6'56.97, .70| 3.7 4,822, 1.02) 102, 1,351 . 354 216 7424 352) 245 5,122 5,016) 6,726 .83,1,817 532 
Chanute Neosho 10.145.63 .56 3.1, 4,225 .89 137, 1,084 . 308 *| 1,261 333, 163 «4,488 1,182) 5,641, .69,1,806) 557 
Coffeyville Montgomery 17.3,34.80 .96, 5.1) 6,659 1.47 119 1,801 1,088) 531 375| 1,358 532 296 7,073, 3,311, 9,206) 1.13 1,800) 533 
Dodge City Ford : 8.549.39, .47, 2.4, 5,409, 1.14, 94 1,169) 1,194 " 290 1,440 370 223) 5,745, 2,807) 5,007 .622,055 590 


El Dorado Butler 10.0 31. : 3.0, 4,927 184, 1,694 5,233, 1,386 -70 1,901 

Emporia Lyon , 13.149.83, .73 3.6) 6,776 1.43, 95 1,575 * 388 284 +486 671 365° 7,197, 3,434) 8,086 1.00/2,276| 615 
Fort Scott Bourbon 10.5 50.32 .58 3.3 4,539 .96 113 1,091 409 , 280, +359 412 213 4,821 1,616, 5,059) .62.1,521 481 
Garden City Finney 6.3/62.35 .35 1.8) 4,155 .88 121 795, 371 158 * 7441 421 118} 4,413) 1,251) 3,250) .40/1,809 517 
Great Bend Barton 9.036.22, .50, 2.6, 4,960 1.05 111) 1,049, 886 290 219, 1,567, 398 209 5,268) 1,636; 4,716) .58 1,847) 521 


Hutchinson Reno 29.6 56.79 1.65 8.7| 16,164 3.41 110 3,142 2,851) 1,159 766 4,045 1,694, 640 17,169) 24,546, 16,972, 2.09 1,943) 573 
Independence Montgomery 11.5/23.12; .64 3.5 5,364 1.13 129 1,424 666, 398 173, 1,617, 433 191 5,698 2,976 7,093 .87,2,018 619 
lola Allen 7.2\36.52 .40| 2.3 3,163 .67, 98 706, 346 216 173} 998) 315 88; 3,360) 1,550, 4,968, .61/2,123| 686 
Kansas City Wyandotte... . 121,383.70 6.74) 34.1 35,111 7.41) 126 9,506 3,190 1,734 2,153! 9,031) 2,595 1,937) 37,295) 42,189) 70,951, 8.74 2,078 585 
Lawrence Douglas 14.457.13 .80 4.7, 7,335 1.55 109 1,661 


* 1,974 597 382, 7,791 2,846 8,810 1.09 1,874, 614 


Leavenworth Leavenworth 19.1/47.73| 1.06 5.8 6,769 1.43 111 1,652 7 321; 1,600, 536; 350 7,190, 2,322 10,822 1.33/1,882) 566 
McPherson McPherson 7,229.17, .40 2.1, 4,124 .87) 106 979° 411 209 146; 1,194, 555; 254 4,380, 2,194) 3,815  .47/1,779 530 
Manhattan. . Riley.... ; 11.7/56.71, .65, 3.9 6,333 1.34 125 1,441 *| 333 *| 1,604! 669 327 6,727) 3,306) 6,516) .80/1,661| 559 
Newton. . Harvey ‘ 11.050.89 .61 3.1) 4,927 1.04 110 1,215 723, 199 224 1,186 397 109 5,233) 1,250 5,542) .68'1,771| 502 
Ottawa || Franklin 10.248.72 .56 3.0 4,277, .90 108 1,062 * 310 214, +294, 442) 227 4,543 2,487) 5,041, .62,1,708, 497 
' 
Parsons | Labette... 14.3'46.99| .79, 4.1, 5,340, 1.13) 105 1,257; 755 395 298 1,277, 444 242 5,672) 5,292) 6,812) .84,1,649) 478 
Pittsburg | Crawford 17.5 39.71 .97 5.6) 7,917) 1.67) 116, 1,915 1,104 593 298 2,197| 548 374 8,409, 7,366 10,997 1.36)1,951, 628 
Pratt Pratt 6.653.51, .37 1.9) 3,518 .74, 105 793, 465 84 161, 1,033, 353 *| 3,737) 1,231) 3,915 .48 2,065, 594 
Salina Saline 21.0\71.28' 1.17, 6.1) 10,801 2.28) 103) 2,341 *| 916 *| +752) 824) 516 11,473) 19,540) 13,876 1.71.2,292 660 
Topeka Shawnee 67.7 74.34, 3.76) 20.5) 31,633, 6.68) 120 7,249 4,768 2,911 *'+1,788 2,174) 1,613 33,600! 20,957) 49,536 6.10 2,423) 732 


nm 


Wichita Sedgwick. . .. || 113.5 79.30) 6.31 34.8 53,243 11.24 108 10,374 8,031 . ,612 12,342, 3,924 2,539) 56,554, 73,901 83,264 10.26 2,397 733 
Winfield Cowley 9.524.98| .53 3.1, 4,740 1.00) 96, 1,022 *| 358 157, +367; 508 172) 5,035) 2,659) 5,179! .461,695 54 


TOTAL ABOVE CITIES 603.4 33.53 179.8 262,603 55.44 112 60,250 28,907/12,285 9,706 53,838 21,286/12,077, 278,932) 242,951 375,745 46.28 2,090 623 


STATE TOTAL 1799.2 512.1 473,551 106 115,297 47,903 24,489, 17,623 129481 51,233'20,998 503,001 454,247 811,901 . 1,585) 451 


*Withheld to avoid disclosure. iFilling stations only. 7 - For Kansas County figures, see page 234. 


NEBRAS K A—City Data 


Alliance Box Butte 6.3 58.68 .48 1.7, 3,967, 1.00 116 858 “ 210 : 875 454 * 4,233, 3,814 3,360 .55 1,932, 537 
Beatrice Gage 10.8 36.66) .82 3.2 5,575 1.40 107 1,272 769 ' 211 1,474 495 342 5,948 2,879 5,860 .96 1,839, 542 
Columbus Platte 7.6 37.81 .58 2.0) 4,378 1.10 97 1,002) 564 284 105, 998 387, 180 4,671 1,911 2,604 .421,275 34 
Falls City Richardson 6.232.12 .47 1.7) 3,717; .94) 113 725 . 235 120 1,121 310! 191 3,966 1,503) 3,511, .572,024 571 
Fremont Dodge , 11.849.77 .90 3.5 6,769 1.70 117 1,365 ' 652 221| 1,886 526) 224 7,222 3,919 5,167 .841,489 436 


52 105 * | 1,875, 734 . 2,261 947 348 10,698) 14,003) 10,590, 1.73 1,936 563 


Grand Island Hall 18.868.52 1.43 5.5 10,026 2 

Hastings Adams 15.1/61.54 1.15, 4.3) 7,277; 1.83) 110 1,600, 1,158 : *| 7484 551, 259) 7,764) 7,468) 8,298 1.351,924 54 

Kearney Buffalo 9.641.40 .73) 2.8, 5,261, 1.32) 106 890 *| 363 205 1,532) 735; 187, 5,613) 2,618, 4,795) .78)1,731 497 

Lincoln Lancaster. . . 81.9/81.49| 6.23) 24.5) 38,142) 9.85) 107) 8,301) 8,582 3,353 *| 8,193, 1,557) 1,733] 41,764) 35,545, 57,434 9.362341, 702 

McCook Redwillow 6.2/52.04, .47) 1.7) 4,301) 1.08 112 773; 658 . *| 1,309 266) 146) 4,589) 2,489) 5,075 .83 2,915 817 

| } j } il] | 

Nebraska City Otoe 7.338.698 .56) 2.1, 3,416) .86) 112 863 * 127 *| 917, 252 120 3,645 3,482 4,168 .681,984 568 

Norfolk Madison 10.4 43.02) .79| 3.0, 6,026) 1.52) 110) 1,127, 1,050) 461, 336 1,193 621 147; 6,430 4,674, 5,253) .86 1,745) 504 
North Platte Lincoln 12.2'48.05, .93) 3.4) 7,891) 1.99 = 1,602, 984 564 290 2,255 600, 345 8,420) 4,657 5,734 .931,696 470 
Withheld to avoid disclosure. 7 meena: Filling stations only. ee ; Before using these figures, see explanation page 9. 


242 } SALES MANAGEMEN! 


1) sw 1 


CITY COUNTY 
Omaha Douglas 
Scottsbluff Scotts Bluff. . 


York. York 


TOTAL ABOVE |CITIES 


STATE TOTAL 


*Withh eld to avoid disclosure. 


NE BRAS K A—City Data—(Continued) 


POPULATION, 1940 


(in Thousands) 


|Mu-| % | &% 


4) 


Coun-| of | 


ipal ty | State Est'd 


223.2 90.39 16.99 


12.0:35.37| .91 
5.4 36.25 .41 
444.8 . (33.85 


1313.5 


Fami- % 


Total of 
State 


lies, 


62.1/105 453 26.55 
3.1) 8,741) 2.20 


1.7) 3,181) .80 


126 .3/225,121|56.66 


360 .3/397,196 


RETAIL SALES 
in Thousands of Dollars) 


1939 U. S. Gov't 


Ratio 
1939 Gen. | Ap- 
to Food | Mdse.) parel 
1935 


116; 24,707 ° : 
139, 1,581, 1,275, 495 


113) 47,325|17,295| 7,723 


110) 88,684 43,981 21,715 


For Nebraska County figures, see page 237. 


Furn- | 
iture | Auto | Lum. | 
House-| and | Bidg. 
hold | Filling | Hdwe. 


95 659, 380 245 


*18,198 4,892 
561) 2,513, 921 


112; 763) 346 


2,161 45,972/13,860 


12,753 96 829/41, 734/16, 183 


The “‘SM” symbols mark original, exclu- 


sive estimates by SALES MANAGEMENT. 


1940 


Drugs| 


4,624 112,516 


293; 9,326 


9,259] 240,199) 512,677/293, 343 


| 423,800) 604,951 


WHOLE- EFFECTIVE BUYING 
SALE INCOME 1940 
| SALES | 
| 1940 | ESTIMATE 
Dollars 
| Total {in thou-| Dollars | Per | Per 
| sands) | (in G, 'Fam-| Cap- 
| thou- | of | ily, | ita, 
GD sands) | State dol- | dol- 
| Est. | | lars lars 
pie 7 | ‘Seana 
| 416,927) 163,505 26.64 2,633) 733 
| 4,528) 4,288 .701,397 358 
120, 3,394 2,260) 3,701 .60)2,239 688 
47.80|2,323, 659 
jovs,r02 +++ TO 467 
i | | } 


Before using these figures, see explanation page 9. 


es 


BB% 
32% 
735% 
73% 
58%, 


200 


*““What do you want in your business magazine?” 


and Helpful Suggestions.” 
THE 
4 


100 East 42nd Street 


“Ideas” on Management 


’ Tu. % 1° 
JEWELERS 
e 4 48484 ‘ 


26th and Chestnut Streets : 
Chicago ¢ Pittsburgh 


Retail Jewelers 


were asked... 


“Ideas” on Window and Store Display 
“Ideas” on Selling Methods 


“Ideas” on Retail Advertising 


Credits 


® 


° Boston ° 


Providence ¢ 


And here is what they asked for: 


Collections, ete. 


“Suggestions” of New and Saleable items for jewelry store 


news, etc., which form the major part of the contents of so many “trade papers.” 


the only jewelry magazine published for and in the interest of the retail jeweler. 


Los Angeles 


IDEAS-WANTED! 


A REMARKABLE lack of interest was shown in the trade news, personal mention, miscellaneous 


T ry”. . - . Lh 6 ee ry . . y 7 . "6 
Wuat a preponderant majority want is “Ideas” and “help’—and THE JEWELERS 
CIRCULAR-KEYSTONE is the only magazine publishing this type of information; therefore, 
Tuts “reader interest” is what makes manufacturers’ and wholesalers’ advertising effective. 


THE jeweler is supreme at the point of sale—let your advertising message be dominant and 


consistent in the one magazine that commands this retail jeweler’s interest by publishing “Ideas 


CIRCULAR - KEYSTONE 


A Chilton Publication 


New York 


Philadelphia 


ABP 


APRIL 10, 1941 
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The “SM” symbols mark original, excly. 
sive estimates by SALES MANAGEMENT. 


COUNTY 


Arkansas 
Ashley 
Baxter 
Benton 
Boone, . 


Bradley 
Calhoun 
Carroll 
Chicot 
Clark 


Clay 
Cleburne 

Cleveland 
Columbia 
Conway 


Craighead 
Crawford 
Crittenden 
Cross 
Dallas 


Desha 
Drew 


Faulkner 
Franklin 
Fulton 


Garland 
Grant 
Greene 
Hempstead 
Hot Spring 


Howard 
Independence 
lizard 

Jackson 
Jefferson 


Johnson 
Lafayette 
Lawrence 
Lee 
Lincoln 


Little River 
Logan 
Lonoke 
Madison 
Marion 


Miller 
Mississippi 
Monroe 
Montgomery 
Nevada 


Newton 
Ouachita 
Perry 
Phillips 
Pike 


151 
151 
151 
150 
151 


151 
151 
103 
151 
151 


151 
151 
155 
151 


150 
143 
143 
151 


151 
151 
151 
150 
151 


151 
151 
143 
155 
151 


155 
151 
151 
151 
151 


151 
155 
151 

143 
151 


155 
150 
151 
150 
151 


155 
143 
143 
151 
151 


151 
151 
143 
151 


RETAIL SALES 


POPULATION, 1940 


in Thousands 


Ratio 
Total 1940 
1940 to 


of 


1930 U.S.A. Est'd Est'd thousands 


110 


24.4 

26.8 107 
9.8 103 
36.1 102 
16.0 107 
18.1 103 
9.7 99 
14.9 94 
27.5 121 
24.4 98 


4 
13.1 115 
12.6 99 
29.8 109 
21.5 98 


2 
23.9 106 
41.9 105 
26.0 101 
14.5 99 


27.1 125 
19.9 100 
25.9 91 
15.7 99 
10.3 95 


Ww 

o 
oon cl @ 

_ 

= 

a 


16.6 95 
25.8 106 
12.8 100 
26.4 94 
65.1 101 
18.8 97 
16.8 99 
22.6 105 
26.8 101 
19.7 97 
15.9 103 
26.0 108 
29.5 87 
14.5 109 
9.5 107 
31.6, 103 
80.1 116 
21.1 102 
8.9 82 
19.8 97 


.019 
-020 
.007 
-027 
012 


014 
-007 
011 
.021 
018 


-010 
010 
023 
-016 


-018 
-032 
-020 
-011 


-021 
015 


012 


6.9 6.9 

3.2) 3.2 946 
2.9 2.1 758 
7.4 4,1 4,217 
6.0, 3.7 2,363 


6 oN 
5.9 5.6 2,536 
os fee 5,519 
6.3 3.4 2,793 
3.6 2.2 2,413 


2,948 
2,386 
3,219 
1,429 

479 


now oan 
vowo — 
now on P 
vn oo w 


=— 


2oaonn — 


11,618 
961 
3,568 
4,532 
2,087 


uN+AO® 
hanno 
~—~ i 2 & @ 


2,324 
3,285 
637 
3,519 
12,824 


na owen = 
ose -— PY 
ow @ Ww 
oc- co w 


=_ 


1,892 
1,918 
2,248 
2,738 
1,149 


-2ovh & 
oom ea wn 
-—-nNo Cn & 
a2=—-Awo @ 


1,645 
2,692 
3,870 
577 
367 


won = 
wnowsa 


7,122 
15,021 
2,226 
588 
2,228 


o 

wn w 

- 
=r wwe 


‘ 2.5 318 
7.6 4.4 5,050 
2.0 1.9 382 

12.7, 3.5 7,051 
2.9| 2.7 1,036 


Poinsett 
Polk 
Pope 


150 
151 


-012 


8.8 : 4,473 
4.1 4.1 2,340 
6.1 5.8 3,327 


.010 


013 


-001 


-011 


-031 


1939 U. S. Gov't. 1940 
Dollars 
White Ratio in 
Fami- Fami- Dollars 1939 thousands 
lies, lies, in of to 
U.S.A. 1935 
Estimate 
6.4 5.0 5,054 .012 119 5,205 
6.8 3.4 3,355 .008 127 3,455 
2.5 2.5 875 .002 126 901 
10.0 10.0 5,147 .012 115 5,301 
4.2 4.2 3,039 .007 118 3,130 
4.5 3.0 2,841 .007 144 2,926 
2.3 1.5 566 .001 136 583 
4.0 4.0 1,561 .004 100 1,608 
7.4 2.4 2,965 .007 127 3,053 
6.1 4.4 3,408 .008 98 3,510 


2,581 
100 974 
102 781 
173 4,343 
121 2,433 


7,783 
109 2,612 
116 5,684 
100 2,876 
129 2,485 


103 3,036 
135 2,457 
102° «3,315 
115 1,472 
68 493 
125 11,965 
157 990 
117 3,674 
128 4,667 
136 2,149 
123 2,393 
123 3,383 
97 656 
122 3,624 
139 13,207 
99 1,949 
142 1,975 
133 2,315 
132 2,820 
112 1,183 
141 1,694 
107 2,772 
120 3,985 

96 594 

86 378 
133 7,334 
140 15,469 
116 2,292 

95 606 
136 2,294 


327 
114 5,201 
110 393 
127 7,261 
120 1,067 


125 4,606 
125 2,410 
113 3,426 


West South Central States—County Data 


ARKANSAS— ‘ounty Data 


AUTO SALES 
1940 
COME 
_— TAX 
RE- 
New Ratio TURNS 
Passen- 1940 PER Dollars Per 
ger to 1,000 in of Fam- 
Cars 1939 thousands) U.S.A. ily 
358 143 #14 6,422 .009 996 
235 «#4111 6 5,174 .007 759 
69 141 6 1,775 .002 794 
289 107 5 8,246 .011 go 
205 132 6 4,738 .006 4 126 
142 103 8 4,401 .006 gp¢ 
57 139 1 1,269 .002 569 
93 99 4 2,852 .004 719 
198 125 5 5,101 .007 ¢g9 
278 152 7 5,335 .007 973 


76 
57 
382 
122 


174 
411 
198 
165 


237 
169 
202 
64 
42 


652 

57 
222 
351 
143 


113 
225 

61 
214 
870 


129 
160 
181 
151 

82 


79 
205 
251 

39 

24 


428 
1,101 
140 
26 
143 


432 
30 
394 
67 


298 
103 
242 


Before using these figures, see explanation page 9. 


3 4,432 
1381 2,217 
10001 1,734 
1058 6,428 
1015 4,210 


2 15,207 
155 7 4,052 
113 5 8,243 
108 6 4,328 
116 5 3,787 


150 §=610 4,869 
144 5 3,700 
91 6 5,468 
96 2 2,434 
102 1,248 
157, «19 19,897 
98 2 1,773 
113 6 6,045 
128 6 6,841 
101 5 3,318 
107 4 3,672 
92 A 5,020 
117 1 1,619 
114 6 5,462 
128 «14 26,172 
126 4 3,591 
110 5 3,182 
110 3 4,187 
121 5 4,815 

99 2 2,454 
105 2 3,212 
149 4 4,093 

97 5 7,379 
122 1 1,552 

75 1 1,001 
1215 9,716 
107 8 31,314 
102 6 4,024 

96 1 1,483 
103 4 3,513 


1,987 

144° «611 7,631 
11 1,092 
120 +10 11,301 
93 2 1,918 


116 7 6,805 
97 5 3,677 
168 5 5,508 


011 947 


‘005 + 064 


005 744 


-002 441 


-013 4,171 
-042 1 589 


-005 733 


-010 1,001 
1 


SALE 


EFFECTIVE BUYING INCOME, SM) 


we 1940 SM ESTIMATE MARKET 


Per 


Fam- 
ily 


1, 


1, 


1, 


¢, 


S 


141 
,058 


704 
821 


.126 


116 


168 


971 


111 


719 


114 


461 


912 


312 


511 


932 


Thou- 
sandsof Na- Buy- 
White $1500 tional ing 
Pre- Buying Pow. 
ferred Power 
families 


MANAGEMENT 


CONTROLS 


z 


2.4 -010 
N.A. -007 
N.A -002 

, 011 

1.4 .006 


4 -006 
A. -002 
A. -004 
4 .007 
A -008 


FESsesvse S2R822 ) 


22222 


a 006 27 
A. 002 2 
A. .002 2 
A 39 


z222 


. -009 
1.4 005 «31 


N. A. 005 «2 
N.A. 012 38 
1.5 006 «630 


N. A. 005 45 


1.5 -007 33 
N. A. 005 33 
2.1 007 35 
N. A. 003 25 
N.A 001 «13 


4.4 026 81 


of 002 2 
2.0 008 §=3 
2.3 010 «40 


N. A. 005 36 


N.A. .005 38 
N.A. 007 35 : 
N.A. .002 20 Ol | 
1.8, .007 35 
0 
4.6 .031 62 Pof 
the 
N.A. .005 36 ; 
N.A.. .004 31 adc 
N.A. 006 35 ince 
N.A. .006 30 
N.A.. .003 2 
mai 
N.A. .004 3 
1.8 .006 30 arm 
1.9, .009 4 
N.A.; .002 18 
N.A. 001 14 the 
2.8 014 58 stru 
6.3, .038 62 airy 
N. A. 005 «3! 
N.A. .002 2 
N.A. .005 33 


N.A 

N.A. 011 4 
N.A. 001 14 
N.A 015 68 
N.A 003 3 


N.A. .009 31 
N.A. .005 @ 
1.6 .008 


WZ ew. 
ee 


POPULATION -INCOME-SALES-CIRCULATION 
are swinging upward in OKLAHOMA CITY! 


Oklahomans are riding the crest of a new wave 
of prosperity. To a 10 
population and a 37‘ 


the state since 1930, national defense activity is now 


increase in Oklahoma City’s 
rise in cash farm income for 


adding fresh thousands of buyers and fresh millions in 
income, 
National defense, to Oklahoma City and its 
market, means the shifting of a 32,500 manpower 
army from surrounding states to Oklahoma’s Fort Sill 
. the establishment of a permanent air base for 
the army’s 48th bombardment squadron . . 
struction of a new fully equipped Class 4 municipal 
airport . . 


. the con- 


. new flying fields for primary army flying 


DAILY OKLAHOMAN 


instruction and for advanced training of army flying 
instructors. 

Naturally, business is up. For the weeks ending 
February lst, 8th, 15th, and 22nd Oklahoma City 
department stores showed increases of 14%, 28%, 
13% and 18 
year, according to the Federal Reserve Bank reports. 


over the corresponding weeks last 


And keeping pace with market growth are the 
Oklahoman and Times. With an A.B.C. average of 
194,207 daily and 158,957 Sunday, for 1940, these 
papers stand at the highest circulation peak of their 
history. They wield an unrivalled and unapproached 
selling force in one of today’s major markets. 


AHOMA CITY TIMES 


THE OKLAHOMA PUBLISHING COMPANY 


SMER-STOCKMAN * MISTLETOE EXPRESS * WKY,OKLAHOMACITY * KVOR, COLORADO SPRINGS 


ENVER (Under Affiliated Management) * 


REPRESENTED NATIONALLY BY THE KATZ AGENCY, INC. 


ARKANSA S—Coun 


ty Data—(Continued) 
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RETAIL SALES 
POPULATION, 1940 
in Thousands) 


1939 U. S. Gov't. 


1940 


Dollars 


COUNTY 

Ratio White) Ratio) (in 

1940 Fami- Fami-) Dollars % | 1939 | thousands) 
lies, |) 


to of _ lies, | (in of to | CD 


| 
1930 U.S.A. Est’d | Est’d | thousands) U.S.A. 1935 
Estimate 


a7 
7) 


1,188, .003 
50,774, .121 
| 
1,687 
4,472 
2,059 
1,389 

613 


1,223 
52,289 


Prairie 
Pulaski (Little Reck) 


Randolph 
St. Francis 
Saline 
Scott 
Searcy 


1,737 


2,120 
1,430 
631 


17,089 
1,532 
588 
414 
12,596 


Sebastian 
Sevier 
Sharp 
Stone 
Union 


17,599 
1,578 
606 
426 
12,972 


Van Buren 
Washington 
White 
Woodruff 
Yell 


540 
8,516 
4,420 
2,519 
1,932 


307,199 


131 

110 
113) 
118 


STATE TOTAL 105' 1.484 494.7 357.6 298,301, .710 124) 


LO U Is 1A N A—County Data _ 


_—— 


The “‘SM” symbols mark original, excly. 
sive estimates by SALES MANAGEMENT. 


AUTO SALES 
1940 IN- 
| COME 
TAX 
RE- 
New Ratio TURNS 
Passen- | 1940 | PER 
ger to | 1,000 

Cars 1939 


} 


141) 3 
106 


4,605) 


—— 
——_ 


€D 


MARKET 
| CONTROLS 


EFFECTIVE BUYING INCOME, 


1940 yD ESTIMATE 


Thou- 
Per sandsot 

White $1500 

Fam- 
ily 


—— 


Na- | Buy- 
tional | ing 
Pre- || Buying | Pow. 
ferred | Power er 
families) | Index 
— et 
714 N. A.) 
2,231 +16.0 


| Per 
Fam- 
ily 
| | 


2,346, .003, 622 
77,132, .104 1,831 
| 


a 


/o 


| Dollars 
(in of 
thousands) U.S.A. 


v2.) 
92 
2,604 
7,120 
3,280 
2,336 
1,492 


592 
1,279 
767 
699 
533) 


2,021| 


BeRBesaRne BSBSB 


-033 1,861 


-002 453 
-O11, 752 
-010 754 
-005 704 
-005 642 


-681 1,022 


166 
160 
166 
166 


46.4, 118 
115 
115 


116 


-035 
014 
016 
-014 
-030 


Acadia 11. 
Allen 
Ascension 
Assumption 


Avoyelles 


7,297 
1,923 
2,902 
2,388 
4,274 


7,162 
1,887 
2,848 
2,344 
4,195 


017 
.004 
007, 
006 
010 


132 
115 
189 
174 
173 


2,028 
2,571 
4,262 
52,385 
16,063 


-005) 
-006 
-010 
125 
-038 


154 
112 
169 
151 
137 


Beauregard 
Bienville 

Bossler 

Caddo (Shreveport) 
Calcasieu. . 


2,066 
2,619 
4,342 


16,365 


Caldwell 
Cameron 
Catahoula 
Claiborne 
Concordia 


1,310 

493 
1,111 
3,526 
1,770 


119 
235 
113 
114 
146 


1,335 

502 
1,132 
3,592 
1,803 


134 
178 
132 
107 
189 


De Soto 

East Baton Rouge 
East Carroll 

East Feliciana 
Evangeline 


3,503 
35,043 
2,061 
1,052 
2,561 


3,569 
35,703 
2,100 
1,072 
2,609 


3,083 
1,621 
7,153 
3,593 
2,908 


127 
117 
177 
135 
148 


3,141 
1,652 
7,288 
3,661 
2,963 


Franklin 
Grant 
Iberia 
Iberville 
Jackson 


-012 
-028 
-021 
014 


038) 
.019 
.034 
-029) 
008) 


9,288 
4,491 
8,451 
7,243 
1,995) 


191 
133 
126 
152 
166 


9,463 
4,576 
8,610 
7,379 


Jefferson 
Jefferson Davis 
Lafayette 
Lafourche 

La Salle 


129 
202 
168) 
118 
153 


-019 
-014 
014 
021 
031 


3,534) 
1,543 
2,632 
3,688 
4,332 


3,600 
1,572 
2,682 
3,757 
4,414 


Lincoln 
Livingston 
Madison. . . 
Morehouse 
Natchitoches 


166 
146 
.. 167 
. 167 
li 


.375| 132.8 91.6) 127 


i 
Orleans (New Orleans). 166! 


\ 


157,062 160,018 


2,033 


53,371) 


7,971 55 


| 292,899 
i 


1,186 
865) 

1,029 

1,022 
761 


1,101 
1,924 
1,134 
3,036 
2,588 


-005 951 
-006 759 
-008 707 
-120 2,207 
-042 2,155 


See SBeeeBe 


31,411 


807 
540 
743 
1,188) 

| 1,078 


1,966 

880 
1,965 
5,823 
2,584 


5,612 
46,041 
3,571 
1,783 
3,398 


-008 

-062 2,003 
697 
546 


1,099 
2,719 
1,267 
927 
496 


5,095 
2,752 
9,988 
5,767 
4,449 


-007 
-004 
-013 1,125 
-008 823 
-006 1,023 


826 
876 
1,450 
1,237 
1,232 


13,025 
6,066 
12,221 
10,002 
3,090 


-018 1,024 
-008 1,008 
-017 1,186 
-013 1,159 
-0041,115 


1,187 
1,170 
1,453 
1,307 
1,275 


5,004 
2,009 
3,690 
5,722 
5,984 


862 
471 
734 
795 
639 


1,120 
544 
1,226 
1,217 
928 


-394 2,206 2,674 53.1) .362 


Before using these figures, see explanation page 9. 
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SALES MANAGEMENT 


LOUSIAN A—County Data—(Continued) Fee create anne LAMA 
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RETAIL SALES EFFECTIVE BUYING INCOME, 
POPULATION, 1940 AUTO SALES 
In Thousands 1940 IN- 1940 CD ESTIMATE | MARKET? 
1939 U. S. Gov't. 1940 COME CONTROL 
) - TAX es ao 
COUNTY Dollars RE- Thou- 
Ratio White Ratio in New Ratio TURNS Per sandsof) Na- | Buy- 
Total (1940 % | Fami- Fami- Dollars % |1939 \ thousands) Passen- | 1940) PER || Dollars % | Per | White $1500 || tional | ing 
1940 to of lies, | lies, in of to ger to | 1,000 (in | Of |Fam- Fam-| Pre- | Buying | Pow- 
1930 U.S.A. Est'd | Est'd | thousands) U.S.A. 1935 SM Cars 1939 thousands) |U.S.A.| ily | ily | ferred | Power er 
Estimate families) % | Index 
Ouachita 167 59.1, 109 .045) 15.8 9.6) 20,385) .049) 150) 20,769 1,305, 122) 30 | 28,267, .0381,789 2,296 5.3, .041 91 
Plaquemines 166 12.2, 127 .009 2.9 1.6 917; .002)' 160 934 205 118 24 1,299 .002 446 598| N.A. 002 22 
Pointe Coupee. . 166 24.0, 114). .018 5.8) 2.2 2,631, .006; 178 2,681 304 108 6 3,619 .005 628 960 N.A. 006 33 
Rapides 167 73.8 113 .056) 17.5) 10.2 15,406, .037, 140 15,696 1,133, 127 20 25,580, .0341,460 1,911 4.5 -034 61 
Red River 167 15.9; 99) .012 1.9 1,328 .003 119 1,353 119 128 4 2,121; .003) 544 783 1.3) .003 25 
Richland 167 28.8 109 .022 3.2 2,936 .007 132 2,991 231 «+110 4 4,582 .006 645 934 N.A. -007 32 
Sabine 167 23.6 98 .018 x 3.9 2,510 .006 125 2,557 176 106 6 4,148 .006 744 896 N.A. -006 33 
St. Bernard 166 7.3. 112 .006 t.7 ta 677, .002 137 690 185 111 17 949 .001 511 645 5 002 33 
St. Charles 166 12.3, 102, .009 1.7 1,508 .004 162 1,536 118 87 18 2,080 .093 719 934 N.A. .003, 33 
St. Helena 166 9.5 112 .007 2.2 1.0 316 .001 140 322 27 + ~100 1 722, .001 327 467 N.A. -001 14 
St. James 166 16.6 108 .013 3.8 1.6 1,632 .004 141 1,663 104 93 g 2,744 .004 725 1,070 N.A. 004 31 
St. John the Baptist 166 14.7, 104 .011 3.4 1.5 1,667 .004 150 1,698 101 102 10 2,298 .003 677° 981 N.A. .004 36 
St. Landry 166 71.4 119 .054 15.3 8.1 9,831. .023 152 10,016 601 109 8 12,938 .017 847 1,155 N.A. .019 35 
St. Martin 166 26.4 121; .020; 5.7' 3.8 2,613, .006 140 2,662 349 132 5 3,579 .005 631 778 N.A. 005 25 
St. Mary 166 31.4, 107 .024 7.6 3.7 4,879, .012 151 4,971 365 110 16 6,442 .009 842 1,194 N.A -010 42 
St. Tammany 166 23.6, 113 .018 6.1 3.9 3,587, .009 137 3,655 366 «(111 15 4,844 .007 801 1,005 N.A. .008 44 
Tangipahoa 166 45.7 99° .035 11.3 7.2 7,573) .018 143 7,716 558 101 9 10,704 .014 944 1,187 N.A. 015 43 
Tensas 165 15.9 106 .012 4.5 1.0 1,408 .003 119 1,434 84 87 9 2,330 .003 521 931 N.A -003 25 
Terrebonne 166 35.9 120 .027 8.1 5.4 7,764 .018 191 7,910 537, 100 20 10,890 .0141,337 1,647, N.A -016 56 
Union 167 21.0, 101) .016 5.0 3.5 1,891 .004 148 1,927 218 100 4 3,016 .004 601 729 =ON. al -004 25 
Vermilion 166 37.6 112) .029 8.9 7.8 4,717| .011 122 4,806 464 140 9 6,997 .009 784 845- N. A. -010 34 
Vernon 167 19.1 95; .015 4.8 3.8 2,195) .005' 137 2,236 171. 138 5 3,475 .005 731 827, N.A. -005 33 
Washington 166 34.5 115, .026 8.4 5.6 5,945 .014 124 6,057 489 106 14 7,959 .011 943 1,165 2.1 -012 46 
Webster 167 33.7, 114 .026 8.4 4.7 5,434 .013 220 5,536 758 118 18 7,062 .010 838 1,116 2.2 -012 46 
; West Baton Rouge 166 11.3° 116 .009 3.0 0, 1,179 .003 143 1,201 79 96 11 1,496 .002 498 809 N.A -003 33 
} West Carroll 167 19.3 139 .015 4.5 3 1,805 .004 175 1,839 141, 129 3 2,394 .003 532 623, N. A. -004 27 
" West Feliciana 166 11.7. 107 .009 2.2 5 666 .002 126 679 81 96 5 1,209, .002 553 982 N. A. -002 22 
q Winn 167 16.9 115 .013 4.2 3.0 2,058 .005, 124 2,097 135 «110 8 2,704, .004 644 762 N.A -004 31 
. STATE TOTAL 2,360.7, 112 1.798 590.7, 358.6 486,250, 1.157 141 495,405 36,731 117 25 789,800 1.065 1,337 1,718 112.3) 1.081 60 
5 ~ ; 
3 ; For Louisiana City figures, see page 258. 
8 OKLA HO ™M A—County Data 
3 =~ , = 
Adair 153 15.7, 107 .012 3.6 2.6 1,036 .002 115 1,111 89 111 3 2.086 .003 576 689 N.A. -003 25 
3 Alfalfa 107 14.1 93.011 4.0 4.0 2,498 .006 96 2,679 203 100 10 4,660 .006 1,178:1,178 i -006 55 
- Atoka 152 17.5 121 .013 4.4 3.7 1,636 .004 120 1,754 133. 111 3 2,838 .004 647 710 NLA. .004 31 
Beaver 107 8.6 75 .007 2.4 2.4 969 .002 123 1,039 112 «118 7 2,019 .003 461 461 7 -003 43 
~ Beckham 152 22.2 76 =.017 6.0 5.9 5,035 .012 103 5,399 384 =: 98 12 9,004 .0121,492 1,504 2.4 .012 71 
Blaine 152 18.5 91 .014 4.9 4.2 3,583 .009 116 3,842 266 110 10 6,554 .0091,351 1,453 1.4 .009 64 
a Bryan 152 38.1 118 .029 9.4 8.3 5,895 .014 144 6,321 438 123 6 9,022 .012 965, 1,030 2.2 -013 45 
Caddo 152 41.5 82 .032 10.5 9.5 6,999 .017 112 7,505 838 126 9 12,676 .0171,211| 1,280 3.8 018 56 
14 Canadian 152 27.3 97 .021 7.0 6.6 6,125 .015 102 6,568 649 126 28 12,182 .016 1,753 1,799 3.2 -016 76 
ae Carter 152 43.2 104 .033 11.2 10.0 8,741 .021 101 9,373 732 114 22 17,058 .0231,517 1,619 3.5 -022 67 
8 Cherokee 153 20.9 120 .016 4.9 3.6 1,880 .004 129 2,016 143.90 5 3,331, .004 679 797 N.A. 004 25 
33 Choctaw 152 28.4 117 .022 7.0 5.0 2,917 .007 125 3,128 241 122 6 5,899 .008 844 1,001 N.A. -008 36 
Cimarron 172 3.7 68 .003 1.0 1.0 830 .002 108 890 70 92 8 1,553 .0021,520 1,520 4 -002 67 
. Cleveland 152 27.7 111 =.021 6.9 6.7 5,598 .013 120 6,003 423 106 18 9,251 .0121,349 1,363 3.6 .012 62 
43 Coal 152 12.8 111 .010 3.1 2.9 1,421 .003 87 — 1,524 118 «112 3 2,501 .003 795 831 N.A. -003 30 
53 Comanche 152 38.9 113 .030 9.2 8.4 9,690 .023 140 10,391 776 97 21 15,586 .0211,689 1,778 3.9 .022 73 
53 Cotton 152 12.9 83 .010 3.4 3.3 2,591 .006 96 2,778 178 «117 5 4,782 .0061,420 1,444 1.1 -006 60 
58 Craig. . 105 20.7 115 .016 4.9 4.1 3,724 .009 161 3,993 351 132 13 5,974 .008'1,224 1,341 1.3 .009 56 
52 Creek 153 55.4 86 .042 14.6 12.9 10,504 .025 101 11,264 850 104 19 21,080 .0281,447 1,550 4.7 .026 64 
8 Custer 152 23.1 84 .018 6.1 5.9 5,542 .013 111 5,943 562 112 14 10,926 .0151,803 1,835 2.6 .015 83 
‘a Delaware 104 18.6 121 .014 4.5 3.7 1,150 .003 160 1,233 93 91 2 2,174 .003 481 536 N.A. .003 21 
a Dewey 152 12.0 90 .009 3.2 3.1 1,666 .004 94 1,786 137 101 «7 3,302 .0041,037 1,056 9 004 44 
36 Ellis 107 8.5 80 .0066 24 2.4 1,681 .004 130. 1,803 131 91 «11 3,087 .0041,311 1,311 7, .004 67 
43 Garfield 152 45.5 100 .035 12.9 12.6 16,995 .040 110 18,224 944 105 31 30,301, .041 2,345, 2,378 6.5 -040 115 
09 Garvin ; 152 31.1 99 .024 7.7 a 4,448 .011 105 4,770 332 107 8 8,937, .0121,161) 1,211 2.3 011 46 
97 Grady 152 41.1 86 .031 10.8 10.2 7,854 .019 111 8,422 689 114 15 15,362 .021 1,428 1,474 4.4 -020 65 


Before using these figures, see explanation page 9. 
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SU RE l_We've Got War Orders, Too— BUT 


The lush Magic Empire (of which Tulsa is the focal point) has long been the happy 
hunting ground for sales-hungry advertisers, for here is a stable, wealth-producing, 
background of oil, agriculture and manufacturing. 


In addition now our war orders, including a bomber-assembly plant 4/5 of a mile long, 
to employ more than 15,000 and which will add an additional $18,000,000 annual 
payroll, makes Tulsa and the Magic Empire an even more attractive market in which 
to reap a golden harvest of sales. And the TULSA WORLD already a power-house will 
be even more powerful in rolling up new and profitable sales records. Let us tell 

you how others are using the TULSA WORLD alone to build sales in Tulsa and the 


"TULSA DAILY WORLD 


Oklahoma’s Greatest Newspaper 
Represented by THE BRANHAM COMPANY 


. . The ‘‘SM” symbols mark original, exclu- 
( é Jontin ued ) sive estimates by SALES MANAGEMENT. 


OK LAH OM A—County Data 


RETAIL SALES 


EFFECTIVE BUYING INCOME, 

POPULATION, 1940 AUTO SALES GYD 

In Thousands 1940 IN- 1940 CyD ESTIMATE | MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 

—_ : TAX 
COUNTY Dollars RE- Thou- 

Ratio White Ratio in New Ratio TURNS Per sandsof Na-  Buy- 

Total 1940 Fami- Fami- Dollars % \1939 thousands), Passen- 1940 PER | Dollars % | Per White $1500 tional ing 
1940 to of lies, lies, in of to CD ger to 1,000 in of Fam- Fam-'| Pre- Buying Pow- 

1930 U.S.A. Est’d Est’d thousands) U.S.A. 1935 Cars 1939 thousands) U.S.A. _ ily ily ferred Power er 

Estimate families Index 
Grant 107 13.1 93 .010 3.8 3.8 2,483 .006 109 2.663 274 «125 19 4,482 .0061,175 1,175 1.2 .006 60 
Greer 152 14.5 72 =«~«.O11 3.7 3.4 2,710 .006 112 2,906 228 94 7 5,716 .0081,557 1,619 1.2 007 ~=64 
Harmon 152 10.0 72 .008 2.6 2.5 1,207 .003 90 1,294 120 126 4 2,505 .004 972 991 9 .004 50 
Harper 107 6.5 83 .005 1.7 1.7 1,039 .002 128 1,114 95 83 9 2,236 .003 1,287 1,287 5 .003 60 
Haskell 153 17.3 107 .013 4.0 3.7 1,611 .004 119 1,728 83 120 3 2,862 .004 722 747 N.A. 004 31 
Hughes 152 29.1 96 .022 7.0 6.1 3,988 .009 120 4,276 301 100 9 7,942 .0111,134 1,227 2.2 .010 46 
Jackson 152 22.7 #78 O17 6.1 5.6 4,307 .010 96 4,618 436 149 10 # 8,385 .011 1,364 1,439 A 01165 
Jefferson 152 15.1 87.011 3.8 3.7 2,051 .005 99 2,199 174 105 q 4,101 .0061,069 1,085 1.1 005 55 
Johnston 152 16.0 122 .012 3.9 3.5 1,301 .003 124 1,395 60 67 2 2,566 .004 655 695 N.A. 003 2 
Kay 153 47.0 94 .036 13.2 12.7 13,730 .003 120 14,723 1,299 121 42 26,550 .036 2,009 2,054 5.7 .035 97 
Kingfisher 152 15.5 97 .012 2 63.7 3,512 .603 102 3,766 378 111 13 6,455 .0091,534 1,647 1.4 009 75 
Kiowa 152 22.8 77 .017| 6.2 5.7 4,490 .011 108 4,815 342 118 10 8,115 .0111,316 1,372 s 011 65 
Latimer 152 12.4 111 .009 3.0 2.7 1,135 .003 156 1,217 39—Cés«#B 3 2,148 .003 721 757 WN.A. .003 | 33 
Le Flore 150 45.9 107 .035 11.0 10.0 4,689 .011 123 5,028 355 110 5 8,922 .012 814 855 N.A 012 34 
Lincoln 152 29.5 87 .023 7.7, 6.9 3,629 .009 90 3,891 324 =s«BI 11 7,605 .010 985 1,044 2.1 009 «39 
Logan 152 25.2 91 .019 7.0 5.5 5,983 .014 110 6,416 581 107 21 12,353 .017 1,754 1,995 2.4 015 «84 
Love 152 11.4 119 .009 2.8 2.6 998 .002 107 1,070 60 140 4 2,245 .003 811 834 N.A. .003 33 
McClain 152 19.3 89 .015 4.6 4.4 2,056 .005 111 2,205 141 74 7 4,269 .006 924 947 1.5 005 8633 
McCurtain 152 45.9 132 .035 9.7 6.8 3.461 .008 126 3,711 211 +110 2 6,869 .009 705 851 WN.A. 008 |=—23 
Mcintosh 153 24.1 96 .018 5.4 3.9 2,019 .005 122 2,165 151 «117 5 4,216 .006 788 929 N.A. 006 633 
Major 152 11.9 98 .009 3.2 3.2 1,731 .004 99 1,856 197 140, 10 3,867 .0051,213 1,213 1.1 004 656 
Marshall 152 12.4 112 .009 3.0 2.7 1,546 .004 122 1,658 75 73 4 2,597 .004 871 914 at 004 «44 
Mayes 153 21.7. 121 .017 5.4 4.5 2,899 .007 150 3,109 222 «105 5 3,743 .005 690 768 N.A. 006 635 
Murray 152 14.5 117 .ON 3.3 3.1 2,137 .005 119 2,292 243 «123 9 3,398 .0051,019 1,061 1.2 005 «45 
Muskogee 153 66.0 99 .050 17.0 12.0 14,923 .036 109 16,002 1,079 114 29 30,750 .0411,810 2,172 7.0 038 = 76 
Noble 152 14.8 98 .O11 4.1 3.9 3,126 .007 117 3,352 236 100 18 6,385 .0091,570 1,619 1.5 008 = 73 
Nowata 105 15.8 116 .012 4.2 3.4 2,545 .006 128 2,729 290 126 18 4,531 .0061,083 1,211 N.A. 006 =: 50 
Okfuskee 153 26.3 90 .020 6.3 4.4 2,903 .007 113 3,113 189 102 7 5,997 .008 958 1,151 1.9 007 35 
Oklahoma (Okla. City). 152 244.2 110 .186 69.7 64.2 95,645 .228 126 102,562 7,928 116 58 162,165 .2192,326 2,434 36.9 224 120 
Okmulgee 153 50.1 88 .038 12.9 10.1 9,906 .024 105 10,622 635 97 19 19,295 .0261,492 1,704 4.0 024 683 
Osage 153 41.3 87 .031 10.8 9.7 8,033 .019 96 8,614 805 105 27 15,211 .0201,416 1,498 3.5 020 «(65 
Ottawa 104 35.7 93 .027, 9.9 9.4 7,033 .017 158 7,542 664 130 17 11,806 .016 1,188 1,225 3.4 017 («63 
Pawnee 153 17.4 87 .013 4.6 4.3 2,594 .006 106 2,782 197 97 15 4,414 .006 964 1,000 1.6 cos = 6 
Payne 152 35.8 97; .027, 9.9 9.3 10,206 .024 144 10,944 780 104 24 18,117 .024 1,838 1,895 4.5 024 «89 


Before using these figures, see explanation page 9 
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SALES MANAGEMENT 


WOAI sz... 


. 50,000 WATTS 4 


aie ae Texas Micemet”™ 


AFFILIATE NBC 
MEMBER TQN 


REPRESENTED NATIONALLY 
BY EDWARD PETRY & CO 


0 0K L A HE O M | A—County Data— (Continued) 


RETAIL SALES 


POPULATION, 1940 AUTO SALES 
In Thousands 1940 IN- 
1939 U. S. Gov't. 1940 COME 
a al TAX 
COUNTY Dollars RE- 
Ratio White Ratio (in New Ratio TURNS 
Total 1940 % | Fami- Fami- Dollars % | 1939 | thousands)| Passen- | 1940) PER 
1940 to of lies, | lies, in of to | ger to 1,000 
1930 U.S.A. Est’d Est’d thousands) U.S.A. 1935 | Cars 1939 
Estimate 
Pittsburg 152 46.1 91 .035 11.6 10.1 7,991 .019 117 8,569 510 97 11 
Pontotoc 152 39.7 122 .030 10.1 9.6 9,644 .023 125 10,341 1,023, 122 21 
Pottawatomie 152 54.4 82 .041 14.1 13.4 12,838 .031 117 13,766 1,172, 111 19 
Pushmataha 152 19.5 132 .015 4.6 4.2 1,789 .004 117 1,918 108 107 3 
Roger Mills 152° 10.7 76 .008 2.8 2.8 1,160 .003 98 1,244 104 91 3 
Rogers 153 21.1. 111) .016 5.4 4.7 3,110 .007 122 3,335 249 +105 10 
Seminole 152 60.5 76 046 15.0 13.6 13,049 .031 129 13,993 1,651 112 19 
Sequoyah 150 23.1 119 .018 5.2 4.1 1,463 .004 130 1,569 91 114 2 
Stephens 152 31.1 94 .024 8.0 7.8 6,206 .015 112 6,655 560 132 20 
Texas 107 9.9 70 = .008 2.7 2.7 2,937. .007 113 3,149 247 =108 18 
Tillman 152 20.7 85 .016 5.6 4.9 3,212 .008 80 3,444 463 125 10 
Tulsa (Tulsa) 153 192.9 103 147 54.5 486 74,274 .177 122 79,645 6,760 121 73 
Wagoner 153 21.6 96 .017 5.1 3.5 1,847 .004 133 1,981 162 120 5 
Washington 105 30.5 110 .023 8.6 7.9 9,204 .022 136 9,869 836 107 67 
Washita 152 22.3 76 =.017 5.8 5.6 3.073 .007 110 3,295 210 103 6 
| Woods 107 14.9 88 .011 4.3 4.2 3,961 .009 116 4,247 249 96 18 
: Woodward 107 16.2 103 .012 4.0 4.0 4,699 .011 160 5,039 340 94 18 
) 
' STATE TOTAL 2,334.4 97 1.778 609.1 544.9 513,091 1.221 118 550,195 43,809 113 25 
j 
For Oklahoma City figures, see page 259. 
3 fa hl . , ‘ . 
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, Anderson 161 31.8 92 .024 9.6 6.4 6,526 .016 116 6,693 474 110 25 
3 Andrews 159 1.3. 174 .001 4 4 343, .001 188 352 39 91 44 
3 Angelina 161 32.2 116 .024 8.5 7.0 6,468 .015 144 6,634 616 121 16 
3 Aransas 161 3.5 158 .003 1.0 1.0 658 .002 182 675 26 96 17 
Archer. . 158 7.6 78 = .006 0 1.9 1,265 .003 128 1,297 186 145 16 
3 
6 Armstrong 157 2.5 74 +=.002 » 7 466 .001 116 478 53 102 21 
4 Atascosa 163 19.3, 123) .015 4.1 2.4 2,298 .005 95 2,356 148 «1106 9 
5 Austin 161 17.4 92 .013 4.8 3.4 2,788 .007 129 2,860 228 107 15 
5 Bailey 159 6.3 122 .005 1.6 1,323, .003 125 1,357 146 143° «7 
Bandera 163 4.2 112 003 1.1 556 .001 182 570 46 118 7 
6 
"3 Bastrop 161 21.5 90 .016 5.5 3.2 2,921 .007 101 2,996 205 130 14 
30 Baylor 158 7.8 104 .006 2.0 1.9 1,971 .005 106 2,022 214 «+117 13 
35 Bee 163 16.5 105 .013 4.0 2.3 4,729. .011 121 4,850 266 74 32 
20 Bell 156 44.9 90 .034 12.1 10.1 10,212 .024 113 10,474 695 123 19 
Bexar (San Antonio 163 337.6 115 .257 84.5 53.6 110,282 .262 132 113,112 8,272 137 46 
63 
65 Blanco 163 4.2 110 .003 1.1 1.1 888 .002 174 911 39| 170 10 
63 Borden 159 1.4 93 .001 3 3 24 171 25 12 100 4 
46 Bosque 156 15.9 101 .012 4.9 4.8 2,344 .006 103 2,404 170 ©1123 6 
€9 Bowie 155 50.2 104 .038 13.4 8.8 11,598 .028 167 11,896 1,007 127 14 
Before_using these figures, see explanation page 9. 
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MARKET 
CONTROLS 
Thou- 

Per sandsof) Na- | Buy- 
White) $1500 | tional | ing 
Fam- Pre- || Buying | Pow- 

ily | ferred | Power er 

families) % (Index 

1,400 2.9 019 «54 
1,588 3.8 .023 77 
1,819 a 032 78 

735° NLA. .004 27 
825 1.1 .003 38 

1,097 1.5 .007 50 

1,788 8.3 .034 76 
666 N.A. .004 22 

1,293 2.9 015 §=663 
1,995 1.2 .007 88 
1,215 2.0 .009 56 
2,701 27.2 .184 125 

903 1.2 .005 29 

2,339 4.2 .024 104 
1,135 2.0 .008 47 
1,779 1.8 .009, 82 
2,191 1.6 .012 100 
1,651 211.7) 1.256 71 
1,420 3.6 .015 63 
1,615, N.A. -001 100 
1,241, NLA. .014 58 
1,013 2 .001 33 
1,114 5 .003 50 

978, N.A. .002 100 

1,231 1.0 .005 33 
1,084 1.5 .006 46 
1,047 7 .003 60 

836 N.A -001 33 

1,138 NLA. .006 38 
1,410 6 .004 67 
2,612 1.4 .010 77 
1,534 4.1 .023 68 
2,873 29.5 .254 99 
1,182 NLA. .002 67 

105 (NLA. es 
767 1.3 .005 42 
1,575 5 .025 66 
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RETAIL SALES 


POPULATION, 1940 AUTO SALES 

(In Thousands) to =i ~ 1940 

1939 U. S. Gov't. 1940 
COUNTY Dollars 
Ratio White Ratio in New Ratio 
Total 1940 % | Fami- Fami- Dollars % (1939 thousands) Passen- 1940 
1940 to of lies, | lies, (in of to ger to 
1930 U.S.A. Est'’d Est’d thousands) U.S.A. 1935 CD Cars 1939 
Estimate I 

Brazoria 161 26.9 117; .020 6.6 4.4 6,799 .016 155 6,973 1,131 127 
Brazos 161 27.0 124 .021 7.2 3.7 8,064 .019 166 8,271 562 87 
Brewster 174 6.5 97 .005 1.6 9 2,000, .005, 172 2,051 148; 132 
Briscoe 158 4.1 73, .003 1.1 1.1 799, .002) 121 820 64 103 
Brooks 163 6.4 108 .005 1.3 5 1,442, .003) 134 1,479 100 «©1122 
Brown 159 25.9 98 .020 7.3 7.1 7,401 .018 127 7,591 477 105 
Burleson 161 18.4 93 .014 4.7 2.5 2,165 .005 112 2,221 129 105 
Burnet 162 10.7, 104 .008 2.9 2.8 1,902 .005) 162 1,951 175 «119 
Caldwell 163 24.8 79 =.019 6.0 3.3 5,796 .014 131 5,945 535 110 
Calhoun 161 5.9 110 .004 1.5 1.1 1,065 .003 93 1,092 61 142 
Callahan 158 11.6. 90 .009 3.1 3.0 1,988 .005 203 2,039 163 108 
Cameron 163 81.2 105 .062 19. 6 10.4 17,747,  .042 139 18,202 1,337 119 
Camp 154 10.3, 102:- .608 2.7 1.€ 1,329 .003 130 1,363 134 124 
Carson 157 6.6 85 .005 1.8 1.8 1,781 004 127 1,827 304 «+151 
Cass 154 33.5 112 .026 8.1 5.4 4,911 .012 131 5,037 545 106 
Castro 158 4.6 98 .004 1.1 1.1 911 .002 142 934 74 «84 
Chambers 161 7.5 131 .006 | 1.7 1,932 .005 194 1,982 190 86 
Cherokee 161 44.0 102 .033 10.6 7.9 6,936 .017 128 7,114 538 121 
Childress 159 12.1 76 =6.009 3 3.1 3,870 .009 100 3,969 200 78 
Clay 158 12.5 86 .010 3.4 3.3 1,978 .005 135 2,029 218 119 
Cochran 159 3.7 190 .003 9 9 654 .002 161 671 75 192 
Coke 159 4.6 87 .003 1.2 1.2 617.001, 123 633 44 83 
Coleman 158 20.6 87 .016 5.5 5.1 3,816 .009 113 3,914 325 145 
Collin 154 47.2 102 .036 12.7 11.4 8,136 .019 130 8,345 775| 144 
Collingsworth 15¢ 10.3 71, .008 2.7 2.5 2,272 .005 125 2,330 171, +108 
Colorado 161 17.8 93 .014 4.7 2.9 4,166 .010 121 4,273 323 109 
Comal 163 12.3, 103 .009 3.3 2.5 3,733. .009| 124 3,829 513, 130 
Comanche 158 19.2 104 .015 5.3 5.3 2,281, .005 103 2,340 185 133 
Ccncho 158 6.2 81 .005 1.6 1.3 1,195; .003' 105 1,226 131, 160 
Cooke 159 24.9 103 .019 6.3 6.0 5,841 .014 158 5,991 697, 144 
Coryell 15€ 20.2 101 .015 5.1 5.0 2,598 .006 95 2,665 220 +182 
Cottle 159 Fol 75 =.005 1.9 1.7 1,952 .005 107) 2,002 124 108 
Crane 159 2.8 124 .002 8 e 894 .002 184 917 91 73 
Crockett 15S 2.8 109 .002 PY 6 1,169 003 172 1,199 144 «+114 
Crosby 159 10.0 91 .008 2.6 2.5 1,961 .005 178 2,011 245 136 
Culberson 174 1.7 141 .001 4 3 691 .002 114 709 51' 159 
Dallam 172 6.5 83 = .005 1.7 1.7 2,602 .006 124 2,669 232 103 
Dallas (Dallas 154 398.0 122 .303 112.6 93.4 188,536 .449 144 193,374 17,316 127 
Dawson 159 15.3. 113 .012 4.0 3.9 4,393, .010 197 4,506 513. 181 
Deaf Smith 157 6.0 101 .005 1.6 1.6 2,587 .006 177 2,653 218, 112 
Delta 154 12.9 98 .010 3.3 3.0 1,545, .004 124 1,585 133! 137 
Denton 159 33.8 103 .026 9.2 8.5 8,437.  .020, 133 8,653 751 +105 
De Witt 163 25.0 91 .019 6.5 4.1 6,164 .015 125 6,322 275, 107 
Dickens 159 7.9 91 .006 2.0 1.8 2,225, .005 167 2,282 147; ‘71 
Dimmit . 163 8.4 95 .006 1.9 7 1,034 .002 109 1,061 70, +140 
Donley 159 7.5 73° = .006 2.0 1.9 1,802 .004; 132 1,848 146 «101 
Duval 163 20.6 169 .016 4.7 2.8 3,700 .009 220 3,795 367 120 
Eastland... 159 30.4 89 .023 8.4 8.1 7,006 .017 114 7,186 668 129 
. 159 14.9, 377 .011 4.4 3.9 9,025. .021 412 9,257 1,214 120 
Edwards - .163 3.1) 112 002 8 7 471 .001 161 483 72 130 
Ellis 154 47.7 88 .036 12.9 9.5 9,392 .022 126 9,633 848 «(119 
E! Paso (E! Paso) 174 130.9 99 .100 31.6 13.8 42,480 .101 125 43,570 2,594 104 
Erath 159 20.8 100 .016 5.9 5.7 3,757, .009 134 3,853 243 «107 
Falls : 156 36.0 93 .027 8.9 5.3 5,080 .012 112 5,210 290, 124 
Fannin...... 0+ VSG 41.0 100 .031; 11.0 9.6 5,883. .014 129 6,034 360° 129 
Fayette ..161 29.2; 95 .022 7.5 5.8 4,739 .011 100 4,861 362 135 
Fisher. .;. 159 12.8 95 .010 3.3 3.1 1,734 .004 106 1,778 125 92 
Floyd . 159 10.7, 86 .009 28 2.8 2,607 .006 133 2,674 224 100 
Foard ; 159 5.2; 83, .004 1.4 1.3 1,057 .003 104 1,084 164 132 


IN-, 
COME 
TAX 
RE- 
TURNS 
PER 
1,000 


Dollars % Per 
(in of Fam- 

| thousands) U.S.A. ily 
10,136 .014 1,537 
12,038 .016 1,674 
2,770 + .0041,714 
1,287 .002 1,204 
1,623 .002 1,206 
11,193 .015 1,537 
3,574 .005 765 
2,840 .004 984 
9,415 .013 1,561 
1,619 .002 1,072 
2,983 .004 949 
25,744 .035 1,312 
2,280 .003 856 
2,985 .004 1,699 
7,641 .010 943 
1,386 .002 1,223 
3,348 .004 1,601 
11,350 .015 1,073 
6,527 .009 1,968 
3,365 .005 991 
953 .001 1,092 
963 .001 780 
6 422 .0091,177 
12,31 4 .017 970 
3,538 .005 1,299 
7,220. .010 1,530 
6,040 .008 1,808 
3,740 .005 707 
1,957 .003 1,246 
8,593 .012 1,354 
4,333 .006 845 
2,961 .004 1,558 
1449 .002 1,858 
1,751 .002 2,435 
2,839, .004 1,079 
1,049 .001 2,336 
4,449, .006 2,552 
301,248 .406 2,675 
6,495, .009 1,622 
3,812 .005 2,380 
2,431. .003 727 
13,098 .018,1,419 
9,416 .013 1,451 
3,362 .004 1,676 
1,677. .002 881 
2,724 .004 1,351 
5,497 .007 1,170 
11,420 + .015'1,366 
13,943, .019 3,200 
817, .001\1,051 
15,877; .021 1,229 
69,959  .094.2,213 
5,794, .008 990 
8,839; .012 995 
8,706, .012) 791 
8,065 .011 1,069 
2,782 .004, 850) 
4,069 .005 1,461 
1,820' .0021,313 


sive 


EFFECTIVE BUYING INCOME, 


1940 yD ESTIMATE 


The ‘‘SM" symbols mark original, 
estimates by SAL 


xclu- 


ES MANAGEMENT. 


CD 


MARKET 


CONTROLS 


Thou- 
Per sandsof Na- 
White $1500 | tional 
Fam- | Pre- Buying 
ily | ferred Power 
families 


2,299 2.0 -017 
2,276 4 -005 
1,204 4 002 
1,849 3 003 
1,563 2.9 -016 
1,040 N.A -005 
1,006 N.A. -004 
2,091 2.4 -013 
1,248 -4 ~=002 


1,783 4.8 038 
1,098 N.A 003 
1,699 9 005 
1,162 N.A. -011 
1,223 6 -002 
1,768 7 004 
1,253 3.0 -016 
2,030 . 009 
1,007 1.0 -005 
1,092 N.A 002 

780 3 001 
1,228 2.4 009 
1,028 3.2 -018 
1,368 ‘ 005 
1,971 1.2 -010 


707, N.A. -005 


1,384 6 .003 
1,395 2.1 -013 

856 1.4 .006 
1,646 4 -004 
1,858 3 -002 
2,649 4 -003 
1,104 1.1 -004 
2,882 1 .002 


1,482 3.2 019 
1,827 1.7 013 
1,777 005 
1,345 NLA. 002 
1,384 9 004 


3,242 7.3 093 
1,001 1.8 008 
1,294 4 010 


883 1.2; .004 
1,461 1.3) .006 
1,365 5) .002 


Before using these figures, see explanation page 9. 
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SALES 


Buy- 
ing 
Pow- 
er 
index 


85 


81 
100 


S23 


MANAGEMENT 


AGAIN?! 


Dallas TIMES HERALD 


in Retail Linage—1940 


RETAIL LINAGE (Media Records) 


1. Washington Star 1. Washington Star 
2. New York News 2. New York News 
3. Milwaukee Journal 3. Baltimore Sun 
} 1. 


Daily Baltimore Evening Sun Daily & Milwaukee Journal 


the other 2 newspapers divided the balance. 


Represented by THE BRANHAM COMPANY 


One of America’s Leaders 


5. Dallas TIMES HERALD 5. Dallas TIMES HERALD 
On ly 6. see a Sunday 6. a ee anon 

i. etroit News ‘. Uhieago iribune 

8. Providence Bulletin 8. New Orleans Times Pic. 

9. Rochester Times Union 9. na, 

10. Hartford Times 10. Baltimore News Post 

11. Akron Beacon-Journal 11. Washington Times Herald 

12. Pittsburgh Press 12. Los Angeles Times 


NOTE: Dallas Times Herald carried 53.3% of all Retail Linage published by the 3 Dallas newspapers in 1940, and 


DALLAS TIMES HERALD 


TEX A S—County Data—(Continued) 


The “‘SM” symbols mark original, exciu- 
sive estimates by SALES MANAGEMENT, 


RETAIL SALES EFFECTIVE BUYING INCOME, 
POPULATION, 1940 AUTO SALES | 
(In Thousands ~ | a 1940 IN- 1940 SM ESTIMATE 
1939U.S.Gov't. | 1940 COME 
— a — eamcncnes a See a TAX tha 
COUNTY | Dollars RE- | Thou | 
Ratio White Ratio in New Ratio, TURNS Per |sandsof| 
Total 1940 % Fami- Fami- Dollars % |1939 | thousands Passen- 1940 PER Dollars % Per 
1940 to of lies, | lies, in of to | ger to 1,000 in of Fam-| Fam-| Pre- 
1930 U.S.A. Est’d Est’d thousands) U.S.A. 1935 yD Cars | 1939 thousands) U.S.A. ily’ ily | ferred 
Estimate I families 
Fort Bend. . 161 32.9} 191) .025) 7.7; 3.7 7,209 .017 153 7,394 753, 130 19 10,765 .014 1,396) 1,969 2.2 
Franklin 154 8.4 99 .006 2.3 2.2 1,027, .092 144 1,053 62 85 5 1,523 .092) 673) 693 8 
Freestone 154 21.1 93, .016 5.4 3.3 2,987, .097 99 3,034 233 193:«Oo1 5,031. .097 935) 1,195 1.6 
Frio 163 9.2 98 .007 2.1 9 1,334 .993 123 1,333 65 94 14 2,153, .093 1,009) 1,439) N. A. 
Gaines ‘ 159 -1 290 .006 2.2 2.2 3,122 .093 537 3,292 551 197 39 4,654 .095 2,104 2,104 N.A. 
Galveston (Galveston). .161 80.5 125 .061, 22.1 15.7 32,591 .073 149 31,376 2,044 113 79 49,391 .0352,231 2,673 8.9 
Garza 159 5.7 102 .004 1.5 1.4 1,615 .994 13) 1,835 132) 123 18 2,854 .0941,831 1,957 5) 
Gillespie 163 10.7 97 .008 2.8 2.6 2,701; .097 147 2,770 173. 121 18 4,178 .095 1,431, 1,543 3 
Glasscock 159 1.2 94 .001 3 ow 93).. 117 93 21 95 22 169\.. 523 525, N. A. 
Goliad 161 8.8 87 .007 2.1 1.0 1,194 .093 103 1,225 82 99 12 2,025, .093) 971, 1,353, N.A. 
Gonzales 163 26.1 92 .02) 6.3 3.7 3,927 .9)9 117 4,023 233 «193 10 6,581, .099 1,050 1,35 N. A. 
Gray 157 23.3 103 .018 8 6.7 10,185 .024 194 19,447 1,295 121 5) 17,450 .9242,575 2,6)2 3.4 
ae 154 69.5 105 .053 19.5 17.1 17,932 .943 141 13,443 1,475. 12) 24 27,234 + .037.1,491 1,593 5.9 
Gregg 154 57.9 357 .044 16.3 8.3 22,320, .053 97 22,333 3,223 119 57 32,783 .0412,915 2,781 N.A. 
Grimes 161 22.0, 97; .017; §.6| 2.9 3,055 .997, 107 3,145 232 123 13 5,293 .097 929 1,276 NLA. 
Guada lupe . 163 25.5 88 .020 6.2 3.5 4,192 .010 12! 4,399 171 97 14 7,977 .0991,133 1,519 1.8 
Hale, ..159 18.8 93 .014 5.1 5.0 7,319 .018 155 7,597 674 134 26 11,015 .015 2,177, 2,203 2.5 
Hall, . 159 12.1 71. ~=.009 3.2 3.0 2,999 .007 108 3,976 133 92 s) 4,237 .096 1,339) 1,491 1.3 
Hamilton 159 13.3 98 .010 3.8 3.8 2,726 .996 138 2,795 153 124 8 4,039 .095 1,038 1,038 1.1 
Hansford 157 2.8 78 .002 oS 7 1,245, .093 133 1,278 189 134 8=623 1,837 .093 2,539 2,530 4) 
Hardeman 158 11.1 76 .098 «863.0 2.8 2,759 .097 118 2,839 193 126 18 4,525 .005 1,508 1,558 1.1 
Hardin 160 15.9 114 .012 4.2 3.4 3,049 .007 139 3,127 327. 157 21 5,068 .0071,202 1,360, N.A. 


a 


White, $1500 | tional | ing 


MARKET 
CONTROLS 


Na- | Buy- 


Buying Pow- 
Power, er 
% \\index 
018 14 
902, 33 
007, 44 
003, «43 
0938 +133 
057 +110 
094 100 
005 75 
993 43 
099; 45 
925 139 
939° 74 
051 +116 
007, 41 
009 45 
916, 114 
005, 67 
096; 60 
003; 150 
008 «=75 


Before using these figures, see explanation page 9. 
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T E X A S—County Data—(Continued) 


COUNTY 


Harris (Houston 
Harrison 
Hartley 

Haskell. . 

Hays 


Hemphill 
Henderson 
Hidalgo 
Hill 
Hockley 


Hood 
Hopkins 
Houston 
Howard 
Hudspeth 


Hunt 
Hutchinson 
Irion 

Jack 
Jackson 


Jasper 

Jeff Davis 

Jefferson (Beaumont) 
Jim Hogg 

Jim Wells 


Johnson 
Jones 
Karnes 
Kaufman 
Kendall 


Kenedy 
Kent 
Kerr 
Kimble 
King 


Kinney 
Kleberg 
Knox 
Lamar 
Lamb 
Lampasas 
La Salle 
Lavaca 


Is 2 } 


163 


What percent of the Beau- 


mont 
product? 


What 


percent 


prefer 


competitors product? 


housewives prefer your 


your 


Are your sales going up or 


Represented by 


The Branham Co. 


POPULATION, 1940 


RETAIL SALES 


In Thousands 
1939 U. S. Gov't. 
Ratio White Ratio 
1940, % | Fami- Fami-| Dollars G \1939 
to of lies, | lies, (in of to 
1930 U.S.A. Est’d Est'd thousands) U.S.A. 1935 
147, 1.403 144.8 108.2 213,998 .509 172 
104 .039' 12.7. 5.3 9,163, .022) 128 
85 .002 5 5 197 74 
89 «O11 4.0 3.8 2,585 .006 105 
103, .012 3.7 2.3 2,999 .007 102 
90, .003 1.1 1.0 1,461; (003 165 
104.024 «8.1 6.3 4,705 .011, 121 
139, .081 23.9 11.7 19,632, .047 156 
89 .029 10.3, 8.6 6,223, .015| 99 
136.010 3.2) 3.2 2,674 (006 166 
98 .005 1.8 1.8 880, .002 147 
103, .023 8.0 7.3 5,451 (013 184 
104, .024 7.7 4.4 3,765 0909 115 
105 «.018) 556.5 4.9 9,833, .023 170 
84 .002 8 4 478 .001, 119 
99 .037° 13.3 11.5 11,102, .026 131 
128 «£015 5.3 5. 6,815 016 165 
96 .002 6 5 305, .001, 122 
113, .008 2.7, 2.7 1,867, .004 158 
107, .009 2.8 1.9 2,119; (905 124 
103.013 4.3 3.0 3,055 .007 145 
132, .002 i oan 257, .001, 144 
108, .110 39.1 28.1 54,471; .130 135 
111, .004 ¢. ? 1,487 .004; 160 
150 .015 4 2.3 5,757 .014 225 
91 .023 8.6 8.1 6,473 .015 110 
97 .018 6.2 5.8 5.740 .014 113 
83 .015 4.2 2.1 3,264 .008 87 
94 .029 9.2 6.1 6,317, .015 112 
102, .004 1.5 1.4 1,340 .003 126 
100 1 18 ° 
88 .003 9 g 464 .001 115 
115, .009 3.1 2.6 4,595 .011 153 
123.004 1.4 1.4 1,318, .003 203 
89 .001 a 3 200 183 
113.004 9 5 676 .002 115 
107 .010 3.2 1.7 3,576 .009 163 
89 .008 2.6 2.4 2,087 .005 88 
104 .038 13.0 10.4 8,959 .021 136 
101 .013 «4.6 «64.4 4,503 .011 151 
107, .007 2.7 2.6 2,292 .005 110 
97 .006 1.9 6 1,139 .003 118 
92 .019 5.8 4.9 3,406 .008 100 


1940 


Dollars 
(in 
thousands) 


Estimate 


219,489 
9,398 
202 
2,651 
3,076 


1,498 
, 4,826 
20,136 
6,383 
2,743 


903 
5,591 
3,862 

10,085 

490 


11,387 
6,990 
313 
1,915 
2,173 


3,133 
264 
55,869 
1,525 
5,905 


6,639 
5,887 
3,348 
6,479 
1,374 


18 
476 
4,713 
1,352 
205 


693 
3,668 
2,141 
9,189 
4,619 
2,351 
1,168 
3,493 


AUTO SALES 


1940 


New 
Passen- 
ger 
Cars 


163 


Ratio 

1940 | 
to 

1939 


HOW DO YOUR SALES RANK IN BEAUMONT ? 


down? Is your ranking in Beau- 
mont better or worse? 


Our Brand Preference Survey of 
grocery and drug items covering 
the past five year period will give 


you 


the 


answer. 


It 


shows 


the 


trend year by year. Write for a 
copy. 


BEAUMONT ENTERPRISE 


BEAUMONT JOURNAL 
BEAUMONT, TEXAS 


COME 


TAX 
RE- 


TURNS 
PER 
1,000 


Other Market Data 
Upon Request. 


The ‘‘SM” symbols mark original, exciu- 


EFFECTIVE BUYING INCOME, 


1940 SM ESTIMATE 


Dollars 
(in 


thousands) U.S.A. 


306,112 


-413/2, 


of 


-020 1, 


-005 
-007 1, 


-003 2, 
-010 

-038 1, 
.0141, 
-006 1, 


-002 
-0111, 
-008 


-020 2, 


-001 


-025 1, 


-016 2, 


-005 1, 


-006 1, 


-117/2, 
-003 1, 
.013)2, 


-015 1, 
-013 1, 
-007 1, 
-0141, 
-003'1, 


-001 


011 2, 


-003 1, 
1 


-001 1, 
-008 1, 
-005 1, 
021 1, 
0091, 
-005 1, 
-002 

.007 


114 
161 
683 
967 
355 


110 
906 
177 
007 
303 


861 
011 
790 
628 
947 


381 
173 


235 


057 
630 
223 
979 
080 


290 
518 
286 
271 
493 


229 
805 
588 
454 


315 


230 
889 
334 
178 
477 
345 
974 
933 


Thou- 
Per sandsof 
White $1500 
Fam-  Pre- 
ily | ferred 
families 
2,466 65.1 
1,733 4.1 
683 a 
996 1.2 
1,727 1.1 
2,225 4 
1,035 2.1 
1,652 N.A. 
1,113 4.1 
1,303 1.1 
861 N.A. 
1,054 2.2 
1,045 N.A. 
2.797 3.0 
1,381 N.A 
1,494 4.0 
2,206 1.8 
980 2 
1,185 9 
1,521 6 
1,286 N.A 
877 N.A. 
2,642 14.8 
2,756 N.A 
2,939 N.A 
1,336 2.8 
1,580 2.3 
1,791 | 
1,565 3.7 
1,562 -§ 
N.A 
805 N.A. 
2,854 1.2 
1,454 5 
1,315 N.A 
1,713 a 
2,560 1.3 
1,397 8 
1,328 4.0 
1,499 1.8 
1,379 8 
1,562 WN. A. 
1,022 2.0 


sive estimates by SALES MANAGEMENT. 


&D 


MARKET 
CONTROLS 
Na-  Buy- 

tional ing 
Buying Pow- 

| Power’ er 
% ‘Index 
-454, 113 
021, 54 
-006 55 
007, 58 
003, 100 
011 «46 
042 §2 
014 4 
-006 60 
002, 40 
011, 48 
008 §=33 
021 117 
-001 = 50 
025 68 
-016) 107 
-001 = 50 
004 50 
-0L5 56 
.007, 54 
001, 50 
-121 110 
.003, 75 
.013, 87 
.016 70 
013, 72 
.007, 47 
015 = 52 
-003, 75 
001 «33 
010, «111 
003. 75 
.003. (75 
.008 «80 
.005 63 
021 55 
010 «(77 
005 871 
.003 50 
008 642 


Before using these figures, see explanation page 9. 


SALES MANAGEMENT 


~~ 


SST 1N THE SOUTH IN RETAIL SALES IN 


HOUSTON 


1940 


/in the SOUTH 


In Effective Buy- 
ing Income 


» a 


In the SOUTH 


In Per Cent of 
National Buying 
P 


ower 


® laf 


In the SOUTH 
In Number of 


$1500 Preferred 
Families 


a x 


In the SOUTH 


In New Car Sales 


In the SOUTH 


In Building 
© Construction 


Houston bought more of all kinds of retail merchandise in 1940 
than any other Southern city Houston bought more because 
Houston was able to buy more Houstonians have more to spend. 
And Houstonians like to spend. They’re active, up-to-date 
people—responsive to new ideas. These are the reasons Hous- 


ton is a volume market where selling costs are low and profits 
high. 


The Chronicle SELLS Houston 


The Chronicle moves the merchandise in Houston. This is well- 
evidenced by the year-in, year-out advertiser preference for The 
Chronicle. For instance, in 1940 The Chronicle published 47 % 
more advertising than the Houston Post, and 146% more than 
the Houston Press. (American Weekly Magazine linage not 
included.) The Chronicle’s leadership is nothing new, however, 


it’s been going on for 28 years. 


To SELL Houston — BUY Chronicle 


THELHOUSTONIEHRONICEE 


First in Circulation and Advertising for Over a Quarter Century 


R. W. McCarthy 
Manager National Advertising 


The Branham Compeny 
National Representatives 


THE HOUSTON CHRONICLE !S TEXAS’ LARGEST DAILY 
APRIL 10, 1941 
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The ‘‘SM” symbols mark original, exely. 


sive estimates by SALES MANAGEMENT 


| . a TT ————s 
} 
RETAIL SALES EFFECTIVE BUYING INCOME, 

POPULATION, 1940 AUTO SALES SH) 

(In Thousands a as ” 1940 IN- 1940 CyD ESTIMATE MARKET 
1939 U. S. Gov't. 1940 | COME CONTROLS 

Re Pe ee. _ a eee oe | TAX , : 
COUNTY Dollars RE- | Thou- * 

Ratio White Ratio la New _ Ratio|/ TURNS, Per |sandsof, Na- | Buy. 

Total 1940 % Fami- Fami-| Dollars % \1939 thousands) Passen- 1940 PER Dollars q% Per White $1500 © tional ing 
1940 to of — ties, | lies, in of to ger | to | 1,000 | (in of Fam- Fam-| Pre- Buying Pow. 

1930 U.S.A.| Est’d | Est’d thousands) U.S.A. 1935 | yD Cars | 1939 thousands) U.S.A. _ ily ily | ferred Power! e 
Estimate families % Index 
Lee 161 12.7; 95 .010| 3.0) 2.1 1,572 .004 129 1,612 96 126 4 2,681' .004 882 1,069 7 004) 4 
Leon 161 17.7 89 «6.014 4.4 2.4 2,223 .005 129 2,280 163, (185 3 3,704 .005 833 1,123 N.A. -005 36 
Liberty 161 24.6 124 .019 6.4 4.8 6,126 .015 150 6,283 525 120 27 9,356 .013 1,462 1,696 1.7. .014, % 
Limestone 161 33.8 85 .026 8.8 6.3 4,784 .011 100 4,907 328 99) 12 8,268 .011 934 1,117 2.8 011 @ 
Lipscomb 107 3.8 83 .003 1.0 9 1,029 .002 107 1,055: 98 74 18 1,527 .002 1,521 1,602 4 -002 67 
Live Oak 163 9.8 109 .007 2.3, 1.4 1,483 .004 152 1,521 75; 99) 15 2,387 .003 1,056 1,334 6 .003 4 
Liano 163 6.0 108 .005 1.7 1.6 1,458 .003 141 1,495 132 121 19 2,131 .003 1,256 1,309 5 -003' 6 

Loving 159 2 105 a a 38 100 39 11 138 63 58... 690 690 N.A. ; 
Lubbock 159 51.5 132 .039° 13.8 12.8 23,137, .055 188 23,731 1,950 114) 33 34,561 .046 2,512 2,611 9 050 128 
Lynn 159 11.9 96 .009 3.1 3.0 3,154, .008 201 3,235 366 146 9 4,601 .006 1,494 1,526 1.3 .007, 78 
McCulloch 159 13.2 95 .010 3.5, 2.9 3,780 .009 133 3,877 412 132 g 5,666 .008 1,619 1,781 1.2 .009, % 
McLennan (Waco 156 101.8, 103 .078 26.9 20.8 29,722 .071 129 30,485 1,817 115 30 50,010 .0671,858 2,131 10.0 .066 8% 

McMullen 163 1.4, 102 .001 4 2 113 112 116 23. «121 9 243 666 821 N.A. = 
Madison 161 12.0 98 .009 3.1 2.1 2,409, .006 128 2,471 186 ©6110 5 3,650 .005 1,196 1,461 9 .005 56 
Marion 154 11.5, 110) .009, 2.9) 1.1 1,631 .004 150 1,673 205 125) 14 2,370 .003 828 1,279 N.A. .004 4% 
Martin 159 5.6 96 .004 1.4 1.3 1,100 .003 166 1,129 122) 103 8 1,869 .003 1,360 1,427 -003) 75 
Mason 163 5.4. 97° .004 1.5 1.4 1,420 .003 156 1,456 129 105 = 23 2,135 .003 1,410 1,468 003-75 
Matagorda 161 20.0 113) .015 5.2 3.4 5,409 .013 147 5,548 507 143 30 7,988 .011:1,524 1,899 1.5 -012, 80 
Maverick 163 10.4 169 .008 2.2 oF 2,087 .005 149 2,141 116, 118 17 3,000 .004 1,385 2,274 N.A. -004 50 
Medina 163 16.1 115 .012 3.9 2.4 2,199 .005 130 2,255 160 99 £12 3,666 .005 946 1,200 N.A. -005 4 
Menard 159 4.5 102, .003 1.2 1.1 1,358 .003 149 1,393 156 149 31 2,059 .003'1,685 1,777 3 -003, 100 
Midland 159 11.7, 146) .009 3.3 2.8 5,935 .014 188 6,087 991 141 89 8,787, .012 2,641 2,900 1.8 -014 156 
Milam 161 33.1 87 .025 8.3 5.3 4,456 .011 114 4,570 244 98 10 7,396 .010 894 1,118 N.A. 010 «4 
Mills 156 7.9 96 .006 2.1 2.1 1,377. .003 120. 1,412 78 «4113 5 2,019 .003 939 939 5 -003, 50 
Mitchell 159 12.4 87 .009 3.3 2.8 2,999 .007 146 3,076 249 99 16 4,288 .0061,281 1,405 1.3 .007, 78 
Montague 159 20.4' 107, .016 5.4 5.4 3,845 .009 132 3,944 444 155 14 6,101 .0081,124 1,124 Uae .009 56 
Montgomery 161 23.1) 158 .018 6.0 3.7 4,549 .011 156 4,666 454 122 16 8,033. .011'1,336 1,712, N.A. 01161 
Moore 157 4.4 285 .003) 1.2 1.2 1,402 .003 322 1,438 177 109 33 2,109 .003 1,755 1,755 N.A. 003 100 
Morris 154 9.8 98 .007 2.4 1.6 1,234 .003 115 1,266 137 136 6 2,016 .003 838 1,021 N.A 003 
Motley 159 5.0 73 .004 41.3 1.2 1,150 .003 123 1,180 99 95; 10 1,732, .002 1,302, 1,353 ; 002 50 
Nacogdoches 161 35.0 116 .027 8.7 6.5 6,666 .016 142 6,837 487 112 10 9,763 .013,1,121 1,306 2.4, .014 82 
Navarro 154 51.3 85 .039 13.5 9.7 9,417 .022 104 9,659 538 102 15 15,781 .0211,170° 1,391 021 54 

h | 

Newton 160 13.7, 109) .010 3.2 1.9 1,215 .003 144 1,246 107, 153) «11 2,039 .003 627 828 N.A. 003, 30 
Nolan 159 17.35 90 .013 7) 4.3 5,878 .014 144 6,029 348 46993 0«=—24 8,397, .011 1,805 1,896 2.0| .012 9% 
Nueces (Corpus Christi) .163 92.7 179 .071 24.1 13.0 37,348 .089 214 33,306 2,895 97 50 55,231 .074 2,291 3,100 8.1 .080 | 113 
Ochiltree 157 4.2 81 = .003 1.1 1.1 1,963 .005 152 2,013 206 94 27 3,108 .0042,724 2,724 , .004 133 
Oldham 157 1.4 99 .001 4 4 422 .001 158 433 39 «108 19 663| .001 1,873 1,873 N.A. 001 100 
Orange 160 17.4 115 .013 4.6 3.7 3,549 .008 150 3,640 302 104 22 5,951. .008 1,292 1,451 1.4 .008 £82 
Palo Pinto 159 18.4 105 .014 5.0 4.8 4,171 .010 126 4,278 324 113 19 6,994 .009 1,396 1,434 1.5 .009 = «64 
Panola 154 22.5 94 .017 5.4 3.1 2,145 .005 139 2,200 185 136 3 3,411 .005 637 832 N.A. 005 «29 
Parker 159 20.5 109 .016 5.6 5.5 3,550, .008 133 3,641 384 133, 11 5,748 .008 1,031 1,043 N.A 008 50 
Parmer 157 5.9 100 .005 1.5 1.5 1,410 .003 203 1,446 180 132" 10 2,137. .003 1,414 1,414 6 .003' 60 
Pecos 174 8.1 104 .006 2.0 1.5 2,796 .007 133 2,868 267 100 35 4,318 .006 2,132 2,505 1.0 .006 10 
Polk 161 20.6 118 .016 2 3.4 3,631 .009 172 3,724 263 «119 12 5,246 .0071,017 1,267 N.A. 008 = 50 
Potter (Amarillo 157 54.3. 118 .041 15.1 14.3 26,712 .064 149 27,397 2,173 125 66 43,285 .058 2,872 2,959 6.8 060, 146 
Presidio 174 10.8 107 .008 a 8 2,102 .005 163 2,156: 165 139 21 3,656 .0051,672 2,571 N.A. 005 «(83 
Rains 154 7.3 103 .006 1.8 1.7 404 .001 91 414 52 260 1 612 .001 340 352 NLA 001 «17 
Randall (Amarillo 157 7.2, 102 .005 2.1 2.1 1,493 .004 124 1,531 132 116 13 2,466 .003 1,169 1,169 1.0 003 60 
Reagan 159 2.0 67. .002 6 6 582 .001 78 597 99 103 61 984 .0011,732 1,732 001 50 
Real 163 2.4 110 .002 m 7 300 .001, 197 308 30 200 5 506 .001' 761 761 N.A. 001; 50 
Red River 154 29.8 96 .023 7.8 5.6 3,811 .009 167 3,909 238 «4138 5 5,748 .008 767 896 N.A. 008, 3 
Reeves 174 8.0 125 .006 2.0 1.2 3,689 .009 169 3,784 221 + 100 40 5,480| .007 2,673 3,453 8 007, 117 
Refugio 161 10.2 133 .008 2.6 1.7 3,172, .008 153 3,253 288 125 58 5,495 .007 2,102 2,625 1.4, .007 88 
Roberts 157 1.3 88 6.001 4 4 443. .001 143 454 46 118 26 ' 709 .001 1,969 1,969 N.A. 001 100 
Robertson 161 38.4 141 .029 6.3 3.1 3,406 .008 105 3,493 254 106 7 5,755 .008 915 1,283) N.A. 008 | (8 
Rockwall 154 7.0 92 .005 2.0 1.4 1,018, .002 116 1,044 130 ©6186 1,668 .002 854 1,003, N.A 002 # 
Runnels 159 18.9 87 .014 4.9 4.5 4,678 .011 100 4,798 328 92 15 7,860 .011 1,596 1,669 1.6 on 79 
Rusk 154 51.0 157 .039 13.0 Pty 10,740, .026 115 11,016 1,498 117 24 17,613 .0241,358 1,764 3.7 026, 67 
Sabine 160 10.9 91 .008 2.7 2.1 1,196 .003 93 1,227 82 155 3 1,916 .003 700 801 N.A. 003% 

Before using these figures, see explanation page 9. 
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COUNTY 


San Augustine. . 
San Jacinto 
San Patricio 


San Saba 
Schleicher 
Scurry 
Shackelford 
Shelby 


Sherman 
Smith 
Somervell. . 
Starr 
Stephens 


Sterling 

Stonewall 

Sutton 

Swisher A 
Tarrant (Fort Worth) 


Taylor 

Terrell 

Terry 
Throckmorton 
Titus 


Tom Green 
Travis (Austin 
Trinity 

Tyler 

Upshur 


Upton 
Uvalde 
Val Verde 
Van Zandt 
Victoria 


Walker 
Waller 
Ward 
Washington 
Webb 


Wharton 
Wheeler 
Wichita 
Wilbarger 
Willacy 


Williamson 
Wilson 
Winkler 
Wise 
Wood 


Yoakum 
Young 
Zapata 
Zavala 


STATE TOTAL 


POPULATION, 1940 
In Thousands 


3 © = Oo 
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6,418.3 


For Texas City figures, see page 259. 


Ratio 
1940 
to 
1930 


137 
112 


110 


White 

Fami- Fami- 

of lies, lies, 
U.S.A. Est'd Est’d 


010, 2.9 2.2 
007, 2.3 1.0 
022) 7.1) 3.7 
008} 2.9 2.8 
002) 8) 7 
009 3.0 
.005| 1.7) 1.6) 
022 5.5 


-002; 5 5) 


.053| 18.1) 11.7 
002) .8) 8 
010 2.6, 6 
.009| 3.6 3.4 
001) 4 
004) 1.4 1.2 
003} 1.0 .7 
005 «1.8 «(1.8 
172, 64.6 54.9 
034 11.7) 11.0 
002.8 
009, 2.9 2.9 
003 4.1) 1.1 
.015 5.1 4.1 
030, 10.5 9.0 
-084) 28.1 19.5 
-010 3.3 2.5 
009 2.9 2.1 
.020 6.5 4.5 
003 1.3 1.2 
010, 3.3, 2.2 
.012 3.7 1.5 
024 8.0 7.3 
-018 6.2 3.7 
015 4.6 2.3 
008 2.7 1.3 
007, 2.6) 1.9 
019 6.6 3.8 
035 10.0 3.0 
028 9.3) 5.5 
009 3.2 3.1 
056 19.9 18.0 
-016 5.5 5.0 
010 3.1, (1.4 
032, 10.9 8.2 
013! 3.9 2.4 
005 1.8 1,7 
-015 5.1 4.9 
018 6.3 5.2 
004 1.5 1.5 
.014 5.2 5.0 
003g 3 
.009' 2.4 8 


T EX A S—County Data—( Continued) 


RETAIL SALES 


1939 U. S. Gov't. 1940 
Dollars 

Ratio in 
Dollars % 1939 thousands) 

in of to | 
thousands) U.S.A. 1935 

Estimate 
1,579, .004) 132 1,620 
580.001; 46 595 
7,764, .018| 204) 7,963 
1,905, .005 135 1,954 
564, 001, 119 578 
2,715| .006| 142; 2,785 
1,374) .003) 114) —‘1,409 
4,004 .010 122 4,107 
| | 
606! .001| 104| 622 
19,709, .047/ 101] 20,215) 
389, 001 116 — 
1,193 .003 154) 1,224 
3,735 009 10 3,831 
533.001) 170) 547) 
576.001 99 591 
1,406 .003) 132} 1,442 
1,798 .004 132) 1,844 
99,469 .237) 144 102,021 
16,060 .038 135| 16,472 
863.002 134 885 
3,157/ .008 163 3,238 
666, .002, 149 683 
3,753 .009 165 3,849 
16,102 .939 122) 16,515 
40,851 .097, 148 41,909 
2,188 005, 135 2,244 
1,774 .004 163 1,820 
3,260 .008 113 3,344 
2,228 .005 124 2,285 
3,606 .099 136 3,699 
3,986 .009 128 4,088 
4,436, .011 122 4,550 
8,621 .021 167 8,842 
3,528 .008 130 3,619 
1,944 .005) 118 1,994 
3,795 .009 271 3,892 
4,342, .010 101 4,453 
10,444 .025 143 10,712 
8,505 .020 144 8,723 
3,312) .008 109 3,397 
29,705 .071, 140| 30,487 
6,302 .015 133 6,464 
2,264 .005 138, 2,322 
8,649, 022, 117 8,871 
2,137, 005, 103 2,192 
2,994 .007/ 207 3,071| 
2,792 .007, 137 2,864 
3,811, .009 102 3,909 
818 .002.2,097 839 
6,425 .015 152 6,590 
116 107 119 
1,286 1,319 


003. 144 


The *‘SM” symbols mark original, nell 
sive estimates by SALES MANAGEMENT. 


EFFECTIVE BUYING INCOME, 
AUTO SALES SH) 
1940 IN- 1940 GYD ESTIMATE MARKET 
COME CONTROLS 
= TAX 
RE- Thou- cio 
New Ratio TURNS Per sandsof Na- Buy- 
Passen- 1940 PER Dollars % Per White $1500 _ tional ing 
ger to 1,000 (in of Fam- Fam- Pre- Buying Poy. 
Cars 1939 thousands) U.S.A. ily ily ferred Power oe 
| families) % Index 
124, 123 4 2,520 .003 862 1,010 N.A. 004 
25 (125 1 935, .001 408 589 N.A. oor 14 
644 125 36 12,191, .016 1,711) 2,349 2.2) 0177 7 
128) 107, 8 2,781, .004 965 988 8 004 
59, 123) 19 | 916! .003/1,084| 1,179 -4° 002) 10 
233 123, 9 | 4,070} .005/1,319| 1,347} 1.0, 008 67 
138) 131) 37 | 2,308) .003/1,345| 1,391 6) 003) 
356 108) 5 6,757, .009| 915 1,065 N. A. .009 4 
| | 
110; 147, 16 | 923, .001|1,706) 1,706) 3) 001 8 
1,813} 99, 37 | 32,556, .044/1,804) 2,251) 6.7) 045) 85 
19) 211 5 | 666 .001| 798, 798) 2) 001) 
89) 105 12 | 1,968.03) 771| 1,368) N.A| 003, 39 
411} 122; 29 | 5,787, .008 1,617) 1,663 1.1) 009) 190 
| | | 
40, 80, 60 868} .002/2,181| 2,181 N.A.| 002 20 
50} 68 6 932) .003 675 740 4) 002-50 
78) 115 50 2,124 .003/2,076| 2,559 3) 003 100 
183, 144 21 | 3,033, .004|1,704) 1,704 8 004 
6,024 119, 54 174,127; .235/2,698| 2,947, 25.9 226 131 
| 
1,412) 122) 37 24,189 .033,2,067, 2,141 5.5! 035 103 
67, 134. 57 1,477, .002 1,964, 2,591 -2| 002) 100 
366, 208 11 4,561, .006/1,594) 1,594 1.1, 007) 7% 
59! 179 10 1,066, .001| 940) 940 4 001) 33 
284 «90; 15 5,558 .0071,099 1,230 1.5 008 83 
1,010| 128 42 26,689 .036 2,542 2,770 5.4 036 120 
2,734 122 41 60,112, .0812,138 2,586 10.4 .086 102 
95, 86 7 3,118) .004, 931 1,090 N.A. .004 4 
215) 146 7 2,646, .003' 903 1,064 N.A.| .004 4 
296 (91 7 5,397, .007, 835 1,005 N.A. .007 3% 
183} 97 68 3,667, .005\2,906 3,011 6) .005, 167 
267 134, 26 5,918 .0081,784 2,198 N.A. 008 & 
261 120 38 6,842, .009 1,874 2,833 9 009 7% 
311 107 7 7,335 .010 918 962 2.8 010 4 
747, 132! 38 12,654 .017 2,051 2,641 2.2, 018, 100 
343, 107 13 5,779 .0081,268 1,751 N.A. .008 8 
201 121. «12 3,165 .004 1,153) 1,656 7, .004) 50 
313, 98, 55 5,495, .007 2,122 2,471 1.3 .008, 114 
272 95 17 7,130, .0101,077 1,410 1.9 .010| 5 
695 123 26 16,859 .023 1,693 2,790 N.A. .023 68 
747° 138) 25 14,520 .019 1,560 2,024 3.5, .019| & 
291 94 #416 5,719. .008 1,768 1,797 1.7, .008 #& 
3,047, 133) 45 47,130 .063/2,367, 2,504 8 = 068, 121 
510 126 18 10,195 .014 1,863 1,958 1.9 .014) @ 
211 148 «11 3,771, .005 1,214 1,750 8 .005 fw 
750, 119 «16 14,523. .019 1,327, 1,545, 2.9 .020 8 
105, 99 6 3,182) .004, 823° 1,047) N.A. .004 3 
315) 108 78 4,343, .006 2,462 2,534 6 .007 14 
237, 188 Ss «6 4,214. .006 821 841 N.A. .006 4 
282, 117° 10 6,410, .009 1,023 1,127 1.8 009 # 
232; 283) 10 1,267 .002) 848 848 N.A. .003 7% 
757. 13731 9,745 .0131,878' 1,924 1.6 .015 107 
33, 183 «8 174 201 +323 «(N.A. 
108; 146 7 2,125 .003) 879 1,389 N.A. .003 3% 
119| 33 | 2,858,001 3.8531,706 1,992) 507.1 4.016 #& 


4.888 1674.8 1249.9, 1,803,716 4.292 140) 1,850,004) 150,423 


Before using these figures, see explanation page $ 


\n index to all city and county data, by states and 
one to advertisers, on page 286. 


— | 


sections, appears on page 5: 


SALES MANAGEMENT 


——_: 


— | 


| Retail Sales .... $449.711.000 


OLS 24.3% of Texas Total—1940 

~! Buying Income . $701.65:3.000 
OW 24.6% of Texas Total—1940 

: New Car Sales eeeee50ee a Pt | 
4 24.83% of Texas Total—1940 

7 

» Families (1940) eoocvecceece 398.300 
87 Only 3.3% Colored 


Population (14) .... 1.468.500 


(Figures from Sales Management Survey of Buying Power, 1941) 


0000000000000 00006 000000000S 0000000000000 090000006008008 


: “Armidata” 


All of these defense expenditures represent a “plus” for Star-Telegram 


_ 


advertisers in an area already producing over 1% of U. S. retail sales 
annually. 


A bombing plane plant to employ 15,000 workers is being con- 
structed at Fort Worth to cost, including equipment, over 
$13,000,000. Payroll estimated at $26,000,000 annually. 


Huge army training program centered in West Texas, Fort Worth’s 
Trading Area. Over $32,000,000 spent on these three West Texas 
camps alone: 


Camp Bowie (Brownwood) Training Camp for 30,000 Men of the 36th 
Division and Other Vill Army Corps Troops. 


Camp Wolters (Mineral Wells) Replacement Camp for 20,000 Men. 
Camp Barkeley (Abilene) Training Camp for 18,000 Men of the 45th 
Division and Other Units. 


x kk 


Wichita Falls Will Receive a $6,000,000 Technical Training School to 
Offer Mechanical Instruction to 5,000 Men for the Army Air Corps. 


A $1,000,000 78-structure Air Corps basic training school has been 
completed at San Angelo—of equal rank with Randolph Field, "The 
West Point of the Air"—and primary training schools for Air Corps 


cadets have been located at Fort Worth, Brady, Corsicana and 
Stamford. 


ryt iiilit iii iii 


COVER FORT WORTH AND ITS TRADING AREA WITH THE 


FORT WORTH STAR ‘TELEGRAM 


MORNING * EVENING SUNDAY 
AMON G. CARTER, Publicher BUSH JONES, Natl. Adv. Mgr. 
LARGEST CIRCULATION IN TEXAS ; 


abetted tT TTT TTT TTT TTT TTT TTT Ty 
APRIL 10, 1941 


SS OSES E SED HOSE GOSH EBOBBEESODIOE BOSSES BEE UT POELHEGSSOGSES DEGFCESOB 


oN THE SOU ARE”’’.. Fort Worth’s Trading Area 


x k * 
Tarrant County 


(County Seat—Fort Worth) 


Leads all major Texas 
counties in buying income 
average per family. 


$2,698 Average per family 


x * 
Fort Worth Ranks 


Secondin Buying 
Income Average 
Per Family Among 
Texas Cities 


(Only $11 below the highest) 


y 4 
* 


The Star-Telegram, cov- 
ering the rich Fort Worth 
Trading Area, at one low 
cost, is one of the strong- 
est mediums which can 
be placed behind your 


product in Texas. 


Over 175,000 Daily 
Over 132,000 Sunday 


[2571 


cITYy COUNTY 
Blytheville Mississippi 
Camden Ouachita 
El Dorado Union 
Fayetteville Washington 
Fort Smith Sebastian 
' 

| Helena Phillips 
Hot Springs Garland 
Jonesboro Craighead 
Little Rock Pulaski 
N. Little Rock Pulaski 
Pine Bluff Jefferson 
{Texarkana Miller 


TOTAL ABOVE CITIES 


STATE TOTAL 


tSee also Texarkana, Texas. 
*Withheld to avoid disclosure. 


Alexandria Rapides 

Baton Rouge E. Baton Rouge 
Bogalusa Washington 
Lafayette Lafayette 

Lake Charles Calcasieu 
Monroe Ouachita 

New Orleans Orleans 
Opelousas St. Landry 
Shreveport Caddo 


TOTAL ABOVE ‘CITIES 


STATE TOTAL 


*Withheld to avoid disclosure. 
{Filling stations only. 


ARKANSA S—City Data 


POPULATION, 1940 


(In Thousands) 


Mu- 
nic- Coun- 


ipal ty 


10.7 13.29 
9.0 28.92 
15.9 31.38 
8.2 19.98 
36.6 58.32 


8.5 18.61 
21.3/51.24 
11.7 24.87 
88.1 56.44 
21.1,13.53 


21.3 32.69 
11.8 37.35 


264.2 


1948.3 


LOUISIAN A—City 


27.0 36.61 
34.3 38.94 
14.6 42.29 
19.3 43.75 
21.3 38.21 


28.3 47.90 
492.3 100.0 
9.0 12.57 
98.0 65.38 
744.1 


2360.7 


Fami- 7, 
of lies, Total of 
State Est'd State 
55 3.1) 7,176 2.41 
46 2.5, 3,970 1.33 
81 4.7, 9,424 3.16 

-42 2.4 4,819, 1.62 
1.88 10.2 15,755 5.28 
.44 2.7, 4,603 1.54 
1.09 6.5 10,468 3.51 
.60 3.3 5,585 1.87 
4.52 24.7, 41,063 13.77 
1.08 5.9 7,315 2.45 
1.09 6.2, 10,677, 3.58 
.61 3.4) 6,841 2.29 
13.55) 75.6 127,696 42.81 
494.7 298,301 
Data 
1.14 7.3. 12,278 2.53 
1.45 9.1 27,780 5.71 
.62 3.9 4,352 .90 
.82 4.9) 7,024 1.44 
.90 5.6 11,316 2.33 
1.20 7.9 17,003 3.50 
20.85 132.8 157,062 32.30 
.38 2.3 4,939 1.02 
4.15 27.0 46,959 9.66 
31.51 200.8 288,713 59.39 


590.7 486 , 250 


Ratio 
1939 
to 
1935 


159 
123 
136 
121 
130 


138 
122 
122 
129 
141 


142 
136 


132 


124 


145 
172 
122 
122 
137 


151 
127 
142 
151 
136 


141 


HE NEW ORLEANS ITEM 


The South's oldest afternoon paper today has the largest 
city circulation and largest total circulation in its sixty- 
three years history. 


West South Central States—City Data 


The “SM” symbols mark original, exclu- 


sive estimates by SALES MANAGE 


RETAIL SALES 
(In Thousands of Dollars) 


1939 U. S. Gov't 


Food 


881 
901 
1,581 
800 
2,803 


745 
2,326 
1,033 
6,799 
1,533 


1,772 
1,262 


Gen. 
Mdse. 


655 


Ap- 
parel 


361 
96 


216 
1,043 


306 


* 


Furn- 
iture 
House- 
hold 


Auto Lum. 
and Bidg. 
Filling Hdwe. 


477) 2,341, 1,023 


1,272 203 

828 3,025) 585 
117, 1,372 366 
631 4,642 1,122 
(218 = 392 

541 7541 , 
227, «+431, «437 
3,707 2,359,10,104 1,553 
* 3,069 645 

* 3,490, 859 
280 2,217, 247 


614 


Drugs 


233 
150 
475 
242 
779 


158 
668 
204 
1,938 
339 


188 


22,436 19,026 6,343 5,460 32,722, 7,432 5,374 


62,523 35,480 14,575, 10,411 78,435 24,302 12,736 


722, 3,074 


1,738 2,920 3 1,070, 555 
4,505 * 2,699 * 71,654 3,109 1,363 
940 754 * 934 483 203 
683 1,670 . * 7420 623 130 
1,642 1,969 884 746 3,348 1,225 347 
2,291 2,588 1,057 71,161 * 693 
31,395 27,861 20,608 9,936 22,940 5,519 9,023 
720, 416 702 175, 1,782 490 173 
8,130 6,291 6,301 2,979 11,219 3,012, 2,849 
52,044 44,469 31,194 15,615 46,532 15,531 15,336 


96 838 65,898 39,230 22,417/103737 37,945 23,075 


@ o> 


WHOLE- 
SALE 
SALES 
1940 1940 
Dollars 
(in thou- 
sands) 


Total 


Est. 


4,645 
3,332 
7,112 
4,095 
12,460 


8,274 
2,862 
8,577 
4,341 


3,439 
8,871 
4,708 
32,797 
5,351 


6,670 
3,781 
7,233 


3,505 


. 
7,729 
5,166 


14,786 
8,062 


99,705 167,576 146,135 28.91 1,937) 553 


307,199 251,988 505,400 


Dollars 


thou- of 
sands 


25,078 21,422 


74,407, 44,622 


MENT. 


EFFECTIVE BUYING 


INCOME 1940 


Per 
in % Fam- 
ily, 
State dol- 
lars 


7,017, 1.39 2,270 


5,015 .99 2,025 
9,483 1.88 2,026 
4,888 .97 2,051 
4.24 2,110 


5,364 
12,894 
7,164 


1.06 1,964 
2.55 1,999 
1.42 2,176 
8.83 1,805 
8,872) 1.76 1,508 
11,572 2.28 1,879 
7,822, 1.54 2,298 


1,022 


l SM ESTIMATE 


611 


259 


For Arkansas County figures, see page 244. 
tFilling stations only. 


12,509, 9,065 
28.303 16,490 
4,434 1,722 
7,156 6,829 
11,529 20,522 
17,323 17,678 
160,018 
5,032, 2,503 
47,843 68,126 
294,147 
495,405 


588,810 471,573 59.71 2,348 


719,696 789,800 


17,711 
30,794 

6,673 
10,377 
16,829 


2.24 2,439 
3.90 3,388 
-85 1,725 
1.312, 106 
2.13)3,020 


20,198 2.56 2,563 


445 875 292,899 37.09 2,206 


3,422, .43 1,520 
72,670 9.20 2,690 


1,337 


656 


634 


335 


For Louisiana County figures, see page 246. 
Before using these figures, see explanation page 9. 


———, 


An index to all city and county data, by states and sections, appears on page 5. 
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—————— tities ied : cnciniaeblimacaigtl ~ 
Ok K L A H oO M A—Ci sity Data sive estimates’ by SALES MANAGEMENT. 
RETAIL SALES WHOLE- 
In Thousands of Dollars) SALE EFFECTIVE BUYING 
POPULATION, 1940 : —_ : Le SALES INCOME 1940 
In Thousands 1940 
1939 U. S. Gov't 1940 t yD ESTIMATE 
CITY COUNTY 

| Ratio Furn- Total Ig sd Dollars | Per Per 

\ Mu- | % % | Fami-) % | 1939 Gen. Ap- | iture | Auto | Lum. | i sands) (in % |Fam-, Cap- 

nic- Coun- of | lies, I Total of | to | Food | Mdse.| parel |House-| and Bidg. on OD gery thou- | of | ily, | ita, 

ipal ty State! Est’d | State 1935 | hold Filling) Hdwe | Est. | | sands) State) dol- | dol- 

| | | | \ Est. | | | lars | lars 
Ada : Pontotoc... .. 15.1\37.93) .65 4.3) 8,104 1.58) 138) 1,522 ‘ : * 2,994 652) 337; 8,690) 4,283) 6,075) .64/1,431| 403 
Altus Jackson 8.637.86| .37 2.4) 3,260 .64 99 651 355) 246 *| 7212, 422, 158 3,496) 3,238) 5,864) .62/2,429) 682 
Ardmore... .. Carter.... 16.9.39.01; .72 4.8 6,770 1.32 102 1,544 1,332 , 267, 1,667 672 382 7,260 4,820) 8,531; .90'1,764) 506 
Bartlesville Washington 16.253.20| .70 4.8| 8,212 1.60 139° 1,998 E “ 384 +414 584 366 8,806 2,197) 12,155 1.29 2,527| 748 
Chickasha Grady...........) 14.1/34.32/ .60) 4.1) 5,957\ 1.16) 122) 1,193) 1,252 * *| 1,591, 545 248 6,388 2,759) 6,814, .72 1,662! 483 

| | | 
Duncan ..|| Stephens 9.2,29.63 .39 2.6| 4,306 .84 118 927 765 ° 151 1,235 418 212 4,617 2,139, 4,324 .461,638) 470 
Durant Bryan...... 10.0 26.23) .43 2.8 4,816 .94 148 1,053 799 114 * 1,751 412 188 5,164 2,348 5,427; .57|/1,920| 543 
El Reno Canadian....... 10.1.36.85, .43 2.9| 4,168 .81; 102 1,141 . 7 *| 1,165 435 216 4,469 2,870; 5,078 .54 1,739) 505 
Enid... . | Garfield. cee 28.161.72 1.20, 8.3! 14,723 2.87) 113) 2,459 2,860 " *| 3,441) 2,002; 724) 15,788) 18,118) 18,368) 1.942,204) 655 
Guthrie. Logan... ‘10.039.71 .43) 2.9) 4,568 .89) 122 977, 583) 179 236; 1,285; 710; 195 4,898) 1,263) 5,117) .541,746) 512 
Lawton. . Comanche 17.9 46.16) .77 5.3) 8,234 1.60) 150) 1,513) 1,102 565 336, 2,603, 1,037 340 8,829 4,379) 7,619) .801,445| 425 
McAlester Pittsburg....... 12.4\26.86 .53 3.6, 5,756 1.12, 122) 1,120 1,078 . *| 2,070 387 240 6,172 4,546) 5,174) .55/1,453) 418 
Muskogee Muskogee... . . 32.3/48.99| 1.38 9.4] 12,901| 2.51, 109) 2,713) 2,271 . * 3,299) 912) 716 13,834) 14,363) 19,107/ 2.02.2, ‘3t| 591 
Norman Cleveland. .... 11.441.23, .49 3.5) 4,779; .93 124) 1,197 514 224 *| 1,016 598 389 5,125 1,286) 6,164) .65/1,788) 539 
Oklahoma City Oklahoma 204.5'83.75| 8.76) 59.3) 91,84417.91| 127) 15,032/13,802 : * 22,829| 7,700) 5,552 98,486 207 ,303 144,834 15.31/2,442| 708 
; | | | ae 

Okmulgee Okmulgee 16.031.95 .69) 4.5) §,815| 1.13) 103) 1,314 1,126) 325) 249' 1,592 420 243) 6,236) 2,900] 7,022) .741,578| 439 
Ponca City | Kay —_ 16.8 35.66) .72 4.8) 7,450 1.45 112 1,751 1,067; 562 336) 2,142 571 438 7,989) 1,433) 11,220 1.19|2,351| 669 
Sapulpa Creek ‘ 12.2/22.08. .52} 3.6) 4,050, .79 111; 1,080 549 +) 153 1,260' 185 190) 4,343) 672) 5,213, .55|1,455) 426 
Seminole. Seminole ; 11.5'19.06} .49' 3.2) 6,445\ 1.26) 137) 1,279' 508 294 298, 2,726 391; 307; 6,911!) 6,967) 5,348) .57/1,658) 464 
Shawnee Pottawatomie 22.0/40.54, .94) 6.3 10,214 1.99, 119 1,714) 2,069 593 392, 3,346 814 505 10,953 6,288) 10,474, 1.11/1,658| 475 


| | | 
i] | 


| {| 
Stillwater. . Payne... 10.1\28.22) .43) 3.0) 5,518 1.08) 151, 1,165) 490; 546 165 1,305) 674, 222) 5,917) 1,095) 5,615) .59)1,874) 556 


Tulsa. . ‘ Tulsa _.| 141.8'73.47| 6.07| 41.3) 67,806/13.22) 121) 11,675! 9,914) 8,062) 3,547 17,199) 4,353) 3,712 72,710) 80 ,864)120,897/12.78|2,930| 853 

Wewoka... Seminole P 10.317.04 .44 2.6) 3,752) .73) 119 785 306 7 ” 1,489} 237) 148; 4,023 958 | 4,704) -50|1,796 456 

TOTAL ABOVE (CITIES ; 657.5 . 28.15) 190.3'299,448 58.37) 122) 55,803/42,742/11, i710) 6,514 78,631 25,131 (16,028) 321, 104) 377,089 431,144 45.58 2,266; 656 

a a —— — - an = - - — =e ihe paanas 

STATE, TOTAL uate . - (2334.4) ve |oeee| 609.1/513,091 118 112,177 65,318 31,080; 18,327 144070 50, 163) 25,700 550,195 494,896)'945,898 1,553) 405 
ji a, eee! LS Cee = ee oe eo! a ee = ae | | 


*Withheld to avoid disclosure. tFilling stations only. For Oklahoma County figures, see page 247, 
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| 
Abilene Taylor 27.361.76, .43 7.4) 14,331 .79 141 2,738) 2,836 806 634) 3,630 1,517, 857) 14,699) 25,404) 18,480) .65/2,496, 677 


Amarillo Potter-Randall...| 51.5 -80, 13.7) 26,458 1.47, 149 4,981) 2,844 3,080) 1,249) 6,074 *| 1,710 27,137) 34,671) 34,105) 1.19|2,487, 662 
Austin Travis. ... 87.9 79.39, 1.37, 22.5 39,686 2.20, 149; 8,264 *| 3,285 * 8,592) 3,871, 2,297, 40,704 21,219) 50, 714| 1.77|2,251| 577 
Beaumont Jefferson 58.940.82) .92, 15.2) 30,156) 1.67 131} 5,502, 4,547) 2,496) 1,716, 8,011| 2,432 1,324) 30,930) 32,427) 40,976) 1.43 \2. 697; 696 
Beeville Bee 6.8.41.24| .11 1.7) 3,980! .22) 121 820; 401 229 133) (258 379 103; 4, 082/...... || 3,752) .13) 2, 149) 553 
| I 
Big Spring Howard 12.6 52.63) .20, 3.5) 9,109 .51) 169! 1,644) 1,315) 389) 252| 3,067, 900) 445) 9,343]... I 8,152; .28 2,334 647 
Borger Hutchinson 10.052.58 .16 2.9] 5,908 .33) 164) 1,522 . . 431) 1,669 *| 358 6,060) 2,670) 5,260) .181,819) 525 
Breckenridge Stephens 5.8 47.23 .09 1.8, 3,416; .19) 102 832 . 156 109) 1,121; 162 *| 3,504) .... | 3,654) .13/2,056) 627 
Brenham Washington 6.4 25.36 .10 1.9, 3,402) .19| 96 706 . 91 111| 1314) 304) 154, 3,489 ; | 3,722) .13)1,946) 578 
Brownsville Cameron 22.2 27.28) .35 5.2 


5,758, .32) 143 1,111) 845) 464] 383] 1,502) 419) 258) 5,906) 3.461] 9,053) -32/1,728) 409 


9} 6,851} .38) 130) 1,391) 1,022 . 175} 7445; 504 4651) 7,027) 5,099 7,672 .27,1,959) 573 


Brownwood Brown 13.451.69 .21 3 

Sryan Brazos 11.944.10 .19| 3.5) 6,984) .39, 164 1,423) *| 605) 271) 2,108 : *| 7,163 7,077, .25|2,046) 593 
Childress Childress 6.553.21 .10 1.9) 3,556] .20/ 99 872) 500| 156) 131| 1,136 *| ‘| 3,647]. 3,650) .13/1,950! 565 
Cleburne Johnson 10.6'34.77| .16 3.2) 4,499 .25) 110) 1,181, 517) *| 230) 1,295) 300, 273, 4,614) 1,504) 6,282) .221,961| 595 
Corpus Christi... , Nueces 57.461.96 .89 15.8) 31,888 1.77) 230) 6,043 4,074! 1,997, 1,622) 8,432) 4,011) 1,233) 32,706) 19,061) 40,194! 1.41 2,552) 700 

| | | i] | 

Corsicana Navarro 15.229.63 .24 4.5] 6,959| .39| 102 1,881| 977| 509) 283| 1,585) | 651) 334) 7,138) 5, 883) 8,510| a0} ,20e 560 
Dallas Dallas 293.3 73.69 4.57 83.8)172,904 9.59, 140) 28,257,40,91115,513) 7,244 35,886) 9,878) 7,803) 177, 34i| 574, as, ,145| 8.58|2,926| 836 
Del Rio Val Verde 13.386.35 .21| 3.1] 3,812) .21| 128, 693, 578) 97) 163, 1,013| 309) 171| 3,910) 4.157 6,084) .21|1,973) 456 
Denison Grayson | 15.622.38 .24 4.7| 6,423) .36) 155) 1,660} 826)  * 410) 1,685| 401/292 6,588} 2,567) 9,193] .32/1,977) 591 
Denton ; Denton 11,233.10 .17/ 3.3] 6,138) .34) 137 1,275) 975, 158) 176) 2,048) 524) 361) 6,296) 2,173) 5,934) .21/1,814) 530 
EI Paso EI Paso 96.7.73.86 1.51 24.8) 39,115) 2.17) 123) 6,835) 7,630) * *|10,003 2,021) 1,753) 40,119) _——" 63,968) 2.24/2,580) 662 
Fort Worth Tarrant 177.7|78.79, 2.77, 51.6) 92,976) 5.15, 144) 15,767/28,274| 5, 999, 3,529|18,354) 5,186) 4,368) 95, 362) 171, 370)150, sn 5.27 .2,915| 847 
Galveston Galveston 60.3 74.91, .94| 16.5| 24,793) 1.37, 139! 5,925) 2,645| 2,139] 1,308) 4,831| 1,305) 1,024) 25,429) 27, 073) 43,681 1.53/2,652) 724 
Greenville Hunt 13.8,28.35| .22 4.1) 7,335, .41) 142 1,535| 1,073) 464) 301 2,132) 573} 484) 7, 523) 4,883) 7,224) .25|1,769| 523 
Harlingen... Cameron 13.216.29' .20| 3.6) 7,353, .41) 135) 1,154) 1,255) *) 300) 2,445! 548) 259 7,542) 3,597] 6,416| .22/1,806| 485 
Henderson Rusk 6.412.62 .10, 2.0) 6,418 36 136 1,198, 889 293; 215, 2,555 366] 347| 6,583........| 3,140| .111,609) 488 


Hillsboro * Hill 7.8 20.31 .12 2.3; 3,409 .19 112 833, 591 ° 121; 806 287 148) 3,496 "3,750 3,861; .14 1,682) 495 


| | | | 


a 


“Withheld to avoid disclosure. tFilling stations only. tWholesale sales estimated in advance of census release. Before using these figures, see explanation page 9. 


APRIL 10, 1941 {259} 


CITY 


Houston 
Kilgore 
Laredo 
Longview 
Lubbock 


Lufkin 
Marshall 
McAllen 
Midland 
Nacogdoches 


Palestine 
Pampa 
Paris 
Plainview 
Port Arthur 


San Angelo 
San Antonio 
Sherman 
Sweetwater 
Taylor 
Temple 
§Texarkana 


Tyler 

Vernon 
Victoria 
Waco 
Wichita Falls 


TEX A S—City Data—( Continued) 


COUNTY 


Harris 
Gregg-Rusk 
Webb 
Gregg 
Lubbock 


Angelina 
Harrison 
Hidalgo 
Midland 
Nacogdoches 


Anderson 
Gray 
Lamar 
Hale 
Jefferson 


Tom Green 
Bexar 
Grayson 
Nolan 
Williamson 
Bell 


Bowie-Miller, Ark 


Smith 
Wilbarger 
Victoria 
McLennan 
Wichita 


TOTAL ABOVE (CITIES 


STATE TOTAL 


§See also Texarkana, Ark. 


**No Government figures shown for 1935. 
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The Force of Logic 


Laie . .. thet knows the problems of its field and works to 
) solve them. 
. .. that has editorial acumen and the force of authority. 
WHEN . publication has served for fully a half- | . that has a bona fide circulation of eager readers. 
. e . + it H ms “ e . . 
reais = a. vr conclude thet it knows its ie Here is a truly logical relationship — editorial worth com- 
ield and knows its function. plemented by the interest and loyalty of readers and 
WHEN . publication carries more advertising folio, advertisers. 
comparatively, than any other publication in its field, 


then it is logical to conclude that it has editorial 
worth and selling power. 


WHEN a publication is the only one in its field 
with 
Standard Rate and Data, then it is logical to con- 
clude that its integrity is unquestioned. 


@ sworn 


net 


The “SM” symbols mark original, exely. 
sive estimates by SALES MANAGEMENT. 
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RETAIL SALES WHOLE- 
In Thousands of Dollars SALE EFFECTIVE BUYING 
POPULATION, 1940 SALES INCOME 1940 
In Thousands 1940 
1939 U. S. Gov't 1940 + CyD ESTIMATE 
Dollars 

Ratio Furn- Total (in thou- Dollars Per Per 

Mu- % | % | Fami- 1939 Gen. Ap- | iture | Auto | Lum. CD sands in % Fam- Cap 
nic- Coun-| of | lies, | Total of to | Food Mdse.| parel | House-| and | Bldg. Drugs | thou- of _ ily, | ita, 
ipal ty State Est’d State 1935 hold | Filling Hdwe. Est. SM sands) State dol- dol- 
Est. | lars | lars 
l 386.2'72.93, 6.01) 106.4,193,965'10.75| 171 39,990 21,575.22,025 11,789 44,185 13,445 8,262, 198,942) 464,314/271,041, 9.48'2,547| 702 
6.7 -10; 2.0) 7,254 .40 **| 1,405) 528, 461 * 2,905| 595 305 7,440 i 4,738} .16 2,328) 706 
38.9\84.90, .61| 8.5) 9,609 .53 148 1,648 *| 1,385 *| +584 569 * 9,856) 9,274) 14,063) .49'1,654| 361 
13.8\23.76, .21, 4.2) 8,661, .48 89 1,679 1,177 ’ 702, 2,343} 570, 488 8,883, 9,082 6,852 .241,653| 498 
31.6/61.35, .49| 8.7 21,111 1.17) 199 3,455) 4,135 , 910) 5,356) 2,933) 1,497, 21,653) 20,048 13,602 .48 1,572) 431 
9.6\29.72) .15| 2.8 5,158 .29 156 1,244) 566 277 377| +472! *| 373| 5,290 4.304 .151,535 450 
18.4|36.16. .29| 5.2, 7,484 .41 128 1,947 *| 653 341, +592) 703) 435; 7,676... 8,035, .281,545 437 
11.8:11.09 .18, 3.0 6,255 .35 178 1,087, 924 338 383| 2,299) 397} 282) 6,416 2,670 4,387 151,444 371 
9.4\79.80 .15| 2.7, 5,706 .32, 182 * 543 282 196, 1,961, 673) 319; 5,852, 1,350 4,045, .14 1,489) 433 
7.521.56) .12, 2.2) 5,081 .28 140 965 612) 265 94, 2,086, 399 346) 5,211, 2,880 3.272 .111,520 434 
12.1:38.12, .19| 3.5) 5,212) .29)| 113, 1,281) 643 . 276; +502, 496 433, 5,346) 2,528 6.715 .241,900, 554 
12.6 52.83) .20 3.8) 8,544, .47 106 1,778 1,308 7 326; 2,815, 553, 537 8,763) 10,271 8.405 .302,202, 667 
18.7|37.02, .29| 5.2 7,539 .42 139 1,647/ 1,090, 422 *| +338, 208 473) 7,732 4,455 7,158 .251,377 384 
8.343.95 .13, 2.4) 5,472 .30| 144 1,038! 670) 375 130 1,733! 785 350) «= 55,612, 93,112 3,315 = .12, 1,403) 401 
45.5,31.53) .71, 12.4) 20,472 1.13, 143) 4,558 2,561, 1,117; 1,697 4,799) 1,522) 719 20,997) 5,202 30.412 1.062.459) 668 
25.8/65.64, .40| 7.2,15,415 .85) 122 2,888 vs . 745, 3,816 . * 15,811) 19.418 17,355 .612,400 673 
253.1 74.99 3.94 65.5/103,028 5.71, 131 20,424 14,737,13,085 */22,055| 6,533) 3,987 105,672) 121.655 168.823 5.917%,577 667 
17.1\24.67, .27, 5.1) 8,114) .45) 132 1,761, 1,119 562 481 2,292) 672) 423 8,322 3,914 8,311 .291,615 485 
10.359.36, .16 2.8 5,020 .28 141 1,097 - _ 218 1,438, 338) 226 5,149 5,184 .181,838 503 
7.9,18.89| .12 2.2 3,872 .21, 103 736, 439, 168 101, 1,118; 508) 199, 3,971 5.832 3,942 .141,753) 501 
15.434.21, .24 4.2) 6,918 .38; 123) 1,601; 934 479 * 1,825 631; 422) 7,096 4,800 7,471 .261,776 486 
17.0 .27, 5.0) 8,491) .47, 163 1,705) 1,515 as * 2.160; 713) 409) 8,708 3,879 8.069 .281,602 473 

| 

28.340.94, .44, 8.0) 16,670 .93, 103) 3,020, 2,629 1,235 829 4,611, 1,234, 1,054) 17,098 11,847 18.234 .642,271 645 
9.345.34 .14 2.7) 5,476 .30 129 1,069 825) 366 211| 1,388 737 *| 5,617 4,567 .161,714 492 
11.6:48.93, .18 3.3 7,803 .43, 170, 1,567; 815) 225 454, +593, 1,108' 296 8,003 2,812 6,086 .211,848 526 
55.8 54.84 .87 15.5 24,720 1.37, 133 5,285) 4,286, 1,860; 1,062) 6,319 1,478) 1,166, 25,354 43,767 36,130 1.272,337, 647 
44.961.19 .70 13.0) 23,496 1.30 146 4,819 3,218 1,653) 1,155 6,673 1,524 1,132 24,099 14,973 32,281 1.132.479 718 
2241.3 34.93) 615.9'1120163 62.10, 144 215,737/172372 86,059 43,974 /258255 76 ,672 50,940 1148907 1771 533 1503228 52.60 2.441 671 
6418.3 1674.8 1803716 140 403 ,489 238025 109093 70,185 463920|161145|85,900 1850004 |2144,462 2858001 1,706 445 


*Withheld to avoid disclosure. tFilling stations only. 


Before bsing these figures, see explanation page 9. 
tWholesale Sales estimated in advance of census release. 


For Texas County figures, see page 249. 
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es a Ne RRR A RN IE 
| Here is a medium 


. . that has fully justified its existence. 


| a 
wm <J/,, OPTICAL JOURNAL 


AND REVIEW OF OPTOMETRY 


A CHILTON Publication 
100 East 42nd Street New York, N. Y. 
ed 
SALES MANAGEMENT 


paid circulation according to 


TRADING AREAS 
of 
MOUNTAIN STATES 


@ Largest Trading Areas 
e Other Important Trading Centers 


‘@Great Falls ~) 


"a Sittings 
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3 @ Colorado Springs ' 


Tome 
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-@ Pueblo | sa 
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Tucson 1) 
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MONT 


COUNTY 


Beaverhead 
Big Horn 
Blaine 
Broadwater 
Carbon 


Carter 
Cascade 
Cheuteau 
Custer 
Daniels. . 


Dawson 
Deer Lodge 
Fallon 
Fergus 
Flathead. . 


Gallatin 
Garfield 
Glacier 
Golden Valley... 
Granite 


Hill 

Jefferson 
Judith Basin 
Lake 

Lewis and Clark 


Liberty... 
Lincoln 
McCone.. 
Madison 
Meagher 


Mineral 
Missoula 
Musselshell 
Park 
Petroleum 


Phillips 
Pondera 
Powder River... 
Powell 

Prairie 


Ravalli 
Richland 
Roosevelt 
Rosebud 
Sanders 


Sheridan 
Silver Bow 
Stillwater 
Sweet Grass 
Teton 


Toole 
Treasure 
Valley 
Wheatland 
Wibaux 


A N A—County Data 


Total 
1940 
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POPULATION, 1940 
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mw @ on 
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in Thousands 
Ratio 

1940 % Fami- 
to of lies, 
1930 


106 
122 


White 
Fami- 
lies, 


RETAIL SALES 


1939 U. S. Gov't. 


Dollars 
in 


a 
0 


ot 


Ratio 


1940 


Dollars 
in 


Mountain States—County Data 


1939 thousands) Passen- 1940 PER 


to 


U.S.A. Est’d | Est’d | thousands) U.S.A. 1935 


— 
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n— ~ 
wow © w 


_ 
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La) 


= 
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wwnns 


2.0 


4.1 


3,599 
2,856 
3,583 
1,160 
2,632 


395 
22,417 
1,872 
4,539 
1,325 


2,965 
5,340 
1,042 
5,131 
9,718 


9,214 
349 
3,885 
199 
1,280 


5,914 
1,208 
915 
3,280 
11,505 


625 
1,931 
475 
1,631 
846 


009 


-007 
-009 
-003 
-006 


-001 
-053 
004 
011 
-003 


.007 
-013 
-002 
-012 
-023 


-022 
-001 
-009 


-003 


.014 
-003 
002 
-008 
027 


001 
-005 
-001 
-004 
-002 


001 
-036 
-004 
011 
-001 


-006 
-006 
-001 
-005 
-001 


.008 
-008 
008 
-005 
.003 


004 
-065 
004 
-003 
-005 


.007 
.001 
-015 
-003 
-001 


81 
119 
115 
110 

97 


&D 


Estimate 


4,058 
3,220 
4,040 
1,308 
2,967 


445 
25,274 
2,111 
5,117 
1,494 


3,343 
6,021 
1,175 
5,785 
10,956 


10,388 
393 
4,380 
224 
1,443 


6,668 
1,362 
1,032 
3,698 
12,971 


2,122 
5,369 
246 


2,723 
2,828 
481 
2,372 
701 


3,931 
3,586 
3,718 
2,138 
1,631 


1,819 
30,680 
1,724 
1,250 
2,379 


3,333 
421 
7,039 
1,527 
400 


AUTO SALES 

1940 IN- 

COME 

; TAX 
RE- 

New Ratio TURNS 
ger | to 1,000 

Cars 1939 

282; 140, 55 
296! 129° 18 
239 102 «27 
111 14421 
176 105 19 
83 154 «11 
1,478 124) 80 
166) 144, 22 
330, 130) 50 
123, 256 16 
225, 158 40 
401 156) 76 
109! 140° 12 
389| 119 35 
512, 129 36 
613, 128) 50 
34, 117, «4 
331| 109 45 
32) 139) 8 
99 136) 57 
354. 104, 53 
107, 123) 31 
137, 161) (17 
191 146 15 
918, 113) 98 
58) 118), 25 
159) 129) 32 
63 143) 7 
187, 117) 26 
90| 108, 53 
37, 97, 40 
967, 134, 75 
162) 133, 38 
326 127) 57 
21 210) 21 
223, 146 30 
170/ 101 35 
59° 155) 7 
209° 154) 45 
45 150 15 
254 138 22 
238 160, 20 
284, 136 19 
190, 142) 27 
100 108) 24 
225 214 #414 
1,735. 143 100 
138 209 «18 
92, 146 27 
169 125 26 
279 116 «54 
29 116 «21 
395 65 82 
114 148 «44 
34 142~«8 


Before using these figures, see explanation page 9. 


—- 


The “SM” symbols mark original, exely 
sive estimates by SALES MANAGEMENT, 


EFFECTIVE BUYING INCOME, 


1940 yD ESTIMATE 


Dollars 
(in 


% Per 
of Fam- 


thousands) U.S.A._ ily 


.008 2,385 
.006/1,781 
.008 2,274 
.002' 1,880 
.006' 1,392 


-001; 681 
.043|2,547 
-005 1,841 
-009 2,300 
-003/2,123 


-007 2,283 
-012,2,115 
-002 2,024 
013 2,421 
-020 2,204 


-020 2,779 
-001, 731 
-008 2,524 

711 
-003 1,746 


-013 2,850 
-002\1,629 
-002\1,635 
-007|1,375 
024 2,600 


-004 1,393 
£002|2,316 


-001|1,213 
030 2,635 
-004 1,815 
-010 2,140 
-001 1,153 


-006 1,850 
-006 2,332 
.001| 756 
005 1,952 
-0011,445 


008 1,533 
.007 2,090 
009 2,691 
004 1,894 
004 1,342 


-005 1,685 
.056 2,491 
003 1,564 
.002\1,663 
005 1,902 


.007 2,508 
-001 1,639 
.013 2,328 
003 2,508 
.001 1,042 


Per sands of 


&D 


MARKET 
| CONTROLS 


Na- 


White! $1500 | tional | 
Fam- | Pre- | Buying 
ily | ferred | Power 


families 
2,385 1.0 
2,074 9° 
2,468 9 
2,023 2 
1,392) 1.0 
681| N.A 
2,575, 8.1 
1,841 a 
2,300 1.4 
2,123 4 
2,283 1.2 
2,115 1.5 
2,024 4 
2,421 1.7 
2,229 2.2 
2,779, 2.5 
731. NLA 
3,331 J 
711, N.A.. 
1,746 4 
2,948, 2.0 
1,629 3) 
1,635 3 
1,512 1.0) 
2,629 
1,423) N. A. 
1,446) 6 
783, N. A. 
1,393 5 
2,316 2 
1,213 3 
| 2,662 3.9 
1,815 6 
2,182) 1.7 
1,275 a 
1,898 9 
2,413 7 
756 NLA. 
1,952 6 
1,445 2 
1,565 1.1 
2,090 1.1 
2,916 .8 
2,021 7 
1,388 6 
1,685 7 
2,501 7.7 
1,564 5 
1,663 4 
1,902 8 
2,508 9 
1,639 N. A. 
2,328 1.8 
2,508 i 
1,042 2 


.001 


.008 


.014 


.001 


SALES MANAGEMENT 
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MON TAN A—County Data—(Continued) 


RETAIL SALES 


POPULATION, 1940 AUTO SALES 
In Thousands) ee ee ee ee 1940 
1939 U. S. Gov't. 1940 
COUNTY Dollars 
Ratio White Ratio in New Ratio 
Total 1940 Fami- Fami- Dollars 1939 thousands) Passen- 1940 
1940 to of lies, lies, in of to | ger to 
1930 U.S.A. Est'd Est'’d thousands) U.S.A. 1935 Cars 1939 
Estimate 
Yellowstone 168 41.1. 134 .031; 11.5 11.0 21,282 .051, 127 23,994 1,487 135 
Yellowstone Nat'l Park (pt.), See Wyom ing 
STATE TOTAL 554.1; 103 .422 159.4 154.1 222,008 .528 117 250,303 16,275 128 
For Montana City figures, see page 258. 
ID A H O—County Data 
Ada 177 50.1 132 .038 14.4 14.4 24,695 .059 119 25,331 1,623 124 
Adams 177 3.4 119 .002 1.0 9 613. .001 121 629 32 97 
Bannock 171 34.5 110 .026 8.5 8.0 14,097 .034 121 14,460 904 145 
Bear Lake 171 7.9 100 .006 2.0 2.0 2,133 .005, 111 2,188 185, 152 
Benewah 176 7.3 115 .006 2.1 2.0 1,530 .004 147 1,569 98 127 
Bingham 171 21.0 113 .016 4.7 4.5 4,716 011 120 4,837 386 123 
Blaine 177 5.3 140 .004 1.4 1.4 2,177, .005, 236 2,233 204 137 
Boise 177 2.3 126 .002 .7 _ 389.001 «134 399 21) 51 
Bonner 176 15.6 119 .011 4.6 4.6 3,494 .008 120 3,584 227, 124 
Bonneville 171 25.7 131 .020 6.3 6.2 11.776 -028 125 12,079 765, 152 
Boundary 176 5.9 130 .004 1.7 1.7 1.669 -004 155 1,712 88 138 
Butte 171 1.9 96 .001 5 5 392 .001 101 402 34 213 
Camas 177 1.4 96 .001 4 4 296 .001 108 304 31, +163 
Canyon 177 40.8 132 .031 11.4 11.4 13,512 -032 130 13,860 1,018 164 
Caribou 171 2.3 107 .002 - m 807 1.002 129 828 46 98 
Cassia 171 14.6 111 .O11 3.5 3.5 4,485 -011 140 4,600 271 +117 
Clark 171 1.0 89 .001 3 ss 190 ad 195 18 «64 
Clearwater 176 8.2 125 .006 2.2 2.2 2,111, -005 134 2,165 137, 116 
Custer. 171 3.5 112 .003 1.0 9 877, .002 131 990 76 146 
Elmore 177 5.5 122 .004 1.6 1.4 1,732 -004 115 1,777 101. 115 
Franklin 171 10.2 109 .008 2.3 2.3 2.555 -006 142 | 2,621 231 +176 
Fremont 171 10.3 104 .008 2.4 2.4 2.375 -006 116 2,436 199 135 
Gem. 177 9.5 129 .007 2.6 2.6 2.826 007 155 2,899 267 121 
Gooding 177 9.2 122 .007 2.4 2.4 2.668 -006 117 2,737 235 178 
Idaho 176 12.6 125 .010 3.5 3.4 3,200 -008 131 3,282 197 138 
Jefferson 171 10.7, 116 .008 2.5 2.5 1,846 .004 125 1,894 157, 134 
Jerome 171 9.9 118 .007 2.5 2.5 2,820 .007 134 2,893 331, 185 
Kootenai 176 22.2. 114 .020 6.7 6.7 5,847 -014 133 5,998 379, 155 
Latah 176 18.8 106 .014 5.4 5.4 6.1490 -015 119 6,298 393 141 
Lemhi 171 6.5 140 .005 1.9 1.9 2.105 -005 141 2,159 165 145 
Lewis 176 4.6 88 .008 1.3 1.3 1,300 -003 122 1,333 112, 137 
Lincoln 171 4.2 131  .003 oa 1.0 988 .002 99 1,013 76 125 
Madison 171 9.2 110 .007 2.1, 2.0 2.426 .006 121 2,488 189 124 
Minidoka 171 9.9 117 .007 2.5 2.5 2.587 .006 124 2,654 217, 142 
Nez Perce 176 18.8 107 .014 5.7 5.4 9.613 .023 122 9,860 644 156 
Oneida 171 5.3 90 .004 1.3 1.3 1,224 .003 111 1,256 89 120 
Owyhee 177 5.6 137 .004 1.8 1.5 909 .002 147 932 68 100 
Payette 177 9.5 130 .007 2.7 2.7 2.845 .007 137 2,918 193 134 
Power 171 4.0 90 §6.003 1.0 9 1,120 .003 116 1,149 106 110 
Shoshone 176 21.2 111 .016 6.1 5.9 8,686, .020 137 8,910 662, 173 
Teton 171 3.6 101 .003 8 8 539 .001 126 553 76 136 
Twin Falls 171 36.5 122 .028 9.9 9.9 14,802 .035 116 15,183 1,153 149 
Valley 177 4.0 114 .003 1.2 1.2 1,531, .004 154 1,570 106 125 
Washington 177 8.9 111 .007 2.3 2.3 3,230 .008 127 3,313 197 168 
STATE TOTAL 523.4 118 .399 140.7 138.5 175,873 .419 125 180,401 12,707, 141 


IN- 
COME 
TAX 
RE- 
TURNS 
PER 
1,000 


59 


51 


The “SM” symbols mark original, exclu- 


EFFECTIVE BUYING INCOME, 


1940 yD ESTIMATE 


MARKET 

CONTROLS 
Thou- 

Per sandsot, Na- | Buy- 

Dollars Per White $1500 | tional | ing 
in of Fam-| Fam- Pre- | Buying | Pow- 

thousands) U.S.A.) ily ily | ferred | Power | er 
families Index 
26,416 .036 2,301 2,353 5.8 .044 142 
345,355 .4662,167 2,208 65.8 503 119 
30,399 .041.2,117, 2,117 7.3 048 126 
858 .001 884 950 N.A, -001 50 
20,185 .027 2,387 2,464 4.5 -029) 112 
3,389 .005 1,727) 1,727 8} .005! 83 
2,348 003 1,111 1,150 6} 003 50 
6,488 .0091,380 1,422 1.9 .010 63 
2,775, .0041,924 1,924 4 .005) 125 
544 .001, 725 725 WN. A. 001 50 
4,966 .007 1,073) 1,073 1.3 007 64 
15,613  .021 2,471 2,505 3.3| .024 120 
2,764 .004 1,670) 1,670 4 .004 100 
603, .001|1,196 1,196 2 001 + 100 
466 .0011,263 1,263, N.A. .001' 100 
18,503 .025 1,630 1,630 5.0 .028, 90 
1,235 .002 1,883) 1,883 3, .002 100 
6,400 .009 1,832, 1,832 1.5) .009 82 

315 1,145, 1,145 N.A : 

3,229. .004 1,437 1,437 7 .004 67 
1,506 .0021,496 1,595 3 .002 67 
3,445 005 2,217 2,318 6 .004 100 
3,641 .005 1,547 1,547 -7| ~=.006 75 
3,854 .005 1,574 1,574 8 -005 63 
3,958  .005 1,518 1,518 1.0 -006 86 
3,681 .005 1,523) 1,523 9 -006 86 
3,911 .005 1,110 1,134 1.1 .006 60 
3,068 .0041,221, 1,221 8 -004 50 
3,500 .005 1,401 1,401 1.1 -006 86 
8,258 .011/1,228) 1,228 2.0 -012 60 
9,515 .013 1,768 1,768 2.3 .013 93 
2,990 .004 1,581, 1,581 6 .005 100 
2,053 .003 1,547 1,547 4 .003 75 
1,583 .002 1,418 1,527 4 .002 67 
3,915 .005 1,881) 1,946 7 .005 71 
3,732 .005 1,467 1,467 8 .006 86 
12,886 .017 2,273 2,332 2.6 .019 136 
2,028 .003 1,581 1,581 4 -003 76 
1,126 .002 738 738 WN. A. -002 50 
4,026 .0051,498 1,498 1.14 .006 86 
1,704 .002 1,642, 1,730 5 -002 67 
13,355 .018 2,202) 2,227 2.7; .019; 120 
849 .0011,044 1,044 a -001 33 
20,186 .027 2,032, 2,032 4.8,  .030) 107 
2,235 .003,1,914 1,914 4 -003' 100 
4,672 .006 2,030 2,030 9 006 86 
246,757, .3331,753 1,769 56.3 .364, 91 


For idaho City figures, see page 269. 


a 


Before using these figures, see explanation page 9 


\n index to city and county figures, by states and sections, appears on page 5; an 
index to advertisers, on page 286. 


—— 
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COUNTY 


Adams 
Alamosa 
Arapahoe 
Archuleta 
Baca 


Bent 
Boulder 
Chaffee 
Cheyenne 
Clear Creek 


Conejos 
Costilla 
Crowley 
Custer 
Delta 


Denver (Denver 
Dolores 
Douglas 

Eagle 

Elbert 


E! Paso 
Fremont 
Garfield 
Gilpin 
Grand 


Gunnison 
Hinsdale 
Huerfano 
Jackson 
Jefferson 


Kiowa 

Kit Carson 
Lake 

La Plata 
Larimer 


Las Animas 
Lincoln 
Logan 
Mesa 
Mineral 


Moffat 
Montezuma 
Montrose 
Morgan 
Otero 


Ouray 
Park 
Phillips 
Pitkin 
Prowers 


Pueblo (Pueblo 
Rio Blanco 

Rio Grande 
Routt 
Saguache 


San Juan 
San Miguel 
Sedgwick 
Summit 
Teller 


{264} 


172 


172 


172 


172 


172 


172 


172 


172 


172 


172 


172 


172 


172 


172 


172 


172 


COLOR A D O—County Data 


POPULATION, 1940 


In Thousands 
Ratio White 
Total 1940 Fami- Fami- 
1940 to of lies, lies, 
1930 U.S.A. Est’d | Est’d 
23.4 116 .018 5.7 5.3 
10.5 122) .008 Sa 2.6 
32.2 142 .024 9.0 8.9 
3.8 119 .003 1.0 6 
6.2 59 .005 1.7 1.7 
9.6 106 .007 2.4 2.3 
37.4 115 .029 11.3 11.0 
8.1 100 .006 2.4 2.3 
3.0 80 .002 8 8 
3.8 175 .003 1.2 1.2 
11.6 119 .009 2.6 2.4 
7.5 130 .006 1.6 1.5 
5.4 91 .004 1.4 z 
2.3. 107 .002 7 a 
16.6 117 .013 4.5 4.2 
318.4, 111, .242, 96.3) 91.8 
1.9 138 .001 5 5 
3.1 89 .002 1.1 9 
5.3 136 .004 1.5 1.3 
5.5 83 .004 1.5 1.5 
53.7, 108 .041 16.2 15.7 
19.7, 104 .015 5.2 5.0 
10.6. 106 .008 3.0 2.9 
1.6; 133 .001 6 6 
3.5 168 .003 1.0 1.0 
6.2 112 .005 1.8 1.8 
3 78 a 1 
15.9, 93 .012 4.1 3.5 
1.8! 128 .001 5 5 
30.5, 140 .023 8.8 8.8 
2.8 74 .002 8 a 
7.5 77 .006 2.0 2.0 
6.9 140 .005 2.0 1.9 
15.5 119 .012 4.1 3.6 
35.4 107 .027 10.6 10.1 
32.3- 90 .025 8.2 7.1 
5.9 75 =.005 1.7 1.6 
18.3 92 .014 4.7 4.5 
33.8 130 .026 9.2 8.9 
1.0 150 .001 3 3 
5.1, 105 .004 1.5 1.5 
9.7 125 .007, 2.5 2.1 
15.4. 131 .012 4.1 3.8 
17.2, 94 .013, 4.4 4.1 
23.5 96 .018 6.4 5.5 
2.1, 117 .002 6 6 
3.3, 159 .003 1.1 1.1 
4.9 85 .004 1.4 1.4 
1.7; 94 .001 6 6 
12.3 83 .009 3.3 3.0 
68.9 104 .053 18.2 16.5 
2.9 99 .002 8 8 
12.4 125 .009 3.1 3.0 
10.5 112 .008 3.0 2.9 
6.2 99 .005 1.6 1.6 
1.4 74 =.001 4 4 
3.6 167 .003 1.0 1.0 
5.2, 93 .004 1.4 1.3 
1.7. 177 .001 a 7 
6.4 156 .005 2.0 2.0 


RETAIL SALES 


1939 U. S. Gov't. 


Dollars 
in 


of 


Ratio 
1939 
to 


thousands) U.S.A. 1935 


3,861 
4,717 
7,833 

660 
1,190 


1,739 
13,164 
3,081 
629 
1,381 


1,552 
592 
1,107 
314 
4,018 


177,963 
232 

706 
1,296 
681 


23,878 
4,923 
3,238 

325 


498 
1,691 
2,967 
4,939 

12,995 


7,488 
1,649 
5,730 
11,860 
293 


1,628 
2,268 
4,463 
5,343 
6,975 


561 
893 
1,401 
246 
3,479 


24,154 
866 
3,988 
3,059 
1,071 


459 
742 
1,607 
348 
1,908 


-009 
011 
-019 
.002 
003 


-004 
-031 
.007 
-001 
-003 


-004 
001 


001 


-001 


-012 


001 


-001 


001 


146 


140 
126 
138 
153 

85 


142 
114 
127 

89 
173 


123 

98 
139 
149 
174 


92 
111 
178 
154 
134 


120 
116 

94 
145 
155 


139 
142 
132 
110 
110 


141 
95 
99 
86 
98 


146 
133 
150 
141 
139 


142 
166 


1940 


Dollars 
in 
thousands 


GD 


Estimate 


3,988 
4,873 
8,091 

682 
1,559 


1,796 
13,598 
3,183 
650 
1,426 


1,603 
612 


4,151 


183,834 
240 
1,129 
1,339 
1,003 


24,666 
5,085 
3,345 

336 
1,546 


1,925 
45 
3,709 
525 
6,482 


514 
1,747 
3,065 
5,102 

13,424 


7,735 
1,703 
5,919 
12,251 
303 


1,682 
2,343 
4,610 
5,519 
7,205 


579 
922 
1,447 
254 
3,594 


24,951 
895 
4,120 
3,160 
1,106 


474 
766 
1,660 
359 
1,971 


AUTO SALES 
1940 IN- 
COME 
TAX 
RE- 
New Ratio TURNS 
Passen- 1940 PER 
ger to 1,000 
Cars 1939 
206 108 8 
236 113 30 
635 121 17 
36 «(116 8 
123. 148 7 
143 116 20 
984 115 27 
150 102, 37 
61 109 11 
117, 105, 32 
117. 113 6 
47 121 3 
91 140 11 
35° 135 #15 
185, 78 13 
11,195 117 73 
40 154 11 
83 119 27 
114 108, 37 
54 «670 5 
1,168 100 47 
340 129 17 
182, 120, 24 
23 96 22 
88 109, 24 
155, 122) 46 
7 700 
161 82) 15 
71. #178 «21 
630 125) 23 
54 87, 10 
88 107) 10 
262 #+4117, #71 
257 138) 22 
813 102) 24 
440 110 22 
130 120; 15 
364 106 20 
673 118 30 
32 89 # 32 
123 104 22 
160 121 12 
239 «118 18 
302 78 17 
411 101 26 
28 #67 40 
107 +94 44 
89 97 11 
15 50 19 
278 134 17 
1,747 120 37 
82 128 22 
221 +101 27 
224 123 19 
99 113, 22 
42 127 73 
81 137 18 
111 107 16 
39 150 23 
164 109 39 


Before using these figures, see explanation page 9. 


sive estimates by SALES MANA 


EFFECTIVE BUYING INCOME, 


1940 SM ESTIMATE 


Dollars 
(in 


of 


Per 


Fam- 


thousands) U.S.A.| ily 


7,063 
6,508 
10,980 
985 
2,447 


2,859 
20,763 
4,515 
1,083 
2,045 


2,309 
845 
1,789 
577 
6,701 


228,763 
332 
2,012 
1,981 
1,669 


35,027 
6,910 
4,594 

632 


1,857 


3,070 
65 
5,710 
834 
8,718 


753 
2,746 
4,226 
6,483 

17,876 


10,414 
2,526 
8,665 

16,718 

411 


2,365 
3,267 
6,254 
7,336 
12,290 


009 1 
-009 2 
015 1 
-0011 


0031, 


SALES 


, 237 
, 387 
218 
018 


Thou- 
Per sandsof 
White $1500 
Fam- Pre- 
ily ferred 
families 
1,285 2.6 
2,454 1.2 
1,229 4.2 
1,291 2 
1,429 6 
1,217 8 
1,868 4.5 
1,944 8 
1,311 3 
1,755 3 
928 N.A. 
543. NL A. 
1,388 4 
852 1 
1,542 1.5 
2,440 45.2 
617 1 
2,024 3 
1,400 5 
1,087 5 
2,198 7.0 
1,352 1.7 
1,543 1.3 
1,090 os 
1,817 2 
1,743 5 
722 NLA. 
1,534 1.2 
1,580 N.A 
989 4.1 
973 2 
1,370 8 
2,200 4 
1,698 1.8 
1,737 4.7 
1,370 2.1 
1,565 6 
1,896 2.0 
1,857 3.9 
1,398 NLA 
1,533 7 
1,455 8 
1,597 1.6 
1,747 2.0 
2.092 2.1 
1,682 2 
1,432 NLA 
1,511 6 
668 N.A 
1,586 1.1 
1,877 7.3 
1,550 3 
1,828 1.0 
1,470 1.0 
859 4 
2,018 il 
1,215 ae 
1,771 6 
740 2 
1,521 6 


—. 


The “SM” symbols mark original, exely. 


GEMENT 


oD 


MARKET 
CONTROLS 
Na- Buy- 
tional ing 
Buying Pow. 
Power er 
Index 
009, 50 
010 125 
017, 71 
001 33 
003 60 
004, 57 
029) 100 
-006} 100 
001; 50 
.003) 100 
004 44 
001, 2 
002; 50 
001, 50 
009) 69 
349144 
001 100 
003 150 
003 75 
002, 50 
047, 115 
010) 67 
006 75 
001 100 
003, 100 
004 «80 
008 | 67 
.001, 100 
014 «6 
001, 50 
004 67 
007, 140 
010) 8 
026, % 
015 60 
004 8 
012 86 
024 % 
001 100 
004 100 
005 «(72 
009-75 
01 | 8 
016 «89 
001 «0 
002 87 
003, 75 
001 100 
007-78 
050 (4 
002 100 
008 6=«88 
007-78 
002 «4 
061, 100 
002 87 
003% 
001 100 
004 «8 


MANAGEMENT 


‘OLORA D O—County Data—(Continued) Lee colimates’ te SALES Lenmnaraeene. 


RETAIL SALES EFFECTIVE BUYING INCOME, H 


ET POPULATION, 1940 AUTO SALES 
OLS In Thousands ii - 1940 IN- 1940 SM ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 
— - Penn ee TAX — ma 
B COUNTY Dollars RE- Thou- 
al Ratio White Ratio} in New | Ratio TURNS Per jsandsof; Na- Buy- 
~ Total 1940 % Fami- Fami- Dollars | % |1939| thousands) Passen- 1940| PER | Dollars % | Per | White $1500 | tional | ing 
= 1940 to of lies, lies, in of to ger to 1,000 | (in of (Fam-| Fam- | Pre- Buying Pow- 
“ 1930 U.S.A. Est'd Est'd |thousands) U.S.A. 1935 SM | Cars | 1939 thousands) U.S.A. ily | ily | ferred | Power er 
index Esti | ae a 
ste stimate families 6 Index 
a Washington 172 8.3 86 .006 2.2 2.2 1,173 .003 104) 1,212 65 75 5 1,940 .003| 879 879 m -003 50 
7 Weld 172 64.9 100 .049 16.6 14.6 16,700 .039 136 17,251 1,186 107 18 24,076 .033 1,453 1,556 7.3) .034 69 
3 Yuma 172 12.4 91 .009 3.3 3.2 2,802, .007| 113 2,894 175 88 9 4,475 .0061,365) 1,388 1.2 .006 67 
as STATE TOTAL 1,118.8 108 .852 315.0 297.2 409,103. .973 13 423,626, 26,578 113 38 569,455 .7681,808 1,868 126.8 .838 99 
57 i — — 
100 For Colorado City figures, see page 269. 
100 = — : = eon ag = . : SS ee 
50 W YOM IN G—County Data 
100 Sane = = = . 
44 Albany 172 13.9 116 .011 4.1 3.8 6,592 .016 115 7,123 481 112 72 10,553, .014 2,588 2,683 2.4 015 136 
20 Big Horn 172 12.9 115 .010 3.3 3.1 3,939 .009 105 4,256 287 99 25 6,182 .008 1,867 1,952 1.3 008 80 
50 Campbell 172 6.0 89 .005 1.8 1.8 1,805 .004 118 1,950 128 108 22 3,092, .0041,724 1,724 8 -004 80 
50 Carbon 172 12.5 110 .010 3.7 3.5 5,898 .014 121 6,373 429 107 75 10,067, .014 2,703 2,813 1.0 013. +130 
69 Converse 172 6.6 92 .005 1.9 1.9 2,463 .006) 114 2,661 171 89 33 4,221 .006 2,172 2,172 8 005 100 
144 Crook a 5.4 102 .004 1.5 1.4) 932, .002 166 1,007 122 140 14 1,651, .0021,107, 1,154) 4 002 50 
100 Fremont 172 16.1. 154 .012 4.4 3.7 5,089 .012, 140 5,499 357 99 23 8,117, .011.1,865 2,035 1.6 011 92 
150 Goshen 172 12.2 104 .009 3.1 2.9 3,233, .008 128 3,493 225 101 15 5,336 .007\1,727 1,800 1.3) .007 78 
75 Hot Springs 172 4.7 85 .004 1.4 1.4 1,586 .004 111 1,714 124 133 30 2,755 .004 1,913, 1,913 6 004 100 
50 Johnson 172 5.0, 103 .004 1.5 1.5 1,640 .004 117 1,772 100, 112 33 2,811, .004/1,854) 1,854 8 003 75 
115 Laramie 172 30.1. 112 .023 8.3 7.9 14,841, .036 122 16,035 1,166, 96 71 22,095 .030/2,672) 2,746 4.7 .036 157 
67 Lincoln 171 10.3) 94 .008 2.6 2.54 2,998 .007 116 3,239 224 140 35 5,807, .008'2,275 2,328 8 -008 100 
75 Natrona 172 23.9 98 .018 7.4 7.2 12,550; .030) 103 13,560 853, 106 75 | 18,728, .025|2,543, 2,564 3.1 .027' 150 
100 Niobrara 172 5.9 126 .004 1.7 1.7 2,275 .005) 172 2,458 294 143 25 3,446 .005 2,007, 2,007 5 005 125 
100 Park 168 11.0 134 .008 3.1 3.1 4,696 .011) 132 5,074 387 124 34 6,819 .009/2,232 2,232 1.5 010 125 
80 Platte 172 8.0 82 .006 2.2 2.0 2,777, .007 135 3,000 234, 118 20 | 4,686 .006 2,102) 2,205 1.1) .006 100 
Sheridan 172 19.2 114) .015 5.4 5.3 8,542 .020' 120 9,229 475 107 48 14,229| .019'2,618) 2,654 2.5 019 127 
67 Sublette 172 2.8 143, .002 8 8 829, .002 141 896 94 131 35 1,449 .002)1,776| 1,776, N. A. -002, 100 
100 Sweetwater 172 19.4, 107 .015 5.6 5.1 8,522, .020 138 9,208 561 131 82 13,040, .018/2,334 2,452 1.9 .019 127 
61 Teton 172 2.5, 125 .002 7 7 1,126, .003) 189 1,217 90 125 44 1,754 .0022,488| 2,488 3 -003 150. 
50 Uinta 171 7.2, 110 .005 1.8 1.7 2,833, .007 117 3,061 243, 140 39 4,234 .006/2,363) 2,456) oF -007, 140 
67 Washakie 172 5.9 143 .004 1.4 1.3 2,454 .006 119 2,651 204 159 26 3,677, .005 2,550) 2,702 of] -006! 150 
140 Weston 172 4.9 106 .004 1.4 1.4 1,734 .004 113 1,874 186 122 23 2,988 .004 2,092, 2,092 5) -004 100 
83 Yellowstone Nat'l Park. 172 -4 179 1 a 879 .002 133 950 36 «129 ; 154 1,360 1,360) N.A.| .001 
96 —_—_—__ . — ‘ . . —— ; , ‘ - aa He a : ee See a 
STATE TOTAL 246.8 109 .188 69.2 65.8 100,233, .239 121 108 300 7,471 112 49 157,891 .2132,280 2,345 29.3 -225 120 
60 1} 
For Wyoming City figures, see page 270. 
93 'hr vw - : , - " : - ie, ee - : a amis - 
i NEW MEXIC O—County Data 
7 Bernalillo 173 69.3 153) .053 18.1 16.7 25,333, .060 153 26,388 1,499 127 45 34,630 .047 1,915, 1,995 9.0 052 98 
5 Catron 174 4.9 148 .004 1.3 1.0 362 + .001 80 377 55 122 10 605, .001)| 465 542) N. A.) .001 25 
85 k Chaves 174 23.9 122 .018 6.1 5.2 8,551 .020 122 8,907 604 118 36 12,804 .0172,090 2,282 2.7 .018 100 
38 Colfax 172 18.7 97 .014 4.5 4.1 4,935, .012 130 5,140 324 109 35 || 7,272, .010 1,617, 1,705 1.4 .010 71 
: Curry 173 18.0 114 .014 4.8 4.5 8,374 .020 140 8,723 582, 139 34 11,890 .016 2,492 2,569 2.1] .018 128 
De Baca 173 3.7 129 .003 9 7 748 .002 141 779 74 90 20 902, .001 966 1,152) N.A. 002 67 
1 Dona Ana 174 30.4 111 .023 7.3 3.3 5,177 .012 134 5,393 459 123 20 7,741 .010 1,066) 1,534) NN. A. 011 48 
100 Eddy 174 24.1 152 .018 6.1 4.4 8,106 019 +149 8,443 857 125 36 10,691 .014 1,760; 2,088 2.4 .017 94 
78 Grant 174 20.0 105 .015 4.9 2.6 4,904 .012 177 5,108 412 161 31 7,096 .0101,450 1,970 1.6 .011 73 
Guadalupe 173 8.6 122 .007 1.9 1.8 1,469 .004 225 1,530 93 112 12 2,351 .003 1,236 1,281! N. A. .003 43 
94 : 
lo Harding 172 4.4 98 .008 1.1 1.1 670.002 111 698 70 123«7 920 .001 874 874 N. A) .002 67 
| 49 Hidalgo 174 4.8 96 .004 1.2 8 1,685 .004 174 1,755 78 85 34 2,451 .003 1,973 2,432 N. A. 003 75 
oO. Lea 174 21.1 344 .016 §.7 5.3 8,317 020 200 8,663 1,100 111 61 11,858 .016 2,077) 2,151 3.2 019 119 
| Lincoln 174 8.5 118 .007 2.1 1.5 1,413 .003 95 1,472 119 «159 19 2,719 .0041,277 1,550 N.A 003 43 
Luna 174 6.5 105 .005 1.7 1.1 2,223 .005 165 2,316 109 96 39 3,272 .0041,919 2,364 5 .004 80 
. McKinley 173 23.6 114 .018 §.3 1.9 6,548 .016 130 6,821 396 108 32 8,574 .0121,612 2,520 1.2) .013 72 
| 8 Mora 173 10.9 106 .008 2.4 2.4 593 .001 123 618 38 106 4 1,886 .003 785 785 WN. A. 002 25 
100 Otero 174 10.5 108 .008 2.6 1.7 2,295 005 115 2,391 198 142 21 3,552 .0051,362 1,695 oF .005 63 
1 oO _ 173 12.0 111 .009 3.2 3.1 3,504 .008 134 3,650 290 105 27 5,419 .0071,694 1,731 1.2 .008 89 
lo Arriba 172 23.9 112 .018 5.5 5.1 1,744 .004 117 1,817 122 95 5 2,825 .004 512 537. NN. A. .004 22 


Before using these figures, see explanation page 9. 
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The ‘‘SM” symbols mark original, 
1 ued ) sive estimates by SALES MANAGEMENT 
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RETAIL SALES EFFECTIVE BUYING INCOME, 


enema § 1340 GYD ESTIMATE 


1939 U. S. Gov't. i 


POPULATION, 1940 
(In Thousands 


Dollars Thou- 
Ratio White Ratio (in New Ratio TURNS Per sandsof 
1940 &% Fami- Fami- Dollars % 1939 thousands Passen- 1940 PER Dollars % White $1500 © tional ing 
to of | lies, | lies, in of to ger to | 1,000 (in Fam-| Pre- Buying | Pow 
1930 U.S.A. Est’d Est’d | thousands) U.S.A. 1935 Cars | 1939 thousands) U.S.A. i ily ferred | Power 


Estimate families, % Inder 


COUNTY 


Roosevelt , 011 t . 3,010  .007 3,135 4,308, .006 1,188 1, 1.57 
Sandoval j 011 : : 864 .002 900 1,650, .002 516 N. A. 
San Juan : .013 ; ' 2,066 .005 2,152 3,396 .004 906 1, 1.4 
San Miguel . .021 " ; 4,315 . 4,495 6,779 .009 1,071 
Santa Fe , .023 : : 8,628 .021 8,987 13,155 .018 1,910 


Sierra : .005 ; : 1,144 .003 1,192 1,937 .003)1, 
Socorro. . . ; .009 , 3 1,458 .003 1,519 2,424 .003) 
Taos r .014 i : 1,725 .004 1,797 2,616 .004 
Torrance a .009 5 : 1,248 .003 1,300 1,757 

Union . .007 : y 1,990, .005 2,073 3,058 


Valencia . -015 . . 2,366 .006 2,464 3,683 .005 


STATE TOTAL -403 128.4 104.4 125,765 .299 142 131,003 9,451 27 184,221 .2481, 


For New Mexico City figures, see page 270. 


A RIZON A—County Data 


Apache 185 24.1, 136 .018 : : 2,449 «. 2,603 
Cochise 174 34.5 84 .026 : : 10,988 . 11,680 
Coconino 185 . 132. .014 ‘ 5 6,750 . 7,175 315 
Gila 185 : 77.018 ’ ‘ 6,504 . 6,913 
Graham 185 3 117.009 : ‘ 3,138) . 3,336 209 


Greenlee 174 ‘ 88 .007 : ‘ 2,216 . 2,355 171 

Maricopa (Phoenix 185 ° 123,141 . . 66,688 . 70,885 4,003 ‘ ,933 
Mohave 184 ‘ 154, .007 ; ‘ 4,201, . 4,465 200 .008 2,359 
Navajo 185 ‘ 119, .019 . ‘ 5,680 . 6,037 320 -011 1,377 
Pima. ee 186 ; 131| .056 ° ° 28,603 . 30,403 1,755 -053 2,051 


Pinal 185 3 131, .022 ° . 5,443 . 460 .012 1,270 
Santa Cruz 186 : 98 .007 : ‘ 3,519) . 212 y .007 2,158 
Yavapai 185 . 92 .020 , ' 9,321. 526 y -022 2,130 
Yuma 184 a 108 =.015 : . 6,503. 419 5 .013 1,902 


STATE TOTAL 497.8 114 .379 130.0 86.6 162,003 172,198, 10,214 236,020 .318 1,815 


For Arizona City figures, see page 270. 


U T A H—County Data 


.004 
Box Elder 
Cache : : .023 
Carbon 
Daggett 


Davis 
Duchesne 
Emery 
Garfield 
Grand 


-005 

-003 1, 
-001 

-001 

-001 1, 
Iron. . , 5,436 .007 2,653 
Juab ‘ ‘ 4 , ‘ 104 3,372 .005 1,732 
Kane ; d : ‘ ‘ 215 566 .001 1,016 
Millard y ‘ : s ‘ 151 3,334 .004 1,529 
Morgan , ‘ J ‘ ‘ 124 532 774 ~=.001 1,229 


Piute F d F 358 .001 178 412 27 411 .001 757 
Rich : 171 i P ' 165... 120 190 29 7 269 .. 541 
Salt Lake(Salt Lake City)171 3 5 i 87,062 .207 130 100,102 6,162 149,263 .201 2,628 
San Juan 172 ‘ ‘ ; : 426. 194 490 30 516 .001 518 
Sanpete 171 ; ‘ . ! 2,538 .006 130 2,918 155 3,962 .005 984 


Before using these figures, see explanation page 9. 
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NBC 


RED 
NETWORK 


APRIL 10 


268 | 


“Withheld to avoid disclosure. 


U T A H—County Data—( Continued) 


RETAIL SALES 


{Automotive only 


EFFECTIVE BUYING INCOME, 


————= 


The “SM” symbols mark original, exely. 
sive estimate, by SALES MANAGEMENT. 


POPULATION, 1940 ; AUTO SALES SM 
In Thousands _ 1940 IN- 1940 SM ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 
fe ____|| TAX 
COUNTY Dollars RE- Thou- 
Ratio White Ratio in New Ratio TURNS Per sandsof Na- Buy- 
Total 1940 Fami- Fami-| Dollars % (1939 thousands) Passen- 1940 PER | Dollars Per White $1500 _ tional ing 
1940 to of lies, | lies, in of to SM ger to | 1,000 in of Fam- Fam- Pre- Buying Pow. 
1930 U.S.A. Est’d Est’d thousands) U.S.A. 1935 Cars 1939 thousands) U.S.A. _ ily ily ferred Power er 
Estimate families) 7 Index 
Sevier 171 12.1. 108 .009 3.0 3.0 3,072, .007 141 3,532 210 «+115 11 5,378 .0071,816 1,816 9 007, 78 
Summit 171 8.7 91 .007 2.2 2.2 1,598 .004 104 1,837 180 154 25 2,526 .0041,149 1,149 8 004 57 
Tooele 171 9.1 96 .007 2. 2.2 2,157, .005 147 2,480 270, +132 35 3,433 .005 1,469 1,507 8 005 7] 
Uintah 172 9.9 109 .008 2.2 2.0 1,612 .004 149 1,853 113, «121 14 2,822 .0041,265 1,341 6 004 50 
Utah 171 57.4 117. .044 13. 13.7 14,624 .035 137 16,814 1,147 113 13 22,665 .0311,656 1,656 4.1 034 77 
Wasatch 171 5.7 101, .004 1.4 1.4 1,306 .003 145 1,502 113, «161 13 2,179 .003 1,558 1,558 003 75 
Washington 171 9.1. 123 .007 2.1 2.0 1,795 .004 157 2,064 101 +142 6 2,726 .0041,288 1,335 5 004 57 
Wayne 171 2.4 115 .002 5 5 126 126 145 33. 106 3 262 538 538 =#N.A. 50 
Weber 171 56.7 109 .043 15.1 14.7 20,127 .048 116 23,142 1,089 127 44 34,881 .047 2,313 2,345 6.4 047 109 
STATE TOTAL 548.4, 108 .418 139.6 136.6 170,728 .406 129 196,301 12,232 129 36 284,818 .3842,041 2,080 48.9 402 96 
For Utah City figures, see page 271. 
NEV A D A—County Data 
Churchill 179 5.3, 105 .004 1.6 1.5 2,514 .006 126 2,867 132 94 39 4,020 .005 2,574 2,682 ‘ 005 125 
Clark 184 16.4 192 .012 4.8 4.1 9,457. .022 123 10,183 520 107 63 13,120 .018 2,717 2,965 2.0 .020 167 
Douglas 179 2.1, 112 .002 6 6 920 .002, 110 1,049 90 161 77 1,862 .003 3,109 3,109 3S .003 150 
Elko 171 10.9 110 .008 3.2 2.9 5,209 .012 163 5,940 326 125 80 10,262 .014 3,166 3,387 1.4 -013 162 
Esmeralda 179 1.6 144 .001 6 5 878 .002 308 1,001 71, 134 120 1,654 .002 2,668 3,007, N.A .002 200 
Eureka 179 1.4 102 .001 5 3 318 .001 129 363 29 «161 36 558 .0011,210 1,409 1 001 100 
Humboldt 179 4.7 125 .004 1.4 1.1 2,611 .006 148 2,977 153) 122 72 3,887 .005 2,786) 3,105 6 005 125 
Lander 179 1.7, 102 .001 6 5 753, .002, 120 859 32 100 52 1,553 .002 2,664 2,941 a 002 200 
Lincoln 171 4.1 115 .003 1.1 1.0 1,231 .003 135 1,404 122 127 41 2,320 .003 2,030 2,166 4 003 100 
Lyon 179 4.1. 107 .003 1.2 1.1 1,113. .003 150 1,269 48 59 42 2,020 .003 1,682 1,783 4 .003 100 
Mineral 179 2.3, 126 .002 8 6 763 .002 133 870 59, 134 45 1,677, .002 2,158 2,382 3 .002 100 
Nye 179 3.6 90 .003 1.4 1.3 1,967 .005 121 2,243 99 101 78 3,678 .005 2,665 2,770 5 005 167 
Ormsby 179 3.2, 145 .002 9 8 1,492 .004 140 1,701 113, 107 72 2,638 .004 2,821 3,115 § 004 200 
Pershing 179 2.7. 102 .002 9 7 1,035 .002 106 1,180 110, 196 69 2,229 .003 2,574 2,800 2 003, 150 
Storey 179 1.2 182 .001 4 4 398 6.001 126 454 36 120 117 653.001 1,653 1,653 N. A. 001, 100 
Washoe 179 32.5, 120 .025 10.0 9.6 25,214 .060 144 28,751 1,451 119 107 28,838  .038 2,876 2,944 5.8 .048 192 
White Pine 171 12.4 105, .010 3.3 3.1 5,955 .014 170 6,790 459 144 96 9,681 4013 2,952 3,067 1.2 014 140 
STATE TOTAL 110.2 121, .084 33.3 30.1 61,828 .147 141 69,901 3,850 120 83 90,650 .122 2,723 2,877 14.5 .134 160 
For Nevada City figures, see page 271. 
Mountain States—City Dat 
S V ata 
- - ~ = — 
: ] Ss oe, — The “‘SM” symbols mark original, exclu- 
MON TAN A—City Data sive estimates by SALES MANAGEMENT. 
RETAIL SALES 
in Thousands of Dollars WHOLE- EFFECTIVE BUYING 
POPULATION, 1940 2 SALE INCOME 1940 
In Thousands SALES 
1939 U. S. Gov't 1940 1940 SM ESTIMATE 
CITY COUNTY Dollars 
Ratio Furn- Total (in thou- Dollars Per Per 
Mu- Fami- % | 1939 Gen. Ap- iture Auto Lum. SM sands) in » Fam- Cap 
nic- Coun- of | ties, | Total of to Food Mdse. parel House- and Bidg. | Drugs thou- of | ily, | itt, 
ipal ty | State Est'd State 1935 hold — Filling Hdwe. Est. SM sands) State dol- dol- 
Est. lars lars 
Anaconda Deer Lodge 10.9'70.80 1.98 3.3, 5,091 2.29) 123 1,693 555 188 253 $597 . 131 5,740 *| 8,622 2.50 2,602 790 
Billings Yellowstone 23.3 56.72 4.21 7.0 18,576 8.37 125 3,324 2,229) 1,749 548 5,059 1,823 819 20,940, 23,127) 21,463 6.22 3,078 92! 
Bozeman Gallatin 8.747.68 1.56 2.6 7,0193.16 134 1,418 897 . * 1,886 978 165 7,914 2,373 6,700 1.94 2,549 3 
Butte Silver Bow 37.070.00' 6.67, 11.9) 25,08011.30 117 6,475) 2,702 2,002) 1,263 5,273 932 654) 28,276 27,568 36,254 10.503,034 981 


Before using these figures, see explanation page 4. 


SALES MANAGEMENT 


_ exclu- 
MENT 


M 0 N TAN A—City Data—( Continued) 


CITY 


Great Falls 


Havre 
Helena 
Kalispell 
Lewiston 
Livingston 


Miles City 
Missoula 


COUNTY 


Cascade 

Hill 

Lewis and Clark 
Flathead... 


Fergus 
Park 


Custer 
Missoula 


TOTAL ABOVE CITIES 


STATE TOTAL 


*Withheld to avoid disclosure. 


ID A H O—City Data 


Boise 

Caldwell 
Coeur d'Alene 
idaho Falls 
Lewiston 


Moscow 
Nampa 
Pocatello 
Twin Falls 


TOTAL ABOVE 


STATE TOTAL 


Ada 

Canyon 
Kootenai 
Bonneville. . 
Nez Perce 


Latah 
Canyon. . 
Bannock 
Twin Falls 


CITIES 


“Withheld to avoid disclosure. 


POPULATION, 1940 


In Thousands) 


Mu- &% o 
nic- Coun- of 
ipal ty | State 


29.7 70.98 5.36 


6.4.48.90 1.16 
14.9 68.62) 2.69 
8.2\34.36 1.49 
5.9.41.70 1.06 
6.6 57.81, 1.20 


7.3|70.34 1.32 
18.4 64.80 3.32 
177.3 32.02 


554.1 


Fami- % 
lies, | Total of 
Est'd State 


9.1) 20,422) 9.20 


1.8 5,211 2.35 
4.9 10,441, 4.70 
2.6) 7,203 3.24 
1.7, 4,336) 1.95 
2.0, 3,946) 1.78 


2.2, 4,457 
5.6) 14,475 


2.01 
6.52 


54.7 126,257 56.87 


159.4 222,008 


tFilling stations only. 


26.0 51.87 
7.3 17.81 
10.0 45.02 
15.0 58.46 
10.4 55.20 


4.96 
1.39 
1.91 
2.87 
1.99 


6.0 32.01 
12.2 29.80 
17.9 52.07 
12.0 32.78 


1.14 
2.34 
3.42 
2.29 


116.8 22.31 


523.4. 


COLOR A D O—City Data 


Alamosa Alamosa....... 
Boulder Boulder. . 
Colorado Springs 1 Paso 
Denver Denver 
Fort Collins Larimer 
Grand Junction | Mesa 
Greeley Weld 

La Junta Otero 

L Q Rould 
Pueblo Pueblo 
Sterling Logan 
Trinidad Las Animas 


TOTAL ABOVE CITIES 


STATE TOTAL 


“Withheld to avoid disclosure. 
Filling stations only. 


——— 


| 


5.6/53.68, .50 
12.8\34.26 1.15 
36.3)/67.61, 3.25 
318.4 100.0 28.46 
12.2 34.38 1.09 


12.4 36.76 1.11 
15.5 23.83, 1.38 
7.1|29.97| .63 
7.419.78 .66 
51.875.21 4.63 


7.440.54 .66 
13.0:40.31 1.16 
499.9 44.68 


1118.8 


7.8) 22,103 12.57 
2.2 5,182 2.95 
3.2) 4,586 2.61 
3.9 11,086 6.30 
3.4 9,157) 5.21 


1.9; 4,262 
3.5) 6,820 
4.9 11,733 
3.4 11,230 


2.42 
3.88 
6.67 
6.39 


34.2), 86,159 49.00 


140.7 175,873 


The “‘SM" symbols mark original. exclu- 
sive estimates by SALES MANAGE VENT. 


RETAIL SALES 


In Thousands of Dollars 


1939 U. S. Gov't 


Ratio 

1939 Gen. 
to Food Mdse. 

1935 

118 3,966 ‘: 
117, 1,195, 757 
109. 2,257 1,403 
131, 1,259 . 
112 911 732 
115 960 363 
106 1,004 652 
155| 2,756 2,290 
122, 27,218 12,580 
117, 50,657 22,521 
115 3,351 ° 


134 855 558 
135 1,294 ; 
123, 1,832 1,750 
122, 1,589 


122, 1,055 
126 1,263 
121, 2,372 
116 «1,650 


695 
1,291 
1,311 
1,525 


121, 15,261 7,130 


125 37,055 19,697 


fFilling stations only. 


1.5, 4,411 1.08 
4.2 6,622 1.62 
11.8 20,974 5.13 
96.3 177,963 43.50 
3.8 7,640 1.87 


9,835 2.40 
4.8, 9,659 2.36 
2.0 3,641 .89 
2.2 3,869 .95 
13.9) 22,800 


2.1. 4,911 1.20 
3.5 5,761 1.41 


149.7 278 ,086 67.98 


315.0 409,103 


139 812 ; 
108 1,665 464 
140 4,748, 2,615 


140 32,073 44,237 
127. 1,677 778 
149 1,673 - 
139 2,086) 1,199 
106 847 595 
122 940 ' 
145 5,054 4,111 
95 1,015 

119 1,477 


137 54,067 53,999 


135 88,341 64,582 


Ap- 
parel 


224 
194 


233 
872 


7,890 


9,968 


3,120 


6,071 


95 

571 
1,456 
12,654 
476 


374 
613 


152 
223 


256 
370 
17,240 


21,427 


WHOLE- EFFECTIVE BUYING 
= . as SALE INCOME 1840 
SALES 
1940 1940 SM ESTIMATE 
Dollars } 
Furn- Total | (in thou-) Dollars Per | Per 
iture | Auto | Lum. sands) (in % |\Fam-| Cap- 


House-' and | Bldg. | Drug 


hold _ Filling Hdwe. Est. yD 


thou- | of | ily, | ita, 


sands) | State, dol- | dol- 

Est. lars | lars 

* 4,853, 1,637 681) 23,025) 17,823 25,754 7.46/2,841) 866 
*| 1,129 484 *| 5,875) 3,356) 4,119) 1.192.331 641 
390| 2,650' 487 * 11,772) 4,362 14,690 4.252.999, 986 
* 1,850, 282) 194 8,121 2,174, 6,369 1.84/2,487) 772 
46, +362 304 121 4,889 3,394) 4,604) 1.33/2,644, 784 
103; +374 359 *| 4,449) 1,042 4,915 1.422,504 740 
162, 1,182, 332 189 5,025 2,140 5,460 1.58/2,537| 747 
445 3,700, 1,124, 441 16,320 *| 15,743 4.56'2,808) 857 
3,210 28,915 8,742 3,395, 142,346) 87,359 154,693 44.79\2,832) 872 


5,829 56,260 20,505 7,050 250,303) 147,226 345,355 2,167, 623 


For Montana County figures see page 262, 


* 5,955 1,550 743, 22,672 17,312 22,899 9.28'2,935| 881 

* 1,641 621 184 «45,315 2,719 6,063 2.462 781, 834 

* 1,106) 233 173) 4,704 1,305 7,250) 2.94 2,259; 725 

463, 7675 * 282 11,371) 10,126) 10,481 4.25/2,710 697 
233) 2,669 *| 9,393) 6,913, 9,709 3.93/2,819 933 

| | 

106 «6861, +529) 212) 4,372) 2,834 4,827 1.96 2,609 803 
289 1,758 791 253 6,996) 3,415 9,480 3.842.680) 779 
* 2,435) 765 460 12,035) 7,360 13,301 5.392,709 741 

439 3,144 1,791, 343 11,519) 8,351 9,601 3.892,796) 802 
1,530 20,244 6,280 2,650 88,377) 60,335, 93,611 37.942,734 802 
5,947 47,310 18,679 5,671 180,401, 108,226 246,757 1,753, 471 


For Idaho County figures, see page 263. 


1,551 


171, 7357, 536) 226 4,556) 3,452 .612,258 615 
412 1,509 410) 351; 6,840) 1,508) 10,509 1.842.516 819 
846 5,017, 1,278 1,270 21,666 8,834 30,630 5.38/2,598) 844 
7,210 33,533) 5,807) 9,348) 183,834, 352,238 228,763 40.172,376, 718 
303 1,999 888 259 7,892 882, 7,323 1.291,935 601 

* 2,631, 1,276 286 10,159) 6,855 7,291, 1.282.039 587 

450 3,003 928 366 9,978 5,779 10,064 1.77'2,108 650 
191, 837, 270 204) 3,761 1,028, 4,436 .782,208) 630 
166 1,014, 377 191 3,997, 1,188 4,775 .842,146 645 
1,046 41,381 1,317 23,552) 16,988 29,608 5.202,124 572 
214 +444 #4493) 199) 5,073, 3,138 3,837 .67 1,843) 518 
1,722 285 *| 5,951 4,202 4,321 .761,232) 332 

11,009 53,447 13,865 12,700 287,259) 404,191 345,009'60.59\2,305, 690 
13,893 98,444 28,330 19,867 423,626 449,481 569,455 1,808 509 


For Colorado County figures, see page 264. 
Before using these figures, see explanation page 9. 


Before attempting to use either the city or county tables, please read the complete 


explanation which appears on page 9 and following pages. 
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Sweet 5 lo ee 


Retail Sales Zoom in the Rich, 
Responsive Salt Lake Market Area 


ing income per family was 37% above 


4. Starrs = S PANNE 
t 


SPORT ANS ; 


This four-state market (Utah, southern 


Idaho, western Wyoming, eastern Ne- U.S. average. And the upswing is just 
vada) had a 41.7% inerease in retail getting started, with a $36,179,740 in- 


sales in 1940 over 1935. In Salt Lake 
City 1940 per capita retail sales were 
67% above U. S. average; effective buy- 


flux of defense-project dollars supple- 
menting the normal $618,000.000 
diversified new wealth production. 


For adequate coverage of this market you need 


The Sunday Salt Lake Tribune} 


Sunday Magazine and Comic Sections Color—Black and White 


REYNOLDS-FITZGERALD, INC. 


100,000 CIRCULATION 


Home Coverage Carrier 
Delivered 


98% Salt Lake City & County 
69% Utah 

55% Total Market 
No Predates 


National Representatives: 


W YOMIN G—City Data 


The “SM” symbols mark original, exclu. 


RETAIL SALES 


(In Thousands of Dollars WHOLE- EFFECTIVE BUYING 

POPULATION, 1940 oe ee INCOME 1940 

In Thousands | SALES SM 
1939 U. S. Gov't 1940 1940 | ESTIMATE 
CITY COUNTY / toa Fc 

Ratio Furn- Total (in thou- Dollars Per | Per 
Mu- Fami- % | 1939 Gen. Ap-_ iture, | Auto Lum. (SM) sands) (in % | Fam- Cap 
nic- Coun- of | lies, Total of to Food |Mdse. parel House- and § Bidg. Drugs SM] thou- | of | ily, | ita, 
ipal | ty | State Est’d State 1935 hold Filling Hdwe. Est. sands) State dol- | dol- 
Est. lars | lars 
Casper Natrona 17.8 74.51 7.21 5.6) 11,632 11.60 107, 2,025 1,202 710 727, 3,293 694 513 12,568 9,245 16,654/10.42.2,976, 937 
Cheyenne Laramie 22.4 74.34 9.08 6.3 13,81613.78 120 2,648 1,389 1,090 944 3,806 727 761 14,928 9,788 20,689 '12.943,279| 923 
Laramie Albany 10.7 76.75 4.34 -1) 6,181 6.17) 115 1,398 588 320 191, 1,959, 218 296 6,678 * 10,028 6.273,276 937 
Rawlins Carbon §.5 44.21 2.24 1.5 3,994 3.98 119 725 *| 136 178 1,292 268 161 4,315 1,476 5,012) 3.13 3,289 906 
Rock Springs Sweetwater 9.850.70 3.98 2.9 5,931 5.92 143 1,330 382 221 * 1,661 * 204 6,408 3,052 9,711) 6.07 3,363 988 
Sheridan Sheridan 10.5 54.73 4.26 3.2 7,614 7.60 119 1,494 1,129 270 286 2,295 548 312 8,227 2,894 10,596) 6.63/3,331 1.08 
TOTAL ABOVE CITIES 76.7 31.11 22.6 49,168 49.05 118 9,620 4,690 2,747 2,32614,306 2,455 2,247 53,124 26,455 72,690.45.46 3,222 947 
STATE TOTAL 246.8 69.2 100,233 121 21,091 7,580 3,782 3,086 29,778 8,106 4,214 108,300 40,011 157,891 2,280 640 
“Withheld to avoid disclosure. : i For Wyoming County figures, see page 265. 

: : : 

NEW MEXIC O—City Data 


Albuquerque Bernalillo 35.451.04 6.69 9.9 23,33218.55 149 4,365 * 1,912 1,438 71,440 2,171 *| 24,303, 19,783 25,580 13.89/2,585 723 
Carlsbad Eddy 7.1 29.52 1.35 1.9 4,662 3.71 134 1,014 469 171 213 1,531 467 253 4,856 1,196 5,224 2.84/2,822 734 
Clovis Curry 10.155.89 1.90 2.8, 7,436 5.91 139) 1,082' 1,242 258 361| 2,351 946 467, 7,746 3,531 7,849 4.26/2,846 780 
Gallup McKinley 7.0 29.82 1.33 1.8 5,144 4.09 128 794 *| 257 89 7353, 374 196 5,358 * 5,343) 2.90/2,937 759 
Roswell Chaves 13.4 56.36 2.54 3.7 7,664 6.09 119 1,190 1,329 282 318 2,194 1,161 7,983 6,103 10,095 5.47/2,760 751 
Santa Fe Santa Fe 20.266.19 3.83 5.2) 8,021 6.38 133 1,961 . 691 407 +460 529 * 8,355 4,822 12,550 6.81 2,391 62 


TOTAL ABOVE CITIES 


STATE TOTAL 


*Withheid to avoid disclosure. 


Douglas Cochise 
Flagstaff Coconino 
Globe Gila 
Phoenix Maricopa 
Prescott Yavapai 
Tucson Pima 
Yuma Yuma 


TOTAL ABOVE CITIES 


STATE TOTAL 


*Withheld to avoid disclosure. 
| Filling stations only 


ARI ZON A—City Data 


93.2 17.64 


528.7 


8.6 24.97, 1.73 
5.1/27.50, 1.02 
6.125.73) 1.23 
65.4 35.30 13.14 
6.0 22.91 1.21 
36.8 50.41) 7.39 
5.3 27.70 1.07 


133.3 26.79 


497.8 


25.3 56,259 44.73 


128.4 125,765 


137 10,406 3,040 3,571 


142 26,211 12,764) 4,877 


fFilling stations only. 


3,837 2.37 
1.4) 4,103 2.53 
1.8 3,203 1.98 
19.3 47,922 29.58 
1.9 5,065 3.13 
10.0 23,646 14.60 
1.4, 4,226 2.61 


2.4 


38.2 92,002 56.80 


130.0 162,003 


118 807; 998 126 
103 563 . ‘ 
121 879 257 125 
136 6,599 8,027 2.610 
98 1,010 789 175 
140 5,000 3,146 : 
94 674, 691 

128 15,532 13,908 3,036 


134 34,856 20,418 6,271 


2,826 8,329 5,648 916 58,601 35,435 66,641 36.172,641 714 


4,063 35,995 11,596 1,435 348 


ou 


-216 131,003 69,151 184,221 


For New Mexico County figures, see page 265. 


169 914 170 139 4,079 1,336 6,212 2.63 2,619 
115) +425 220 * 4,361 3,783) 1.602.800 74 
* 1,112 *| 160 3,405' 1,229 4,593) 1.95.2,495 74 
2,564 12,596 4,428) 2,463 50,938 52,636 56,405/23.90 2,924 882 
178 1,402 293' 297 5,384 1,335 5,107 2.16 2,650) 6 
* 5,729 1,910 1,453 25,134 13,552 28,12711.92 2,822 76 

* 936 735 223 4,492 3,134 3,714 1.572,619 697 
3,026 23,114 7,756 4,735 97,793 73,222 107,941 45.73 2,828, 90 


5,401 38,977 14,057 7,424 172,198 102,603 236,020 1,815 474 


For Arizona County figures, see page 266. 
Before using these figures, see explanation page 9. 


SALES MANAGEMENT 


For Results 
You Can’t Beat KOY! 


Last year more than 90,000 Arizonans wrote us— 


one letter for every radio home in the state —49% 
more than in 1939—153% more than in 1938! 

Most of these 90,000 letters came from the 11 
counties in which 93% of all Arizona retail sales are 
made! Here’s a responsive market where you can turn 
advertising dollars into profitable sales. 


“Best on the Dial“ 


PHOENIX, ARIZONA 
CBS 


Affiliate of WLS, Chicago 


Nat'l Representatives: JOHN BLAIR & Co. 


ah 1° —e The *‘SM” symbols mark original, exclu- 
UT A H—City Data sive estimates by SALES MANAGEMENT. 


RETAIL SALES 


In Thousands of Dollars WHOLE-,| EFFECTIVE BUYING 
POPULATION, 1940 : , SALE INCOME 1940 
In Thousands SALES SM 
1939 U. S. Gov't 1940 1940 ESTIMATE 
- ee ; 
CITY COUNTY Dollars | 
Ratio Furn- Total | (in thou- Dollars Per | Per . 
Mu- 7 %  Fami- % | 1939 Gen. Ap- iture, Auto Lum. yD sands in % Fam- Cap- } 
nic- Coun- of lies, | Total of to Food Mdse. parel House-| and  Bidg. | Drugs thou- of | ily, | ita, i 
ipal ty State Est'd State 1935 hold Filling Hdwe. Est. sands) State dol- | dol- 
Est. lars | lars 
Logan Cache 11.8 39.84 2.16 3.2 6,516 3.82 124 1,153 . ' 339| +475 482, 208 7,492 3,140 7,902) 2.77|2,457| 666 
Ogden Weber 43.7, 77.03 7.97 12.0 19,503 11.42 116; 3,855 2,740 1,839 *41,215 1,350 779 22,424, 37,186) 30,928 10.86 2,585 708 
Provo , Utah 18.1 31.46 3.30 4.3 7,789 4.56 141 1,367, 1,540 512 470 1,968 707 292 8,956 5,424 9,068 3.182,088) 502 
Salt Lake City Salt Lake 149.9 71.16 27.34 41.4 75,83144.42 128, 13,94715,433 6,806) 5,165 14,746 3,277 3,165 87,189 149,125/121,263 42.58 2,932, 809 
TOTAL ABOVE CITIES 223.5 40.77 60.9 109,639 64.22 126) 20,322 19,713 9,157 5,974 18,404 5,816 4,444 126,061 194,875|169,16159.39.2,779 757 
STATE TOTAL 548.4 139.6 170,728 129) 33,091 25,356 10,609 9,240 41,310 11,823 6,421 196,301) 223,255 284,818 2,041, 519 
“Withheld to avoid disclosure. tFilling stations only. For Utah County figures, see page 266. k 
NEVA D A—€ ‘ity Data 
Las Vegas Clark 8.451.31 7.64 2.6 7,57112.25 136 1,766 . . 255 2,199 524 * 8,633, 3,627 8,539) 9.423,3321,014 
Reno Washoe 21.3 65.6419.34 6.9: 22,87336.99 139 3,909 3,060 1,506 921 5,851 1,140 938 26,081, 12,310 21,515 23.73,3,114 1,009 
TOTAL ABOVE CITIES 29.7 26.98 9.5 30,44449.24 138 5,675 3,060 1,506 1,176 8,050 1,664 938 34,714) 15,937 30,054/33.15\3,173 1,011 : 
STATE TOTAL 110.2 33.3 61,828 141, 13,332 5,491) 2.449 1,579 15,445 3,639 2,483 69,901) 26,510, 90,650 2,723, 823 


: 


—— ——— — —- a -_——— - - - —_ — oe - + 
r 


"Withheld to avoid disclosure. Before using these figures, see explanation page 9. For Nevada County figures, see page 268. 
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SALES MANAGEMI 


CENTERS ON PACIFIC COAST! 


Are you maneuvering 
your sales ammunition into 
these 11 ‘‘SALES FRONTS”’ ? 


The 11 MOST IMPORTANT SALES 
4 


Seattle 


Tacothe 


f Pordand 


) 


Sacramento 


Oakland | 
San Francisco 


COMPRISED OF 11 TOP TRADING AREAS 


EASY TO REACH 
EASY TO CULTIVATE 


Pacific Parade (Locally edited Magazine Sections) and 


Pacific Comies were conceived and organized for low 


cost color coverage on the Pacific Coast for those who 
know best WHERE and HOW sales are made in this 


rich area. 


Here are 11 independent newspapers with a circulation 
of 1,252,815 concentrated in this strategic area—ll 
major merchandising influences ready to do a real sales 
job for you. 


YOU GET THEM ALL 


un 


‘‘Pacific Parade’ and ‘‘Pacific Comics”’ 
NEWSPAPER GROUPS, INC. 


420 LEXINGTON AVENUE, NEW YORK CITY 


110 Sutter St., San Francisco . 360 North Michigan Avenue, Chicago 
General Motors Building, Detroit 


Fresno 


MEMBER NEWSPAPERS 


s, angeles 


| Los Angeles Times Fresno Bee 

h Long Beach Press-Telegram Sacramento Bee 

Long Beac San Diego Union Portland Journal 

San Francisco Chronicle Seattle Times 

San Diego Oakland Tribune Spokane Spokesman-Review 
Tacoma News-Tribune 
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Pacifie States—County Data 


————s 


WASHINGT O N—County Data see colieates tn SALES RARAOERUEE 
RETAIL SALES EFFECTIVE BUYING INCOME, 

POPULATION, 1940 AUTO SALES yD 

(in Thousands) 7 - 1940 IN- 1940 SM ESTIMATE MARKET 
1939 U. S. Gov't. 1940 COME CONTROLS 

= : x a = OE ae - 

COUNTY Dollars RE- Thou- 

Ratio White Ratio in New Ratio, TURNS Per sandsof Na-  Buy- 

Total 1940, %  Fami- Fami- Dollars % \1939 thousands) Passen- 1940| PER _ Dollars % Per White $1500 = tional ing 

1940 to of lies, | lies, in of to ger to 1,000 (in of Fam- Fam- Pre- Buying Pow- 

1930 U.S.A. Est’d Est’d thousands) U.S.A. 1935 CD Cars 1939 thousands) U.S.A. _ ily ily ferred Power er 
Estimate families 7% Index 
Adams 176 6.2 80, .005 1.7 1.6 2,316 .005 113 2,480 148 «144 52 4,321, .006 2,606 2,687 5 -006' 120 
Asotin 176 8.4 103 .006 2.5 2.5 1,175 .003 98 1,258 92 111 13 2,266 .003 917 917 1.1 -003 5 
Benton 175 12.0 110 .009 3.3 3.3 2,737. +.007, 124 2,931 150 «117 17 5,027 .0071,509 1,509 1.1 006 67 
Chelan 175 34.4, 109 .026 10.4 10.2 15,555 .037 110 16,658 705 +112 47 23,105 .031.2,232 2,247 5.5 .032 123 
Clallam 175 21.5 105 .016 6.5 6.2 7,139, .017 112 7,645 544 163 41 10,547 .014.1,620 1,671 2.6 015 «694 


Clark 4 4.6 6 14,502 15,530 22,470 + .0301,541 1,541 : 

Columbia 176 5.5, 104 .004 1.6 1.6 1,477, .004 108 1,582 89 117 44 3,775 .005 2,329 2,329 5 .004 100 
Cowlitz 178 39.5 124 .030 11.6 11.4 14,099 .034 152 15,098 1.025 140 47 23,095 .0311,999 2,013 4.5 032 107 
Douglas 176 9.5 126) .007; 2.5: 2.5 1,392 .003 126 1,491 95, 114 922 2,056 .003 808 808 7 .003  @ 
Ferry 176 4.7 109 .004 1.4 1,3 748 .002 144 801 50 93 18 1,271 .002 909 954 N.A. 002 50 


Franklin 3 1.9 1.8 2,547 2,728 3,944 .005 2,108 7 

Garfield 176 3.4 92 .003 1.0 1.0 1,227, .003 100 1,314 98 156 70 2,515 .003 2,548 2,548 3 003 100 
Grant 176 14.6 257 .011 46 4.6 5,517, .013 181 5,908 453 116 49 7,583 .010 1,630 1,630 1.6 011 100 
Grays Harbor 175 51.9 86 .040 16.3 16.0 20,169 .048 131 21,599 1,580 160 56 32,989 .0442,022 2,044 7.1 046 «(115 
Island 175 6.0 112 .004 2.0 2.0 1,066 .002 146 1,142 70 «108 - 1,442 .002 718 718 5 002, «50 


Jefferson 175 8.8 106 .007 2.6 2.5 2,166, .005 100 2,320 140 «(131 36 4,024 .0051,536 1,574 9 005 71 
King (Seattle 175 503.3, 109 .383 167.7 162.7 238,317/ .567 129 255,211 14,376 126 988 399,563 .5392,382 2.423 80.5 538 140 
Kitsap 175 44.4 144 .034 14.0 13.7 15,085 .036 150 16,154 1,220 167 55 25,297. .034 1,807 1,831 4.9 035 103 
Kittitas 175 20.1 11 .015 5.8 5.7 7,350 .017 129 7,871 430 124 4 11,220 .015 1,936 1,960 2.1 016 107 
Klickitat 178 11.4 116 .009 3.4 3.2 3,058 .007' 129 3,275 219 125 929 4,889 .0071,454 1,486 1.0 .007, 78 


Lewis 0 of 2.1 12,500 13,386 18,896  .026 1,559 4.3 

Lincoln 176 11.3; 95) .008;} 3.3 3.3 4,480 .011, 102 4,798 242 109 #62 8,027 .0112,446 2.446 1.0 010 ‘Til 
Mason 175 11.6 115 .009 3.6 3.5 3,415 .008 133 3,657 284 207 40 6,161 .008 1,697 1,733 1.2 008 =«89 
Okanogan 176 24.6 133 .019 5.3 5.1 6,489 .015 107 6,949 444 118 26 9,413 .013 1,781 1,822 1.8 014 (74 
Pacific 178 15.7 105 .012 49 4.9 4,702 .011 165 5,035 383 163 32 8,234 .011 1,684 1,684 1.6 012 100 


Pend Oreille 176 7.0 98 .005 2.1, 2.1 1,718 .004 135 1,840 153 134 «8637 2,830 .0041,354 1,354 7 i 
Pierce (Tacoma 175 175.7; 107, .134 55.1 54.0 67,454 .161, 139 72,236 4,367 139 63 110,558 .1492,006 2,029 19.8 .151 113 
San Juan 175 3.1 100 .002, 1.0 9 624 .001 117 668 43 143 25 1,476 .0021,434 1,520 3 002 100 
Skagit 175 37.5 107, .029 11.1 11.0 11,907, .028 129 12,751 773 138 29 18,509 .025 1,672 1,682 4.0 026 «(90 
Skamania 178 4.6 160 .004 1.4 1.4 760 .002 87 814 55 100 12 1,374 .002 974 974 NA. .002 5% 


= 


Snohomish 175 88.4 112 .067 27.4 27.2 28,617 .068 140 30,646 1,921 150 40 44,713 .060 1,632 1,540 11.0 063 «(94 
Spokane (Spokane 176 164.2 109 .125 50.0 49.6 71,307, .170 113 76,362 4,116 126 68 122,993 .166 2,461 2,470 21.5 163 130 
Stevens 176 18.7 101, .014 5.5 5.3 3,641 .009 121 3,899 238 145 17 6,529 .0091,179 1,206 1.4 009, 64 
Thurston 175 36.9 118 .028 11.6 11.5 13,974, .033 137 14,965 1,024 132 49 22,236 .030 1,916 1,929 4.6 031 11 
Wahkiakum 178 4.3, 110 .003 1.3 1.3 726 .002 131 777 89 202 27 1,536 .0021,216 1,216 4 002 «87 


Walla Walla 176 5 .023 ° 4 13,123 14,053 628 20,898 .028 2,486 2. 3.7 

Whatcom 175 60.2 102) .046 18.5 18.2 20,836 .050, 121 22,313 1,068 137 34 32,304 .0441,748 1,761 7.2 .045 98 
Whitman 176 27.2 97 .021 7.8 7.8 10,170 .024 95 10,891 762, 142 =650 16,572 .0222,115 2,115 3.4 023 110 
Yakima 175 98.6 127 .075 28.4 27.3 34,705 .083 117 37,165 1,929 135 34 53,869 .073 1,895 1,939 13.1 075 100 


STATE TOTAL 311 


534.2 523. 668,790 1.592 


716,201 


41,753 


1,098,497 1.481 2,056 


For Washington City figures, see page 278. 


OR EG O N—County Data 


Baker 178 18.3, 109, .014 5.4 5.4 7,286 .017 130 7,404 404 94 35 10,124 .013 1,877 1,877 1.6 014 100 
Benton 178 18.6; 112 .014 5.7 5.7 7,942 .019 150 8,070 665 149 32 10,448 .0141,822 1,822 1.9 016 «114 
Clackamas 178 56.8 123, .043 17.6 17.6 12,472 .030 136 12,673 1,264 146 29 17,602 .0241,000 1,000 6.0 027 )63 
Clatsop 178 24.3 115, .018 7.6 7.4 11,159 .026 148 11,339 674 108 56 14,937 .0201,976 1,996 2.5 022 122 
Columbia 178 20.7 103 .016 6.2 6.1 5,354 .013 130 5,440 452 120 41 8,399 .011 1,357 1,371 ee on 88 


Coos 178 32.3) 114 .025 10.1 10.1 11,837 .028 124 12,028 1,048 161 40 17,704 .0241,761 1,761 3.6 026 104 
Crook 178 5.5 165 .004 1.6 1.6 1,498 .003 193 1,522 177 148 §=26 2,032 .003 1,284 1,284 5 003-75 
Curry 178 4.4 135 .003 1.4 1.2 1,169 .003 155 1,188 101 187 18 1,464 .002 1,052 1,116 4 .003 100 
Deschutes 178 18.6 126 .014 5.6 5.6 8,668 .021 154 8,808 577. 123 52 11,139 .015 1,998 1,998 2.4 017, 121 
Douglas 178 25.6' 117 .020 7.8 7.8 7,886 .019 127 8,013 596 133 26 11,375, .015 1,450 1,450 2.3 017,85 


Gilliam -002 


1,339 .003 1,361 -003 2,564 


Before using these figures, see explanation page 9. 


SALES MANAGEMEN 


LINENS © DOMESTICS 


NISHINGS 


MENS EUR 


WHAT IS THE 
DEPARTMENT STORE MIND? 


How does tt think. work, operate— 


Put yourself in the department store executive’s shoes—get a ... . all the things it takes to operate the store, sell the 
fleeting glance of what runs through his mind as he sits in his merchandise and deliver it to the customer AT A PROFIT. 
office, or walks around the first floor, the second floor, or any | 
other floor... . Chis then is the department store mind—a quick picture of 
how the department store executive’s mind thinks and operates. 
accessories, gloves, handbags, hosiery, millinery—cos- But what is the best way to reach this mind with your sales 
z e ” 


metics, gifts, notions, jewelry, silverware, stationery messase. 
coats, dresses, corsets, lingerie, underiwear—men’s wear, 
infants’ and children’s wear, shoes—domestics, linens, 
fabrics, floor-coverings—appliances, home furnishings, 
housewares, etc. each department related to others. 


Obviously, through the publication that is also department store 
minded—the publication that thinks in terms of, is edited for, 

multiple departments—the publication that keeps ever before it 

the complete department store picture—the publication, the very 

name of which signifies the declaration of purpose to which its 

But this is only a part of the fleeting glance—part of the De service is dedicated—DEPARTMENT STORE ECONOMIST. 

Partment Store Mind. He’s giving just as much thought to... . 


Advertise in the ECONOMIST—reach 27,000 buying minded, 


lighting, display cases, fixtures, flooring, elevators, es- profit conscious individuals in the 6,800—$100,000 volume and 
calators, air conditioning, delivery service, wrappings, up stores in the United States—responsible for over 80% of the 
accounting, typing and marking machines, credits, col- business done by more than 50,000 general merchandise-appare] 
lections, merchandising, advertising. promotions, ete. stores. 

” 4 a ™ a! 4 Y 1 
DEPARTMENT STORE ECONOMIST 
4 4 A Aa b ; 4 4 J A F : a 

q 7 , “—— wr “rT? . Tr ‘ . ° 
Chestnut at 56th 30.000 CCA rWICK EACH MONTH 1836 Euclid Avenue 


Philadelphia 1) Cleveland 


29 East Madison A Chilton Publication 201 Oceano Drive 
Chicago 100 East 42nd Street, New York, N. Y Los Angeles 
APRIL 10, 1941 .2733 


O REG O N—County Data 


COUNTY 


Grant 178 
Harney 178 
Hood River 178 
Jackson 178 


Jefferson 178 
Josephine 178 
Klamath 178 
Lake 178 
Lane 178 


Lincoln 178 
Linn 178 
Malheur 177 
Marion 178 
Morrow 178 


Multnomah (Portland) 178 
Polk 178 
Sherman 178 
Tillamook 178 
Umatilla 178 


Union 178 
Wallowa 178 
Wasco 178 
Washington 178 
Wheeler 178 


Yamhill 178 


STATE TOTAL 


CALIE 


Alameda Berkeley- 
Oakland 

Alpine 

Amador 

Butte 

Calaveras 

a 

+ 

Colusa 

Contra Costa 

Del Norte 

Eldorado 

Fresno (Fresno 


Glenn 

Humboldt 

Imperial 

Inyo 

Kern 184 


Kings 180 
Lake 183 
Lassen 182 
Los Angeles (S. Monica- 
Glendale-Long Beach- 
L. Angeles-Pasadena) 184 
Madera 180 


Marin 183 
Mariposa 183 
Mendocino 183 
Merced 183 
Modoc 182 


*Not available for 1939. 
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(Continued) 


RETAIL SALES 
POPULATION, 1940 AUTO SALES 


in Thousands 1940 IN- 


1939 U. S. Gov't. 
TAX 


Dollars RE- 
Ratio White Ratio 


1940 y, Fami- Fami- Dollars 
to ot lies, lies, in of 


1930 U.S.A. Est’d Est’d thousands) U.S.A. 1935 yD Cars 1939 
Estimate 


1939 | thousands) Passen- 1940, PER 
to 


-005 . ° . , 128 1,980 216 
004 . ‘ J ‘ 134 2,462 261 
.009 ° ; ‘ 112 3,874 271 
027 ° , ‘ ‘ 130 13,659 881 


-002 ‘ ‘ ° 128 570 65 
141 5,441 400 

149 21,804 1,653 

112 2,594 265 

25,514. 158 25,926 1,708 


4,281. 154 4,350 242 
8,447 . 141 8,583 659 
5,168 . 124 5,252 281 
26,884 . 142 27,318 1,910 
1,220 . 126 1,240 122 


126 193,825 13,278 
143 3,788 321 
635 90 

3,964 

10,171 


‘ 6,429 
006 ; ‘ ’ A 2,307 
. 6,640 


.030 ‘ ; ; ‘ 9,465 
-002 ° ‘ d 813 


020! 7.8 020 126 8,364 614 


-828 335.9 331. 442,160 1.052 132 449,300 32,045 


For Oregon City figures, see page 280. 


‘ounty Data 


-385 162.8 155.7 
1 


250,580 262,149 17,769 


.007 
-032 
006 


-008 
074 
.004 


4,813 


343 
1,176 
1,810 

346 
4,214 


14,275 991 
2,963 159 
5,891 631 


1,314,497 1,375,187 102,631 77 
6,984 . 7,306 552 31 


18,448. 19,300 1,621 
1,662 . 1,739 166 
9,106 . 9,526 515 

17,877... 18,702 1,230 
2,467 . 2,581 291 


1940 COME 


in New Ratio TURNS 


ger to 1,000 


The “SM” symbols mark original, exejy. 
sive estimate, by SALES MANAGEMENT, 


&D 


MARKET 
CONTROLS 


EFFECTIVE BUYING INCOME, 


1940 SM ESTIMATE 


Thou- 

Per sandsof WNa- Buy- 

Dollars % Per White $1500 | tional ing 
in of Fam- Fam- Pre- Buying Pow- 
thousands) U.S.A. _ ily ily ferred Power er 
families Index 


a 


-004 1,555 
-005 2,279 
-009 1,934 
19,236 .026 1,703 


824 .001 1,325 
8,318 .011 1,587 
31,485 .042 2,646 
3,786 .005 1,964 
35,755 .0481,711 


6,485 .0091, 
11,160 .0151 
8,025 .0111, 
38,535' .0521, 
2,266 .0031, 


280,908 .378 2,410 
5,680 .008 972 
1,310 .001 1,754 
5,939 .008 1,575 

15,069 .020 2,021 


8,812 .012 1,657 
3,515, .005 1,618 
9,170 .012 2,330 
12,026 .016 1,012 
1,126 .0021, 


11,517. _.016 1, 


641,201 .8631, 


= 
-577 2,629 
480 
-007 2,091 
-040 2,230 
-006 1,629 


428,107 


-009 2,381 

-081 2,061 

-004 1,910 

-010 1,642 

112,540 .152 2,241 
7,913' .011 2,242 
30,787, .042 2,238 
37,499 .051 2,498 
6,385 .007 2,702 
92,013 .124 2,545 


16,462 .022 1,703 
5,039 .007 1,856 
8,851 .012 2,063 


2,200,262 2.967 2,462 
10,617  .014 1,619 


32,596 .0442,410 2, : .044 
2,801 .0041,450 1, ‘ .004 
14,209 .019 1,846 1, ; .020 
28,592 .038 2,217 . 
4,442 .006 1,624 1, : .006 


Before using these figures, see explanation page . 


SALES MANAGEMENT 


. . . And where 


method begins. It’s the 


WA 


methods of measuring advertising value end, this new 


Los Angeles Retail Merchants Credit Association’s recent 


analysis of their consumer market and its coverage by the Los Angeles newspapers. 


heres a new 


measuring method 


Who is the R.M.C. A.? 


An organization of giant proportions, the R.M.C.A. writes the 
majority of credit reports for Los Angeles merchants and pro- 
fessional men. It’s one of the largest merchant credit reporting 
associations in the United States, and exceeds all others in 
the number of complete credit reports developed annually. 


What Did the R.M.C. A. 
Analysis Do? 


A thorough study of incomes of customers and clients of 
R.M.C.A. members was made by the R.M.C.A. which showed: 
1% 16% 
of the R.M.C.A. customers have 

incomes of $5,000 or over. 


of the R.M.C.A. customers have in 
comes between $3,000 and $4,99' 


53% 24% 
of the R.M.C.A. customers have in- of the R.M.C.A. customers have 
comes between $1,500 and $2,999. incomes from $0 to $1,499, 


What Did the R.M.C. A. 
Newspaper Coverage 
Study Reveal? 


The per cent of R.M.C.A. customers reached by each Los 
Angeles newspaper in the four income groups was determined. 
Two of the most important results were: 


Newspaper coverage of all R.M.C.A Newspaper coverage of RM.C.A. custom 

customers ers with incomes between $1,500 and $2,999 

Sunday Times ...........58.1% Sunday Times ...........99.9% 
Sunday Examiner ........38.6 Sunday Examiner ........39.6 
eee 43.0 DRY TUM: ccc c0se scene 
Daily Examiner .......... 18.5 Daily Examiner «25.00.00 18.2 
Herald & Express ........37.2 Herald & Express ........35.8 
ME on Pou ons conc ae POW sia taawecs wan anes 27.7 


Though the Los Angeles Times leads in every income group, particularly 
significant is The Times’ leadership in the mass market group (tabulated 
above) at which most newspaper advertising is aimed, 


For complete facts about the 
R.M.C.A. study, address the 
limes” Research Department. 


LOS ANGELES TIM 


Represented by Williams, Lawrence & Cresmer 
New York - Chicago - Detroit + San Francisco 


EN 
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CALIFORNIA—County 


RETAIL SALES 
POPULATION, 1940 
(In Thousands) 


AUTO SALES 
1940 


1939 U. S. Gov't. 


Dollars 
(in New 
thousands) Passen- 1940 


ODD cars 12 


Cars 1939 
Estimate 


White 
Fami- 
lies, 
Est'd 


Ratio 

Dollars % 1939 
in of to | 
thousands) U.S.A. 1935 | 


% \Fami- 
of lies, 
U.S.A. Est'd 


Mono 
Monterey 
Napa 
Nevada 
Orange 


814 
34,616 
11,426 

8,819 
50,112 


852 
36,214 
11,954 

9,226 
52,426 


50 
2,639 
871) 
543 
3,986 


Placer 

Plumas 

Riverside 

Sacramento (Sacr’m'to 
San Benito 


11,243 
3,971 
38,958 
91,716 
3,921 


11,762 
4,154 
40,757 
95,951 
4,102 


851 
343 
2,830 
5,551 
282 


San Bernardino 

San Diego (San Diego 
San Francisco (S. Fran. 
San Joaquin (Stockton 
San Luis Obispo 


59,747 
120,707 
383,554 

55,130 

14,812 


62,506 
126,280 
401,263 

57,675 

15,496 


4,671 
8,976 
21,331 
3,394 
881 


128 
129 
124 
131 


San Mateo 

Santa Barbara 

Santa Clara (San Jose 
Santa Cruz 

Shasta 


43,452 
36,344 
79,769 
21,663 
13,587 


177 
122 
155 
141 
210 


45,458 
38,022 
83,452 
22,663 
14,214 


4,123 
2,209 
5,337 
1,149 
1,192 


120 


207 
Sierra 125 
112 
120 
111 
132 


901 
11,411 
19,005 
35,765 
34,641 


134 
148 
142 
133 
132 


943 
11,938 
19,882 
37,416 
36,240 


88 
853 
1,718 
1,722 
2,264 


Siskiyou 
Solano 
Sonoma 
Stanislaus 


Sutter 
Tehama 
Trinity 


128 
104 
141 
137 
117 


3,792 
5,900 
835 
35,023 
5,120 


150 
127 
115 
143 
142 


3,967 
6,172 
874 
36,640 
5,356 


442 
312 
79 
2,290 
384 


.003 
Tulare 


Tuolumne .008 
Ventura 
Yolo 
Yuba 


125 
116 
150 


-053 
.021 
-013 


26,113 
10,007 
11,618 


132 
131 
128 


27,319 
10,469 
12,154 


2,114 
726 
601 


STATE TOTAL 121 5.235 2131.0 1962.6 3,187,809 7.585 137; 3,334,989 229,659 


For California City figures, see page 280. 


Pacifie States—City Data 


WASHING TO N—City Data 


RETAIL SALES 


In Thousands of Dollars 
POPULATION, 1940 


In Thousands 


1939 U. S. Gov't 


COUNTY 
Ratio 
1939 
or to 
State 1935 


Furn- 
iture, 
House- 


Mu- 
nic- 
ipal 


Fami- 
of lies, 
State Est'd 


Gen. 
Food Mdse. 


Ap- 
parel 


Auto 


Coun- and 


ty 


Total 


TAX 


RE- 
Ratio TURNS 
PER 
1,000 
| thousands) U.S.A. 


Lum. 
Bidg. 


EFFECTIVE BUYING INCOME, 


1940 yD ESTIMATE 


Dollars 
in 


1,360 
54,947 
16,300 
14,065 
80,429 


19,628 
6,281 
59,164 
147,652 
7,164 


101,694 
210,324 
688,778 
86,565 
23,791 


77,786 
59,939 
126,532 
33,302 
21,503 


1,602 
17,212 
34,729 
56,171 
54,323 


6,934 
9,584 
1,468 
55,802 
8,083 


42,769 
16,284 
18,383 


5,316,416 


Drugs 


hold Filling Hdwe. 


% Per 
of Fam- 
ily 


-002 1,773 
-074 2,686 
-022 2,113 
-019 2,336 
-108 2,007 


-025 2,355 
-008 1,790 
-080 1,876 
-199 3,010 
-010 2,054 


-137 2,178 
-284 2,322 
-929 3,335 
-117 2,363 
-032 2,345 


-105 2,323 
-081 2,881 
-171 2,420 
-045 2,227 
-029 2,398 


-002 1,492 
-023 1,983 
-047 2,552 
-076 2,592 
-073 2,482 


-009 1,259 
-013 2,125 
-002 1,030 
.075 1,893 
011 2,424 


-058 2,268 

022 2,098 

-025 3,688 
= 


7.167 2,495 


The *“‘SM” symbols mark original, 


exclu- 
EMENT, 


OD 


MARKET 
CONTROLS 
Thou- ign 
sands of 
$1500 
Pre- 
ferred 
families 


Per 
White 
Fam- 

ily 


Na- 
tional 
Buying 
Power 


Buy- 
ing 
Pow- 


2,064 
2,830 
2,135 
2,378 
2,136 


2,525 
1,840 
2,074 
3,169 
2,177 


2,385 
2,433 
3,422 
2,466 
2,444 


2,368 
3,101 
2,479 
2,282 
2,466 


1,605 
2,083 
2,647 
2,624 
2,519 


1,298 
2,156 
1,099 
2,005 
2,478 


2,555 
2,224 
3,828 


2,612 1,032.2 7 


The “SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


WHOLE- EFFECTIVE BUYING 


SALE 
SALES 


1940 1940 


INCOME 1940 


CyD ESTIMATE 


Dollars 


Total 
sands 


Est. 
Est. 


in thou- 


Per Per 

Fam- Cap- 

of ily, | ita, 
State dol- dol- 
lars lars 


Dollars 
in 

thou- 

sands 


Aberdeen 
Bellingham 
Bremerton 
Centralia 
Chehalis 
Ellensburg 
Everett 


Grays Harbor 
Whatcom 
Kitsap 

Lewis 

Lewis 
Kittitas. . 
Snohomish 


18.6 35.88 
28.8 47.82 
15.1 33.98 
7.4 18.08 
4.9 11.85 
5.9 29.57 
30.0 33.89 


1,517) 1,019 
2,173 1,223 
1,016 

653 

645 

275 
3,339 


12,018 
15,602 
10,009 
4,513 
4,580 .68 
4,741, .71 
18,238 2.73 


127 
118 
151 
134 
138 
136 
141 


2,588 
3,665 
2,702 

919 

836 
1,182 
4,513 


14,162 
19,321 
10,220 
4,786 
2,793 
3,354 
20,487 


1.28 2,380 
1.75 2,027 
-93 2,069 
.44 1,895 
.25 1,822 
.30 1,920 
87 2,119 


2.33 
460 
362 

86 
189 
599 


-68 


Before using these figures, see explanation page 9. 


SALES MANAGEMENT 


H's 6 # 


NG 


qgoqQoO wn YS S&S “s = 


LOS ANGELES 


and 


SOUTHERN CALIFORNIA 


— IS THE NATION'S NO. 1 MARKET 
AND BEST ADVERTISING BUY IN AMERICA! 
Over $2,000,000,000 Spent for Defense! 


_ So. California World's Richest Agriculture Area . . . Over 
$300,000,000 1940 income! 


In Los Angeles County (1940 over 1939) Employment up 24%; 
Payrolls up 30%. 


200,000 New Jobs Created and Filled! 
Millions Per Month in New Payrolls! 
Los Angeles leads World in Building Permits! 
In 1940 L. A. Shows Greatest Percent of Population Gain of 
any Major Market in U. S. 
—_p> SEE SURVEY OF BUYING POWER 
FOR ADDITIONAL FACTS! 


ARE YOU GETTING YOUR SHARE 


of this 


VAST RICH MARKET? 


The concentration of tremendous defense and foreign military 
expenditures in certain American Markets now afford oppor- 
tunities for quicker, greater sales volume and profit. 


With Los Angeles No. | among these "GOLDEN MARKETS,” 
1941 calls for the concentrated localized effort secured most 
effectively through the flexibility of newspapers. 


Therefore, THE LARGEST NEWSPAPER SCHEDULES TO BE 
PLACED IN ANY MARKET SHOULD BE IN LOS ANGELES. 
FOR REAL ACTION the LOS ANGELES EXAMINER, with 
220,195 morning and 556,762 Sunday circulation, is the largest 
7-day newspaper in the West, parallels both population and 
the tremendous defense industrial activities. PUT IT DEFi- 
NITELY ON YOUR SCHEDULE TO SECURE THE FULL 
BENEFITS THAT AWAIT YOU IN THIS VAST RICH MARKET. 


amy PUT YOUR MESSAGE BEFORE THE MODERNS 
IN AMERICA'S No. 1 MARKET! 


LOS ANGELES EXAMINER 


Represented Nationally by the RODNEY E. BOONE ORGANIZATION 


a 


APRIL 10, 1941 
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CITY 


Hoquiam 
Kelso 
Longview 


Mt. Vernon 
Olympia 
Port Angeles 
Pullman 
Seattle 


Spokane 
Tacoma 
Vancouver 
Walla Walla 
Wenatchee 
Yakima 


Albany 
Astoria 
Baker 
Bend 
Corvallis 


Eugene 
Grants Pass 
Klamath Falls 
La Grande 
Marshfield 


Medford 
Oregon City 
Pendleton 
Portland 
Roseburg 


Salem 
The Dalles 


Alameda 
Alhambra 
Anaheim 
Bakersfield 
Belvedere 


Berkeley 
Beverly Hills 
Brawley 
Burbank 
Burlingame 


Calexico 
Chico 


280} 


STATE TOTALS 
*Withheld to avoid disclosure 


STATE TOTAL 


“Withheld to avoid disclosure. 


TOTAL ABOVE CITIES 


WAS H r N G T O N—C tity Data—(Continued) 


The “SM” symbols mark original, exe) 
sive estimates by SALES 'S MANAGEMENT, 


———— 


= a === 
RETAIL SALES WHOLE- 
(In Thousands of Dollars) SALE | EFFECTIVE BUYING 
POPULATION, 1940 z ees, ve 9 nr ee SALES | INCOME 1940 
in Thousands 1940 CyD 
1939 U. S. Gov't 1940 $ ESTIMATE 
ania — — een a a a — 
COUNTY Dollars | | 
Ratio Furn- Total (in thou-| | Dollars Per Per 
| Mu- | &% Z | Fami- % | 1939 Gen. | Ap- | iture Auto Lum. | sands) ‘in Fam- Cap. 
nic- Coun- of | lies, | Total of to | Food Mdse. parel House- and | Bldg. Drugs | thou- of | ily, ita, 
ipal ty | State Est'd State 1935 hold = Filling) Hdwe Est. sands) | State dol- dol. 
Est. | lars lars 
Grays Harbor 10.8 20.88 .63 3.5 3,578 .53 132, 1,542 265 146 119' 662 72; 100, 3,832, 2,529) 6,892) .631,988 636 
Cowlitz 6.7 27.08 .39 2.2, 4,146 .62 143 1,275 241 213 236 777 334 109 4,440 1,221, 4,296 .391,969 637 
Cowlitz 12.3 31.04 .71 3.6 7,001 1.05 159 1,101 1,743 190 146 2,167 300 239 7,497 2,252) 7,514, .682,107 613 
Skagit 4.311.414 .25 1.4, 5,269 .79 140 828 770 257 148 1,628 346 ,127 5,643 2,125 .191,578 497 
Thurston 13.235.72 .77 4.3 11,440 1.71, 137 2,404 1,386 467 * 2,599 1,006 475 12,251 3,817| 10,203 .932,389 774 
Clallam 9.443.84 .55 2.9) 5,431 .81 113 1,406 735 7 * 310, 317 186, 5,816 2,354, 7,274 .662,499 773 
Whitman 4.416.24 .26 1.5) 3,350 .50 94 763 460 157 11 687 365 107 3,587 3,781 .35 2,611 856 
King 366.8 72.89 21.31 124.4 208,537 31.18 128 41,043 42,568 17,257, 8,860 41,098 7,450 7,341 223,320 483, 284 350 ,068 31.87 2,813 954 
Spokane | 122.5.74.57, 7.11 38.9) 65,583 9.81 112 12,945 12,533 * 2,784 13,837, 3,179, 2,380) 70,232, 81,474 106,283 9.68 2,731 968 
Pierce 107.5 61.21| 6.25. 36.2) 55,065 8.23 140 11,873 9,201, 3,714) 2,124,12,905 3,698 | 1,773) 58,969 64,372 84,096, 7.66 2,323 782 
Clark ..|| 17.7|36.61, 1.03, 5.5) 9,661 1.44 136 1,887) 993 545 392 3,249 861 222.) «10,346 9,928 11,810 1.08 2,140 666 
Walla Walla. . | 18.159.29 1.05 4.9| 11,747 1.76 109 2,076 1,906 636 632, 2,797 1,589 507, 12,580 8,546) 12,756 1.16 2,599 705 
Chelan 11.6 33.69 .67 3.7) 10,727 1. : 105 1,874 1,880 596 273 2,222 1,536 518) 11,487, 15,601, 9,269 .842,.517 800 
Yakima 27.2 27.54 1.58 8.5) 22,766 3.4 115 4,861, 3,575, 1.402 1,116 5,285) 2,264) 890) 24,380, 24,046 17,158) 1.56 2,007 632 
843.2 48.95) 277.3 494,002, 73.86 126 102,283 87,874 29,958) 19,933 107328 27933 17,577 529,023 734,673 708,648'64.50 2.556 840 
1721.4 534.2 668,790 126 154,116 96,994 37,865 23,424 152664 43,293 22,696 716,201 822,155 1098497 2, 056 638 


Linn 
Clatsop 
Baker 
Deschutes 
Benton 


Lane 
Josephine 
Klamath 
Union 
Coos 


Jackson 
Clackamas 
Umatilla 
Multnomah 
Douglas 


Marion 
Wasco 


TOTAL ABOVE CITIES 


*Withheld to avoid disclosure. : 


Alameda... 
Los Angeles. . . 
Orange 

Kern... 

Los Angeles 


Alameda. . . 
Los Angeles. . . 
Imperial 

Los Angeles. . . 
San Mateo...... 
Imperial....... 
Butte 


OR EG O N—City Data 


tFilling stations only. 


5.6 18.56 .52 
10.1 41.67, .93 
9.351.16 .86 
| 10.053.69 .92 
8.445.10| .77 
21.0\30.36) 1.93 
6.0\37.12| .55 
16.4 40.53, 1.50 
7.7,43.84 .71 
5.3.16.26 .48 
11.5 31.97 1.05 
6.110.77, .56 
8.834.05 .81 
307.6 86.53 28.28 
4.9'19.22 .45 
30.8 40.96 2.83 
6.3,47.55| .58 
475.8 43.73 
1087.7 


35.1) 6.94 
38.8) 1.40 
11.0 8.43 
27.7 20.74 
37.1; 1.33 


84.8 16.76 
26.3 .95 
11.7 19.65 
34.1, 1.23 
15,914.55 


|} 5.4 9.08 


..| 9.3)21.77 


tCalitornia Wholesale Sales estimated in advance of government census releases. 


14 


4,652 
7,881 
5,944 
6,505 
6,951 


18,122 
4,646 
17,321 
4,941 
5,498 


9,741 
5,321 
6,135 


101. 6 183,551 


1.6 


8.9 
2.1 


4,655 


20,279 
5,741 


153.8 317,884 


335.9 442,160 


11.6 
12.7 
3.4 
7.9 
9.0 


27.9) 


8.3 
2.8 
10.5 
5.1 


1.3 
3.0 


‘Filling 


ALIFORN I A—City Data 


9,611 
20,392 
5,535 
34,908 
5,462 


34,298 
31,915 

5,643 
11,261 
11,768 


3,515 
9,460 


< w 
- 


71.88 


Stations only. 


142 
147 
136 
149 
146 


158 
143 
148 
103 
11 


126 
126 
116 
125 
123 


142 
122 


862, 728 
1,852, 874 
1,376 * 
1,590 * 
1,681 ° 
3,216 2,395 
1,132 . 
3,037, 2,608 
1,067, 708 
1,247, 696 
2,062 1,438 
1,348 417 
1,113 694 
37,548 46,769 

902 631 
4,371| 2,694 
1,184, 418 


359 
331 
12,239 
142 


1,403 
212 


129 65,588 61,070 17,099 


132 101,830 69,333 21,555 


115 
142 
108 
142 
117 


134 
201 
118 
237 
168 


11 
136 


4,358 401 
5,649 1,734 
1,421, 723 
6,052) 5,372 
2,347 512 
10,777 2,956 
7,007 460 
1,352 484 
3,066 548 
3,864 621 
887, 369 


2,049 1,156 


313, 1,151) 540 
276 +369, 763! 


*| 4370, 113 
362 1,955, 522 
* +509 


1,185 4,629 ‘ 
136 +392 463 
* 4968 1,340! 
356 +302) 345) 
156| 1,533) 366! 


373 2,396 846 
277 1,548 415) 
194 1,709 851) 
,676 35,207 6,286 
135 $239 374 


oa 


_ 


,144 5,154, 1,970 
250 1,783, 314) 


431 
169 


9,838 
5,407 
6,234 
186,515 
4,730 


20,607 
5,834 


11,833 60,214 15,508) 9,975; 323,018 


For Washington County figures, see page 24. 


2,397, 3,817 
5,055 7,796 
3,270) 5,542 
3,183) 5,444 
2,092 5,294 


8,270, 17,132 
711, 5,006 
7,532 13,136 
2,340 4,307 
3,066 


6,051 9,004 
723, 5,185 
1,598 4,535 


-60 2,031 
1.21|2,433 
-86 1,953 
-85 1,835 
-83 1,938 


2.67 2,555 
.78 2,519 
2.05 2,631 
.67/1,736 
.48/1,773 


1.40 2,423 
-81 2,623 
71,1, 906 


322,451 270,913 42.25 2,666 
-78/3,138 1,013 


4,989 


8,583 20,483 3.192.304 


2,848 3,892 


.61 1,899 


377,104 389,541 60.75 2,533 


15,222 104020 29,219 14,085 449,300 448,437 641,201 


467 
446 


227| 2,232 416 
983) 6,424| 1,775! 
229 1,701) 303) 
1,706 9,816 4,113 

87 1,542 240 


1,289 7,438 1,977 
1,673, 8,695 3,757, 
28 1,715 829 
451 4,118 855 
236' 4,301, 332 


* 632 665 
414 2,729 1,089 


649 
762 
169 
799 
133 


1,818 
1,472 
187 
385 
451 


104 
261 


1,909 


847 
513 
881 


“For Oregon County figures, see page 274. 


10,055 

21,333 
5,791] 

36,520! 
5,714) 


35,882 
33,389 

5,904 
11,781 
12,311 


3,677 
9,897 


2,062 34,869 
2,135) 33,615 
5,560 8,157 
14,181 24,420 
1,038) 21,500 


4,054 80,640 
1,172) 34,595 
3,471) 7,055 
5,472) 27,865 
1,223) 15,470 


1,097 2,506 
2,807 10,566 


-66|3,004 
.63/2,637 
.15 2,421 
.46/3,094 
40 2,399 


1.52 2,887 


951 


65 4,154/1,313 


.12 2,511 
-53)2,642 
.29 3,053 


.05/1,923 


, 602 
817 
973 


463 


.20 3,548/1,138 


——e 


Before using these figures, see explanation page 9. 


SALES MANAGEMENT 


OU be the judge if this is not one of the 


sweetest market ‘nuts’ that ever awaited 


‘cracking’ by advertisers. Here is the Los Angeles 
County market with a 1940 effective buying income 
of $2,200,262,000*—an annual buying income per 
family which exceeds the national average by $302* 

.a market which bought 102,631* new cars in 
1940—almost half the total new car sales in 


all of California! 


Now add this county's $1,200,000,000 in national 
and foreign defense contracts for airplanes, ships 
and hundreds of other items! No wonder that 
employment and payroll indices are rising so 
rapidly that today’s figures are ridiculously low 


by tomorrow! 


Remember, too, that approximately 70 per cent of 
Los Angeles County’s huge population of 2,785,643 
resides within the ten mile Los Angeles ABC city 
Angeles 


zone—the very zone in which The Los 


APRI] 194] 


Evening Herald and Express reaches over 35,000 


MORE FAMILIES than any other local daily 


paper! So here is your market and the daily news- 


paper with which to ‘crack’ it—The Evening Herald 
and Express with both the LARGEST ABC city 
zone circulation and also the LARGEST TOTAL 


circulation of any daily newspaper in the West! 


*Source: Sales Management's 1941 Survey of Buying Power 
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- HERALD-EXPRESS 


REPRESENTED NATIONALLY BY PAUL BLOCK AND ASSOCIATES 


| : is 


{281} 


Santa Barbara's rich market, 100 miles from metropolitan influence, and standing 


Effective Buying Income per Family 
Ratio "Preferred Families’ to Total 
Retail Sales Per Capita 
Sales Management's Buying Power Index 


individual and intensive merchandising. 


One Newspaper and its affiliate Radio Station serve this field. 


SANTA BARBARA NEWS PRESS 


Santa Barbara, California 


RICHEST AND MOST FREE-SPENDING MARKET 
Among all 10 counties in Southern California in 1940 


SANTA BARBARA COUNTY 


FIRST 


HIGHEST 
GREATEST . 


TOPS 


Represented by 


in Southern California 


apart, demands 


KTMS 


NBC Affiliate 
Calif. Radio System 


“Withheld to avoid disc!osure 


{Wholesale Sales estimated in advance of government census release. 


Williams, Lawrence & Cresmer Paul H. Raymer Co. 
CALIFORNI A—City Data—(Continued) ' sive estimates’ by SALES MANAGEMENT 

RETAIL SALES WHOLE- 

(in Thousands of Dollars SALE EFFECTIVE BUYING 
POPULATION, 1940 : as ree SALES INCOME 1940 
in Thousands) 1940 
1939 U. S. Gov't 1940 t SM ESTIMATE 

CITY COUNTY Dollars 
Ratio Furn- Total ‘(in thou- Dollars Per Per 
Mu- % Fami- % \ 1939 Gen. | Ap-_ iture | Auto Lum. sands) (in % Fam- Cap- 
nic- Coun- of | lies, | Total of to | Food Mdse. parel House- and | Bidg. Drugs SM | thou- of | ily, ita, 
ipal ty | State Est’d State 1935 hold | Filling Hdwe. Est. 6yD sands) State dol- dol- 
Est. lars | lars 
Compton. . Los Angeles. . . 15.9| .57, .23. 4.9) 8,923 .28 191 2,392 4 353 343 3,079 1,131 374 9,335 1,003 12,368 .232,546 778 
Culver City Los Angeles 9.0 .32 .13) 2.9) 6,045 .19 166 1,052 163 212 64 2,598 854 170 6,324 2,411 5,944 .112,082 662 
E! Centro Imperial 10.016.82 .15 2.7, 9,219 .29 124 1,421 985 291 155 3,392 1,387 319 9,645 5,620 4,990 .091,882 497 
Eureka Humboldt 17.037.40 .25 5.6| 11,749 .37 126 3,152 1,687 628 370 3,216 605 333, 12,291 3,741 11,866 .222,124 697 
Fresno Fresno 60.6 33.96 .88, 17.5) 53,544 1.68, 129 9,666) 7,250 5,059, 3,697 13,410 5,222 1,696 56,016 52,030 51,268 .972,938 845 
Fullerton Orange 11.4 8.72 .17; 3.3) 4,805 .15 113 1,288 313 240 237 1,462, 318 161) 5,027) 4,690 8,020 .152,434 703 
Glendale Los Angeles 81.7 2.94 1.19 26.1 44,612 1.40 158 11,798 6,174 2,893 1,988 13,033 2,780, 1,582 46,672 7,005 72,682 1.372.782 889 
Grass Valley Nevada 5.729.66 .08 1.8 4,496 .14 113| 1,377 348 283 231 835 646 162 4,704 2,044 3,608 .072,042 633 
Hanford Kings 8.223.46 .12 2.3 7,181 .23, 119 1,559 868 429 380 2,131, 540| 213) 7,513, 1,312 5,067 .102,166 615 
Hayward Alameda 6.7, 1.33) .10 2.1 8,631 .27 146 1,910 582 341 316 1,495 1,574) 249 9,029 3,136 6,077 .11 2,861 902 
Huntington Park. | Los Angeles 28.2 1.02 .41 9.5 22,705 .71, 144 3,356 3,783 2,672 747 8,043 894 702 23,753 5.235 29,205 .55 3,076 1,035 
Inglewood Los Angeles 29.8 1.07 .43) 9.4) 13,401. .42 157 3,278 1,369 865 495 4,465 499 734 14,020 1,106 21,860 .412,332 733 
Lodi San Joaquin. ... 11.1 8.28 .16, 3.4, 6,972 .22 154 1,846 641 182 200° 1,766 1,021 216, 7,294 3,046, 6,516) .121,891 587 
Long Beach Los Angeles 163.4 5.89 2.38 58.2) 85,833 2.69 136) 19,10911,105 8,130 5,078 19,744 4,823 3,521 89,6) 29,551 181,325 3.41 3,114 1,10 
Los Angeles Los Angeles 1496.8 53.90 21.78 490.6 782,842 24.56 132 167,620'132615 69,001 46,253 156549 36,599 29,061 818,985 1462, 406 1357301 25.53 2,766 907 
Madera Madera 6.5 26.22 .09 1.8; 4,617 .14 148 1,167 ° ss *| 1,282 558 " 4,830 1,020 3,523 .072,005 54 
Martinez Contra Costa 7.4 7.55 .11 2.3) 4,722; .15 148 1,337 512 291 225 1,233 448 218 4,940 630 6,088 .11.2,642 82 
Marysville Yuba 6.639.110 .10 1.9) 10,611' .33 129 2,494 1,349 659 325 2,594 1,239 367, 11,100 5,061 .10 2,646 762 
Merced Merced 10.1.21.61 .15 2.8 9,508 .30 117 2,142 1,201 436 422 2,467 913 287 9,947 1,925, 5,399 .10 1,960) 532 
Modesto Stanislaus 16.421.86 .24 5.1 19,802 .62 129, 3,945 2,364 1,231 626 4,984 2,546 566 20,716) 7,372 14,595 .282,879 89! 
Monrovia Los Angeles 12.8 .46 .19 4.1. 5,333 .17, 134 1,662 558 226 228 1,503 323 203 5,579 3,653 12,378 .23 3,001 968 


Before using these figures, see explanation page 9 


- ‘RIGHT IN STEP 


* Aviation Backlog $339,250,000 


AN * Ne 
\ 


@® $57,643,438 Payroll 


@ 25,211 Workers 


@ $43.97 Average Weekly Wage 
@ 47,000 Aircraft Workers by July 1, 1941 


w Car Sales 


(per thousand population—1940) 


@ GLENDALE—54 ... L. A. County—40 . . . Los Angeles—27 . . - 
. . United States—28. 


Pasadena—47 . 


GLENDALE, CALIFORNIA —REPR. BY WEST-HOLLIDAY CO., INC. 


SALES MANAGEMENT 


CALIFORN I A—City Data—(Continued) 


CITY 


Monterey 
Napa 
Oakland 
Ontario 
Oxnard 
Palo Alto 


Pasadena 
Petaluma 
Pittsburg 
Pomona 
Porterville 
Redding 


Redlands 
Redondo Beach. 
Redwood City 
Richmond 
Riverside 


Sacramento 
Salinas 

San Bernardino 
S. Buenaventura 
San Diego 


San Fernando 
San Francisco 
San Jose 

San Leandro 
San Luis Obispo 
San Mateo 


San Rafael 
Santa Ana 
Santa Barbara 
Santa Cruz 
Santa Maria 


Santa Monica 
Santa Paula 
Santa Rosa 
South Gate 
South Pasadena 


Stockton 
Taft... 
Tulare. . 
Turlock 
Vallejo 


Visalia 
Watsonville 
Whittier 
Woodland 


TOTAL ABOVE CITIES 


STATE TOTAL 


COUNTY 


Monterey. 
Napa 

Alameda 

San Bernardino 
Ventura 

Santa Clara 


Los Angeles 
Sonoma 
Contra Costa 
Los Angeles 
Tulare 
Shasta 


San Bernardino. . 


Los Angeles 
San Mateo. . 
Contra Costa. . 
Riverside 


Sacramento 
Monterey 

San Bernardino 
Ventura 

San Diego 


Los Angeles 
San Francisco 
Santa Clara 
Alameda 

San Luis Obispo 
San Mateo 


Marin 

Orange 

Santa Barbara 
Santa Cruz 
Santa Barbara 


Los Angeles 
Ventura 
Sonoma 
Los Angeles 
Los Angeles 


San Joaquin 
Kern 
Tulare 
Stanislaus 
Solano. . 


Tulare 
Santa Cruz. . 
Los Angeles 
Yolo 


*Withheld to avoid disclosure. 
tWholesale sales estimated in advance of government census release. 


POPULATION, 1940 


In Thousands 
Ratio 
Mu- %,  Fami- % | 1939 
nic- Coun-| of | lies, | Total of to 
ipal ty = State Est'd State 1935 
10.0 13.73, .14 2.7\ 7,614 .24 128 
7.7,27.24 .11 2.6 8,405 .26 145 
304.9 60.24) 4.44, 97.4 180,865 5.67, 128 
14.2 8.76 .21| 4.2 7,002 .22) 116 
8.5 12.38) .12 2.3) 5,732) .18 145 
16.7 9.59 .24 5.5| 11,905 .37 148 
81.6 2.94 1.19 27.3) 55,227 1.73) 123 
8.011.67, .12, 2.7) 10,437 .33 149 
11.8,12.03, .17 2.5| 4,371, .14 130 
23.5, .85 .34 7.5| 13,050 .41; 138 
6.3, 5.90, .09 1.9 6,564 .21) 137 
8.128.20 .12 2.5 10,443 .33, 194 
14.4 8.90) .21, 4.6, 5,947) .19) 115 
13.2) .48 .19| 4.4) 3,969 .12; 125 
12.311.27, .18, 3.8, 7,179 .22 162 
22.7 23.22, .33) 7.2) 9,498 .30 132 
36.034.11, .52 14.6 17,363 .54 122 
105.7 62.35 1.54 32.1 79,063 2.48 144 
11.615.90| .17 3.7| 14,262 .45 174 
44.4 27.43 .65 13.2) 27,258 .85 134 
12.518.11. .18| 3.9) 10,976) .34 130 
202.0 69.80 2.94 63.9 95,555) 3.00 126 
9.1) .33) .13) 2.5) 5,955) .19) 130 
629.6 100.0 9.16 206.5 383,554 12.03 129 
68.339.17 .99 21.7 46,175 1.45 149 
14.6 2.88 .21 4.4, 4,333 .14 154 
8.9 26.79 .13 2.8| 7,554 .23 126 
19.417.72 .28 5.8) 8,349 .26 174 
8.616.32 .13 2.7, 9,425, .30| 146 
33.1 25.31, .48 10.7) 19,630 .62, 125) 
34.450.49 .50 11.1, 23,261 .73 115 
16.8 37.56 .24) 6.1) 11,001 .35 153 
8.512.49 .12 2.4 6,604 .21 132 
52.8 1.90 .77, 17.9 30,579 .96, 158 
9.013.06 .13 2.5 3,688 .12 116 
12.5 18.23 .18 4.2, 13,113 .41 123 
26.9 .97 .39 8.2) 7,451 .23 174 
14.3, .51) .21 4.8; 3,942 .12 126 
54.5 40.66 .79 14.9) 37,079 1.17, 112 
3.2 2.40 .05 1.0, 4,524 .14 105 
8.3 7.77; .12 4 7,079 .22 136 
4.8 6.46 .07 1.5| 5,125! .16 123 
19.8 40.60 .29 9 12,202 .38 142 
8.9 8.38 .13 2.7| 8,681 .27 148 
8.919.95, .13 2.7, 7,649 .24 118 
16.1; .58 .23 5.3, 9,331 .29 124 
6.6 24.14 .10 2.0 5,689 .18 122 
4426.5 64.40 1425.0 2583977 81.06 
6873.7 2131.0 3187909 


RETAIL SALES 
(In Thousands of Dollars 


1939 U. S. Gov't 


Gen. 


Food Mdse. 


1,716 911 
1,879 1,108 
44,928 38,763 
2,003 503 
1,324, 417 
2,828 1,234 


12,362 8 
1,622 
1,056 
2,947, 1 
1,194 
2,154 1 


,091 
486 
734 

,519 
823 

,075 


1,648 
1,376 
2,237, 919 
2,715, 1,145 
3,844 2,069 


450 
203 


15,811 11,597 
2,568 1,247 
5,413 3,828 
3,095 1,096 

20,415 13,376 


1,540 554 


Furn- 

Ap- | iture | Auto | Lum. | 
parel House-| and | Bidg. | Drugs 
hold = Filling Hdwe. 
315 312, 2,108 585, 293 
298 274) 1,809 1,177) 302) 
16,062) 10,964 30,660 8,517| 6,022 
331) 342, 2,294, 454 262 
196 217; 1,687, 724 = 121) 
1,337 418 2,971, 1,008 561 
5,051, 3,45214,395 2,821) 1,784 
463) 349, 1,645 665 228 
307 367, 918 67; 177 
1,013 818 3,662) 631; 497 
282 157; 1,544, 733) 203 
367 279 3,508 1,330, 353 
360 299, 1,365 474 221 
158 195, 1,092) 189 139 
175) 114) 1,857, 713 210 
417 513, 2,544, 648 334) 
1,007, 1,006) 4,513) 1,625) 638 
6,261; 5,249,17,826) 5,819) 3,909 
866 388) 3,980 2,518 503 
1,754 1,818) 7,538 1,925 952 
781 368 2,777, 835 325 
8,010 6,078 21,414 4,961, 3,605 
251 135; 1,632 547) 235 


87,087 57,138 45,575, 22,428 46,946/11,140 14,664 
9,663 7,132 4,879| 2,665/10,553 2,980) 1,406 


342 
128 
988 


1,651 
1,587 1, 
3,273 


2,322 1, 
4,025, 2, 
6,063) 1, 
2,664 ¥ 
1,559 


7,242, 3, 
824 
2,702 1, 
3,543 
1,726 71 


7,880 3, 
909 
1,262 
1,121 
3,459 1, 


1,862 
1,649 1 
2,570 1 
1,421 


942 
041 
,010 

637 


50 
427 
205 


271 
1,529 
2,571 


308 


59 


277, 


370 


650 
1,314 
1,392 

442 

267 


1,164 
2,086 
1,014 


2,696 
4,822 
4,745 
2,320 
1,964 


7,585 
1,083 
2,666 
1,550 
1,113 


8,158 
1,628 
1,684 
1,116 
2,564 


2,541 
1,634 
2,803 
1,870 


374, 221 
519, 218 
1,085 251 
1,107; 210 
1,987, 918 
1,799 785 
1,185, 409 
967, 183) 
1,945 1,350 
309, 130 
1,511 424 
604 251 
122; 273 
3,655 1,142 
466 92 
1,119 204 
637 = 123 
834, 349 
992 255 
841 250 
640 383 
650 275 


The “‘SM” symbols mark original, exclu- 
sive estimates by SALES MANAGEMENT. 


y 


WHOLE- 
SALE | EFFECTIVE BUYING 
SALES INCOME 1940 
1940 
1940 t GYD ESTIMATE 
Dollars | 
Total | (in thou-| Dollars Per | Per 
| sands) | (in % |Fam-| Cap- 
| thou- | of | ily, | ita, 
Est. sands) | State) dol- | dol- 
Est. | lars | lars 
7,966 ....|| 7,500) .14)/2,760| 750 
8,793, 2,353, 5,689) .11/2,225| 735 
189,215, 146,367 287,306 5.40/2,949, 942 
7,325 1,908) 10,996 .21.2,598) 776 
5,997, 2,411) 4,675) .09/2,058) 549 
12,454, 11,984) 11,595 .22/2,103) 693 
57,777, 11,50 290,097, 1.69/3,299|1, 105 
10,919 7,360, 7,570) .14)/2,771| 942 
4,573 1,876, 5,642) .11/2,213| 479 
13,653) 9,227) 21,782 .41/2,912) 928 
6,867, 2,876, 3,780} .07|1,951| 603 
10,925]. ....... 5,362, .102,155| 661 
6,222, 18,880| 12,213) .23)2,653, 848 
4,152) 1,050) 9,784) .19|2,235| 739 
7,510 2,849) 8, 472 -16/2,252} 688 
9,937, 3,618 18,499) .35/2,555| 815 
18,165, 11,918) 34,756) .65/2,385| 966 
82,713) 76,552/105,372, 1.98 2, 2831 996 
14,920) 13,537) 11,650 .22/3,171|1,006 
28,517 13,489, 41,225, .78|3,129, 929 
11,483) 3,014| 10,907 .20/2,755| 867 
99,967, 44,912|167,560| 3.142,624 829 
6,230 19,702 4,953, .09|1,947| 545 
401 , 2631675 540 688 ,778|12.96/3,335|1,094 
48,307 60,060 1.13/2,765, 879 
4,533, 1,648 9,894, .19/2,271 678 
7,903 2,071, 7,619) .14/2,721| 9858 
8,734 521| 14,249| .27/2,457) 736 
9,860 3,688) 5,863) .11/2,185| 684 
20,536, 8,927, 25,518, .48|2,391| 771 
24,335 7,558 35,833) .68/3,215 1,041 
11,509 2,609) 15,025) .28.2,451 893 
6,909, 3,764) 6,581| 12/2, 696 772 
31,991, 6,650 44,414! .84.2,480 841 
3,858) 1,248) 8,867, .17|3,615, 987 
13,718 5,942) 10,584) 202,494) 843 
7,795;  3,068| 19,650) .37/2,400' 732 
4,124) 4,077| 14,604) .27 3,060|1,024 
| | 
38,791) 47,914) 46,000| .873,097, 844 
4,733 | 2,955) .06/2,926, 922 
7,406 2,867 5,239) .102,217; 634 
5,362 4,055 .08'2,661) 838 
12,765 2,616 | 14,996 .28.2,534) 757 
9,082 1,947 6,049 .11/2,219) 679 
8,002, 4,404 7,063) .13/2,659| 790 
9,762) 3,924) 15,521, .292,927| 967 
5,951| 3,063 4,484) .09/2,239| 676 


133 5871393 70,757 218919 140,819|550668 157705 94,964 2703279 |3844,639 4087585 |76.89 2,869) 923 


137 784,293 393686 232093 153,746 693174 226619 114006 3334, 989 4052, 760 5316416 


2,495! 773 


For California County figures, see page 276. 


Before using these figures, see explanation page 9. 


Please do not attempt to use these figures before reading the complete explanation 
There you will find sources of all figures identified, 


on page 9 and following pages. 


explanation of the trading area key, and all comment necessary to a complete under- 


standing of the use of all data. 
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1941 
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Hawaii—Fastest Growing Section of U.S.A. 


Economic and Market Highlights 


of the Territory of Hawaii 


POPULATION 


All Islands (civil population) ............. 
CR GE TIMED ve ciccctececsetcccdeessess 
INCOME 
Salary Income 
FR RG TE Le ee ae ee eee YT ee 
OS Se ee per rer OMEN ery: 
Se te a ane artes 
RN oo cede pe beee sb cae kereneen 
POL CLP OT ERE CC COOT OCT 
Income of Professional Persons ........... 
Deleeee G6 DOERD o dc tcnddswecenseehs 
Commissions Sedna te Aaa edla fear di teas bat att acetate 
II IR I a a ek alae wait 
Federal Expenditures in Hawaii (approx.) 
Total Spendable Income .............. 


Reramu anp WHOLESALE SALES 


ON re oe ie da aaah oi ie 

aoe ca BU ire shales Sue EN 

: DEY carrasesevalaeeteeenedenae 
Retail ) SO Ie eps ete ape eager ae 
BE BARNES cca wrcecncvte nes 

NO nee Re ee RN oe 
a a aa ke rai 

cae EY Ki keep rake hawks eneee s 
Wholesale ) er ape eee epee ina 
I os oe 


Personal Services 
IES ge rk cae wth baee moaaaeas 


AUTOMOBILE REGISTRATION: 
Oahu 
Hawaii 


*{_ONSTRUCTION 


a ee eee ; 


Estimated Value of Construction and Repairs 


1930 
369.305 
137.500 


1939 
$121,.416.365.00 
3.111.636.00 
8.935.026.00 
2.746,853.00 


$136.209.880.00 


5,691,.729.27 
3,634,103 .53 
7,428,416.81 
17,636,526.92 
70,412,517.90 


$241.013.174.43 


1939 
$101,888,706.78 
8.297,189.82 
13,202,709.20 
9,167,125.29 


$128,555,731.09 


67,173,147.48 
-726,812.83 
-451,812.82 

760,752.60 


Sl et 


$ 75,112,525.73 


$ 8.200.273.00 
5.114.555.00 
3.564.865.00 


1939 
15.407 
9.134 
>.761 
7.450 


67,752 


1939 
5.710 
£10.142,413.00 


1940 
423,329 
179,359 


1940 
$141,009,480.10 
3,360,693 .00 
9,513,583 .30 
3,007,458.30 


$156,891,215.00 


6,172,311.13 
3,051,920.28 
7,846,464.49 
20,457,684.35 
145,380,420.00 


$339.800.015.25 


1940 
$117,575,093.09 
$,.462.396.21 
13,565,346.42 
5,192,110.16 


$144,794,945.88 


84,021,644.00 
1,882,312.00 
1.971,304.00 
831.664.00 


$ 91,706,924.00 


1940 
6.797 
$10.845.312.00 


* Army and Navy construction, estimated at over &100,000,000 not included in “Construction” 


—see figure on “Federal Expenditures in Hawaii.” 


AGRICULTURAL Propucts 


Sugar (value) 
(tons) sees oes 
Pineapple (approx. value) 


Sources of figures: Bureau of the Census and estimates 


S 
' 


1940 
$47.266.417.00 
822,197 


$46,161.344.00 


of Honolulu Star-Bulletin. 


AWAII’S extraordinary boom 
is well illustrated by the 
plight of a Navy captain who 
is related to one of the mem. 

bers of the SALES MANAGEMENT staff. 
This captain has always lived in the 
East and his headquarters normally are 
at the Brooklyn Navy Yard. Early last 
Fall he and his ship were sent to Pearl 
Harbor, Honolulu, with men and ma- 
terials for the big expansion work go- 
ing on there. He wasn't particularly 
surprised at the assignment for he had 
had similar ones in the past, but al- 
ways before he was back at his Brook- 
lyn base within a couple of months. 

He isn’t back there yet—and he 
doesn't know when, if ever, he will 
return, for he has become a commuter 
from our West Coast to Honolulu and 
return, remaining in Honolulu only 
long enough to unload his men and 
supplies and remaining at California 
ports only long enough to take on new 
supplies. 

The boom in Hawaii is so extraordi- 
nary that housing is at a great pre- 
mium. Total spendable income jumped 
fantastically from the 1939 figure of 
$241,000,000 to $340,000,000 in 1940 
—nearly a 50% increase. The Navy ts 
building more than 1,500 and the 
Army more than 500 new homes for 
enlisted personnel and the Navy has 
contracted for 38 cargo vessels to sup- 
ply construction materials and _provi- 
sions to Hawaii. 

All commercial shipping lines have 
augmented their schedules, including 
the Pan American Clippers as well as 
the steamship lines—and the Islands 
have become a sales bonanza for those 
alert mainland manufacturers who 
have been smart enough to see the pos- 
sibilities. For example, one distributor 
of a popular mainland beer sold in the 
first ten months of 1940 some 75,000 
more cases than in the entire yeaf 
1939. 

Population in the Islands increased 
15% during the decade (twice the 
U. S. A. gain) and the City of Hono- 
lulu increased 30%. The civil popu- 
lation of the Islands as of the 1940 
census was 423,329 and the City of 
Honolulu 179,359. 

Because of the crucial world situa 
tion, the government no longer gives 
out detailed figures about Army and 
Navy personnel in Hawaii, but official 
figures as of November, 1940, are 
given in the adjoining table 

One of the interesting and signifi 
cant features of the 1940 census of 
population on the Hawaii Islands 1s 
the 41% increase during the decade 
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of people belonging to the Caucasian 


race. The gains in these members of 


the white race were far greater than 


for any other group. 


Hawaiian Islands Equal 
Mainland in Per Capita Sales 


According to estimates of 1940 re- 
tail sales given in the table, “Economic 
ind Market Highlights of the Terri- 
tory of Hawati,”’ per capita retail sales 
ast year were $342, while SALES 
MANAGEMENT estimates put the per 
capita sales on the Mainland at $348. 
In per capita income, helped largely 
by greatly expanded Federal expendi- 
tures, the Islanders topped the Main- 
landers by a wide margin—$806 to 
$565. 

The Hawaiian Islands today are the 
West's fifth major market. Retail 
sales in only four Western cities—Los 
Angeles, San Francisco, Seattle, Port- 
land—exceed the Hawaiians’ total. 

Hawaii is today an integral part of 
the United States, separated from the 
Mainland by 2,200 miles of ocean, but 
actually it is only 36 hours from New 
York by Clipper plane mail service, 
and 18 hours from San Francisco. 

The retail business of the Island 
passes through 4,250 stores, according 
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Nationa] Representatives—O’Mara & Ormsbee, Inc. a 


to the official retail sales census fig- 
ures. In addition there are 2,166 
professional services, 281 places of 
amusement and 115 hotels. 

In addition to the normal city dis 
tributive centers, important retail out- 
lets are the Army and Navy post 
exchanges and the plantation stores. 
The largest post exchange of the 
United States Army is located at Scho- 
field Barracks a departmentalized 
store selling ev erything from cigarettes 
and eggs to Oriental rugs and electric 
appliances. 

Manufacturing industries in Hawaii 
reported the employment of approxi- 
mately 20,000 salaried persons and 
wage earners in 1939 and the pro- 
duction of commodities valued at 
$133,655,947. These figures represent 
increases of 103% for salaried em- 
ployes, 69% for wage earners as com 
pared with 1919, the latest preceding 
year for which Census of Manufactures 
statistics for Hawaii are available. 

Manufacturers interested in devel- 
oping Hawaiian business should con- 
tact leading newspapers and radio 
stations and their representatives for 
market advice: also the Hawaii Tourist 
Bureau, Chamber of Commerce, Chi- 
nese Chamber of Commerce, and 
Japanese Chamber of Commerce, all 
of Honolulu. 


Defense Activity in the 
Hawaiian Islands 
Army and Navy activity in the Hawaiian 
Islands involves more men than are en- 


gaged in the armed services of the United 
States anywhere on American soil. 


ARMY: 

(Army personnel in Hawaai .. 30.000 
Monthly Army payroll in 

WIE oe a isciet edie eevee $1,000,000 
Army construction contracts 

already awarded .......... $10,510,000 
Civilian employes of Army .. 2,000 

(Additional civilian me- 


chanies are arriving at the 
rate of 1,000 per month: 
salary $8.00 per day.) 


Monthly payroll . . . Army- 

civilian employes ........ $300,000 
Monthly payroll . . . Army- 

civilian employes, estimated 

Oe BEE sxwsecceresas $900,000 

NAVY: 

Fleet personnel based — in 

Hawaiian waters ......... 15,000 
Permanent Navy personnel at 

Pearl Harbor base ....... 5,725 
Annual expenditures in Ha- 

waii by Fleet personnel $20,000,000 
Pearl Harbor monthly payroll $586,000 
Navy construction contracts in 

Hawaii already awarded $81,000,000 
Civilian employes of Navy .. 5,000 
Monthly Navy civilian em- 

ployes’ payroll ........... $750,000 
Annual combined — Service 

SED Sha aser du cee aala woe $31,632,000 
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“AIR EXPRESS BRINGS THE AIRPORT 
IN FRONT OF YOUR OFFICE DESK!*’ 


..says Phillip Salisbury, General 
Manager of Sales Management 


Keep right on dictating, mister... we give air. 
port-to-ofice shipping service every day to 
thousands of busy men the nation over. How 
do we do it? Listen: 


We soar through the sky-speedway with 
whatever you have to send or receive ... rush 
presentations, displays, plates, printed matter, 
merchandise or machinery .. . at 3 miles a 
minute! Then, on the ground, we make special 
pick-up and special delivery at no extra charge 
within our regular vehicle limits in all cities 
and principal towns. Air-rail connections to 
off-airline points; and International Air Ex- 
press to scores of foreign lands. Simply phone 
Raitway Express, Air Express Division, 


a 
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Index to County and City Data 


(Arranged Alphabetically by States) 


County City County City 


States Data Data States Data 


Alabama 21: 218 Nebraska 
Arizona y 270 Nevada 
Arkansas - 258 New Hampshire 


California 280 New Jersey 
Colorad 264 209 
a New Mexico 
Connecticut 102 
New York 


Delaware 


Se _ ; North Carolina 
District of Columbia 


7 North Dakota 
Florida 
Georgia 
Idaho 
Ilinois I i isnanncacdasmindincacwmannaonge ; 
Indiana Pennsylvania 

En ee OP TO ee 224 2: Rhode Island 

Kansas 24: South Carolina 
I, : South Dakota 

Louisiana 246 y Tennessee 

Maine 64 

Maryland 136 

Massachusetts 86 Vermont 

Michigan 184 Virginia 

Minnesota 220 2: MINS, -wnslicsiicusniatabouiiones 27 
Mississippi Sf ee Ee ee Or 214 yA West Virginia 


SCR oe 24. Wisconsin 


TE: ‘ i a or 


For data on Hawaii see page 284. 


SALES MANAGEMENT 


BARRINGTON ASSOCIATES, INC. 


52 VANDERBILT AVENUE 
NEW YORK 


SALES and MANAGEMENT COUNSEL BY PRACTICAL SPECIALISTS 


The direct and practical approach to the problems of their clients, 
which characterizes the work of Barrington Associates, is made possible 


by the wide experience of the principals. 


They first earned the right to counsel others by successfully 


operating business organizations; theirs is not the viewpoint of theorists. 


Since 1926, when the Barrington organization was formed, there 
have been no major changes in the official personnel, nor in the scope 


of the services rendered. 


The Barrington efforts have been confined consistently to the 
solving, both through field and office research and analysis, of client 
problems involving general business policy, with special emphasis on 
sales policies, organization and methods. The service takes one or more 
forms—(!) General Studies, involving a complete survey and appraisal; 
(2) Special Studies, in which a single or limited number of phases or prob- 
lems are reviewed; and (3) Consultation, which is rendered coincident 


with or following the conduct of studies. 


The industries embraced on the Barrington client list are divided 
about half and half between consumer goods and the types that sell to 
other industries. The clients range in size from the country's largest to 
concerns of relatively small size; a large proportion we have served 


repeatedly. 
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Cashmere Bo 
Ceresota f 
Chesterfield ¢ 
Concentrated § 
Coty Products + Cr¢ 
Cutex * Drene + Flan 
Gerber's Baby 

Halo Sham 
Hellmann's May 


ore FIRST 3 MARKETS GROUP House of Hes 


a etc Math 
1936*— 


Klek Soap 8 

Kool Cigarettes 

La Cross Nail Po 
Loose-Wiles B 
Lucky Strike C 
Maiden Form B 
Mavis Talcum 
Minnesota Valley 
Nash « Nestle 
Odo-ro-no Cream « P 
Parkay * Park 
Pebeco Tooth Paste 
Phillips’ Milk of ¥ 

: sins Pond's Prepa 
egw pe sl Post Toasties Pres 
Group's locally Prudential Insv 


«First complete year 


pressure in p 
portunities 
Through the 


owth in adver- 
hows how ad- 
lizing the 


This record of gr 
tising revenue § 


pes . »sections you Re 
.rtisers are capita .ssure edited roto pictures ed and Pyrex Re 
os ified selling press™'.” he coverage you nee Remington Typewr 
‘ 4 as ‘ailable in 3 ct nd you do so without g yp 
Is a meeemarkets by the First « pe eo surplus coverage in Royal Desserts ° 
! M ts Group- : ities : nka Coffee « 
Marke ee nian of spend- lesser cities. vais of America’s Sa a Cc 
z Today s » im these key eities A new analys!  enkete the Scott S Emulsion e § 
cae eae able incomes sevens the power big-city maT Nete Tee valent Shredded Ralst 
invites amr ration delivered by ay tothe greater ou make ” 
5 651 334 average net paid and _— ya its 82% cover- now to be had pherany? ean she Sunkist Fruits © Tims 
: , » Group : a awn thio. 0 Ss ; n 
, ’ ’ circulation dur- the o¥ Ae York’s familie of the First 3 Market! advertising U. S. Rubber Bathi 
ing the 6-month period ended ie Ch icago’s and 74% © basic unit in you -senta- Wigder F 
undedae Lied < 1 ‘hia’s plan Ask a Group repres ay! igder | 
_—— *hiladelp Son rine hee s you— y* oan: . 
_ per Phi magazine, no maga” » tive to show 1t to ) Williams Shay 
Sepia roto now only 1.55 milline No delivers s¢ lling 


per su pplement ‘ 


milline 


Woodbury’s Soap ° 


4-color re 


* 
eo Ne 


Irbine 
Ruth C, 
* Beg 
Prepay 
10-Selt) 
lell’s Sp 
ere Bou: 
Sota Fir 
eld Cig: 
ted Sup: 
* Crean 
Flame; 
Baby | 
Shamp: 
$ Maye 
West 
terbury 
* Kello: 
Dap Bez 
ttes «| 
1 Polis! 
S Bis 
(e Cige 
m Bras 
Cum Pos 
ley Car 
Stle’s 
© Paln 
Parker 
aste »? 
(of Mag 
eparat’ 
Presti 
nSur a’ 
Resi’ 
Dwrite! 
s ° hy 
e° 5 
© Shei 
ston’ 
‘imker 
hing £1 
r File 
Ta 
a 


wa wt AD 


